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1. ean v 3aaa4M TUCHUILIUHBI

Heap nucuumimHbl «JlenoBas KOMMYHUKAIMSI HAa aHTIUHCKOM SI3bIKE (IIPOIBUHYTHIN
ypoBeHb [)» — mpuoOpereHue CTyleHTaMHd KOMMYHHMKATHUBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JOCTATOYCH [UIS PEIICHUS COIUATbHO-KOMMYHUKATHBHBIX 331a4 B Pa3IUYHBIX 00JaCTIX
poeCCHOHANBHBIX Cep NEATETBHOCTH U B IIEIIX CaMO0OOpa30BaHUsI.

3amaun AUCHUNJIMHBI:

— JOCTH)KEHHE HEOOXOAWMOTO YpPOBHSI JMHTBUCTHYECKHX HABBIKOB — HM3y4YCHHE U
HCIIOJIb30BAaHUE JIEKCUYECKUX M TPaMMaTHYECKUX €IUHUI] B 00bEME, KOTOPbIl HE0OX0IUM IS
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusX;

— pa3BUTHE JUCKYPCHUBHBIX HAaBBIKOB — YMEHHUS TMOCTPOEHUS LIEIIOCTHBIX, JIOTMYHBIX
BBICKA3bIBAaHUH (JAMCKYPCOB) pa3HbIX (PYHKUMOHAIBHBIX CTUJEH B YCTHOH M NHCbMEHHOMN
KOMMYHHMKAIlMM Ha OCHOBE TNOHMMAHMS  pPa3IMYHbIX BUJOB  MpodeccroHalIbHO-
OPUEHTHPOBAHHBIX TEKCTOB MPU YTEHUU U ayIUPOBAHUU;

— Ppa3BUTHE MPAKTUKHU UCIOIb30BAHUS aHTJIMHCKOTO SI3bIKA ISl pEIICHUS CIIEIIUaTIbHbIX
npodeccuoHanbHBIX 3a7ad (1MoAOOp JUTEpaTyphl, YTEHHE COOTBETCTBYIOLIUX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa MPOOIeMaTHKe);

— 3aKpelieHue CTPATeTHYecKOro HaBbIKa — HaBBIKa HCIOJB30BaTh BepOaIbHBIE U
HeBepOaJbHbIE CTpAaTeruy [UIs KOMIIEHCAIlMM MPOOENIOB, CBSI3aHHBIX C HEJOCTATOYHBIM
BIIQJICHUEM SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIILCKUX YMEHHUIA;

— pacuMpeHHe Kpyro3opa M MOBBIIIEHHE OOIIEH KyJIbTyphbl: M3YYEHHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, 00bIUAEB CTPaH U3y4aeMOro A3bIKa, ’TUKU, BOCIUTAHHE TOJIEPAHTHOCTH
Y YBaXXEHUS K JTyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HAPOJOB;

— (opmupoBaHUE TOTOBHOCTH HANIAXKUBATh MEKKYJIHTYPHBIC M BHEIITHEAKOHOMUYECKUE
CBSI3M, MIPEJICTABIATh CBOIO CTPAaHY HAa MEXIYHApOJHBIX CEMUHapax, KOH(epeHIHIX, pabouux
BCTpEYax, y4acTBOBATh B MPE3CHTALIUAX;

— pa3BUTHE YMEHHUS HAXOJUTh pEIICHHs B OBICTPO MEHSIOMUXCS —YCIOBHUSIX
MEXIYHApOJIHOT0 OU3HECA.

2. MecTo AMCUMILINHBI B CTPYKTYpe OCHOBHOM NPO()ecCHOHAILHOM
00pa3oBaTeILHON MPOrpaMMbl BbICIIET0 00Pa30BaHUS

JucrtunnuHa «JlemoBas KOMMyHUKAIHS HA aHTJIMHUCKOM sI3bIKE (ITPOJIBUHYTHIN yPOBEHb
I)» BxoauT B (pakyIbTaTUBHYIO YacTh y4eOHOTO TIaHa, IO HAMMpaBlIeHUIO oaAroToBku 38.03.02
MeHeKMEHT,  HampaBleHHOCTh  (mpodunas)  «MeHemkMeHT B (uHAHCAX |
BHEITHEAKOHOMHUYECKON JAESITETbHOCTIY.



3. O6beM AUCHHMILIMHBI B 324€THBIX €IMHUIAX U aKaJeMHUYeCKHX 4Yacax ¢ yKazaHueM
KOJIMYECTBA aKaJeMU4eCKHX YaCOB, BbIJIeJIEHHbIX HA KOHTAKTHYI0 PadoTy 00y4arIuXxcs
¢ mpenoaasaresieM (10 BUAAM y4eOHBIX 3aHATHI) M HA CAMOCTOSITEJILHYIO PadoTy

00yYarIHXCs

OO6mmas Tpy10EMKOCTh TUCIUIUINHBI COCTABIISACT 3 3au€THBIC €AUHUIIBL, Bcero — 108 vaca.

Bup yueOHoit padoTbl Bcero yacos
KonTakTHasi pabora ¢ npenojaaBareseM (Bcero) 28
B ToMm uncre:
3aHsATHS IEKIMOHHOTO TUIIA -
3aHATUS CEMUHAPCKOTO TUMA (CEMHHAPHI) 28
CamocrosiTesibHast padoTa (Bcero) 80
dopma KOHTPOJIS 3auer
OO0mas TpyA0€MKOCTD 1M CHUITTHHBI 108

4. IlepeyeHb MUIAaHUPYEMBbIX Pe3yJIbTATOB 00Y4YECHHS MO0 JUCHHUILIHHE, COOTHECEHHBIX
¢ IVIAHUPYEeMbIMH pe3yabTATaMH 0CBOCHHS OCHOBHOM NMpPodecCHOHATBHOM
00pa3oBaTeJILHON MPOrPaMMbI

Kox 1 HauMeHOBaHHe Kox 1 HauMeHOBaHHe
N Pe3yabTaTsl 00yueHust mo
KoMIleTeHIuu(uii) HHAUKATOPA TOCTHKEHUSA
AUCHMILINHE
BbINYCKHUKA KOMIIeTeHIIU T
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTUYECKUE MPaBUIIA,
YK-4 OcyectBisier JICIOBYIO | hOPMBI U KOHCTPYKIIUH, JIEKCHKY

CnocobeH OCyIIeCTBIATh | KOMMYHUKAIIMIO B YCTHOMU
NENIOBYI0 KOMMYHHUKanuioo | opmMe  Ha  PYCCKOM  H
B YCTHOW M NHMCHbMEHHOHN | HHOCTPAHHOM SI3bIKaX.

dbopmax Ha | UYK 4.2

roCyapCcTBEHHOM  si3bIKe | OcCyIiecTBiseT JICIIOBYIO
Poccniickoit denepanuu U | KOMMYHHUKAIUIO B IMCbMEHHOMN
WHOCTPaHHOM(BIX) dbopmMe  Ha  pycCKOM W
sa3bIKe(ax) MHOCTPAHHOM $I3bIKAX.

aHTJIMHCKOTO SI3BIKA,
HE00XOIUMBIE TUTS
OCYIIECTBIICHUSI MEXIIMYHOCTHOTO
OOIIEHMS B paMKax OMpPeAeICHHBIX
pPa3roBOPHO-OBITOBBIX TEM.

YMerhb: JIOTUYHO,
apryMEHTHUPOBAHO U KOPPEKTHO
IIOATOTOBUTH yCTHBIe n
IIMCBbMCHHBIC BBICKA3bIBAHHWA Ha
I/IHOCTpaHHOM A3BIKE B
MCXKIINYHOCTHOM OGH.ICHI/II/I 148
MEXKYJIBTYPHOM

B3aUMOJICHCTBUH.

Baagern: HaBbIKaMH

HCITIOJIb30BaAHUS MOHOHOFH‘IGCKOﬁ
U JUAJOTUYECKONM YCTHOM |
IIUCBMEHHOM peYd B CHUTyaLUsAX

MEKIIMYHOCTHOTO u
MEXKYJIbTYPHOTO
B3aUMOJICHCTBUS B  TIpejaesiax
M3YUYEHHOT'O SI3BIKOBOT'O
Marepuaa.




5. Conepsxkanue QM CHUTINHBI

HaumenoBanue tem
(pa3nesioB)

Conep:xxanue TeM (pa3jaesioB)

Tema 1. Levels and areas
of management
YpoBHU u
yIpaBJICHUS

cepsl

Jlexcuka: TepMHHBI B cpepe ympaBieHusi, YpOBHU MEHEDKMEHTA,
TPYIOBbIE O0S3aHHOCTH, Ha3BaHUS M OTBETCTBEHHOCTH OT/EJIOB
OpraHu3aIu

Urenwue: Duties at Work, Responsibilities as they are

I'pammaruka: BpemeHa akTUBHOTO 3a10ra.

VYcrHas peds (MOaUIorndecKkas):

-00CY)XJICHHE TPYIOBBIX OOS3aHHOCTEH YIPABJICHLIEB pa3HbIX
YpOBHEMU

YcTHas peub (MOHOJIOTHYECKAS):

- ToKJ1a1 00 OTBETCTBEHHOCTSIX OTJIea KOMITAaHUU

IIucemenHas peus:

- keiic Johnson and Johnson

Tema 2. Organizational
structures
Opranu3zanuoHHbIE

CTPYKTYpbI

Jlexcuka: TEpMUHBI B 00J1aCTH OpraHU3allMOHHBIX 0COOEHHOCTEH
OpraHu3aiuii, BU7sl CTpyKTyp, peCTPYKTYypHU3aLus

Urenue: Restructurization, Change in Organisation

I'pammatuka: [lopsaok ci0B B BOINPOCUTENBHOM MPEATIOKCHHH.
Ilopsimok c0B B BOCKJIMILATEIIBHOM IIPEMIOKEHUM. BpemeHa
IIACCUBHOTO 3aJI0Ta.

VYcTHas peus (MomMIorndeckas):

- IpeuMylIecTBa U HEJOCTaTKU DPA3JIMYHBIX OpraHU3allMOHHBIX
CTPYKTYp

VYcrHas pedb (MOHOJIOTHYECKAs):

-OIUCAaHUE CTPYKTYPbl KOMIAHUU

[TuceMeHnHas peys:

- keiic Levi’s

Tewma 3. Leadership
JInpepcrBo

Jlexcuka: TepMHHBI B 00JacTH JUAEPCTBA, JUACPCKHUE KauecTBa,
THUIIBI YIIPABJICHIIEB, CTUIIN YIPABICHUS

Urenue: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: I'epyHauii, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (MoIUIorndeckas):

-00Cy>KJeHHE TUIIOB YIIPABJICHLIEB U UX KaUueCTB

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIKCaHue CTUJIEH YIIpaBIeHUS

[TucemenHas peub: keiic The new boss

Tema 4. Recruitment
[Mon6op nepcoHana,
PEKPYTHHT

Jlexcuka: TepMHUHBI B 0071aCTH PEKPYTUHTA, XEIXaHTUHT, €TO BHJIbI
U METOJbI, peUYEBBIC CTPYKTYPhI U 000POTHI HA COOECEIOBAHUH TIPH
npuemMe Ha padoTy

Urenue: A job interview, Headhunting, Methods of selection
I'pammaruka: Y cioBHbIE MPEJIOKECHUS. CocnararenbHoe
HAKJIOHEHUE.

VYcrHas peds (MOauIorundecKkas):

-METO/bl PEKPYTHHTa, COOECEeIOBaHUE

VYcrHas pedyb (MOHOJIOTHYECKAs):

- keiic Kidselebration

[TuceMeHnHas peys:

- HalMCcaHue COOCTBEHHOTO pe3loMe
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Tema 5. Business Plan
buzuec-mian

Jlexcuka: BozmokHocTH hprupMmbl (pe3tome), BUbI TOBAPOB (YCIIyT),
pPBIHKM COBITa TOBapOB, KOHKYPEHLUS, IJIaH MapKeTHHTa, IJIaH
IIPOU3BOJCTBA, OpPraHM3AllMOHHBIM IUIaH, OLEHKA pHUCKAa U
CTpaxoBaHMsl, (PMHAHCOBBIN IUIAH, CTPAaTErusl (GUHAHCUPOBAHHUSL.

Urenwue: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

I'pammatuka: CiocoObl  BBIpaKeHUsT ~ OyAyInero,  BpeMeHa
AKTHBHOTI'O M IMACCHBHOTIO 3aj0ra — IOBTOPEHHUE.

VYcTHas peus (ouIornyeckas):

- 00CYy’XJIeHHE BCEX IIaroB OM3HEC-TUIAHUPOBAHUS

VYcTHas pedb (MOHOJIOTHYECKAs):

- Ipe3eHTAIMs COOCTBEHHOTO OM3HEC-TIIaHa

IIucemenHas peus:

- keric KFC




6. CTpykTypa IMCUMIIMHBI 10 TEMAM € YKa3aHHeM OTBEeJeHHOI0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKMX YaCOB U BHI0B Y4eOHBIX 3aHATHI

KonrakTHas padora CamocTrost
HaunMmeHoBaHuMe TeM
No 3ansaTus TeJbHas Bcero,
(pa3nesoB)
n/m JeknuoHHoro | Cemunapnl | pabora, yac.
JMCIUTIJINHBI
THINA qac.
L YpoBHU U chepsl i 5 16 1
YIPaBICHUSA
) OpraHu3aluoOHHbIE ) 5 16 1
CIPYKTYPEL
3. JlunepctBo - 6 16 22
4 [Moxbop mepconana, i 6 16 2
PEKPYTHUHT
5. | busnec-nnan - 6 16 22
Hroro: - 28 80 108

7. llepedeHb y4eOHO-METOANYECKOT0 0O0ecnevyeHHus 1JIsl CAMOCTOSATEIbHOM PadoThI
o0yyaromuxcs Mo JUCHUIIIHHE

CamocrodrenbHas padoTa sIBJISE€TCSI OJHUM M3 OCHOBHBIX BU/I0B YU4€OHOH A€ATEIBHOCTH,
COCTaBHOM YacThIO Y4eOHOI0 Mpoliecca U UMEET CBOEH IIebI0: TIy0OKOe YCBOGHUE MaTepuaa
JTUCLUIUIMHBIL, COBEPLICHCTBOBAHME M 3aKPEIUIEHUE HABBIKOB CAMOCTOSTENBHOW paboThl C
JUTEPATYypO, PEKOMEHIOBAHHOM IIPENOAABATENIEM, YMEHHME HAaWTH HYKHBIM MaTepual W
CaMOCTOSITEJIBHO  €r0  HCIOJIB30BAaTh, BOCHUTAHME BBICOKOM TBOPYECKOM AKTUBHOCTH,
WHULHUATUBBL, IPUBBIYKM K IIOCTOSSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HAaHHUM, K
LEJICYyCTPEMIICHHOMY HayYHOMY ITIOUCKY.

KoHTponb caMoCTOSTETbHONH pabOThl, SBISAETCS BaKHOW COCTABIIAIONICH TEKYyIIEro
KOHTPOJISI YCIIEBAEMOCTH, OCYLIECTBIIICTCS MPENOJABaTEeNIEM BO BPEMs IIPAKTUUECKUX 3aHATHN U
o0ecreynBaeT OLIEHUBAHHUE X0a OCBOCHHSI N3Y4aeMOW AUCHIUTUINHBL.

IIpuMepHBbIe TeMbI NPe3eHTALUNI

The greatest success of entering a foreign market

The greatest success on a domestic market

Keys to successful management (based on an example of a certain company)
Ways to win customers

Internet advertising and buzz marketing

Peculiarities of Public Relations

Ethics in Business

Entrepreneurial Skills

Headhunting: what does it take?

Tips to be successful at job interviews

What makes a great manager

Cultural stereotypes in business: Russia (any country)
Efficient ways to motivate staff

Effective methods of market research

Product life cycle

. The marketing strategy of a company (the 4P’s)

. The promotional strategy of a company (promotional tools)
. The greatest flop on a domestic market

i Aol
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19. The greatest flop on a foreign market

8. IlepeueHb BONPOCOB U THIOBbIE 32IaHUS JJIsl MOATOTOBKH K MPOMEKYTOYHOM
arrecTanuu

8.1. IlepeyeHb BONPOCOB /ISl MOATOTOBKH K 3a4eTy

1.What kinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?

2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?



3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2. TunoBele 3a7aHus AJ1 OLEHKH 3HAHUN

1. What does a business adjust to create a brand image for a product?
a) The marketing mix;

0) Price;

B) Product.

2. What is the most important element of the marketing mix?
a) Price;

0) Product;

B) No single element is the most important.

3. What does the overall marketing mix of a firm determine?
a) Marketing strategy;

6) Marketing objective;

B) Profit from marketing.

4. Who is protected by consumer protection laws?
a) Businesses and customers;

0) Just customers;

B) Just businesses.

5. Which of the following is NOT an element in the marketing mix?
a) Price;

0) Profit;

B) Promotion.

8.3. TumnosBble 3a1aHuA /15l OLEHKH YMEeHHU

3ananue 1. [IpokommeHTHpyiiTe (YCTHO) CIEAYIOIINE YTBEPXKIACHHUS C YHMOTpeOICHUEM
aKTUBHOM Nekcuku 1o Teme Levels and areas of management:

1. It is up to employees to keep the manager up to date on progress.

2. Managers set strict time limits.

3. Managers encourage staff to put forward their ideas.

4. Managers and employees decide together what needs to be achieved.
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5. Decisions are made by managers and their staff.

6. Employees get precise instructions.

7. Managers do not want employees to avoid making decisions which employees should
make.

8. Managers have tight control of employees’ movements and work schedules.

9. When employees are given tasks, they decide how to complete them.

3apganmue 2. Onumure ypoBHH U chepbl yIpaBieHus BeIOpanHOW Bamu koMmnanuu,
UCIIONB3Ys JIEKCUKY 110 TeMme Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (4m.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):

Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into

e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company s resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxoasTcsa y HEro B HeMocpeICTBEHHOM noaunHenun). Export Sales
Director is responsible to Sales Director.

7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company's strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. Tunosble 3a1aHNs 1JIs1 OLIEHKH HABBIKOB
3ananme 1. Vzyunte keiic Hike. Pemmre, kakoil BapuaHT, 10 BallieMy MHEHUIO, OyeT

HanOosiee () (PeKTUBHBIM B BBISBJICHHH TAJIAHTIUBBIX CTYACHTOB MapkeTosioroB. [loaroroBsTe
YCTHYIO MIPE3EHTAIINIO Kelica Ha aHTJIMHCKOM SI3bIKE, OOBSICHIB CBOW BEIOOD.
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MARKETING TO STUDENTS

Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.

3apanue 2. PazpaboraiiTe 1 3aMMUIIATE HA aHTJIMICKOM SI3bIKEe OM3HEC-TUIAaH TSt
BbIOpaHHOro Bamu npojtykta, paccMoTpeB OCHOBHBIE ueThipe [1 MapkeTunra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepedyeHb OCHOBHON M JONOJHHUTEILHON Y4eOHOI JTUTepPaTyphl, HEOOXOTUMOI IS
OCBOCHMS TUCHMIIIHHBI

9.1. OcHoBHas1 JUTEpaTYpa

1. Yukunesa, JI. C. AHrnuiickuil a3bIk B ynpasieHuu nepconanom (B1—B2). English for
Human Resource Managers : yueOonuk u npaktukyM juist By30B / JI. C. Uukunesa, E. B. JIusckas,
JI. C. Ecuna. — 2-e u3z., nepepad. u qon. — Mocksa : UznatensctBo FOpaiit, 2026. — 203 ¢. —
(Beicmiee o6pazoBanme). — ISBN 978-5-534-08232-6. — TekcT : SIeKTpOHHBIA //
ObpazoBarenbHas wiatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/584095

2. Hyxnoma, E. E. Amnrnuiickuii s3eik. Professional Reading: Law, Economics,
Management : yyeOnuk 1uist By3oB / E. E. HyxnoBa. — 2-e uzn., ucnp. u gon. — Mocksa :
NznarensctBo FOpaiit, 2026. — 181 ¢. — (Bricmee oopazoanue). — ISBN 978-5-534-17510-3.

12


https://urait.ru/bcode/584095

— Tekcr : onexkrponHblii // OOpazoBatenbHas mnatdopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/585834

3. Kynmosa, A. K. Anrmuiickuit si3bIK 1711 MeHeKepoB u JTOoTuCcToB (B1-C1) : yueOHUK 1
npaktukyMm i By3oB / A. K. Kymosa, JI. A. Ko3nosa, FO. I1. Bonsiner ; moz o0uieii penaxiuei
A. K. KynoBoil. — 2-e uza., ucnp. u non. — Mocksa : M3narensctBo FOpaiit, 2026. — 326 c.
— (Breicmmee oOpazoBanue). — ISBN 978-5-534-18420-4. — TekcT : SNEKTPOHHBIA //
O6pazoBarenpHas miaTdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/583221

4. CmupHoBa, H. B. Anrnuiickuii s3p1k 111 MeHexepoB (B1—B2) : yueOHuUK a5 By30B
/ H. B. CmupnoBa, A. B. Cokonoga, FO. A. Jlyrnac. — Mocksa : U3parensctBo FOpaiit, 2026. —
154 ¢. — (Bwicuiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : MeKTpOHHBIN //
O6pa3zoBarenpHas miaTdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/586782

9.2. lonoiHUTE/IbHAS JIUTEPATypPa

1. AHruACKU# S3BIK U1 U3YyYAIOUINX MeXayHapoaHble oTHomeHus (B2-C1) : yueOHHK
s By3oB / H. B. Apxkanuesa, JI. E. bymkanen, A. K. I'apaeBa, /. B. Ts6una. — Mocksa :
WznarensctBo FOpaiit, 2026. — 255 ¢. — (Bricmiee oopa3oBanue). — ISBN 978-5-534-10866-8.
— Tekcr : onexkrponHbid // OOpazoBatenbHas mnatdopma IOpaiit [caitit]. — URL:
https://urait.ru/bcode/586897

2. CrynuukoBa, JI. B. AHrimiickmii s3pIk B MeXayHapomgHoMm OwusHece. English in
international business activities : yueOnuk ans By3oB / JI. B. CtynmaukoBa. — 3-¢ usn., mepepaod.
u gom. — Mocksa : U3narensctBo FOpaiit, 2026. — 216 ¢. — (Bsicmiee obpazoBanue). — ISBN
978-5-534-11015-9. — Texcrt : anexktponHsbii // O6pazoBaTenbHast miardopma FOpaiit [caift]. —
URL.: https://urait.ru/bcode/587206

3. IlecroBa, M. C. AHTImiickuii sI3bIK: MEPEBOJ KOMMEpUecKoi mokymenrtanuu (B2) :
yueOnuk mis By3oB / M. C. IlecroBa. — 2-e u3ja., nepepad. u gon. — Mocksa : U3garenbcTBo
Opaiit, 2026. — 191 ¢. — (Bricmee obpa3oBanue). — ISBN 978-5-534-11543-7. — Teker :
anexkTpoHHbd  //  OOpasoBarenbHas  1uiargopma  FOpaiit  [caiit]. —  URL:
https://urait.ru/bcode/587022

4. Sxymesa, . B. Anrmmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHUK U pakTUKyM [uis By3oB / W. B. Skymesa, O. A. JlemueHnkoBa. — 3-e U3/1., UCTIP. U JOI.
— Mockga : U3parensctBo FOpaiit, 2026. — 148 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-
534-17896-8. — Tekct : anexkTpoHHsIi // OOpa3oBarensHas wiardopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/583965

5. HemzopoBa, I'. JI. Awnrnmiickuii s3sik. ['pammaruka : yueOHuk ans Bysos / I'. [l
Hes3zopoga, I'. . Hukutymkuna. — 2-e u3a., ucnp. u nomn. — Mocksa : M3narensctBo FOpaiir,
2026. — 213 c¢. — (Bwicmiee obpazoBanue). — ISBN 978-5-534-09359-9. — TekcT
anexkTpoHHbd  //  OOpasoBarenvHas  1uiatrgopma  FOpaiit  [caiit]. —  URL:
https://urait.ru/bcode/584395

10. Ilepeyens pecypcoB HHGOPMAITHOHHO-TEJIEKOMMYHUKANMOHHOI ceTn ""UHTepHeT",
HEeO00X0AMMBbIX /15l 0CBOCHHA THCIUILIUHBI U MHGOPMALMOHHBIX TEXHOJIOTHI,
HCMOJIb3yeMbIX NMPH OCYIECTBJIEHUHN 00pa30BaTEeIbHOIO NMpoecca no AUCHUILINHE,
BKJIIOYAS NlepeYyeHb MPOrPaMMHOro odecnieyeHns] U HH(POPMAIIMOHHBIX CIIPABOYHBIX
cucreM (IpH HEOOXOAMMOCTH)

1. http://biblioclub.ru - 3BC «YHuBepcuTeTcKas OnbInoTeKa OHIaH»

2. https://urait.ru - 9BC «O6pa3oBatenpHas mwiaTdopma KOpaitty

3. https://learnenglish.britishcouncil.org - caiitr bpurtanckoro CoBera ¢ 06aHKOM
MaTEpUaJIOB JIUII YPOKOB M CAaMOCTOSTEIBLHOTO M3yUYCHHUsS AHTJIMHCKOTO S3bIKA IO Pa3IMYHBIM
TeMaM Kak OOIIIero, TaK M JeJI0BOTO xapakTtepa. OXBa4eHbBI BCE YPOBHU JIEKCUYECKOU CITOKHOCTH:
OT HAYaJILHOTO JIO CAMOT'O IIPOJBUHYTOTO.
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4. https://ru.duolingo.com/ - GeCIIaTHBIN CEPBUC AJI N3YUYE€HUS MHOCTPAHHBIX SI3BIKOB C
Hyns. [Iporpamma moctpoeHa B ¢GopMe «aepeBa JOCTHXKEHUI»: YTOOBI MEeperTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh OMpENEICHHOE KOJIUYECTBO OYKOB, KOTOPBIE JAIOTCS 32
npaBuibHbIE 0TBETHl. EcTh mpumoxenus ans i0S n Android.

5. https://www.real-english.com/new-lessons.htm - caldiT ¢ ypokamu, CTaTbsiMd B BUJEO
3apUCOBKAMHU Ul M3YYAIOIIUX AHTJIMHCKUI $3bIK, BCE MaTepuaibl YCIOBHO Da3/eiCHbl Ha
JEKCUUYECKUE U TPAaMMAaTH4ECKHE, IOCTYIHbBI BCE YPOBHHU CIIOKHOCTH.

6. https://www.economist.com/ - 5KOHOMHUYECKUH CalT U (PopyM Ha aHTIHMICKOM SI3BIKE,
COJIep KALMI JeI0Bble HOBOCTH, SKOHOMHUYECKHME CTaThbH Ha JEJIOBYIO TEMAaTHKY, 00CYXIEHHE
po0JIeM JIeT0BOTr0 XapakTepa.

7. https://www.ft.com/- calT 5KOHOMHYECKOH ra3eThl Ha aHTITUHCKOM si3bIKe. COEePIKUT
JIeNIOBBIE HOBOCTH, SKOHOMHYECKHME CTaThU Ha JENIOBYI0 TEMaTUKy, 0OCyXIeHue mpoliem
JIEJI0OBOTO XapakTepa.

JINeH3noHHoe NporpaMMHoOe odecreyeHue:

- Windows (3apy0exHoe, BO3ME3IHOE);

- MS Office (3apyOexxHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exxHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: Cryment» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0exxHoe, CBOOOTHO pacpoCTpaHsIeMOe);

- Comodo Internet Security (3apy6exHoe, CBOOOTHO pacpoCTpaHIEMOE).

11. MeToguveckne yKazaHus AJs1 00y4aIOIIMUXCH M0 OCBOCHHI0 THCHUILINHBI

Opranuzanus 00pa30BaTEIBLHOTO TPOIECCa PErIAMEHTUPYETCS yYeOHBIM IUIAHOM U
pacrnicanueM y4eOHbBIX 3aHATHI. S3bIk 00ydeHus (Iperno1aBaHus) — pyCCKUH.

IIpu  ¢opmupoBanun cBoeil HMHAUBUAYaTbHOH  00pa30BaTENbHOW  TPACKTOPUH
oOyJarouiicss IMeeT MpaBo Ha Mepe3ayeT COOTBETCTBYIOUINX AUCLUILINH U MPO(ecCHOHATBHBIX
MOJIyJIel, OCBOEHHBIX B TPOIECCE MPEAMISCTBYIOMIET0 OOYYEeHHs, KOTOPBI OCBOOOXKIaeT
oOyyJaromierocs 0T He0OXO0AMMOCTH UX TTOBTOPHOTO OCBOCHHSI.

Oo0pa3oBaTe/ibHbIE TEXHOJIOTHHI

VY4eOHbI mpoliecc NpH MPENoJaBaHUU Kypca OCHOBBIBA€TCA Ha MCIOJIb30BaHUU
TPaIUIIMOHHBIX, HWHHOBAIIMOHHBIX M WH(MOPMAIMOHHBIX OO0Pa30BATEIBHBIX TEXHOJIOTHIA.
TpagunuonHble 00pa3oBaTeNbHbBIE TEXHOJIOTMH IPEACTABICHBbl 3aHATUAMU CEMUHAPCKOro U
JEKIIMOHHOTO Tuma. VHHOBalMOHHBIE 00pa30oBaTENIbHBIE TEXHOJOTUU HWCIOIB3YIOTCS B BHJE
HIMPOKOTO TNPUMEHEHUS aKTUBHBIX M HWHTEPAKTUBHBIX (OPM MPOBEACHUS 3aHATUM.
Nudopmannonnsie  00pa3oBaTeNbHbIE TEXHOJOTHUU  pPEATH3YIOTCS IMyTEM  aKTUBU3AIUU
CaMOCTOSITEIbHON pabOTHI CTY/IEHTOB B MH(OPMAITMOHHO 00pa30BaTEILHOM Cpe/ie.

3aHATHSA JIEeKIMOHHOTO THIIA

JIeKIMOHHBI KypC TMpEAnoyiaraeT CHUCTEMaTU3UPOBAHHOE U3JI0KEHHE OCHOBHBIX
BOIIPOCOB y4€OHOTO IJIaHA.

Ha nepBoii nexuuu gexktop 00s3aH NpeaynpeanTb CTyASHTOB, IPUMEHUTENBHO K KAKOMY
6a3oBoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekMoHHBIN KypC TODKEH J1aBaTh HAMOOIBIIHK 00heM HH(OPMAITUN U 00eCTIeYnBaTh
Oonee rry0OKOe TOHMMAaHUE YUYeOHBIX BOIIPOCOB MPU 3HAYUTEILHO MEHBIIEH 3aTpaTe BPEMEHH,
YyeM 3T0 TpedyeTcsi OOJBIIMHCTBY CTY/IEHTOB Ha CAMOCTOSITENIbHOE U3yUEHUE MaTepraa.
3aHATHSA CEMHHAPCKOTO0 THIIA

CeMuHapckue  3aHATHS ~ MPEACTaBISAIOT  co0Oil  JeTanu3anuio  JIGKIIMOHHOTO
TEOPETUYECKOT0 MaTepuana, MPOBOMITCS B IENSIX 3aKpPEIUICHHWS Kypca U OXBaThIBAIOT BCE
OCHOBHBIE pa3/IeIbl.
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OcHoBHOM (opMOI TIpOBEEHUS CEMHHApPOB M TPAKTUYCCKUX 3aHITHH SBISETCS
oOcyxeHue HamOojee MPOOJIEMHBIX M CIOXHBIX BOMPOCOB IO OTICIBHBIM TeMaM, a TaKke
pelieHue 3aiad U pa3dop MPUMEPOB M CUTyallMd B ayJIWTOPHBIX YCIOBUAX. B oOs3aHHOCTH
MpernoiaBaresis BXOAAT: OKa3aHHEe METOJUYECKON MOMOIIY U KOHCYJIbTHPOBAHUE CTYACHTOB I10
COOTBETCTBYIOIIMM TEMaM Kypca.

AKTUBHOCTb Ha IPAKTUYECKUX 3AHITHUSAX OLIEHUBACTCS MO CICAYIOIMIUM KPUTEPUSIM:

— OTBETHI Ha BOIMPOCHI, MIPEAJIaracMble MperogaBaTeieMm;

— yyacTHe B TUCKYCCHSIX;

— BBINOJIHEHHE TPOEKTHHIX U MHBIX 33/1aHUK;

— acCHCTHUPOBAHME MPENOJaBaTelio B IPOBEICHUY 3aHATUH.

Joxnaasl 1 ONMOHUPOBAHUE JTOKJIAJO0B MPOBEPSIOT CTENECHb BJIAJCHHUS TEOPETUUYECKUM
MaTepuaioM, a TaKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUH.

OueHnBaHuE TPAKTUYECKUX 33/IaHUN BXOAUT B HAKOIUICHHYIO OLICHKY.

CamocTosiTesibHasi padoTa 00yYarOIuXxcst

CamocTtosTenpHas paboTa CTYJEHTOB — 3TO MPOIECC AKTUBHOTO, IIEJIEHATIPABICHHOTO
NpUOOpETEeHUs] CTYACHTOM HOBBIX 3HaHUM, yMEHHH 03 HemoCcpeICTBEHHOrO0 Yy4acTus
MpernoaaBarelis, XapaKTepU3yIOIIMCS TMPEAMETHON  HAmpaBICHHOCTHIO, A((HEKTHUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEIbHOCTH 00yYaroIIerocs.

Lenu camocTosTENEHON PaOOTHI:

— CHCTEeMAaTH3alus M 3aKPEIUICHHE MOJIYYEeHHBIX TEOPETHUYECKUX 3HAHUM U MPAKTUUYECKUX

YMEHHUH CTYJEHTOB;

— yrinyOJieHre U paclIMpeHue TEOPETUYECKUX 3HAHMUIA;
— (¢opMHpOBaHHE YMEHUH HCIOJIB30BaTh HOPMATHUBHYIO U CIPABOYHYIO JOKYMEHTAIIHIO,

CHEIHANIbHYIO JIUTEPATYPY;

— pa3BUTHE MO3HABATENIbHBIX CIIOCOOHOCTEN, aKTUBHOCTH CTYJIEHTOB, OTBETCTBEHHOCTU U

OpraHU30BaHHOCTY;

— (GOpMHPOBaHHE  CaMOCTOSATEIHHOCTH  MBINUICHHUS,  TBOPYECKOH  WHHIIMATHUBBI,

CIIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILICHCTBOBAHHIO M CAMOpPEaI3alluu;

— pPa3BUTHE HCCIIEI0BATEIbCKUX YMEHHUH U aKaJIeMUYECKIX HABBIKOB.

CamocTtosTenpHas paboTa MOXKET OCYIIECTBISATHCS WHAMBHAYAIBHO WU TPyNIaMU
CTYJIEHTOB B 3aBUCUMOCTH OT L€, 00beMa, YPOBHS CIOXKHOCTH, KOHKPETHON TEMAaTHKH.

TexHomorusi  OpraHMW3allMd  CaMOCTOSITENIBHONH  pabOThI  CTYNEHTOB  BKIIIOUYACT
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEepPUATbHO-TEXHHUUYECKUX PECYypCOB 00pa30BaTEIbHOIO
YUPEKICHUS.

[lepen BbImoMHEHNEM O0YYAIOIIMMUCS CAMOCTOSITEIHHON PabOThI MPENOIaBaTEeIb MOXKET
MPOBOJIUTh UHCTPYKTAX MO BBIOTHEHUIO 3a/1aHMsl. B MHCTpYKTaXX BKIIIOUAETCS:

— LEJb U COoepKaHUE 3aJlaHus;

— CPOKH BBITIOJIHEHHUS;

— OpPUEHTHUPOBOYHBIN 00beM PabOTEHI;

— OCHOBHBIE TpeOOBaHUS K pe3yJabTaTaM pabOThl U KPUTEPUH OLICHKH;
— BO3MOJKHbIE TUITUYHBIEC OIIMOKU TIPU BBITTOTHEHHH.

HNHcTpyKTaX MPOBOIUTCS MpENojiaBaTeieM 3a cueT 00beMa BPEMEHH, OTBEICHHOTO Ha
U3Yy4YECHHUE JUCLUILTUHBL.

KoHTponbs pe3ynpTaToB CcaMOCTOATEIBHOW pabOThI CTYIEHTOB MOXET MPOXOAWTHh B
MMMCbMEHHOW, YCTHOW WUJT CMEIIaHHOU (opme.

CTyAeHTBl JOJKHBI TOIXOIUTh K CaMOCTOSTENbHOW paboTe Kak K HauBaKHEHIIeMy
CPEICTBY 3aKpEIUICHUS U Pa3BUTHUSI TEOPETUUYECKUX 3HAHUM, BbIPaOOTKE €IUHCTBA B3IJISI0B Ha
OTIICIbHBIE BOMPOCHI Kypca, NPUOOPETEHHS ONpEACICHHBIX HABHIKOB W HUCIOJIb30BaHUS
poeCCHOHAIBHON JTUTEPATYPHI.
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[TomereHust mjisi CaMOCTOATENbHON pabOThl OOYYAIOIIMXCS JOJKHBI OBITh OCHAICHBI
KOMIIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYeHHS K ceTu «IHTepHeT» 1 obecnieueHneM
JIOCTYTIA B 3JIEKTPOHHYIO HH(OPMAITHOHHO-00pa30BaTeIbHYIO Cpely OpraHu3aIiy.

[Tpu camocTosATeHHON TPOPabOTKE Kypca 00ydaronIruecs JOKHBIL:

— TpOCMaTpPUBATh OCHOBHBIC ONPENEICHUs U (DAKTHI;
— TMOBTOPUTH 3aKOHCIIEKTUPOBAHHBIN HA JIEKIIMOHHOM 3aHSITUU MaTepuas U AOMOJHUTH €Tro

C Y4€TOM PEKOMEHIOBAHHOM 10 JAHHOW TEME JIMTEPaTyphl;

— U3YYUTh PEKOMEHJIOBAHHYIO JINTEPATYPY, COCTABIATH TE3UCHI, AHHOTAIUM U KOHCIIEKThI

HauOoJiee BaXKHBEIX MOMEHTOB;

—  CaMOCTOSITEJIBLHO BBINOJIHATH 33/IaHUSI, aHAJIOTUYHbBIC MPEIJIAra€MbIM HA 3aHSITHUSAX;
— HCIIOJB30BAaTH JIJIsl CAMOTIPOBEPKH MaTepraibl (POHIa OIIEHOYHBIX CPEJCTB;
—  BBINOJIHATH JIOMAIIHUE 33JJaHUSI IO YKA3aHUIO MPEno1aBaTersl.

Pexomenganuu no o0yyennro HHBAJIUA0B U jul ¢ OB3

OcBoeHune MUCHMIUIMHBI HHBaNMUAamMu U nunamMu ¢ OB3 mMoxkeTr ObITh OpraHW30BaHO Kak
COBMECTHO C JPYTrUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaratorcs
CelMalIbHbIE YCIOBUS IS MTOJTydeHus oOpa3zoBaHus nHBanuaamMu u auiamu ¢ OB3.

[Tpodeccopcko-nenarornyeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOIOTUYECKUMU
0COOCHHOCTSIMU 00y4Jaromuxcss uHBaIuAoB U null ¢ OB3, uHAMBUAYyaTbHBIMU MPOTPAMMAaMU
peabunuTanuu  WHBaIUAOB (mpu  Hamuwuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOJNJCPXKKA TMPENOoJaBaHUsl THIOTOPAMH, TIICHUXOJIOTAMH, COLHUAIbHBIMU
pabOTHUKAMHU, IPOLIECIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBeTcTBHM ¢ MeTOANYECKMMHU peKoMeHaauusMu MunoOpHayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpeaIonaraeTcsi HCIOIb30BaTh COIUAIBLHO-aKTUBHBIC W
pedIeKCUBHBIE METOIbI OOyUYEHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAllUd C IIENBIO
OKa3aHHs TOMOIIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKINYHOCTHBIX OTHOUICHHH C APYTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMaTa B CTYICHYECKOH TpyTIie.
[TonGop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOMU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3IUYHbIX (popMax: ayauanbHON, BU3YAIbHOH, C UCIOIB30BaHUEM CIEIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Meaunamarepualibl  Takke CIEIyeT HWCIOJb30BaTh MW QNalTUPOBaTh C  Y4ETOM
WHIUBUTyATBHBIX 0COOCHHOCTEH 00ydeHust nHBau10B 1 jull ¢ OB3.

OcBoeHue AUCHUIUIMHBI UWHBamugamMu U Juuamu ¢ OB3  ocymectBisieTcss ¢
WCIIOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIET0 W CIECIHAIBHOIO Ha3Ha4YeHHs (MIEPCOHATLHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOECTeueHre MpeaycMaTpruBaeT
MPUCTIOCOOJICHUE ayTUTOPUM K HYKJaM WHBaIKUI0B | Jinil ¢ OB3.

dopma TMPOBEACHUS ATTECTAlMM Ui CTyJACHTOB-MHBamuioB u Jymn ¢ OB3
YCTaHABJIMBAETCS C YUYETOM MHAUBHIyaIbHBIX ICUXO(PHU3NYECKIUX 0COOCHHOCTEH. J{J151 MHBAaTUA0B
u qury ¢ OB3 mpemycmarpuBaeTcst qoctymHas (Gopma IpeaocTaBIeHUS 3aJaHUN OLEHOYHBIX
CPEICTB, @ UMEHHO:

— B TMEYaTHOW WJIM DJIEKTPOHHOM ¢opMe (WISl JHIl C HapyUICHUSIMH OMOPHO-
JIBUTATEIBHOTO amnmnapara);

— B TMe4yaTtHOW (opMe WM DICKTPOHHOM (opMe C yBEIWYEHHBIM HIPUPTOM H
KOHTPACTHOCTBIO ([UIsI JIUI] C HAPYLICHUSIMU CITyXa, peUH, 3pEeHus);

— METOJIOM YTEHHMsSI ACCUCTEHTOM 3aJlaHusl BCIYX (U1 JIHI] C HAPYUICHUSIMH 3PEHUs).

CryneHTaM ¢ MHBaIUMIHOCTHIO M junaM ¢ OB3 yBennuuBaeTcs BpeMsi Ha MOJATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMIPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JocTymHas hopma
MPEIOCTaBIEHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— TMHUCBbMEHHO Ha Oymare wWid Ha0OpOM OTBETOB Ha KOMIIBIOTEpE (I JIMIl C
HAPYIICHUSIMH CITyXa, PeUn);
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— BI:I60pOM OTBETA U3 BO3MOXHBIX BapI/IaHTOB C UCITOJIB30BAHUECM yCJIyF ACCHUCTCHTA (I[JIH
JIMI] C HApYUIEHUSMH OIIOPHO-BUTaTEIBHOTO alIapara);

— YCTHO (IU1s1 JIULI C HApYLICHUSIMH 3PEHUS, OTIOPHO-/IBUTATEIBHOTO anmnapara).

[Tpu HEoOXommMocTH JuIsi O0ydJaroImuXcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OILICHHUBAHUA peByHLTaTOB O6y‘ICHI/I$I MOXET HpOBOI[I/ITI:CH B HECCKOJIBKO 3TallOB.

12. Onucanue MaTepuaIbHO-TEXHUYECKOI 0a3bl, HEOOXOAMMOM IJISl OCYIIeCTBJICHHS
0o0pa3oBaTeIbHOIO Npolecca Mo TUCHUILINHE

YueOHas ayauTopusi, TpeAHA3HAYCHHAs JUIsI TPOBEJACHUS YYEOHBIX 3aHATHH,
NPEIYyCMOTPEHHBIX  HacTosed  paboyeil  mporpaMMoi  OUCHMIUIMHBI,  OCHAI[CHHAs
000pyI0BaHNEM U TEXHHUUYECKUMHU CPEJCTBAMHU 00YUYEHHUsI, B COCTaB KOTOPBIX BXOMST: KOMIUIEKTHI
CHeLHATU3UPOBAHHON yueOHOI Mebenu, JoCKa KiIacCHasi, MyJIbTUMEIUNHHBIA TPOEKTOP, SKPaH,
KOMIIBIOTEP C YCTAHOBJIEHHBIM JIMIICH3MOHHBIM IPOTPAMMHBIM 00€CIIeUeHUEM, C BBIXO/IOM B CETh
«MHTEpHET» U TOCTYIIOM B JIEKTPOHHYIO HH(OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.

IToMemieHne Js1 CaAMOCTOSITEJILHOH PadoOTHI  00y4YaWIUMXCHA — AyJAUTOPHS,
OCHAIleHHAasl  cJelylmuM  o0opyaoBaHMeM W TEeXHHYECKHMH  CPeJACTBAMU:
CIeNMAIM3UpOBaHHass MeOenb Ui TpernojaBarelis W 00ydJalomuxcs, JOCKa ydeOHas,
MYJIbTUMEIUHHBIA TPOEKTOP, SKpaH, 3BYKOBbIE KOJIOHKH, KOMITBIOTEP (HOYTOYK), IEpCOHAIbHBIE
KOMIIBIOTEPHl i1 paboThl 0OydYaloOUIUXCSl C YCTAHOBJICHHBIM JIMIIEH3MOHHBIM IMPOTPaMMHBIM
o0ecrieyeHneM, ¢ BBIXOZOM B ceTh «HTepHET» U TOCTYyNOM B 3JIEKTPOHHYIO HH(POPMALMOHHO-
00pa3oBaTeNbHYIO Cpemy.
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