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K OCHOBHOU NpogheccuonanvbHol 0o6pazoeamenbHol NPocpamme

no nanpasnenuro noocomosku 38.03.02 Meneoscmenm,
HanpaeienHocms (npoghuv)

«Meneosicmenm 6 uUHAHCAX U BHEUHEIKOHOMUUECKOU OeSIMENIbHOCMULY

Pabouass mporpamMma IUCHUIUTHHBI «JleoBasi KOMMYHHKAIMsl Ha aQHTJIUICKOM SI3BIKE
(IpOBHHYTHII yPOBEHB |)» BXOAUT B COCTAB OCHOBHOH 00pa30BaTeNIbHOM MPOrpaMMbl BBICILIETO
oOpa3oBaHus 1Mo HampasieHuio moarotoBku 38.03.02 MeHemKMEHT, HampaBIeHHOCTh (MTPOpUIIb)
«MeHekKMEeHT B (MHAHCAX M BHELIHEOKOHOMUYECKOH [eATeNbHOCTU» W NpeHa3HayeHa MIJIs
o0yyaromuxcs 04HON (HOpMBI O0YUECHHUS.

© MHCTUTYT MEXITyHAPOIHBIX SKOHOMUYECKHUX CBs3el, 2023.
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1. Heab n 3aa1a4n TUCHUILIHHBI

Henp nucuumimbsl «J/lenoBas KOMMYHHKalMsl Ha aHTJIUHCKOM SI3bIKE (IIPOJBUHYTHII
ypoBeHb |)» — npuoOpereHne CTyleHTaMH KOMMYHUKAaTHUBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JIOCTaTOYEH JUIsl PEIIEHUS COLUAIbHO-KOMMYHUKATUBHBIX 3aJad B pa3jMYHbIX O0JacTAX
npodeccHOHATIBHBIX chep AeATEeNbHOCTH U B LIESIX CaMOOOpa30BaHMUsL.

3agauu AUCHMILINHBI:

— JOCTIKEHHE HE0OXOAWMOTO YpPOBHS JIMHTBUCTUYECKHX HABBIKOB — HW3yYCHHE U
UCIIOJIb30BaHUE JIEKCHYECKUX U IPAaMMAaTUYECKUX €AMHUL B 00bEME, KOTOPBIH HEOOXOAUM IS
TBOPYECKOH JIEATENTFHOCTH B MPO(HECCHOHAIBHBIX chepax v CUTYaIHIX;

— Ppa3sBUTHE IHUCKYPCHUBHBIX HABBIKOB — YMEHHUs IIOCTPOEHUS LICJIOCTHBIX, JIOTMYHBIX
BBICKA3bIBAaHUH (IMCKYpCOB) pa3HBIX (PYHKIMOHAIBHBIX CTHJIEH B YCTHOW M NMHUCHMEHHOM
KOMMYHHUKAllUM Ha  OCHOBE IIOHMMaHMs  pPa3IUYHBIX  BHMJOB  IPOPECCHOHATBHO-
OPHUEHTHPOBAHHBIX TEKCTOB IIPU YTEHUU U ayIUPOBAHNUH;

— Ppa3BUTHE IPAKTUKHU MCIOJIb30BAHMS aHIJIMHCKOTO SI3bIKA ISl PELICHUS CIIEUAIbHbIX
npodeccHoHaNbHBIX 3a7ay (HMoA0Op JUTepaTypbl, YTEHHUE COOTBETCTBYIOIIHUX HCTOYHHKOB,
IIPOCMOTP IPOTrpaMM IO UHTEPECYIOLIEH CTyIeHTa IpoOIeMaTHKeE);

— 3aKperuieHHe CTPAaTeTMYeCKOTO HaBbIKa — HAaBBIKA HCIIOJIB30BaTh BepOAIbHBIE U
HeBepOaJbHble CTpAaTeruu JUIsl KOMIIEHCAllMM NpoOeNoB, CBA3aHHBIX C HEJOCTaTOYHBIM
BIIQJICHUEM SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIEAOBATEIILCKUX YMEHHUI;

— pacuMpeHHre Kpyro3opa U MOBBIIMIEHHE OOIIEH KyJbTYphl: M3YYCHHUE KYJIbTYpPHBIX
0Cc0OEHHOCTEH, HPaBOB, OOBIYAEB CTPAH U3Y4aeMOT0 S3bIKa, STUKH, BOCIIUTAHNE TOJIEPAHTHOCTH
Y YBaXXCHUS K [yXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HapOOB;

— (opmupoBaHUE TOTOBHOCTH HAJIAXKUBAaTh MEKKYJIbTYPHbIE M BHEIIIHEAKOHOMUYECKUE
CBSI3H, MPEJICTABIIATh CBOIO CTPaHy Ha MEXIYHApOJIHBIX ceMUHapax, KOH(pepeHUUsx, pabounx
BCTpEYax, y4acTBOBATh B IIPE3CHTALIUAX;

— pa3BUTHE YMEHMS HaxXOJUTh pEHIeHHsT B OBICTPO MEHSIOLIUXCS  YCJIOBUSAX
MEXIyHapOJAHOT0 OH3HEca.

2. MecTo AUCHMILINHBI B CTPYKTYpPe OCHOBHOI Npo(ecCHOHAILHOM
o0pa3oBaTe/IbHON NMPOrpaMMBbl BhICIIECT0 00pa30BaHHUs

JucuuruinHa «/lenoBass KOMMYHHKAlLUs Ha aHTJIMHCKOM sI3bIKe (IIPOJIBUHYTHIM YPOBEHb
[)» BXOmUT B (aKkyIbTaTHBHYIO YacTh Y4€OHOIO IUIaHa, 110 HarpasieHuo noarotosku 38.03.02
MeHemkMeHT,  HampaBieHHOCcTh  (mpoduib)  «MeHemkMeHT B (QHUHAHCAX U
BHEIIIHEAKOHOMHYECKON I€ATEIIbHOCTI Y.

3. O0beM JUCHMILIMHBI B 3a9€THBIX ¢IMHUIIAX U aKaJeMHUYECKHX JYacax C
YKa3aHHeM KOJIM4YeCTBA aKaJeMU4YeCKHX YaCOB, BbI/IeJIEHHbIX HA KOHTAKTHYI0 padoTy
00y4yarouuxcs ¢ npenogaasaresaeM (10 BUIAM Y4eOHbIX 3aHATHIT) U HA CAMOCTOATEIbHYIO0
padoTy o0y4aromuxcst

OO0mmas Tpy10éMKOCTh TUCITUTIIMHBI COCTABIIACT 3 3aU€THBIC eUHUIIBL, Bcero — 108 vaca.

Bup y4yedHoii padoThI Bcero yacos

KonTakTHas padora c npenogaBareiieM (Bcero) 28
B ToM uucne:
3ausaTusg JICKOUOHHOT'O THUIIAa -

3aHATHSA CEMUHAPCKOTO THIA (CEMHHAPHI) 28




CamocrosiTesibHas padoTa (Bcero) 80
dopma KOHTPOJIS 3ayer
O0mas TpyA10€MKOCTb 1M CHUIIIHHBI 108

4. [lepeuyeHb MJIAHNUPYEMbIX Pe3yJIbTATOB 00yUeHH s MO TUCIUIIUHE, COOTHECEHHBIX
¢ IVIAHUPYEMBbIMH pPe3yJIbTATAMHU OCBOEHHMSI OCHOBHOI NMpodeccHoOHAIbHOI
00pa3oBaTeILHON MPOrPaMMbI

Koa u HauMeHOBaHHE

Koa u HamMeHOBaHHEe

Pe3ysabTarsl 00y4yeHnusi mo

KOMITIeTeHI UM (1) HHAUKATOPA J0CTHKECHUS
AMCUMILINHE
BBINNYCKHUKA KOMIIeTeHI[ U
Kommynukanus NYyK4.1 3HaTh: rpaMMaTUYECKUE MPABUIIA,
YK-4 OcymiecTBisieT ACTOBYIO | hOPMBI U KOHCTPYKLHH, JCKCUKY
Crocobexn OCYHICCTBJIATL | KOMMYHHUKAIIUIO B YCTHOﬁ AHTJIMUCKOTrO S3bIKa,
JICTIOBYI0 KOMMYHHKALMIO | OpMe  Ha  PYCCKOM M | HeoGXOXMMBIC IS
B YCTHOM M MUCHMEHHOMH E?ETEZHHOM SI3BIKAX. OCYIIECTBIEHHS MEKITHIHOCTHOTO
Max H .
(bopma a 0011IeHHsI B paMKaX OTPEIeICHHBIX
rocyaapcTBeHHOM  si3bike | OcyrecTBisieT iEh0:3%
L . | pa3TOBOPHO-OBITOBBIX TEM.
Poccuiickoit deneparuu 1 | KOMMYHUKAIUIO B MUCbMEHHOM
YMeThb: JIOTUYHO,
WHOCTPaHHOM(BIX ) dbopMe Ha  pycckKOM U
A3bIKe(ax) MHOCTPAHHOM SI3bIKaX. ApryMCHTHPOBAHO 1 KOPPCKTHO
MOATOTOBUTH YCTHBIC u
MMCbMEHHBIC BBICKAa3bIBaHUSI Ha
WHOCTPAaHHOM SI3BIKE B
MEXKIMIYHOCTHOM  OOINEHWH U
MEXKYJIbTYPHOM
B3aUMO/ICHCTBUMU.
Baaners: HaBBIKAMU

HCIIOJIb30BaHNUSI MOHOJIOTHYECKOMN
U JUAJOTUYECKOM YCTHOW W
MMACBMEHHOW pEYd B CHUTYyalUsAX

MEXJIMYHOCTHOTO u
MEKKYJIbTYPHOTO
B3aUMOJCUCTBUSA B  Ipelenax
HM3yYEHHOT'O SI3BIKOBOTO
MaTepuaa.




5. Conepxxanue IMCUUNIMHBI

HaunmeHnoBaHne TEM

Conep:xkanue Tem (pa3esioB)

(pa3aeJioB)
Levels and areas of Jlekcuka: TepMUHBI B cpepe yNpaBICHUS, YPOBHU MECHEIKMEHTA,
management TPYAOBbIC OOS3aHHOCTH, HAa3BaHHUS M OTBETCTBCHHOCTH OTJIEJIOB
YpoBHH U chepbl OopraHu3alu
yIpaBJIeHUS Yrenne: Duties at Work, Responsibilities as they are

I'pammaruka: BpemeHna akTUBHOrO 3aj1ora.

YcTHas peub (MommIornieckas):

-00Cy’)XKJIeHHE TPYJOBBIX OOS3aHHOCTEH YMPaABIECHIEB pa3HBIX
YpOBHEMU

VYcrHas pedb (MOHOJIOTHYECKas):

- TOKJIa]] 00 OTBETCTBEHHOCTSIX OTJ€JIa KOMIIAHUU

IIncemMenHas peusb:

- keiic Johnson and Johnson

Organizational structures

Jlexcuka: TEpMUHBI B 00JIaCTH OpraHU3aIlMOHHBIX OCOOCHHOCTEH

OpraHu3anroHHbIE OpraHM3aLuii, BUABI CTPYKTYP, PECTPYKTYpHU3AIIHS
CTPYKTYPbI Yrenue: Restructurization, Change in Organisation
I'pammaruka: [Topsimok cIOB B BONPOCHUTEIBHOM IPEIOKEHHU.
[Topsimok cI0B B BOCKJIMIIATEIBHOM TIPEAJIOKEHHU. BpemeHa
IIACCHUBHOTO 3aJI0Ta.
YcTHas peyb (MOTMIOTHIecKas):
- MPEUMYLIECTBA M HEJOCTATKU PA3IHYHBIX OPraHU3AIMOHHBIX
CTPYKTYp
YcTHas pedb (MOHOJIOTHYECKAs ):
-OTMCaHUE CTPYKTYPBI KOMITAHUT
[TucbmeHHas peus:
- kelic Levi’s
Leadership Jlekcuka: TepMHHBI B 00JaCTH JUAEPCTBA, JIMJCPCKUE KauecTBa,
JlunepcTBo THUIIBI YIIPABIICHIIEB, CTUJIN YIIPABICHUS

Yrenune: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: ['epyHauil, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (monuaorundeckasi):

-00Cy’K/IeHHE THIIOB YIIPABJICHIIEB U UX Ka4eCTB

VYcTHas peub (MOHOJIOTHYECKAs ):

-OIIMCaHUE CTUJIEN yIpaBIECHUSA

[TuceMenHas peusb: keiic The new boss

Recruitment
[Ton6Gop mepconana,
PEKPYTHUHT

Jlexcuka: TepMHUHBI B 00J1aCTH PEKPYTHHTA, XEAXaHTUHT, €r0 BUJIbI
U METO/Ibl, pedeBble CTPYKTYpPbl U 000pOTHI Ha cOOECEJOBAaHHUH MTPH
npueme Ha paboTy

Yrenue: A job interview, Headhunting, Methods of selection
I'pammaTtuka: Y cioBHbIE IIPETIOKEHUS. CocnararenpHoe
HaKJIOHEHHE.

YcTHas peub (MOTWIOTHYecKas):

-METO/Ibl peKpYyTHHTA, COOECETOBaAHNE

VYcTHasa peub (MOHOJIOTHYECKAs ):

- xetic Kidselebration

IInceMeHHas peusb:

- HalKcaHue cOOCTBEHHOIO pe3loMe
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Business Plan
buzuec-mian

Jlexcuka: BozmoskHocTH (hprpMbI (pe3tome), BUbI TOBAPOB (YCIyT),
PBIHKM cOBITa TOBApOB, KOHKYpPEHLMS, IJIaH MApKETUHIa, IUJIaH
IIPOU3BOJICTBA, OpPraHM3AL[MOHHBIM IUIaH, OLEHKAa pUCKAa H
CTpaxoBaHHsl, GPMHAHCOBBIN IUIAH, CTPATETUsl (PUHAHCUPOBAHHMSL.

Yrenwne: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

I'pammatuka: CriocoObl  BBIpaXKeHHS ~ Oyaymiero,  BpeMeEHa
AKTHBHOT'O U MACCUBHOTIO 3aj0ra — HOBTOPEHHUE.

VYcrHas peub (MOaUI0rndyecKas):

- 00cyk/IeHre BcexX MIaroB OM3Hec-MIIaHuPOBAHUS

VYcrHas pedb (MOHOJIOTHYECKas):

- Ipe3eHTaIUsl COOCTBEHHOT'O OM3HEC-TIIIaHa

IIncemMenHas peusb:

- keiic KFC




6. CTpyKTypa IMCUUILIMHBI 10 TEMaM C YKa3aHHEeM OTBeIeHHOr0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKUX YaCOB U BUI0B Y4eOHBIX 3aHATHI

KonrakTHas padora CamocTrost
HaunmenoBanue TeM
No 3anarus TeJbHas Bcero,
(pa3nesioB)
/o JekuuonHoro | Cemunapsnl | pabora, qac.
AUCHMIITHHBI
THIIA qac.
1 YpoBHU U chepsl i 5 16 21
yIpaBlIeHUS
5 Opranu3anuoHHbIE i 5 16 21
CTPYKTYPBI
3. | JlmgepcTBO - 6 16 22
4 [TonGop nepconarna, i 6 16 29
PEKPYTHHT
5. | busznec-mnan - 6 16 22
Hroro: - 28 80 108

7. IlepevyeHb y4eOHO-METOAMYECKOT0 0OOeceYeHUus 1JIs CAMOCTOSITeJIbHOUH PadoThI
o0y4aromuxcs Mo JUCIUNIHHE

CamocrodrenbHas paboTa sIBJII€TCSI OJHUM M3 OCHOBHBIX BU/I0B YU€OHOI €ATEIbHOCTH,
COCTAaBHOW 4YacThI0 y4eOHOro IpoIiecca U UMEET CBOEH IeNbI0: IIyOOKOe YCBOCHHE MaTepHaia
JUCLUIUIMHBI, COBEPLICHCTBOBAHME M 3aKpEIUICHHE HaBBIKOB CaMOCTOSTEIbHOM paboThl ¢
JUTEPATYypOM, PEKOMEHIOBAHHOW IIPENOJaBaTeNIeM, YMEHHME HAWTH HYXXHBIM Marepuail u
CaMOCTOSITEJIBHO €r0  HCIOJIb30BaTh, BOCIHUTAHME BBICOKOM TBOPYECKOW aKTUBHOCTH,
WHULHAATABBL, TPHUBBIYKM K IIOCTOSHHOMY COBEPUICHCTBOBAHHMIO CBOMX 3HAaHHH, K
L[EJICYCTPEMIICHHOMY Hay4YHOMY ITOUCKY.

KoHnTponb camocToATenbHOW paboThl, SBISETCS BaXHOMW COCTABISIOLIEH TEKYIIEro
KOHTPOJI YCIIEBAEMOCTH, OCYILECTBIIAECTCS MPENOaBaTeIeM BO BpEMsl IIPAKTUYECKUX 3aHATUN U
o0OecrieunBaeT OLIECHMBAHKUE X0J1a OCBOEHUS U3y4aeMOU TUCIUIUINHBI.

IIpumepHBbIe TeMbI NPe3eHTALUM

The greatest success of entering a foreign market

The greatest success on a domestic market

Keys to successful management (based on an example of a certain company)
Ways to win customers

Internet advertising and buzz marketing

Peculiarities of Public Relations

Ethics in Business

Entrepreneurial Skills

Headhunting: what does it take?

0. Tips to be successful at job interviews

11. What makes a great manager

12. Cultural stereotypes in business: Russia (any country)

13. Efficient ways to motivate staff

14. Effective methods of market research

15. Product life cycle

16. The marketing strategy of a company (the 4P’s)

17. The promotional strategy of a company (promotional tools)
18. The greatest flop on a domestic market

8
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19. The greatest flop on a foreign market
Pacnpenesienne caMocTOSTEIbHOM PadoThI

Bunpl, popmbl 1 00bEMBI CaMOCTOSATENBHONH PabOTHI CTYACHTOB MPU U3YYCHUU JTaHHOM
JTVICIATUTMHBL OTIPE/ICISIFOTCS €€ COJIeP’KaHNEM U OTPaXKECHBI B CIIEAYIOLIeH TabmuIie:

O6neMm
Ne HaumenoBaHue TeM . .
Bua camocrosiTeibHOM padoThI CaMOCTOATEJIbLHOI
n/n (pa3nesioB) QM CHUTIIHHbBI
padoThI
1. | Yposuu u ceps ynpasnenust | [ToaroroBka mpeseHTanmi, K 16

ayJIMTOPHBIM 3aHITUSM, TECTAM,
BBITIOJIHEHUE CAMOCTOSITEIbHBIX U
KOHTPOJbHBIX paboT

2. | Opranm3annonsbie cTpyKTypsl | [loaroroBka npe3eHTanuii, K 16
ayJIMTOPHBIM 3aHATHUSAM, TECTAM,
BBIITOJIHEHUE CAMOCTOSITEIIbHBIX U
KOHTPOJIbHBIX padoT

3. | JlumepcTBO [ToaroroBka npeseHranui, K 16
ayJUTOPHBIM 3aHATHIM, TECTaM,
BBIIIOJIHEHUE CAMOCTOSITENbHBIX U
KOHTPOJIbHBIX padoT

4. | [lonbop nepconana, pekpytusr | [loaroroBka npe3eHTanui, K 16
ayZAUTOPHBIM 3aHATUSAM, TECTaM,
BBITTOJIHEHUE CAMOCTOSATENBHBIX U
KOHTPOJIbHBIX padoT

5. | busnec-nnan [ToaroroBka npe3eHTaIuii, K 16
ayJIMTOPHBIM 3aHITUSM, TECTAM,
BBITIOJTHEHUE CAMOCTOSTEITBHBIX U
KOHTPOJBHBIX paboT

HUTOIO: 80

8. Hepeqenb BOIIPOCOB M TUMMOBBIC 3aJaHUA AJA IMOATOTOBKH K 3a4€Ty
8.1. Hepeqeﬂb BOIIPOCOB AJIA MOATOTOBKH K 3a4Y€Ty

1.What kinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?




2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2. TunoBwbie 3aqaHUs IJI OLECHKH 3HAHUI

OO0BenuTE MPAaBUIIbHBIN TePMUH(bI), OTBETHB Ha CIIEYIOIINE BOMPOCHI 10 Teme Business
Plan:

1. What does a business adjust to create a brand image for a product?

The marketing mix

10



make.

Price

Product

What is the most important element of the marketing mix?
Price
Product

No single element is the most important

What does the overall marketing mix of a firm determine?
Marketing strategy
Marketing objective
Profit from marketing

Who is protected by consumer protection laws?
Businesses and customers
Just customers

Just businesses

Which of the following is NOT an element in the marketing mix?
Price

S Profit

Promotion

8.3. TunoBble 3a1aHus 1JI51 OEHKU YMEHUH

3ananmue 1.
IIpoxomMeHnTHpYiiTE (YCTHO) CileAyIOIIHe YTBEP/KACHHUS € YIOTpeOeHneM
aKkTHBHO¥M Jiekcuku nmo Teme Levels and areas of management:
. Itis up to employees to keep the manager up to date on progress.
. Managers set strict time limits.
. Managers encourage staff to put forward their ideas.
. Managers and employees decide together what needs to be achieved.
. Decisions are made by managers and their staff.
. Employees get precise instructions.
. Managers do not want employees to avoid making decisions which employees should

~No ok, wWwN -

[e0)

. Managers have tight control of employees’ movements and work schedules.
9. When employees are given tasks, they decide how to complete them.

11



3aganmue 2.

Onumure ypoBHH U cepbl ynpaBjieHUs1 BbIOpaHHOH BaMu koMnannm, ucnosib3ys
Jekcuky mo teme Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (Am.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):

Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into

e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company's resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxozsTcst y Hero B HemocpeIcTBeHHOM moaunHeHnn). Export Sales
Director is responsible to Sales Director.

7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company's strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. TunosbIie 3aJaHud JJIsd OICHKU HABbBIKOB

3ananue 1. U3yunre keiic Hu:ke. Pemnre, kKakoii BApMAHT, 110 BallleMy MHEHUIO,
Oyaer HanOoJ1ee 3PPeKTUBHBIM B BbISIBJICHUH TAJTAHTIMBBIX CTY/ICHTOB MapKeTO0JIOT0B.
IloaAroToBBHTE YCTHYIO IPE3CHTALMIO KeliCa HA AHTJIMHCKOM sI3bIKe, 00bSICHUB CBOM BbIOOP.

MARKETING TO STUDENTS
Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
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that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.

3apanue 2. Pa3patoraiiTe U 3alIMIIIUTE HA AHTJINICKOM fI3bIKe OM3HeC-IJIAH 1JIA
BbIOpaHHOT0 Bamu npoaykra, paccMoTpeB 0cHOBHbBIE YeThipe II MapkeTnHra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepeyeHb OCHOBHOI M JONOJIHUTEILHON y4eOHOI JIUTEPATyPhl, HEOOXOAUMON 115
OCBOCHUS TUCHMILIMHBI

9.1. OcHoBHas JUTEpaTypa

1. Yukunesa, JI. C. AHrIuiicKuii sI3bIK B yrpaBieHuu nepconanom (B1—B2). English for
Human Resource Managers : yueOnuk u npaktukyM juist By30B / JI. C. Uukunesa, E. B. JIuBckasi,
JI. C. Ecuna. — 2-e u3a., nepepad. u qon. — Mocksa : UznatensctBo FOpaiit, 2023. — 203 c. —
(Beiciree  oOpazoBanme). — ISBN 978-5-534-08232-6. — Tekct : dJeKTpOHHBIA //
OopazoBarenbHas miardpopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/512352

2. HyxunoBa, E. E. Awnrnmiickmii s3bik. Professional Reading: Law, Economics,
Management : yueOHoe nmoco6ue ais By30B / E. E. HyxHoBa. — 2-e u3n., ucnp. u gon. — MockBa
: UsmarensctBo FOpaiit, 2023. — 149 ¢. — (Bricuree oopa3oBanue). — ISBN 978-5-534-07994-
4. — Texkcr : anektpoHHbld // OOpazoBarenbHas minardopma IOpaiit [caiit]. — URL:
https://urait.ru/bcode/515118

3. KymmoBa, A. K. Aurnuiickuii 361K Uit MeHepkepoB u JoructoB (B1-C1) : yueOHuk u
npakTukyMm Juist By30B / A. K. Kynmosa, JI. A. Kosnoga, 1O. [1. Bonbinen ; noa o61ei penakunei
A. K. KynuoBoii. — 2-e u3n., uctp. u gon. — Mocksa : M3narensctBo FOpaiit, 2023. — 355 c.
— (Bricmiee oOpazoBanme). — ISBN 978-5-534-08147-3. — Tekct : »7eKTpOHHBIA //
OopazoBarenbHas miargopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/511221
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4. CmupnoBa, H. B. Aurmiickuii s3Ik 1711 MeHekepoB (B1—B2) : yueOHuk 111 By30B
/ H. B. CmupnoBa, A. B. Cokonosa, 0. A. [lyrnac. — Mocksa : U3natensctBo FOpaidt, 2023. —
185 c¢. — (Beicmiee o6pazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 31eKTpOHHBIN //
Oo6pasoBarenbhas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/516893

9.2. lono/tHUTEIbHAS JTUTEpaTypa

1. AHTIMIACKUI S3BIK JUIS M3Yydaromux MexayHapoaHabie otHomeHus (B2-Cl1) : yueOHuUK
s By30oB / H. B. Apxkanuesa, JI. E. bymkanen, A. K. I'apaea, /. B. TsOuna. — Mocksa :
N3narensctBo FOpaiit, 2023. — 255 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-10866-8.
— Texkcr : oanekrponssii // OOpa3oBatenbHas minatrdopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/517066

2. CrynnukoBa, JI. B. AHmmiickuil s3plk B MexayHapogHoM OusHece. English in
international business activities : yuebHoe mocooue 1 By3oB / JI. B. CtynaukoBa. — 2-¢ u3j.,
nepepad. u gon. — Mocksa : U3natensctBo FOpaiit, 2023. — 216 ¢. — (Bsicuiee oO6pazoBanue).
— ISBN 978-5-534-11015-9. — TexkcT : anexTpoHHslii // O6pa3oBarensHas miardopma FOpaiit
[caitT]. — URL.: https://urait.ru/bcode/517594

3. IlecroBa, M. C. Awnrnmiickuii s3bIK: EepeBOj KOMMepueckoil qokymenTtanuu (B2) :

yaeOHOe mocobue st By3oB / M. C. IlecroBa. — 2-¢ u3nm., nepepad. u mon. — Mocksa :
WznatenbctBo FOpaiit, 2023. — 191 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-534-11543-7.
— Tekcr : oanekrponssli // OOpa3oBartenbHas Mmiatdopma HOpaiit [caiit]. — URL:

https://urait.ru/bcode/517265

4. Slxkymesa, WM. B. Amnrmuiickuii s3p1k (B1). Introduction Into Professional English :
y4eOHUK U IMpakTukyMm uig By30B / U. B. Skymesa, O. A. JlemuenkoBa. — 3-¢ U3., UCHP. U JIOM.
— Mockaa : U3natensctBo FOpaiit, 2023. — 148 ¢. — (Briciee oopa3oBanue). — ISBN 978-5-
534-17896-8. — Tekct : anexktponHnsblii // ObpazoBatenbHas miargopma FOpaiit [caiir]. — URL:
https://urait.ru/bcode/533921

5. Heszopona, I'. JI. Anrnuiickuii s3eik. 'pamMmmaTuka : yueOHoe nmocobue Juist By30B / I
J1. Her3opoga, I'. . Hukutymkuaa. — 2-¢ u31., ucnp. u nomn. — MockBsa : M3narensctBo FOpaiiT,
2023. — 213 c¢. — (Bwicmee obOpazoBanme). — ISBN 978-5-534-09359-9. — Tekcr :
anekTpoHHsld  //  OOpazoBarenpHass  miatpopma  IOpaittr  [caiit]. —  URL:
https://urait.ru/bcode/512890

10. [lepeyens pecypcoB HH(POPMAIHOHHO-TEJIEKOMMYHHUKANMOHHOI1 ceTu "UnTepHeT",
HEeOOXO0AUMBIX /IJIf OCBOEHHSI JUCHUNIMHBI U MHGOPMAIIMOHHBIX TEXHOJIOT U,
HCNOJIb3yeMbIX MPH OCYLECTBJICHUHN 00pa30BaTeIbHOIO NMPoLecca Mo AUCHHILINHE,
BKJIIOYasi epevyeHb MPOrPaMMHOI0 o0ecriedeHusi U HH(POPMALMOHHBIX CIIPABOYHBIX
cucreM (MpU HEOOXOAMMOCTH)

1. http://biblioclub.ru_- 3bC «YHuBepcuTeTcKas OMOIMOTEKa OHIIAIH

2. https://urait.ru - DBC «O0pa3oBatenbHas miaropma KOpait

3. https://learnenglish.britishcouncil.org-  caiitr  Bpurtanckoro CoBera ¢ 0OaHKOM
MaTepHaoB Ui YPOKOB M CaAMOCTOSTEIBHOTO M3YYEHHS aHTIIMHCKOTO SI3bIKA 10 Pa3IMYHBIM
TeMaM Kak O0IIIero, TaK ¥ JeJI0BOro xapakrepa. OXBaueHbI BCE YPOBHHU JIGKCHYECKOM CII0KHOCTH:
OT HAYaJIBHOTO JI0 CAMOT'0 TPOIBUHYTOTO.

4. https://ru.duolingo.com/- GecriiaTHbIN CEPBUC JI U3yUEHHS] HHOCTPAHHBIX SI3BIKOB C
Hyms. [Iporpamma moctpoeHa B ¢opMe «IaepeBa JOCTIIKEHHI»: YTOOBI MEPEHTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh ONpPEICICHHOE KOJHYECTBO OYKOB, KOTOPBIC JAIOTCS 3a
npaBuiibHbIE 0TBeTHl. EcTh npuiioskenus st i0S u Android.

5. https://www.real-english.com/new-lessons.htm - cailiT ¢ ypokamu, CTaTbsIMu U BHICO
3apHCOBKAaMH ISl M3YYAIOUIMX AHTJIMHCKHIA SI3bIK, BCE MaTepHaNIbl YCJIOBHO pa3JelieHbl Ha
JICKCHUYECKUE U TPAMMAaTHYECKHUE, TOCTYITHBI BCE YPOBHHU CIIOKHOCTH.
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6. https://www.economist.com/ - s5koHOMUYeCKHI calT U GOpPyM Ha aHTIHICKOM SI3BIKE,
COZIEpIKAIIUi JIEeTIOBBIC HOBOCTH, SKOHOMHYECKHE CTaThbU Ha JEJIOBYIO TEMAaTHKY, 00CYKIeHHUE
po0JIeM JETOBOIO XapaKTepa.

7. https://www.ft.com/- caiiT 3KOHOMHYECKON Tra3eThl HA AHTJIUHCKOM si3bIKe. COMEPIKUT
JICIOBBIC HOBOCTH, SKOHOMHYECKHME CTAaThU Ha JEIOBYIO TEMAaTHKy, OOCY:KIEHHE MpobieM
JICIOBOT'O XapaKTepa.

JIMIIeH3HOHHO0E MPOIrPaMMHOE o0ecreueHne:

- Windows (3apy0exHOe, BO3ME3THOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apyOexxHO€, CBOOOTHO PacIIpOCTPAHIEMOE);

- Koncynprantllmoc: «Koncynprantllmoc: Cryaent» (poccuiickoe, CBOOOIHO
pacIpocTpaHsiemMoe);

- 7-zip — apxuBatop (3apy0eixHOe, CBOOOIHO PaCHpPOCTPAHIEMOR);

- Comodo Internet Security (3apy0exHoe, CBOOOJIHO pacIpOCTPAHIEMOE).

11. MeToauyeckue yKkazaHus J1Jis1 00y4alOIMXCSl 0 OCBOEHUIO M CIHHIIJIHHBI

Opranuzanus 00pa30BaTeNbHOrO MpoIecca pEerjaMeHTHPYETCsl Y4YeOHBIM IIJIaHOM H
pacnrcaHueM yueOHBIX 3aHATHA. SI3bIK 00y4YeHus (TperogaBaHusi) — pyCCKHIA.

[Ipu  dopmupoBaHuM CBOEH HWHIAMBUAYaJIbHOW  OOpa30BaTENbHONH  TPACKTOPHH
00yJaromuicst IMEeT MPaBo Ha Nepe3avyeT COOTBETCTBYIOMIUX AUCHUIUINH U PO EeCCHOHATBHBIX
MOJIyJIel, OCBOEHHBIX B TMIPOLECCE MPEAIIECTBYIOMIET0 OOYy4YeHHs, KOTOpBIi OCBOOOXKIaeT
oOyyaromierocs 0T He00X0AMMOCTH UX TTOBTOPHOTO OCBOCHHSI.

OO0pa3oBaTte/ibHbIE TEXHOJIOTHH

VY4eOHbI mpouecc NpH MPEenoJaBaHUM Kypca OCHOBBIBAETCS Ha MCIOJIb30BaHUU
TPaJULIMOHHBIX, WHHOBAIIMOHHBIX M HWH(POPMAIMOHHBIX 00pa30BaTENbHBIX TEXHOJOTUM.
TpagunuoHHble 00pa3oBaTeNbHbIE TEXHOJIOTUU MPEJICTaBICHbl 3aHATUSMU CEMHHApCKOIO U
JEeKIMOHHOTO THMna. MHHOBalMOHHBIE 00pa3oBaTeibHbIE TEXHOJIOTUU HCIIOJB3YIOTCS B BHJIE
OIMPOKOTO TPUMEHEHUS aKTHBHBIX W WHTCPAKTUBHBIX (OPM TPOBEICHUS  3aHSTHI.
NudopmannonHbie  00pa3oBaTeNbHbIE TEXHOJOTUU  PEAINM3YIOTCS IyTeM  aKTHBHM3allUU
CaMOCTOSITEIbHON pabOThI CTYJIEHTOB B MH(DOPMAIMOHHON 00pa30oBaTEIHLHOM Cpejie.

3aHATHSA JTeKIMOHHOTO THIIA

JleKMOHHBI KypC TMpEANoyiaraeT CHUCTEMaTU3UPOBAHHOE U3JI0KEHHE OCHOBHBIX
BOINPOCOB Y4eOHOI'O IIaHa.

Ha niepBoii nexuuu nexktop 00s13aH NpelynpeauTh CTYAEHTOB, IPUMEHUTEIBHO K KaKOMY
6a30BoMy yueOHUKY (yueOHUKaM, y4eOHBIM MOCOOHIM) OyAeT MPOYUTAH KypC.

JleKIMOHHBIN KypC TOJDKEH JaBaTh HAMOOIBIIHN 00heM HHGOPMAITUN 1 00eCTIeYBaTh
6osee TI1y0OKOE MOHMMaHuE Y4eOHBIX BOIPOCOB MPHU 3HAYUTEIHLHO MEHbIIIEH 3aTpaTe BpEMEHH,
4yeM 3T0 TpedyeTcsi OOJNBIINHCTBY CTY/IEHTOB Ha CAMOCTOSITENIbHOE U3yUYeHUE MaTepuaa.

3aHATHSA CEMUHAPCKOr0 TUMA

CeMuHapckue  3aHATUSL ~ OPEJCTaBISAIOT  co0OM  Jeranu3anuio  JIGKIIMOHHOTO
TEOPETUYECKOr0 MaTepuana, MPOBOAATCS B LENAX 3aKpEIUIEHUS Kypca M OXBaTBIBAIOT BCE
OCHOBHBIE pa3/IeIbl.

OcHOBHOI (opMOW TIpOBENEHHUS CEMHHAPOB U TNPAKTUUYECKUX 3aHATHH sBISETCA
obcyxaeHue HaubOosiee MPOOJEMHBIX M CIOKHBIX BOIPOCOB IO OTACIBHBIM TeMaM, a TaKkKe
peleHre 3a1a4 ¥ pazdop MPUMEPOB U CUTYallMil B ayJIUTOPHBIX YCIOBHsX. B o0s3aHHOCTH
npernojaBaTesisi BXOJAT: OKa3aHHEe METOJAMYECKOM MOMOIIY U KOHCYJIbTUPOBAHUE CTYJEHTOB IO
COOTBETCTBYIOIIUM T€MaM Kypca.

AKTHBHOCTb Ha MPAKTUYECKUX 3aHITUSX OLIEHUBAETCS MO CIEAYIOUIMM KPUTEPHSIM:

— OTBETHI Ha BOIIPOCHI, IIpeilaraeMble MpernoaBaTesieM;
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— y4YacTH€ B TUCKYCCHSIX;
— BBIIIOJIHEHUE POEKTHBIX U UHBIX 3aJJaHUH;
— aCCHUCTHpOBAHUE NPENOIaBATEIO B IPOBEICHUN 3aHATUH.

Jloxsiagpl U ONIOHUPOBAHUE JIOKJIAJ0B IPOBEPSIOT CTENEHb BIIAJICHUS TEOPETUUECKUM
MaTepHalioM, a TaKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUM.

OneHuBaHue NPAKTUYECKUX 3a/laHUN BXOJUT B HAKOIJIEHHYIO OLICHKY.

CamocrosiTesibHasi padoTa 00y4arImMXxcst

CamocrosTenbHas paboTa CTyIEHTOB — 3TO INPOLECC AaKTUBHOIO, IEJIEHAIPABICHHOTO
NpUOOpEeTEeHUs] CTYJACHTOM HOBBIX 3HAHUI, yMeHHMI 0e3 HEeNOCPEICTBEHHOIO Y4YacTHs
OpEenoJiaBaTessi, XapaKkTEepU3YIOUIMHCS TMPEAMETHONW  HANpaBlIEHHOCTHbIO, 3P (EKTUBHBIM
KOHTPOJIEM U OLIEHKON Pe3yJIbTaTOB JAESTENbHOCTH 00YyYar0IIerocs.

Llenu caMmoCTOSTETHLHON pabOTHI:

— CHCTEMAaTH3alMs U 3aKpEIUIEHHE MOJIYUYEHHBIX TEOPETUUECKUX 3HAHUN U NMPAKTUYECKUX

YMEHUH CTY/ICHTOB;

— yriyOJieHre U paclIupeHre TeOpPEeTUIECKUX 3HAHUM;
— (¢dopMupOoBaHHE YMEHUI HCHOJIb30BaTh HOPMATHUBHYIO U CIPABOYHYIO JOKYMEHTAIIHIO,

CHELHUAJIbHYIO JIUTEPATYPY;

— pa3BUTHE NO3HABATEJIbHBIX CIIOCOOHOCTEN, aKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTU U

OpraHU30BaHHOCTH;

— (GopMHpOBaHHME  CaMOCTOSTEIbHOCTH  MBILIUICHUS,  TBOPYECKOM  HMHUIIMATUBBI,

CIIOCOOHOCTEH K CaMOpa3BUTHUIO, CAMOCOBEPIICHCTBOBAHUIO M CaMOpeaTH3aliy;

— pa3BUTHE UCCIIEIOBATEIbCKUX YMEHUHN U aKaJJeMUYECKUX HABBIKOB.

CamocTrosTenbHas paboTa MOXKET OCYIIECTBIATHCA HWHAWBUIYAIbHO WIM IpyHIamMu
CTYJICHTOB B 3aBUCUMOCTH OT IeJI1, 00bEMA, YPOBHS CIOKHOCTH, KOHKPETHON TEMaTHKU.

TexHosorust  OpraHM3allMM  CaMOCTOSITENIbHOM  pabOThl  CTYAEHTOB  BKJIIOYAeT
UCIOJIb30BaHUE MH(POPMALMOHHBIX M MaTepHaIbHO-TEXHUYECKUX PECYpCcOB 00pa30BaTEIbHOIO
YUPEXKICHUS.

[Tepen BbimomHEHHEM O0YUAIOIMIMMUCS CaMOCTOSATEIBHOM pabOTHI MPernoiaBaTeb MOXKET
MPOBOAMTH MHCTPYKTAX 10 BHIMOJIHEHUIO 33/1aHUs. B MHCTPYKTaX BKJIIOYAETCS:

— LeJb U COJepKaHUE 3a]JaHNs;

— CpPOKH BBITIOJTHEHMS;

—  OPHEHTHUPOBOYHBIN 00HEM pabOTHI;

— OCHOBHbIE TpeOOBaHUS K pe3ybTaTaM pabOThl U KPUTEPUU OLIEHKH;
— BO3MOJKHbIE TUITMYHBIE OIUMOKH NP BHINOIHEHUH.

WHcTpyKTax MpOBOJUTCS IMpenojaBaTesieM 3a cYeT 00beMa BPEMEHHU, OTBEIACHHOIO Ha
W3Yy4YECHHUE JUCLUILINHBI.

KoHTponb pe3yiabTaToB caMOCTOSATENbHONW pabOThl CTYAEHTOB MOXET NPOXOIUTH B
MUCHhMEHHOMW, YCTHOM UM cMelIaHHOU (opme.

CTyAeHTbl JOJKHBI HMOIXOAUTh K CaMOCTOSITENBHOM paboTe Kak K HauBaKHEWUIIEeMy
CPEICTBY 3aKpeIJICHUS U Pa3BUTUS TEOPETUUYECKUX 3HAHMMU, BHIpAOOTKE €AMHCTBA B3IJIAJOB Ha
OTJIeNIbHBIE BONPOCHI Kypca, MPUOOpPETEHHs] OINpeAeNCHHBIX HAaBBIKOB M HCIOJIb30BaHUS
npodeccuoHaIbHON TUTEpaTyphl.

[Tomermenust asi cCaMOCTOATENBHON pabOThl OO0YYAIOMIMXCSA JOJKHBI OBITH OCHAIICHBI
KOMITbIOTEPHOIM TEXHUKOH C BO3MOXKHOCTBIO MOAKIIOUEHHS K ceTH «HTepHeT» u obecredeHnemM
JOCTYyTa B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTENbHYIO Cpely OpraHu3alnu.

[Tpu camocTosTensHON PopaboTKe Kypca 00ydarouecs T0JKHbI:

— TNpocMaTpUBaTh OCHOBHBIE OIpeeNieH s U (DaKThI;
— TMOBTOPUTH 3aKOHCIIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHSATUU MaTepUall U JIOMOJIHUTH €ro

C YY4ETOM PEKOMEHJOBAHHOM 110 JAHHOM TeMe JINTEpaTyphl;

— HW3Y4YUTh PEKOMEHJOBAaHHYIO JUTEPATYPY, COCTABIATh TE€3UCHI, aHHOTAI[UM U KOHCIEKTHI

HanboJiee BaXKHBIX MOMEHTOB;
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— CaMOCTOSATCJIIbHO BbINIOJHATD 3aldHUA, aHAJIOTUYHBIC ITPCAJIAraCMbIM Ha 3aHATUAX
— HCIOJIB30BAaTh AJIA CAMOIIPOBCPKU MAaTCPHaAJIbl (bOH,I[a OLICHOYHEBIX CPEACTB,
—  BBIIIOJHATH JOMAIIHUEC 3a/IaHUA 110 YKA3aHUTIO IIPCIIOAaBaTCIIA.

Pexomenganuu no o0y4yenno HHBAJINA0B U jul ¢ OB3

OcBoeHue TUCHMIUIMHBI HHBANMUAaMH U JuramMu ¢ OB3 MokeT ObITh OpraHn30BaHO Kak
COBMECTHO C JIpYyrMMHU OOy4YaloIIMMHUCSA, TaK W B OTIENbHbIX Tpymmax. IIpenmomararorcs
CrelMabHbIe YCIOBHA ISl TTOTY4YEHHUsI 00pa3oBaHus MHBaIMAaMuU U nuamu ¢ OB3.

[Tpodeccopcko-nienarornyeckuii cocTaB 3HAKOMHUTCS C TICUXOJIOT0-(U3NOIOTUYECKUMU
ocobeHHOCTIMH O0y4aromuxcss nHBAMUAOB U jun ¢ OB3, MHIUBUAYalIbHBIMU TPOTPaMMaMU
peaOunurtanuu  WHBaMMIOB (mpu  Hajmuuuu). [Ipm  HEOOXOAMMOCTH  OCYILIECTBIISETCS
JIOTIOJIHUTEIbHAS TOMJEPXKKAa IPENoJaBaHusl ThIOTOpPaMM, IICHUXOJIOTaMH, COLMAJIbHBIMU
paboTHUKaMU, MPOILIEAIIUMHU MOATOTOBKY aCCUCTEHTaMHU.

B cooTBeTcTBUM ¢ METOAMYECKUMHU peKoMeHaanussMu MuroOpHayku PD (yTB. 8 ampens
2014 1. Ne AK-44/05BH) B Kypce MpEANOJAraeTcsi MCIOJIb30BaTh COIMATbHO-aKTHBHbBIC H
peduiekcuBHBIE METOJBI OOYYEHHS, TEXHOJOTHMH COIMOKYJIBTYPHOH pEadMIUTAlUU C LENbIO
OKa3aHUsl MOMOUIIM B YCTAHOBJICHUU IOJHOLIEHHBIX MEKJIMYHOCTHBIX OTHOLIEHHUW C APYTrUMU
CTYACHTaMH, CO3/IaHUM KOM(pOPTHOTO ICHUXOJOIMYECKOr0 KJIMMaTa B CTYACHYECKOW TpyIIe.
[TonGop u pa3paboTka Y4YeOHBIX MATEPUAIOB MPOU3BOAITCA C YUYETOM MIPEIOCTaBICHUS
Marepualia B pa3nyHbIX (opMmax: ayquajbHOH, BU3YalIbHOM, C MCIIOIB30BAaHUEM CIICIUATBHBIX
TEXHUYECKUX CPEACTB U MH(DOPMALIMOHHBIX CHCTEM.

Menuamarepualibl  Takke CIE€IyeT HCIOJb30BaTh M aJalNTHPOBaTh C  Y4YETOM
WHAUBUAYAIbHBIX OCOOEHHOCTEH 00yueHus: nHBaUI0B u Jull ¢ OB3.

OcBoeHue AMCUMIUIMHBI HHBamuaamMu U junamu ¢ OB3  ocymectBisiercs ¢
UCIIOJIb30BaHUEM CPEACTB 00y4eHHs OOLIEro U CHEIHAIbHOTO Ha3HaueHUus (MepCOHAIbHOTO U
KOJUIEKTUBHOI'O HCII0JIb30BaHusA). MaTepuanbHO-TEXHUYECKOE OOecCreueHue IMpeaycMaTpuBaeT
npucnocoOIeHne ayAuTOpHil K HyKJjaM HHBAIK0B U ju1] ¢ OB3.

®opma mpoBeAEHUS aTTECTallUM Ul CTyJIEHTOB-MHBaiugoB u Jjun ¢ OB3
YCTaHABJIMBAETCS C yU€TOM MHIMBHUYaAbHBIX ICUXO(HU3MUECKUX 0cCOOEHHOCTEN. )11 MHBaINI0B
u quy ¢ OB3 mpenycmarpuBaeTcst qoctynHas (Gopma HpeaocTaBieHHUs 3aJaHui OLEHOYHBIX
CPEICTB, 3 UMEHHO:

— B IICYAaTHOM WM DJEKTPOHHOM Qopme (i JUI C HapyLIEHUSIMH OIOPHO-
JIBUTATEJILHOTO ammapara);

— B I€4YaTHOM QopmMe WIH 3IEeKTPOHHOH (opMe ¢ yBEIMUYEHHBIM LIPUPTOM U
KOHTPACTHOCTBIO (/7151 JIUIL C HApYLICHUSIMHU CITyXa, PeUH, 3peHHs);

— METOJIOM YTEHUS aCCUCTEHTOM 3aJlaHMsl BCIyX (AJIs1 JIUI| C HApyIIEHUSIMU 3pEHUS).

CryzneHtaM ¢ MHBaNUMAHOCTHIO U JnnaM ¢ OB3 yBennuuBaeTcsi BpeMs Ha MOJATOTOBKY
OTBETOB HAa KOHTPOJIbHBIE BOIPOCHI. J[JIsl TAKMX CTYAEHTOB MpeayCMaTpUBAETCs AOCTYITHAs opma
MPEIOCTaBIEHUSI OTBETOB Ha 33/1aHUS, @ UMEHHO:

— NUChbMEHHO Ha Oymare wiM Ha0OpOM OTBETOB Ha KOMIbIOTEpe (A7 JIMIl C
HapyLEHUSIMU CITyXa, peun);

— BBIOOPOM OTBETa U3 BO3MOKHBIX BApUAHTOB C UCIIOIb30BAHNUEM YCIYT aCCUCTEHTA (JIs
JIMI] C HApYUIEHUSMH OIIOPHO-BUTaTEIbHOTO allapara);

— YCTHO (JUIs JIMII C HAPYLICHUSIMH 3PEHUS, OTIOPHO-/IBUTATEIHHOTO aIllapara).

[Ipu HEOoOXOMMMOCTH TSl O0ydYaroImMXCcs ¢ MHBATMIHOCTHIO W sl ¢ OB3 mponeaypa
OLIEHUBAHMs Pe3yJIbTaTOB 00YUYEHUS MOXKET MPOBOJUTHCS B HECKOJIBKO ATAIOB.
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12. Onucanue MaTepuaJIbHO-TEXHHYECKO# 0a3bl, HEOOXOIMMOI 1JIs1 OCYLIeCTBJIEHUSA
00pa3oBaTeIbLHOIO Npoecca Mo TUCHUILINHE

YueOHass ayauTopusi, TNpeJHa3HAUYCHHAs s TMPOBEACHUS YUEOHBIX 3aHITHIA,
NPEeIyCMOTPEHHBIX  HACTOsmler  pabodeld  mporpaMmol — JUCHUIUIMHBI,  OCHAIEHHAs
000py0BaHHEM M TEXHHUYECKUMU CPEJCTBAMH O0YUYEHHUSI, B COCTAB KOTOPBIX BXOJAT: KOMIUIEKTBI
CHEIUAIM3UPOBAHHON y4eOHOW MeOenn, JocKa KIacCHasl, MyJIbTHMEIUHHBIA MPOCKTOP, IKPaH,
KOMIIBIOTEP C YCTAHOBJIEHHBIM JIMIIEH3UOHHBIM IIPOTrPAMMHBIM 00€cTieYeHHUEM, C BBIXOJIOM B CETh
«VHTEpHET» U JIOCTYIIOM B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.

IToMmemieHne J1 CAMOCTOSITEJILHOH PadoThl 00y4alIIMXCA — AyJAUTOPHS,
OCHALCHHAHA cJIeYIO UM o0opyoBaHNEM U TeXHUYECKMMHU cpeacTBaMu:
crenuanvM3upoBaHHas MeOenb [Uisi TpenojaBaTesis U oOydaromuxcs, Jgocka ydeOHas,
MYJIbTUMEANHHBINA TIPOEKTOP, IKPaH, 3ByKOBBIE KOJIOHKH, KOMIIBIOTEP (HOYTOYK), IePCOHATBHBIE
KOMIIBIOTEPBl i1 paboThl 0OYYaIOUIUXCSl C YCTAHOBICHHBIM JIMIICH3MOHHBIM MPOTPaMMHBIM
obecrieueHneM, ¢ BBIXOJOM B ceTh «HTEpHET» W JIOCTYIIOM B JJICKTPOHHYIO MH()OPMAIIMOHHO-
00pa3oBaTeNbHYIO CPEy.
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