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1. Iean u 3agauu JAUCHUILTHHBI

Heas gucuurimHel «JlenoBas KOMMYHHMKALMS Ha aHTJIMMCKOM S3bIKE (ITPOJIBUHYTHIN
ypoBeHb II)» — mpuobpereHue cTyneHTaMd KOMMYHUKATHBHBIX HaBBIKOB, YPOBEHb KOTOPBIX
JOCTATOYEH [UIsl PEIICHUS COIHMAIbHO-KOMMYHUKATUBHBIX 3a7ad B PAa3JIMYHBIX 00JACTIX
po)eCCHOHANBHBIX Cep NEATETBHOCTH U B IIEIIX CaMO0Opa30BaHUsI.

3amaun AUCHUNJIMHBI:

— JOCTIKEHHE HEOOXOAWMOTO YpPOBHS JIMHIBUCTUYECKMX HABBIKOB — H3Y4YECHUE U
HCIIOJIb30BAaHUE JIEKCUUYECKUX U IPaMMaTHYECKUX €IUHUI] B 00bEME, KOTOPbIA HEOOXOauM AJis
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusx;

— Ppa3BUTHE JIUCKYPCHUBHBIX HABBIKOB — YMEHHUsSI MOCTPOCHHS LEJIOCTHBIX, JIOTHYHBIX
BBICKA3bIBaHUI (IIMCKYpCOB) pa3HBIX (YHKIMOHAIBHBIX CTHJEH B YCTHOM M NHUCHMEHHOU
KOMMYHHKAIIMU Ha OCHOBE MTOHUMaHUs PA3IMYHBIX BUI0B IPO(HEeCCHOHATLHO-OPUEHTUPOBAHHBIX
TEKCTOB IPU YTEHUU U ayJIMPOBAHUU;

— Ppa3BUTHE MPAKTUKHU MCMIOJIB30BAHUS aHTJIUHUCKOTO A3bIKA JJI PEIICHUS CHEeUaTbHBIX
npodeccuoHanbHBIX 3afad (moAdop JAUTEepaTyphbl, YTEHHWE COOTBETCTBYIOIIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa MPoOIeMaTHKe);

— 3aKpelieHWe CTPATeTMYeCKOr0 HaBbIKa — HaBBIKA WCIOJIb30BaTh BEpOATbHBIC H
HeBepOaIbHbIE CTPATErHH JJI1 KOMIIEHCAIIUU TPOOEIIOB, CBA3aHHBIX C HEJOCTATOUYHBIM BJa/IEHUEM
SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIILCKUX YMECHHUIA;

— pacuMpeHHe Kpyro3opa M TOBBIIICHHE OOLIeH KyJIbTYpbl: HU3yU€HHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, OOBIYAEB CTPAH U3YYAEMOTIO SI3bIKa, ITUKU, BOCHIUTAHUE TOJEPAHTHOCTU
Y YBaXXEHUS K TyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HAPOJOB;

— (opmupoBaHUE TOTOBHOCTH HATAKUBATH MEXKYJIBTYPHBIE U BHEITHEOIKOHOMUYECKHE
CBSI3M, IIPEJCTABIISITh CBOIO CTpaHy Ha MEXIYHapOAHBIX CEMHUHapax, KOH(MepeHIHsIX, pabounx
BCTpEYax, y4acTBOBATh B MPE3CHTALIUAX;

— pa3BUTHE YMEHHUS HAXOIUTh PEHICHUS B OBICTPO MEHSIONIMXCSA  YCIOBHSIX
MEXXIYHApOJIHOTO OU3HEca.

2. MecTO IMCHUIVIMHBI B CTPYKTYpPe OCHOBHOM NpodeccnoHaNbHOMI
00pa3oBaTe/IbHOW MPOrPaMMbl BbICIIET0 00Pa30BaHUS

JuctunnuHa «JlemoBas KOMMYHHKAIUS Ha aHTJIMACKOM SI3bIKE (MPOABUHYTHIA YPOBEHB
I)» sBrsiercst (hakyIbTaTUBHOM JUCHMIUIMHONW Y4eOHOTO IJIaHa 1O HAIpPaBICHUIO MOJATrOTOBKU
38.03.02 MeHemKMeHT, HampaBleHHOCTh (mpoduib) «MeHemKkMeHT B (UHAHCAX U
BHEIITHEAKOHOMHUYECKON AESITETbHOCTIY.

3. OO0beM TMCUMIUIMHBI B 324eTHBIX eIHHULAX H AKAJJeMHYECKNX Yacax ¢ yKa3aHueM
KOJIMYeCTBA aKa/IeMHUYeCKUX YaCOB, BbIIeJIeHHbIX HA KOHTAKTHYIO pa0oTy 00y4arouuxcs ¢
npenoaasarteseM (10 BHAaM y4eOHbIX 3aHATHIT) U HA CAMOCTOSITEJILHYIO PadoTy
00y4aromuxcs

Oo6mas Tpya0EMKOCTh TUCHIUIUINHBI COCTABISET 2 3a4€THRIE €IMHUIIBI, BCETo — 72 Yaca.

Bup yueOHoit padoTbl Bcero yacos

KonTakTHasi paGora ¢ npenoaaBareseM (Bcero) 28

B ToMm yucie:

3anarus JICKIIMOHHOI'O TUIIA -

3aHsTHsI CEMUHAPCKOTr0 TUIA (CEMUHAPHI) 28




CamocrosiTesibHast padoTa (Bcero) 44
dopma KOHTPOJIS 3auer
OO0mas TpyA0€MKOCTb 1M CHUITHHBI 72

4. IlepeuyeHb NJIAHUPYEMBIX Pe3yJbTATOB 00YYeHHSI 0 AU CHUIJINHE,
COOTHECEHHBIX C IVIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHHUS] OCHOBHOM
npogdeccuoHaILHOKH 00pa30BaTeJIbHOI MPOrpaMMbl

Koa v HaumeHoBaHue

Koa v HaumMeHoBaHue

Pe3yabTaTnl 00yyeHus 1o

KOMITeTeH MU (Hif) HHAUKATOPA 10CTHKECHUS
AUCHUILINHE
BBINNYCKHUKA KOMIIeTEeHIIUHU
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTHYeCKUe
YK-4 OcyuecTBisier JIEJIOBYIO | IIPAaBUJIA, dopmsl,
Crniocoben OCYIIECTBIATh | KOMMYHHUKAIIMIO B YCTHOM | KOHCTPYKLHH, JIEKCHUECKUE
JCNIOBYI0 KOMMYHHUKalHUiO B | popMe Ha  pPyCCKOM  H | €IUHUIIBI (cmoBa,
YCTHOH W TNHUCHhMEHHOW | HHOCTPAHHOM SI3bIKaX. CIIOBOCOYETAHMsS,  peueBbIe
¢dbopmax Ha rocynapctBeHHoM | YK 4.2 KJIMIIE) IS OCYIIECTBIICHUS
SI3BIKE Poccuiickoii | OcyniecTBiseT JICTIOBYIO | MEXJIMYHOCTHOTO OOIIEHUS B
Ddenepanuu U | KOMMYHHKAITUIO B | pamMKax TEMaTUYECKOro
WHOCTpaHHOM(BIX) sI3bIKe(aX) | MUCbMEHHOW  ¢opMe  Ha | comepKaHus peun, c
PYCCKOM ¥ HMHOCTPAaHHOM | COOJIIOJICHHUEM HOPMBI
A3BIKAX. JIEKCUYECKOW COUETAaEMOCTH.
YMerh: JIOTUYHO,
apryMEeHTHPOBAHO u
KOPPEKTHO
UHTEPIPETUPOBATH

UHPOpPMALIMI0O U BBIpaXKaTh
CBOIO TO3UIMIO B YCTHOU U
MIACbMEHHOU peuu B
CUTYyalUsAX MEKIMYHOCTHOIO
OOIIEHUSI M MEXKYJIBTYPHOTO

B3aUMOJICUCTBUSL.

Bianerb: HaBBIKAMH BEJICHUS
MOHOJIOTHYECKOT'0 u
JTUAJIOTUYECKOTO

BBICKA3bIBaHUSI B YCTHOM M
MUCbMEHHOU peun B
CUTYyaIUsX MEXJIMYHOCTHOTO
OOLIEHUS] U MEXKYJIbTYPHOTO
B3aMMO/ICUCTBUSI.

5. Conepxxanue Q¥ CHUANINHBI

HaumenoBanue TeM

Conepxanue TeM (pa3/iesioB)

(pa3zaeJioB)
Tema 1.  International | JIekcuka: TepMHUHBI B 00JaCTH MEXIYHApPOIHOTO MapKETHHTa,
marketing WCCIIETOBAHMS PhIHKA, MAPKETUHTOBOTO 3aITyCKa
(MexmyHapoIHbIH Urenue: Diego Della Valle: Italian atmosphere is central to Tod’s
MapKETHHT) global expansion (by Financial Times)

I'pammatwuka: cocTaBHBIE CylIeCTBUTENbHBIE (compound nouns)

YcTHas pedb (OTMIIOTHYECcKas):
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- «MO3TOBOM LITYPM»

VYcrTHas pedb (MOHOJIOTHYECKAs ):

- TOKJIaJl O MEXAYHAPOIHOW KOMIIAHUU
[TuceMenHas peus:

- keiic «Henri-Claude Cosmeticsy»

Tema 2. Building business
relationships
(BricTpanBanue
OTHOILIEHUH)

JIEIOBBIX

Jlexcuka: TEepMHUHBI MEXKIyHApOJHOTO MapKETHMHIA, CETEBOTO
B3aUMOJICVCTBHUS, IEJIOBBIX OTHOIIEHUN

Urenue: «How East is meeting West»

I'pammaTtuka: ¢pa3oBbie TIIATOIBI
YcrHas pedb (MOTUIOrHIecKas):

- DOJTHKET JCJIOBOTO OOIIECHHS,
JI0TOBOpA, KOHTPAKTA.

YcrHas pedb (MOHOJIOTHYECKAs ):
- Mpe3eHTaIMs MPOAYKTAa KOMIAHUH Ha MEXIyHApOAHOM PHIHKE
IIncemenHas peusb:

- keric «Al-Munir Hotel & Spa Group»

ConunoKynbTypHBIC 3HAHUS U HABBIKH:

- keric «My vision to Russia»

MEPETOBOPHI, 3aKIIIOUECHHE

Tema 3. Raising finance
(ITpuBneuenue
(buHaHCHPOBAHUS)

Jlexcuka: ©OaHKOBcKas cucTeMa, (DMHAHCOBBIC
CTpaTeruu MpuBIeYEHUS GPUHAHCUPOBAHUS
Urenue: «No more easy money»

I'pammarwuka: cymi./ mpui./ Ti1. ¢ mpeajioraMu
YcrHas pedb (MOIMIIOrndecKas):

-Be/IeHHE NIEPETOBOPOB

YcrHas pedb (MOHOJIOTHYECKAs ):

-OMHMCAaHKUE CTPATETHi MpuBJeYeHUE PUHAHCUPOBAHUS, OM3HEC-
TUIaH

[TuceMenHas peus:

- kelic «Financing the film»

- e-mail

TEpMUHBI,

Tewma 4. Risk (Puck)

Jlekcuka: BHIIBI PHCKOB, YIPaBICHHE PHUCKAMH, CTPAXOBAHUE
TOPTOBBIX PUCKOB

Urenue: «Internationalisation - risk or opportunity?»
['pammatuka: cTpamatenbHbIN 30T (passive voice), Hapeuust
YcrHas peds (MOTMIIOTHIecKas):

-3aKJIIOYEHHE COTJIAIICHUS

YcrHas pedb (MOHOJIOTHYECKAs ):

- pacuer pHUCKOB

[IuceMenHas peus:

- keric «Winton Carter Miningy

Tema 5. Crisis management
(AHTHKpPU3HUCHOE
yIpaBJICHUE)

Jlexcuka: TepMHUHBI B 00JacTH AHTUKPU3UCHOTO YIPaBIICHUS,
CTpaTeruH MPEOA0JICHUS KpU3Kca

Urenue: «Maclaren»

I'pammaruka: ycnoBHsle npeaioxkenus (Conditionals 0,1,2,3)
YcrHas peub (MOTUIOrHIecKas):

- JIHMCKYCCHsI, pPa3BepHYTbhle M apryMEHTHPOBAHHBIE OTBETH Ha
BOIIPOC

YcrHas pedb (MOHOJIOTHYECKAs ):

-pa3z00p MOJIOKUTEIBHBIX U OTPULIATENIBHBIX CTOPOH MPOEKTA
[IuceMenHas peus:

- keiic «In range»

- e-mail
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6. CTpykTypa JUCHMILUIMHBI 110 TeMaM € YKa3aHHEM OTBeeHHOI0 HA HUX KOJIH4YeCcTBa
aKaJleMHYeCKHX YaCOB M BU/J0B Y4eOHOM JAeATeJTIbHOCTH

KonrTakTHas pabora
HaumenoBanue TeM
Ne 3anarusa CamocrosiTeqibHas1 Bcero,
(pa3neJioB) Cemunap
/1 JEKIIHOHHO pabora, yac. Yac.
JTUCIHHUIIINHBI bl
ro THIA
MexnyHapoaHniin
1 JLYHApoa _ 5 9 14
MapKETUHT
BricTpanBanue JIeI0BBIX 5
2 PaBARMIE A ; 9 14
OTHOIIIEHUN
ITpuBneuenue 6
3 [P - 8 14
(bHMHAaHCUPOBAHUS
4 | Puck - 6 9 15
AHTHKPU3UCHOE 6
5 p _ 9 15
yIpaBJICHUE
HToro: - 28 44 72

7. llepevyeHb yueOHO-METOANYECKOT0 00ecnedeHust
JUISL CAMOCTOSITE/IbHOM Pad0Thl 00y4alOIIUXCH M0 JUCHUILIIHHE

CamocrodrenbHas padoTa sIBJISE€TCSI OJHUM M3 OCHOBHBIX BUI0B YU4€OHOH I€ATEIbHOCTH,
COCTaBHOM YacThIO Y4eOHOI0 Mpoliecca U MMEeT CBOEH IIeNbI0: TIy0OKOe YCBOGHHE MaTepuaa
JTUCLUIUIMHBIL, COBEPLICHCTBOBAHME M 3aKPEIUIEHUE HABBIKOB CAMOCTOSTENBHOW paboOThl C
JUTEPATYypO, PEKOMEHIOBAHHOM IIPENOAABATENIEM, YMEHHME HAaWTH HYKHBIM MaTepual W
CaMOCTOSITEJIBHO  €r0  HCIOJIB30BAaTh, BOCIHUTAHME BBICOKOM TBOPYECKOM AKTUBHOCTH,
WHULMATUBBL, IPUBBIYKM K IIOCTOSSHHOMY COBEpPIICHCTBOBAHMIO CBOMX 3HAaHHUM, K
LEJICYCTPEMIICHHOMY Hay4YHOMY ITIOUCKY.

KoHTponb caMoCTOSTETLHONH pabOThl, SBIAETCS BaKHOW COCTAaBIIAIONICH TEKYyIIEro
KOHTPOJISI YCIIEBAEMOCTH, OCYHIECTBIIACTCS MPENOJaBaTEeNIEM BO BPEMs IIPAKTUYECKUX 3aHATHN U
o0ecreynBaeT OLIEHUBAHHUE X0a OCBOCHHSI N3Y4aeMOW AUCUUTUINHBL.

IIpuMepHBbIe TeMbI NPE3eHTALUN:

The greatest success of entering a foreign market
The greatest success on a domestic market
Keys to successful management (based on an example of a certain company)
The price of success
The most famous international brands
Marketing word partnership
Strategies to internationalise a brand
Global advertising
Networking though multinational companies
. International networking
. The art of negotiating
. Financial risks
. Strategies of minimizing risk
. Trade risk
. Insurance
. Business culture
. Management styles
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18.
19.
20.
21.
22.
23.
24.
25.

Building successful teams

New ways of team building

Raising money for start-up companies

Cultural stereotypes in business: Russia (any country)

The marketing strategy of a company (the 4P’s)

The promotional strategy of a company (promotional tools)
The greatest flop on a domestic market

The greatest flop on a foreign market

Pacnpenesnenue camocTosiTe IbHONH padoThI

Bunpl, hbopMbl 1 00BEMBI CAMOCTOATENBHON pabOTHl CTYJICHTOB NPU W3YYEHUH JaHHOU
JUCLUIUIMHBI ONPEEIISIIOTCA €€ COIEPKaHUEM U OTPaXXEHbI B Cleayomeil Tadbuume:

Ne HaumenoBanme O0bem
I /;[ TeM (pa3aesioB) Buna camocrositeJibHOM padoThI CaAMOCTOSITEJILHOM
JM CIUTIJINHBI padoThI
MexyHapoaHbIi [ToaroroBka npe3eHTaluil, K ay IMTOPHBIM
1 | MmapkeTHHr 3aHSATHUSM, TECTaM, BBIIIOJHECHHUE 9
CaMOCTOSITEIIbHBIX 1 KOHTPOJIBHBIX PaboT
BeicTpauBanue ITogroroBka npeseHTanui, K ay IMTOPHBIM
2 | AeTIOBBIX 3aHATHSAM, TECTAM, BLIIIOJHCHHE 9
OTHOIIICHUH CaMOCTOSITENILHBIX U KOHTPOJIBHBIX paboT
[IpuBneuenue [ToaroroBka npe3eHTalui, K ay IMTOPHBIM
3 | punancupoBanus 3aHATUSAM, TECTaM, BBIIIOJIHEHHE 8
CaMOCTOSITEJIbHBIX M KOHTPOJIBHBIX PabOT
Puck ITogroroBka npeseHTanui, K ay IATOPHBIM
4 3aHATHSAM, TECTAM, BLIIIOJHCHHE 9
CaMOCTOSITENIbHBIX U KOHTPOJIBHBIX paboT
AHTUKPHU3UCHOE [ToaroroBka npe3eHTalui, K ay IMTOPHBIM
5 | ynpaBienue 3aHSATHUSAM, TECTaM, BBITIOJIHCHUE 9
CaMOCTOSITEJIbHBIX 1 KOHTPOJIBHBIX PaboT
HUTOIo 44

8. Hepeqem, BOIIPOCOB M TUNMOBBbIC 3aJaHUA NJIA MOATOTOBKH K HpOMe)l(yTO‘{HOﬁ

8.1. IlepeyeHb BONPOCOB IJI1 MOATOTOBKH K 3a4eTy

A

aTreCcTalnumn

Which would be best used to describe international marketing?
What are the four P's of marketing?

What are the five types of global environments?
What is the definition of International Marketing?
What is coordinating marketing in multiple markets in the face of global competition?
What is global marketing?
What is the difference between domestic and international marketing?
Why is leadership needed at all levels of organization?

9. What qualities of a leader are needed now?

10. What leaders do modern businesses require?
11. What types of leaders do you know? What management style is typical of a task-
motivated leader/ a relationship-motivated leader?
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12. What are some of the different ways that businesses can raise finance?
13. What are some of the advantages and disadvantages of equity financing and debt

financing?

14. How can businesses ensure that they obtain financing at a reasonable interest rate?
15. How important is it for businesses to have a good credit rating when trying to raise

finance?

16. Should governments provide funding to startups and small businesses?
17. What are some of the risks associated with raising finance? How can businesses

mitigate these risks?

risks?

18. What are the main types of financial risks that organizations face?

19. How do you determine the financial risk tolerance level for your organization?

20. What measures do you take to identify and assess financial risks?

21. What strategies or approaches do you use to manage financial risks?

22. How do you balance the need for financial growth and the need to mitigate financial

23. What role does diversification play in managing financial risks?

24. How do you communicate and report financial risks to stakeholders?

25. What contingency plans do you have in place to address potential financial risks?
26. How do you stay updated on emerging financial risks and adapt your risk

management strategies accordingly?

27. What is crisis management?

28. What are some examples of crises that can face a company or organization?
29. Can you explain what the four phases of crisis management are?

30. Are there different types of crises? Give some examples.

8.2. TunoBbIe 3agaHus AJIs1 OLEHKH 3HAHUI

1. The introduction of a product of the market is called...
a) a product launch;

0) a product placement;

B) a product endorsement.

2. The introduction of a product of the market is called...
a) a product launch;

0) a product placement;

B) a product endorsement.

3. The use of a well-known person to advertise products is called...
a) a brand image;

6) a product endorsement;

B) a market leader.

4. Using an existing name on another type of product is called...
a) a market share;

0) a product range;

B) a brand stretching.

5. The second best-selling product or brand in the market is called...
a) a market leader;

0) a market challenger;

B) a market segment.



6. The tendency to always buy a particular brand is called...
a) a brand addiction;

0) a brand loyalty;

B) a brand love.

8.3. TunoBble 3a1aHUA 1JI51 OEHKH YMEHHI

3ananme 1. JlaiiTe pa3BepHYThII OTBET HA CJIEAYIONIUME BOMPOCHI, UCHOJIB3YsI AKTUBHYIO
neKcuKky 1o teme «Risk»:

w =

4.

What are the main types of financial risks that organizations face?

How do you determine the financial risk tolerance level for your organization?
What measures do you take to identify and assess financial risks?

How do you analyze and evaluate the potential impact of financial risks on your

organization’s financial performance?

risks?

5.
6.

7.
8.
9.

10.

What strategies or approaches do you use to manage financial risks?
How do you balance the need for financial growth and the need to mitigate financial

What role does diversification play in managing financial risks?

How do you communicate and report financial risks to stakeholders?

What contingency plans do you have in place to address potential financial risks?
How do you stay updated on emerging financial risks and adapt your risk

management strategies accordingly?

1.

What lessons have you learned from past financial risks and how have they

influenced your current risk management practices?

12.
13.
14.
15.
16.
17.
18.
19.
20.

What are risk factors and how do they contribute to the overall risk of a situation?
What are the different types of risk factors that can be encountered?

How do internal factors within an organization impact risk?

What are some common external risk factors that organizations need to consider?
How can economic factors influence risk assessment and management?

How do technological advancements and innovation affect risk factors?

What are some environmental or natural risk factors that organizations face?
What are some strategies for identifying and evaluating emerging risk factors?
How can organizations proactively address risk factors to minimize their impact?

3ananue 2. PazpabotaiiTe miaH aHTUKPU3UCHOTO YMPABICHUSI HCIOJIB3YS aKTHBHYIO
nexcuky Tembl «Crisis managementy». [Ipy HanmucaHwWW IUIaHA CIEAYWTE JIOTHKE CIIEAYIOIIErO

aNropuUTMA:

Step 1 | Risk Analysis Outline the scenarios you think your organization could face.
Having a more specific sense of these potential occurrences
will guide your planning.

Step 2 | Activation Protocol | Be sure to include triggers for the crisis management plan, as

the natural first response to an emergency is often paralysis.
Using levels of urgency as your criterion, define the
circumstances that activate a particular crisis response.

Step 3 | Chain of Include a crisis management-related organization chart in
Command: your plan, so it’s clear who has final authority and who
reports to whom.
Step4 | Command Center | Determine what will serve as the base of operations for the

Plan team during a crisis. In addition, indicate what supplies and
utilities the team will require.
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Step 5 | Response Action Perform detailed planning around how you will respond to
Plans various scenarios.

Step 6 | Internal Create systems and backup methods for members of the
Communication crisis management team to communicate with each other.
Plan

Step 7 | External Define plans for communicating with the public and key
Communication external stakeholders. Appoint a spokesperson. Write
Plan detailed instructions, including whom you will notify (e.g.,

media outlets in a particular geographic area).

Step 8 | Resources Think about everything the crisis management team might
need, from hardhats to credit cards and a standby public
relations advisor, and line these things up. Information
resources will be especially important in a time of crisis.

Step9 | Training Being able to execute your crisis management plan quickly
is paramount, and holding drills and exercises with the crisis
management team is crucial to that goal.

Step 10 | Review Create a structured review process in order to schedule
regular follow-up check-ins regarding your plan. As your
business or the risk environment changes, you will need to
update your crisis management plan.

8.4. Tunoekle 3agaHu 1JI OLEHKH HABBLIKOB

3ananue 1. PazpaboTaiiTe, 3anummTe W MPEICTaBbTE B BUJIE MPE3EHTAIUNA C YCTHBIMH
KOMMEHTApUsMU OW3HEC-TUIaH MO CTPATeruy NpUBJIeYeHUS (PMHAHCUPOBAHUS JUIA Ballero start-
up MPOEKTa, UCTIONIB3Ys aKTUBHYIO JIGKCHKY 110 TeMe «Raising financey.

In the business world, raising finance refers to the process of acquiring funds for a
company’s operations, expansion, or investment in new projects. Raising finance involves
identifying and evaluating different sources of funding, such as debt financing (e.g., loans, bonds)
and equity financing (e.g., issuing shares, venture capital).

The goal of raising finance is to obtain the necessary capital to finance a company’s growth
and development while minimizing financial risk. This requires careful planning and analysis of
the costs and benefits of different financing options. Companies must consider factors such as
interest rates, repayment terms, collateral requirements, and the impact of financing on the
company’s financial statements and credit rating.

The process of raising finance typically involves negotiations with investors, lenders, and
other stakeholders. Companies must present a convincing business plan and financial projections
to attract potential investors and secure financing. Companies also need to comply with legal and
regulatory requirements related to financing, such as disclosure requirements and securities laws.

3ananue 2. Hamumure e-mail moteHnaasHOMy OU3HEC MAPTHEPY B IESAX YCTAHOBICHHS
MPOAYKTHBHOTO COBMECTHOTO COTpYyIHWYecTBA. Mcmonmb3yiiTe mpaBuia HamuCaHUsS JIEJIOBOTO
nucbMa. CTpyKTypa mHCbMa JOJDKHA OBITH JIOTMYHA. BBl MoOkeTe HCIoib30BaTh 00Opazer
MIPUBEACHHBINA HUKE.

Expression of Interest in Collaboration

Dear [...],

I would like to express my interest in collaborating with [...]. I believe that our respective
backgrounds [...] and experience [...] can form a powerful alliance that can tackle [specific
challenge/problem].
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[Your Company Name] is committed to [...].

Please let me know if you’re open to discussing this opportunity further. I’'m eager to share
some ideas and hear your thoughts on the matter.

Best regards,

[Your Name]

9. IlepeyeHb OCHOBHOM ¥ JONOJHUTEILHON Y4eOHOM JIUTEpPaTypPbl, HEOOXOAUMOM ISt
OCBOECHHUS TUCHMUILINHBI

9.1. OcHOBHas UTEpaTypa

1. HyxnoBa, E. E. Amnrmumiickuii s3eik. Professional Reading: Law, Economics,

Management : yyeOnuk 1uist By3oB / E. E. HyxxnoBa. — 2-e uzn., ucnp. u gon. — Mocksa :
NznarensctBo FOpaiit, 2025. — 181 ¢. — (Bricmee oopazoanue). — ISBN 978-5-534-17510-3.
— Teker : osnextponsbii // OOpasoBarenpHas 1uiatdopma IFOpaiit [caiit]. — URL:

https://urait.ru/bcode/563594

2. AHMMHACKUHN SI3BIK JJIS1 U3YYAIOUINX MeXayHapoaHble oTHommeHus (B2-C1) : yueOHuK
s By3oB / H. B. Apxanuesa, JI. E. bymkanen, A. K. I'apaeBa, /. B. Ts6una. — Mocksa :
WznarensctBo FOpaiit, 2025. — 255 ¢. — (Bricmiee oopazoBanue). — ISBN 978-5-534-10866-8.
— Tekcr : onexkrponHblid // OOpazoBatenbHas mnatdopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/565276

3. CrynnukoBa, JI. B. AHrmiickuii si3bIK B MexayHapoaHoM OwusHece. English in
international business activities : yueOnuk ans By3oB / JI. B. CtynmaukoBa. — 3-¢ usn., mepepao.
u gom. — Mocksa : U3narensctBo FOpaiit, 2025. — 216 ¢. — (Bricmiee obpazoBanue). — ISBN
978-5-534-11015-9. — Texkcrt : anexktponHsbi // O6pazoBaTenbHast miardopma FOpait [caifr]. —
URL.: https://urait.ru/bcode/565743

9.2. lonoiHUTE/IbHAS JIUTEPATypPa

1. ITectoBa, M. C. AHIIIMIACKHUH SI3bIK: TIEPEBOJI KOMMEpUeCcKoi nokymeHTaruu (B2) :
yuebnuk s By3oB / M. C. IlectoBa. — 2-e u3n., nepepad. u nomn. — Mocksa : M31aTenscTBo
FOpaiit, 2025. — 191 ¢. — (Bwicmee obpazoBanue). — ISBN 978-5-534-11543-7. — Texkcr :
NeKTpoHHBIH  //  OOpazoBarenbHas  1iatdopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/565449

2. Slxymesa, . B. Anrmmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHMK U IpakTUKyM Juist By30B / W. B. SIkymeBa, O. A. JlemueHkoBa. — 3-€ W3., UCIIP. U JIOI.
— Mockaa : U3znatenbctBo FOpaiit, 2025. — 148 c. — (Briciiee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Tekcrt : anmekTpoHHbIi // O6pa3oBarensHas miaatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/561203

3. Hemsopona, I'. JI. Aunrnmiickuii s3bik. ['pammaTtuka : y4eOnumk s Byzos / [, ]I
Hessoposa, I'. . Hukutymkuna. — 2-e u3n., ucnp. u gon. — Mocksa : U3natensctso FOpaiiT,
2025. — 213 c. — (Bwicmee oOpaszoBanme). — ISBN 978-5-534-09359-9. — Tekcr
NeKTpoHHBIH  //  OOpazoBarenbHas  1atdopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/561740
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10. Ilepevyennb pecypcoB HHPOPMALMOHHO-TEJIEKOMMYHUKAIMOHHOM ceTn ""UHTepHeT",
HEeO0XO0AUMBIX JJIfl OCBOCHH S JUCHUNIMHBI U MHPOPMAIIMOHHBIX TEXHOJIOTHIA,
HCIOJIb3yeMbIX NPH OCyLIleCTBJIEHUHN 00pa30BaTeJILHOI0 NpoLecca no JUCHUILINHE,
BKJIKOYas NepevYeHb MPOrpaMMHOro odecnevyeHus 1 HH(PpOpMAMOHHBIX
CIPABOYHBIX CUCTEM (IMPH HEOOXOAMMOCTH)

1. https://urait.ru - 9BC «O6pa3oBarenpHas miatdopma FOpaitT»

2. http://biblioclub.ru - 9BC «YHuBepcuTeTcKas 6MOIMOTEKa OHIANHY

3. https://elibrary.ru/org_titles.asp?orgsid=14364 - Hay4Has 3JE€KTpOHHas OWOIMOTEKa
(H9b) «eLIBRARY.RU»

4. https://learnenglish.britishcouncil.org-  caiit  bputanckoro CoBera ¢ 0aHKOM
MaTepUajoB ISl YPOKOB M CAMOCTOSITETLHOTO HM3yUY€HUsSl aHTJIMHCKOTO SI3bIKA IO Pa3InYHBIM
TeMaM Kak OOIIIero, TaK M JeJIOBOT0 XapakTtepa. OXBa4eHbBI BCE YPOBHU JIEKCHYCCKOM CITIOKHOCTH:
OT HA4aJILHOTO JI0 CAMOT'0 TIPOJBUHYTOTO.

5. https://www.economist.com/ - 5JKOHOMHYECKUH CalT 1 (POpyM Ha aHTITUHCKOM SI3BIKE,
COJIep>KalIil JIeIOBbIE HOBOCTH, SKOHOMHYECKHE CTaTbHU Ha JIJIOBYI0 TEMAaTUKY, 00CyXKIeHUE
po0JIeM JITOBOTO XapaKTepa.

6. https://www.ft.com/- caliT YKOHOMHUYECKOW ra3eThl Ha AaHTIUHCKOM si3bike. COmepKHUT
JICTIOBBIE HOBOCTH, SKOHOMHYECKHE CTAaThU Ha JEJIOBYIO TEMAaTHKy, OOCYXIeHHe NpolieM
JIEIIOBOTO XapakTepa.

7. https://www.jstor.org/ - udpoBasi 6a3a JTaHHBIX MOJTHOTEKCTOBBIX HAYYHBIX KYpPHAJIOB
U KHUT (9KOHOMHKA, YIIPaBIeHUE, MEHEPKMEHT) Ha aHTJIMICKOM SI3BIKE.

JIMIIeH3MOHHO0E MPOrPAMMHOE 00ecIeueHne:

- Windows (3apy0exHOoe, BO3ME3THOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apyOexHO€, CBOOOTHO PacIpOCTPAHIEMOE);

- Koncynbrantllmoc: «Koncynprantllmoc: Ctynent» (poccuiickoe, CcBOOOAHO
pacrpocTpaHseMoe);

- 7-zip — apxuBaTop (3apy0exHO€e, CBOOOHO pacIpOCTpaHsIEeMOe);

- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpoCTpaHsIeMoe).

11. MeToguueckue yKazaHus JJisl 00y4aOIIMXCS M0 OCBOCHUIO U CHUIINHbBI

Opraam3anus 00pa3oBaTENBHOTO TpOIEcca pPEriaMeHTUPYETCS Y4YeOHBIM IUTAHOM H
pacnucaHueM yueOHbIX 3aHATHHA. SI3bIK 00yUyeHus (MpernoaaBanusi) — pyCCKUM.

[Ipu  QopMupoBaHMM CBOCH HWHIWBHAYyaJbHOM  0Opa30BATEIIbHOW  TPAaCKTOPUHU
00yyaromuncs UMeeT MPaBo Ha Nepe3adeT COOTBETCTBYIOMUX AUCUUIUIMH U PO ECCHOHATBHBIX
MOJyJIei, OCBOCHHBIX B TIPOIIECCE MPEAIIECTBYIOIIETO OOYYCHHUs, KOTOPBIA OCBOOOXKIAET
00yyaromerocsi OT HeOOXOJUMOCTH UX MMOBTOPHOTO OCBOCHHUSL.

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

VY4eOHBII mpolecc MpH NPENoJaBaHUM Kypca OCHOBBIBAETCS Ha MCIIOJIb30BAHUH
TPAaIUIIMOHHBIX, WHHOBAIMOHHBIX H HWH()OPMAIIMOHHBIX 00pa30BATEIbHBIX TEXHOJIOTHI.
TpaauunonHeie 00pa3oBaTeNbHBIE TEXHOJOTMHM MPEICTABICHBI 3aHATUAMU CEMUHApPCKOTO U
JICKIIMOHHOTO THIA. VHHOBaIMOHHBIE O0pa30oBaTEIbHBIE TEXHOJIOTMH HCIIONB3YIOTCS B BUJIE
IMIMPOKOTO TIPUMEHEHMs AaKTUBHBIX W HMHTCPAKTHBHBIX (OpM TpOBENEHHS 3aHSATHU.
NudpopmanmoHHble  00pa3oBaTeNbHBIC TEXHOJIOTMH  PEATH3YIOTCS IyTeM aKTHBHU3AIHU
CaMOCTOSITENIEHON PabOThI CTYJICHTOB B MH(OPMAIIMOHHON 00pa3oBaTeIbHOM cperie.

3aHATHSA JeKIHOHHOTO THIA

JIeKIIMOHHBI KypC TMpEeanojaraeT CHUCTEeMAaTH3UPOBAHHOE H3JI0OKEHHE OCHOBHBIX

BOITPOCOB y4€OHOTO TIJIaHa.

13


https://urait.ru/
http://biblioclub.ru/
https://elibrary.ru/org_titles.asp?orgsid=14364
https://learnenglish.britishcouncil.org/
https://www.economist.com/
https://www.ft.com/
https://www.jstor.org/

Ha nepBoii nexuuu gextop 00s3aH NpeaynpeanTb CTyASHTOB, IPUMEHUTENBHO K KAKOMY
6a30BoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekMoHHBIN KypC TODKEH J1aBaTh HAMOOIBIIHN 00heM HH(GOPMAITUU U 00eCTIeYnBaTh
6osee TIy0OKOE MOHMMAaHUE Y4eOHBIX BOIPOCOB MPHU 3HAUNTEIILHO MEHBILIEH 3aTpaTe BpeMeHH,
4yeM 3T0 TpedyeTcsi OOJBIIMHCTBY CTYIEHTOB Ha CAMOCTOSITENIbHOE U3yUEHUE MaTepraa.

3aHATHS CEMHHAPCKOT0 THIIA

CeMuHapckue  3aHATHS ~ MPEACTaBISAIOT  co0Oil  JeTanu3aluio  JIEKIMOHHOTO
TEOPETUYECKOT0 MaTepuana, MPOBOAATCA B LEIAX 3aKPEIUICHUS Kypca M OXBaThIBAIOT BCE
OCHOBHBIE pa3/IeIbl.

OcHoBHOU (hOopMOIH TIPOBEACHHUS CEMHUHAPOB M MPAKTUYECKUX 3aHIATUN SBISETCS
oOcyxaeHue Hambojee MPOOJIEMHBIX M CIOXHBIX BOMPOCOB IO OTICIBbHBIM Te€MaM, a TakKke
pemieHre 3aaa4 U pa3dop MPUMEPOB M CUTyallMd B ayAUTOPHBIX YCIOBUSX. B o0s3aHHOCTH
IpernoaaBaTesisi BXOJAT: OKa3aHUE METOAMYECKON MOMOIIY U KOHCYJIbTHPOBAHHE CTYAECHTOB IO
COOTBETCTBYIOILIMM TEMaM Kypca.

AKTHBHOCTb Ha MPAKTUYECKUX 3aHITHUIX OLIEHUBAETCS O CIENYIOIINM KPUTEPHSIM:

— OTBETHI Ha BOIIPOCHI, MIpeijlaraeMble MpernojaBaTesieM;

— y4YacTHe B TUCKYCCHSIX;

— BBINOJHEHHE MTPOCKTHHIX U MHBIX 3a/I1aHUN;

— aCCHUCTHPOBAHUE MPETOAABATEINIO B IPOBEACHUY 3aHATUH.

Jlokitagpl W ONIOHUPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENEHb BIAJCHHS TEOPETUYECKUM
MaTepHajoM, a TaKXKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUI.

OneHuBaHue NPaKTUYECKUX 33JaHUN BXOJUT B HAKOIJICHHYIO OLIEHKY.

CamocrosiTesibHast padoTa 00y4arOIIUXCS

CamocTtosTenbHas paboTa CTYJEHTOB — 3TO IPOLIECC AKTUBHOTO, II€JIEHANPABIEHHOTO
npuoOpeTeHus] CTYJCHTOM HOBBIX 3HaHWUH, yMEHUH 0e3 HEemoCPEeICTBEHHOIO Yy4acTus
IpenojaBaTenis, XapakTepU3yIOIIMiicd TNPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yIbTaTOB JAESTEILHOCTH 00yUaronerocs.

Ilenn camocToATEeTbHON PaOOTHI:

— CHCTEeMaTH3alMs U 3aKperIeHHE MOJIYYEHHBIX TEOPETHUECKUX 3HAHUN U MPAKTUYECKUX

YMEHUH CTYICHTOB;

— yrayOJieHue U pacuIMpeHne TeOpeTUIEeCKUX 3HAHUMH;
— ($opMHpOBaHHE YMEHUU HUCIOIH30BaTh HOPMATHUBHYIO U CIPABOYHYIO JOKYMEHTAIIHIO,

CHEIHUANIbHYIO JIUTEPATYPY;

— pa3BUTHE MO3HABATENIbHBIX CIIOCOOHOCTEN, aKTUBHOCTH CTYJIEHTOB, OTBETCTBEHHOCTU U

OpraHU30BaHHOCTH;

— (¢GopMHpOBaHHE  CaMOCTOSATEIbHOCTH  MBIIUICHHUS,  TBOPYECKOH  MHUIIMATUBBI,

CIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILIEHCTBOBAHUIO M CAMOpEaTH3allHH;

— Pa3BUTHE HCCIEAOBATEIHCKUX YMEHUH U aKaIEMUIECKIX HABBIKOB.

CamocTtosaTenbHas paboTa MOXKET OCYIIECTBISATHCS HWHAMBHUAYAIbHO WM TpyINIaMu
CTYZCHTOB B 3aBUCUMOCTH OT II€JIH, 00BbeMa, YPOBHS CIIO)KHOCTH, KOHKPETHOM TEMAaTHUKH.

TexHomnorust opraHu3alid  CaMOCTOSITENIBHONM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCTIOJIb30BaHUE MH(POPMALMOHHBIX M MaTepHAbHO-TEXHUYECKUX PECYypCcOB 00pa30BaTEIbHOIO
YUPEXKICHUSI.

[epen BeIONTHEHHEM 00YYAIOLUIMMHUCS CAMOCTOATENBHOM pabOTHI MPETo1aBaTeNlb MOKET
MPOBOAMUTH MHCTPYKTAX 10 BHIMOJIHEHUIO 33/1aHUs. B MHCTpYKTax BKIIOYAETCS:

— 1eJb U CoJIepKaHue 3aJaHus;

— CpPOKH BBITIOJTHEHHUS;

—  OPHEHTUPOBOYHBIA 00HEM pabOTHI;

— OCHOBHBIE TpeOOBaHUS K pe3ybTaTaM paboThl U KPUTEPUU OLIEHKH;
— BO3MOJKHBIE TUITUYHBIC OMIMOKU TIPU BHITIOTHEHHH.
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HHucTpyKTax MpOBOIUTCS IMpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOTO Ha
W3y4YECHUE JUCLUILINHBI.

KoHTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHbMEHHOM, YCTHOM WITM CMeIIaHHOU (opme.

CTyAeHTbl AOMKHBI MOIXOAUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakHeHIemy
CPEICTBY 3aKpEIUICHUS U Pa3BUTHsI TEOPETUUECCKUX 3HAHUMU, BBIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHI Kypca, NPUOOpETEeHHs] OINpeAENeHHBIX HABBIKOB U HCIOJIb30BaHUS
npodecCuoHaIBHON TUTEpaTyphI.

[TomemeHust 1s1 caMOCTOSTENbHON pabOThl O00yUaIOIUXCS JAOKHBI OBITH OCHAIEHbI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTu «IHTepHeT» 1 obecrieueHneM
JOCTYyTa B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allu.

[Tpu camocTosATepHON TPOPabOTKE Kypca 00ydaronnuecs JOKHBIL:

— TpOCMaTpPUBATh OCHOBHBIC ONPEEICHUS U (DAKTHI;
— TOBTOPUTH 3aKOHCIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHATHUH MaTepHal U JOMOIHUTH €ro

C Y4E€TOM PEKOMEHAOBAHHOM 10 JAHHOW TEME JIMTEPaTyphl;

— U3YYUTh PEKOMEHJIOBAHHYIO JINTEPATYPY, COCTABIATH TE3UCHI, AHHOTAIUM U KOHCIIEKThI

Haubosee BaKHBIX MOMEHTOB;

—  CaMOCTOSITENIBHO BBIIIOJIHATH 33/I1aHUsI, AaHAJIOTUYHBIE MTPEIaraéMbIM Ha 3aHATHUSAX;
— UCHOJB30BaTh AJISi CAMOIIPOBEPKU MaTepuaibl (JOHAA OLIEHOYHBIX CPE/ICTB;
—  BBIIOJIHATH JOMAIIIHUE 33JIaHUS 110 YKa3aHUIO ITPENO1aBaATEIs.

Pexomenganuu no o0yyennro HHBAJIUA0B U jul ¢ OB3

OcBoeHne MUCHMIUIMHBI HHBanMuaamMu U qunamMu ¢ OB3 mMoxker ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaratorcs
CeIMallbHbIE YCIOBUS IS MOJTydeHus oOpa3zoBaHus nHBaNIuaamMu u auiamu ¢ OB3.

[Tpodeccopcko-nenarornyeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOTIOTUYECKUMU
O0COOCHHOCTSIMU 00ydJaromuxcss uHBaIuAoB U null ¢ OB3, uHAMBUAYyaTbHBIMU MPOTPAMMaMU
peabunuTaruu  WHBaMUAOB (mpu  Hamuuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOMJCPXKKA TMPENOoJaBaHUs THIOTOPAMH, TIICHUXOJIOTAMH, COLHUAIbHBIMU
pabOTHUKAMU, POLIEIIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBeTcTBHM ¢ MeTOANYECKMMHU peKoMeHaanusMu MunoOpHayku P® (yTB. 8 anperns
2014 1. Ne AK-44/05BH) B Kypce MpeIonaraeTcsi HCIOIb30BaTh COIMUAIBLHO-aKTUBHBIC W
pedIeKCUBHBIE METOIbl OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAllUd C IENBIO
OKa3aHHs TOMOIIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKINYHOCTHBIX OTHOUICHHH C APYyTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAara B CTYICHYECKOH TpyTIie.
[Tonbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3TUYHbIX (popMax: ayauanbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIEIIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Meaunamarepualibl  Takke CIEIyeT HWCHOJb30BaTh U QNalTUPOBaTh C  Y4ETOM
WHIUBUTyATBHBIX 0COOCHHOCTEH 00ydeHust nHBauI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI UWHBamuMgamMu U Juuamu ¢ OB3  ocymectBisieTcss ¢
WCIIOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIETr0 W CICIHAIBHOIO Ha3Ha4YeHHs (MIEPCOHAIBHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOECTeueHre MpeaycMaTpruBaeT
MPUCTIOCOOJICHUE ayTUTOPUM K HY>KJaM WHBaIHI0B | Jinil ¢ OB3.

dopma TMPOBEACHUS ATTECTAlMM Ui CTyJAEHTOB-MHBamuioB u Jymn ¢ OB3
YCTaHABIIMBAETCS C YUYETOM MHAUBHIyaIbHBIX ICUXO(PHU3NYECKUX 0COOCHHOCTEH. J{7151 MHBAaTUA0B
u qury ¢ OB3 mpemycmarpuBaeTcst qoctymHas (Gopma TpeaocTaBlIeHUS 3aJaHUi OLEHOYHBIX
CPEICTB, @ UMEHHO:

— B TMEYaTHOW WJIM DIEKTPOHHOW ¢opMe (mIsl JHIl C HapyUICHUSMH OMOPHO-
JIBUTATEIBHOTO amnmnapara);
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— B TMe4aTtHOW (opMe WM DJICKTPOHHOM (opMe ¢ yBEIWYEHHBIM HIPUPTOM H
KOHTPACTHOCTBIO (JUIsI JTUI] C HAPYIICHUSMU CITyXa, PeUH, 3pEHUs);

— METOJIOM YTCHHsSI aCCUCTEHTOM 3aJIaHUs BCIYX (IS JIUI] C HAPYIICHUSIMH 3PEHU).

CtyneHTaM ¢ MHBaIUMIHOCTHIO M junaM ¢ OB3 yBenuuuBaeTcs BpeMsi Ha MOJATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMTPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JOoCcTymHas hopma
MPEIOCTaBICHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— TMHUChbMEHHO Ha Oymare wWid Ha0OpOM OTBETOB Ha KOMIIBIOTEpE (I JIHMIl C
HAPYIICHUSIMH CITyXa, PeUn);

— BBIOOPOM OTBETA U3 BO3ZMOXKHBIX BAPHAHTOB C UCIIOJIL30BAHUEM YCITYT aCCUCTEHTA (1S
JIUI] C HapYUICHUSIMH OMTOPHO-BUTATEILHOTO aliapara);

— YCTHO (ISl JTUI] C HAPYILIECHUSIMH 3PEHHUSI, OTIOPHO-ABUTaTEIHHOIO annapara).

[Ipu HEOOXOAMMOCTH ISl OOyYarommxcs ¢ WHBaIMAHOCThI0 U jmi ¢ OB3 mpomemypa
OLICHMBAHMSI PE3YJIbTaTOB O0YUEHUSI MOXKET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanne MaTepuaJIbHO-TEXHMYECKOH 0a3bl, HEOOXOAUMOI 111 OCYIIeCTBJICHUS
0o0pa30BaTeILHOIO NpoLecca Mo JHCHUIINHE

YueOnast ayauTopusi, TpeIHA3HAYCHHAs [UIS MPOBEICHUS Y4YeOHBIX 3aHSTHH,
MPEAYCMOTPEHHBIX  HACTOSIIIEW  pabouell  mporpaMMo  JUCHMIUIMHBI,  OCHAI[CHHAas
000pYyIOBaHNEM U TEXHHUYECKHUMH CPEACTBAMHU O0YUEHUS, B COCTaB KOTOPBIX BXOSAT: KOMIUICKTHI
CIeIUATM3UPOBAaHHON y4eOHON MeOenu, JOoCKa KJIacCHasl, MYJbTUMEIUUHBINA MMPOCKTOP, SKPaH,
KOMITBIOTEP C YCTAHOBJIEHHBIM JIMIIEH3NOHHBIM IPOrPaMMHBIM 00€CIIeUeHUEM, C BEIXOJIOM B CETh
«IHTEepHET» U AOCTYIIOM B 3JIEKTPOHHYIO0 HHPOPMAIIMOHHO-00Pa30BaTEIbHYIO CPEay.

Ilomemenne aJsi  €caMOCTOSITEILHOH PadoTBl  o0ydaromuXcss — AayAUTOpHS,
OCHaIlleHHAsl cJae1yIIuM odopyrioBaHMeM U  TeXHHYECKUMH CpeICTBAMHU:
CHelMaIu3upoBaHHas MeOenb Ul MperojaBaTeNss H  0OOydaromMXcs, JOCKa ydeOHas,
MYJIbTUMEAUHHBINA TPOEKTOP, FKPaH, 3ByKOBbIE KOJIOHKH, KOMITbIOTEp (HOYTOYK), IEPCOHATIbHBIE
KOMIBIOTEPHl i1 paboThl 00yYaIOMIMXCS ¢ YCTAHOBICHHBIM JIMIICH3MOHHBIM IMPOTPAMMHBIM
o0ecrieueHrneM, C BBIXOJOM B ceTh «HTepHET» U AOCTYNOM B 3JEKTPOHHYIO MH(YOPMAIIOHHO-
00pa3oBaTeNbHYIO CPELy.
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