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1. Heab n 3aa1a4n TUCHUILIHHBI

Henp nucuumimbsl «J/lenoBas KOMMYHHKalMsl Ha aHTJIUHCKOM SI3bIKE (IIPOJBUHYTHII
ypoBeHb |)» — npuoOpereHne CTyleHTaMH KOMMYHUKAaTHUBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JIOCTaTOYEH JUIsl PEIIEHUS COLUAIbHO-KOMMYHUKATUBHBIX 3aJad B pa3jMYHbIX O0JacTAX
npodeccHOHATIBHBIX chep AeATEeNbHOCTH U B LIESIX CaMOOOpa30BaHMUsL.

3agauu AUCHMILINHBI:

— JOCTIKEHHE HE0OXOAWMOTO YpPOBHS JIMHTBUCTUYECKHX HABBIKOB — HW3yYCHHE U
UCIIOJIb30BaHUE JIEKCHYECKUX U IPAaMMAaTUYECKUX €AMHUL B 00bEME, KOTOPBIH HEOOXOAUM IS
TBOPYECKOH JIEATENTFHOCTH B MPO(HECCHOHAIBHBIX chepax v CUTYaIHIX;

— Ppa3sBUTHE IHUCKYPCHUBHBIX HABBIKOB — YMEHHUs IIOCTPOEHUS LICJIOCTHBIX, JIOTMYHBIX
BBICKA3bIBAaHUH (IMCKYpCOB) pa3HBIX (PYHKIMOHAIBHBIX CTHJIEH B YCTHOW M NMHUCHMEHHOM
KOMMYHHUKAllUM Ha  OCHOBE IIOHMMaHMs  pPa3IUYHBIX  BHMJOB  IPOPECCHOHATBHO-
OPHUEHTHPOBAHHBIX TEKCTOB IIPU YTEHUU U ayIUPOBAHNUH;

— Ppa3BUTHE IPAKTUKHU MCIOJIb30BAHMS aHIJIMHCKOTO SI3bIKA ISl PELICHUS CIIEUAIbHbIX
npodeccHoHaNbHBIX 3a7ay (HMoA0Op JUTepaTypbl, YTEHHUE COOTBETCTBYIOIIHUX HCTOYHHKOB,
IIPOCMOTP IPOTrpaMM IO UHTEPECYIOLIEH CTyIeHTa IpoOIeMaTHKeE);

— 3aKperuieHHe CTPAaTeTMYeCKOTO HaBbIKa — HAaBBIKA HCIIOJIB30BaTh BepOAIbHBIE U
HeBepOaJbHble CTpAaTeruu JUIsl KOMIIEHCAllMM NpoOeNoB, CBA3aHHBIX C HEJOCTaTOYHBIM
BIIQJICHUEM SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIEAOBATEIILCKUX YMEHHUI;

— pacuMpeHHre Kpyro3opa U MOBBIIMIEHHE OOIIEH KyJbTYphl: M3YYCHHUE KYJIbTYpPHBIX
0Cc0OEHHOCTEH, HPaBOB, OOBIYAEB CTPAH U3Y4aeMOT0 S3bIKa, STUKH, BOCIIUTAHNE TOJIEPAHTHOCTH
Y YBaXXCHUS K [yXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HapOOB;

— (opmupoBaHUE TOTOBHOCTH HAJIAXKUBAaTh MEKKYJIbTYPHbIE M BHEIIIHEAKOHOMUYECKUE
CBSI3H, MPEJICTABIIATh CBOIO CTPaHy Ha MEXIYHApOJIHBIX ceMUHapax, KOH(pepeHUUsx, pabounx
BCTpEYax, y4acTBOBATh B IIPE3CHTALIUAX;

— pa3BUTHE YMEHMS HaxXOJUTh pEHIeHHsT B OBICTPO MEHSIOLIUXCS  YCJIOBUSAX
MEXIyHapOJAHOT0 OH3HEca.

2. MecTo AUCHMILINHBI B CTPYKTYpPe OCHOBHOI Npo(ecCHOHAILHOM
o0pa3oBaTe/IbHON NMPOrpaMMBbl BhICIIECT0 00pa30BaHHUs

JucuuruinHa «/lenoBass KOMMYHHKAlLUs Ha aHTJIMHCKOM sI3bIKe (IIPOJIBUHYTHIM YPOBEHb
[)» BXOmUT B (aKkyIbTaTHBHYIO YacTh Y4€OHOIO IUIaHa, 110 HarpasieHuo noarotosku 38.03.02
MeHemkMeHT,  HampaBieHHOCcTh  (mpoduib)  «MeHemkMeHT B (QHUHAHCAX U
BHEIIIHEAKOHOMHYECKON I€ATEIIbHOCTI Y.

3. O0beM JUCHMILIMHBI B 3a9€THBIX ¢IMHUIIAX U aKaJeMHUYECKHX JYacax C
YKa3aHHeM KOJIM4YeCTBA aKaJeMU4YeCKHX YaCOB, BbI/IeJIEHHbIX HA KOHTAKTHYI0 padoTy
00y4yarouuxcs ¢ npenogaasaresaeM (10 BUIAM Y4eOHbIX 3aHATHIT) U HA CAMOCTOATEIbHYIO0
padoTy o0y4aromuxcst

OO0mmas Tpy10éMKOCTh TUCITUTIIMHBI COCTABIIACT 3 3aU€THBIC eUHUIIBL, Bcero — 108 vaca.

Bcero uacos

Bup y4yedHoii padoThl ouHas popma OYHO-3a04Has
o0yuyeHus dopma oOyueHust
KoHTakTHasi pa6oTa ¢ npenoaaBarejieM (BCero) 28 16

B ToM uucie:
3aHATHSA JIEKIIMOHHOTO THIIA - -




3aHATHSI CEMUHAPCKOTO TUIA (CEMHUHAPHI)

28 16

CamocTosiTesibHAsi padoTa (Bcero)

80 92

PopMa KOHTPOJIA

3auer

Oo0mast Tpy10éMKOCTb TUCHHUILIHHBI

108

4. [lepeuyeHb MJIAHUPYEMbIX Pe3yJIbTATOB 00yUeHH s MO TUCIUIIUHE, COOTHECEHHBIX
¢ IVIAHUPYEMBbIMH pPe3yJIbTATAMHU OCBOEHHMSI OCHOBHOI NMpodeccHuoHAIbHOI
00pa3oBaTeILHON MPOrPaMMBbI

Kox u HaumeHnoBanue

Kon u nanmenoBanue

Pe3y.]'leaT]>I oﬁyqem/m mo

KOMIeTeHIMU(1i) HHAUKATOPA 10CTHKEHUS
TUCHHUILINHE
BbIIIyCKHUKA KOMIIeTeHIIHH
KommyHnukauus NyK 4.1 3HaTh: rpaMMaTHYECKHE MTPABUJIA,
YK-4 OcymectBiser JICOBYIO | hOPMBI U KOHCTPYKLIUH, JIEKCHKY
Crocoben OCYHICCTBJIATL | KOMMYHHUKAIHUIO B YCTHOI\/JI AHTJIMUCKOrO S3bIKa,
JIEJIOBYI0 KOMMYHHUKAILUIO | popme Ha pyccKkoM H | 5eo6X0IUMBIE s
B YCTHOM M TNHUCbMEHHOU E}?IC{TE%;HHOM SI3BIKAX. OCYIIECTBICHHS MEKITHIHOCTHOTO
opMax Ha .
(bop 0OIIIeHHsI B paMKaX OMPEIEICHHBIX
rOCyJapCTBEHHOM  si3bIKe | OCyIIEeCTBIISIET JIEJIOBYIO
A .. | pa3TOBOPHO-OBITOBBIX TEM.
Poccuiickoit @enepanyii 1 | KOMMYHUKALMIO B TUCbMEHHOU
YMmeThb: JIOTUYHO,
MHOCTPaHHOM(BIX) dbopmMe  Ha  pycCKOM W
s3bIKe(ax) WHOCTPAHHOM SI3bIKaX. dpryMCHTHPOBAHO M KOPPEKTHO
MMOATOTOBUTH YCTHBIE U
IMACBMEHHBIE BBICKA3bIBaHHUSA Ha
MHOCTPAHHOM SI3BIKE B
MEXINYHOCTHOM  OOIIEHUH U
MEXKYJIbTYPHOM
B3aMOJICCTBHMU.
Baanern: HaBBIKaMH

UCIIOJIB30BAaHUs MOHOJIOTMYECKOU
W JAAJOTHYECKOW YCTHOM |
IIUCBMEHHOU pe4Yd B CUTYyalUAX

MCKINYHOCTHOI'O 158
MEKKYJIBTYPHOIO
B3aUMOJICHCTBUSI B  Mpeaenax
WU3y4YEHHOTO SI3LIKOBOTO
Marepuasna.




5. Conepxxanue IMCUUNIMHBI

HaunmeHnoBaHne TEM

Conep:xkanue Tem (pa3esioB)

(pa3aeJioB)
Levels and areas of Jlekcuka: TepMUHBI B cpepe yNpaBICHUS, YPOBHU MECHEIKMEHTA,
management TPYAOBbIC OOS3aHHOCTH, HAa3BaHHUS M OTBETCTBCHHOCTH OTJIEJIOB
YpoBHH U chepbl OopraHu3alu
yIpaBJIeHUS Yrenne: Duties at Work, Responsibilities as they are

I'pammaruka: BpemeHna akTUBHOrO 3aj1ora.

YcTHas peub (MommIornieckas):

-00Cy’)XKJIeHHE TPYJOBBIX OOS3aHHOCTEH YMPaABIECHIEB pa3HBIX
YpOBHEMU

VYcrHas pedb (MOHOJIOTHYECKas):

- TOKJIa]] 00 OTBETCTBEHHOCTSIX OTJ€JIa KOMIIAHUU

IIncemMenHas peusb:

- keiic Johnson and Johnson

Organizational structures

Jlexcuka: TEpMUHBI B 00JIaCTH OpraHU3aIlMOHHBIX OCOOCHHOCTEH

OpraHu3anroHHbIE OpraHM3aLuii, BUABI CTPYKTYP, PECTPYKTYpHU3AIIHS
CTPYKTYPbI Yrenue: Restructurization, Change in Organisation
I'pammaruka: [Topsimok cIOB B BONPOCHUTEIBHOM IPEIOKEHHU.
[Topsimok cI0B B BOCKJIMIIATEIBHOM TIPEAJIOKEHHU. BpemeHa
IIACCHUBHOTO 3aJI0Ta.
YcTHas peyb (MOTMIOTHIecKas):
- MPEUMYLIECTBA M HEJOCTATKU PA3IHYHBIX OPraHU3AIMOHHBIX
CTPYKTYp
YcTHas pedb (MOHOJIOTHYECKAs ):
-OTMCaHUE CTPYKTYPBI KOMITAHUT
[TucbmeHHas peus:
- kelic Levi’s
Leadership Jlekcuka: TepMHHBI B 00JaCTH JUAEPCTBA, JIMJCPCKUE KauecTBa,
JlunepcTBo THUIIBI YIIPABIICHIIEB, CTUJIN YIIPABICHUS

Yrenune: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: ['epyHauil, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (monuaorundeckasi):

-00Cy’K/IeHHE THIIOB YIIPABJICHIIEB U UX Ka4eCTB

VYcTHas peub (MOHOJIOTHYECKAs ):

-OIIMCaHUE CTUJIEN yIpaBIECHUSA

[TuceMenHas peusb: keiic The new boss

Recruitment
[Ton6Gop mepconana,
PEKPYTHUHT

Jlexcuka: TepMHUHBI B 00J1aCTH PEKPYTHHTA, XEAXaHTUHT, €r0 BUJIbI
U METO/Ibl, pedeBble CTPYKTYpPbl U 000pOTHI Ha cOOECEJOBAaHHUH MTPH
npueme Ha paboTy

Yrenue: A job interview, Headhunting, Methods of selection
I'pammaTtuka: Y cioBHbIE IIPETIOKEHUS. CocnararenpHoe
HaKJIOHEHHE.

YcTHas peub (MOTWIOTHYecKas):

-METO/Ibl peKpYyTHHTA, COOECETOBaAHNE

VYcTHasa peub (MOHOJIOTHYECKAs ):

- xetic Kidselebration

IInceMeHHas peusb:

- HalKcaHue cOOCTBEHHOIO pe3loMe

6




Business Plan
buzuec-mian

Jlexcuka: BozmoskHocTH (hprpMbI (pe3tome), BUbI TOBAPOB (YCIyT),
PBIHKM cOBITa TOBApOB, KOHKYpPEHLMS, IJIaH MApKETUHIa, IUJIaH
IIPOU3BOJICTBA, OpPraHM3AL[MOHHBIM IUIaH, OLEHKAa pUCKAa H
CTpaxoBaHHsl, GPMHAHCOBBIN IUIAH, CTPATETUsl (PUHAHCUPOBAHHMSL.

Yrenwne: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

I'pammatuka: CriocoObl  BBIpaXKeHHS ~ Oyaymiero,  BpeMeEHa
AKTHBHOT'O U MACCUBHOTIO 3aj0ra — HOBTOPEHHUE.

VYcrHas peub (MOaUI0rndyecKas):

- 00cyk/IeHre BcexX MIaroB OM3Hec-MIIaHuPOBAHUS

VYcrHas pedb (MOHOJIOTHYECKas):

- Ipe3eHTaIUsl COOCTBEHHOT'O OM3HEC-TIIIaHa

IIncemMenHas peusb:

- keiic KFC




6. CTpyKTypa IMCUUILIMHBI 10 TEMaM C YKa3aHHEeM OTBeIeHHOr0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKUX YaCOB U BUI0B Y4eOHBIX 3aHATHI

Ounas ¢opma o0yueHus

KonrakTHas padora CamocTrost
HanmeHoBaHMe TeM
Ne 3angarus TeJIbHas Bcero,
(pa3nesoB)
n/m JekuuonHoro | Cemunapsnl | pabora, yac.
AUCIHILIMHBI
THIIA yac.
1 YpoBHU U chepsl i 5 16 21
yIpaBlIeHUs
2 Opranu3anuoHHbIE i 5 16 21
CTPYKTYPBI
3. | JlImgepcTBO - 6 16 22
4 [TonGop nepconarna, i 6 16 29
PEKPYTHHT
5. | buznec-mian - 6 16 22
Hroro: - 28 80 108
OuHo-3a04Hast popma 00yueHHs
KonrakTHas padora CaMOCTOs
HanmeHoBaHHe TeM
No 3angaTus TeJIbHAsA Bcero,
(pa3neJioB)
/1 JekuuonHoro | Cemunapnl | pabora, qac.
AHCHHMILINHBI
THIIA qac.
1 YpoBHU U cdepbl i 3 18 21
yIpaBIeHUs
2 Opranu3zaivoHHbIE i 3 18 21
CTPYKTYPBI
3. | JIupepcTBO - 3 18 21
4 [Ton6op nepconana, i 3 18 21
PEKPYTHUHT
5. | busnec-man - 4 20 24
HUroro: - 16 92 108

1. Hepeqeﬂb y‘leﬁHO-MeTOJII/I‘{eCKOFO o0ecnevyeHUs A5 CAMOCTOSATEIbHOM paﬁoTbl
OﬁyanOI].[I/IXCﬂ Mo AMCHUIIJIMHE

CamocrodrenbHas paboTa sIBJII€TCSI OJHUM M3 OCHOBHBIX BHJ/IOB YU€OHOI /€ATEIbHOCTH,
COCTaBHOM YacThIO y4eOHOIO Mpoliecca U UMEET CBOEH IIeJbl0: TIyOOKOe YCBOEHHE MaTepualia
JUCIUIUIMHBI, COBEpIIEHCTBOBAHWE U 3aKpEIIEHHE HABBIKOB CaMOCTOSITENIbHOM padoThl ¢
JUTEpaTypoi, PEKOMEHJOBAaHHOM NpernojaBaTeieM, yYMEHHE HAWTH HYXHBIH MaTepual u
CaMOCTOSITENIbHO €r0  HCIOJIb30BaTh, BOCHUTAaHME BBICOKOM TBOPYECKOW AaKTUBHOCTH,
UHUIMATUBBI, TPUBBIYKM K [OCTOSIHHOMY COBEPIICHCTBOBAHHMIO CBOMX 3HAaHUH, K
LEJICYCTPEMIIEHHOMY HAy4YHOMY TTOUCKY.

KoHTponb caMocTOsTENHHONM pabOThl, SBISETCS BAa)KHOW COCTABIISAIOLICH TEKYIEro
KOHTPOJISI YCIIEBaEMOCTH, OCYIIECTBIISIETCS MTPEToJaBaTesIeM BO BpeMs IPAKTUUECKHUX 3aHITUN U
o0ecreynBaeT OLIEHUBAHHUE X0/1a OCBOCHHS N3y4aeMOM JUCIUTUTUHBI.



JTVICIATUTMHBI OTIPENICTISIFOTCS €€ COJIePyKaHNEeM U OTPa)KCHBI B CIIEAYIONIeH TabIuIie:

IIpumepHbIe TeMbI NPe3eHTALM I

1. The greatest success of entering a foreign market

2. The greatest success on a domestic market

3.

4. Ways to win customers

5. Internet advertising and buzz marketing

6. Peculiarities of Public Relations

7. Ethics in Business

8.  Entrepreneurial Skills

9. Headhunting: what does it take?

10. Tips to be successful at job interviews

11. What makes a great manager

12. Cultural stereotypes in business: Russia (any country)
13. Efficient ways to motivate staff

14. Effective methods of market research

15. Product life cycle

16. The marketing strategy of a company (the 4P’s)

17. The promotional strategy of a company (promotional tools)
18. The greatest flop on a domestic market

19. The greatest flop on a foreign market

Pacnpenesienne caMocTOSITEILHOM PadoThI

Keys to successful management (based on an example of a certain company)

Bunpl, popmbl 1 00BEMBI CaMOCTOSATENBHONW PAaOOTHI CTYACHTOB MPU U3YYCHUU JaHHOU

Ne
n/n

HaumeHnoBanue rem
(pa3aesoB) AMCUMILIHHBI

Bun
CaMOCTOSITEJIbHOH
padoTbl

O0BLeM caMoCTOATEILHOMH
padoThl

ouHas popma
o0y4eHus

OYHO-3a04YHas

dopma
oOydeHust

VYpoBHU U cdepbl yIpaBiIeHus

[Toaroroska
Mpe3eHTalNH, K
ayJTMTOPHBIM 3aHITHSIM,
TeCcTaM, BHITIOJIHCHHE
CaMOCTOSITENTbHBIX U
KOHTPOJbHBIX paboT

16

18

OpraHu3anroHHbIE CTPYKTYPbI

[Toaroroska
Mpe3eHTalNi, K
ayJTMTOPHBIM 3aHITHSIM,
TeCTaM, BHITIOJIHCHHE
CaMOCTOSITENTLHBIX U
KOHTPOJbHBIX paboT

16

18

JInpepcrBo

[Toaroroska
Mpe3eHTalNi, K
ayJTMTOPHBIM 3aHITHSIM,
TECTaM, BBITIOJTHCHHE
CaMOCTOSITENTLHBIX U
KOHTPOJIBHBIX pabOT

16

18




O0BbeM caMoCTOATEILHOMI

padoThI
Bun
Ne HaumenoBaHue TeM .
CaMOCTOSITeIbHOI OYHO-320YHAas
n/n (pa3aesioB) AUCHMIIHHBI ouHasi hopma
padoThI dopma
0o0y4eHUs
oOydeHus
4. | [lon6op nepconana, pekpytunr | Iloaroroska 16 18

Mpe3eHTalui, K
ayIUTOPHBIM 3aHSATHUSM,
TE€CTaM, BBIIIOJIHEHHUE
CaMOCTOSITEILHBIX U
KOHTPOJIBHBIX pabOT

5. | busznec-niaan IToaroroBka 16 20
Mpe3eHTalui, K
ayTMTOPHBIM 3aHITHSIM,
TE€CTaM, BBIIIOJIHEHHE
CaMOCTOSTENBHEIX 1
KOHTPOJIBHBIX pabOT

HUTOI'O: 80 92

8. IlepeyeHnb BOMPOCOB U THIOBBIE 3aaHNs [JIsl MOATOTOBKH K 3a4eTy
8.1. IlepeueHb BONPOCOB /Jisl OATOTOBKH K 3a4eTy

1.What kinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?

2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?
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7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2. Tumnosble 3aJaHus JJI5 OLleHKH 3HAHMIi

OO0BenuTE MPaBUIIbHBINA TepMUH(bI), OTBETHB Ha CIICYIOIINE BOIPOCHI 10 Teme Business
Plan:
1. What does a business adjust to create a brand image for a product?
The marketing mix
Price

Product

2. What is the most important element of the marketing mix?
Price
Product

No single element is the most important

3. What does the overall marketing mix of a firm determine?
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Marketing strategy
Marketing objective

Profit from marketing

4. Who is protected by consumer protection laws?
Businesses and customers
Just customers

Just businesses

5. Which of the following is NOT an element in the marketing mix?
Price
Profit

Promotion

8.3. TunoBble 3a1aHus 1JI51 OLEHKU YMEHU I

3ananmue 1.
IIpoxkoMmMeHTHpYIiTE (YCTHO) CileyIOIIMe YTBEePKIeHHs ¢ YIoTpeOdJIeHueM
aKkTHBHO¥ Jiekcuku nmo Teme Levels and areas of management:
. Itis up to employees to keep the manager up to date on progress.
. Managers set strict time limits.
. Managers encourage staff to put forward their ideas.
. Managers and employees decide together what needs to be achieved.
. Decisions are made by managers and their staff.
. Employees get precise instructions.
. Managers do not want employees to avoid making decisions which employees should

~NOoO Ok~ WN B

make.

oo

. Managers have tight control of employees’ movements and work schedules.
9. When employees are given tasks, they decide how to complete them.

3aganmne 2.

Onummure ypoBHHu H cepbl ynpasJjieHusi BbIOpaHHOM Bamu koMnanum, Hcnob3ys
Jexcuky no teme Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (Am.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):
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Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into

e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company's resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxozsiTcst y Hero B HermocpeACTBEeHHOM moauuHeHnn). Export Sales
Director is responsible to Sales Director.

7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company's strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. TunoBpIe 32JaHNA 1JIH OLIEHKN HABLIKOB

3ananme 1. U3yunte keiic Hu:ke. Pemnre, kKakoii BApUAHT, 10 BalieMy MHEHHIO,
Oyner HanOoJs1ee 3P PeKTUBHBIM B BbISIBJICHUHU TAJTAHTIUBBIX CTYIeCHTOB MapPKeTOJIOTOB.
IMoaroToBbTE YCTHYIO NPe3eHTALMIO Kelica HA AHTJIMHCKOM si3bIKe, 00bSICHUB CBO BHIOOP.

MARKETING TO STUDENTS

Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.
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3ananue 2. PazpaboTaiiTe ¥ 3aNMIINTE HA AHTVIMHCKOM SI3bIKe OM3HeC-TIIAH ISt
BbIOpaHHOro Bamu npoaykra, paccmorpeB ocHOBHbIe YeThIpe Il MmapkeTunra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepeyeHb OCHOBHOI M TONOJHUTEIHLHON y4eOHOI TUTEPATyPhI, HEOOXOTUMON 115
OCBOCHMSA THCHHUILIHHBI

9.1. OcHoBHas JUTEpaTypa

1. Yukunesa, JI. C. AHrnuiickuii s3bIK B yripasieHun nepconainom (B1—B2). English for
Human Resource Managers : yuebuuk u npaktukym i By3os / JI. C. Yukunesa, E. B. JIusckas,
JI. C. Ecuna. — 2-¢ u3a., nmepepad. u qorn. — Mocksa : MU3natensctBo FOpaiit, 2022. — 203 ¢. —
(Beiciiee  o6pazoBanue). — ISBN 978-5-534-08232-6. — Tekct : dneKkTpoHHBIA //
O6pasoBarenbhas wiathopma KOpaiir [caiit]. — URL.: https://urait.ru/bcode/490359

2. HyxnoBa, E. E. Awnrmmiickuii s3bik. Professional Reading: Law, Economics,
Management : yae6HOe mocobue 11 By30B / E. E. HyxxHoBa. — 2-¢ u3f., ucnp. u jgon. — Mocksa
: UsmarennctBo KOpaiit, 2022. — 149 c. — (Bricuiee o6pazoBanue). — ISBN 978-5-534-07994-
4. — Tekct : snextpoHHwlid // OOpazoBarenbHas tuiatrgopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/492959

3. KymmoBa, A. K. AHTIHICKMIA SI3BIK 17151 MEHEKEpoB U JTorucToB (B1-Cl) : yueOHuK n
npaktukyM Juid By3os / A. K. Kymnmosa, JI. A. Ko3nosa, }O. [1. Bonsinen ; mog oOuiei penaxiuen
A. K. KynmoBoii. — 2-e uzn., uctip. u gor. — Mocksa : M3marensctBo FOpaiit, 2022. — 355 c.
— (Boicmiee o6OpazoBanue). — ISBN 978-5-534-08147-3. — TekcT : SNeKTPOHHBIN //
O6pasoBarenbhas wiathopma KOpaiir [caiit]. — URL.: https://urait.ru/bcode/489323

4. CmupHoBa, H. B. Anrmuiickuii 361k 17151 MeHeKkepoB (B1—B2) : yueOHuk 115t By30B
/ H. B. CmupnoBa, A. B. Cokomnoga, 1O. A. [lyrnac. — Mocksa : U3mparensctBo FOpaiit, 2022. —
185 ¢. — (Bwicuiee obpazoBanue). — ISBN 978-5-534-08395-8. — Tekcr : 21eKTpOHHBIN //
O6pasoBarenbHas wiathopma KOpaiir [caiit]. — URL.: https://urait.ru/bcode/494530

9.2. lonotHUTEIbLHAS JJUTEPATypa

1. AHrIMicKuil SI3BIK U U3YYAIOIIUX MeXayHapoaHble oTHomeHus (B2-C1) : yuebHuk
st By3oB / H. B. Apxannesa, JI. E. bymikanen, A. K. I'apaesa, /. B. Tsa6una. — Mocksa :
WznatenbctBo FOpaiit, 2022. — 255 ¢. — (Bricmiee o6pazosanue). — ISBN 978-5-534-10866-8.
— Tekcr : onexktponHsnii // OOpa3zoBatenbhHas mnatdopma HOpait [caiit]. — URL:
https://urait.ru/bcode/494694

2. CrynaukoBa, JI. B. AHMmiickuil s3plk B MexayHapomHoM OwmsHece. English in
international business activities : yueOHOe ocobue amns By3oB / JI. B. CtynmHukoBa. — 2-€ u3j.,
nepepad. u gon. — Mocksa : U3natenscTBo FOpaiit, 2022. — 216 c. — (Bsicmiee o6pazoBanue).
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— ISBN 978-5-534-11015-9. — Texkcr : anekTponnsii // O6pa3oBarensHas miatdopma KOpaitt
[caiiT]. — URL.: https://urait.ru/bcode/495160
3. IlectoBa, M. C. AHIIUHACKHUIN S3BIK: MEPEBOJI KOMMEpUECKol aokymeHTaruu (B2) :

yaeOHoe mocobue mist By3oB / M. C. IlecroBa. — 2-¢ u3n., nepepad. u mon. — Mocksa :
N3narensctBo FOpaiit, 2022. — 191 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-11543-7.
— Texkcr : oanektponssli // OOpa3oBartenbHas mnatdopma HOpaiit [caiit]. — URL:

https://urait.ru/bcode/494858

4. Slkymesa, 1. B. Amnrnuiickuii s3p1k (B1). Introduction Into Professional English :
y4eOHHMK U IpakTUKyM Jutst By30B / M. B. SIkymieBa, O. A. JlemueHkoBa. — 3-€ U37., UCIIP. U JIOII.
— Mockaa : U3natensctBo FOpaiit, 2022. — 148 ¢. — (Bricmiee o6pa3oBanue). — ISBN 978-5-
534-07026-2. — Texkct : anexTpoHHbIl // O6pa3oBarenbHas miaatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/490159

5. Hemsopoga, I'. JI. Aurmmiickuii s3b1k. ['pammaTuka : yuebHoe mocooue st By3oB / I
J. Hes3opoga, I'. 1. Hukutymkuna. — 2-e u3j., uctp. u gon. — Mocksa : M3narensctBo FOpaiiT,
2022. — 213 c. — (Bwicmiee ob6pazoBanme). — ISBN 978-5-534-09359-9. — Tekcr
uiekTpoHHBIH  //  OOpaszoBarenpHass  miatdpopma  FOpaiit  [caiit] —  URL:
https://urait.ru/bcode/490866

10. [lepeyens pecypcoB HH(POPMAIHOHHO-TEJIEKOMMYHHUKAIMOHHOI1 ceTu ""UnTepHeT",
HeO0XO0AUMBIX /IJIS OCBOEHUSI JUCHUNIMHBI  MHGOPMAIMOHHBIX TEXHOJIOT U,
HCI0JIb3yeMbIX IPH OCYIIeCTBJIEHUH 00Pa30BaTEJIBLHOI0 Mpolecca 1o AUCHHUILINHE,
BKJIIOYas NepevyeHb MPOrpaMMHOro odecrneyeHus 1 HHPOPMALMOHHBIX CIIPABOYHBIX
cucreM (MpH HEOOXOAMMOCTH)

1. http://biblioclub.ru - 3BC «YHuBepcuTeTcKas OHOIMOTEKA OHIIANH)

2. https://urait.ru - OBC «O0pa3oBarenbHas mwatgopma FOpaidT

3. https://learnenglish.britishcouncil.org-  caiir  Bputanckoro CoBera ¢ 0GaHKOM
MaTepUalioB Uil YPOKOB M CAMOCTOSTEIFHOTO M3YYEHHs aHTJIMHCKOTO $3bIKa MO Pa3IHYHBIM
TeMaM Kak OOIIero, Tak M JeJI0BOro xapakrepa. OXBaueHbI BCE YPOBHHU JIGKCHYECKOH CII0KHOCTH:
OT Ha4YaJbHOTO JI0 CAMOT0 TIPOIBUHYTOTO.

4. https://ru.duolingo.com/- GecriiaTHeIN CEpPBUC IJIsI U3yUEHHS] HHOCTPAHHBIX SI3BIKOB C
Hyss. [Iporpamma moctpoeHa B gopMe «IaepeBa JOCTHKEHHI»: YTOOBI MEPEeHTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh OINPEICICHHOE KOJHYECTBO OYKOB, KOTOPBIC JAIOTCS 32
npaBuibHbIe 0TBETHI. EcTh npuiioskenus st 10S n Android.

5. https://www.real-english.com/new-lessons.htm - caiir ¢ ypokamu, ctaTbiMu ¥ BHIEO
3apHCOBKAMH ISl M3YYAIOUIMX AHTIIMHCKUN $3bIK, BCE MaTepualibl YCIOBHO pa3/ieieHbl Ha
JEKCUYECKUE U TPAMMaTHIECKHE, TOCTYITHBI BCE YPOBHH CIIOKHOCTH.

6. https://www.economist.com/ - 3KOHOMHYECKHIA CaliT 1 GOPYM Ha aHTIIUICKOM SI3BIKE,
COZIEPIKAILUi JIETIOBbIE HOBOCTH, JKOHOMHUYECKHE CTaThU Ha JEJOBYIO TEMAaTHKY, 00CYKICHUE
npoOJieM JISIOBOTO XapaKkTepa.

7. https://www.ft.com/- caiiT 3KOHOMHYECKOW Tra3eThl HA AaHTJIUHUCKOM si3bIke. COMEePIKUT
JICTIOBbIE HOBOCTH, 3KOHOMHYECKHE CTaThH Ha JICJIOBYIO TEMAaTHKY, OOCYXJeHHE MpodiieM
JIETIOBOTO XapakTepa.

JIMIIeH3HOHHO0E MPOIrPaMMHOE o0ecreueHne:

- Windows (3apy0exHOo€e, BO3ME3THOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apyOexHO€, CBOOOTHO PACIPOCTPAHIEMOE);

- Koncynbrantllmoc: «Koncynprantllmoc: CryaeHt» (poccuiickoe, CcBOOOIHO
pacmpocTpaHseMoe);

- 7-zip — apxuBatop (3apy0OexHOE, CBOOOHO paCIpOCTPAHIEMOE);
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- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpocTpaHsIeMoe).
11. MeTonnyeckue yKa3aHusi VISl 00y4AKMIMXCS 0 OCBOCHUIO U CHHIITTUHBI

Opranuzanusa 00pa30BaTeNbHOrO MpoIecca perjaMeHTHPYETCsl Y4YeOHBbIM IIJIaHOM H
pacriucanueM y4eOHBIX 3aHATUH. SI3bIK 00y4eHus (IpernofaBaHus) — PyCCKUH.

[Ipu  QopMupoBaHMM CBOCH HWHIMBHAYyaJbHOW  0Opa30BaTEIIbHOW  TPAaeKTOpUHU
00yJaromuncss UMeeT MPaBo Ha Nepe3ayeT COOTBETCTBYIOIMUX AUCUUIUIMH U PO ECCHOHATBHBIX
MOJIyJIeld, OCBOEHHBIX B IIPOLECCE MPEAIIECTBYIONIET0 OO0Yy4YeHHs, KOTOpbI OCBOOOXKIaeT
oOyyaromierocs 0T He00X0AMMOCTH UX TOBTOPHOTO OCBOCHHSI.

Oobpa3oBaTe/ibHbIE TEXHOJIOTUH

VY4eOHbIN mpolecc MpH NPENoJaBaHUM Kypca OCHOBBIBACTCSI HA HCIIOJIb30BAaHUHU
TPaJMLMOHHBIX, WHHOBAIlMOHHBIX M HWH(POPMAIMOHHBIX O0pa30BaTEIbHBIX TEXHOJIOTUM.
Tpaguunonneie 00pa3oBaTeNbHbIE TEXHOJIOTMH MPEACTABICHBI 3aHATUSMH CEMHHAPCKOTO U
JIEKIIMOHHOTO TUMa. VHHOBalMOHHBIE 00pa30BaTENbHBIE TEXHOJOTHUU HCIOIB3YIOTCS B BUIE
IIUPOKOTO TIPUMEHEHHUS AaKTUBHBIX W HWHTEPAKTHUBHBIX (OpM TpOBEACHUS  3aHATHIA
HNudopmanmonssle  00pa3oBaTelbHbIE TEXHOJOTHMH  pPEANM3YIOTCS IMyTeM  aKTHUBU3ALUU
CaMOCTOSITEIILHOM pa0bOThI CTYICHTOB B HH(POPMAITMOHHON 00pa30BaTeIbHON Cpe/ie.

3aHATHSA JTeKIMOHHOTO THIIA

JleKMOHHBI KypC TMPEANoyaraeT CHUCTEMaTU3UPOBAHHOE U3JI0KEHHUE OCHOBHBIX
BOIIPOCOB y4€OHOTO IJIaHa.

Ha niepBoii nexkuuu nexkrop 00s13aH NpelynpeauTh CTYAEHTOB, IPUMEHUTEIBHO K KAKOMY
06a3oBoMy yueOHUKY (yueOHHMKaM, y4eOHBIM TOCOOMSIM) OyIeT MPOYUTaH KypC.

JIeKIMOHHBII KypcC JOJDKEH JaBaTh HAMOONBIIHA 00beM HHpOpMAUU 1 00eCTieunBaTh
Oosee riry0oKoe MOHMMAaHKEe yU4eOHBIX BOIIPOCOB MPU 3HAYUTENILHO MEHBIIIEH 3aTpaTe BPEMEHH,
YeM 3TO0 TpedyeTcsi OOJIBIIMHCTBY CTY/I€HTOB Ha CAMOCTOSITEIIbHOE U3yUYE€HUE MaTepuaa.
3aHATHA CEMHHAPCKOI0 THIIA

CeMuHapckue  3aHATUS ~ OPEJCTaBISAIOT  coOOM  Jeranus3anuio  JIEKIIMOHHOTO
TEOPETUYECKOr0 MaTepuaia, IMPOBOAATCS B LENIX 3aKPEIUIEHHs Kypca U OXBaTbIBAIOT BCE
OCHOBHBIE pa3/IeIbl.

OcHOBHOW (opMOH TpOBEJEHHsI CEMHUHAPOB U TNPAKTUUECKUX 3aHATHH sBIsSeTCA
obcyxaeHue Haubosiee MPOOJEMHBIX M CIOKHBIX BOIIPOCOB IO OTACJIBHBIM TEMaM, a TakKkKe
peleHre 3a1a4 M pazdop MPUMEPOB U CUTyallMil B ayJIUTOPHBIX YCIOBHsIX. B o0s3aHHOCTH
npenojaBaTessi BXOJAT: OKa3aHHEe METOJAMYECKOM MOMOIIU M KOHCYJIbTUPOBAHUE CTYJEHTOB IO
COOTBETCTBYIOIIMM TEMaM Kypca.

AKTHBHOCTb Ha MPAKTUYECKUX 3aHITUSX OLIEHUBAETCS MO CIAEAYIOUIUM KPUTEPHSIM:

— OTBETHI Ha BOIIPOCHI, IIpeIIaraeMple MpernojaBaTesieM;

— yyacTHe B TUCKYCCHSIX;

— BBINOJHEHHE TPOEKTHBIX U MHBIX 33/1aHUH;

— aCCHCTHPOBAHME MPENOABATEIIO B IPOBEICHUY 3aHATHH.

Jlokitagpl W ONIOHUPOBAHUE JIOKJIAJ0B MPOBEPSIOT CTENEHb BIIAJICHUS TEOPETUYECKUM
MaTepUasoM, a TAKK€ KOPPEKTHOCTh U CTPOIOCTh PACCYKAECHUM.

OneHuBaHue NPAKTUYECKUX 3a/1aHUN BXOJUT B HAKOIJICHHYIO OIICHKY.

CamocrosiTeibHas padoTa 00y4YaOmMXcs

CamocTtosTenbHas paboTa CTYIEHTOB — 3TO MPOILECC AKTHUBHOTO, II€JIEHANPaBIEHHOTO
npuoOpeTeHusl CTYICHTOM HOBBIX 3HAHUH, YMEHHHl 0€3 HEeMOoCPeACTBEHHOIO Y4acTHs
IpenojaBaTesis, XapaKTepU3yIOIIMHcS TPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3ysIbTaTOB JESITeIbHOCTH 00yUaromerocs.

[{enu camocTOSTENbHOMN pabOTHI:

— CHCTEMaTH3alMs M 3aKpeIuIeHHE MOJIYYEHHBIX TEOPETUUYECKUX 3HAHUN U MPAKTUYECKUX

YMEHUH CTYJICHTOB;
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— yrayOleHue U pacuIiMpeHre TeOpeTHIeCKUX 3HaAHUMH;
— (¢opMupoBaHHE YMEHUI HCHOJIb30BaTh HOPMATHUBHYIO M CIPABOYHYIO JOKYMEHTAIIHIO,

CHELHUAJIbHYIO JIUTEPATYPY;

— pPa3BUTHE NO3HABATEJIbHBIX CIIOCOOHOCTEN, aKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTU U

OpraHU30BaHHOCTH;

— (¢dopMUpOBaHHE  CaMOCTOSITEIBHOCTH  MBILIUICHHS,  TBOPYECKOM  HMHUIIMATHUBBI,

CIIOCOOHOCTEH K CaMOpa3BUTHUIO, CAMOCOBEPILIEHCTBOBAHUIO M CaMOpEaIN3aLiy;

— pPa3BUTHE MCCIIEN0BATENBCKUX YMEHUM U aKaJJIEMUUYECKUX HaBBIKOB.

CamocTtosTenbHas paboTa MOXKET OCYIIECTBISATHCA HHAWBHUIYATbHO WIM TPyHIaMH
CTYZICHTOB B 3aBUCUMOCTH OT LI€JIH, 00bEeMa, YPOBHS CIIOKHOCTH, KOHKPETHOW TEMaTHKH.

TexHomnoruss opraHu3alii  CaMOCTOSITENIbHOM  pabOoThl  CTYAGHTOB  BKJIIOYAET
UCTIOJIb30BaHUEe WH(POPMALMOHHBIX M MaTePHAIbHO-TEXHUYECKUX PECypCcOB 00pa30BaTEIbHOIO
YUPEKICHUS.

[lepen BbImOMHEHUEM O0YYAIOIIMMUCS CAMOCTOSTENBHON pabOThI MPENO01aBaTENIb MOXKET
MIPOBOJIUTh UHCTPYKTAX MO BBIIOJIHEHUIO 3a/1aHUsl. B MHCTpyKTaK BKIHOYAETCS:

— LeJb U COJepKaHUE 3aJaHus;

— CpOKHU BBIIIOJIHEHHUS;

—  OPHEHTUPOBOYHBIN 00HEM padOTHI;

— OCHOBHBIE TPEOOBaHUS K pe3yIbTaTaM paOdOThl M KPUTEPUH OIICHKH;
— BO3MOJKHBIC TUITUYHBIC OIIMOKHU TIPH BBHIMOJTHEHUH.

HHucTpyKTax MPOBOIUTCS MpernojaBaTesieM 3a cyeT 00beMa BpEeMEHHU, OTBEACHHOIO Ha
U3Y4YEHHUE JUCLUILIUHBIL.

KoHTponb pe3yiapTaToB caMOCTOSATENbHOW pabOThl CTYACHTOB MOXET NPOXOIUTHh B
MUCHbMEHHOW, YCTHOM MIT CMEIIaHHOU (hopme.

CTyAeHTbl JOMKHBI MOAXOAUTh K CaMOCTOSITENBHOM paboTe Kak K HauBaKHEUIIEMY
CPEICTBY 3aKpEIUIEHUs U Pa3BUTHUSl TEOPETHUECKUX 3HAHUM, BHIPAOOTKE €IUHCTBA B3IJISIOB Ha
OTJIeNIbHBIE BOMPOCHI Kypca, NPUOOpETEHHsS ONpeAeNeHHBIX HABBIKOB M HCIOJIb30BaHUS
MpoQeCCHOHAILHON JTUTEPATYPHI.

[Tomemenust uis caMOCTOSTENbHOM pabOThl O0yYaromMXCs TOJKHBI OBITh OCHAIIEHBI
KOMIIBIOTEPHON TEXHUKOM C BO3MOXHOCTBIO MOAKIIOUEHUS K ceTh «IHTepHeT» 1 obecrieueHuemM
JIOCTYTIA B 3JIEKTPOHHYIO HH()OPMAIIMOHHO-00Pa30BaTEIbHYIO CPEy OpraHU3aIIH.

[Ipu camocTosATensHON TPOPAOOTKE Kypca 00yUaromuecst TOJKHBL:

— TIpOCMaTpUBATh OCHOBHBIE ONPENENICHUS U (DaKThI;
— TIOBTOPHUTbH 3aKOHCIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHSATUU MaTepuai U JAOMOJHUTh €ro

C YYETOM PEKOMEHJOBaHHOM 10 JaHHOW TEME JINTEPaTypHI;

— HW3YYUTh PEKOMEHJIOBAHHYIO JUTEPATYPY, COCTABIATh TE€3MChl, aHHOTAIIMM M KOHCIEKTHI

HanOoJiee BAXKHEIX MOMEHTOB;

— CaMOCTOSITENIbHO BBIMOJIHATH 33JJaHUsl, aHAJOTHYHbIE MPEAJIaraeéMbIM Ha 3aHITHIX;
— UCHOJB30BaTh JAJISl CAMOIIPOBEPKU MaTepuaibl (JOH/IA OIICHOYHBIX CPE/ICTB;
—  BBINOJIHATH JOMAILIHUE 33JIaHUS 110 YKA3aHUIO TPENo1aBaTersl.

Pexomenganum no o0y4enno MHBaIuaoB u un ¢ OB3

OcBoeHne TUCIUTIIMHBI HHBATHAaMH U JuiiaMu ¢ OB3 MoxkeT ObITh OpraHW30BaHO Kak
COBMECTHO C JIpYTUMH OOYYaIOIIMMHUCSA, TaK W B OTIAENbHBIX Tpymmax. [Ipemmomararorcs
CrelMaIbHbIE YCIIOBUS IS MOJTyYeHUs 00pa3oBaHus HHBaMaaMu 1 jumamu ¢ OB3.

[Tpodeccopcko-niearorndeckuii cCocTaB 3HAKOMHUTCS C TICUXOJIOT0-(PU3NOIOTUYECKUMU
OCOOEHHOCTSIMU OOydJarommxcs WHBaIUA0B W Juil ¢ OB3, nHIMBHAyalbHBIMH TIpOTpaMMaMu
peabunuTtanuu WHBAMHIOB (mpu  Hamuuuu). [Ipu  HEOOXOAMMOCTH  OCYIIECTBIISETCS
JIONIOJTHUTENbHASL  MOJJEPKKA TMPENoJaBaHusd ThIOTOPaMHU, TICUXOJIOTAMH, COLUUATBHBIMHU
paboTHUKAMU, MPOIIEIIUMHU MTOATOTOBKY aCCHCTEHTaMHU.
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B cooTBeTcTBUU ¢ MeTOMMUYECKHUMH peKoMeHanusMu Munoopuayku P® (yTB. 8 anpens
2014 r. Ne AK-44/05BH) B Kypce MpEIojaracTcs HCIOJIb30BaTh COIMAIbHO-aKTHBHBIC U
pedIieKCUBHBIE METOAbl OOYYEeHHs, TEXHOJIOTUHM COLUOKYJIbTYpHOU peabHIMTaluu C LEJIbIo
OKa3aHHUsl MOMOIIM B YCTAHOBJICHWU TMOJHOIICHHBIX MEXKJIUYHOCTHBIX OTHOIIEHUN C JAPYTrUMU
CTYJEHTaMH, CO3JaHUH KOM(OPTHOTO MCHXOJIOTMYECKOT0 KJIMMAaTa B CTYICHUECKOH TpyIIie.
[TonGop u pa3paboTka Y4YEOHBIX MATEPUAIOB MPOU3BOMITCS C YYETOM NPEIOCTaBICHUS
MaTepuaia B pa3IH4HbIX (hopMax: ayJualbHOMN, BU3yallbHOM, C UCIOIB30BAaHUEM CIICIUATIbHBIX
TEXHUYECKUX CPEJICTB U MH(POPMAIIMOHHBIX CHCTEM.

Menuamarepuanbl TakKe CleyeT UCHOJIb30BaTh M  aJanTHPOBaTh C  Y4ETOM
WH/IMBUIYaIbHBIX 0COOEHHOCTEH 00yueHHst MHBAIUAOB U Uil ¢ OB3.

OcBoeHue JUCHMIUIMHBI HHBanugamMu u Jumamu ¢ OB3  ocymiectBisercss ¢
UCTIOJIb30BAaHUEM CPEACTB O0y4YeHHs OOIIEro M CHEeHUATbHOTO HazHaueHUs (IMEepCOHAIBHOTO U
KOJUIEKTUBHOI'O HCII0JIb30BaHusA). MaTepuanbHO-TEXHUUYECKOEe OOecreueHue MpeaycMaTpuBaeT
npucnoco0IeHrne ayAuTOpHil K HyKJaM HHBAIKI0B U ju1l ¢ OB3.

dopma mpoBeACHUA ATTECTallUM JUIS CTyJAeHToB-MHBanujgoB u Jjmn ¢ OB3
YCTAHABJIMBAETCS C YUYETOM MHAMBUIyaJIbHBIX IICUXO(PU3NYECKUX 0COOEHHOCTEN. J{71s1 HHBAINI0B
u nun ¢ OB3 mpenycmarpuBaeTcst qoctymnHas (opma HpeaocTaBIeHHUs 3aJaHUi OLEHOYHBIX
CPEJCTB, @ UMEHHO:

— B [EYaTHOW WJIM DJIEKTPOHHOM ¢opMe (s JMIl C HapyLIEHUSMH OIOPHO-
JBUTATENBLHOTO almapara);

— B TEYaTHOM QopmMe WM DJIEKTPOHHOUW (opMe ¢ yBEIMYEHHBIM MIPUPTOM U
KOHTPACTHOCTBIO (ISl JIUI] C HAPYUICHUSIMH CITyXa, peud, 3pEHHS);

— METOJIOM YTEHHsI ACCUCTEHTOM 3aJIaHus BCIYX (U1 JIUI] C HAPYUICHUSIMH 3PEHUs).

CryznentaM ¢ MHBaIUMAHOCTHIO U JnuaM ¢ OB3 yBennuuBaeTcst BpeMs Ha MOJTOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOIIPOCHL. [[J1sl TAKUX CTYACHTOB MpeaycMaTpuBaeTcs JocTynHas popma
IPEIOCTaBJIEHUSI OTBETOB Ha 33/1aHU, @ UMEHHO:

— NUCBbMEHHO Ha Oymare wiM Hab0OpOoM OTBETOB Ha KOMIbIOTEpe (A1 JIMIl C
HApYUICHUSMH CIyXa, Peun);

— BBIOOPOM OTBETA U3 BOZMOXKHBIX BAPHAHTOB C UCIIOJIb30BAHUEM YCITIYT aCCUCTEHTA (s
JIMI] C HapYUIEHUSIMU ONIOPHO-/IBUTATENILHOTO ariapara);

— YCTHO (1Sl JIUI] C HApYLIEHUSIMU 3PEHHUS, OTIOPHO-/IBUTaTEIBHOIO alapara).

ITpu HeoOxomumocTH Ui oOyvaromuxcs ¢ MHBaIMJIHOCTRIO U juil ¢ OB3 mpouenypa
OLICHMBAHMSI PE3yJIbTaTOB O0YUYEHUSI MOXKET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanune MaTepuaILHO-TEXHHYECKOH 0a3bl, HEOOXOAUMOIi 1JI1 OCyIIeCTBJIEHHUS
00pa3oBaTeIbLHOIO NMpolecca Mo TUCHUILINHE

YueOHass ayauTOpHUsi, TpeJHA3HAUYCHHAs s TPOBEACHHUS YyUEOHBIX 3aHSITHIA,
MPEAYCMOTPEHHBIX  HACTOSIIIEW  pabouyell  mporpaMMo  TUCHUIUIMHBI,  OCHAIEHHAs
000pyI0BaHNEM M TEXHHUYECKUMU CPEJCTBAMH OOYUYCHHSI, B COCTAB KOTOPBIX BXOJAT: KOMIUIEKTHI
CIeNUATM3UPOBAHHON y4eOHON MeOenu, JocKa KiacCHas, MyJIbTUMEIUUHBINA MMPOEKTOP, IKPaH,
KOMIIBIOTEP C YCTAaHOBIIEHHBIM JIMIICH3UOHHBIM MIPOTPAMMHEIM 00€CTIeYeHIEM, C BBIXOJIOM B CETh
«VIHTEpHET» U IOCTYIIOM B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO CpENy.

Ilomemenne I CaMOCTOSATENbHOH PadoThl O00y4alOIUMXCHA — AyIAUTOpHS,
OCHALLlCHHAas! CJIEAYIOLIUM o0opynoBaHneM " TeXHUYECKMMHU cpeacTBaMu:
CHelUalv3upoBaHHas MeOenb [UIsi TpenojaBatens u  oOydalomuxcs, Jgocka ydeOHas,
MYJIBTUMEIUNHBIA MPOEKTOP, IKPaH, 3BYKOBBIE KOJIOHKH, KOMITBIOTEP (HOYTOYK), IEpCOHAIbHBIC
KOMIBIOTEPHl i1 paboThl 00YYaIONMIMXCSI ¢ YCTAHOBIEHHBIM JHUIICH3MOHHBIM MPOTPaAMMHBIM
obecrieueHneM, ¢ BBIXOJOM B ceTh «HTEpHET» M JOCTYIOM B DJIEKTPOHHYIO MH(OPMAITHOHHO-
00pa3oBaTeNbHYIO CPELy.
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