ABTOHOMHAA HEKOMMEPYECKAA OPFTAHU3ALIMA BbICLWWErO OEPA30OBAHUA
«MHCTUTYT MEXAYHAPOOHbIX 3KOHOMUYECKUX CBA3EN»

INSTITUTE OF INTERNATIONAL ECONOMIC RELATIONS

[IpunsTa Ha 3acenaHuu YTBEPX/JAIO
VYuénoro coeta UMOC Pextop UMOBC 0. U. boromonosa
(mpotoxoin ot 27 anpeinst 2023 r. Ne 9) 27 anpens 2023 r.

ANOKYMEHT NOAMNCAH
SNEKTPOHHOW NOANUCHIO

Ceptudukar: 0162B6870090AF03B544352CE01FIDE4ACT
Bnapeneu: BOrOMOJIOBA 0JINA UTOPEBHA
[Hencreutenen: ¢ 20.01.2023 go 20.04.2024

PABOYAS TIPOTPAMMA JUCHUATUTAHEI
JIEJOBASI KOMMYHUKAIIASA HA AHTJIMIICKOM SI3BIKE
(MMPOJABUHYTHIA YPOBEHD - 1)

110 HaHpaBHeHI/I}O IIOATOTOBKHU

38.03.01 DxonomMmuka

HamnpasnenHocts (poduiib)
«BHemHesKkoHOMUYECKas ACSITEIHOCTD U (PMHAHCOBOE KOHCYJIBTUPOBAHUEY

Mocksa — 2023



Ipunooicenue 4

K OCHOBHOU NpogheccuonanbHoll 06pazo8amenbHoll npocpamme

no nanpasienuro noocomosku 38.03.01 xonomuka, HanpasieHHocmb (Npoduiv)
«BHewnesxonomuueckasn 0esmenbHOCmsb U PUHAHCOBOE KOHCYIbMUPOBAHUE)

PaGouass mporpamMma IUCHUIUIMHBI «JleoBasi KOMMYHHUKAIMs Ha aHIJUICKOM SI3bIKE
(MPOABUHYTHI YpOBEHb 1)» BXOAMUT B COCTaB OCHOBHOW 00pa3oBaTEIbHON MPOTrPaMMBbl BBICIIETO
obOpaszoBanusi 1o HampapieHuo moaArotoBku 38.03.01 DxkoHOMUKa, HAMPaBIEHHOCTh (TIPOQHIIB)
«BHeurHesKoHOMUYECKast 1 TeNbHOCT U (PMHAHCOBOE KOHCYJIbTUPOBAHHUE» U ITpeJHA3HAUCHA IS
o0yJaronuxcsi ouHON (HOpMbI 0OYUIECHUSI.

© MHCTUTYT MEXTyHApOIHBIX IKOHOMUYECKUX cBA3eil, 2023.
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1. ean v 3aaa4M TUCHUILIUHBI

Hear agucuumiaunabl  «/lejoBasg KOMMYHHUKAUMST Ha AQHIVIMACKOM  si3bIKe
(mpoaBUHYTHIH ypoBeHb I)» — mpuoOpeTeHHE CTyJACeHTAMH KOMMYHHKATUBHBIX HABBIKOB,
YPOBEHb KOTOPBIX JOCTATOYEH [UIsl pPEIIEHHS COLMAJIbHO-KOMMYHHKAaTUBHBIX 3aJad B
Pa3IMUHBIX 00JIaCTAX MPO(PECCHOHATBHBIX Cep MEATETLHOCTH U B IIEJISIX caMO0Opa3oBaHMS.

3amaun AUCHUNJIMHBI:

— JOCTH)KEHHE HEOOXOAWMOTO YpPOBHSI JMHTBUCTHYECKHX HABBIKOB — HM3y4YCHHE U
HCIIOJIb30BAaHUE JIEKCUYECKUX M TPaMMaTHUECKUX €IUHUI] B 00bEME, KOTOPbII HE0OX0IUM IS
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusX;

— pa3BUTHE IUCKYPCUBHBIX HAaBBIKOB — YMEHHUS IOCTPOEHMS LEIOCTHBIX, JIOTMUHBIX
BBICKA3bIBAaHUH (JMCKYPCOB) pa3HbIX (PYHKUMOHAIBHBIX CTUJEH B YCTHOH M NHCbMEHHOMN
KOMMYHHMKAIlMM Ha OCHOBE IOHMMAaHMS  pPa3IMYHbIX BUJOB  MpodeccroHalIbHO-
OPUEHTHPOBAHHBIX TEKCTOB MPU YTEHUU U ayIUPOBAHUU;

— pa3BUTHE IPAKTUKHU UCIIOIb30BAHUS AHIVIMHCKOIO SA3bIKA JJI PELLIEHUS CIIELMATBHBIX
npodeccuoHanbHBIX 3a7ad (MoAOOp JUTEpaTyphl, YTEHHE COOTBETCTBYIOLIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa Po0IeMaTHKe);

— 3aKpeIuIeHHE CTPAaTernYecKOro HaBblKa — HaBbIKA MCIIOIB30BaTh BepOalbHBIE U
HeBepOaJbHbIE CTpAaTeruu [UIs KOMIIEHCAIlMM MPOOENIOB, CBSI3aHHBIX C HEJOCTATOYHBIM
BJIaJICHUEM SI3BIKOM;

— pa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIbCKUX YMEHUM;

— pacuMpeHHe Kpyro3opa M MOBBIIIEHHE OOIIEH KyJIbTYphl: M3YYEHHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, 00bIUAEB CTPAH U3y4aeMOro A3bIKa, ’TUKU, BOCIUTAHHE TOJIEPAHTHOCTH
Y YBaKEHUS K JyXOBHBIM LIEHHOCTSIM Pa3HBIX CTPaH U HapOJI0B;

— (opMuUpoBaHHE TOTOBHOCTH HAJIA)KUBATh MEKKYJIbTYpHbIE M BHEITHEIKOHOMHYECKUE
CBSI3M, MIPEJICTABIATh CBOIO CTPAaHY HAa MEXIYHApOJHBIX CEMUHApax, KOH(epeHIHIX, pabouux
BCTpEUax, y4acTBOBATh B IIPE3CHTALINSAX;

— pa3BUTHE YMEHHUS HaXOAWUTh peIICHUS B OBICTPO MEHSIOMIUXCS YCIOBUAX
MEXIYHApOJIHOTO OU3HEca.

2. MecTo AMCHMILINHBI B CTPYKTYpe OCHOBHOM NPO()ecCHOHAILHOM
00pa3oBaTeILHOM MPOrpaMMbl BbICIIET0 00Pa30BaHUS

JucuuniuuHa «/lenoBas KOMMyHUKalLUsl Ha aHIVIMKACKOM fA3bIKE (IIPOJBUHYTHIN YPOBEHD
I)» BxoauT B (hakyIbTaTUBHYIO YacTh yU4eOHOTO TUTaHa, MO HampaBieHHuo moarotoBku 38.03.01
DKOHOMUKA, HampaBlIeHHOCTh (mpoduinb) «BHEMHEeIKOHOMHYECKAs JESATENbHOCTh U
(¢buHaHCOBOE KOHCYJIBTHPOBAHUEY.

3. O0beM AUCHUNJIMHBI B 32a4€THBIX ¢INHUIAX U AKaJeMUYeCKHX 4acax ¢
YKa3aHHeM KOJIMYeCTBa aKaJeMHUYeCKHX YaCOB, BbI/ICJICHHbIX HA KOHTAKTHYIO padoTy
o0yuawuuxcsi ¢ npenojgasaresieM (10 BUAaM yUeOHBIX 3aHATHII) U HA CAMOCTOSITEJILHYIO
padoTy o0y4armmxcs

OO6m1ast Tpy10EMKOCTh AUCIUILUTMHBI COCTaBIIACT 3 3a4€THBIC eAMHUIIBI, Bcero — 108 vacos.

Bun yueOHo# padoThI Bcero yacos

KonTakTHas padora ¢ npenogasartesem (Bcero) 28
B toM uucne:
3ausaTusg JICKOUOHHOT'O THUIIA -

3aHATHS CEMUHAPCKOTO THTA (CEMHUHAPHI) 28

CamocTrosiTe/ibHasi padoTa (Bcero) 80




@PopMa KOHTPOJIA

3auer

O0mast Tpy10éMKOCTb TUCHUILIHHBI

108

4. IlepeyeHb MUIAaHUPYEMBbIX Pe3yJbTATOB 00YyUYEeHHS MO0 JMCIHUIIHHE, COOTHECEHHBIX
¢ IVIAHUPYEMbIMH Pe3yJIbTAaTAMHU OCBOEHHUSI OCHOBHOM NMPOo(ecCHOHATBLHOM
o0pa3oBaTe/IbHOI MPOrpaMMbl

Koa v HanmMeHoBaHue

Koa v HaumeHoBaHue

I[InanupyemMble pe3ybTaThl

KoMIleTeHIInu (uif) HHAUKATOPA TOCTHKEHUSA
00y4eHHs MO TUCHUIINHE
BbINYCKHUKA KOMIIeTeHIIU T
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTUYECKUE MPaBUIIA,
YK-4 OcymectBiser JeNOBYIO | (DOPMBI M KOHCTPYKIIUH, JEKCUKY
CrnocoOeH OCyIIEeCTBIATh | KOMMYHUKAIIMIO B YCTHOM | aHTJIUHCKOTO SI3bIKA,
JIIOBYI0 KOMMYHHMKaluio | ¢opmMe  Ha  PYCCKOM M | HEOOXOAUMBIE TUISL
B YCTHOM M TNHCbMEHHOW | ”THOCTPAHHOM S3bIKaX. OCYILECTBIIEHUS MEXINYHOCTHOTO
dopmax Ha | UYK 4.2 0O0IIeHUs B paMKaX OMpeAeTICHHbIX
roCyJapCTBEHHOM  si3bIKe | OcCyllecTBIIsIET JIEJIOBYIO | Pa3TOBOPHO-OBITOBBIX TEM.
Poccniickoit denepanuu U | KOMMYHUKAIUIO B IUCBMEHHOW | YMeTh: JIOTUYHO,
WHOCTPaHHOM(BIX) dbopmMe  Ha  PYCCKOM  H | QpTyMEHTHPOBAHO M KOPPEKTHO
A3bIKe(ax) WHOCTPAHHOM SI3bIKaX. MOATOTOBUTH YCTHBIE u
NIICbMEHHBIC BBICKA3bIBaHUS Ha
MHOCTPaHHOM SI3bIKE B
MEXJINYHOCTHOM  OOIIEHUH U
MEXKYJIbTYPHOM
B3aUMOJICHCTBUH.
Baanern: HaBBIKaMU

HCIIOIB30BaHUA MOHOJIOTHUECKOH
U JUAJOTUYECKOM yCTHOM WU
MUCbMEHHOM pEYM B CHUTYAIUAX

MEXINYHOCTHOTO u
MEXKYJIbTYPHOTO
B3aMMOJCHCTBUS B  TIpenesax
U3YYEHHOTO SI3BIKOBOTO
MaTepuana.




5. Conepsxkanue QM CHUTINHBI

HaumenoBanue tem
(pa3nesioB)

Conep:xxanue TeM (pa3jaesioB)

Tema 1. Levels and areas
of management
YpoBHU u
yIpaBJICHUS

cepsl

Jlexcuka: TepMHHBI B cpepe ympaBieHusi, YpOBHU MEHEDKMEHTA,
TPYIOBbIE O0S3aHHOCTH, Ha3BaHUS M OTBETCTBEHHOCTH OT/EJIOB
OpraHu3aIu

Urenwue: Duties at Work, Responsibilities as they are

I'pammaruka: BpemeHa akTUBHOTO 3a10ra.

VYcrHas peds (MOaUIorndecKkas):

-00CY)XJICHHE TPYIOBBIX OOS3aHHOCTEH YIPABJICHLIEB pa3HbIX
YpOBHEMU

YcTHas peub (MOHOJIOTHYECKAS):

- ToKJ1a1 00 OTBETCTBEHHOCTSIX OTJIea KOMITAaHUU

IIucemenHas peus:

- keiic Johnson and Johnson

Tema 2. Organizational
structures
Opranu3zanuoHHbIE

CTPYKTYpbI

Jlexcuka: TEpMUHBI B 00J1aCTH OpraHU3allMOHHBIX 0COOEHHOCTEH
OpraHu3aiuii, BU7sl CTpyKTyp, peCTPYKTYypHU3aLus

Urenue: Restructurization, Change in Organisation

I'pammatuka: [lopsaok ci0B B BOINPOCUTENBHOM MPEASIOKCHHH.
Ilopsimok c0OB B BOCKJIMILATEIIBHOM IIPEMIOKEHUHM. BpemeHa
IIaCCUBHOTO 3aJI0Ta.

VYcTHas peus (ouIornyeckas):

- IpeuMylIecTBa U HEJOCTaTKU DPA3JIMYHBIX OpraHU3allMOHHBIX
CTPYKTYp

VYcrHas pedb (MOHOJIOTHYECKAs):

-OIUCAaHUE CTPYKTYPbl KOMIAHUU

[TuceMeHnHas peys:

- keiic Levi’s

Tewma 3. Leadership
JInpepcrBo

Jlexcuka: TepMHHBI B 00JacTH JUAEPCTBA, JUACPCKHUE KauecTBa,
THUIIBI YIIPABJICHIIEB, CTUIIN YIPABICHUS

Urenue: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: I'epyHauii, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (MoIUIorndeckas):

-00Cy>KJeHHE TUIIOB YIIPABJICHLIEB U UX KaUueCTB

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIKCaHue CTUJIEH YIIpaBIeHUS

[TucemenHas peub: keiic The new boss

Tema 4. Recruitment
[Mon6op nepcoHana,
PEKPYTHHT

Jlexcuka: TepMHUHBI B 0071aCTH PEKPYTUHTA, XEIXaHTUHT, €TO BHJIbI
U METOJbI, peUYEBBIC CTPYKTYPhI U 000POTHI HA COOECEIOBAHUH TIPH
npuemMe Ha padoTy

Urenue: A job interview, Headhunting, Methods of selection
I'pammaruka: Y cioBHbIE MPEJIOKECHUS. CocnararenbHoe
HAKJIOHEHUE.

VYcrHas peds (MOauIorundecKkas):

-METO/bl PEKPYTHHTa, COOECEeIOBaHUE

VYcrHas pedyb (MOHOJIOTHYECKAs):

- keiic Kidselebration

[TuceMeHnHas peys:

- HalMCcaHue COOCTBEHHOTO pe3loMe
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Tema 5. Business Plan
buzuec-mian

Jlexcuka: BozmokHocTH hprupMmbl (pe3tome), BUbI TOBAPOB (YCIIyT),
PBIHKM cOBbITa TOBapoOB, KOHKYPEHLMS, IUIaH MapKeTHHTa, IJIaH
MPOU3BOJICTBA, OPTAaHHM3AIIMOHHBIM TUIaH, OICHKA pHUCKA H
CTpaxoBaHHUsl, ((MHAHCOBBIN IUJIaH, CTPATErusi PUHAHCUPOBAHMUSL.
Urenue: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

['pammaruka: CiocoObl  BBIpaKEHUsT  OyayIiero, BpeMeHa
AKTUBHOT'O M TMTACCHBHOT'O 3QJI0Ta — IIOBTOPEHHE.

VYcrHas peds (MOauIorndeckas):

- 00cy’KIeHHe BCeX IIaroB OM3HeC-TNIaHUPOBAHUS

VYcrHas pedb (MOHOJIOTHYECKAs):

- Ipe3eHTaIUsl COOCTBEHHOTO OM3HEC-TIIaHa

[TuceMeHnHas peys:

- ketic KFC




6. CTpykTypa IMCUMIIMHBI 10 TEMAM € YKa3aHHeM OTBEeJeHHOI0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKMX YaCOB U BHI0B Y4eOHBIX 3aHATHI

KonrakTHas padora CamocTrost
HaunMmeHoBaHuMe TeM
No 3ansaTus TeJbHas Bcero,
(pa3nesoB)
n/m JeknuoHHoro | Cemunapnl | pabora, yac.
JMCIUTIJINHBI
THINA qac.
L YpoBHU U chepsl i 5 16 1
YIPaBICHUSA
) OpraHu3aluoOHHbIE ) 5 16 1
CIPYKTYPEL
3. JlunepctBo - 6 16 22
4 [Moxbop mepconana, i 6 16 2
PEKPYTHUHT
5. | busnec-nnan - 6 16 22
Hroro: - 28 80 108

7. IlepeyeHb y4eOHO-METOAUMYECKOT0 00eceYeH sl JIs CAMOCTOSTeIbHOM PadoThl
o0yuyaruuxcst Mo JUCHHUIJINHE

CaMocTosTenbpHast pa60Ta ABJISIETCA OJHHUM U3 OCHOBHBIX BHUJ0OB y‘IeGHOfI JACATCIIbHOCTH,
COCTaBHOM 4YacCThIO yueOHOTo Ipoliecca U UMEET CBOEH Leblo: TITyOOKOoe YCBOCHHE MaTepuasa
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPaTypoil, PEKOMEHJOBAHHOW MpernojaBaTeieM, YMEHUE HaWTH HYXHBIM Marepual |
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TOCTOSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HaHMH, K
LEJIEYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

Kontponbs camoctosiTensHON pabOThI, SBISETCS Ba)XXHOW COCTaBISAIONICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCSA MPCIIOAaBaTCIICM BO BPEMS IIPAKTUYCCKUX 3aHSTUU U
oOecrieunBaeT OIlEeHUBaHHUE X0J1a OCBOSCHUS N3y4aeMOil TUCIUTUIHHEI.

IIpumepHbIe TeMBbI Npe3eHTAlM I

1. The greatest success of entering a foreign market

2. The greatest success on a domestic market

3. Keys to successful management (based on an example of a certain company)
4. Ways to win customers

5. Internet advertising and buzz marketing

6. Peculiarities of Public Relations

7. Ethics in Business

8. Entrepreneurial Skills

9. Headhunting: what does it take?

10. Tips to be successful at job interviews

11. What makes a great manager

12. Cultural stereotypes in business: Russia (any country)

13. Efficient ways to motivate staff

14. Effective methods of market research

15. Product life cycle

16. The marketing strategy of a company (the 4P’s)

17. The promotional strategy of a company (promotional tools)
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18. The greatest flop on a domestic market
19. The greatest flop on a foreign market

Pacnpenesnenue camocTosiTe IbHONH padoThI

Bunsi, hopMbl 1 00BEMBI CAMOCTOATENBHON pabOTHl CTYJICHTOB NPU W3YYEHUH JaHHOU

JTUCITUATIITMHBI OTIPECIISIIOTCS €€ COJIepKaHUEM U OTPAXKEHBI B CIICTYIOIEH TaOJHIIe:

Ne HanmeHnoBanmne TeM 0Oo0nem
I /;1 (pa3nesoB) Bua camocrosiTeJibHOM padoThI CaAMOCTOSITEJILHOM
JTUCIHIIINHBI padoThI
1. | YpoBHU u cheps [ToaroroBka npe3eHTalui, K ay IMTOPHBIM 16
yIpaBieHUs 3aHATHSM, TECTAM, BLITTOJHEHHUE
CaMOCTOSITEJIbHBIX ¥ KOHTPOJIBHBIX PaboT
2. | Opranu3anuoHHbIE ITogroroBka npeseHTanui, K ay IMTOPHBIM 16
CTPYKTYPbI 3aHATUSIM, TECTaM, BLIIIOJTHECHHE
CaMOCTOSITENILHBIX U KOHTPOJIBHBIX paboT
3. JlunepctBo [ToaroroBka npe3eHTalui, K ay IMTOPHBIM 16
3aHATHSM, TECTAM, BLIITOJHECHUE
CaMOCTOSITEJIbHBIX 1 KOHTPOJIBHBIX PaboT
4. | [lonbop nepconana, ITogroroBka npeseHTanui, K ay IMTOPHBIM 16
PEKpYTHHT 3aHATUSIM, TECTaM, BLIIIOJTHEHHE
CaMOCTOSITENILHBIX U KOHTPOJIBHBIX paboT
5. buzuec-mian [ToaroroBka npe3eHTalui, K ay IMTOPHBIM 16
3aHATHSIM, TECTAM, BLIITOJHECHHUE
CaMOCTOSITEJIbHBIX 1 KOHTPOJIBHBIX PaboT
HUTOI'O: 80

8. IlepeueHb BONPOCOB U THIOBBIE 32IaHUS JJISl MOATOTOBKH K MPOMEKYTOYHOM
arrecTanuu

8.1. IlepeyeHb BONPOCOB /ISl NOATOTOBKH K 3a4eTy

1.What kinds of organizational structure can a modern company choose as its basis?

Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?
2.What organizational structures do you know?
3.What area was the functional structure borrowed from? Why does it still top the list of

all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to

do away with it?

5.When does restructuring occur? What three conditions does successful restructuring

depend on?

lines.

6.Why is the functional structure unsuitable for multinational companies?
7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?

2. Outline the pros and cons of the matrix structure and organization along product

1.Do all multinational companies organize themselves geographically? How is Microsoft

organized? Why?

9




2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2. TunoBbie 3aaHuA AJ9 OLECHKH 3HAHUI

1. What does a business adjust to create a brand image for a product?
a) The marketing mix;

0) Price;

B) Product.

2. What is the most important element of the marketing mix?
a) Price;

0) Product;

B) No single element is the most important.
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3. What does the overall marketing mix of a firm determine?
a) Marketing strategy;

6) Marketing objective;

B) Profit from marketing.

4. Who is protected by consumer protection laws?
a) Businesses and customers;

0) Just customers;

B) Just businesses.

5. Which of the following is NOT an element in the marketing mix?
a) Price;

0) Profit;

B) Promotion.

8.3. TumnosBble 3a1aHUA /151 OLEHKH YMeHHUil

3ananme 1. [IpokoMMeHTHpYHTE (YCTHO) CIEQYIONIUE YTBEPXKICHUS C yNOTpEOICHHEM
aKTHBHOM JIekcuku 1o Teme Levels and areas of management:

. It is up to employees to keep the manager up to date on progress.

. Managers set strict time limits.

. Managers encourage staff to put forward their ideas.

. Managers and employees decide together what needs to be achieved.

. Decisions are made by managers and their staff.

. Employees get precise instructions.

. Managers do not want employees to avoid making decisions which employees should

~N NN kW —

make.
8. Managers have tight control of employees’ movements and work schedules.
9. When employees are given tasks, they decide how to complete them.

3apganmue 2. Onumure ypoBHH U chepbl yIpaBieHus BeIOpaHHO Bamu komnanuu,
UCIIONB3Ys JIEKCUKY 110 TeMme Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (4m.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):

Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into
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e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company's resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxoasTcsi y Hero B HEMOCPEACTBEHHOM TounHeHnt ). Export Sales
Director is responsible to Sales Director.

7. a strategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company's strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. Tunoskle 3ag1anus 1Jid OLIEHKH HABBLIKOB

3aganue 1. 3yuuTe keiic Huxke. Pemure, kakoil BapuaHT, 10 BalleMy MHEHHIO, OyIeT
HanOosee 3((hEeKTUBHBIM B BBISIBJICHUU TAJAHTIUBBIX CTYJEHTOB MapKeToJa0roB. [loarorossTe
YCTHYIO MIPE3EHTAIINIO Kelica Ha aHTJIMHCKOM SI3bIKE, OOBSICHUB CBOW BBIOOD.

MARKETING TO STUDENTS

Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.

3apanue 2. PazpaboraiiTe 1 3aMMUIIATE HA aHTJIMICKOM SI3bIKE OM3HEC-TUIAaH TSt
BbIOpaHHOro Bamu mpojtykra, paccMoTpeB OCHOBHBIE ueThipe [1 MapkeTunra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,
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national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepedyeHb OCHOBHON M JONMOJHHUTEILHON Y4eOHOI JTUTEpPaTyphl, HEOOXOTUMOI IS
OCBOCHMS TUCHMIIIHHBI

9.1. OcHoBHas1 UuTEpaTYpa

1. Yukwunena, JI. C. AuHrnumiickuii 36k B ynpasienuu nepconanom (B1—B2). English
for Human Resource Managers : yueOHuK u mpakTtukyMm mis By3oB / JI. C. Uukunena, E. B.
Jlusckas, JI. C. Ecuna. — 2-e u3n., nepepab. u non. — Mocksa : U3narensctBo HOpaiit, 2023. —
203 c. — (Beicmee o6pazoBanue). — ISBN 978-5-534-08232-6. — TekcCT : 37EKTpOHHBIN //
ObpazosarenbHas iatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/512352

2. HyxnoBa, E. E. Anrmmiickmii si3p1k. Professional Reading: Law, Economics,
Management : yueOHoe noco6ue ais By3oB / E. E. HyxHoBa. — 2-e u3n., ucnp. u gon. — MockBa
: I3patensctBo FOpaiit, 2023. — 149 ¢. — (Bricmee oo6pa3oBanue). — ISBN 978-5-534-07994-
4. — Texkct : snexktpoHHblii // OOpazoBatenbHas muiatdpopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/515118

3. Kymmoga, A. K. Aarnmiickuii si3bik 17151 MeHexepoB u JoructoB (B1-Cl) : yueOHuk u
npaktukyMm Jis By30B / A. K. Kymnmosa, JI. A. Kosnosa, 1O. I1. Bonsien ; moa o01eid penakiuei
A. K. Kynuosoit. — 2-e u3na., ucnp. u gon. — Mocksa : M3parensctBo FOpaiit, 2023. — 355 c.
— (Bricmiee oOpazoBanme). — ISBN 978-5-534-08147-3. — TekcT : 3JEKTpOHHBIA //
ObpazoBarenbHas iatdopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/511221

4. CmupHoBa, H. B. AHrnmiickuii s3Ik 11t MeHeKkepoB (B1—B2) : yueOHuk 111 By30B
/ H. B. CmupnoBa, A. B. Cokornosa, 0. A. [lyrnac. — Mocksa : UznatensctBo FOpaiit, 2023. —
185 ¢. — (Bricmiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 37eKTpOHHBIN //
ObpazoBarenbHas wiatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/516893

9.2. lonotHUTEIBHAS JIUTEPATYPA

1. AHIIMIACKUN S3BIK IS U3YyYarONINX MexayHapoaabie oTHomeHus (B2-C1) : yueOHuk
s By3oB / H. B. Apxanuesa, JI. E. bymkanen, A. K. T'apaesa, /I. B. Ts6una. — Mocksa :
NznarensctBo FOpaiit, 2023. — 255 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-10866-8.
— Teker : osnextpoHHbii // OOpasoBarenbHas 1uiatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/517066

2. Crynnuxosa, JI. B. Aunramiickuii s3slk B MexayHapogHoM OusHece. English in
international business activities : yaebHoe mocooue mis By3os / JI. B. CtynHukoBa. — 2-¢ U3,
nepepad. u gon. — Mocksa : M3narensctBo HOpaiit, 2023. — 216 c. — (Briciiee oOpa3oBanue).
— ISBN 978-5-534-11015-9. — Texcr : anektponnslii // O6pa3oBarenbHas miatdopma KOpaitt
[caiiT]. — URL: https://urait.ru/bcode/517594

3. IlectoBa, M. C. AHITIMNACKHUH SI3BIK: TIEPEBOJI KOMMEpUECKor qokymeHTarnuu (B2) :

yuebHoe mocobue ans By3oB / M. C. IlectoBa. — 2-e uzn., mepepad. u gomn. — Mocksa :
WznarensctBo FOpaiit, 2023. — 191 ¢. — (Bricmiee oopa3oBanue). — ISBN 978-5-534-11543-7.
— Tekcr : onexkrponHwiid // OOpazoBatenbHas mnatdopma HOpaiit [caiit]. — URL:

https://urait.ru/bcode/517265
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4. Sxymesa, . B. Awnrmmiickuii s3p1k (B1). Introduction Into Professional English :
yueOHUK U pakTUKyM Ui By3oB / W. B. Skymesa, O. A. JlemuenkoBa. — 3-e U3/1., UCTIP. U JOIL.
— Mockga : U3parensctBo FOpaiit, 2023. — 148 ¢. — (Bricmiee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Tekct : anekTpoHHbIi // OOpa3oBarensHas wiardopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/533921

5. Hessoposa, I'. JI. Aurnuiickuii s3eik. [ pammaruka : yuebHoe nocobue s By30B / I
. He3zopoga, I'. 1. HukutymkuHaa. — 2-e u3 ., ucnp. u gon. — Mocksa : MU3narensctBo FOpaiiT,
2023. — 213 c¢. — (Bswicmiee oOpazoBanue). — ISBN 978-5-534-09359-9. — Tekct
anexkTpoHHbd  //  OOpasoBarenpHas  1uargopma  FOpaiit  [canit]. —  URL:
https://urait.ru/bcode/512890

10. Ilepevyens pecypcoB nHGOPMAITHOHHO-TEJIEKOMMYHUKANIMOHHOI ceTn ""UHTepHeT",
HEeO00X0AMMBbIX /15l 0CBOEHHA THCIHUIIIUHBI U MHGOPMALMOHHBIX TEXHOJIOTHI,
HCMOJIb3yeMbIX NMPH OCYIECTBJIEHUHN 00pa30BaTEeIbHOI0 NMpoecca no AUCHUILINHE,
BKJIIOYAS NlepeYyeHb MPOrPaMMHOIo o0ecneyeHusl 1 HH(POPMAIHOHHBIX CIIPABOYHBIX
cucreM (IpH HEOOXOAMMOCTH)

1. http://biblioclub.ru - 3BC «YHuBepcurerckas OubInoTeKka OHIaH»

2. https://urait.ru - 9BC «O6pa3oBatenpHas mwiaTdopma KOpaitty

3. https://learnenglish.britishcouncil.org- caiit bpuranckoro CoBera ¢ 0aHKOM
MaTEepUaJIOB JIUII YPOKOB M CaMOCTOSTEIBLHOTO M3yUYCHHUsS AHTJIMHCKOTO S3bIKA IO Pa3IMYHBIM
TeMaM Kak OOIIIero, TaK M JeJIOBOTO xapakrepa. OXBa4eHbI BCE YPOBHU JIEKCUYECKOU CITOKHOCTH:
OT HAYaJILHOTO JIO CAMOT'O TIPOJBUHYTOTO.

4. https://ru.duolingo.com/- GecrIaTHEIN CepBUC I U3yYEHUS MHOCTPAHHBIX SI3BIKOB C
Hynsa. [IporpamMmma moctpoeHa B (opMme «JIepeBa JOCTHIKCHHI»: YTOOBI MEPEUTH Ha HOBBIN
YpOBEHb, HY)KHO CHadajla HaOpaTh OMPEIEICHHOE KOJIMYECTBO OYKOB, KOTOpHIE JAIOTCS 3a
npaBuiibHbIE OTBeThL. EcTh npunoxenus st i0S u Android.

5. https://www.real-english.com/new-lessons.htm - caliT ¢ ypokamu, CTaTbIMU U BUACO
3apUCOBKAMU Il M3YYAIOIIMX AHTJIMMUCKUN S3bIK, BCE MaTepuajbl yCIOBHO pa3/elieHbl Ha
JIEKCUYECKHE U TPaMMaTHIECKUE, TIOCTYITHBI BCE YPOBHU CIIOKHOCTH.

6. https://www.economist.com/ - 5KOHOMHUYECKUNA CalT U (POPYM Ha aHTIIUHUCKOM SI3BIKE,
COJIep>KalIil JIeIOBbIE HOBOCTH, SKOHOMHYECKHE CTaTbHU Ha JICNIOBYI0 TEMAaTUKY, 00CyXKIeHUE
po0JIeM JIEIOBOTO XapaKTepa.

7. https://www.ft.com/- callT SKOHOMHYECKOH ra3eThl Ha AHTITHUIUCKOM si3bIKe. ComepKuT
JIETIOBbIE HOBOCTH, DKOHOMHYECKHE CTAaThbM Ha JACJIOBYI0 TEMATHKYy, OOCYXICHHE MpoOIeM
JIEIIOBOTO XapakTepa.

JInieH3MOHHOE IPOrpaMMHOe odecrieyeHue:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apyOexHO€, CBOOOTHO PacIpOCTPaHIEMOE);

- Koncynprantllmoc: «Koncynprantllmoc: Ctynent» (poccuiickoe, CcBOOOAHO
pacrpocTpaHseMoe);

- 7-zip — apxuBaTop (3apy0exHO€e, CBOOOHO pacIpOCTpaHsIEeMOe);

- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpoCTpaHsIeMoe).

11. MeToanueckue yKazaHus JJ151 00yYAIOIIUXCS M0 OCBOEHUIO M CIIANJIMHbI

Opranuzanus 00pa3oBaTENFHOTO MPOLECca pPErIaMeHTHPYeTCS YYeOHBIM IUIAHOM H
pacnucaHueM yueOHbIX 3aHATHHA. SI3bIK 00y4yeHus (MpernoaaBanusi) — pyCCKUM.

[Ipu  QpopMupoBaHMM CBOCH HWHIMBHAYyaJbHOM  00pa30BaATEIIbHOW  TPAaeKTOPUH
o0yyaromuics UMeeT MPaBo Ha Nepe3adeT COOTBETCTBYIOMUX AUCUUIUIMH U PO ECCHOHATBHBIX
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MOJIyJIel, OCBOEHHBIX B TMIpOLECCe MPEAIIECTBYIOMIET0 O0y4YeHHs, KOTOpbI 0CBOOOXKIaeT
00yyJaromerocss OT HeOOXOJUMOCTH UX MMOBTOPHOTO OCBOCHHUSL.
OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

VY4eOHBII mpolecc MpH NPENoJaBaHUM Kypca OCHOBBIBACTCS Ha MCIIOJIb30BAHUH
TPalWLMOHHBIX, HWHHOBALMOHHBIX M WH(GOPMAIMOHHBIX OOPa30BATEIbHBIX TEXHOJIOTHIA.
Tpaauunonneie 00pa3oBaTeNbHBIE TEXHOJOTMHM MPEICTABICHBI 3aHATUSMH CEMHUHApPCKOTO U
JIEKIMOHHOTO Tuma. VHHOBalMOHHBIE 00pa3oBaTelIbHbIE TEXHOJOTUU HCIOJB3YIOTCS B BHJE
IIMPOKOTO TPUMEHEHUSI aKTHBHBIX M HWHTCPAKTUBHBIX (OPM TPOBEIACHUS 3aHATHI.
UndopmanonHsle  o0pa3oBaTeNbHblE TEXHOJOTHMH  pPEATU3yIOTCS IMyTEM  AaKTUBU3ALUU
CaMOCTOSITENIEHOW PabOThI CTYZICHTOB B MH(OPMAIIMOHHON 00pa3oBaTeIbHOM cperie.

3aHATHSA JIeKIMOHHOIO THIIA

JIeKIIMOHHBI KypC TMpEeanojaracT CHUCTEeMAaTU3UPOBAHHOE H3JI0KEHHE OCHOBHBIX
BOITPOCOB y4€OHOTO TIJIaHa.

Ha nepBoii nexiuu nekrop 00s3aH MpeayNnpeIuTh CTyIeHTOB, IPUMEHHUTEIBHO K KAKOMY
06a3zoBoMy yueOHUKY (YueOHUKaM, Y4eOHBIM ITOCOOUSIM) OyIEeT MPOYUTAH KypC.

JIeKIIMOHHBIN KypC JOJDKEH J1aBaTh HaMOOIbIINI 00beM HH(pOpMAIK U 00ECTIeUnBaTh
OoJee r1y0OKoe MOHMMAaHKE YUYeOHBIX BOIIPOCOB MPU 3HAYNTELHO MEHBIIEH 3aTpaTe BPEMEHH,
4YeM 3TO TpedyeTcs OONBIINHCTBY CTYIEHTOB Ha CAMOCTOATENbHOE U3YYEHUE MaTepraa.
3aHATHS CEMMHAPCKOI0 TUIIA

CemuHapckue  3aHATHS ~ NPEACTABIAIOT  COOOW  JCTAIM3ALUIO  JIEKLMOHHOTO
TEOPETUYECKOr0 MaTepuana, MPOBOAITCS B LENIX 3aKpeIUIeHHs Kypca U OXBaThIBAlOT BCe
OCHOBHBIE pa3/Iebl.

OcHoBHOM (opMOI TIpOBEEHUS CEMHUHAPOB M TPAKTUYCCKUX 3aHITHH SBISETCS
oOcyxenue HanOosee MPOOJEMHBIX U CIOXKHBIX BOIPOCOB IO OTJCIBHBIM T€MaM, a TaKkXke
pelieHye 3aiad U pa3dop MPUMEpPOB M CUTyallMid B ayJUTOPHBIX YCIOBUAX. B oOs3aHHOCTH
IPEenoJiaBaTess BXOIAT: OKa3aHWE METOINYECKOH MOMOIIM U KOHCYJIbTHPOBAHUE CTYJIEHTOB IO
COOTBETCTBYIOIIMM TEMaM Kypca.

AKTHBHOCTH Ha MPAKTUYECKUX 3AHITHIX OLICHUBACTCS IO CIEIYIONINM KPUTEPHSIM:

— OTBETHI Ha BONIPOCHL, IpeJIaraeMble penoaBaTeieM;

— ydYacTHue B JUCKYCCHSIX;

—  BBINOJHEHHUE TPOEKTHBIX U MHBIX 33/1aHUK;

— acCHCTHPOBAHME MPENOJaBaTelio B IPOBEICHUY 3aHATUH.

Jloknazpl ¥ ONIMOHMPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENECHb BIAJCHHUS TEOPETUYECKHM
MaTepuaioM, a TakKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUH.

OrneHuBaHue MPAKTUYECKUX 3aJaHUN BXOJIUT B HAKOIUICHHYIO OIEHKY.

CamocTosiTesibHasi padoTa 00yYarOIuXxcst

CamocrosTenbHas paboTa CTyIEHTOB — 3TO IPOLECC aKTUBHOIO, IEJIEHAIPABICHHOTO
NpUOOpETEeHUs] CTYACHTOM HOBBIX 3HaHUH, yMEHHH 03 HemocpeICTBEHHOro0 Yy4acTus
MpernoaaBarelis, XapaKkTepU3yIOMIMCS TMPEAMETHON  HAmpaBICHHOCTHIO, A((HEKTHUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEIbHOCTH 00yYaroIIerocs.

Lenu camocTosTeNbHON PaOOTHI:

— CHCTeMaTH3alus ¥ 3aKpeIJICHHE TMOJYYEHHBIX TCOPETHUECKUX 3HAHUN M MPAKTHUECKUX

YMEHHUH CTYJEHTOB;

— yrinyOJieHre U paclIMpeHUe TEOPETUYECKUX 3HAHMUIA;
— (¢dopMHpOBaHHE YMEHUH HCIOJIB30BaTh HOPMATHUBHYIO U CIPABOYHYIO JOKYMEHTAIHIO,

CHEIUANIBHYIO JIUTEPATYPY;

— pa3BUTHE TO3HABATENILHBIX CIIOCOOHOCTEH, aKTUBHOCTU CTYJECHTOB, OTBETCTBEHHOCTU U

OpPraHU30BaHHOCTH;

— (¢GopMHpOBaHME  CaMOCTOSATEIbHOCTH  MBIIUICHHUS,  TBOPYECKOH  MHHUIIMATUBBI,

CIIOCOOHOCTEH K cCaMOpa3BUTHIO, CAMOCOBEPILICHCTBOBAHUIO M CAMOpPEaIN3alluu;

— pa3BUTHE HCCIIEI0BATEIbCKUX YMEHHUH U aKaIeMUYECKIX HABBIKOB.
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CamocTtosaTenbHas paboTa MOXKET OCYIIECTBISATHCA HWHAMBHUAYAIbHO WM TpyINIaMu
CTYJICHTOB B 3aBUCUMOCTH OT 1€/, 00beMa, YPOBHS CIOKHOCTH, KOHKPETHON TEMAaTHUKH.

TexHomnorust opraHu3alid  CaMOCTOSITENIBHOM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEPHATbHO-TEXHHUYECKUX PECYpCOB 00pa30BaTEIHHOTO
YUPEKICHUS.

[Tepen BhITTONIHEHNEM O0YYAIOIIUMHUCS CAMOCTOATEIBLHOM paOOThI MPEIoaBaTelh MOKET
IIPOBOJIUTH NHCTPYKTAX MO BBIIOJTHEHUIO 3a1aHNsl. B MHCTpYKTaXX BKIIIOYAETCS:

— LeJb U COoepkKaHUE 3aJ1aHNns;

— CPOKH BBITIOJIHEHHUS;

— OpPUEHTHUPOBOYHBIN 00beM PadOTEHI;

— OCHOBHBIE TpeOOBaHUS K pe3yJabTaTaM pabOThl U KPUTEPUU OLICHKH;
— BO3MOJKHBIE TUITUYHBIC OMIMOKU TIPU BHITIOTHEHHH.

WHucTpyKTax MpOBOIUTCS MpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJCHHOTO Ha
U3Yy4YeHUE JUCIUTUINHBIL.

KoHnTponb pe3ynbTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHhMEHHOMW, YCTHOM WITM CMeIaHHOo# (popme.

CTyAeHTbl AOMKHBI MOAXOIUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakHeHIemy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHSI TEOPETUUECCKUX 3HAHUMU, BHIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHl Kypca, NPUOOpETeHHs] OMNpeAENCHHBIX HABBIKOB U HCIOJIb30BaHUS
npodeccuoHaIbHON TUTEpaTyphI.

[TomemeHust 1s1 caMOCTOSATENBHON pabOThl O00ydaIOIUXCSl AOKHBI OBITH OCHAICHBI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYeHHS K ceTu «IHTepHeT» u obecnieueHneM
JOCTyTa B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allnu.

[Tpu camocTosTepHON TPOpPabOTKE Kypca 00ydaronnuecs J0KHBIL:

— TpOCMaTpPUBATh OCHOBHBIC ONPEEICHUS U (DAKTHI;
— TMOBTOPUTH 3aKOHCIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHATUU MaTepHUall U JOMOIHUTH €ro

C YYETOM PEKOMEHI0BaHHOM IO JaHHOW TEME JINTEPATYPHI;

— HW3Y4YUTh PEKOMEHJIOBAHHYIO JIMTEPATYpPy, COCTABIATh TE€3UChI, aHHOTALIUU U KOHCIIEKTHI

Haubosee BaKHBIX MOMEHTOB;

— CaMOCTOSITENIBHO BBIIIOJIHATH 33/I1aHUsI, AaHAJIOTUYHBIE MTPEIaraéMbIM Ha 3aHATHUSAX;
— UCHOJB30BaTh AJISl CAMOIIPOBEPKU MaTepuaibl (JOHAA OLIEHOYHBIX CPE/ICTB;
—  BBIIIOJIHATH JOMAIIIHUE 33JIaHUS 110 YKa3aHUIO ITPENO1aBaATEIIs.

Pexomenganuu no o0yyennio HHBAJIUA0B U jul ¢ OB3

OcBoeHne MUCHMIUIMHBI HHBaNMUAamMu U JunamMu ¢ OB3 mMoxker ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaraiorcs
CrieMaibHbIe YCIOBUA IS TIOTY4YeHUs1 00pa3oBaHMs HHBAIMAaMHU U nuiiamu ¢ OB3.

[Tpodeccopcko-nenarornyeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOIOTUYECKUMU
0coOeHHOCTIMH O0yvaromuxcss WHBAMMAOB U Jun ¢ OB3, uHAWBUIAYaNbHBIMU MPOrpaMMaMu
peabunuTanuu  WHBaTUAOB (mpu  Hamuwuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOMJCPXKKA TMPENOoJaBaHUs THIOTOPAMH, TIICHXOJIOTAMH, COLHUATbHBIMU
pabOTHUKAMU, TIPOLIECIIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBercTBHM ¢ MeTOANYECKMMHU peKoMeHAanusMu MunoOpHayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpEeaIoiaraeTcsi HCIOIb30BaTh COIUAIBLHO-aKTUBHBIC W
peduiekcuBHBIE METOJBI OOYYEHHs, TEXHOJOTHMHM COLMOKYJIBTYpHOH peadMIIMTalluUd C LEIbIO
OKa3aHHs MOMOIIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKINYHOCTHBIX OTHOUICHHH C APYyTUMHU
CTYACHTaMH, CO3/IaHUM KOM(pOPTHOIO ICHUXOJIOTMYECKOr0 KJIMMaTa B CTYACHYECKOW TpyIIe.
[TonGbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuaia B pa3TUYHbIX (popMax: ayauaNbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIECIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.
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Menunamatepraibl TakKe CIEAYeT HCIOJIb30BaTh M QJalTHPOBATh C  YYETOM
WHIUBUAYATBHBIX OCOOEHHOCTEH 00yueHus nHBauU 0B 1 Ul ¢ OB3.

OcBoeHUE OUCHMIUIMHBI HHBamuaamMu u Junamua ¢ OB3  ocymectBisercss ¢
UCIIOJIb30BAaHUEM CPEACTB OOy4YEeHHsI OOIIEro W CIEIUATBHOTO Ha3HA4YeHHUs (MIEPCOHATBLHOTO U
KOJUICKTHBHOT'O HMCIIOJIb30BaHUs). MaTepraibHO-TEXHUYECKOE OOCCTICUeHHE MPEeayCMaTPUBACT
npucnocoOIeHrne ayAuTOpHil K Hy>KJaM WHBanu0B U jui ¢ OB3.

dopma TMNpPOBENECHUS AaTTECTAUM JUISl CTYJAEHTOB-UHBaIugoB u Jmi ¢ OB3
YCTaHABIMBAETCS C YUYETOM MHIUBHIyATbHBIX TICUXO(PU3NIECKIX 0COOCHHOCTEH. J{71s1 MHBaTUI0B
n i ¢ OB3 npexycmarpuBaetcst nocTymHas (GopMa MpenocTaBiICHUs 3aJaHWN OIICHOYHBIX
CPENCTB, @ UMEHHO:

— B TMEUATHOW WJIM DIEKTPOHHOW ¢dopMe (Isi JNHIl C HAPYUICHUSMH OIOPHO-
JIBUTATEIBHOTO amnmnapara);

— B TMe4yaTtHOW (opMe WM DICKTPOHHOM (opMe C yBEIWYEHHBIM MIPUPTOM H
KOHTPACTHOCTBIO (JJIS JIUI] C HAPYUICHUSMH CITyXa, PeUd, 3peHHUs ),

— METOJOM YTEHHUS aCCUCTCHTOM 3aJIaHMsI BCIIYX (IIJIs1 JIMI] C HAPYIICHUSIMHU 3PEHUS).

CrynentaM ¢ MHBaIuAHOCTHIO M Jinnam ¢ OB3 yBenunuuBaercs BpeMsi Ha MOATOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOMPOCHI. J{JIs1 TAKMX CTYIEHTOB MPEyCMaTPpUBACTCS JOCTYITHAs hopma
MPE0CTaBIICHUS OTBETOB Ha 3a/1aHUs], 4 UMEHHO:

— TUChMEHHO Ha Oymare wixm Ha0OpOM OTBETOB Ha KOMIbIOTEpe (AN JIHMIl C
HapyIICHUSIMH CITyXa, PEUH ),

— BBIOOPOM OTBETA U3 BO3MOYKHBIX BAPHAHTOB C MCITOJIB30BAHUEM YCIIYT aCCUCTEHTA (15
JUI C HAPYUIEHUSIMUA OMTOPHO-/IBUTATENILHOIO aIlapara);

— YCTHO (IU1s1 JIUII C HAPYIICHUSIMH 3PEHUS, OTIOPHO-/IBUTATEIBHOTO anmnapara).

[Tpu HEoOxoammocTH JuIsi O0ydYaroImuXcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUSI MOXKET MPOBOIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanue MaTepuaIbHO-TEXHUYECKOI 0a3bl, HEOOXOAMMOM IJISl OCYIIeCTBJICHH S
o0pa3oBaTeIbHOIO Npolecca Mo TUCHUILINHE

YueOHast ayauTopusi, TpeIHA3HAYCHHAs [UIS TPOBEICHUS Y4YeOHBIX 3aHSTHH,
MPEAYCMOTPEHHBIX  HACTOSIIEW  paboueld  mporpaMMo  IUCHMIUIMHBI,  OCHAI[CHHAas
000pYyIOBaHNEM U TEXHHUYECKHUMH CPEACTBAMHU O0YUEHUS, B COCTaB KOTOPBIX BXOSAT: KOMIUICKTHI
CIeNUATM3UPOBAHHON y4eOHON MeOenu, JOoCKa KIIacCHasi, MyJbTUMEIUUHBINA MMPOCKTOP, IKPaH,
KOMITBIOTEP C YCTAHOBJIEHHBIM JIMIIEH3MOHHBIM IMPOTPaMMHBIM 00€CIIeUeHUEM, C BBIXOJIOM B CETh
«IHTEepHET» U AOCTYIIOM B 3JIEKTPOHHYIO0 HHPOPMAIIMOHHO-00Pa30BaTEIbHYIO CPENy.

Ilomemenne aJsi  €caMOCTOSITEIbHOH PadoThl  o0ydaromuxcss — AayAUTOpHS,
OCHaIlleHHAsl cJae1yIIuM odopyrioBaHMeM U  TeXHHYECKUMHU CpeICTBAMU:
CHelMaIu3upoBaHHas MeOenb Ul MperojaBaTeNss H  0OydalomMxcs, JOocKa ydeOHas,
MYJbTUMEAUNHBINA TPOEKTOP, FKPaH, 3ByKOBbIE KOJIOHKH, KOMITbIOTEp (HOYTOYK), IEPCOHATILHBIE
KOMIBIOTEPHl i1 paboThl 00yYaIOMIMXCS ¢ YCTAHOBICHHBIM JIMIICH3MOHHBIM IMPOTPAMMHBIM
o0ecrieyeHrneM, C BBIXOJOM B ceTh «HTepHET» U AOCTYNOM B 3JEKTPOHHYIO MH(POPMAIIOHHO-
00pa3oBaTeNbHYIO CPELy.
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