ABTOHOMHASl HEKOMMEPYECKAS OPFTAHU3ALIMA BbICLWWEr0O OEPA30BAHMA
«MHCTUTYT MEXAYHAPOOHbIX 9KOHOMUYECKUX CBA3EW»

INSTITUTE OF INTERNATIONAL ECONOMIC RELATIONS’

IIpunsTa Ha 3acenaHuu YTBEPXJAIO
VYuénoro copeta UMOC Pextop UMOC 10.U. boromonosa
(mporokon ot 27 mapra 2025 1. Ne 8) 27 mapra 2025 1.

HOOKYMEHT NMOANMMCAH
ONEKTPOHHOW MOAMUCHIO

Cepuchuar: 02D66AAD004FB138IE405D89A7DBCT74CT2
Bnageneu: AHO BO "MHCTUTYT MEXXIYHAPO[IHBIX SKOHOMUYECKMX
CBSABEM", UHCTUTYT MEXXAYHAPO[HbIX 3KOHOMWUYECKMX CBSIZEN,

[DeiicTauTenen: ¢ 11.04.2024 fo 11.07.2025

PABOYASA [TPOI'PAMMA JTMCHUITJINMHBI
AHTJIMACKUMN A3BIK 1JIS1 MPOPECCUOHAJBHOI'O OBIIIEHUS

10 HAMPABIICHUIO ITOATOTOBKH
42.03.01 Pexitama u cBSA3M C OOIIECTBEHHOCTHIO

HanpasnenHocTs (poQuiib)
«IHTEpHET-MAapKETUHT»

Mocksa — 2025



Ipunooicenue 4

K OCHOBHOU NpodecCcuonanvbHou 00pazosamenvbHoll npocpamme

no nanpaenenuro noocomoexu 42.03.01 Pexnama u cesa3u ¢ 0oujecmeeHHocmoio,
HanpagnienHocms (npoghunv) « Mlumepnem-mapkemuney

Pabouas mnporpamMma AHCHUIUIMHBI «AHIIMHACKUAN S3BIK U1 MPO(ECCHOHATBLHOTO
OOIIEHUs» BXOJUT B COCTaB OCHOBHOM NPO(EeCCHOHATBLHONH 00pa30oBaTEIIbHOM MPOTPaMMBbI
BeIcIIero oOpa3oBaHusi 1O HampaBieHuto noarotoBku 42.03.01 Pexmama u cBI3M ¢
00IIIeCTBEHHOCTHIO, HAMPaBIEHHOCTH (Mpoduih) « M HTEpHET-MapKETHHT» U TIpeAHa3HauYeHa JIJIs
00yyYaromuxcst OYHOW U OYHO-32049HOH popm 00yUyeHuUs.

© MHCTUTYT MEXTyHAPOIHBIX SKOHOMUYECKUX CBs3el, 2025.



COJEPKAHUE

1. 1leab ¥ 3a0a9M JUCITHIIIIEHDBL ....eeeeeessieuuttreeeseaesssaassssssssessesssasssssssessasessanssssssssessessamsssssssssseaessaanns 4
2. Mecto MHCHUIUIMHBI B CTPYKType OCHOBHOM TpodeccoHalbHONM 00pa3oBaTelbHON
MIPOTPAMMBI BBICIIIETO OOPABOBAHIIS ....c..veseveesteesreastessuseaseessseasesssseasseessseassesssssassesssseansessssssssesssnes 4

3. O6beM AUCUMILTUHBI B 3a4€THBIX €IMHUIAX U aKaJeMHUECKUX Yacax ¢ yKa3aHHeM KOJIMYecTBa
AKaJICMUYCCKUX YaCOB, BBIACIICHHBIX HaA KOHTAKTHYIO pa60Ty 06yqa10m1/1xc;1 C pCIogaBaTciicM
(o BuaM y4eOHBIX 3aHATHI ) U HA CAMOCTOSTEIBHYIO PA0OTY OOYUAIOIIHXCS .vvvvvvvreereeerireenenies 4
4. HepequL IJIAaHUPYCMBIX PC3YJIbTAaTOB O6y‘IGHI/I5I no JUCHUIIIMHE, COOTHCCCHHBIX C
MJIAaHUPYEMBIMU pe3yJbTaTaMHd OCBOCHHS OCHOBHOM Tpo(deccCHOHaIbHON 00pa30BaTEIbHON

TIPOTPAMMBL ... .eate sttt b et she e e b e e b e e bt e e hs e e R e e e b e e R e e S b e e R e e ek b e e R e e nh e e e b e e R e e e r e R e 6
5. COACPIKAHUE JIACIIMTIIIIIHBL ... vveeesstseeeessssseaesssssseeesassseeessssssseesssstneeesanssneeesannseeeesannneeessnnneaesnnnnns 7
6. CTpykTypa [IHUCUMIUIMHBI IO TE€MaM C YyKa3aHHEM OTBEJEHHOIO Ha HUX KOJUYeCTBa
AKaJIEMUYECKUX YACOB U BUTOB YUCOHBIX BAHITHH ....vvvevririsiieeesiiiessiieessitesssseessseesssseessnseesssseesnsnens 9
7. IlepeueHb yueOHO-METOUIECKOTO OOECIICUEHUS Il CAMOCTOSITEIbHON pabOThI M TEKYIIETO
KOHTPOJISI O0YYAIOIIUXCS TIO JTACTIATIITHIHE +...vvvvesteeessteeessseessssesssssessnssessssessnssesssseesssseesssessnsnessnsns 10

8. IlepedeHb BOMPOCOB ¥ TUITOBBIC 3aJaHUS JJIsl IOJITOTOBKU K MIPOMEXYTOYHOM arTecTanuu ..11
9. [lepevyeHh OCHOBHOM M JOTOJHUTEIHHOM y4eOHOM TUTEpaTyphl, HEOOXOAMMOM TSI OCBOCHUS
D187 (030700010705 025 CRUURURR 18
10. TIlepeuenp pecypcoB HH(POPMAINMOHHO-TEICKOMMYHUKAIIMOHHON ceTtu «VHTEpHETY,
HEOOXOJUMBIX JJIi OCBOSHUS AMCIMIUIUHBI U WHPOPMAIIMOHHBIX TEXHOJIOTHH, HUCIOJIb3YEMBIX
IpU  OCYILIECTBICHUH 00pa30oBaTEIbHOIO IIpolecca MO AUCHMIUIMHE, BKJIIOYas IepeuyeHb
nporpaMMHOrO  obecrieyeHUss U MHGOPMAIMOHHBIX  CIPAaBOYHBIX  cHUCTeM  (TIpu

12 (T L0 D (0717 0. (0 7§ 19
11. Meroanueckne peKOMEHJAIMH 110 OPTaHU3aLMH U3YYEHUS TUCLHUIUIMHBL. ....oovvveeriiiee e 19
12. Onucanne MaTepHAIBHO-TEXHUYECKOW 0a3bl, HEOOXOAMMOW I  OCYIICCTBICHHS
00pa30BaTENEHOTO MPOIIECCA TIO TIACIIUTIIIIHE ....vv.vveeseeeaueeeseessseesseessseassesssseassessnseassesssneensessnseenes 22



1. Ieab u 3aaa4u TUCHUIIMHBI

b nucuunIuHbl « AHTITUHACKHAN S3BIK JIJ1S MPOGECCHOHATBHOTO OOIICHHS» - PA3BUTH Y
CTYACHTOB KOMMYHHUWKATHUBHYIO KOMIICTCHIHUIO, YPOBCHb KOTOpOﬁ IIO3BOJIUT HCIIOJIHB30BATh
AQHTTIUUCKUN  SI3bIK B MpO(ecCHOHANbHOM N1eATENbHOCTH, TOBBICUTH YpPOBEHb BiaJIeHUS
AHTJIMUACKUM SI3BIKOM, JTIOCTUTHYTBHIM HAa MPEABIAYILIEM JTalle, a TaKXKE 3aJ0KUThb OCHOBY JIS
JTAIbHENIIETO CAMOCTOATEIBLHOTO U3YUYEHHS MPOPECCUOHAIBHOIO aCIEKTa SI3bIKA.

3agayu AUCHMILINHBI:

— JOCTHXKEHUE HEOOXOAMMOTO YPOBHSI JIMHIBUCTHMUYECKHUX HABBIKOB — H3yY€HUE H
HCIIOJIb30BAaHUE JIEKCUUYECKUX U IPaMMaTHYECKUX €IUHUI] B 00beMe, KOTOPbI HE0OXOauM s
TBOPYECKO JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusx;

— Pa3BUTHUC IOUCKYPCHBHBIX HABLIKOB - YMCHUSA IIOCTPOCHHA LCIIOCTHBIX, JIOTMYHBIX
BBICKA3bIBaHUN (IUCKYpPCOB) pa3HBIX (YHKIMOHAJIBHBIX CTHJIEH B YCTHOH M THCbMEHHOU
KOMMYHHUKAIIUU HA OCHOBC NIOHUMAaHUS PA3JIMYHBIX BUI0B HpO(1)CCCI/IOHaJ'II:HO-OpI/IeHTI/IpOBaHHBIX
TEKCTOB IPU YTEHUU U ayJUPOBAHUU;

— pa3BUTHE NPAKTHKHU HCIIOJIB30BAHUS aHTJIMHCKOTO SI3bIKA JJISl PELICHUs! ClIeUaTbHbBIX
npodecCHOHANBHBIX 3a7ad (MoA00p JIUTEpaTyphl, YTEHHE COOTBETCTBYIONIMX HCTOYHHKOB,
MIPOCMOTP MPOTPAMM 10 HHTEPECYIOMICH CTyIeHTa TPOOIeMaTHKE);

— 3aKpelyieHue CTPaTernyeckoro HaBbIKa — HaBbIKA MCIOJIb30BaTh BepOAIbHBIE U
HGBCpGa.HBHBIC CTPATCruu 1JIs1 KOMIICHCAIIUH HpO6CHOB, CBsI3aHHBIX C HEAOCTATOYHBIM BJIaICHUEM
A3BIKOM;

— TIOBBIIIEHUE YPOBHsI Y4€OHOM aBTOHOMHUH, CITOCOOHOCTH K CaMOOOpa30BaHHMIO;

— pa3BUTHE KOTHUTHBHBIX U UCCIIEOBATEIbCKUX YMEHUM;

— paclmMpeHHe Kpyrosopa W TMOBBIIIEHHWE OOLIEH KyJbTYpbl: M3yU€HHE KYJIbTYPHBIX
0CcOOEHHOCTEH, HPAaBOB, OOBIYAEB CTPAH M3yYaeMOTO SI3bIKA, STUKH, BOCHUTAHUE TOJEPAHTHOCTH
U YBa)KEHUS K JyXOBHBIM IIEHHOCTSIM Pa3HBIX CTPaH U HApPOJOB.

2. MecTo TMCUMILUIHHBI B CTPYKTYpPe OCHOBHOM nMpodeccuoHaJIbHOI 00pa3oBaTeibHOI
NPorpaMMbl BhICIIEro 00pa3oBaHus

JucuumimHa « AHTTIUHACKUHN S3BIK 1J11 TPOGECCHOHATBHOTO OOIICHUS» BXOJIUT B 4acTh
y4eOHOTro 11aHa, GopMUPYEMYI0 YYaCTHUKAMHU 00pa30BaTEIbHBIX OTHOIIEHUH 110 HAMPABIICHUIO
noarotoBku 42.03.01 Pexksnama u CBSI3M € OOIIECTBEHHOCTBIO, HAIPABICHHOCTH (TPOdUIIH)
«IHTepHET-MapKETUHT Y.

3. O0beM JHCHHUILIMHEI B 32aYeTHLIX eIMHHUIIAX U aKaJeMHYEeCKHX Yacax ¢
YKa3aHHEM KOJIM4YeCTBA aKaJeMU4YeCKHX YaCOB, BbI/IeJIEHHBIX HA KOHTAKTHYIO padoTy
00y4arouuXxcsd ¢ npemnogaBaresieM (1o BUAaM Y4eOHbIX 3aHATHI) U HA CAMOCTOSAITEJILHYIO
padoTty o0y4aromuxcs

OO01mast TpyA0eMKOCTh TUCHUTUIMHBI COCTABIISET 8 3a4eTHBIX eIUHUIL, Bcero — 288 yacos.

Bun yuebnoii paboThl Bcero yacoB
OYHO-3209HAS
ouHast opma
dbopma
oOyJeHus
00y4eHuUs

KonTtakTHasi pa6oTa ¢ npenogaBartejieM (Bcero) 112 24
B TOM YHUCJIE:

3aHsaTUA JIEKIIHOHHOTO THUIIA - 12




3aHATHsI CEMUHAPCKOTro TUIA (MPAKTUYECKUE 3aHATHS)

112

12

CamocrosiTejibHas padoTa

149

237

KonTtpoJas

27

dopma KOHTPOJIS

3adeT ¢ OIEHKOM, SK3aMeH

OO01mast Tpy10eMKOCTh:

288




4. IlepeyeHb NVIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHs 10 JUCUHUIIMHE, COOTHECEHHBIX C
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI OCHOBHOI NpodeccnoHaIbHOI 00pa3oBaTeIbHOIM

NMPOrpamMmsbl

Kox m HaumenoBanue

Kon u HanmenoBanue

IInanupyemsle pe3yabTaTbl 00y4eHHA

KOMMYHUKAIUIO B
YCTHOW U MUCbMEHHOM
dopmax Ha
rocy1apCTBEHHOM
s3b1Ike Poccuiickon
denepanuu U
WHOCTPAHHOM(BIX)
s3bIKe(ax)

HHOCTPAHHOM A3bIKaXx.

NYK 4.2

OcymecTBisieT JIEJIOBYIO
KOMMYHUKAITUIO B
nucbMeHHOM  (opme  Ha
PYCCKOM H  HHOCTPAaHHOM
SI3BIKAX.

KOMIeTeHIIuu (i) HHAMKATOPA TOCTHKCHUSA
1 Mo JUCHMILJINHE
BbINYCKHUKA KOMIIETEeHI[MH
Kommynukanusa YK-4 | UYK 4.1 3HaTh.  IrpaMMaTHYECKHE  IIpaBHIIA,
Criocoben Ocy1ecTBIseT EI0BYIO ¢bopMBI W KOHCTPYKIIUH, JICKCHKY
OCYILECTBIISTh KOMMYHHKAIMIO B YCTHOM AHTJIMHACKOTO sI3bIKa, HEOOXOAUMEBIC IS
JIETIOBYIO dhopme Ha pyCCKOM U peanuzanuu npodhecCuOHATBHBIX 3a/1a4.

YMmerb. JIOTMYHO, ApPTyMEHTHUPOBAHO U
KOPPEKTHO TMOATOTOBUTh YCTHBIE U
MUCbMEHHBIE BBICKA3bIBAaHUS Ha
MHOCTPAHHOM  fI3bIKE B  Pa3IMYHBIX
cdepax mpodecCHOHATHLHOTO OOIIEHUSI.
Bnagers: HaBbIKaMU — UCHOJIB30BaHUS
MOHOJIOTHYECKOM Y JUAJOTHYECKOH
YCTHOW M TUCBbMEHHOW PEYU B CUTYalUSIX
JICJIOBOTO B3aWMOJICHCTBUS B Mpejeax
M3Y4YEHHOT'O SI3bIKOBOTO MaTepHaia.

! Jlns yHuBepcalbHBIX M 00LIENPO(eCcCUOHANLHBIX KOMIETEHIMH YKa3hIBAETC TAKKE HAUMEHOBAHUE TPYIIIBI

KOMIIETEHIIHI
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5. Conepxanue Q¥ CHUANINHBI

HaumeHnoBaHnue
TeM (pa3aeioB)

Conep:xxanue TeM (pa3jaesioB)

Tema 1. What is

PR? PR-campaign.

PR-specialist.
PR. PR-
kammanus. PR-

Jlexcuka: Ilpennoceuiku Bo3HUKHOBEeHHS PR. OcHoBHble monenu CBszeit ¢
oOmectBeHHOCTRIO. OcHoBHBIE BuHasl PR. Meroner PR-pesrensHOCTH.
OcHoBHbIe dTanbl TTaHupoBanus PR-kammnanwnu. OCHOBHEIE ATarbl pa3padoTKu
MOJIUTUUECKOU peKJIaMHO-aruTalluOHHOU KaMITaHUH. OcobennocT
aHanmtryeckoro obecneuenus PR. Buabl pabounx PR-mokymentoB. OrneHka
s dextuBHOCTH PR-Kammanmm.

CrennaImct. I'pammatuka: Conditional 0-1

Yrenue: texkctsl The prerequisites of PR origin, Explorations in Public

Relations: What is PR?, Models of PR

Aymuposanwue: A Brief History of Public Relations

VYcTHas peus (MoIUIorndeckas):

- O6cyxaenne Meto10B PR-nesrensrocTH

YcTHas pedb (MOHOJIOTHYECKAS ):

- 0030p OCHOBHBIX MOJIEJICH CBS3EH C 0OIIECTBEHHOCTHIO

IIucemenHas peus:

- acce PR vs Marketing
Tema 2. Jlexcuka: [ToHsiTHE OOIIECTBEHHOTO MHEHHS M €ro poiib B PR-nmestensHOCTH.
Communication. Bunet u  Qopmbl kommyHukauuu. KoMMyHUKaTHBHbIE KaHajibl M UX
Marketing. pazHoBuAHOCTH. KOMMYHHMKAaTUBHBIA TMPOIECC U €ro OCHOBHBIE JTallbl.
Branding. Mapketunr. MapketuaroBas uHbopmarus: TOHATHE W BHUABL. OCHOBHBIC
KommyHnukanus. KaTeropuu MapkeTuHra. Tumosorus rpymm oOmecTBeHHOCTH. CerMeHTanus
MapkeTtuHr. pBIHKA — NOHATHE U NpuHIUNbL. bpennunr. [lonstue u Qpynkunn 6peHauHra.
Bpenaunr. Konnenuust 6pena-nmuaepctsa. [lonsitue ¢pupmennoro cruis. Pons Openna B

ACATCIIBHOCTH.

I'pammaruka: Conditionals 2-3, Mixed Conditionals

Yrenne: texctel All About Public Relations, PR Campaigns - 5 Useful Tips,
Developing a PR Plan

Aynmuposanue: How to develop a PR campaign

VYcTHas peus (1ouIornyeckas):

- o0cyxaeHue CcrocoO0B TOJUTUYECKOW KOMMYHUKAIMH. MaHUIYJSIHUS B
KOMMYHUKAIIUH.

VYcrHas pedb (MOHOJIOTHYECKAs ):

- Menuiinoe mnose. OCHOBHBIE pecypchl MeauitHoro mois. Llenu m 3amaum
MeOUanCCIeJOBaHUMN.

IIucemenHas peus:

- acce How to Run a Political Campaign




Tewma 3.

Jlexcuka: Bunpl pexnampl. CootHomenne PR pexknmampl M mpomnarapbl.

Advertising. Pexnmama: xnaccudukarnusa. Pexnmama nHa TB: cymHOCTP M OCOOCHHOCTH.
PeraMa. Pexiiama B mewarneix CMU: cymiHOCTh B 0cOOCHHOCTH. Pekiama Ha paamo:

CYIIHOCTh U 0coOeHHOCTH. OCOOEHHOCTH PEKIaMbl Ha PaIHo.

I'pammaruka: Wishes

Yrenne: texctel Public Relations Review. What do PR professionals do?

Delegation Skills for Managers.

Aymuposanue: PR Secrets of Miley Cyrus

YcTHas peub (MOJUIOTHYeCKas):

- Pexxuccypa pexsiaMbl: OCHOBHBIE TEXHOJIOTHH.

YcTHas pedb (MOHOJIOTHYECKAs):

- HTepHeT Kak KaHall JOCTaBKH KOHTEHTA: BO3MOXKHOCTU U OCOOEHHOCTH.

IIucemenHas peus:

- acce What new skills do PR professionals need today?
Tema 4. Mass Jlexcuka: MaccoBas unpopmanus. [Tonsitue u cymnocts. [lonstre u GpyHKImMn
Media. CMU. CMU kak WHCTPYMEHT KaMIaHWUU IO CBS3SIM C OOIIECTBEHHOCTHIO.
CMU. OcHoBHble noKa3atTenu ayauropun CMU.

I'pammatuka: Infinitive

Urenue: Texctol Nonverbal Communication, The Communication Process
Model, Manipulation: The Ultimate Dysfunctional Way to Communicate,
Communication process

Aymuposanue: Manipulative techniques

VYcTHas peus (MouIornyeckas):

- [Ipecc-penn3 u ero OCHOBHBIE BU/IBI.

YcTHas peub (MOHOJIOTHYECKAs ):

- Opranu3zanus 1 NpoBeJICHUE TPE3CHTAIUN

IIucemenHas peus:

- acce Political communication

Tema 5. Event
Management.
Event-
MCHCIKMCHT.

Jlexcuka: Ilpunmunsr pabGotel Event-menemkmeHTa, IUTIOCBI U MUHYCHI,
3 PeKTUBHOCTD

I'pammaruka: Gerund

Yrenne: Texctol Product Publicity and Advertising, Media Inquiries about
Employees, Photo Releases

AynupoBaHue:

VYcTHas peus (MouIornyeckas):

- CpaBHEHHE TPAJAULIMOHHBIX U HU(POBBIX CTUIICH, MTPUHIUIIOB, METOIUK
YcTHas pedb (MOHOJIOTHYECKAS):

- QaHAJIU3 TPYAHOCTEN

IIucemenHas peus:

- acce How to Pitch a Product or Motivate a Crowd

Tema 6. POSTAR:

Positioning,
Objectives,
Strategy, Tactics,
Administration,
Results.
Crparerus
POSTAR.

Jlexcuka: OCOOEHHOCTH JJIEMEHTOB CTpaTErHH,
HEJO0CTAaTKU

I'pammaruka: Revision of Infinitive and Gerund
Yrenne: Texctel Competitive Pressure, The Importance of Product Positioning
to the Marketing Plan, Marketing Plan of a Product

Aymuposanue: Communication Channels

VYcTHas peds (MouIornyeckas):

- IPUYUHBI POOJIEM U MTyTH UX YCTPaHEHUS

VYcTHas pedb (MOHOJIOTHYECKAs):

- COBETHI 10 pa3pabOTKe CTPATeTUH PEKIAMHON KaMITaHUH

IIucemenHas peus:

- acce Cultivate testimonials

ee IpeuMyllecTBa U
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6. CTpykTypa JUCHMILUIMHBI 10 TEMaM C YKa3aHHEM OTBeIeHHOI'0 HA HUX
KOJINYeCTBA aKaJeMU4eCKHX YaCOB U BU/IOB YUeOHBIX 3aHATHI

Ounas ¢popma o0ydeHus1

Ne
n/n

HaumenoBanue tem
(pa3nesioB)
IUCHUILINHBI

KonTakTHas padora, yac.

IIpakTuyeckue 3aHATHS

CamocrosiTeJbLHASA
pabora, 4ac.

Bcero

3 cemecTp

Tema 1. What is PR?
PR-campaign. PR-
specialist.

PR. PR-kammnanmus.
PR-crienmanucr.

18

29

47

Tema 2.
Communication.
Marketing. Branding.
KommyHnukanus.
MapxkeTtuHr.
bpenaunr.

18

29

47

Tema 3. Advertising.
Pexnama.

20

30

50

Hroro

3a CEMECTPp:

56

88

144

4 cemecTp

Tema 4. Mass Media.
CMU.

18

20

38

Tema 5. Event
Management.
Event-meHeKMEHT.

18

20

38

Tema 6. POSTAR:
Positioning,
Objectives, Strategy,
Tactics,
Administration,
Results.

Crpaterus POSTAR.

20

21

41

KonTpoJns:

27

Hroro

3a CEMECTP:

56

61

144

Hroro

Mo JUCIHHILJINHE:

112

174

288




OuHo-3204Has popma o0yueHUst

HaunmeHnoBanue Tem
(pa3nenoB)
JTUCHUIIINHBI

KonTakTHas

pabora, 4yac.

3auaTus
JeKIUOHHOIr0 THIA

IIpakTHYeckue
3aHATHA

CamocrosiTe]Ib
Has padora,
qac.

Bcero

3 cemecTp

1. | Tema 1. What is PR?
PR-campaign. PR-
specialist.

PR. PR-kammnanus. PR-

CIICMaJINCT.

2

43

47

2. | Tema 2.
Communication.
Marketing. Branding.
KommyHukanusi.
Mapketunr. bpenauHr.

43

47

3. | Tema 3. Advertising.
Peknama.

46

50

Hroro 3a cemectp:

132

144

4 cemecTp

4. | Tema 4. Mass Media.
CMU.

34

38

5. | Tema 5. Event
Management.
Event-meHe1KMEHT.

34

38

6. | Tema 6. POSTAR:
Positioning, Objectives,
Strategy, Tactics,

Crpareruss POSTAR.

Administration, Results.

37

41

KonTpounb:

27

Hroro 3a cemectp:

6

6

105

144

HToro mo gfucuunjInge:;

12

12

237

288

7. [lepevyeHb y4eOHO-METOAMYECKOT0 0OecnieYeHHs 1JIsi CAMOCTOSITeIbHOI PadoThI U
TeKYLIero KOHTPOJIsA 00y4aloUIUXCsl M0 JUCHUIJIMHE

CamocrosTenpHas pa60Ta SABJISACTCA OJHHMM U3 OCHOBHBIX BH/IOB y‘IeGHOfI JACATCIIbHOCTH,

COCTaBHOM 4YacThIO yueOHOTO IMpoliecca U UMEET CBOEH LeJblo: TITyOOKoe YCBOCHHE MaTepuana
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPATypoil, PEKOMEHJIOBAHHOW TMpernojaBaTeieM, YMEHUE HaWTH HYXHBIA Marepual |
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TIOCTOSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HAHMM, K
LEJICYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

Kontponbe camocrosiTensHON pabOThI, SBISETCS BaXXHOW COCTaBISAIOMICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCSA IMPCIIOAaBaTCICM BO BPEMS IMPAKTUYCCKUX 3aHSTUN U
oOecrieurBaeT OIlEeHUBaHHUE X0J1a OCBOSCHUS N3y4aeMOil TUCIUTUIHHBI.
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Pacnpenesienne caMoCcTOSATEIbHOH PadOThI

Bunpl, popmMbl 1 00bEMBI CaMOCTOATENBHONW pabOTHI CTYACHTOB MPU W3YYEHUU JaHHOU
JTUCITUTIIMHBI ONIPEIENSIFOTCS €€ COJIepPKaHueM U OTPaKEHBI B CIISIYIOIIeH Ta0uIie:

O0BeM caMOCTOATEIbHOI
padoThI
Ne HaumenoBanue TeM Bua camocrosiTeILHOM ouHas OYHO-
n/m | (pa3aesoB) IMCHHUIJIMHBI padoThI dbopma 3a04Has
oOyJeHus dbopma
o0y4deHus
1 Tema 1. What is PR? PR- MOJITOTOBKA K ayIUTOPHBIM 29 43
campaign. PR-specialist. 3aHATUAM
PR. PR-kammnanus. PR-
CITEIIUAJIHUCT.
2 Tema 2. Communication. MOJITOTOBKA K 2y TUTOPHBIM 29 43
Marketing. Branding. 3aHITHIM
KomMmyHukanus.
Mapketusr. bpenunr.
3 Tema 3. Advertising. MOATOTOBKA K ayIUTOPHBIM 30 46
Pexnama. 3aHATHAM
4 Tema 4. Mass Media. MOJITOTOBKA K ayIUTOPHBIM 20 34
CMU. 3aHATHAM
5 Tema 5. Event MOATOTOBKA K ayIUTOPHBIM 20 34
Management. 3aHATUAM
Event-meHeKMEHT.
6 Tema 6. POSTAR: MOATOTOBKA K ayIUTOPHBIM 21 37
Positioning, Objectives, 3aHATUAM
Strategy, Tactics,
Administration, Results.
Crparerus POSTAR.
HUTOI'O: 174 237

8. IlepeyeHb BONPOCOB U THIIOBBIE 32IaHMS JIJIsl MOATOTOBKH K MPOMEKYTOYHOM

aTTecTALMH

8.1. [lepeyeHb BONMPOCOB /IS MOATOTOBKH K 3a4eTy ¢ OlleHKoii (3 cemecTp)

Hoemopume Cﬂe()yiow;ue membsl U omeenbnie Ha 60npocsl.

1. What is PR? PR-campaign. PR-specialist.
1.1. The prerequisites of PR origin. Models of public relations. Kinds of PR. Methods of
PR activities.
1.2. The main steps in planning PR campaign. The main stages of the development of a
political advertising campaign. Peculiarities of PR analytical support. The types of PR documents.
Evaluating Efficacy in Public Relations.
1.3. The place and role of PR specialist in the structure of organization. Delegation of
authority in organizations.
1.4. Professional and personal qualities of PR-specialist.
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1.5. Ethics in PR. Functions and Principles of Information Technologies.

2. Communication. Marketing. Branding.

2.1. The definition of public opinion and its role in PR. Types and forms of communication.
Communication Channels and their varieties. Communication process and its main stages.

2.2. Mass communication. The study and practice of political communication.
Manipulation and communication.

2.3. Marketing. Marketing information: definition and types. The main categories of
marketing. Typology of community groups. Market segmentation: definition and principles.

2.4. Branding. The definition and functions of Branding. Brand-leadership conception.
Corporate identity. The role of brand in organization.

2.5. Media Field. The main resources of Media Field. The purposes and objectives of media
research. Digital Technologies in Business.

3. Advertising.

3.1. Types of advertising. The ratio of PR, Advertising, Propaganda.

3.2. Advertising: classification.

3.3. Advertising on TV. Advertising in printed media. Advertising on radio. Peculiarities
of radio advertising.

3.4. Creating advertisement.

3.5. Internet as a channel for content delivery: the capabilities and features.

8.2. IlepeyeHnb BONMPOCOB /U151 MOATOTOBKH K dK3aMeHy (4 cemecTp)

4. Mass Media.

4.1. Mass information. Definition and functions of mass media.

4.2. Mass Media as a PR instrument of the company. The main criteria of Mass Media
audiences. 4.3. Press Release and its types.

4.4. Presentations

4.5. Institute of defamation. Institute of accreditation. Freedom and responsibility of Mass
Media in Russia.

5. Event Management.

5.1. What activities does Event Management comprise?

5.2. What skills are essential for an event manager?

5.3. How do you set about planning an event?

5.4. Why is it important to have an event strategy?

5.5. What does your event strategy depend on? In what parts can you break down your
event planning?

5.6. How can we stay on budget when running an event? Why is having an event checklist
important? How can we facilitate socializing and put our guests at their ease?

6. POSTAR: Positioning, Objectives, Strategy, Tactics, Administration, Results

6.1. What are the elements of the POSTAR planning model? What are the different forms
of analyses? Please enlarge on them.

6.2. What do we learn about PR objectives? Why is it important to be specific about your
audience?

6.3. How should a PR practitioner work with the media? What are the ways of choosing a
message for a PR professional?

6.4. Please give overview of the five different types of methods. How can one be creative?

6.5. What are the basic rules of brainstorming? How many types of brainstorming were
mentioned? What are they?
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8.2 TunoBwle 3axaHu I OLECHKH 3HAHUMA

3ananue 1. BoiOGepuTe 01UH NPaBUJILHBbIIE BADHAHT OTBETA:
1) Marketing is the art of...

a) Buying more

0) Selling more

B) Paying more

r) Talking more

2) Marketing is a ....
a) One day effort

6) One man effort
B) Team effoert

r) All above

3) Good marketing requires one of the following...
a) Proper planning

0) Good communication skills

B) Good team work

r) Knowledge of products

4) Marketing is influenced by ...
a) Product demand

0) Buyer behavior

B) Public taste

r) Brand image

5) Marketing helps in ...

a) Boosting production

0) Interacting with strangers
B) Getting new clients

r) All of these

6) Modern styles of marketing are...
a) Telemarketing

0) Advertisement on the net

B) Web-marketing

r) E-mails

m) All of these

7) Market information means ...

a) Knowledge of industries

6) Knowledge of peers

B) Knowledge of households

r) Knowledge of customers’ tastes

3ananue 2. CooTHeCcHTe TEPMHUHBI ¢ X ONpe/IeIeHUAMM .

digital communication

strength
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a.exceptional or superior ability, skill, or




Equation b.process of narrating having a powerful and
irresistible effect

Prowess c.to manage to make someone understand or
believe something

Exacerbate d. a publication or broadcast program that

provides news and feature stories to the public
through various distribution channels.

advertising revenue

e. a plan designed to take account of a possible
future event or circumstance

compelling narrative

f.Make full use of and derive benefit from smth

pin down

g. make (a problem, bad situation, or negative
feeling) worse

get message across

h.react in an immoderate way

cornerstone of media relations

i.a thing that persuades or leads someone to do
something

in-house jargon

J.the property in your press release that really
makes a person read it

blob k.something that seems to have no definite
shape

punchy |.to understand or describe something exactly

to be bland m.electronic transmission of information that

has been encoded digitally

rule of thumb

n.a fake version of something used to play a
trick or lead you into danger

media outlet

0.to keep an angry unhappy feeling that you
have when you think you have been treated
unfairly or without enough respect

go overboard

p. an important article of trade or commerce,
especially a product as distinguished from a
service.

to strike a balance

g.a small quantity or brief experience of
something, intended as a sample

press shots

r.to use power or influence to affect the ability
to influence what people do

write a caption

s.having a strong effect because it expresses
something clearly in only a few words
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contingency plan t.showing no strong emotions or excitement; not
saying anything very interesting

put somebody off u.the ways that newspapers, magazines,
websites, radio etc., make money.

news hook v.a broadly accurate guide or principle, based
on practice rather than theory

the taster w. able to be defended with logic or
justification; valid.

to exploit knowledge X. saturation with the news

legitimate y. to take someone's attention away from what
they want to be doing or should be doing

a glut of news z.to emerge and develop rapidly:

to sprout z1.the specialized language conducted within,
coming from, or being within an organization or
group

inducement z2. accept parts of both things in order to satisfy

some of the demands of both sides in an
argument, rather than all the demands of just

one side

valuable commodity z3.a picture taken that could be used in the
newspaper, magazine or other type of media to
the public.

to exert leverage z4.a situation or problem in which a number of

factors need to be considered

decoy z5. write a title, short explanation, or
description accompanying an illustration or a
photograph

store up resentment z6.an indispensable and fundamental basis

3aganue 3. IlepeBennTe HA AHIVIMIICKHIA A3BIK, HCIO0JIb3YSI AKTHBHYIO JIEKCHKY:

1. IIpoGiema mepeHachlieHnss HOBOCTHOM JIGHTBI CTAHOBUTCS BCE OoJiee akTyallbHOU 110
Mepe poCTa MOJIb30BaTEIBCKON BOBICUEHHOCTH B IHTEpHET.

2. YoenutenbHoe uznoxenue hakroB B CMU saBnseTcs HEOThEMIIEMBIM yCIIOBHEM pabOThHI
B Menua cdepe.

3. Ilpodeccuonans B obmactu PR octatoTcst BOCTpeOOBaHHBIMU HA PHIHKE TPY/a, OJHAKO
3a MoCJIeIHEE BPEMs U3MEHWICS YPOBEHb UX 33/1a4: UM He0OXOAMMO paclMpsATh pbIHOK PR ycmyr
U MCCJIEI0BATh TOBAPHI IUPOKOTO MOTPEOICHHUS.

4. C uenplo co3laHUs M TNOAJAEPKaHHUS TO3UTHUBHOIO OOIIECTBEHHOIO MHEHMS,
o0ecreyeHns KeJaeMoro MoBelIeHUs] OOLIECTBEHHOCTH KOMIIAHMM 3aHUMAIOTCS OpraHu3alen
MHOTr000pa3HbIX MEPONPUATHH JUIs KYPHATUCTOB.
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5. JIoxo1 oT poJaku peksiaMbl Ha caiite YOUTube B 3ToM rojy MoKeT BoipacT Ha 50%.
3a 3TOT roji CaliT HAMEPEH BBIPYUYHUThH 3a MPOJAAKY PEKJIaMbl HE MeHee $5.6 MUILTHAp/I0B, CUUTACT
areHTcTBo eMarketer.

6. [Ipecc-penus HeoOXoAWM sl onepaTuBHON mepenayn depe3 CMU wmHOpMaImu o
COOBITHSIX.

7. B PR-xoMMyHUKanMy MCHOJIB3YIOTCS 1Ba Tumna 3asBiaeHuil ang CMU: Bo-mepBbIX,
3asgBJICHUS, MpPEJCTaBIsAIoNINe co00W o¢uIuanbHble MPABUTEILCTBEHHBIE COOOIICHUS; BO-
BTOPBIX, 3as1BJICHUs CyObeKkTOB PR.

8. MHorue mpecc-penu3bl OKa3bIBAIOTCS HE YYTCHHBIMHU. TakuM 00pa3oMm, “‘CHIIbHBINA
3aroJIOBOK M HaYaJIbHBIN a03all kpaliHe HEOOXOUMBI.

9. Ilpu ompenenéHHON CHOPOBKE C HANMCAHUEM KAYECTBEHHOIO TEKCTAa KOMUpanTepy
npUAETCS TaKXKe U3YUUTh (PHIIOCO(DUIO KOMITAHWH, €€ UCTOPHUIO U 3a]JaYH.

10. CpenctBo MaccoBod HMHGpOpPMAIMHM - CPEJACTBO PACHpPOCTpaHEHUs HH(POPMAIIHH,
XapaKkTepu3ylolieecs: 00palieHHOCThIO K MACCOBON ayJUTOPUH, OOIIEIOCTYITHOCTBIO.

8.3 Tunosoe 3axanue 1J1s1 OLEHKU YMEHMI

3aganue 1. IlepeBeauTe AKTHMBHYI0 JIEKCHMKY HAa PYCCKHMH f3bIK, O0bSICHHTE Ha
AHTJIMICKOM, YTO 3HAYUT KAKIbIii TEPMUH:

Routine operation; specific set of operations; designed to accomplish a singular goal; project
team; from different organizations and across multiple geographies; development of software;
for an improved business process; natural disaster; expansion of sales; new geographic market;
to be expertly managed.

3ananme 2. O6cyauTe B mapax oTBeThl Ha cJleyIOLIHe BOMPOCHI:

1. Explain the difference between written and visual communication.

2. Give the definition to the term *“communication”. What are the components of a
communication process?

3. Enumerate the main communication channels. What does verbal and non-verbal
communication include?

4. What is the difference between formal and informal types of communication? Which
factors influence the effectiveness of each type of communication?

5. Give the definition of the communication process. What are the four basic elements of
the communication structure? Define the four basic elements of the communication structure.

6. What are the main stages of the communication process? When should the information
exchange be regarded as complete and efficient?

7. Give the definition to mass communication. What is called the mass media? What are
the main mass communication indicators? What is diachronism? What is the structure of mass
communication?

8. What is the main focus of the study and practice of political communication? What do
the study and practice of political communication include? How can the study of political
communication be characterized?

9. Name 3 levels of politic and information flows. Enumerate the means of political
communication. Can the types of political communication be used together?

10. What is the main purpose of manipulative communication techniques? Enumerate the
main manipulative communication techniques. Explain the usage of fear and emotional appeal as
manipulative communication techniques. What is the purpose of the use of time limit?
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3ananme 3. O0cyauTe M MOArOTOBbTE MUCbMEHHbIEC BHICKA3BIBAHUSA MO CJEXYIONIHM
BOIIpPOCaM:

1. Discuss with your partner the differences between PR and marketing.
2. Explain how you understand marketing.
3. How can PR and marketing work together?

8.4 Tumosoe 3aJaHMue 1Jisd OIICHKH HABbIKOB

3aganue 1. Ucnoub3ysi BOkalOyasip HUKe, 00bSICHUTE KOJLIere-CTaxkepy cJaeaylomue
MOMEHTBI:

- why PR is very important nowadays

- how PR educates people

- how you understand one-way and two-way communication
- why you have chosen the profession of a PR practitioner

- if it is difficult to obtain favorable publicity

- what the ways of fostering positive awareness are.

Useful vocabulary:

- to have a powerful impact on

- to come into contact with

- to drive smb’s decisions

- to be a company's biggest asset

- to give smb. a competitive edge

- to manage reputation

- to adapt mutually to

- to encompass — to surround and have or hold within

- to communicate a message

- the proliferation of tools and technologies

- to align with — to place or arrange (things) in a straight line / come together in agreement
or alliance

- to master human connections at a deep level

- to elevate (raise or lift smth. to a higher position) the people and products

- to be focused on cultivating the media and celebrities

- to tell the stories of an agency’s clients

- endorsement - a statement or action which shows that you support or approve of
something or someone

- to obtain favorable publicity

- to handle crisis management issues

- the communication hub (the effective centre of an activity, region, or network) of an
organization

- to shape a company’s image

- to contribute to a company’s image

- to make a heartfelt connection between

- to benefit from

- an awareness - concern about and well-informed interest in a particular situation or
development

- to spin (spin) - if someone puts a certain spin on an event or situation, they interpret it
and try to present it in a particular way

- to foster (encourage the development of smth.) positive awareness

17



- to communicate a firm’s trust and credibility (the quality of being trusted and believed
in) toward appropriate traditional and digital channels

- one-way / two-way communication

- to build and maintain reputation for a company and its products or services

- to announce a company’s latest news

- to leverage (use smth. to maximum advantage) communications strategies

- to evolve — to develop gradually

- to share genuine, credible, relevant news and information

- to grow, maintain and protect brand acceptance, awareness, reputation and sales

- to create measurable, fact-based conversations, events and activities

- to educate and inform public masses about

3ananme 2. [loaroroBbTEe YCTHOE MOHOJIOTMYECKOE BbICKA3bIBAHUE 10 CJEAYIOIIUM
YTBePAKIAEeHUSM, HCNIO0JIb3YH IJIAH HUXKeE:

Make sure to use the following expressions:

| fully agree with it | disagree with it

Beyond all doubt There’s smth. in it, but...

I wouldn’t say so

Oh, that’s all wrong, I’m afraid

I agree with it on the whole but it could be said that...

1. On a more specialized level, the media are no longer just mass communication.
2. The media’s power and influence in a democratic society reside in their independence
from government control.

9. IlepeyeHb OCHOBHOIi M JONOJHUTEIbHOI y4eOHOI JIMTEpaTypsbl, HE0OX0AUMOM
AJIsl OCBOCHHS THCHUIIIHHBI

9.1. OcHoBHas JuTEpaTypa

1. CrynuukoBa, JI. B. Axrmmiickuii sf3bIk B MexayHapoaHoMm Ousnece. English in
international business activities : yueOHuK mis By3o0B / JI. B. CrynmHukoBa. — 3-¢ u3j., nepepad.
u pon. — Mocksa : UznarensctBo KOpaiit, 2025. — 216 ¢. — (Bricmiee oopa3oBanue). — ISBN
978-5-534-11015-9. — Tekcr : anexTponHsiii / O6pa3oBarenbHas miaTdopma FOpaiit [calT]. —
URL.: https://urait.ru/bcode/565743

2. HyxnoBa, E. E. Awnrmmiickuii s3pik. Professional Reading: Law, Economics,
Management : yyeOHoe noco6ue ais By3oB / E. E. HyxxHoBa. — 2-e u3n., ucnp. u gon. — Mocksa
: I3patensctBo FOpaiit, 2024. — 181 ¢. — (Bricmee oo6pazoBanue). — ISBN 978-5-534-17510-
3. — Tekcr : anexktponusii // OOpazoBarenbHas mnardopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/533226

3. Sxymesa, U. B. Awnrnuiickuii 5361k (B1). Introduction Into Professional English :
y4eOHMK U IpakTUKyM Jutst By30B / W. B. SIkymieBa, O. A. JlemuernkoBa. — 3-€ U3., UCIIP. U JIOT.
— Mockaa : U3natenbcrBo FOpaiit, 2025. — 148 ¢. — (Briciiee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Texkct : anexTponHbi // O6pa3oBarenbHas matdopma FOpaiit [caiiT]. — URL:
https://urait.ru/bcode/561203

9.2. JlonoJiHUTEJIbHAS JJUTEPATYypa

1. AHrIMACKHNA S3BIK U €CTECTBEHHO-HAYYHBIX HAMPABICHUM : yYeOHUK U MPAKTHKYM
i By3oB / JI. B. Ilomybuuenko, E. D. Koxapckas, H. JI. Mopryn, JI. H. IlleBbipaseBa ; mox
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penakuwmeii JI. B. [Tomy6uuenko. — Mocksa : U3natensctBo IO0paiit, 2023. — 311 ¢. — (Briciiee
obpazoBanmue). — ISBN 978-5-534-15168-8. — Texkcrt : anexTpoHHbI // OOpa3zoBarenbHas
wiatdopma HOpaiir [caiit]. — URL.: https://urait.ru/bcode/511523

2. CmupHoBa, H. B. AHrimiickuii s3bIK 11t MeHepkepoB (B1—B2) : yueOHUK 111 By30B
/ H. B. CmupnoBa, A. B. Cokonoga, FO. A. Jlyrnmac. — Mocksa : U3nparensctBo FOpaiit, 2024. —
185 ¢. — (Bricuiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 2meKTpoHHBIN //
O6pasosarenbHas iathopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/541325

10. Ilepeuyennb pecypcoB HH(OPMALMOHHO-TEJTEKOMMYHUKAIIMOHHOM ceTH «HTepHET»,
HEeO0XO0AUMBIX JJIfl OCBOCHH S JUCHUNIMHBI U MHPOPMAIIMOHHBIX TEXHOJIOTHIA,
HCI0JIb3yeMbIX NPH OCyLIeCTBJIEHUHM 00pa30BaTeIbHOI0 NpoLecca no JUCHUILINHE,
BKJIIOYasl MlepevYeHb MPOrpaMMHOI0 o0ecrneyeHus: 1 HHPOPMALMOHHBIX CIPABOYHbBIX
cucrTeM (MpH HEOOXOAMMOCTH)

1. http://biblioclub.ru — 9BC «YHuBepcuTeTcKast OHOIHOTEKA OHIIAHH»

2. http://www.focusenglish.com - Mudopmarnmonnas cucrema Everyday English
in Conversation

3. https://academic.oup.com/journals/pages/social_sciences - ba3a nanneix Oxford
Journals Oxcdopackast OTKpbITas HHAIIHATHBA BKIIOYAET ITOJIHBINA U (DaKyJIbTaTHBHBINA OTKPBITHIH
nocTyt k 6oee, uem 100 sxypHaam, BHIOpaHHBIM U3 KaXKIO0H MPEIMETHON 00J1acTH

4. https://dictionary.cambridge.org/ru/ — On line cmoBaps u Te3aypyc Cambridge
Dictionary

5. https://urait.ru — 9bC «O6pa3oBarenbHas miatdopma KOpait»

6. http://elibrary.ru/org_titles.asp?orgsid=14364 — nayuyHas O3JIEeKTpOHHas OHOIMOTEKA
(H9b) «eLIBRARY.RU»

7. https://student2.consultant.ru/ — onnaitu-Bepcust Koncynsrantllmtoc: CtyneHt

JIMIIEH3HOHHOE MPOrPaMMHOE 00ecreUeHne:.

- Windows (3apy0exHoe, BO3ME3IHOE);

- MS Office (3apyOexxHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exxHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: Cryment» (poccuiickoe, CBOOOIHO
pacnpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0eKHOE, CBOOOHO PaCIIPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacpoCTpaHIEMOE).

11. MeToandyecKkue PEKOMECHIAIUH ITO OPraHM3allMU U3YUYCHUSA TUCHUIIJINHBI

Opranuzanus o0pa30BaTENbHOTO TpoIEecca periaMeHTUpyeTcs Y4YeOHBIM IUTAHOM H
pacryicaHueM yuyeOHBIX 3aHATHN. S3b1k 00ydeHus (mpernogaBanus) — pycckuit. s Bcex BUIOB
ayJIMTOPHBIX 3aHATUHN aKaJeMUUYECKUN Yac yCTaHABINBAETCS NPOAOIKUTEIBLHOCTBIO 45 MUHYT.

[Ipu  QopMupoBaHMM CBOCH HWHIMBHAYyaJbHOM  0Opa30BATEIIbHOW  TPAaeKTOPUH
O6y‘I&IOL[[HﬁC5I HUMCCT IMPAaBO Ha MEpe3auCT COOTBCTCTBYOIHNX JUCHUIIIIUH U HpO(bGCCI/IOHa.HBHBIX
MOJIyJIel, OCBOEHHBIX B TIpOIECCe MPEAIIECTBYIOMIET0 O0y4YeHHs, KOTOpbIi 0CBOOOXKIaeT
o0yJaromierocsi 0T He0OX0IUMOCTH UX MIOBTOPHOTO OCBOCHHSI.

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

Y4eOHBI mporecc TpH MPENoJaBaHUU Kypca OCHOBBIBACTCS Ha MCIOJIb30BAHUU
TPalWLMOHHBIX, WHHOBALMOHHBIX M WH(GOPMAIMOHHBIX OOPAa30BATEIbHBIX TEXHOJIOTHIA.
Tpa,Z[I/ILII/IOHHBIG O6paBOBaTe.HBHBIC TCXHOJIOTHUU NPCACTABJICHBI 3aHATUAMU IPAKTUYICCKOT'O THUIIA.
HuHoBanroHHbIe 00pa30BaTeIbHbIe TEXHOJIOTUN HCIIONB3YIOTCS B BUAE IMIMPOKOTO MPUMEHEHHUS

19


https://urait.ru/bcode/511523
https://urait.ru/bcode/541325
http://biblioclub.ru/
http://www.focusenglish.com/
https://academic.oup.com/journals/pages/social_sciences
https://dictionary.cambridge.org/ru/
https://urait.ru/
http://elibrary.ru/org_titles.asp?orgsid=14364
https://student2.consultant.ru/

AKTHUBHBIX M MHTEPAKTUBHBIX (OpM IMpoBeaeHus 3aHsaTuil. IHpopmarrionHsie 00pa3oBareibHbIe
TEXHOJOTHUH PEaTU3yIOTCsl TyTEeM aKTUBH3AIlMM CAMOCTOSTEIBHOW paboThl CTYACHTOB B
nH(pOpMaIMOHHOM 00pa3oBaTEIHLHON Cpee.

3aHATHSA JIEeKIMOHHOTO THIIA

JIeKMOHHBI KypC TMpEeArnoyiaraeT CHCTEMaTU3UPOBAHHOE U3JIOKEHHUE OCHOBHBIX
BOIIPOCOB y4€OHOTO IJIaHA.

Ha nepBoii nexuuu gextop 00s3aH NpeaynpeanTb CTyASHTOB, IPUMEHUTENBHO K KAKOMY
6a3oBoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekMOHHBIA KypC AODKEH JaBaTh HAMOOJBIINN 00beM MH(pOpMaUu U 0OeCTieUnBaTh
Oonee TiryOOKOe MOHUMaHUE Y9eOHBIX BOIPOCOB MPU 3HAYUTEIHLHO MEHBIICH 3aTpaTe BPEMEHH,
4yeM 3T0 TpedyeTcsi OONBIIMHCTBY CTYIEHTOB Ha CAMOCTOSITENIbHOE U3yUEHUE MaTepraa.

3aHATHSA CEMHHAPCKOTO0 THIIA

3aHATHS CEeMUHAPCKOro THMa (MPaKTUYECKHWE 3aHATHS) MPEIACTABISIOT  CcOOOM
JNETAM3alMI0 TEOPETUYECKOr0 MaTepuala, IMPOBOJATCS B IENAX 3aKpeIUIeHHs Kypca U
OXBAaTHIBAIOT BCE OCHOBHBIE Pa3/IEJIbl.

OcHoBHOIi (HhOpMOIi MTPOBEACHUS 3aHATHII CEMHUHAPCKOTO THMA (TPAKTUYESCKUX 3aHITHI)
aBIsieTcss o0cykJeHue Hanbosee MpoOJIeMHBIX U CIIOKHBIX BOIPOCOB MO OTAENbHBIM TeMaM, a
TaKKe pelIeHne 3a7a9 U pa300p MPUMEpOB U CUTYAIlMi B ay TUTOPHBIX YCIOBUSX. B 00s13aHHOCTH
IpernojaBaTesisi BXOIAT: OKa3aHUE METOAMYECKON MOMOIIY U KOHCYJIbTHPOBAHHUE CTYAECHTOB IO
COOTBETCTBYIOIIIUM TEMaM Kypca.

AXKTHBHOCTb Ha 3aHATHIX CEMUHAPCKOTO TUTA (MMPAKTUYECKUX 3aHATHIX) OLCHUBACTCS 10
CIIETYIOIINM KPUTEPHSIM:

— OTBETHI Ha BOIIPOCHI, IPEJIaraeMble MpernoiaBaTesieM;

- ydYacTue B IUCKYCCHUSX;

— BBINOJTHEHUE MPOEKTHBIX U MHBIX 3aJJaHHI;

— aCCUCTHPOBAHHE MPENO/IaBATENIO B MPOBEACHUN 3aHIATHA.

Jlokitagpl U ONIOHUPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENEHb BIAJCHHS TEOPETUUECKUM
MaTepuaIoM, a TAKKe KOPPEKTHOCTh M CTPOTOCTh PACCYKICHUH.

OneHuBaHue NPaKTUYECKUX 3aaHUN BXOJUT B HAKOIJICHHYIO OLIEHKY.

CamocrosiTesibHast padoTa 00y4arOIIUXCS

CamocTtosTenbHas paboTa CTYJEHTOB — 3TO IPOLECC AKTUBHOTO, II€JIEHAIIPABIEHHOTO
NpHOOpETEHUs] CTYACHTOM HOBBIX 3HAaHUH, yMEHHH 0€3 HEemOCPEeICTBEHHOTO0 Y4YacTus
npenojaBarenis, XapakTepU3yIOIIMicS TNPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JEATEIHOCTH 00YJarOIIerocs.

Ilenn camocToATEeTbHON PabOTHI:

— CHCTEMAaTH3aIus U 3aKpeIUICHUE MONyYEeHHBIX TEOPETUYECKUX 3HAHUN U MPAKTHUYCCKHX

YMEHHUH CTYJEHTOB;

- yrayOJeHne U pacuIiupeHrne TeOPETHUSCKUX 3HAHUM;
- (opmupoBaHMEe YMEHUU HCIIOJI30BaTh HOPMATUBHYIO M CIIPABOYHYIO JOKYMEHTAIUIO,

CHEIUANIBHYIO JIUTEPATYPY;

— pa3BUTHE MO3HABATEIbHBIX CIOCOOHOCTEH, aKTUBHOCTU CTYAECHTOB, OTBETCTBEHHOCTH U

OpPTaHU30BaHHOCTH;

- (opmupoBaHME  CAaMOCTOSITENBHOCTH  MBIIUICHUS,  TBOPYECKOW  WHUIIMATHBBI,

CIIOCOOHOCTEH K CaMOpa3BUTHIO, CAMOCOBEPIIICHCTBOBAHHUIO M CAMOPEaTU3alliu;

— pa3BUTHE UCCIIEIOBATEIbCKUX YMEHUHN U aKaJIeMUYECKUX HABBIKOB.

CamocTtosTenpHas paboTa MOXKET OCYIIECTBISATHCS WHAMBHAYAIBHO WU TPYINIaMU
CTYJIEHTOB B 3aBUCUMOCTH OT L€/, 00beMa, YPOBHS CI0KHOCTH, KOHKPETHON TEMAaTHUKH.

TexHomorust  OpraHW3allid  CaMOCTOSITENIBHONH  pabOThI  CTYINEHTOB  BKIIOYACT
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEepUaTbHO-TEXHHUUYECKUX PECYpCOB 00pa30BaTEIbHOIO
YUPEXKICHUSI.

[lepen BbImoOMTHEHUEM O0YYaIOIIMMUCS CAMOCTOSITEIHHON PabOThI MPENO1aBaTEelb MOKET
MPOBOJANUTH MHCTPYKTAX IO BHIMOTHEHUIO 33/I1aHUs. B WHCTPYKTaX BKIIOYACTCS:
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- LeJdb U COIepKaHUE 3a/1aHus;
— CPOKH BBITIOJIHEHUS;
- OPHUEHTHUPOBOYHBIN 00BEM PaOOTHI,
— OCHOBHBIE TPEOOBaHUS K pe3yJibTaTaM padOThl U KPUTEPUU OIICHKH;
— BO3MOXHbBIE TUITHYHbIE OMIUOKH MTPH BBHITOJIHEHUU.

WHCcTpyKTaXX MPOBOAUTCS IMpENoaBaTesieM 3a cueT o0beMa BPEMEHH, OTBEJCHHOTO Ha
U3YYECHHUE JUCIUILTUHBL

KoHTponbs pe3ynpTaToB CaMOCTOATEIBHOW padOThI CTYICHTOB MOXET MPOXOAWTH B
MMMCbMEHHOW, YCTHOW MJTM CMEIIaHHOU (opMme.

CTyAeHTBl JOJKHBI TOIXOIUTh K CaMOCTOSTENbHOW paboTe Kak K HauBaKHEHIIeMy
CPEICTBY 3aKpEIUICHUS U Pa3BUTUSI TEOPETUUECKUX 3HAHUMN, BbIpaOOTKE €IUHCTBA B3IJISI0B Ha
OTIICbHBIE BOMPOCHI Kypca, NPUOOPETEHHS OMNpEACICHHBIX HABBIKOB W HUCIOJIb30BaHUS
poQeCCHOHAIBHON JTUTEPATYPHI.

[Tomemmenust nasi caMOCTOATENBHONW pa0OThl 00ydYarOIMUXCsl JOKHBI OBITH OCHAICHBI
KOMIIBIOTEPHON TEXHUKON C BO3MOXKHOCTBIO MOJKII0UEHHS K ceTu «VIHTepHeT» u o0ecnieueHrneM
JIOCTYTIA B 3JIEKTPOHHYIO HH()OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy OpraHU3aIIH.

[Ipu camocTosATensHON TPOPabOTKE Kypca 00ydaromuecs T0JKHBL:

- TpOCMaTpHUBATh OCHOBHBIE ONIPEACTICHUS U (PAKTHI;
— T[OBTOPUTh NPONACHHBI HA 3aHATHM MaTepual U JONOJHUTH €ro ¢ Yy4eToM

PEKOMEHI0BAaHHOM 110 JAHHOU TEME JIUTEPATYPBI;

- H3YYUTb PEKOMEHJOBAaHHYIO JIUTEPATYPY, COCTABIATH T€3UCHl, aHHOTAIIMH U KOHCIIEKTHI

HanboJee BaKHBIX MOMEHTOB;

—  CaMOCTOSITENIHO BBIMOIHATH 33/1aHUS, aHAJIOTUYHbIE TIPE/IaraeMbIM Ha 3aHATHUSAX;
— HCIOJIb30BAaTh I CAMOIIPOBEPKH MaTepHalibl POH/A OIEHOYHBIX CPEJICTB;
—  BBIIOJHATH JOMAIIHKUE 33JJaHUs TI0 YKA3aHUIO MPernojaBaTes.

Pexomenganuu no o0y4yennio HHBAJIUA0B U jul ¢ OB3

OcBoeHue TUCHMIUIMHBI HHBaNMUAaMu U nunamMu ¢ OB3 mMoxker ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaraiorcs
CHeIMalIbHbIE YCIIOBUS IS MOJTydeHus oOpa3oBaHus nHBaIMaamMu u muiamu ¢ OB3.

[Tpodeccopcko-nienarornyeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOTIOTUYECKUMU
0COOCHHOCTSIMU 00ydJaromuxcss uHBaIuAoB U null ¢ OB3, uHaMBUAya bHBIMU MPOTPAMMaMU
peabunuTaruu  WHBAIUAOB (mpu  Hamuwuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TONJCPXKKA TMPENOJaBaHUs THIOTOPAMH, TIICHUXOJIOTAMH, COLHUATbHBIMU
pabOTHUKAMU, TIPOLIECIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBercTBHM C MeTOANYECKMMHU peKoMeHAanusMu MunoOpHayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpeaIonaraeTcsi HCIOIb30BaTh COIUAIBLHO-aKTUBHBIC W
pedIeKCUBHBIE METOIbI OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAllUd C IIENBIO
OKa3aHHs TOMOIIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKINYHOCTHBIX OTHOUICHHH C APYyTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAara B CTYJICHYECKOH TpyTIie.
[Tonbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOU3BOIATCS C YyYETOM TIPEIOCTaBICHUS
MaTepuana B pa3IUYHbIX (popMax: ayauanbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIECIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Meaunamarepualibl Takke CIEIyeT HWCIOJb30BaTh U aNalTUPOBaTh C  Y4ETOM
WHIUBUTyATBHBIX 0COOCHHOCTEH 00ydeHust nHBanuI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI UWHBamugamMu U Juuamu ¢ OB3  ocymectBisieTcss ¢
WCITOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIETr0 M CIECIHAIBHOIO Ha3HadYeHHs (IEPCOHATBHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOECTieueHre MpeaycMaTpruBaeT
MIPUCTIOCOOJICHUE ayTUTOPUM K HY>KJaM WHBaIKUI0B 1 Jinil ¢ OB3.

dopma mMPOBEACHUS ATTECTAlMM Ui CTyJAEHTOB-uHBamuioB u Jymn ¢ OB3
YCTaHABIIMBAETCS C YUYETOM MHAUBHIyaIbHBIX ICUXO(PHU3NYECKUX 0COOCHHOCTEH. J{J151 NHBATUA0B
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n i ¢ OB3 nmpexycmarpuBaetcst nocTymHas (GopMa MpenocTaBiIeHUS 3aJaHUN OIICHOYHBIX
CPENCTB, @ UMEHHO:
— B [IEYATHOUW WJIU AJIEKTPOHHOU (hopme (IUIsl JIUIl ¢ HAPYIICHUSIMU OMOPHO-BUTATEILHOTO
amnmnapara);
— B mTeyaTHOH (¢opmMe WIM DJIEKTpOHHOH (opMe ¢ yBETUYEHHBIM HIPUPTOM U
KOHTPACTHOCTBIO ([UIsI JIUI] C HAPYLICHUSIMU CITyXa, peUH, 3pEeHus);
— METOJIOM YTEHHsSI aCCUCTEHTOM 3aJIaHusl BCIYX (U1 JIUI] C HApYLICHUSIMH 3PEHUs).
CrynentaM ¢ mHBaIuAHOCTHIO M JinnaMm ¢ OB3 yBenuuuBaercs BpeMsi Ha MOATOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOMPOCHIL. [[71sl TaKuX CTYZAEHTOB MpeaycMaTpruBaeTcs 1ocTynHas popma
MPEI0CTaBIICHUS OTBETOB Ha 3a/I1aHUs], 4 UMEHHO:
— THUCHMEHHO Ha Oymare uiu HabOpoM OTBETOB Ha KOMITbIOTEpE (ISl JTUI] C HAPYIICHUSIMH
clIyxa, peun);
— BbIOOPOM OTBETA U3 BO3MOXHBIX BapUAHTOB C MCIIOJIb30BAHUEM YCIYyT acCUCTEHTa (I
JUI C HAPYUIEHUSIMUA ONTOPHO-/IBUTATENILHOIO aIlapaTa);
— YCTHO (U151 JIULI C HAPYUIICHUSIMU 3PEHUS, OTIOPHO-IBUTATEIBHOTO anmnapara).
[Ipu HEoOXomMMoOcTH JUIsl OOydYaroImMXCcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUS MOXKET MPOBOUTHCS B HECKOJIBKO ATAIOB.

12. Onucanmne MaTepuaAILHO-TEXHHYECKOH 0a3bl, HEOOXOUMOIi 111 OCylIeCTBJICHUSI
00pa3oBaTeIbLHOIO Npolecca Mo TUCHUILIHHE

YuyeOHasi ayauTOpHMs, TpeAHA3HAYCHHAs [UIA TPOBEACHHsS Y4YeOHBIX 3aHATH,
MPEAYCMOTPEHHBIX  HACTOSIIIEW  pabouell  mporpaMMol  JUCHMIUIMHBI,  OCHAIlCHHAas
O60py,Z[OBaHI/IeM 1 TCXHUYCCKUMHU CPCACTBAMUA OGy‘-IGHI/I}I, B COCTAaB KOTOPbIX BXOAAT. KOMIIJICKTBI
CHeualu3upoBaHHON yueOHOW MeOenu, JO0CKa KIacCHas, KOMIBIOTEP C YCTAHOBJICHHBIM
JIMICH3UOHHBIM NPOTPaAMMHBIM O6€CH€‘-I€HI/I€M, C BBIXOAOM B CECTH «I/IHTepHeT» U OOCTYIIOM B
3JICKTPOHHYIO MH(GOPMAIIMOHHO-00pa30BaTEIbHYIO CPEY.

IMoMerneHne AJ1si CAMOCTOSTEILHOI PadOTHI 00y4AKIIUXCS — ayAUTOPHS, OCHAIIICHHAS
CIIEIYIOIMIUM 000PYJOBAaHUEM U TEXHUYECKUMU CPEACTBAMM: CIIEUaTN3UPOBaHHAs MeOenb AJis
npernoiaBaTess U 00yJaromuxcs, 10cka yuyeOHas, MyJIbTUMEIUHHBIN TPOSKTOP, IKPaH, 3BYKOBbIE
KOJIOHKH, KOMIBIOTEp (HOYTOYK), MEepCOHAIbHBIE KOMIBIOTEPHI Uil pabOThl 00yYaromuxcs ¢
YCTaHOBJICHHBIM JIMIICH3WOHHBIM ITPOTrpaMMHBIM OGGCHG‘-IGHI/IGM, C BBIXOJ0OM B CCThb ((I/IHTepHeT»
U IOCTYTIOM B 3JIEKTPOHHYI0 HH(POPMAITMOHHO-00pa30BaTEIbHYIO CPEay.
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