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K OCHOBHOU NpodecCcuonanbHou 00pazosamenvbHoll npocpamme

no nanpasienuro noocomosxu 38.03.01 Sxonomuxa,

HanpagienHocms (npoghunv) « busnec-ananumuxa u yugposas 3KkOHOMUKA»

PabGouast mporpamMma AWCHUIUIMHBI «AHTIUHUCKHN S3BIK 111 TPOo(decCHOHATBLHOTO
oOIIeHus» BXOJIUT B COCTaB OCHOBHOH mpodeccHoHanbHOM 00pa3oBaTenbHON MNPOrpaMMbl
BBICIIETO 0Opa3oBaHMs 1O HampapieHHO MoArotoBku 38.03.01 DkoHOMHKa, HAMPABJICHHOCTH
(mpo¢unp) «busHec-ananuTHKa U IU(POBAs SIKOHOMUKA» U MpEAHA3HAYCHA IS 00y4aOUIXCs
OYHOW W OYHO-3a09HOU (pOopM OOydCHHUS.

© MHCTUTYT MEKIyHapOJHBIX 3KOHOMUYECKHX CBsA3ei, 2025.
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1. Ieab u 3agaun AUCHUTLTHHBI

Heap AUCHUILUIMHBI «AHIJMHCKUHA SI3BIK JJIS1 NPO(EeCCHOHATBHOI0 OOIIEHUsD -
pPa3BUTh y CTYIACHTOB KOMMYHHMKAaTHBHYIO KOMIIETEHIIMIO, YpPOBEHb KOTOPOH IO3BOJIUT
UCIMOJIb30BaTh AHIVIMHCKUN S3bIK B NPO(ECCHOHAIBHOW JEsTEIbHOCTH, IHOBBICUTH YpPOBEHB
BJIa/ICHUS aHTJIMICKUM SI3BIKOM, IOCTUTHYTBIN Ha IMPEBIYIEM dTAIE, a TAK)KE 3aJI0KUTh OCHOBY
IVl AaTbHEUIIEro N3y4eHus MPo(ecCHOHAIBHOTO aCMEKTa A3bIKA.

3aga4yu AUCHMILINHBI:

— JOCTIKEHHE HEOO0XOAWMOrO YPOBHS JIMHI'BUCTUYECKUX HABBIKOB — HW3YYEHHE U
UCTIOJIb30BaHUE JIEKCHYECKUX M TPaMMaTHYECKUX €AMHUIl B 00beMe, KOTOPhIi HEOOXOAUM IS
TBOPYECKOH JIeATENBHOCTH B IPO(YECCHOHAIBHBIX chepax U CUTyalusx;

— Ppa3BUTHE NHUCKYPCUBHBIX HABBIKOB - YMEHHUS IIOCTPOEHHUS LEJIOCTHBIX, JIOTUYHBIX
BBICKa3bIBaHUH (IMCKYpCOB) pa3HBIX (YHKIMOHAJIBHBIX CTHJEH B YCTHOH W NHUCHMEHHOM
KOMMYHHUKAI[M1 HAa OCHOBE IOHUMAHUs Pa3JIMYHbIX BUJIOB IPO(ECCHOHATbHO-OPUEHTUPOBAHHBIX
TEKCTOB IIPU YTEHUU U ayJUPOBAaHUU;

— pa3BUTHE NPAKTHKHU HUCIIOJIB30BAHMSI aHTJIMHCKOTO SI3bIKA JJISl PELICHUs] CHEUAIbHbIX
npoecCHOHATBHBIX 3a7ay (IOJ00p JIMTEpaTyphl, YTEHHE COOTBETCTBYIOIIMX HMCTOYHHMKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa MPOOIeMaTHKe);

— 3aKpeIuieHHe CTpPAaTerH4yecKOro HaBblKa — HaBBIKA HCIIOJNb30BaTh BepOaJbHBIC WU
HeBepOaIbHbIE CTPATETUH AJIs1 KOMIIEHCALMH TPOOEIIOB, CBA3aHHBIX C HEIOCTATOYHBIM BIIaJICHUEM
SI3BIKOM;

— TIOBBIIIEHUE YPOBHS Y4eOHOI aBTOHOMUH, CIOCOOHOCTH K CaMOOOPa30BaHMIO;

— pa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIbCKUX YMEHUM;

— pacuMpeHHe Kpyro3opa M TOBBIIICHHE OOILIeH KyJIbTYpbl: HU3yU€HHE KYJIbTYPHBIX
0COOEHHOCTEH, HPAaBOB, 0OBIYAEB CTPAH M3YyYaEMOTIO S3bIKA, ITUKH, BOCHUTAHUE TOJEPAHTHOCTH
Y YBaKEHUS K JYXOBHBIM IIEHHOCTSIM Pa3HbIX CTpaH U HApOJOB.

2. MecTO IMCHMIIMHBI B CTPYKTYPe OCHOBHOM NMPo()ecCHOHAIBHOM
00pa30BaTeILHOM MPOrpaMMbl BbICILIET0 00Pa30BaHUS

JucrunianHa « AHTIIMACKHAN S3BIK TSI TPO(ECCHOHAIBHOTO OOIIEHUS» BXOJIUT B 4YacTh
y4eOHOT0 IJ1aHa, POPMUPYEMYIO YUACTHUKAMU 00pa30BaTEeIbHBIX OTHOILIECHHH, IO HAIIPABICHHIO
noarotoBku 38.03.01 DxoHoMuKa, HarpaBIeHHOCTH (Mpoduis) «bu3Hec-ananuTka u udponas
SKOHOMHKA).

3. O0beM JUCHUIIMHBI B 324€THBIX ¢IUHUIAX H AKAJeMUYeCKUX 4acax ¢
yKa3aHHeM KOJHYeCTBA aKA/IeMHYEeCKUX YaCOB, BbIIeJIeHHbIX HA KOHTAKTHYIO padoTy
00y4yaIIuXCcs ¢ mpenogaBaresieM (110 BUAAM YU4eOHbIX 3aHATHI) H HA CAMOCTOSITEJIbHY IO
padoTy o0y4aroumuxcs

OO61mast TpyA0EMKOCTh TUCIUTIIMHBI COCTABISAET 8 3a4ETHRIX €UHUII, Bcero — 288 4acoB.

. Bcero yacoB
Buna yueOHo# padoThI
o4dHas Gopma OYHO-3209HAas
o0yUeHHSI dopma oOyueHus

KonTakTHasi paGora ¢ npenoaaBareseM (Bcero) 112 24

B ToMm uncne:

3aHATHS JEKIIMOHHOTO TUIIA - 12
3aHATHA CEMHUHApPCKOro TUMa  (MPaKTHYECKUE 112 12
3aHSITHUS)

CamocTrosiTe/ibHasi padoTa (Bcero) 149 237




KonTtpoJus

27

dopma KOHTPOJIS

3adeT ¢ OIEHKOM, DK3aMeH

OO0mas TpyA0€MKOCTD 1M CHUILTHHBI

288

4. IlepevyeHb IVIAHHUPYEMBbIX Pe3yJIbTATOB 00YYEHHS MO0 JUCHHUILINHE, COOTHECEHHBIX C
IVIAHUPYEMBIMHU Pe3y1bTaTaMH OCBOCHHSA OCHOBHOM NpPo¢ecCHOHAIBHOMI

0o0pa3oBaTe/IbHOW NMPOrPaMMbI

Koa m HaumenoBanue

Koa m HaumenoBanue

I[InanupyemMble pe3ybTaThl

KOMIeTeHIIuu (i) HHAMKATOPA TO0CTHKCHUSA 00y4YeHus1 M0 TUCUMUILINHE
BbINYCKHUKA KOMIIETeHIIMH
KommyHnukanus NyK 4.1 3HATh: rpaMMaTH4eCKHe
YK-4 OcyuecTBisieT JIETIOBYIO | TIpaBuJja, GOpPMbI M KOHCTPYKITUH,
Crioco0eH oCyIIecTBIATh KOMMYHUKAIIMIO B  YCTHOW | aHTJIOSI3bIYHbBIC peueBbie
JIEIOBYI0O KOMMYHHUKAIMIO B | popMe  HAa  PYCCKOM  H | CTPYKTYPBI n bi () (0):3%420)
YCTHOM ¥ MUCHbMEHHOMN WHOCTPAHHOM SI3bIKaX. TEPMHUHOJIOTUIO, HEO0OXOIUMBIE
dbopmax Ha NyK 4.2 JUISt OCYIIIECTBIICHUS
rOCyJJapCTBEHHOM SI3bIKE OcymecTBisieT JIEJIOBYIO | TPO(heCCHOHALHOTO OOIIEHUSI.
Poccuiickoit @enepanuu u KOMMYHUKAIIAIO B | YMeTh: JIOTHYHO,
WHOCTPAaHHOM(BIX) IMMCEMEHHOM dopme Ha | apryMEHTHPOBAHO M KOPPEKTHO
s3bIKe(ax) PYCCKOM W  HWHOCTPAHHOM | TIOJITOTOBHTH YCTHBIC u
SI3BIKAX. MMMCbMEHHBIEC BBICKA3bIBAHUS Ha
WHOCTPAaHHOM SI3BIKE B
npodeccrnoHaTbHOM OOIICHHUH.
Baagern: HaBbIKaMH
HCIIOIb30BaHUS
MOHOJIOTHYECKON n
JTUaJIOTHIEeCKOU YCTHOU Hu
MUCHbMEHHOW PEeYM B CHUTYaIUSIX
po¢eCcCHOHATBLHOTO
B3aHlMOJICHCTBHA.
nK-3 HIIK 3.1. 3HaTh: 0COOEHHOCTHU
CniocoOeH BhICTpanBaTh [Tonnmaet ocobeHHOCTH npodeCcCuOHATBHON
KOMMYHHKAIIMOHHYIO npodeccroHanbHOM KOMMYHUKAIIMM Ha aHMJIMICKOM

CTPATETHIO U OCYIIECTBIIATH
OpraHHU3aIlMOHHOE U
JIOKyMEHTAIMOHHOE
obecrieuenume
SKOHOMHYCSCKOM
ACATCIIBHOCTHU

KOMMYHHKAIIMH, B T.4. HA
aHTIINHCKOM SI3BIKE.

HIIK 3.2

OcymecTBisieT
OpraHU3aIMOHHOE
obOecrneucHre YKOHOMUYECKOM
JEeITECILHOCTM.

HIIK 3.3

OcyuecTBisieT
JOKYMEHTAI[MOHHOE
obOecrieyeHrne YJKOHOMUYECKON
JEATEIIbHOCTH, B TOM YHCJIC Ha
WHOCTPAHHOM SI3bIKE

SI3BIKE.

Ymers: OCYILECTBIIATD
OpraHU3aIOHHOE O0eCcIeYeHUE
SKOHOMHUYECKON  JeSTEIbHOCTH
Ha aHTJIMHCKOM SI3BIKE.

Baagers: KOMMYHMKAIIMOHHOMN
cTpaTeruein TUIA
OpPraHHU3aIMOHHOTO 00ECTICUeHUS
SKOHOMHYECKOM AeATSIHFHOCTH.




5. Conepxanue Q¥ CHUANINHBI

HaunmeHnoBanue Tem
(pa3nesioB)

Conep:xanue Tem (pa3aesioB)

Tema 1.

Forms of business
activities

®dopmbl Ou3HEca

Jlekcuka: TEPMHHBI B OOJIACTH JIEJIOBBIX (POPMAJIBLHOCTEH, HAJIOTOB,
IOpUANYECKHE CTaTyChl KOMIIaHUH, WHAUBHUIYyaIbHOE
NpeANPUHIMATENbCTBO, TOBAPUILECTBO, aKIIMOHEPHOE OOIECTBO, UX
MPEUMYIIECTBA U HEAOCTATKU

Urenue: Sole Proprietorship, Partnership, Corporation.

['pammaruka: JINYHBIE, MPUTSIKATENbHbIE, yKa3aTeJIbHbIe
MECTOMMEHHUSI.

Heonpenenennas dopma riarosnos. CiioBooOpa3oBaHue, 0OBEKTHBIN
nasiexK.

[Topsimok ciioB B mpeasioxKEeHU. BormpocuTenbHble c10Ba. APTUKIIH.
KonnuecTBeHHBIE U MTOPSAIKOBBIC YUCTUTEIBHBIE.

VYcrHas peds (MOauIorndeckas):

-IPEUMYIIECTBa U HEIOCTATKU Pa3HbIX (opM Ou3Heca

VYcrHas pedb (MOHOJIOTHYECKas ):

-pucku UII

[TuceMeHnHas peys:

- keiic Belt Up

Tewma 2.
Organizational
structures
OpranuszanuoHHbIe

CTPYKTYpbI

Jlexcuka: TepMUHBI B 00JacTH OPraHU3AIMOHHBIX OCOOEHHOCTEN
OpraHu3aluii, BUAbl CTPYKTYpP, PECTPYKTYypHU3aLUs

Urenue: Types of organizational structures, Restructurization
I'pammaruka: Ilopsamok cCiOB B BOIPOCUTEIBHOM IPEIUIOKEHUU.
[Topsimok cn0B B BOCKJIMIATEIBHOM MpeNoKeHUU. Bpemena
[IACCUBHOTO 3aJI0TA.

VYcrHas peds (MOauIorundeckas):

- TpeuMylIecTBa M HEAOCTAaTKU Pa3IUYHBIX OPraHU3AI[MOHHBIX
CTPYKTYp

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIMKCaHUE CTPYKTYPhl KOMIIAHUHU

IIucemenHas peus:

- keiic Wildberries

Tema 3.
Recruitment
[TonGop nepconarna,
PEKPYTHHT

Jlexcuka: TEpMUHBI B 00J71aCTH PEKPYTHHTa, XEXaHTHHT, €r0 BUIBI U
METO/BbI, peueBble CTPYKTYphl U OOOPOTHI Ha cOOeceTOBaHUM IPH
npueme Ha paboTy

Urenune:Methods of selection, A job interview, Headhunting
I'pammatuka: YcioBHbIE PEIIOKECHUS. CocnararenpHoe
HaKJIOHEHHE.

VYcTHas peus (MoIuIorndeckas):

-METOJIbl PEKPYTHHIa, COOEece]0BaHNE

VYcTHas peub (MOHOJIOTHYECKAs):

- keiic Orbit Records

IIucemenHas peus:

- HallMCaHUEe COOCTBEHHOI'O pe3loMe

Tema 4.
Marketing
MapkeTuHr

Jlekcuka: TCPMHHBI B O6J'IaCTI/I MapKCTHHTA, HUCCICAOBAHHA PBIHKA,
L[EJIEBbIE PHIHKU, CETMEHTAIIHS PhIHKA

UYrenue:

['pammatuka: CriocoObl BhIpaXkeHUs OyAyIIero, BpeMeHa akTUBHOTO U
MACCUBHOTO 3aJI0Ta — IOBTOPEHUE.

YcTHas peds (MOauIorndeckas):
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- obcyxnenue 4 I1 mapkeTunra

VYcrHas pedb (MOHOJIOTHYECKAs):

- TOKJIaJ O METOJaX UCCIIEOBaHMS PhIHKA
[TuceMeHnHas peys:

- keiic Virgin Mobile

Tema 5.

Promotion
[TponBmxenue OpeHaa
Ha pBIHKE

Jlexcuka: TepMUHBI B 00J1aCTU MApKETHUHTA U PEKJIaMBbl, BUIbI PEKIIaMbl
Urenue: Uses of Advertising, Promotion, Promotional Mix
['pammatuka: CriocoObl BhIpaXkeHUs OyAyIIero, BpeMeHa akTUBHOTO U
MACCHBHOTO 3aJI0Ta — IOBTOPEHUE.

VYcrHas peds (MOauIorndeckas):

- 00cyxaeHne GyHKIUN peKIaMbl

VYcrHas pedb (MOHOJIOTHYECKAs ):

- TOKJIaJl Ha TeMy IPOABIKCHUS OpEeH/a Ha PhIHKE

[TuceMeHnHas peyus:

- keric Danger Zone

Tema 6.
International Trade
Buemnss Topro,iis

Jlexcuka: TepMUHBI B 007aCTH BHEIIHEW TOPrOBIIM, BHEIIHHE PHIHKHU,
CTEpEOTHINBl U  KYJIbTYpHBIE OCOOEHHOCTH, MEXIyHapOIHBIC
SKOHOMMYECKHE COI03bl U OpTraHU3aIuH, CAHKIIMHA U OTPaHUYEHUS
Urenue:Entering a foreign market, Barko of Belgium, Pinball Wizard
learns from mistakes

I'pammaruka: MonasibHbI€ r11aroJibl, OTTEHKH MOJAIBHOCTH

VYcrHas peds (MOauIorndeckas):

- 00Cy’KJIeHHEe CAaHKIIMH BHEIIHEH TOProBIH

VYcrHas pedb (MOHOJIOTHYECKAs ):

-nokian o BTO

[TuceMeHnHas peys:

- acce EBponetickuit Coro3




6. CTpykTypa JTHCHMILIMHBI 10 TEMaM € YKa3aHHEM OTBeIeHHOI0 HA HUX KOJHYecTBa
aKaJeMH4YeCKNX YaCOB M BUJ0B Y4eOHbIX 3aHATHI

Ounas ¢popma o0ydeHuUs1

KonTakTHas padora,
Ne HaumeHoBaHue TeM qac. CamocroniTe b
(pa3nesioB) Hasi padora, Bcero, uac.
n/n IIpakTHyeckue
AUCHUTLTAHBI yac.
3aHATHSA
5 cemecTp
1. | Forms of business activities 18 28 46
dopMbl Ou3HEca
2. | Organizational structures 19 30 49
OpraHu3anoHHbIE
CTPYKTYPBI
3. | Recruitment 19 30 49
[Ton6op nepconana,
PEKPYTHUHT
HToro 3a cemecrtp: 56 88 144
6 cemecTp
4. | Marketing 18 21 39
MapkeTuHr
5. | Promotion 19 20 39
[Tponsuxenue OpeHa Ha
PBIHKE
6. | International Trade 19 20 39
BuenHsis Topro,iis
KoHTpoJib: 27
Hroro 3a cemectp: 56 61 144
HUTOI'O: 112 149 288
OuHo-3204Has popma o0OyueHUst
KonTakTHas padora, yac.
HaumeHnoBaHue TeM CamocroniTe b
Ne 3ansaTus Bcero,
(pa3nesioB) IIpakTuyeckune Hasi pa0ora,
n/n JIEKIIMOHHOT O yac.
AUCIHUTLTHHBI 3aHATHSA yac.
THIIA
5 cemecTp
1. | Forms of business 2 2 42 46
activities
®opmbl Ou3HECa
2. | Organizational structures 2 2 45 49
OpranuszanuoHHbIE
CTPYKTYpbI
3. | Recruitment 2 2 45 49
[TonGop nepconana,
PEKPYTHUHT
Hroro 3a cemectp: 6 6 132 144
6 cemecTp
4. | Marketing 2 2 35 39
MapkeTuHr




5. | Promotion 2 2 35 39
[TponBmxeHue OpeHaa Ha
pBIHKE
6. | International Trade 2 2 35 39
BremHss Topro,iis
KoHTpoJb: 27
HToro 3a cemecrtp: 6 6 105 144
HUTOIO: 12 12 237 288

7. IlepeyeHb y4eOHO-METOAUYECKOT0 00ecneYeHn st
JJIS CAMOCTOSAITEIbHOM PadoThI 00YyYAKOIIHMXCH MO TUCHUILINHE

CaMocTosTensHast pa60Ta ABJISICTCA OJHUM U3 OCHOBHBIX BHU0OB y‘IeGHOfI ACATCIIbHOCTH,
COCTaBHOM 4YacThIO0 yueOHOTo IMpoliecca U UMEET CBOEH Leblo: TITyOOKOoe YCBOGHHE MaTepuasa
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPATypoil, PEKOMEHJIOBAHHOW TMpernojiaBaTeleM, YMEHUE HaWTH HYXXHBIA Marepual u
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHUE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TIOCTOSHHOMY COBEpPIICHCTBOBAHHMIO CBOMX 3HAHUM, K
LEJIEYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

KonTtponbe camocTosiTenbHON pabOThI, SIBISETCS BAXKHOW COCTABISIONICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCA MPCIIOAaBaTCIICM BO BPEMS MMPAKTUYCCKUX 3aHSTUU U
oOecrieunBaeT OIIEeHUBaHHUE X0J1a OCBOSHUS N3y4aeMOil TUCIUTUIHHBI.

Pacnpenesienne caMocTosiTe/IbHOM PadoThI

Bunpl, popmbl 1 00beMBI CaMOCTOSATENBHONW PabOThI CTYACHTOB MPH U3YUYEHUU JTAaHHOM
TUCITUTIMHBI ONIPEIENSIFOTCS €€ COJIepIKaHuEeM U OTPaKEHBI B CIEYIOIIeH Ta0uIie:

Ne HaumeHnoBaHmne TeM Bug O0BbeM caMOCTOSATEIbHOM
n/n (pa3nesoB) CaMOCTOSITeJIbHOM padoThI
JUCHHUILINHBI padoThbI ogHas hopma O0YHO-3209HAas
o0yueHHs dopma oOyueHust
1 | Forms of business IToxroroska k 28 42

activities

dopMbl Ou3HEca

2 | Organizational structures
OpraHu3anoHHbIE
CTPYKTYPBI

3 | Recruitment

[Ton6op nepconana,

ayIUTOPHBIM 3aHATHUSIM,
MOJrOTOBKA JOKJIAI0B

IToaroroska k 30 45
ayIUTOPHBIM 3aHATHUSIM,
MOJATOTOBKA JOKJIAJI0B

ITonroroBka K 30 45
ayIUTOPHBIM 3aHATHUSIM,

PEKPYTHHT HOATOTOBKA JOKJIAI0B
4 | Marketing [ToaroroBka k 21 35
MapxkeTuar ayAUTOPHBIM 3aHATHSM,

MOJATOTOBKA JOKJIAJ0B
ITonroroBka K 20 35
ayIUTOPHBIM 3aHATHUSIM,
MOJrOTOBKA JOKJIAI0B

IToaroroska k 20 35
ayIUTOPHBIM 3aHATHUSIM,
MOJATOTOBKA JOKJIAJ0B

5 | Promotion
[TpoxBmwxeHune OpeHaa Ha
pBIHKE

6 | International Trade
Buemnsis Topro,iis

HUTOIO: 149 237




8. IlepeyeHb BONPOCOB M THNOBbIE 3aaAHNUS AJISA MOATOTOBKH K IIPOMEKYTOYHOM
arTecTaluu

8.1.1. [lepeyeHb BONPOCOB /sl MOATOTOBKH K 324€TYy € OLl€eHKOM

Tema 1: Forms of business activities
1. Speak about the advantages and disadvantages of sole proprietorship.
2. Compare sole proprietorship and partnership. List their advantages and disadvantages.
3. Prove the fact that a corporation is the most complex form of setting the business.
4. Name the major difference between Private Limited Company and Public Limited

Company. Speak about their advantages and disadvantages.

5. Consider the problem of control in the major forms of business organization.
Tema 2: Organizational structures
1. Prove the fact that efficient management structures are vitally important for the

success of any company.

2. Speak about the advantages and disadvantages of organization by function.
3. Compare divisional structure by product and by area. List their advantages and

disadvantages.

4. Consider the benefits of the choice between matrix structure and hybrid structure in

business.

Why?

Tema 3: Recruitment
Speak about the advantages /disadvantages of internal recruitment.
2. Speak about the advantages /disadvantages of external recruitment.
3. What does the term ‘headhunting” mean? What kind of staff is usually headhunted?

—

8.1.2. IlepeyeHb BONPOCOB Uil MOATOTOBKH K IK3aMeHY

Tema 4: Marketing
What is the definition of marketing? What are the elements of the marketing mix?
What does the product\price\promotion element refer to? What does it involve?
What is the most common channel of distribution?
What is the major goal of promotion?
What promotional elements do you know?

SNk W=

Tema 5: Promotion

What is promotion?

What tools of the promotional mix do you know?

Speak about advantages of each element of the promotional mix.
Speak about disadvantages of each element of the promotional mix.

el S

Tema 6: International Trade

1.What is international trade?

2.What are the two possible reasons for companies to get involved in exporting activities?
3.What information should be obtained during initial research before getting started?
4.What are the entry methods?

10



8.2 TunoBele 3aJaHuA IJI9 ONEHKH 3HAHUI

3aganue 1.
Packpoiite ckoOku, yHmOTpeOWB MPABWIBHYI0 TPaMMAaTHYECKYIO) KOHCTPYKIHIO C
WH()UHUTHBOM:

1. They were glad (introduce).

2. I’d rather (stay) at home tonight than (go)
out.

3. I’'d prefer (watch) TV rather than (play)
cards.

4. You‘d better (put on) something warmer,
you? Or else you could catch a cold.

5. I’d rather you (not go) to the concert tonight.

6. I’d sooner (not go) to the country today.

7. 1 prefer (go) by plane to (go) by
train.

8. I prefer (go) alone rather than (come) with
him.

9. I’d sooner you (do) it for me.

10. She’d sooner (share) a house with other students than

(live) with her parents.

11. You’d better (not go) there alone.

12. Would you rather I (see) him off? Or would you
sooner (do) it yourself?

13. I’d prefer them (come) with us.

14. I’d rather they (come) with us.

15. Would you sooner | (know) nothing?

16. It’s high time they (come) back, isn’t it?

17. It’s time for him (settle) down.

18. It’s about time they (stop) nagging me about having a holiday.

19. I can’t help being nervous. I’'m the next (sack).

20. He sent his son to Paris
(he/study/French/there).

3aganue 2.

IlepeBennTe yCTHO CIEAYIOLIYIO 1€JI0BYIO TEPMUHOJIOTHIO:
NunuBuyaabHbINA IPEANTPUHUMATED —

MuHMMYM IOPUIAYECKUX OTPAaHUYECHUN-

MuHuManbHbIe pacxo/bl Ha co3/laHue Ou3Heca-

Bectu OyxranTepckue JOKYMEHTBI, OTPaXaroIIie Pe3yIbTaThl JEIOBBIX OMepalluii-
He moanexats myOJIUYHON OTYETHOCTH-

He umerts npenmyiecTBa OrpaHUYE€HHON OTBETCTBEHHOCTH -
OTtBeyats 3a JOJITH CBOUM UMYIIIECTBOM-

Pacmmpsts 6u3HecC 3a cueT peMHBECTUPOBAHMS TPUOBLIH -

9. VBenuuuTh KanuTaa MyTeM BbITyCKa aKIHi -

10. OtcyTcTBHE IPEEMCTBEHHOCTHU-

11. HcnbIThiBaTh TPYJHOCTH B YBEIWUYEHUH (TIPUBJICUCHUH ) KalTUTaIA -
12. TlepenaBath Ou3HEC-

13. TlomaBaTh HUCK B Cy[ B cilly4yae pa3HOTIacus-

14. ®uHaHCOBas HECOCTOSITEIBHOCTh-

15. Hectu rpy3 OTBETCTBEHHOCTH B OJIMHOYKY —

16. VmeTh pa3pymnTelbHbIe TOCIEACTBHS I OU3HECa —

11

XN R



3ananue 3.
JlononHUTE CneAyomurid TEKCT TJIarojaMu 1Mo CMbICIY:

Appointed attacked combined defined constituted reviewed supervised supported

Large British companies generally have a chairman of the board of directors who oversees
operations, and a managing director (MD) who is responsible for the day-to-day running of the
company. In smaller companies, the roles of chairman and managing director are usually (1)
................... . Americans tend to use the term president rather than chairman, and chief
executive officer (CEO) instead of managing director. The CEO or MD is (2) ............. by
various executive officers or vice-presidents, each with clearly (3).................. authority
and responsibility (production, marketing, finance, personnel, and so on).

Top managers are (4) ..........oeeenn.. (and sometimes dismissed) by acompany's
board of directors. They are (5)..................... and advised and have their decisions and
performance (6) by the board. The directors of private companies were traditionally major
shareholders, but this does not apply to large public companies with wide share ownership. Such
companies should have boards (7) of experienced people of integrity and with a record
of performance in a related business and a willingness to work to make the company successful.
In reality, however, companies often appoint people with connections that will impress the
financial and political milieu. Yet a board that does not demand high performance and
remove inadequate executives will probably eventually find itself (8) ............ and displaced by
raiders.

3aganue 4.
OOBenuTe NPaBUIBHBIN MOATBHBIH IJ1aroJ:
1. When Mr. Lee was younger, he work in the garden for hours.

a. was able to b. could c. might d. needn’t

2. The landlord take his responsibilities more seriously.

a. need b. should to c. ought to d. ought

3. When I finish the course next year I speak perfect French.

a. can b. will be able to c. could d. would be able
to

4. This company is awful to work for. We account for every minute of the day.

a. have to b. mustn’t c. are not to d. don’t have to

5. When she was riding in the woods last week, Helen fell off her horse but luckily she
get back on and ride home.

a. could b. would c. was able to d. had to

6. The newspaper the rumour without concrete evidence.

a. shouldn’t have printed c. oughtn’t have printed

b. needn’t have printed d. didn’t have to print

7. You often have to wait for a decision long, ?

a. haven’t you b. don’t you c. aren’t you d. won’t you

8. — Should we hurry? — No, you , we have plenty of time.

a. needn’t to b. haven’t to c. mustn’t d. needn’t
9. They spoke in very low voices but I understand what they were talking about.
a. could b. might c. was able to d. was to
10.With our new shampoo, you spend hours caring for your hair.

a. mustn’t b. needn’t c. haven’t to d. shouldn’t

12



3aganue 5.
BCTaBBTe CJIOBa U3 TaG.HI/ILIBI B Hp@I[JIO)KeHI/I}I HUXKE:

Applicants, candidate, career, employment agencies, headhunt, headhunters,
headhunting, hire (n), hire(v), hiring, qualities, recruit, recruiters, recruitment,
recruitment agencies

The process of finding people for particular jobs is 1 or,
especially in American English, 2 . Someone who has been recruited
isa3 or, in American English, a 4 . A company
may recruit employees directly or use outside 5 ,

6 or 7 . Outside specialists called
8 may be called on to 9 people for

very important jobs, persuading them to leave the organizations they already work for. This
process is called 10 .

Headhunters, or executive search firms, specialize in finding the right person for the right
job. When a company wishes to 11 a person for an important position, it may
use the services of such a firm, specifying the skills and 12 which it
requires of the future employee. The headhunter contacts executives with the right
13 profile, and provides the company with a shortlist of suitable
14 . In this way, the employer does not have to go through the
preliminary stages of interviewing and selecting 15 itself.

3ananue 6.
BriGepuTe npaBriIbHBIN BapUAHT OTBETA!
1.What does a business adjust to create a brand image for a product?

O The marketing mix
Price

O Product

2.What is the most important element of the marketing mix?
Price
Product

No single element is the most important
3.What does the overall marketing mix of a firm determine?

Marketing strategy

Marketing objective
© Profit from marketing
4.Who is protected by consumer protection laws?
" Businesses and customers
Just customers

O Just businesses
5.Which of the following is NOT an element in the marketing mix?

Price
Profit

C Promotion

13



6.Where are premium products most likely to be sold?

In supermarkets
-~

P

In designer stores

On market stalls
7.When is a business most likely to adjust the marketing mix of a product?

If costs change
O If customer needs change
If management changes
8.A supermarket's own brand range of products:

Has its own marketing mix
Has no marketing mix

Has no promotional mix

9.How is a business most likely to increase sales of a premium branded product?
By cutting price
By increasing promotion

By using supermarkets for distribution
10.What does the overall marketing mix create?

Customer needs
Business objectives

A unique selling point for a product

3aganue 7.

IIpencraBeTe cuTyanuto:

Mr. A sBasieTcst mpeacTaBuTeneM kommnanuu Virgin, Mr. b — komnanuu Motorola.
3ajaiiTe BOMPOCHI O AESITEIIbHOCTA KOMITAHUI OT UMEHHU UX MPEICTaBUTEIICH, 3alI0JTHUTE
KapTOYKHU.

Mr. A

Virgin is a leading international company based in London. It was founded in 1970 by
Richard Branson, the present chairman. The group has seven main divisions: cinema,
communication, financial services, hotels, investments, retail and travel. Its retail segment is led
by Virgin Megastores, a network of music and entertainment stores. Virgin operates in 23
countries, including the United States, the United Kingdom, Continental Europe, Australia and
Japan. In 1999, the combined sales of the different Virgin holding companies exceeded £3 bn.

Mr.B

Motorola maintains sales, services and manufacturing facilities throughout the world,
conducting business on six continents. Its major business areas are: advanced electronic systems,
components and services, two-way radios, paging and data communications, automotive, defense
and space electronics and computers. It has the largest portfolio in the world of cellular phones.
The CEO is Christopher Galvin and the headquarters are situated in Chicago. Sales in 1999 were
$30.2 bn.

14



Name of company
Headquarters
Chairman
Business activities
Main markets
Sales in 1999

3aganue 8.

HpO‘ITI/ITe TUTIMYHBIC MOPTPETHI MCHCPKCPOB U3 IIATU CTpaH, IPCACTABJICHHBIC HHUXKC. Kak
Br1 nymaete, U3 KakoW CTpaHbl KaXIAbld U3 HUX?

1) Germany;

2) Poland;

3) Sweden;

4) The United Kingdom;

5) The United States.

a) Managers from this country:

- consider professional and technical skills to be very important;

- have a strong sense of authority;

- respect the different positions in the hierarchy of their companies;

- clearly define how jobs should be done;

- are very loyal to their companies and expect their subordinates to obey them;
- are often older than in other countries.

b) Managers from this country:

receive a general education;

- delegate authority;

- take a practical approach to management;

- have relatively formal relationships at work;

- encourage their employees to work individually;

- believe it is important to continue education and training at work.

c) Managers from this country:

- consider social qualities to be as important as education;

- encourage their employees to take an interest in their work;
- pay close attention to the quality of working life;

- do not use much authority as in other countries;

- appreciate low-level decision-making;

- are often women.

d) Managers from this country:
- generally attend business schools;
- communicate easily and informally at work;

15



- admire the qualities of a leader;

- expect everyone to work hard. Individual performance is measured and initiative is
rewarded;

- have competitive and aggressive attitudes to work;

- often accept innovation and change.

e) Managers from this country:

- have either gained their experience in state-owned enterprises or are competitive self-
starters;

- older managers hold technical degrees rather than business qualifications;

- work very long hours and expect their subordinates to do so;

- are extremely innovative, optimistic and determined;

- are quick to invest in the development of new products, market techniques and methods
of production and distribution.

3ananue 9.

Jomonaute auanor ¢gpaszamu (a-f).

a) What’s your job? b) How do you do? ¢) Where are you from? d) Have we met before?
e) When did you start? f) Do you work here full time?

Mr. F.: Hello! ? My name’s John Ferry.

Ms. B.: ? Pleased to meet you. I’'m Julia Bell. ?

Mr. F.: I represent Powers Group. I'm the Marketing Assistant. ?

Ms. B.: I work in the office. I’'m an accountant. Mr. F.: ?

Ms. B.: Yes, I do. Mr. F.: ?

Ms. B.: Three years ago, after graduating from the college

3ananue 10. HexoTopsie TeMbI HEMPUEMIIEMBI 1T 0OCYKJICHUS B 1e7I0BOM Oecene. OTMeThTe
BapuaHT «True», ecnmu Bbl cumraere yTBepxKAeHuUE BepHbIM, U BapuaHT «False», ecnu
YTBEPKACHHUE HEBEPHO.

1) It is common to use small talk when you are waiting in a long line-up.

2) Religion is a "safe" topic when making small talk.

3) Itis rude for both children and adults not to make small talk with strangers.

4) It is inappropriate to make small talk with your mailman.

5) Sport is not a safe topic when making small talk.

3ananme 11. IlpencraBbTe, 4TO BO BpeMs KOH(epeHLIMU Brl BepBble BcTpeyaeTe CBOMX
ousHec -napTHEPOB. Kakue TeMbl 11 cBETCKOM Oecebl sIBSIOTCS interesting, safe,
conversational killers, a bit risky, taboo? 3anonauTe TabauILy, UCIIONB3YS CICAYIONIUE CIOBA!
family, the news, your country, religion, clothes, your health, politics, sex, sport, the weather,
food & drink, people you both know, how work’s going, the city you are in, the hotel you’re
staying at, you holiday plans.

interesting safe conversational a bit risky taboo
killers

8.3 Tunossble 3a1aHNUA 1JIs1 ONEHKH YMEHHU I
3aganme 1.

[ToaroToBETE YCTHBIN JOKJIA] O HEAOCTATKAX 3aKPHITOTO aKIIMOHEPHOTO O0IIECTBa,
YIOMSIHUTE CJEAYIOIINE ACTIEKThI:
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Emphasise its necessity to share profits, complexity of setting up a company, its ability
to raise capital, limited transfer of shares, public reports.

3ananue 2.

[Ipounraiite TekcT Ha Temy [logbop nmepconana, cooepuTe U MpoaHATU3UPYUTE
UH(POPMALIUIO O CIETYIOLIEM:

1. Ckaxute, Kakue BOIPOCHl PACCMATPHUBAIOTCS B TEKCTE.

2. CkaxuTe, Kakas mpobseMa BBITEKAeT U3 CONEPKaHMsL.

3. IlocTaBbTe K TEKCTY HECKOJIBKO BOIIPOCOB U 33/1aiiTE UX BallleMy TOBApPHIILY, 3aTEM
OTBETHTE HA €TI0 BOIIPOCHI.

4. TlonTBepANTE TOUKY 3pEHUS, U3JIOKEHHYIO B TEKCTE, UCITONIB3Ys1 COOCTBECHHBIN
npuMep.

5. BeickaxuTe MHeHHE 0 TpoynTaHHOM. CoO00IINTE N3BECTHBIE BaM JOTIOJIHUTEIbHBIE
ceegenus. [IpuBeaure nmpumepsl, HakThl, TOJOOHBIC OMICHIBAEMBIM B TEKCTE.

HOW TO SELECT THE BEST CANDIDATES — AND AVOID THE WORST
(by Adria
Furnham)

Investing thousands of pounds in the recruitment and training of each new graduate recruit
may be just the beginning. Choosing the wrong candidate may leave an organization paying for
years to come.

Few companies will have escaped all of the following failures: people who panic at the
first sign of stress; those with long, impressive qualifications who seem incapable of learning;
hypochondriacs whose absentee record becomes astonishing; and the unstable person later
discovered to be a thief or worse.

Less dramatic, but just as much a problem, is the person who simply does not come up to
expectations, who does not quite deliver; who never becomes a high-flyer or even a steady
performer; the employee with a fine future behind them.

The first point to bear in mind at the recruitment stage is that people don’t change.
Intelligence levels decline modestly, but change little over their working life. The same is true of
abilities, such as learning languages and handling numbers.

Most people like to think that personality can change, particularly the more negative
features such as anxiety, low esteem, impulsiveness or a lack of emotional warmth. But data
collected over 50 years gives a clear message: still stable after all these years. Extroverts become
slightly less extroverted: the acutely shy appear a little less so, but the fundamentals remain much
the same. Personal crises can affect the way we cope with things: we might take up or drop drink,
drugs, religion or relaxation techniques, which can have pretty dramatic effects. Skills can be
improved, and new ones introduced, but at rather different rates. People can be groomed for a job.
Just as politicians are carefully repackaged through dress, hairstyle and speech specialists, so
people can be sent on training courses, diplomas or experimental weekends. But there is a cost to
all this which may be more than the price of the course. Better to select for what you actually see
rather than attempt to change it.

3aganue 3.
ComnocraBbTe TepMHUHONIOTHIO IO TeMme International Trade u3 pamku ¢ onpeneneHusIMu
HITKE.

autarky balance of payments balance of trade barter or counter-trade deficit
dumping invisible imports and exports protectionism quotas surplus tariffs visible trade
)GB) or merchandise trade (US)
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1.Trade in goods

2.Trade in services (banking, tourism, insurance and so on)

3.Direct exchange of goods, without the use of money

4.The difference between what a country receives and pays for its exports and imports
of goods

5.The difference between a country’s total earnings from exports and its total
expenditure on imports

6.The (impossible) situation in which a country is completely self-sufficient and has no
foreign trade

7.A positive balance of trade or payments

8.A negative balance of trade or payments

9.Selling goods abroad at (or below) cost price

10.Imposing trade barriers in order to restrict imports

11.Taxes charged on imports

12.Quantitative limits on the imports of particular products or commodities

3aganue 4.
[ToaroroBbTe MUCcbMeHHOE cooliieHue Ha Temy “ Types of restructuring ”, ucrons3ys
aKTHBHYIO JICKCHKY U3 BokaOyssipa Organizational Structures:

1. competitive, to remain competitive, to maintain a competitive edge —
KOHKYPEHTOCIIOCOOHBIH, OCTaBaThCsl KOHKYPEHTOCIOCOOHBIM, COXpaHSITh KOHKYpPEHTHBIC
PEeUMYIIEeCTBa

E.g. To remain competitive (to maintain a competitive edge) on a fast-evolving market a
company needs to be flexible, highly-effective and fast-moving.

2. to consume, a consumer, consumption — moTpeOIsATh, NOTPEOUTENb, HOTPEOICHUE

E.g. Many factors such as personal, psychological or social can bring about changes in
consumer behavior. E.g. The recent financial report has reflected a sharp decline in the
consumption of soft drinks in North America. E.g. Possibly the most challenging concept in
marketing is to deal with understanding consumer behavior.

3. to adjust/adjustment/to adapt to / to respond to /to remain responsive — mpUCIIOCOOUTHCH,
YMEHHUE NPHUCTIOCcCa0IMBaTHCS, adalTUPOBATHCS, PEarupoBaTh, COXPAHATh TMOKOCTh (COXPAHSAThH
YMEHHE MEHATHCS U MIPUCTIOCAOTHBATHCS )

E.g. The ability to adapt and find new markets has made Coca-Cola an icon of American
culture.

E.g. To remain responsive and adjust to a fast-changing market environment, many
companies have pushed towards decentralization (OTOIITM OT HEHTPaIM30BAaHHOW CHCTEMBI
YIPaBIEHUS).

E.g. To maintain a competitive edge a company needs to remain responsive to change.

4. efficient, productive, cost-effective — 3¢(eKTUBHBIN, TPOTYKTUBHBIH, peHTaOCIbHBIH

E.g. Businesses organized by function can be cost-effective as each employee specializes
in certain aspects of business.

5. Restructuring (delayering, downsizing) — pecTpykTypuzamus (COKpaiieHue ypOoBHEH
yIOpaBleHUs; YMEHBIICHUE Pa3MEpPOB MPEANPUSTUS B UEISIX SKOHOMHH, ONTUMH3AIUsS IITaTa
MyTEM COKPAIIICHHUS )

E.g. The restructuring and delayering helped the company to save 200 million euro a year
in salaries and increase efficiency.

E.g. Cases of restructuring and downsizing are generally met with dismay about job losses,
except by those whose interest is in efficiency and profit. (An increased efficiency generally leads
to job losses.)

6. to cut costs down/to drive costs down/to keep costs down/to optimize costs/to reduce
costs (maximize profits) — CHU3UTH U3IEPKKH (MAKCUMAIHHO YBEIHMYUTH PUOBLIH)
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E.g. The prime target of any business is to drive costs down and maximize profits.

7. profit, losses (to suffer losses, to incur losses, to sustain losses), a decrease in profit, a
decline in profit — yObITKH (HECTH YOBITKH), COKpaIlleHWE MPUOBLIN, CHUKCHUE TPUOBLTH

E.g. The recent financial report has shown a 7% decline in profit in the second quarter of
2013.

8. to enhance (communication, coordination, a company's reputation) — yJIy4IlIaTs,
YBEIUYNBATh, YCHIIUBATh (OOBIYHO TOJIOKUTEIIBHOE CBOMCTBO)

E.g. Empowerment gives employees an enhanced sense of involvement (maer
COTPYAHHMKAM OIIYIICHWE TOTO, YTO OHH SBISIFOTCS HEOTHEMJIEMOH 4YacThi0 KOMITAHWH) in
company's business.

9. Empowerment, empowered employees — HaaeleHue COTPYJAHUKOB OOIBITMMHI
MOJTHOMOYHUSIMH

E.g. In companies with a rigid centralized organizational structure managers.

3aganue 5.
3aKOHUYHUTE AUAIIOTH MOIXOIAIIUMH (pa3aMy U pa3birpaiTe UX B apax:
1. A.: Good morning, colleagues. We are pleased to meet you in Moscow. Let me
introduce myself: I'm Vladimir Nikitin, the Sales Manager of our company.
B.: Nice to meet you, Mr.Nikitin ...
2. A.: Did you have a good flight?
B.:...
A.: Are you satisfied with your accommodation?
B.:...
3. A.: ’ve heard a lot about your company as a reliable partner in business.
B.:...
A.: I see we are ready to start talks. Have you got the complete set of documents
concerning our order?
B.:...
A.: We have seen your advertising material, but still we have some questions. Can you
describe in details the goods you are ready to deliver for us?
B.:...
4. A.: Let’s discuss all the items in the draft contract, you comments and objections, if
any.
B.: I propose that we discuss ...
A.: What about the payment terms?
B.:...
A.: I was sure you wouldn’t disappoint us.
B.:...

3ananue 6.

3anoaHUTE MPOIYCKU B MPOEKTE KOHTPAKTA CIEIYIOIIMMHU CIOBAMU:
arbitration — apOuTpax
reclaim — pexamarius

late — mo3aHO

charges — 3aTpatbl, pacxobl
delivery — mocraBka

letter of credit — akkpeaguTHB
parties — CTOpOHBI

terms — ycJIOBUS, CPOKHU
payment — orjiaTta

freight / loading — dbpaxt
specification — cienudukaus
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penalty — mrpad
substandard — HIKe KauecTBa, yCTaHOBIEHHOTO CTaHAAPTOM
invoke — BBI3BIBATH B CY/, 0OpamiaThCs

Draft Contract

between Valeo Ltd, hereinafter referred to as «the Seller»,

and Mercury, hereinafter referred to as «the Buyer»

The Seller undertakes to supply the Buyer with 12 000 computers to ... 765 and to pay
all ... and insurance ... . The terms of ... and immediate payment of ... charges by confirmed
and irrevocable ... are to be standard.

A ... clause will be included in the contract. It will be against the Buyer for ... payment.

In the event of non-payment, the Seller shall be entitled to ... the goods.

In case of a dispute between the ... to the contract the matter will be taken to
independent ... . All the ... of the contract must be complied with by both parties.

3aganue 7.
PaccraBpTe 3HaKM IpenMHAHUS B CICAYIOIIEM IMHChME.

1 have been asked to write a letter of recommendation for ms sue kay i am very pleased
to do so so i have known ms kay since 2001 1 was her faculty adviser and had her in several of my
classes

ms kay is a very capable creative person one with integrity and a high sense of
responsibility she approaches a job with a great deal of enthusiasm energy and organizational
ability she has worked and lived in several countries italy spain france and sweden and has always
adapted readily to new cultures and environments in addition she speaks french and spanish
fluently along with her native language english ms kay is a person who is knowledgeable about
other cultures and is open to learning more she relates extremely well to people of all ages

irecommend ms kay highly for a job requiring these skills I wish her lots of luck in getting
a job.

dr christopher knight

faculty of political sciences

keele university

3aganue 8.
PaCHOHO)KI/ITe qaCTHu ACJI0BOro nrucbmMa B HpaBI/IJII:HOM nopsizuce.

a) Your company has been recommended to us by a business association and we are
writing to enquire about your translation services. We would be grateful if you could send us your
prices and terms of pay.

b) Blocks and Panels, 58 Victoria Street, Salton JK 894

telephone 875 345377, fax 87558 87 93

4 June 2005

c) Director General, Globus, 15 High Street, Salton Po 576

d) We look forward to hearing from you.

Your faithfully,

Sir Formes
Managing Director
¢) Dear Sir/Madam
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8.4 Tunoekle 3agaHu I1J19 OEHKH HABBLIKOB

3aganue 1.
W3yunTe Keiic HIDKE U TpU OU3HEC-CTpaTeruu i cnopTuBHOM onex sl Una. [IpencraBbre
CBOM ujeu Ais Oynyuieil cTpaTernu KOMIaHUHM B TUCbMEHHOM OTYETE.

Una Sportswear

Una Sportwears is an Italian sportswear manufacturer. It was founded by Franco Rossi in
1978 and has since become a world-famous company. Originally, it specialised in tennis shoes,
but later it diversified into football, athletics, tennis and volleyball clothing. The directors of the
company are of different nationalities, and the working language of Una Sportswear is English.

During the last three years, Una Sportswear's annual results have been disappointing.
Profits have fallen steadily while costs have risen, and competition in its main markets has been
fierce. At present, it is reviewing its strategy in order to improve its performance. It also faces the
possibility of being taken over. A giant French retailing group has announced that it would like to
acquire the company, but only in the event of a 'friendly takeover', with full agreement from the
present management.

Franco Rossi is now 58 years old. He would like to become Chairman of the company in
the near future and to appoint one of the present directors as CEO to run Una Sportswear. There
are three possible candidates for this position. Each candidate will present his/her ideas for the
company's future strategy to the board of directors. The director who makes the most persuasive
presentation will replace Franco Rossi as CEO of the company.

Problems faced by Una Sportswear

A report by JPS Consultants identified four reasons for Una Sportswear's poor results in
recent years. The company had:

* launched too many product lines in a wide range of sports

* invested in too many expensive endorsements with top sports people
* suffered from fierce competition from stronger rivals

* lost its reputation for being innovative.

Strategies for turning round the company

The leadership candidates will present three alternative strategies for the Board to consider.

Strategy 1

Una Sportswear must give up its independence and merge with, or be taken over by, a
larger, financially stronger company.

Strategy 2

Una Sportswear should acquire a number of smaller companies and focus more on making
sports accessories.

Strategy 3

Una Sportswear should grow organically by revising its organisation, product ranges and

marketing strategy.

3aganue 2.
[ToaroroBsTe pazBepHyThIC MUCHMEHHBIE OTBETHI Ha BOMPOCHI 1o TemMe Marketing:

1.What is market? Give the definitions of market leaders, market challengers and market
followers.

2.What is marketing? What are non-profit organizations involved in?

3.What are the major marketing functions?

4.What is market research? Why is market research necessary? What data may be collected
in the process of market research? What market research techniques can be employed?
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5.What does a marketing strategy include? What is implied by a PEST ANALYSIS?

6.What is the target market? What are the four basic methods for segmenting a market?

7.Why are firms becoming more customer-oriented and less product-oriented? What are
the three approaches that a firm can opt for in order to serve a particular segment?

8.What is the total marketing concept or the marketing mix? What are other Ps of
marketing? 9.How do companies decide on a product price? Speak about three pricing options.

10.What does placement involve? What is a common channel of distribution?

3aganue 3.
Hcnonp3yiiTe ClieayOMMUN THAJIOT B KAYE€CTBE MOJIENIM U YCTHO COCTAaBbTE C HAITAPHUKOM
cBoe co0eceoBaHue MpHU IpriemMe Ha pabdoTty. Mcnonb3yiiTe BokaOyssap mo Teme Recruitment.

-Thank you for coming. So you are interested in our job as personal assistant. What are
your

reasons for wanting to change jobs?

-I have now been with Williams & Co. for over three years and feel that I have learned

everything there is to learn. I would like to use this knowledge in a different field of
activity.

-Why did our advertisement particularly interest you?

-1 would enjoy the challenge of working independently and would very much like to use
my

languages even more at the present moment.

-Would you be prepared to travel?

-Oh, yes, gladly.

-What do you see as your main strength?

-I would say it’s my ability to be independent and rely on myself.

-And your weakness?

-Sometimes lack of patience!

-Let me tell you something about the job. Your boss would be Mr. Matthews, our head of
sales

for the European markets. You would assist him in all his duties and with time be in charge
in

his absence. You would have direct contact with customers and visit them from time to
time as

the need arises.

-Sounds like hard work, but that’s the sort of job I am looking for.

-Would you do overtime if necessary?

-Yes, of course.

-Would you need any help with relocation?

-Yes, I would.

-We would be prepared to share the removal costs (US: moving expenses) and help you in
finding a flat.

-That would be of great help.

-What are your hobbies?

-I like traveling, playing tennis and reading.

-Thank you again for coming, we will be in touch soon.
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9. IlepeyeHb OCHOBHOM U JONMOJHUTEJIbLHOM Y4eOHOM JIUTEPATYPbI, HEOOXOAMMOI 1151
OCBOEHUS THCHHUILINHBI

9.1. OcHoBHas1 IUTEpaTypa

1. VYBapos, B. . Anrnmiickuii s3e1k 111 95koHOMHUCTOB (A2—B2). English for Business +
ayJIM03aMucH : Y9eOHUK U IPAKTHKYM U1t By30B / B. M. YBapoB. — 2-e uzn., mepepald. u gom. —
Mocksa : U3gatenbctBo FOpaiit, 2025. — 351 ¢. — (Bricmiee o6pazoBanune). — ISBN 978-5-534-
09049-9. — Tekct : snexTpoHHBIN // Obpa3oBarenbHas iatdopma HOpaiir [caiit]. — URL:
https://urait.ru/bcode/560591

2. JleBuenko, B. B. AHIIMHACKHIA S3BIK JUIsI S)KOHOMHUCTOB (A2-B2) : yueOHUK /s By30B /
B. B. JleBuenko, E. E. Jlonranésa, O. B. MemepsikoBa. — 2-e u3[., ucrp. u aomn. — Mocksa :
WznarensctBo FOpaiit, 2024. — 408 c. — (Briciee obpazoBanue). — ISBN 978-5-534-14780-3.
— Tekcr : onexktponHwnd // OOpaszoBatenbHas tatdopma HOpait [caiit]. — URL:
https://urait.ru/bcode/536139

3. Amypb6ekoBa, T. . AHrmmiickuii si3bIKk 1si S5KOoHOMUCTOB (B1-B2) : yueOHUK u
npakTUKyMm Juist By30B / T. . Amryp6ekoBa, 3. I'. Mup3oeBa. — 2-e u3fl., ucnp. u gor. — MockBa
: U3patensctBO FOpaiit, 2025. — 195 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-534-07039-
2. — Texkcr : anektponHsli // OOpazoBarenbHas mnatgopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/561756

9.2. lonoJTHUTEIbHAS JIUTEPATypa

1. Haawmnenko, JI. TI. Anrmmiickuii s3bIK st SKoHOMUCTOB (B1—B2) : yueOHuK u
npakTukyMm ais By3os / JI. I1. lanunenko. — 3-e u3a., ucnp. u pon. — Mocksa : M3naTenscTBo
FOpaiirt, 2025. — 116 ¢. — (Bwicmee obpazoanue). — ISBN 978-5-534-17539-4. — Teker :
anekTpoHHBIH  //  OOpaszoBarenpHas  miatgpopma  FOpaiit  [caiir] —  URL:
https://urait.ru/bcode/561798

2. CrynnukoBa, JI. B. Axmmiickuii s3Ik B MexxayHaponHoMm OusHece. English in
international business activities : yueOHuk mis By3o0B / JI. B. CrynmaukoBa. — 3-¢ u3j., nepepad.
u gon. — Mocksa : U3narensctBo KOpaiit, 2025. — 216 c. — (Briciiee oopa3oBanne). — ISBN
978-5-534-11015-9. — Tekct : anexrponHsIit // O6pazoBarenbHas matdopma FOpait [caitt]. —
URL: https://urait.ru/bcode/565743

10. Ilepeyennb pecypcoB HHPOPMALMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTn «AHTEpHETY,
HeO0XOAUMBIX JIJIS OCBOCHUSI JUCIHUIJIMHBI U HH(OPMALMOHHBIX TEXHOJIOTHH,
HCIO0JIb3yeMbIX NPH OCylIleCTBJIEHUHM 00pa30BaTeILHOI0 NpoLecca no JUCHUILINHE,
BKJIIOYasl MlepevYeHb MPOrpaMMHOI0 o0ecrneyeHus 1 HHPOPMALMOHHBIX CIPABOYHbBIX
cucrTeM (MpH HEOOXOAMMOCTH)

1. http://biblioclub.ru_- 3BC «YHuBepcuTeTckas OnbInoTeKa OHIANH»

2. http://www.focusenglish.com - Undopmanmonnas cucrema Everyday English in
Conversation -

3. https://academic.oup.com/journals/pages/social_sciences - baza manubrx Oxford
Journals Okcdopackast OTKpbITasi MHUIMATHBA BKJIIOYAET MOJIHBIN U (haKyJIbTaTUBHBIHN
OTKPBITHIN A0oCTyH K 6oiee, uem 100 xypHamaM, BRIOpaHHBIM U3 KaXKI0W MPEAMETHON 001acTH -

4. https://dictionary.cambridge.org/ru/ - On line cinoBaps u Te3aypyc Cambridge
Dictionary

5. https://urait.ru - 9BC «Obpa3oBarenbHas miatdopma KOpaitt»

6. http://elibrary.ru/org_titles.asp?orgsid=14364 - Hay4Has 3JeKTpOHHasE OMOIMOTEKA
(H9b) «eLIBRARY.RU»

7. https://student2.consultant.ru/ — onnaitH-Bepcust Koncynpranrllmtoc: CtyaeHT
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JIMIeH3MOHHOE IPOrPaMMHOe o0ecreyeHme:

- Windows (3apy0exHoe, BO3ME3IHOE);

- MS Office (3apyOexHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exxHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: CrymeHt» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0exxHoe, CBOOOTHO pacIpoCTpaHsIeMOe);

- Comodo Internet Security (3apy6exHoe, CBOOOTHO pacpoCTpaHIEMOE).

11. MeToandyecKue PEKOMEHIALUHU 110 OPraHv3aliii U3Y4YCHUSA TUCHUIIINHBI

Opranuzainus 00pa30BaTEIBHOrO TPOIEcca PErIAMEHTUPYETCS Y4YeOHBIM IUTAHOM U
pacrnyicaHueM yuyeOHBIX 3aHATHN. SI3b1k 00ydeHus (mpernogaBanus) — pycckuit. s Bcex BUIOB
ayIMTOPHBIX 3aHATUHN aKaJEeMHUYECKUN Yac yCTAHABIMBACTCS MPOAOKUTEIHLHOCTHIO 45 MUHYT.

[Ipu  dopmupoBaHUM CBOEH HWHAMBUIyAIbHOW  00pa3oBaTEeIbHON  TPaeKTOPUHU
00yJaromuiicss IMeeT MpaBo Ha Mepe3adeT COOTBETCTBYIONINX AUCIUILTNH U TPO(HEeCCHOHATBLHBIX
MOJIyJIeld, OCBOEHHBIX B TIpOLECCe MPEAIIECTBYIONIEr0 OO0y4YeHHs, KOTOpPbI O0CBOOOXIaeT
00yJaromierocsi 0T He0OX0IUMOCTH UX MIOBTOPHOTO OCBOCHHSI.

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

Y4eOHbIii mporecc MpH MPENoJaBaHUU Kypca OCHOBBIBAETCS HA HCIIOJNB30BAHHUH
TPaJWLMOHHBIX, HWHHOBALMOHHBIX M WH(MOPMAIMOHHBIX OOPa30BATEIbHBIX TEXHOJIOTHIA.
TpamuimoHHbIe 00pa30BaTEIbHBIC TEXHOJIOTUHU TIPEICTABICHBI 3aHATUSIMU MPAKTUYECKOTO THIIA.
HuHoBanoHHble 00pa3oBaTeIbHbIe TEXHOIOTUN UCTIONB3YIOTCS B BUIE IIUPOKOTO IPUMEHEHUS
AKTUBHBIX ¥ MHTEPAKTUBHBIX (OpPM MpoBeaeHUs 3aHsaTridl. IHpopMarmoHHbsie 00pa3oBaTeIbHbIe
TEXHOJOTHH peaTu3yloTcsl MyTeM aKTHUBHM3AIl[MM CaMOCTOSTEIbHOM paboThl CTYACHTOB B
UH(POPMALIMOHHOM 00pa30BaTENbHOM cpene.

3aHATHSA JTeKIIMOHHOIO THIIA

JleKMOHHBIH Kypc TpeArnojaraeT CUCTEMATHU3UPOBAHHOE H3JI0KCHHE OCHOBHBIX
BOITPOCOB y4€OHOTO TIJIaHa.

Ha nepBoii nekiuu I1eKTop 0053aH MPeaynpeInuTh CTYICHTOB, IPUMEHUTEIHLHO K KAKOMY
06a3zoBOMy yueOHUKY (YueOHUKaM, y4eOHBIM ITOCOOUSM) OyIeT MPOYUTAH KypC.

JleKIMOHHBIN Kypc TOJDKEH JaBaTh HauOOJbIIUM 00beM MH(OpMaruu u oOecrednBaTh
Oosee riryboKkoe MOHUMaHNE Yy4eOHBIX BOIPOCOB MPU 3HAUUTEIHLHO MEHbIIEH 3aTpaTe BPEMEHH,
4eM 3T0 TpebyeTcst OONBITUHCTBY CTYICHTOB Ha CAMOCTOSITEIIbHOE H3yUeHUE MaTepraa.

3aHATHS CEMMHAPCKOI0 THIIA

3aHATHS ~CEMHHAPCKOTO THMa (MPAKTUYECKUE 3aHATHsI) TMPEACTABISIOT  COOOM
JNEeTaM3alii0 TEOPETUYECKOro MaTrepuala, MPOBOJATCA B ILEJNAX 3aKpelUleHHs Kypca H
OXBAaTBHIBAIOT BCE OCHOBHBIC Pa3/ICTIbl.

OcHoBHOH (hopMOI TIPOBEICHUS 3aHATUM CEMHUHAPCKOTO THUTA (MMPAKTUYECKUX 3aHSATHH)
SIBJISIETCSL 00CYXkK/IeHnEe Hambojee MPOOIEMHBIX U CIIOXKHBIX BOIPOCOB IO OTIEIHHBIM TEMaM, a
TaK)Ke pelieHne 3a7a4 U pa300p NpUMEPOB U CUTYyaIlHil B ayIMTOPHBIX ycI0BUIX. B 06s13aHHOCTH
MpernoaaBaTeliss BXOIIT: OKa3aHHWE METOAMYECKON MOMOIIHM U KOHCYJIbTUPOBAHUE CTYACHTOB IO
COOTBETCTBYIOIIMM TEMaM Kypca.

AKTHBHOCTB Ha 3aHITHIX CEMHUHAPCKOTO TUIIA (MMPAKTUYECKUX 3aHATUSAX ) OIICHUBACTCS T10
CIIETYIOIIUM KPUTEPHSIM:

— OTBETHI Ha BOIMPOCHI, MPEJIaraeéMbIe MPEnoiaBaTesieM;

— ydacTue B AUCKYCCHUSIX;

— BBIMIOJIHEHUE TIPOEKTHBIX M MHBIX 3aJIaHUM;

— aCCHUCTUpPOBaHUE MPEIOAaBATENI0 B IPOBEACHUH 3aHATHIA.

Jlokniagel ¥ OMIIOHUPOBAaHUE JOKIAIOB MPOBEPSIOT CTENEHb BIAJICHUS TECOPETHUESCKUM
MaTepuaioM, a TAKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUH.

OrneHnBaHUE MPAKTUYECKUX 3a/IaHUH BXOJUT B HAKOIJICHHYIO OICHKY.

24



CamocTosiTesibHasi padoTa 00yYarOuXxcst

CamocrosiTenpHasi paboTa CTYJEHTOB — 3TO MPOIECC aKTUBHOTO, IEJICHANPABICHHOTO
NpUOOpETEeHUs] CTYACHTOM HOBBIX 3HaHUH, YyMEHHH 0e3 HemoCpeICTBEHHOr0 Yy4acTus
MpernoaaBaTelns, XapaKTepU3yIOMIUCcS MPEAMETHON  HAmpaBICHHOCTHIO, A((HEKTHBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEIbHOCTH 00yYaroIIerocs.

Lenu camocToOsATENHHON pabOTHI:

— CHCTEMaTHU3alus U 3aKPEIUICHHUE MTOTyYEHHBIX TEOPETUUECKUX 3HAHUM U TPAKTUYECKHUX
YMEHUH CTYICHTOB;

- yriyOJieHue U pacllupeHre TeOPEeTUUECKIX 3HAHUM;

- (¢opMupOBaHUE YMEHHI HCIIOH30BATh HOPMATUBHYIO U CIIPABOYHYIO JOKYMEHTAIIHIO,
CIELUATIBHYIO JTUTEPATYPY;

- Ppa3BUTHE MMO3HABATEIBHBIX CIIOCOOHOCTEH, aKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTH
Y OpPraHW30BAHHOCTH;

- (¢opMUpOBaHHE  CAMOCTOSTEIILHOCTH  MBIIUICHUS, TBOPYECKOH  WHUIIMATHBBHI,
CIIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILICHCTBOBAHHUIO M CAMOpPEaIN3alluu;

- pPa3BUTHE UCCIEIOBATEIbCKUX YMEHUHN U aKaJIEMUYECKUX HABBIKOB.

CaMmocrosiTenbHass paboTa MOXKET OCYLIECTBIATHCA HWHAMBUAYAIbHO WU TPYIIaMu
CTYJICHTOB B 3aBUCUMOCTH OT I1e/IH, 00beMa, YPOBHS CI0KHOCTH, KOHKPETHON TEMAaTHUKH.

Texnomorus  opraHuszalil  CaMOCTOSITENbHOM  pabOThl  CTYJIEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE HMH(POPMAIIMOHHBIX ¥ MaTEePHATbHO-TEXHHUYECKUX PECYpPCOB 00pa30BaTEIBHOTO
YUPEKICHUS.

[lepen BhITTONIHEHWEM OOYYAOIIUMHUCS CAMOCTOSITETLHOW pabOThI MPEMOAaBaTeb MOXKET
IIPOBOJIUTH NHCTPYKTAX IO BBIIOJTHEHUIO 3a1aHMsl. B MHCTpYKTaXk BKIIIOYAETC:

— LEJIb U COJICPYKAHME 3aIaHUS;

— CPOKH BBINOJHEHUS;

- OPHUEHTHPOBOYHBIA 00BEM pabOTHI,

— OCHOBHBIE TPeOOBaHUS K pe3ybTaTaM paboThl U KPUTEPUU OLIEHKH;

— BO3MO’KHBIC TUITUYHBIE OITUOKY MPHU BHIMOTHEHUH.

WucTpyKkTax MpoBOIUTCS IMpenojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEIEHHOTO Ha
W3Yy4YeHUE JUCIUTUINHBIL.

KoHTposib pe3ynpTaToOB CcaMOCTOATEIbHOW pabOThl CTYJEHTOB MOXKET MPOXOIUTh B
MUCHhMEHHOMW, YCTHOM WITM CMeIaHHO# (opme.

CTyAeHTbl AOKHBI MOIXOIUTh K CAMOCTOATEIbHOW paboTe Kak K HauBaKHEUIIeMYy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHsSI TEOPETUUECCKUX 3HAHUMU, BBIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BOMPOCHI Kypca, NPUOOpETeHHs OINpeAENCHHBIX HABBIKOB U HCIHOJIb30BaHUS
npodecCuOHaIBHON TUTEpaTyphI.

[TomemieHust s caMOCTOATENbHONW pabOThl OOYYAIOIIUXCS JOJIKHBI OBITh OCHAILIEHBI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTu «IHTepHeT» 1 obecrieueHneM
JOCTYyTa B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3alnu.

[Tpu camocTosTeTHHON TPOPAOOTKE Kypca 00YUYAIOIIUECS TOJKHBI:

- MpOCMaTpUBaTh OCHOBHBIE OMpeiesieHus U (HaKThl,

- TOBTOPUTH MPONACHHBIA Ha 3aHATUU MaTepHall W JOMOJHUTH €ro ¢ Y4eToM
PEKOMEHIOBAHHOM 1O JaHHOW TEME JIUTEPATYPHI;

- U3YYUTh PEKOMEHJOBAaHHYIO JIUTEPATYpYy, COCTABISATH TE3UChl, AHHOTALUU U
KOHCIEKThI HanboJjee BaKHbIX MOMEHTOB;

— CaMOCTOSATENIbHO BBINOJIHATH 33JJaHusl, aHAJIOTUYHBIE [TPEAJIaraeMbIM Ha 3aHATHSIX;

- HCIOJB30BaTh JIJIs1 CAMOIIPOBEPKU MaTepuaibl (POHIA OLIECHOYHBIX CPE/ICTB;

— BBINOJIHATH JIOMAIIHUE 33JJaHUA 110 YKA3aHUIO MTPETOo/1aBaTEelIs.
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Pexomenganuu no o0yyennro HHBAJIUA0B U jul ¢ OB3

OcBoeHne MUCUUIUIMHBI HHBATUAAMH U Juiamu ¢ OB3 MoeT ObITh OPraHU30BaHO Kak
COBMECTHO C JPYTrUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaratorcs
CrelMallbHbIE YCIOBUS IS MTOJTydeHus oOpa3zoBaHus nHBanIuaamMu u auramu ¢ OB3.

[Ipodeccopcko-nenarornyeckuii cocTaB 3HaAKOMUTCSI € TMCUXOJI0r0-(hHU3HOTOTHYECKUMHU
0COOCHHOCTSIMU 00y4Jaromuxcss uHBanuaAoB U null ¢ OB3, uHANBUAYyaIbHBIMU MPOrpaMMaMu
peabunuTanuu  WHBaIUAOB (mpu  Hamuuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOMJCPXKKA TMPENoJaBaHusl THIOTOPAMH, TICHXOJIOTaMH, COIMATbHBIMU
pabOTHUKAMU, POLIECIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cooTBeTcTBHM C METOAMYECKHMMHU peKoMeHaanusaMu MuHoOpHayku PO (yTB. 8 ampens
2014 1. Ne AK-44/05BH) B Kypce MpeaIonaraeTcs HCIOIb30BaTh COLMAIBHO-aKTUBHBIC H
pedIeKCUBHBIE METOIBbl OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAlUd C IENBIO
OKa3aHHUs MOMOILIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKIUYHOCTHBIX OTHOUIEHWH C APYTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAaTa B CTYICHYECKOH TpyTIie.
[Tonbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3TUYHbIX (popMax: ayauaNbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIEIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMAILIMOHHBIX CHCTEM.

Menunamarepualibl Takke CIIEIyeT HWCIOJb30BaTh W QJalTUPOBATh C  y4YETOM
WHIUBUTyATBHBIX 0COOEHHOCTEH 00ydeHust nHBanuI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI WHBaMugaMu W Juuamu ¢  OB3  ocymiecTBisiercss ¢
WCITOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIETr0 M CIEIHAIBHOTO Ha3HA4YCHHS (IIEPCOHAIBHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOeCTieueHre MpeaycMaTpruBaeT
MPUCTIOCOOJICHUE ayTUTOPUM K HY>KJ1aM WHBaIKUI0B M Jinil ¢ OB3.

dopma TmpoBeNEeHUS ATTECTAlMM JUIS CTyJCHTOB-WHBaIuMAoB u Jun ¢ OB3
YCTaHABIIMBAETCS C YUYETOM MHAUBHIyaIbHBIX ICUXO(PU3NYECKUX 0COOCHHOCTEH. J{J151 MHBATHA0B
u quny ¢ OB3 mpemycmarpuBaeTcss qoctynHas (opma mpemocTaBieHUs 3aJaHUN OLIEHOYHBIX
CPEICTB, @ UMEHHO:

— B II€YAaTHON WM OJJIEKTPOHHOH Qopme (Ans JUIl C HApyLIEHUSIMU OIOpPHO-
JIBUTATEIBHOTO amnmnapara);

— B TeYaTHOM QopMe WIM OSIIEKTPOHHOH ¢opMe ¢ YBEIMUEHHBIM MmpudToM u
KOHTPACTHOCTBIO (ISl JTUI] C HAPYIICHUSMU CITyXa, PeUH, 3pEHUs);

— METOJIOM YTEHUS aCCHCTEHTOM 3aJaHUsI BCIYX (7S JIUI C HAPYIICHUSIMU 3PEHUS).

CrynentaM ¢ MHBaIUMIHOCTHIO M junaMm ¢ OB3 yBenuuuBaeTcs BpeMs HAa MOATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMIPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JOCTymHas (hopma
MPEIOCTaBJIEHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— NHUCBMEHHO Ha Oymare WM HaOOPOM OTBETOB Ha KoMmbloTepe (s JHUIl C
HAPYIICHUSIMH CITyXa, PeUn);

— BBIOOPOM OTBETa M3 BO3MOXKHBIX BAPUAHTOB C HCIIOIH30BAHUEM YCIIyT aCCHCTEHTA (IS
JIUI] C HapYUICHUSIMH OMTOPHO-BUTATEILHOTO aliapara);

— YCTHO (7151 JIULI ¢ HAPYIIEHUSIMU 3pEHUS], OMOPHO-IBUTATEIBLHOTO aIapara).

[Tpu HEOOXOAUMOCTH ISl O0yYarommxcsi ¢ MHBAIUAHOCTBIO u Juil ¢ OB3 mporexypa
OLICHUBAHMSI PE3yJIbTaTOB O0YUEHUSI MOXKET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanue MaTepuaibHO-TEXHUYECKOI 0a3bl, HE00XOAUMOM ISl OCYLIEeCTBJICHUS
00pa3oBaTeIbLHOIO NMpPoIecca Mo JMCUUILIHHE

VuebHasg ayauropus, IpeJHa3Hau€HHass M [POBEACHUSA Y4eOHBIX 3aHATHH,
IOPEIYyCMOTPEHHBIX  HacTosmied  pabouyeil  mporpaMMoil  JUCHMIUIMHBI,  OCHAIleHHAs
000pyI0BaHNEM U TEXHUUYECKUMHU CPEACTBAMU 00Y4EHUs, B COCTaB KOTOPBIX BXOJAT: KOMIUIEKTHI
CHEeLUATU3UPOBAHHON yueOHOM MeOenu, OoCKa KIacCHas, KOMIIBIOTED C YCTaHOBJICHHBIM

26



JIMIIEH3UOHHBIM TPOTPaMMHBIM O00ECTIeUeHHEM, C BBIXOJIOM B ceTh «HTepHET» M AOCTYIOM B
AIIEKTPOHHYIO HHPOPMALIMOHHO-00Pa30BATENbHYIO CPELy.

[ToMenieHne sl caMOCTOSITEBHON PabOTHl OOYYaIOUIMXCS — ayAMTOPHs, OCHAIICHHAS
CJIEAYIOUIMM 000pYyIOBaHUEM M TEXHHYECKUMH CPEICTBAMH: CIEIHATU3UPOBaHHAs MeOenb Jyis
npernoiaBaTess U 00yJaroImuXcs, T0cKa yuyeOHas, MyJTbTUMEIUIHHBIN TPOSKTOP, YKPaH, 3BYKOBbIC
KOJIOHKH, KOMITBIOTEp (HOYTOYK), MEpCOHANTbHBIE KOMITBIOTEPHI IJsi PabOThl OOYYaromIMXcs ¢
YCTaHOBJICHHBIM JIMIIEH3UOHHBIM ITPOTPAaMMHBIM 00€CIIEYeHUEM, C BEIXOJIOM B ceTh «HTEepHET»
U JIOCTYTIOM B 3JIEKTPOHHYIO HH(OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.
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