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1. Ieab u 3aaa4u TUCHUIIMHBI

b nucuunIuHbl « AHTITUHACKHAN S3BIK JIJ1S MPOGECCHOHATBHOTO OOIICHHS» - PA3BUTH Y
CTYACHTOB KOMMYHHUWKATHUBHYIO KOMIICTCHIHUIO, YPOBCHb KOTOpOﬁ IIO3BOJIUT HCIIOJIHB30BATh
AQHTTIUUCKUN  SI3bIK B MpO(ecCHOHANbHOM N1eATENbHOCTH, TOBBICUTH YpPOBEHb BiaJIeHUS
AHTJIMUACKUM SI3BIKOM, JTIOCTUTHYTBHIM HAa MPEABIAYILIEM JTalle, a TaKXKE 3aJ0KUThb OCHOBY JIS
JTAIbHENIIETO CAMOCTOATEIBLHOTO U3YUYEHHS MPOPECCUOHAIBHOIO aCIEKTa SI3bIKA.

3agayu AUCHMILINHBI:

— JOCTHXKEHUE HEOOXOAMMOTO YPOBHSI JIMHIBUCTHMUYECKHUX HABBIKOB — H3yY€HUE H
HCIIOJIb30BAaHUE JIEKCUUYECKUX U IPaMMaTHYECKUX €IUHUI] B 00beMe, KOTOPbI HE0OXOauM s
TBOPYECKO JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusx;

— Pa3BUTHUC IOUCKYPCHBHBIX HABLIKOB - YMCHUSA IIOCTPOCHHA LCIIOCTHBIX, JIOTMYHBIX
BBICKA3bIBaHUN (IUCKYpPCOB) pa3HBIX (YHKIMOHAJIBHBIX CTHJIEH B YCTHOH M THCbMEHHOU
KOMMYHHUKAIIUU HA OCHOBC NIOHUMAaHUS PA3JIMYHBIX BUI0B HpO(1)CCCI/IOHaJ'II:HO-OpI/IeHTI/IpOBaHHBIX
TEKCTOB IPU YTEHUU U ayJUPOBAHUU;

— pa3BUTHE NPAKTHKHU HCIIOJIB30BAHUS aHTJIMHCKOTO SI3bIKA JJISl PELICHUs! ClIeUaTbHbBIX
npodecCHOHANBHBIX 3a7ad (MoA00p JIUTEpaTyphl, YTEHHE COOTBETCTBYIONIMX HCTOYHHKOB,
MIPOCMOTP MPOTPAMM 10 HHTEPECYIOMICH CTyIeHTa TPOOIeMaTHKE);

— 3aKpelyieHue CTPaTernyeckoro HaBbIKa — HaBbIKA MCIOJIb30BaTh BepOAIbHBIE U
HGBCpGa.HBHBIC CTPATCruu 1JIs1 KOMIICHCAIIUH HpO6CHOB, CBsI3aHHBIX C HEAOCTATOYHBIM BJIaJCHUEM
A3BIKOM;

— TIOBBIIIEHUE YPOBHsI Y4€OHOM aBTOHOMHUH, CITOCOOHOCTH K CaMOOOpa30BaHHMIO;

— pa3BUTHE KOTHUTHBHBIX U UCCIIEOBATEIbCKUX YMEHUM;

— paclmMpeHHe Kpyrosopa W TMOBBIIIEHHWE OOLIEH KyJbTYpbl: M3yU€HHE KYJIbTYPHBIX
0CcOOEHHOCTEH, HPAaBOB, OOBIYAEB CTPAH M3yYaeMOTO SI3bIKA, STUKH, BOCHUTAHUE TOJEPAHTHOCTH
U YBa)KEHUS K JyXOBHBIM IIEHHOCTSIM Pa3HBIX CTPaH U HApPOJOB.

2. MecTo TMCUMILUIHHBI B CTPYKTYpPe OCHOBHOM nMpodeccuoHaJIbHOI 00pa3oBaTeibHOI
NPorpaMMbl BhICIIEro 00pa3oBaHus

JucuumimHa « AHTTIUHACKUHN S3BIK 1J11 TPOGECCHOHATBHOTO OOIICHUS» BXOJIUT B 4acTh
y4eOHOTro 11aHa, GopMUPYEMYI0 YYaCTHUKAMHU 00pa30BaTEIbHBIX OTHOIIEHUH 110 HAMPABIICHUIO
noarotoBku 42.03.01 Pexksnama u CBSI3M € OOIIECTBEHHOCTBIO, HAIPABICHHOCTH (TPOdUIIH)
«IHTepHET-MapKETUHT Y.

3. O0beM JHCHHUILIMHEI B 32aYeTHLIX eIMHHUIIAX U aKaJeMHYEeCKHX Yacax ¢
YKa3aHHEM KOJIM4YeCTBA aKaJeMU4YeCKHX YaCOB, BbI/IeJIEHHBIX HA KOHTAKTHYIO padoTy
00y4arouuXxcsd ¢ npemnogaBaresieM (1o BUAaM Y4eOHbIX 3aHATHI) U HA CAMOCTOSAITEJILHYIO
padoTty o0y4aromuxcs

OO01mast TpyA0eMKOCTh TUCHUTUIMHBI COCTABIISET 8 3a4eTHBIX eIUHUIL, Bcero — 288 yacos.

Bcero yacos
Bun yueGHOH paboThI
KonTtakTHasi pa6oTra ¢ npenogaBartesieM (Bcero) 48

B TOM YHCJIC:

3aHsATHS CEMUHAPCKOTO THUMA (MPAKTUYECKHUE 3aHSTHS) 48
CamocTosiTe1bHas1 padoTa 186
KonTpoasb 54




dopma KOHTPOJIS 2 DK3aMeHa

OO6masi Tpy10eMKOCTh: 288




4. IlepeyeHb NVIAHUPYEMBbIX Pe3yJIbTATOB 00y4YeHHs 10 JUCHUIIMHE, COOTHECEHHBIX C
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI OCHOBHOI NpodeccnoHaIbHOI 00pa3oBaTeIbHOIM

NMPOrpamMmsbl

TeM (pa3aesioB)

Kox m HaumenoBanue Kon u HanmenoBanue
N I[Inanupyemble pe3yabTaThbl 00y4eHHUs
KOMIIeTeH I uH (1if) HHAMKATOPA TOCTHKCHUSA
1 10 JMCIHUIIHHE
BBINIYCKHUKA KOMIIEeTEeHIIUH

Kommynukanusa YK-4 | UYK 4.1 3HaTh.  IrpaMMaTHYECKHE  IIpaBHIIA,
CnocoGen Ocy1ecTBISET Je0BYIO GbopMbI U KOHCTPYKIUH, JIEKCUKY
OCYILECTBIISTh KOMMYHHKAIMIO B YCTHOM AQHTTIUICKOTO SI3bIKa, HEOOXOMUMBIC IS

JIEJIOBYIO (dbopMe Ha pycCKOM U peanuzanuu npodeccrnoHanbHbIX 3a/1a4.
KOMMYHHKAITUIO B WHOCTPAHHOM SI3BIKAX. YMmerb. JIOTMYHO, ApPTyMEHTHUPOBAHO U
yctHOU U nucbkMeHHo | MYK 4.2 KOPPEKTHO MOJATrOTOBUTh YCTHBIE U
dbopmax Ha OcymecTBisieT JICTIOBYIO | TUCbMEHHBIE BBICKA3bIBAHUS Ha
rocy1apCTBEHHOM KOMMYHHKAIUIO B | MHOCTPAaHHOM  fI3bIKE€ B  Pa3JIMYHBIX

s13b1ke Poccuiickoit nuckMeHHOM  (opme  Ha | cdepax mpodecCHOHATHLHOTO OOIIEHUSI.
Oenepanuu u PyCCKOM U HWHOCTpaHHOM | Biagers: HaBbIKaMu  HCHOJIB30BaHUS
WHOCTPAHHOM(BIX) SI3bIKAX. MOHOJIOTHYECKOM Y JUAJOTHYECKOH
s3bIKe(ax) YCTHOUM ¥ TUCbMEHHOW PEYH B CUTYyaIUAX
JICJIOBOTO B3aWMOJICHCTBUS B Mpejeax

M3Y4YEHHOT'O SI3bIKOBOTO MaTepHaia.
5. Conepxxanue QU CHUANINHBI
HaunmeHnoBanme

Conepxanue TeM (pa3/iesioB)

Tema 1. What is

PR-specialist.
PR. PR-

kamnaHus. PR-

CIICIIUAJIUCT.

PR? PR-campaign.

Jlekcuka: Ilpeanoceuiku Bo3HMKHOBeHUs PR. OcHoBHble mMoaenun CBsizen ¢
obmectBeHHOCThIO. OcHoBHBIC Buabl PR. Mertoasl PR-pestenbHOCTH.
OcHoBHbIe 3Tarnbl IianupoBanus PR-kammannn. OCHOBHBIE ATaAIbl pa3padOTKH
MOJINTUYECKOU PEKIIaMHO-arUTALlMOHHON KaMIIaHWHU. Ocobennoctu
anaimuTudeckoro ooecnedenuss PR. Buasr padounx PR-mokymenToB. OneHka
spdexTuBHOCTH PR-KaMIaHuH.

I'pammaruka: Conditional 0-1

Urenue: tekctel The prerequisites of PR origin, Explorations in Public
Relations: What is PR?, Models of PR

Aynuposanue: A Brief History of Public Relations
VYcrHas peds (MOauIorndeckas):

- O6cyxaenne MeTo10B PR-nestensHOCTH

VYcrHas pedb (MOHOJIOTHYECKAs):

- 0030p OCHOBHBIX MOJIENICH CBS3EH ¢ OOIIECTBEHHOCTHIO

! Jlns yHuBepcalbHBIX M 00LIENPO(eCcCUOHANLHBIX KOMIETEHIMH YKa3hIBAETC TAKKE HAUMEHOBAHUE TPYIIIBI

KOMIIETEHIIHI

6




IIucemenHas peus:
- acce PR vs Marketing

Tema 2. Jlexcuka: [ToHsaTHE OOIIECTBEHHOTO MHEHHUS U €ro poib B PR-mesTenpHOCTH.
Communication. Buner u  Qgopmbl komMMmyHHKanud. KOMMyHUKaTHBHBIE KaHaJIbl M HX
Marketing. pazHoBuAHOCTH. KOMMYHUKATUBHBIH TPOIECC M €ro OCHOBHBIE JTallbl.
Branding. Mapkerunr. MapkeTtuHroBass HH(pOpMaIus: HOHATHE M BHUIbL. OCHOBHBIC
Kommynukarnms. KaTeropuu MapketuHra. Tumosorus rpynn oOmiecTBeHHOCTH. CermMeHTanus
MapxkeTuHr. pBIHKA — TOHATUE U NpuHIUNGL. bpernunr. [lonsatre u QyHkuuu OpeHUHTra.
bpenunr. Konnermmmus 6pena-nmuaepcrsa. [lorstue dupmennoro ctuns. Pons 6perna B

ACATCIIBHOCTH.

I'pammaruka: Conditionals 2-3, Mixed Conditionals

Urenue: tekctol All About Public Relations, PR Campaigns - 5 Useful Tips,

Developing a PR Plan

Aynuposanue: How to develop a PR campaign

VYcrHas peds (MOauIorundeckas):

- 00CyXJeHHE CIIOCOOOB MOJUTHYECKOW KOMMYHHKAUWMU. MaHUNYJSIUS B

KOMMYHHKAIUH.

YcTHas peub (MOHOJIOTHYECKAS):

- Menuiinoe nose. OCHOBHBIE pecypchl MeauitHoro mois. Llenu m 3amaum

MeOUanCCIeJOBaHUN.

IIucemenHas peus:

- acce How to Run a Political Campaign
Tema 3. Jlekcuka: Bugpel pexsambl. CooTHomieHue PR peknamMbl W mpomarasmisl.
Advertising. Pexmama: knaccudukanus. Pexknama Ha TB: CymHOCTH W OCOOCHHOCTH.
Pekama. Pexnama B mewatHeix CMMU: cymHOCTh W ocoOeHHOCTH. Pexiama Ha panuo:

CYUIHOCTb U 0coOeHHOCTH. OCOOEHHOCTH PEeKJIaMbl Ha Pauo.

I'pammaruka: Wishes

Urenne: texctol Public Relations Review. What do PR professionals do?

Delegation Skills for Managers.

Aynuposanue: PR Secrets of Miley Cyrus

YcTHas peus (MOJUIOTHYecKas):

- Pexxuccypa pekiiaMbl: OCHOBHBIE TEXHOJIOTHH.

VYcrHas pedb (MOHOJIOTHYECKAs):

- IHTepHeT Kak KaHaJI JOCTaBKH KOHTEHTA: BO3MOXKHOCTH U OCOOCHHOCTH.

[TuceMeHnHas peyn:

- acce What new skills do PR professionals need today?
Tema 4. Mass Jlexcuka: MaccoBas uadopmanus. [Tonsarue u cynHocts. [lonsaTre u pyHKIMN
Media. CMU. CMU kak MHCTPYMEHT KaMIIaHUU IO CBSA3SIM C OOILIECTBEHHOCTHIO.
CMU. OcHoBHbIe TOKa3aTenu ayauropuun CMU.

I'pammaruxka: Infinitive

Yrenne: texctel Nonverbal Communication, The Communication Process
Model, Manipulation: The Ultimate Dysfunctional Way to Communicate,
Communication process

Aynuposanue: Manipulative techniques

VYcrHas peds (MOauIorudeckas):

- [Ipecc-penns u ero OCHOBHBIE BUJIBI.

VYcrTHas pedb (MOHOJIOTHYECKas ):

- Opranusanus ¥ IpoBEACHUE NPE3EHTALUI

[TuceMenHas peys:

- acce Political communication




Tema b. Event
Management.
Event-
MCHCIKMCHT.

Jlexcuka: Ilpunmunsr pabGotel Event-meHemkmeHTa, IUIIOCBI U MUHYCHI,
3 PEeKTUBHOCTD

I'pammaruka: Gerund

Yrenne: Texctol Product Publicity and Advertising, Media Inquiries about
Employees, Photo Releases

AynupoBaHue:

VYcTHas peus (MoIuIorndeckas):

- CpaBHEHHE TPAJAULIMOHHBIX U HU(POBBIX CTUIICH, TPUHIUIIOB, METOIUK
YcTHas pedb (MOHOJIOTMYECKAs):

- QaHAJIU3 TPYAHOCTEN

IIucemenHas peus:

- acce How to Pitch a Product or Motivate a Crowd

Tema 6. POSTAR:

Positioning,
Objectives,
Strategy, Tactics,
Administration,
Results.
Crparerus
POSTAR.

Jlexcuka: OCOOEHHOCTH JJIEMEHTOB CTpaTerHH,
HEJO0CTAaTKU

I'pammaruka: Revision of Infinitive and Gerund
Yrenne: Texctel Competitive Pressure, The Importance of Product Positioning
to the Marketing Plan, Marketing Plan of a Product

Aymuposanue: Communication Channels

YcTHas peub (MOJUIOTHYECKas):

- IPUYUHBI POOJIEM U ITyTH UX YCTPaHEHUS

YcTHas peub (MOHOJIOTHYECKAS):

- COBETHI 10 pa3pabOTKe CTPATETUH PEKIAMHON KaMITaHUH

IIucemenHas peus:

- acce Cultivate testimonials

ee IpeuMyllecTBa U




6. CTpykTypa JUCHMILUIMHBI 10 TEMaM C YKa3aHHEM OTBeIeHHOI'0 HA HUX
KOJINYeCTBA aKaJeMU4eCKHX YaCOB U BU/IOB YUeOHBIX 3aHATHI

HaunmeHnoBanue Tem
Ne

KonTakTHas padora, yac.

(pa3nenoB)
JAMCIUTIJINHBI

n/n

IIpakTnyeckue 3aHATHS

CamocrosiTeJbLHAsA

pabora, 4ac.

Bcero, uac.

3 cemecTp

1. | Tema 1. What is PR?
PR-campaign. PR-
specialist.

PR. PR-kamnanus. PR-

CHEUAJINUCT.

8

31

39

2. | Tema 2.
Communication.
Marketing. Branding.
KomMmyHukanus.
Mapketunr. bpenauHr.

31

39

3. | Tema 3. Advertising.
Pexnama.

31

39

KonTpoJs:

27

Hroro 3a cemectp: ‘

24

93

144

4 cemecTp

Tema 4. Mass Media.
CMU.

8

31

39

5. | Tema 5. Event
Management.
Event-meHeKMEHT.

31

39

6. | Tema 6. POSTAR:
Positioning, Objectives,
Strategy, Tactics,
Administration, Results.
Crparerust POSTAR.

31

39

KonTpous:

27

Hroro 3a cemectp:

24

93

144

HToro mo nucuumninue:

48

186

288

7. IlepevyeHb y4eOHO-METOANYECKOT0 0OecneYeHHs ISl CAMOCTOSATEIbHOI padoThl U
TeKyllero KOHTPOoJIs 00y4arouuxcs no JUCHUIIIHHE

CamocrosTenbHas pa60Ta ABJISIETCA OJHUM U3 OCHOBHBIX BHUI0OB y‘IGGHOfI JACATCIIbHOCTH,
COCTaBHOM 4YacThIO yueOHOTO IMpoliecca U UMEET CBOEH Leblo: TITyOOKoe YCBOGHHE MaTepuasa
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTbI C
JUTEpPATypoil, PEKOMEHJIOBAHHOW IMpernojaBaTeieM, YMEHUE HaWTH HYXHBIA Marepual |

CaMOCTOATENIBHO €TI0 HCIIOJIb30BaTh,
WHULHAATUBBIL, TPHUBBIYKA K
L[EJICY CTPEMIICHHOMY Hay4YHOMY ITOUCKY.

IMOCTOSIHHOMY

BOCOUTAHUE BBLICOKOH

COBCPUHICHCTBOBAHUIO

TBOPYECKOMN
CBOUX

AKTUBHOCTH,
3HaHWUM, K




KonTtponbs camoctosiTensHON pabOThI, SBISETCS BaXXKHOW COCTaBISAIONICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCSA MPCIIOAaBaTCIICM BO BPEMS MTPAKTUICCKUX 3aHSTUU U
oOecrieunBaeT OIlEeHUBaHHUE X0J1a OCBOSCHUS N3y4aeMOll TUCIUTUIHHBI.

Pacnpenesienne caMoCTOSITEJIbHOM Pa0OTHI 110 TEMaM M BHIaM

Bunpl, popMbl 1 00BEMBI CaMOCTOATENBHONW paOOTHI CTYACHTOB MPU M3YYEHUU aHHOU
TUCITUTIMHBI ONIPEIENSIFOTCS €€ COJIepPIKaHueM U OTPAKEHBI B CIIEIYIOIIeH Ta0uIie:

Oo0bem
Ne HaumenoBaHnue Tem N .
Buja camocTosiTeibHOM padoThI CaMOCTOSITEJILHOM
n/n | (pa3xesioB) TUCHMILIMHBI
padoThI
1 Tema 1. What is PR? PR- MOJIMOTOBKA K ayAUTOPHBIM 31
campaign. PR-specialist. 3aHATHIM
PR. PR-xkamnanus. PR-
CHEIHAJIUCT.
2 Tema 2. Communication. MOJATrOTOBKA K Ay TUTOPHBIM 31
Marketing. Branding. 3aHATHAM
KommyHukanusi.
MapkeTtunr. bpeHnausr.
3 Tema 3. Advertising. MOJATrOTOBKA K Ay TUTOPHBIM 31
Pexmama. 3aHATUAM
4 Tema 4. Mass Media. MOJTrOTOBKA K Ay TUTOPHBIM 31
CMU. 3aHATHSIM
5) Tema 5. Event IIOATOTOBKA K a4y IUTOPHBIM 31
Management. 3aHATUSAM
Event-meHemxMeHT.
6 Tema 6. POSTAR: NOJArOTOBKA K ayAUTOPHBIM 31
Positioning, Objectives, 3aHATHIAM
Strategy, Tactics,
Administration, Results.
Crparerus POSTAR.
HUTOI'O: 186

8. Hepeqenb BOITPOCOB M TUMOBBIC 3aJaHUA AJIA IMOATOTOBKH K 3K3aMEHY

8.1. [lepeyeHb BOMPOCOB /IS MOATOTOBKH K IK3aMeHY (3 cemecTp)

Hoemopume Cﬂec)yiowue membsl U omeenibnie Ha 60npocsl.

1. What is PR? PR-campaign. PR-specialist.
1.1. The prerequisites of PR origin. Models of public relations. Kinds of PR. Methods of

PR activities.

1.2. The main steps in planning PR campaign. The main stages of the development of a
political advertising campaign. Peculiarities of PR analytical support. The types of PR documents.
Evaluating Efficacy in Public Relations.

1.3. The place and role of PR specialist in the structure of organization. Delegation of
authority in organizations.

1.4. Professional and personal qualities of PR-specialist.
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1.5. Ethics in PR. Functions and Principles of Information Technologies.

2. Communication. Marketing. Branding.

2.1. The definition of public opinion and its role in PR. Types and forms of communication.
Communication Channels and their varieties. Communication process and its main stages.

2.2. Mass communication. The study and practice of political communication.
Manipulation and communication.

2.3. Marketing. Marketing information: definition and types. The main categories of
marketing. Typology of community groups. Market segmentation: definition and principles.

2.4. Branding. The definition and functions of Branding. Brand-leadership conception.
Corporate identity. The role of brand in organization.

2.5. Media Field. The main resources of Media Field. The purposes and objectives of media
research. Digital Technologies in Business.

3. Advertising.

3.1. Types of advertising. The ratio of PR, Advertising, Propaganda.

3.2. Advertising: classification.

3.3. Advertising on TV. Advertising in printed media. Advertising on radio. Peculiarities
of radio advertising.

3.4. Creating advertisement.

3.5. Internet as a channel for content delivery: the capabilities and features.

8.2. IlepeyeHnb BONMPOCOB /U151 MOATOTOBKH K dK3aMeHy (4 cemecTp)

4. Mass Media.

4.1. Mass information. Definition and functions of mass media.

4.2. Mass Media as a PR instrument of the company. The main criteria of Mass Media
audiences. 4.3. Press Release and its types.

4.4. Presentations

4.5. Institute of defamation. Institute of accreditation. Freedom and responsibility of Mass
Media in Russia.

5. Event Management.

5.1. What activities does Event Management comprise?

5.2. What skills are essential for an event manager?

5.3. How do you set about planning an event?

5.4. Why is it important to have an event strategy?

5.5. What does your event strategy depend on? In what parts can you break down your
event planning?

5.6. How can we stay on budget when running an event? Why is having an event checklist
important? How can we facilitate socializing and put our guests at their ease?

6. POSTAR: Positioning, Objectives, Strategy, Tactics, Administration, Results

6.1. What are the elements of the POSTAR planning model? What are the different forms
of analyses? Please enlarge on them.

6.2. What do we learn about PR objectives? Why is it important to be specific about your
audience?

6.3. How should a PR practitioner work with the media? What are the ways of choosing a
message for a PR professional?

6.4. Please give overview of the five different types of methods. How can one be creative?

6.5. What are the basic rules of brainstorming? How many types of brainstorming were
mentioned? What are they?
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8.2 TunoBwle 3axaHu I OLECHKH 3HAHUMA
3ananue 1. BoiOGepuTe 01UH NPaBUJILHBbIIE BADHAHT OTBETA:

1) Marketing is the art of...
a. Buying more

b. Selling more

c. Paying more

d. Talking more

2) Marketing isa....
a. One day effort

b. One man effort

c. Team effoert

d. All above

3) Good marketing requires one of the following...
a. Proper planning

b. Good communication skills

c. Good team work

d. Knowledge of products

4) Marketing is influenced by ...
a. Product demand

b. Buyer behavior

c. Public taste

d. Brand image

5) Marketing helps in ...

a. Boosting production

b. Interacting with strangers
c. Getting new clients

d. All of these

6) Modern styles of marketing are...
a. Telemarketing

b. Advertisement on the net

c. Web-marketing

d. E-mails

e. All of these

7) Market information means ...
a. Knowledge of industries

b. Knowledge of peers

c. Knowledge of households

d. Knowledge of customers’ tastes
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3ananue 2. CooTHecHTe TEPMHUHBI ¢ X OMpe/eIeHUAMM .

digital communication

a.exceptional or superior ability, skill, or strength

Equation b.process of narrating having a powerful and
irresistible effect

Prowess c.to manage to make someone understand or
believe something

Exacerbate d. a publication or broadcast program that provides

news and feature stories to the public through
various distribution channels.

advertising revenue

e. a plan designed to take account of a possible
future event or circumstance

compelling narrative

f.Make full use of and derive benefit from smth

pin down

g. make (a problem, bad situation, or negative
feeling) worse

get message across

h.react in an immoderate way

cornerstone of media relations

i.a thing that persuades or leads someone to do
something

in-house jargon

J.the property in your press release that really
makes a person read it

blob k.something that seems to have no definite shape
punchy |.to understand or describe something exactly
to be bland m.electronic transmission of information that has

been encoded digitally

rule of thumb

n.a fake version of something used to play a trick
or lead you into danger

media outlet

0.to keep an angry unhappy feeling that you have
when you think you have been treated unfairly or
without enough respect

go overboard

p. an important article of trade or commerce,
especially a product as distinguished from a
service.

to strike a balance

g.a small quantity or brief experience of
something, intended as a sample
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press shots

r.to use power or influence to affect the ability to
influence what people do

write a caption

s.having a strong effect because it expresses
something clearly in only a few words

contingency plan

t.showing no strong emotions or excitement; not
saying anything very interesting

put somebody off u.the ways that newspapers, magazines, websites,
radio etc., make money.

news hook v.a broadly accurate guide or principle, based on
practice rather than theory

the taster w. able to be defended with logic or justification;

valid.

to exploit knowledge

X. saturation with the news

legitimate

y. to take someone's attention away from what they
want to be doing or should be doing

a glut of news

z.to emerge and develop rapidly:

to sprout z1.the specialized language conducted within,
coming from, or being within an organization or
group

inducement z2. accept parts of both things in order to satisfy

some of the demands of both sides in an argument,
rather than all the demands of just one side

valuable commodity

z3.a picture taken that could be used in the
newspaper, magazine or other type of media to the
public.

to exert leverage

z4.a situation or problem in which a number of
factors need to be considered

decoy

z5. write a title, short explanation, or description
accompanying an illustration or a photograph

store up resentment

z6.an indispensable and fundamental basis

3ananmue 3. IlepeBeauTe HA AHTVIMIICKUN S3BIK, HCIOJIb3YH AKTUBHYIO JIEKCHKY

1. [Ipobnema nepeHachleHnss HOBOCTHOW JICHTBI CTAHOBUTCS BCE OoJiee aKTyaIbHOM IO

Mepe pOCTa MOJIb30BaTENBCKON BOBICYEHHOCTH B MIHTEpHET.

2. YoenurensHoe uznoxeHue haxroB B CMMU siBnseTcss HEOThEMIIEMBIM YCIOBHEM PabOThI

B Meana chepe.
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3. [Ipodeccuonansl B o6actu PR ocTaroTcs BocTpeOOBaHHBIME Ha PHIHKE TPY/1a, OJTHAKO
3a OCIIeIHEE BPEMsI M3MEHUJICS YPOBEHbB X 3a/1a4: HM HE0OX0JUMMO PAacIIUpATh PeIHOK PR yciyr
U MCCIIEZI0BATh TOBAPhI IIUPOKOrO MOTPEOICHUS.

4. C uenplo cO3MaHUS W TOJAJEPKAHUS TMO3UTUBHOTO OOIIECTBEHHOTO MHEHUS,
o0ecrieyeHns KeJlaeMoro MOoBeJeHUSI OOIIECTBEHHOCTH KOMITAHWU 3aHUMAIOTCSl OpraHu3anuen
MHOTO00Pa3HBIX MEPOTIPUATUH /IS )KYPHATUCTOB.

5. JIox0/1 oT poJaku peksiaMbl Ha caiiTe YOUTube B 3ToM rojy MoKeT BoipacT Ha 50%.
3a 3TOT roji CaliT HAMEPEH BBIPYUYHUThH 3a MPOJAAKY PEKJIaMbl HE MeHee $5.6 MUILTHAp/I0B, CUUTACT
arerctBo eMarketer.

6. [Ipecc-penus HeoOXoAWM s onepaTuBHON mepemayn depe3 CMU wmHpOpMaImu o
COOBITHSIX.

7. B PR-xoMMyHUKanMy MCHOIB3YIOTCS 1Ba Tumna 3asBiaeHuil ang CMU: Bo-mepBbIX,
3asBIICHUS, TPEJICTABIISIONINE CO00M OpUlLIMaIbHbIEe TPAaBUTEIbCTBEHHBIE COOOIIEHNUS; BO-BTOPBIX,
3asBneHus cyobexToB PR.

8. MHorue mpecc-penu3bl OKa3bIBAIOTCS HE YYTCHHBIMH. TakuM 00pa3oM, “‘CHIIbHBINA
3aroJIOBOK M HaYaJIbHBIN 003all KpaitHe HEOOXOIUMBI.

9. Ilpu ompenenéHHON CHOPOBKE C HANMCAHUEM KAYECTBEHHOIO TEKCTA KOMUpanuTepy
npUAETCS TaKXKe U3YUUTh PHIIOCO(DUIO KOMITAHWH, €€ UCTOPHUIO U 3a]JaYH.

10. CpenctBo MaccoBod HMHGpOpPMAIUKM - CPEJACTBO PACHpPOCTpaHEHUs HH(POPMAIIHH,
XapaKkTepu3ylolieecs: 00paleHHOCThIO K MACCOBON ayJUTOPUH, OOIIEIOCTYITHOCTBIO.

8.3 TunoBoe 3agaHue I OLEHKH YMEHUIl

3ananue 1. IlepeBenure AKTHUBHYI0 JIEKCHMKY Ha PYCCKHi $I3bIK, 00BSICHHUTE Ha
AHIVIMICKOM, YTO 3HAYUT KAKAbI TEPMHH:

Routine operation; specific set of operations; designed to accomplish a singular goal; project
team; from different organizations and across multiple geographies; development of software;
for an improved business process; natural disaster; expansion of sales; new geographic market;
to be expertly managed.

3apanue 2. O0cyauTe B mapax oTBeThI HA CJIeYIOIIHE BOMPOCHI:

1. Explain the difference between written and visual communication.

2. Give the definition to the term *“communication”. What are the components of a
communication process?

3. Enumerate the main communication channels. What does verbal and non-verbal
communication include?

4. What is the difference between formal and informal types of communication? Which
factors influence the effectiveness of each type of communication?

5. Give the definition of the communication process. What are the four basic elements of
the communication structure? Define the four basic elements of the communication structure.

6. What are the main stages of the communication process? When should the information
exchange be regarded as complete and efficient?

7. Give the definition to mass communication. What is called the mass media? What are
the main mass communication indicators? What is diachronism? What is the structure of mass
communication?

8. What is the main focus of the study and practice of political communication? What do
the study and practice of political communication include? How can the study of political
communication be characterized?
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9. Name 3 levels of politic and information flows. Enumerate the means of political
communication. Can the types of political communication be used together?

10. What is the main purpose of manipulative communication techniques? Enumerate the
main manipulative communication techniques. Explain the usage of fear and emotional appeal as
manipulative communication techniques. What is the purpose of the use of time limit?

3ananme 3. O0cyauTe M MOArOTOBbTE MUCbMEHHbIE BHICKA3BIBAHUSA MO CJIEXYIOINIHM
BOIIpOCaM:

1. Discuss with your partner the differences between PR and marketing.
2. Explain how you understand marketing.
3. How can PR and marketing work together?

8.4 TunosBoe 3aganune AJ9 OLEHKH HABLIKOB

3ananue 1. Ucnonb3ys BOKaOyJIsAp HUKe, O0BSICHUTE KOJUIEre-CTaxepy cjaeayronue
MOMEHTBbI:

- why PR is very important nowadays

- how PR educates people

- how you understand one-way and two-way communication
- why you have chosen the profession of a PR practitioner

- if it is difficult to obtain favorable publicity

- what the ways of fostering positive awareness are.

Useful vocabulary:

- to have a powerful impact on

- to come into contact with

- to drive smb’s decisions

- to be a company's biggest asset

- to give smb. a competitive edge

- to manage reputation

- to adapt mutually to

- to encompass — to surround and have or hold within

- to communicate a message

- the proliferation of tools and technologies

- to align with — to place or arrange (things) in a straight line / come together in agreement
or alliance

- to master human connections at a deep level

- to elevate (raise or lift smth. to a higher position) the people and products

- to be focused on cultivating the media and celebrities

- to tell the stories of an agency’s clients

- endorsement - a statement or action which shows that you support or approve of
something or someone

- to obtain favorable publicity

- to handle crisis management issues

- the communication hub (the effective centre of an activity, region, or network) of an
organization

- to shape a company’s image

- to contribute to a company’s image

- to make a heartfelt connection between
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- to benefit from

- an awareness - concern about and well-informed interest in a particular situation or
development

- to spin (spin) - if someone puts a certain spin on an event or situation, they interpret it
and try to present it in a particular way

- to foster (encourage the development of smth.) positive awareness

- to communicate a firm’s trust and credibility (the quality of being trusted and believed
in) toward appropriate traditional and digital channels

- one-way / two-way communication

- to build and maintain reputation for a company and its products or services

- to announce a company’s latest news

- to leverage (use smth. to maximum advantage) communications strategies

- to evolve — to develop gradually

- to share genuine, credible, relevant news and information

- to grow, maintain and protect brand acceptance, awareness, reputation and sales

- to create measurable, fact-based conversations, events and activities

- to educate and inform public masses about

3ananme 2. [loaroroBbTEe YCTHOE MOHOJIOTMYECKOE BbICKA3bIBAHUE IO CJEAYIOIIUM
YTBEPKIAEHUSM, HCNIO0JIb3YH IJIAH HUXKeE:

Make sure to use the following expressions:

| fully agree with it | disagree with it

Beyond all doubt There’s smth. in it, but...

I wouldn’t say so

Oh, that’s all wrong, I’m afraid

I agree with it on the whole but it could be said that...

1. On a more specialized level, the media are no longer just mass communication.
2. The media’s power and influence in a democratic society reside in their independence
from government control.

9. [lepeyeHb OCHOBHOI ¥ IONOJTHUTEIbHOM Y4eOHOI JJUTEpaTypbl, HEOOX0AUMOI
JJIS1 OCBOEHMS TV CIUNIIMHBI

9.1. OcHoBHas JIMTEpaTypa

1. CrynuukoBa, JI. B. AHrmiickuii s3blk B MexayHaponHoMm OusHece. English in
international business activities : yue6roe mocobue ms By3oB/ JI. B. CtynHukoBa. — 2-¢ U31I.,
nepepad. u gom. — MockBa: M3marensctBo IOpaiit, 2022. — 216c.— (Bsicmiee
obpazoBanue). — ISBN 978-5-534-11015-9. — Tekct : snextponHsiid // OOpa3zoBarenbHas
iatdopma IOpaiit [caiit]. — URL: https://urait.ru/bcode/495160

2. HyxnoBa, E.E. Amnrmuiickuii s3eik. Professional Reading: Law, Economics,
Management : ydeO6HOe mocobue mnst By3oB/ E. E. HyxnHoBa. — 2-¢ u3n., ucmp. ¥ aom. —
Mocksa : M3natensctBo FOpaiit, 2022. — 149 c. — (Bricmiee o6pazoanue). — ISBN 978-5-
534-07994-4. — Texkcr : anexTpoHHbIH // Obpa3zoBarenbHas miardopma FOpaidt [caiit]. — URL:
https://urait.ru/bcode/492959

3. Sxymesa, W. B. Anrmmiickuii s3eik (Bl). Introduction Into Professional English :
y4eOHMK W TpakTHKyM st By30B/ W. B. fAxymesa, O. A. JlemuenkoBa. — 3-¢ HW31., UCHP. H
norn. — Mocksa : WsnmarensctBo [Opaiit, 2022. — 148 c. — (Bricmiee obOpazoBanue). —
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https://urait.ru/bcode/495160
https://urait.ru/bcode/492959

ISBN 978-5-534-07026-2. — Texkct : anekTpoHHbId // OOpa3oBaTenbHas miaatdopma FOpait
[caiiT]. — URL.: https://urait.ru/bcode/490159

9.2. lonotHUTEIbHAS JTUTEpaTypa

1. Aurnuiickuii sSI3BIK JJI1 €CTECTBEHHO-HAYYHBIX HAIMPABJICHUI | YUCOHUK U MPAKTUKYM
s By3oB/ JI. B. [Tony6uuenko, E. D. Koxapckas, H. JI. Mopryn, JI. H. llleBeipasieBa ; mon
penakmueit  JI. B. [Tomybuuenko. — MockBa : WznmatensctBo IOpaiit, 2022. — 31lc.—
(Beiciiee  obpazoBanme). — ISBN 978-5-534-15168-8. — Tekcr : daeKTpoHHBIA //
OopazoBarenbHas miardopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/489569

2. CmuproBa, H. B. Axrmmiickuii s3bIk Uit MeHemkepoB (B1—B2) : yueOHMK s
By30B / H. B. CmupnoBa, A. B. Cokonosa, FO. A. Jlyrnac. — Mocksa : U3narensctBo Opaiir,
2022. — 185c.— (Bwicmiee oOpazoBanme). — ISBN 978-5-534-08395-8. — Tekcr
NeKTpoHHBIH  //  OOpazoBarenbHas  1atgopma  FOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/494530

10. Ilepeuyennb pecypcoB HH(POPMALMOHHO-TEJTEKOMMYHUKAIIMOHHOM ceTH «HTepHET»,
HEeO0XO0AUMBIX JJIfl OCBOCHH S JUCHUNIMHBI U MHGPOPMAIIMOHHBIX TEXHOJIOTHIA,
HCI0JIb3yeMbIX NPH OCyLIleCTBJIEHUHM 00pa30BaTeJIbHOI0 NpoLecca no JUCHUILINHE,
BKJIIOYasl MlepevYeHb MPOrpaMMHOI0 o0ecrneyeHus: 1 HHPOPMAUMOHHBIX CIPABOYHBIX
cucTeM (MpH HEOOXOAMMOCTH)

1. http://biblioclub.ru - 9bC «YHuBepcuTeTcKast OUOIMOTEKA OHIANHY

2. Undopmanmonnass cucrema Everyday English in  Conversation -
http://www.focusenglish.com

3. baza nannbix Oxford Journals Okcdopackast OTKpbITasi HHUIIMATHBA BKIFOYAET MOJTHBIN
1 (GakyJIbTaTUBHBIA OTKPBITBIA JOCTyIl K Oojee, yem 100 >xypHaigam, BRIOpaHHBIM M3 Ka)Xa0H
npeaMeTHOM obnactu - https://academic.oup.com/journals/pages/social_sciences

4. On line CIIOBaphb u Te3aypyc Cambridge Dictionary -
https://dictionary.cambridge.org/ru/

5. BBC «O6pazoBarenshas miatrgopma FOpaiit» https://urait.ru

6. http://elibrary.ru/org_titles.asp?orgsid=14364 - nHayuyHas 3JEKTpOHHas OHOIMOTEKA
(H9b) «eLIBRARY.RU»

7. https://student2.consultant.ru/ — onnaita-Bepcust Koncynsrantllmtoc: CtyneHt

JIMIIeH3HOHHO0E MPOrPaMMHOE 00ecreueHne:.

- Windows (3apy0exHoe, BO3ME3IHOE);

- MS Office (3apyOexxHO€, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOIHO pacpoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: Cryment» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0eKHOE, CBOOOHO PAaCIIPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacIpoCTpaHIEMOE).

11. MeToguyeckue peKOMeHAAIMH 110 OPTraHU3alH U3YYeHHU s THCHUTINHBI
Opranuzanus o0pa30BaTENbHOTO TpoIEecca periaMeHTUpyeTcs Y4YeOHBIM IUTAHOM H

pacrnicaHueM yuyeOHBIX 3aHATHN. S3b1k 00ydeHus (mpernogaBanus) — pycckuit. s Bcex BUIOB
ayJIMTOPHBIX 3aHATUHN aKaJeMUUYECKUN Yac yCTaHABINBAETCS NPOAOIKUTEIBLHOCTBIO 45 MUHYT.
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[Ipu  QpopMupoBaHMM CBOCW HWHIMBHAYyaJbHOM  0Opa30BATEIIBHOW  TPAaCKTOPUHU
00yJaromuiicss IMeeT MPaBo Ha Mepe3adeT COOTBETCTBYIONINX AUCIUILTNH U TPO(HEeCCHOHATBLHBIX
MOJIyJIel, OCBOEHHBIX B TMIpOLECCe MPEAIIECTBYIOMIEr0 O0y4YeHHs, KOTOpbIi 0CBOOOXKIaeT
00yJaromierocsi 0T He0OX0IUMOCTH UX MIOBTOPHOTO OCBOCHHSI.

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

Y4eOHBI mpomecc TpH MPENoJaBaHUU Kypca OCHOBBIBACTCS HA MCIOJIb30BAHUU
TPaJIWLMOHHBIX, WHHOBALMOHHBIX M WH(GOPMAIMOHHBIX OOPa30BATEIbHBIX TEXHOJIOTHIA.
TpamuimoHHbIe 00pa30BaTEIbHBIC TEXHOJIOTUHU TPEICTABICHBI 3aHATHUSIMU MPAKTUIECKOTO THIIA.
HuHoBanoHHbIe 00pa3oBaTeIbHbIe TEXHOJIOTUN HCIIONB3YIOTCS B BUAE IMIMPOKOTO MPUMEHEHHUS
AKTUBHBIX ¥ MHTEPAKTUBHBIX (OpPM IMpoBeaeHUs 3aHsaTuil. IHpopmarmonHbie 00pa3oBaTeabHbIC
TEXHOJOTHH peaTu3yloTcsl MyTeM aKTHUBM3AaIl[MM CaMOCTOSTEIbHOM paboThl CTYACHTOB B
UH(OPMALIMOHHOM 00pa30BaTEIbHOM cpene.

3aHATHS CEMMHAPCKOr0 TUMA (MPAKTHYECKUE 3AHATHS)

3aHATHS CEeMHHApPCKOro Tuma (MPaKTHYECKHE 3aHSATHSI) MPEICTaBISIIOT — co0O0i
JeTAIN3alUI0 TEOPETUYECKOrO0 Marepuana, MNPOBOAATCA B LENAX 3aKPEIUICHHs Kypca H
OXBAaTHIBAIOT BCE OCHOBHBIE pa3fenbl. CeMuHAapCKue (MPAKTUYECKUE) 3aHSTHS MPOBOISTCS C
y4€TOM BXOJHOTO YPOBHS 3HAHUI 00yUaronINXcs.

OcHoBHOIi (HhOpMOIi MTPOBEACHUS 3aHATHII CEMHHAPCKOTO THMA (TPAKTUYCCKUX 3aHSITHI)
aBIsieTcs: o0CykJeHue Hanbosee MpoOJIeMHBIX U CIIOKHBIX BOIPOCOB MO OTAEIbHBIM TeMaM, a
TaKKe pelIeHne 3a71a9 U pa300p MPUMEpOB U CUTYAIlMi B ayTUTOPHBIX YCIOBUSX. B 00s13aHHOCTH
IIpEenoiaBaresis BXOAAT: OKa3aHUEe METOJNYECKON NMOMOIIN U KOHCYJIBTHPOBAHUE CTYACHTOB I10
COOTBETCTBYIOIIUM TeMaM Kypca.

AXKTHBHOCTb Ha 3aHATHIX CEMUHAPCKOTO TUTA (MMPAKTUYCCKUX 3aHATHIX) OLCHUBACTCS 10
CJIEIYIOIIUM KPUTEPUSIM:

— OTBETHI Ha BOIPOCHI, IPEIaraéMble IPernoaBaTeseM;

- y4yacTHue B JUCKYCCHUSX;

— BBINOJHEHNE IPOCKTHBIX U UHBIX 3a/I1aHUN;

— aCCHCTHPOBAHME MPENOAABATENIO B IPOBEACHUM 3aHATUM.

Jloknaasl ¥ ONNOHMPOBAHME JTOKJIAZO0B MPOBEPSIOT CTENEHb BJIAJACHHUS TEOPETUYECKUM
MaTepHaioM, a TaK’Ke KOPPEKTHOCTh U CTPOTOCTh PACCyKICHUH.

OrncHMBaHWE 3aHATHH CEMHHAPCKOro THMa (MPaKTHYECKUX 3aHATHH) BXOIUT B
HAKOIUICHHYIO OLICHKY.

CamocTosiTesibHasi padoTa 00yYarOImMXcst

CamocTtosTenpHas paboTa CTYJEHTOB — 3TO MPOIECC AKTUBHOTO, IIEJIEHATIPABICHHOTO
NpUOOpEeTEeHUs] CTYACHTOM HOBBIX 3HaHUH, yMEHHH 03 HemoCcpeICTBEHHOro0 Yy4acTus
MpernoaaBarelis, XapaKTepU3yIOMIMCS TMPEAMETHON  HAmpaBICHHOCTHIO, A((HEKTHUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEIbHOCTH 00yYaroIIerocs.

Lenu camocTosTeNEHON PaOOTHI:

— CHCTEMaTH3alMs W 3aKPEIUICHUE MOJTYYEHHBIX TEOPETUUYECKUX 3HAHUN U MPAKTUUYECKUX

YMEHUH CTYICHTOB;

- yrayOseHue U paclIupeHre TeOPeTHUECKUX 3HAHU;
- (dopmupoBaHME YMEHHUU HCIIOJIb30BaTh HOPMATHBHYIO M CIIPABOYHYIO JOKYMEHTAIIUIO,

CIELUATIBHYIO JTUTEPATYPY;

- pa3BUTHE MMO3HABATEIBHBIX CIOCOOHOCTEH, aKTUBHOCTU CTYACHTOB, OTBETCTBEHHOCTH U

OpPraHU30BAHHOCTH;

- (dopmupoBaHME  CAMOCTOSITENBHOCTH  MBINIICHUS,  TBOPYECKOW  WHUIIMATHBBI,

CIIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILICHCTBOBAHHIO M CAMOpPEaIN3alluu;

— Ppa3BUTHE UCCIEAOBATEIbCKUX YMEHUM U aKaJIeMUYECKUX HaBBIKOB.

CamocTtosaTenbHas paboTa MOXKET OCYIIECTBIATHCA HWHAMBHUAYAIbHO WM TpyINIaMu

CTYJICHTOB B 3aBUCUMOCTH OT 1[eJTH, 00beMa, YPOBHS CI0KHOCTH, KOHKPETHON TEMAaTHKH.
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TexHomnorust opraHu3alid  CaMOCTOSITENIBHONM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEePHATLHO-TEXHIHUYECKUX PECYpCOB 00pa30BaTEIHHOTO
YUPEXKICHUSI.

[Tepen BbITTONIHEHNEM O0YYAIOIIUMHUCS CAMOCTOATEIBLHOM pabOThI IIPEI0aBaTelh MOKET
MPOBOAMUTH MHCTPYKTAX 110 BHIMOIHEHUIO 33/1aHUs. B HHCTpyKTaX BKIIOYAETCS:

- 1eJib U COACpKAHUE 3a/IaHMUS;

— CPOKH BBITIOJIHEHUS;

- OpPUEHTUPOBOYHBIN 00BEM PabOTHI;

— OCHOBHBIE TpeOOBaHUS K pe3yJibTaTaM padOThl U KPUTEPUU OLICHKH;
— BO3MOXHBIE TUITHYHBIC OMIMOKH MTPH BBHITOJHEHUU.

WHucTpyKTax MpoBOIUTCS MpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOTO Ha
W3Yy4YeHUE JUCIUTUINHBIL.

KoHTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHhMEHHOMW, YCTHOM WITM CMEIIaHHOU (popme.

CTyAeHTbl AOMKHBI MOIXOAUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakKHeHIemy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHsI TEOPETUUECKUX 3HAHUMU, BHIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHI Kypca, NPUOOpETeHHsS OMNpeAENEeHHBIX HABBIKOB U HCIOJIb30BaHUS
npodecCuOHaIBHON TUTEpaTyphl.

[TomemeHust 1s1 caMOCTOSTENbHON pabOThl 00ydaIOIUXCS AOKHBI OBITH OCHAICHBI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTu «IHTepHeT» 1 obecrieueHneM
JOCTYyTa B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allnu.

[Tpu camocTosTeHHON TPOPabOTKE Kypca 00ydaronuecs JOKHBIL:

- IpoCMaTpHUBaTh OCHOBHBIE ONPEAETICHUS U (PaKThI;
— TMOBTOPUTh MPONACHHBIA HA 3aHATUM MaTepual W JIONOJHUTH €ro ¢ Y4YeTOM

PEKOMEHIOBAaHHOM 1O JaHHOW TEME JIUTEPATYPHI;

- H3YYHUTh PEKOMEHJOBAHHYIO JINTEPATYPYy, COCTABIIATH T€3UCHI, AHHOTALIUU U KOHCIEKTHI

Haubosee BaKHBIX MOMEHTOB;

— CaMOCTOSITEIbHO BBIMOJIHATD 3a1aHUs, aHAJIOTMYHbIE TIPEIJIaraéMbIM Ha 3aHATHUSX;
— HCIIOJIb30BAaTh I CAMONIPOBEPKH MaTepHalibl (POH/A OLEHOYHBIX CPE/CTB;
—  BBINOJHATH JOMAIIIHUE 33IaHUS TI0 YKA3aHUIO MPENo aBaTesl.

Pexomenganuu no o0y4yennio HHBAJIUA0B U jul ¢ OB3

OcBoeHne TUCHMIUIMHBI HHBaNMUAaMu U nunamMu ¢ OB3 mMoxker ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTrUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX TIpynmnax. [Ipenmomaraiorcs
CIeIMalIbHbIE YCIOBUS IS MOJTydeHus oOpa3zoBaHus nHBanIUaamMu u auiamu ¢ OB3.

[Tpodeccopcko-nienarorndeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOIOTUYECKUMU
0COOCHHOCTSIMU 00ydJaromuxcss uHBanuaoB U null ¢ OB3, uHaMBUAYyaTbHBIMU MPOTPAMMaMU
peabunuTanuu  WHBaMUAOB (mpu  Hamuwuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JIOTIOJIHUTEIbHAS TOJJEPKKA TMpEenoAaBaHUs ThIOTOPaMH, I[ICUXOJIOTAMH, COIMAIbHBIMU
pabOTHUKAMU, TPOLIECIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBeTcTBHM C MeTOANYECKMMHU peKoMeHAanuusMu MunoOpHayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpeaIonaraeTcsi HCIOIb30BaTh COIUAIBLHO-aKTUBHBIC W
pedIeKCUBHBIE METOIbl OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAllUd C IENBIO
OKa3aHHs MOMOIIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKINYHOCTHBIX OTHOUICHHH C APYyTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAaTa B CTYICHYECKOH TpyTIe.
[Tonbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOMU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3IUYHbIX (popMax: ayauanbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIECIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Menuamarepuanbl TakKe CIEIyeT MCIOJb30BaTh MW aJanTHUPOBATh C  YYETOM
WHIUBUTyATBHBIX 0COOEHHOCTEH 00ydeHust nHBanuI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI UWHBamugamMu U Juuamu ¢ OB3  ocymectBisieTcss ¢
WCITOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIET0 W CIECIHAIBHOIO Ha3Ha4YeHHs (IEPCOHATBHOTO U

20



KOJUIEKTUBHOI'O HCIIOJIb30BaHUA). MaTepuanbHO-TEXHUYECKOE OOecreueHue MpeaycMaTpuBaeT
npucnocoOIeHrne ayAuTOpHil K Hy>kKJaM WHBanu0B U ui ¢ OB3.
dopma TMpPOBENECHUS AaTTECTAlUM ISl CTYJAEHTOB-UHBaIuMgoB u Jmi ¢ OB3
YCTaHABIMBAETCS C YUYETOM MHIUBHIyATbHBIX TICUXO(PU3NIECKIX 0COOCHHOCTEH. J{71s1 MHBaTUI0B
u yuin ¢ OB3 mpexycmarpuBaetcst nocTymHas (GopmMa MpenocTaBiICHUs 3aJaHWN OIIEHOYHBIX
CPENCTB, @ UMEHHO:
— B [IEYATHOW WJIU AJIEKTPOHHOU (hopme (IUIsl JIUIl ¢ HAPYIICHUSIMU OMOPHO-BUTATEILHOTO
amnmnapara);
— B mTeyaTHOH (¢opmMe WIM DJIEKTpOHHOH (opMe ¢ yBETUUYEHHBIM HIPUPTOM U
KOHTPACTHOCTBIO ([UIsI JIUI] C HAPYLICHUSIMU CITyXa, pe4H, 3pEHus);
— METOJIOM YTEHHSI aCCUCTEHTOM 3aJIaHus BCIYX (IJIs JIHUI] C HAPYLICHUSIMH 3pEHUs).
CrynentaM ¢ MHBaIuAHOCTHIO M JinnaMm ¢ OB3 yBenuuuBaercs BpeMsi Ha MOATOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOMPOCHIL. [[71sl TaKMX CTYZEHTOB MpeaycMaTpruBaeTcs JocTynHas popma
MPE0CTaBIICHUS OTBETOB Ha 3a/1aHUs], 4 UMEHHO:
— THUCBMEHHO Ha Oymare uiu HabOpoM OTBETOB Ha KOMITbIOTEpE (ISl JTUI] C HAPYIICHUSIMH
ciIyxa, peun);
— BbBIOOPOM OTBETA U3 BO3MOXKHBIX BapPUAHTOB C MCIIOJIB30BAHUEM YCIYyT acCUCTEHTa (IS
JUI C HApYUIEHUSIMUA OMTOPHO-/IBUTATENILHOTO aIlapara);
— YCTHO (IU1s1 JIULI C HAPYIICHUSIMU 3PEHUS, OTIOPHO-IBUTATEIBHOTO anmnapara).
[Ipu HEoOxommMocTH JUIsi O0ydYaroImMXcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUSI MOXKET MPOBOIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanmne MaTepuaILHO-TEXHHYECKOH 0a3bl, HEOOXOIUMOIi 111 OCyIIeCTBJIEHUSI
00pa3oBaTeIbLHOIO Npolecca Mo TUCHUILIHHE

YueOHasi ayauTopHMs, TpeAHA3HAYCHHAs [UIA TPOBEACHHS Y4YeOHBIX 3aHATH,
MPEAYCMOTPEHHBIX ~ HACTOSIIEW  paboueld  mporpaMmMoil  JUCHMIUIMHBI,  OCHAIlCHHAas
O60py,Z[OBaHI/IeM 1 TCXHUYCCKUMHU CPCACTBAMUA OGy‘-IGHI/I}I, B COCTAaB KOTOPbIX BXOAAT. KOMIIJICKTBI
CHelualn3upoBaHHON yueOHOW MeOenu, J0CKa KIacCHas, KOMIBIOTEP C YCTAHOBJICHHBIM
JIMICH3UOHHBIM NIPOTPaAMMHBIM O6€CH€‘-I€HI/I€M, C BBIXOAOM B CECTH «I/IHTepHeT» U OOCTYIIOM B
3JIEKTPOHHYIO MH(GOPMAIIMOHHO-00pa30BaTEIbHYIO CPEY.

IMoMernenne AJ1si CAMOCTOSTEILHOI PadOTHI 00y4AKIIUXCS — AyAUTOPHS, OCHAIIICHHAS
CIIEIYIOIMIUM 000PYJOBAaHUEM U TEXHUYECKUMU CPEACTBAMM: CIIEUAIN3UPOBaHHAs MeOenb AJis
npernoiaBaTess u 00yJaromuxcs, 10cka yueOHas, MyJIbTUMEIUHHBIN TPOSKTOP, IKPaH, 3BYKOBbIE
KOJIOHKH, KOMIBIOTEp (HOYTOYK), MEepCOHAIbHBIE KOMIBIOTEPHI Uil pabOThl 00yYaromuxcs ¢
YCTaHOBJICHHBIM JIMIICH3WOHHBIM ITPOTrpaMMHBIM OGGCHG‘-IGHI/IGM, C BBIXOJ0M B CCThb ((I/IHTepHeT»
U JIOCTYIIOM B 3JIEKTPOHHYI0 MH(POPMAITMOHHO-00pa30BaTEIbHYIO CPENy.
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