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1. Ieab u 3aaa4u TUCHUIIMHBI

b nucuunIuHbl « AHTITUHACKHAN S3BIK JIJ1S MPOGECCHOHATBHOTO OOIICHHS» - PA3BUTH Y
CTYACHTOB KOMMYHHUWKATHUBHYIO KOMIICTCHIHUIO, YPOBCHb KOTOpOﬁ IIO3BOJIUT HCIIOJIHB30BATh
AQHTTIUUCKUN  SI3bIK B MpO(ecCHOHANbHOM N1eATENbHOCTH, TOBBICUTH YpPOBEHb BiaJIeHUS
AHTJIMUACKUM SI3BIKOM, JIOCTUTHYTBHIM HAa MPEABIAYILIEM JTalle, a TAKXKE 3aJ0KUThb OCHOBY JIS
JTAIbHENIIETO CAMOCTOATEIBLHOTO U3YUYEHHS MPOPECCUOHAIBHOIO aCIEKTa SI3bIKA.

3agayu AUCHMILINHBI:

— JOCTHXKEHUE HEOOXOAMMOTO YPOBHSI JIMHIBUCTHMUYECKHUX HABBIKOB — H3yY€HUE H
HCIIOJIb30BAaHUE JIEKCUUYECKUX U IPaMMaTHYECKUX €IUHUI] B 00beMe, KOTOPbI HE0OXOauM s
TBOPYECKO JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusx;

— Pa3BUTHUC IOUCKYPCHBHBIX HABLIKOB - YMCHUSA IIOCTPOCHHA LCIIOCTHBIX, JIOTMYHBIX
BBICKA3bIBaHUN (IUCKYpPCOB) pa3HBIX (YHKIMOHAJIBHBIX CTHJIEH B YCTHOH M THCbMEHHOU
KOMMYHUKAIIUU HAa OCHOBC NIOHUMAHUS PA3JIMYHBIX BUI0B HpO(1)CCCI/IOHaJ'II:HO-OpI/IeHTI/IpOBaHHBIX
TEKCTOB IPU YTEHUU U ayJUPOBAHUU;

— pa3BUTHE NPAKTHKHU HCIIOJIB30BAHUS aHTJIMHCKOTO SI3bIKA JJISl PELICHUs! ClIeUaTbHbBIX
npodecCHOHANBHBIX 3a7ad (MoA00p JIUTEpaTyphl, YTEHHE COOTBETCTBYIONIMX HCTOYHHKOB,
MIPOCMOTP MPOTPAMM 0 HHTEPECYIOMICH CTyIeHTa TPOOIeMaTHKE);

— 3aKpelyieHue CTPaTernyeckoro HaBbIKa — HaBbIKA MCIOJIb30BaTh BepOAIbHBIE U
HGBCpGa.HBHBIC CTPATCruu 1JIs1 KOMIICHCAIIUH HpO6CHOB, CBsI3aHHBIX C HEAOCTATOYHBIM BJIaICHUEM
A3BIKOM;

— TIOBBIIIEHUE YPOBHsI Y4€OHOM aBTOHOMHUH, CITOCOOHOCTH K CaMOOOpa30BaHHMIO;

— pa3BUTHE KOTHUTHBHBIX U UCCIIEOBATEIbCKUX YMEHUM;

— paclmMpeHHe Kpyrosopa W TMOBBIIIEHHWE OOLIEH KyJbTYpbl: M3yU€HHE KYJIbTYPHBIX
0CcOOEHHOCTEH, HPAaBOB, OOBIYAEB CTPAH M3yYaeMOTO SI3bIKA, STUKH, BOCHUTAHUE TOJEPAHTHOCTH
U YBa)KEHUS K JyXOBHBIM IIEHHOCTSIM Pa3HBIX CTPaH U HApPOJIOB.

2. MecTo TMCUMILUIHHBI B CTPYKTYpPe OCHOBHOM nMpodeccuoHaJIbHOI 00pa3oBaTeibHOI
NPorpaMMbl BhICIIEro 00pa3oBaHus

JucuumimHa « AHTTIUHACKUHN S3BIK 1J11 TPOGECCHOHATBHOTO OOIICHUS» BXOJIUT B 4acTh
y4eOHOTro 11aHa, GopMUPYEMYI0 YYaCTHUKAMHU 00pa30BaTEIbHBIX OTHOIIEHUH 110 HAMPABIICHUIO
noarotoBku 42.03.01 Pexksnama u CBSI3M € OOIIECTBEHHOCTBIO, HAIPABICHHOCTH (TPOdUIIH)
«IHTepHET-MapKETUHT Y.

3. O0beM JHCHHUILIMHEI B 32aYeTHLIX eIMHHUIIAX U aKaJeMHYEeCKHX Yacax ¢
YKa3aHHEM KOJIM4YeCTBA aKaJeMUYeCKUX YaCOB, BbI/IeJIEHHbIX HA KOHTAKTHYIO padoTy
00y4arouuXxcsd ¢ npemnogaBaresieM (1Mo BUAaM Y4eOHbIX 3aHATHII) U HA CAMOCTOSAITEJILHYIO
padoTty o0y4aromuxcs

OO01mast TpyA0eMKOCTh TUCHUTUIMHBI COCTABIISET 8 3a4eTHBIX eIUHUIL, Bcero — 288 yacos.

Bun yuebnoii paboThl Bcero yacoB
OYHO-3209HAS
ouHast opma
dbopma
oOyJeHus
00y4eHuUs

KonTtakTHasi pa6oTa ¢ npenogaBartejieM (Bcero) 112 24
B TOM YHUCJIE:

3aHsaTUA JIEKIIHOHHOTO THUIIA - 12




3aHATHsI CEMUHAPCKOTro TUIA (MPAKTUYECKUE 3aHATHS)

112

12

CamocrosiTejibHas padoTa

149

237

KonTtpoJas

27

dopma KOHTPOJIS

3adeT ¢ OIEHKOM, SK3aMeH

OO01mast Tpy10eMKOCTh:

288




4. IlepeyeHb NVIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHs 10 JUCUHUIIMHE, COOTHECEHHBIX C
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI OCHOBHOI NpodeccnoHaIbHOI 00pa3oBaTeIbHOIM

NMPOrpamMmsbl

Kox m HaumenoBanue

Kon u HanmenoBanue

IInanupyemsle pe3yabTaTbl 00y4eHHA

KOMMYHHKAITUIO B
YCTHOW U MUCbMEHHOM
dopmax Ha
rocy1apCTBEHHOM
s3b1Ike Poccuiickon
denepanuu U
WHOCTPAHHOM(BIX)
s3bIKe(ax)

HHOCTPAHHOM A3bIKaXx.

NYK 4.2

OcymecTBisieT JIEJIOBYIO
KOMMYHUKAITUIO B
nucbMeHHOM  (opme  Ha
PYCCKOM H  HHOCTPAaHHOM
SI3BIKAX.

KOMIeTeHIIuu (i) HHAMKATOPA TOCTHKCHUSA
1 Mo JUCHMILJINHE
BbINYCKHUKA KOMIIETEeHI[MH
Kommynukanusa YK-4 | UYK 4.1 3HaTh.  IrpaMMaTHYECKHE  IIpaBHIIA,
Criocoben Ocy1ecTBIseT EI0BYIO ¢bopMBI W KOHCTPYKIIUH, JICKCHKY
OCYILECTBIISTh KOMMYHHKAIMIO B YCTHOM AHTJIMHACKOTO SI3bIKa, HEOOXOAUMBIC IS
JIETIOBYIO dhopme Ha pyCCKOM U peanuzanuu npodhecCuOHATBHBIX 3a/1a4.

YMmerb. JIOTMYHO, ApPTyMEHTHUPOBAHO U
KOPPEKTHO IOATOTOBUTH YCTHBIE H
MUCbMEHHBIE BBICKA3bIBAaHUS Ha
WHOCTPAaHHOM  SI3bIKE B  Pa3JIMYHBIX
cdepax mpodecCHOHATHLHOTO OOIIEHUSI.
Banagerb: HaBblKaMM  UCIIOJIB30BaHUS
MOHOJIOTHYECKOM Y JUAJOTHYECKOH
YCTHOW M TUCBbMEHHOW PEYU B CUTYalUSIX
JICJIOBOTO B3aWMOJICHCTBUS B Mpejeax
M3YUYEHHOTO S3bIKOBOI0 MaTepHaa.

! Jlns yHuBepcalbHBIX M 00LIENPO(eCcCUOHANLHBIX KOMIETEHIMH YKa3hIBAETC TAKKE HAUMEHOBAHUE TPYIIIBI

KOMIIETEHIIHI
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5. Conepxanue Q¥ CHUANINHBI

HaumeHnoBaHnue
TeM (pa3aeioB)

Conep:xxanue TeM (pa3jaesioB)

Tema 1. What is

PR? PR-campaign.

PR-specialist.
PR. PR-
kammanus. PR-

Jlexcuka: Ilpennoceuiku Bo3HUKHOBEeHHS PR. OcHoBHble monenu CBszeit ¢
oOmectBeHHOCTRIO. OcHoBHBIE BHasl PR. Meronsr PR-pesrensHOCTH.
OcHoBHbIe dTanbl TTaHupoBanus PR-kammnanwnu. OCHOBHEIE ATarbl pa3padoTKu
MOJIUTUUECKOU peKJIaMHO-aruTalluOHHOU KaMITaHUH. Ocobennoct
aHanutryeckoro obecneuenus PR. Buabl pabounx PR-moxymentoB. OrneHka
s dextuBHOCTH PR-KaMmanmm.

Crenuamcr. I'pammatuka: Conditional 0-1

Yrenue: texkctsl The prerequisites of PR origin, Explorations in Public

Relations: What is PR?, Models of PR

Aymuposanwue: A Brief History of Public Relations

VYcTHas peus (MoIUIorndeckas):

- O6cyxaenne Meto10B PR-nesrenbHOCTH

YcTHas pedb (MOHOJIOTHYECKAs):

- 0030p OCHOBHBIX MOJIEJICH CBS3EH C 0OIIECTBEHHOCTHIO

IIucemenHas peus:

- acce PR vs Marketing
Tema 2. Jlexcuka: [ToHsiTHE OOIIECTBEHHOTO MHEHHS M €ro poiib B PR-nmestensHOCTH.
Communication. Bunet u  Qopmbl kommyHukauuu. KoMMyHUKaTHBHbIE KaHajibl M UX
Marketing. pazHoBuAHOCTH. KOMMYHHMKAaTUBHBIA MpOIECC M €ro OCHOBHBIE JTallbl.
Branding. Mapketunr. MapketuaroBas uHbopmarus: TOHATHE W BHUABL. OCHOBHBIC
KommyHnukanus. KaTeropuu MapkeTuHra. Tumosorus rpymm oOmecTBeHHOCTH. CerMeHTanus
MapkeTHHr. pBIHKA — TIOHATHE U NpuHIUNbL. bpennunr. [lonstue u Qpynkunn 6peHauHra.
Bpenaunr. Konnenuust 6pena-nmuaepctsa. [lonsitue ¢pupmennoro cruis. Ponb Openna B

ACATCIIBHOCTH.

I'pammaruka: Conditionals 2-3, Mixed Conditionals

Yrenne: texctel All About Public Relations, PR Campaigns - 5 Useful Tips,
Developing a PR Plan

Aymuposanue: How to develop a PR campaign

VYcTHas peus (MouIorndeckas):

- o0cyxaeHue CcrocoO0B TOJUTUYECKOW KOMMYHUKAIMH. MaHUIYJSIHUS B
KOMMYHUKAIIUH.

VYcrHas pedb (MOHOJIOTHYECKAs ):

- Menuiinoe nose. OCHOBHBIE pecypchl MeauitHoro mois. Llenu m 3amaum
MeOUanCCIeJOBaHUN.

IIucemenHas peus:

- acce How to Run a Political Campaign




Tewma 3.

Jlexcuka: Bunpl pexnampl. CootHomenne PR pexknmampl M mpomnarapbl.

Advertising. Pexnmama: xnaccudpukanusa. Pexnmama nHa TB: cymHOCTP W OCOOCHHOCTH.
PeraMa. Pexiiama B mewarneix CMU: cymiHOCTh B 0cOOeHHOCTH. Pekiama Ha paamo:

CYIIHOCTh U 0coOeHHOCTH. OCOOEHHOCTH PEKIaMbl Ha PaIHo.

I'pammaruka: Wishes

Yrenne: texctsl Public Relations Review. What do PR professionals do?

Delegation Skills for Managers.

Aymuposanue: PR Secrets of Miley Cyrus

YcTHas peub (MOJUIOTHYeCKas):

- Pexxuccypa pexsiaMbl: OCHOBHBIE TEXHOJIOTHH.

YcTHas pedb (MOHOJIOTHYECKAs):

- HTepHeT Kak KaHall JOCTaBKH KOHTEHTA: BO3MOXKHOCTU U OCOOEHHOCTH.

IIucemenHas peus:

- acce What new skills do PR professionals need today?
Tema 4. Mass Jlexcuka: MaccoBas unpopmanus. [Tonsitue u cymnocts. [lonstre u GpyHKImMn
Media. CMU. CMU kak WHCTPYMEHT KaMIIaHWW IO CBS3SIM C OOIIECTBEHHOCTHIO.
CMU. OcHoBHble noKa3atTenu ayauropun CMU.

I'pammatuka: Infinitive

Urenue: Texctol Nonverbal Communication, The Communication Process
Model, Manipulation: The Ultimate Dysfunctional Way to Communicate,
Communication process

Aymuposanue: Manipulative techniques

VYcTHas peus (ouIornyeckas):

- [Ipecc-penn3 u ero OCHOBHBIE BU/IBI.

YcTHas pedb (MOHOJIOTHYECKAs):

- Opranu3zanus 1 NpoBeJICHUE TPE3CHTAIUI

IIucemenHas peus:

- acce Political communication

Tema 5. Event
Management.
Event-
MCHCIKMCHT.

Jlexcuka: Ilpunmunsr pabGotel Event-menemkmeHTa, IUIIOCBI U MUHYCHI,
3 PeKTUBHOCTD

I'pammaruka: Gerund

Yrenne: Texctol Product Publicity and Advertising, Media Inquiries about
Employees, Photo Releases

AynupoBaHue:

VYcTHas peus (MoIuIorndeckas):

- CpaBHEHHE TPAJAULIMOHHBIX U HU(POBBIX CTUIICH, MTPUHIUIIOB, METOIUK
YcTHas pedb (MOHOJIOTHYECKAs):

- QaHAJIU3 TPYAHOCTEN

IIucemenHas peus:

- acce How to Pitch a Product or Motivate a Crowd

Tema 6. POSTAR:

Positioning,
Objectives,
Strategy, Tactics,
Administration,
Results.
Crparerus
POSTAR.

Jlexcuka: OCOOEHHOCTH JJIEMEHTOB CTpaTErHH,
HEJO0CTAaTKU

I'pammaruka: Revision of Infinitive and Gerund
Yrenne: Texctel Competitive Pressure, The Importance of Product Positioning
to the Marketing Plan, Marketing Plan of a Product

Aymuposanue: Communication Channels

YcTHas peub (MOJUIOTHYECKas):

- IPUYUHBI POOJIEM U MTyTH UX YCTPaHEHUS

YcTHas peub (MOHOJIOTHYECKAS):

- COBETHI 10 pa3pabOTKe CTPATeTUH PEKIAMHON KaMITaHUH

IIucemenHas peus:

- acce Cultivate testimonials

ee IpeuMyllecTBa U
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6. CTpykTypa JUCHMILUIMHBI 10 TEMaM C YKa3aHHEM OTBeIeHHOI'0 HA HUX
KOJINYeCTBA aKaJeMU4eCKHX YaCOB U BU/IOB YUeOHBIX 3aHATHI

Ounas ¢popma o0ydeHus1

Ne
n/n

HaumenoBanue tem
(pa3nesioB)
IUCHUILINHBI

KonTakTHas padora, yac.

IIpakTuyeckue 3aHATHS

CamocrosiTeJbLHASA
pabora, 4ac.

Bcero

3 cemecTp

Tema 1. What is PR?
PR-campaign. PR-
specialist.

PR. PR-kammnanmus.
PR-crienmanucr.

18

29

47

Tema 2.
Communication.
Marketing. Branding.
KommyHnukanus.
MapxkeTtuHr.
bpenaunr.

18

29

47

Tema 3. Advertising.
Pexnama.

20

30

50

Hroro

3a CEMECTPp:

56

88

144

4 cemecTp

Tema 4. Mass Media.
CMU.

18

20

38

Tema 5. Event
Management.
Event-meHeKMEHT.

18

20

38

Tema 6. POSTAR:
Positioning,
Objectives, Strategy,
Tactics,
Administration,
Results.

Crpaterus POSTAR.

20

21

41

KonTpoJns:

27

Hroro

3a CEMECTP:

56

61

144

Hroro

Mo JUCIHHILJINHE:

112

174

288




OuHo-3204Has popma o0yueHUst

HaunmeHnoBanue Tem
(pa3nenoB)
JTUCHUIIINHBI

KonTakTHas

pabora, 4yac.

3auaTus
JeKIUOHHOIr0 THIA

IIpakTHYeckue
3aHATHA

CamocrosiTe]Ib
Has padora,
qac.

Bcero

3 cemecTp

1. | Tema 1. What is PR?
PR-campaign. PR-
specialist.

PR. PR-kammnanus. PR-

CIICMaJINCT.

2

44

48

2. | Tema 2.
Communication.
Marketing. Branding.
KommyHukanusi.
Mapketunr. bpenauHr.

44

48

3. | Tema 3. Advertising.
Peknama.

44

48

Hroro 3a cemectp:

132

144

4 cemecTp

4. | Tema 4. Mass Media.
CMU.

35

39

5. | Tema 5. Event
Management.
Event-meHe1KMEHT.

35

39

6. | Tema 6. POSTAR:
Positioning, Objectives,
Strategy, Tactics,

Crpareruss POSTAR.

Administration, Results.

35

39

KonTpounb:

27

Hroro 3a cemectp:

6

6

105

144

HToro mo gfucuunjInge:;

12

12

237

288

7. [lepevyeHb y4eOHO-METOAMYECKOT0 0OecnieYeHHs 1JIsi CAMOCTOSITeIbHOI PadoThI U
TeKYLIero KOHTPOJIsA 00y4aloUIUXCsl M0 JUCHUIJIMHE

CamocrosTenpHas pa60Ta SABJISACTCA OJHHMM U3 OCHOBHBIX BH/IOB y‘IeGHOfI JACATCIIbHOCTH,

COCTaBHOM 4YacThIO yueOHOTO IMpoliecca U UMEET CBOEH LeJblo: TITyOOKoe YCBOCHHE MaTepuana
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPATypoil, PEKOMEHJIOBAHHOW TMpernojaBaTeieM, YMEHUE HaWTH HYXHBIA Marepual |
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TIOCTOSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HAHMM, K
LEJICYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

Kontponbe camocrosiTensHON pabOThI, SBISETCS BaXXHOW COCTaBISAIOMICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCSA IMPCIIOAaBaTCICM BO BPEMS IMPAKTUYCCKUX 3aHSTUN U
oOecrieurBaeT OIlEeHUBaHHUE X0J1a OCBOSCHUS N3y4aeMOil TUCIUTUIHHBI.
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Pacnpenesienne caMoCcTOSATEIbHOH PadOThI

Bunpl, popmMbl 1 00bEMBI CaMOCTOATENBHONW pabOTHI CTYACHTOB MPU W3YYEHUU JaHHOU
TUCITUTIMHBI ONIPEIENISIFOTCS €€ COJIepPIKaHueM U OTPAKEHBI B CIISIYIOIICeH Ta0uIie:

O0BeM caMOCTOATEIbHOI
padoThI
Ne HaumenoBanue TeM Bua camocrosiTeILHOM ouHas OYHO-
n/m | (pa3aesoB) IMCHHUIJIMHBI padoThI dbopma 3a04Has
oOyJeHus dbopma
o0y4deHus
1 Tema 1. What is PR? PR- MOJITOTOBKA K ayIUTOPHBIM 29 44
campaign. PR-specialist. 3aHATUAM
PR. PR-kammnanus. PR-
CITEIIUAJIHUCT.
2 Tema 2. Communication. MOJITOTOBKA K 2y TUTOPHBIM 29 44
Marketing. Branding. 3aHITHIM
KomMmyHukanus.
Mapketusr. bpenunr.
3 Tema 3. Advertising. MOATOTOBKA K ayIUTOPHBIM 30 44
Pexnama. 3aHATHAM
4 Tema 4. Mass Media. MOJITOTOBKA K ayIUTOPHBIM 20 35
CMU. 3aHATHAM
5 Tema 5. Event MOATOTOBKA K ayIUTOPHBIM 20 35
Management. 3aHATUAM
Event-meHeKMEHT.
6 Tema 6. POSTAR: MOATOTOBKA K ayIUTOPHBIM 21 35
Positioning, Objectives, 3aHATUAM
Strategy, Tactics,
Administration, Results.
Crparerus POSTAR.
HUTOI'O: 174 237

8. IlepeyeHb BONPOCOB U THIIOBBIE 32IaHMS JIJIsl MOATOTOBKH K MPOMEKYTOYHOM

aTTecTALMH

8.1. [lepeyeHb BONMPOCOB /IS MOATOTOBKH K 3a4eTy ¢ OlleHKoii (3 cemecTp)

Hoemopume Cﬂe()yiow;ue membsl U omeenbnie Ha 60npocsl.

1. What is PR? PR-campaign. PR-specialist.
1.1. The prerequisites of PR origin. Models of public relations. Kinds of PR. Methods of
PR activities.
1.2. The main steps in planning PR campaign. The main stages of the development of a
political advertising campaign. Peculiarities of PR analytical support. The types of PR documents.
Evaluating Efficacy in Public Relations.
1.3. The place and role of PR specialist in the structure of organization. Delegation of
authority in organizations.
1.4. Professional and personal qualities of PR-specialist.
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1.5. Ethics in PR. Functions and Principles of Information Technologies.

2. Communication. Marketing. Branding.

2.1. The definition of public opinion and its role in PR. Types and forms of communication.
Communication Channels and their varieties. Communication process and its main stages.

2.2. Mass communication. The study and practice of political communication.
Manipulation and communication.

2.3. Marketing. Marketing information: definition and types. The main categories of
marketing. Typology of community groups. Market segmentation: definition and principles.

2.4. Branding. The definition and functions of Branding. Brand-leadership conception.
Corporate identity. The role of brand in organization.

2.5. Media Field. The main resources of Media Field. The purposes and objectives of media
research. Digital Technologies in Business.

3. Advertising.

3.1. Types of advertising. The ratio of PR, Advertising, Propaganda.

3.2. Advertising: classification.

3.3. Advertising on TV. Advertising in printed media. Advertising on radio. Peculiarities
of radio advertising.

3.4. Creating advertisement.

3.5. Internet as a channel for content delivery: the capabilities and features.

8.2. IlepeyeHnb BONMPOCOB /U151 MOATOTOBKH K dK3aMeHy (4 cemecTp)

4. Mass Media.

4.1. Mass information. Definition and functions of mass media.

4.2. Mass Media as a PR instrument of the company. The main criteria of Mass Media
audiences. 4.3. Press Release and its types.

4.4. Presentations

4.5. Institute of defamation. Institute of accreditation. Freedom and responsibility of Mass
Media in Russia.

5. Event Management.

5.1. What activities does Event Management comprise?

5.2. What skills are essential for an event manager?

5.3. How do you set about planning an event?

5.4. Why is it important to have an event strategy?

5.5. What does your event strategy depend on? In what parts can you break down your
event planning?

5.6. How can we stay on budget when running an event? Why is having an event checklist
important? How can we facilitate socializing and put our guests at their ease?

6. POSTAR: Positioning, Objectives, Strategy, Tactics, Administration, Results

6.1. What are the elements of the POSTAR planning model? What are the different forms
of analyses? Please enlarge on them.

6.2. What do we learn about PR objectives? Why is it important to be specific about your
audience?

6.3. How should a PR practitioner work with the media? What are the ways of choosing a
message for a PR professional?

6.4. Please give overview of the five different types of methods. How can one be creative?

6.5. What are the basic rules of brainstorming? How many types of brainstorming were
mentioned? What are they?
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8.2 TunoBble 3aJaHUs 1JIs1 OLIEHKH 3HAHU I
3aganue 1. BriOepuTe o1H NPaBUJIbHBINA BADHAHT OTBETA:

1) Marketing is the art of...
a) Buying more
0) Selling more
B) Paying more
r) Talking more

2) Marketing isa ....
a) One day effort

6) One man effort
B) Team effoert

r) All above

3) Good marketing requires one of the following...
a) Proper planning

0) Good communication skills

B) Good team work

r) Knowledge of products

4) Marketing is influenced by ...
a) Product demand

0) Buyer behavior

B) Public taste

r) Brand image

5) Marketing helps in ...

a) Boosting production

0) Interacting with strangers
B) Getting new clients

r) All of these

6) Modern styles of marketing are...
a) Telemarketing

0) Advertisement on the net

B) Web-marketing

r) E-mails

m) All of these

7) Market information means ...

a) Knowledge of industries

6) Knowledge of peers

B) Knowledge of households

r) Knowledge of customers’ tastes

13



3ananne 2. CooTHecHuTe TEPMHHBI € UX ONpe/ieJIeHUSMH .

digital communication

a.exceptional or superior ability, skill, or
strength

Equation b.process of narrating having a powerful and
irresistible effect

Prowess c.to manage to make someone understand or
believe something

Exacerbate d. a publication or broadcast program that

provides news and feature stories to the public
through various distribution channels.

advertising revenue

e. a plan designed to take account of a possible
future event or circumstance

compelling narrative

f.Make full use of and derive benefit from smth

pin down

g. make (a problem, bad situation, or negative
feeling) worse

get message across

h.react in an immoderate way

cornerstone of media relations

i.a thing that persuades or leads someone to do
something

in-house jargon

J.the property in your press release that really
makes a person read it

blob k.something that seems to have no definite
shape

punchy |.to understand or describe something exactly

to be bland m.electronic transmission of information that

has been encoded digitally

rule of thumb

n.a fake version of something used to play a
trick or lead you into danger

media outlet

0.to keep an angry unhappy feeling that you
have when you think you have been treated
unfairly or without enough respect

go overboard

p. an important article of trade or commerce,
especially a product as distinguished from a
service.

to strike a balance

g.a small quantity or brief experience of
something, intended as a sample
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press shots

r.to use power or influence to affect the ability
to influence what people do

write a caption

s.having a strong effect because it expresses
something clearly in only a few words

contingency plan

t.showing no strong emotions or excitement; not
saying anything very interesting

put somebody off u.the ways that newspapers, magazines,
websites, radio etc., make money.

news hook v.a broadly accurate guide or principle, based
on practice rather than theory

the taster w. able to be defended with logic or

justification; valid.

to exploit knowledge

X. saturation with the news

legitimate

y. to take someone's attention away from what
they want to be doing or should be doing

a glut of news

z.to emerge and develop rapidly:

to sprout z1.the specialized language conducted within,
coming from, or being within an organization or
group

inducement z2. accept parts of both things in order to satisfy

some of the demands of both sides in an
argument, rather than all the demands of just
one side

valuable commodity

z3.a picture taken that could be used in the
newspaper, magazine or other type of media to
the public.

to exert leverage

z4.a situation or problem in which a number of
factors need to be considered

decoy

z5. write a title, short explanation, or
description accompanying an illustration or a
photograph

store up resentment

z6.an indispensable and fundamental basis

3ananue 3. IlepeBeauTe HA AHTVIMIICKUN SA3BIK, HCIO0JIb3Y AKTUBHYIO JIEKCHKY

1. [Ipobnema nepeHachleHnss HOBOCTHOW JICHTBI CTAHOBUTCS BCE OoJiee aKTyaIbHOU IO

Mepe pOCTa MOJIb30BaTENBCKON BOBICYEHHOCTH B IHTEpHET.
2. YoenurensHoe uzsoxeHue haxtoB B CMMU siBnseTcss HEOThEMIIEMBIM YCIOBHEM PabOThI

B Meana chepe.
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3. [Ipodeccuonansl B o6actu PR ocTaroTcs BocTpeOOBaHHBIME Ha PHIHKE TPY/1a, OJTHAKO
3a OCIIeIHEE BPEMsI M3MEHUJICS YPOBEHbB X 3a/1a4: KM HE0OX0IMMO PacIUpsTh PeIHOK PR yciyr
U MCCIIEZI0BATh TOBAPhI IIUPOKOrO MOTPEOICHUS.

4. C uenplo cO3MaHUS W TOJAJEPKAHUS TMO3UTUBHOTO OOIIECTBEHHOTO MHEHUS,
o0ecreyeHns KeJlaeMoro MoBeJeHUSI OOIIECTBEHHOCTH KOMITAHWU 3aHUMAIOTCSl OpraHu3anuen
MHOTO00Pa3HBIX MEPOTIPUATUH /IS )KYPHATUCTOB.

5. JIox0/1 oT poJaku peksiaMbl Ha caiiTe YOUTube B 3ToM rojy MoKeT BoipacT Ha 50%.
3a 3TOT roji CaliT HAMEPEH BBIPYUYHUThH 3a MPOJAAKY PEKJIaMbl HE MeHee $5.6 MUILTHAp/I0B, CUUTACT
arerctBo eMarketer.

6. [Ipecc-penu3 HeoOXoAMM sl onepaTHBHON mepemaun depe3 CMU wmHpOpMaAIMu O
COOBITHSIX.

7. B PR-xoMMyHUKanMy MCHOIB3YIOTCS 1Ba Tumna 3asBiaeHuil ang CMU: Bo-mepBbIX,
3asBIICHUS, TPEJICTABIISIONINE CO00M OpUlLIMaIbHbIEe TPAaBUTEIbCTBEHHBIE COOOIIEHNUS; BO-BTOPBIX,
3asBneHus cyobexToB PR.

8. MHorue mpecc-penu3bl OKa3bIBAIOTCS HE YYTCHHBIMH. TakuM 00pa3oM, “‘CHIIbHBINA
3aroJIOBOK M HaYaJIbHBIN 003all KpaitHe HEOOXOIUMBI.

9. Ilpu ompenenéHHON CHOPOBKE C HANMCAHUEM KAYECTBEHHOIO TEKCTA KOMUpanuTepy
npUAETCS TaKXKe U3YUUTh PHIIOCO(DUIO KOMITAHUH, €€ UCTOPHUIO U 3aJaYH.

10. CpenctBo MaccoBod HMHGpOpPMAIUKM - CPEJACTBO PACHpPOCTpaHEHUs HH(POPMAIIHH,
XapaKkTepu3ylolieecs: 00paleHHOCThIO K MACCOBON ayJUTOPUH, OOIIEIOCTYITHOCTBIO.

8.3 Tunosoe 3axanue 1J1s1 OEHKU YMEHHI

3aganue 1. IlepeBeauTe AKTHMBHYI0 JIEKCHMKY HAa PYCCKHMH f3bIK, 00bSICHHTE Ha
AHTJIMICKOM, YTO 3HAYUT KAKIbIii TEPMUH:

Routine operation; specific set of operations; designed to accomplish a singular goal; project
team; from different organizations and across multiple geographies; development of software;
for an improved business process; natural disaster; expansion of sales; new geographic market;
to be expertly managed.

3anganue 2. O6cyauTe B mapax oTBeThl Ha cJleyIOLIHe BOMPOCHI:

1. Explain the difference between written and visual communication.

2. Give the definition to the term *“communication”. What are the components of a
communication process?

3. Enumerate the main communication channels. What does verbal and non-verbal
communication include?

4. What is the difference between formal and informal types of communication? Which
factors influence the effectiveness of each type of communication?

5. Give the definition of the communication process. What are the four basic elements of
the communication structure? Define the four basic elements of the communication structure.

6. What are the main stages of the communication process? When should the information
exchange be regarded as complete and efficient?

7. Give the definition to mass communication. What is called the mass media? What are
the main mass communication indicators? What is diachronism? What is the structure of mass
communication?

8. What is the main focus of the study and practice of political communication? What do
the study and practice of political communication include? How can the study of political
communication be characterized?

9. Name 3 levels of politic and information flows. Enumerate the means of political
communication. Can the types of political communication be used together?
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10. What is the main purpose of manipulative communication techniques? Enumerate the
main manipulative communication techniques. Explain the usage of fear and emotional appeal as
manipulative communication techniques. What is the purpose of the use of time limit?

3ananme 3. O0cyauTe M MOArOTOBbTE MUCbMEHHbIEC BHICKA3BIBAHUSA MO CJEXYIONIHM
BOIIPOCaM:

1. Discuss with your partner the differences between PR and marketing.
2. Explain how you understand marketing.
3. How can PR and marketing work together?

8.4 Tumnosoe 3aJaHMue 1Jisd OIICHKH HABbIKOB

3aganue 1. Ucnoub3ysi BOkaOyasip HUKe, 00bSICHUTE KOJLJIere-CTaxkepy cJaeaylolue
MOMEHTBI:

- why PR is very important nowadays

- how PR educates people

- how you understand one-way and two-way communication
- why you have chosen the profession of a PR practitioner

- if it is difficult to obtain favorable publicity

- what the ways of fostering positive awareness are.

Useful vocabulary:

- to have a powerful impact on

- to come into contact with

- to drive smb’s decisions

- to be a company's biggest asset

- to give smb. a competitive edge

- to manage reputation

- to adapt mutually to

- to encompass — to surround and have or hold within

- to communicate a message

- the proliferation of tools and technologies

- to align with — to place or arrange (things) in a straight line / come together in agreement
or alliance

- to master human connections at a deep level

- to elevate (raise or lift smth. to a higher position) the people and products

- to be focused on cultivating the media and celebrities

- to tell the stories of an agency’s clients

- endorsement - a statement or action which shows that you support or approve of
something or someone

- to obtain favorable publicity

- to handle crisis management issues

- the communication hub (the effective centre of an activity, region, or network) of an
organization

- to shape a company’s image

- to contribute to a company’s image

- to make a heartfelt connection between

- to benefit from

- an awareness - concern about and well-informed interest in a particular situation or
development
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- to spin (spin) - if someone puts a certain spin on an event or situation, they interpret it
and try to present it in a particular way

- to foster (encourage the development of smth.) positive awareness

- to communicate a firm’s trust and credibility (the quality of being trusted and believed
in) toward appropriate traditional and digital channels

- one-way / two-way communication

- to build and maintain reputation for a company and its products or services

- to announce a company’s latest news

- to leverage (use smth. to maximum advantage) communications strategies

- to evolve — to develop gradually

- to share genuine, credible, relevant news and information

- to grow, maintain and protect brand acceptance, awareness, reputation and sales

- to create measurable, fact-based conversations, events and activities

- to educate and inform public masses about

3ananue 2. [loaroTroBbTe YCTHOE MOHOJIOTMYECKOE BBICKA3BIBAHNE MO CJAEAYIOIINM
YTBep:KAeHHUAM, UCI0JIb3Ysl IUIaH HUKe:

Make sure to use the following expressions:

I fully agree with it | disagree with it

Beyond all doubt There’s smth. in it, but...

I wouldn’t say so

Oh, that’s all wrong, I’m afraid

I agree with it on the whole but it could be said that...

1. On a more specialized level, the media are no longer just mass communication.
2. The media’s power and influence in a democratic society reside in their independence
from government control.

9. IlepeyeHb OCHOBHOIi M JONOJHUTEIbHOI y4eOHOI JIMTEepaTypsbl, HE0OX0AUMOM
AJIsl OCBOEHHS THCHUIIHHBI

9.1. OcHoBHas JuTEpaTypa

1. CrynuukoBa, JI. B. Axrmmiickuii sS3bIk B MexayHapoaHoMm Ousnece. English in
international business activities : yaebnoe mocooue mis By3os / JI. B. CtynaukoBa. — 2-¢ u3g.,
nepepad. u gon. — Mocksa : M3natensctBo HOpaiit, 2023. — 216 c. — (Bricuiee oOpa3oBanue).
— ISBN 978-5-534-11015-9. — Texkcr : anexktponnblii // O6pa3oBarenbHas miatopma KOpaitt
[caiiT]. — URL.: https://urait.ru/bcode/517594

2. HyxnoBa, E. E. Awnrmmiickuii s3pik. Professional Reading: Law, Economics,
Management : yyeOHoe noco6ue ais By3oB / E. E. HyxHoBa. — 2-e u3n., ucnp. u gon. — Mocksa
: I3patensctBo FOpaiit, 2023. — 149 ¢. — (Bricmee oo6pazoBanue). — ISBN 978-5-534-07994-
4. — Texkct : snexktpoHHblii // OOpazoBarenbHas matdopma FOpaiit [caiir]. — URL:
https://urait.ru/bcode/515118

3. Sxymesa, M. B. Awnrnwmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHMK U IpakTUKyM Juist By30B / W. B. SIkymeBa, O. A. JlemuernkoBa. — 3-€ W3., UCIIP. U JIOTI.
— Mockaa : U3natenbctBo FOpaiit, 2023. — 148 ¢. — (Briciiee o6pa3oBanue). — ISBN 978-5-
534-07026-2. — Texkcrt : anexTpoHHbIl // O6pa3oBarenbHas matdopma FOpaiit [caiiT]. — URL:
https://urait.ru/bcode/512146
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9.2. JlonoJIHUTEJIbHAS JJUTEPATYypa

1. AHrIMACKHUNA S3BIK U €CTECTBEHHO-HAYYHBIX HAMPABICHUM : yYeOHUK U MPAKTHKYM
s By3oB / JI. B. Ilomybuuenko, E. D. Koxapckas, H. JI. Moprys, JI. H. IlleBbipaseBa ; nox
penakuueii JI. B. [Tomy6uuenko. — Mocksa : U3natenscTBo IO0paiit, 2023. — 311 ¢. — (Briciiee
obpazoBanue). — ISBN 978-5-534-15168-8. — Texkcrt : anexTpoHHbI // OOpa3zoBarenbHas
wiatdopma FOpaiir [caiit]. — URL.: https://urait.ru/bcode/511523

2. Cmupnrosa, H. B. Anrmmiickuii 361k 11 MeHemkepos (B1—B2) : yueGHUK 11 By30B
/ H. B. CmupnoBa, A. B. Cokornosa, 0. A. [lyrnac. — Mocksa : UznatensctBo FOpaiit, 2023. —
185 ¢. — (Bricmiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 3ieKTpoHHBIN //
OopazoBarenbHas miardopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/516893

10. IlepeuyeHnsb pecypcoB HH(POPMAIHOHHO-TEJIEKOMMYHUKANIMOHHO# ceTH «AHTepHeT»,
HEe00XOAUMBIX /ISl OCBOCHHUS TUCHUILINHBI U HH()POPMAIMOHHBIX TEXHOJIOT Ui,
HCMOJIb3yeMbIX MIPH OCYLECTBJIEHUN 00pa30BaTeIbLHOI0 NMPoIecca Mo JMCHHUILINHE,
BKJIIOYAs NlepeYyeHb MPOrPaMMHOIo odecneyeHus: 1 HHPOPMAIIHOHHBIX CIIPABOYHBIX
cucTteM (MpH HEOOXOAMMOCTH)

1. http://biblioclub.ru - 95C «YHuBepcureTckass OMOINOTEKA OHJIANHY

2. Uadopmanuonnas cucrema Everyday English in  Conversation -
http://www.focusenglish.com

3. baza mannbix Oxford Journals Okcdopackast OTKpbITasi HHUIIMATHBA BKIIOYAET MTOJTHBIN
U (hakynbTaTUBHBINH OTKPBITHIA nocTyn K Ooisee, uem 100 xypHanaMm, BHIOpAaHHBIM U3 KaXKJOU
npeaMeTHoM obsactu - https://academic.oup.com/journals/pages/social_sciences

4. On line CIIOBaphb u Te3aypyc Cambridge Dictionary -
https://dictionary.cambridge.org/ru/

5. BBC «O6pazoBarenshas miargopma FOpaiit» https://urait.ru

6. http://elibrary.ru/org_titles.asp?orgsid=14364 - Hay4Has 3JEKTpOHHas OHOIHOTEKA
(HB3B) «eLIBRARY.RU»

7. https://student2.consultant.ru/ — onnaita-Bepcust Koncynsrantllmtoc: CtyneHt

JINeH3noHHoe NporpaMMHuoe odoecreyeHue:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apybexHoe, BO3Me31HOE);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: Cryment» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0eKHOE, CBOOOHO PACIIPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacpoCTPaHIEMOE).

11. MeToaundyecKkue PEKOMECHIAIUH 11O OPraHM3allMU U3YUYCHUSA TUCHUIIJINHBI

Opranuzanus o0pa30BaTENbHOTO TpOIEcca periaMeHTUpYyeTcs Y4YeOHBIM IUTAHOM H
pacrnicanueM yueOHBIX 3aHATHN. S3b1k 00ydeHus (mpernogaBanus) — pycckuit. s Bcex BUIOB
ayJIMTOPHBIX 3aHATUHN aKaJeMUUYECKUN Yac yCTaHABINBAETCS NPOAOIKUTEIBLHOCTBIO 45 MUHYT.

[Ipu  QopMupoBaHMM CBOCH HWHIMBHAYyaJbHOM  0Opa30BATEIIBHOW  TPAaeKTOPUHU
O6y‘I&IOH.IHﬁCH HUMCCT IMPAaBO HaA MEpe3auCT COOTBCTCTBYOIHNX JUCHUILIIIUH U HpO(bGCCI/IOHa.HBHBIX
MOJIyJIel, OCBOEHHBIX B TMIpOLECCe MPEAIIECTBYIOMIEr0 O0y4YeHHs, KOTOpbIi 0CBOOOXKIaeT
o0yJaromierocss 0T He0OX0IMMOCTH UX MIOBTOPHOTO OCBOCHHSI.

19


https://urait.ru/bcode/511523
https://urait.ru/bcode/516893
http://biblioclub.ru/
http://www.focusenglish.com/
http://www.oxfordjournals.org/
https://academic.oup.com/journals/pages/social_sciences
https://dictionary.cambridge.org/ru/
https://urait.ru/
http://elibrary.ru/org_titles.asp?orgsid=14364
https://student2.consultant.ru/

OoOpa3oBaTte/ibHbIE TEXHOJIOTUH

VY4eOHBII mpolecc MpH NPENnoJaBaHUM Kypca OCHOBBIBAETCS Ha MCIIOJIb30BAHUM
TPaJIWLMOHHBIX, HWHHOBALMOHHBIX M WH(GOPMAIMOHHBIX OOPa30BATEIbHBIX TEXHOJIOTHIA.
TpaauunonHbie 00pa3oBaTeIbHbIC TEXHOJIOTUU MIPECTABICHBI 3aHATHAMHU MTPAKTHYECKOTO TUTIA.
HuHoBanoHHble 00pa3oBaTeIbHbIe TEXHOIOTUN HCIIONB3YIOTCS B BUAE IIMPOKOTO MPUMEHEHHUS
aKTUBHBIX M MHTEPAKTUBHBIX (hOpM IpoBeaeHus 3anatuil. Hdopmamonssie 00pa3oBaTenbHbIe
TEXHOJOTHH PpEeaTU3yloTcsl MyTeM aKTHUBHM3AIl[MM CaMOCTOSTEIbHOM paboThl CTYACHTOB B
UH(OPMALIMOHHOM 00pa30BaTENbHOM cpene.

3aHATHSA JTeKIMOHHOIO THIIA

JIeKIIMOHHBI KypC TMpEanojaraeT CHUCTEeMAaTU3UPOBAHHOE H3JI0KEHHE OCHOBHBIX
BOIIPOCOB y4€OHOTO TIJIaHa.

Ha nepBoii nexiuu nekrop 00s3aH MpeayNnpeIuTh CTyIeHTOB, IPUMEHHUTEIBHO K KAKOMY
06a3zoBoMy yueOHUKY (YueOHUKaM, y4eOHBIM ITOCOOUSIM) OyIeT MPOYUTAH KYpC.

JIeKIIMOHHBIN Kypc OJDKEH JaBaTh HanOOJbIIMN 00beM MH(OpManuu u oOecreynBaTh
Oosee rirybokoe MOHMMaHNe y4eOHBIX BOIPOCOB MPHU 3HAUUTEIHLHO MEHbBILEH 3aTpaTe BPEeMEHH,
4YeM 3TO TpedyeTcs OONBIINHCTBY CTYIEHTOB Ha CAMOCTOATENbHOE U3YUEHUE MaTepraa.

3aHATHS CEMMHAPCKOT0 THIIA

3aHATUS CEeMMHApPCKOro THMa (IPAaKTUYECKHE 3aHATHS) MPEACTaBIAIOT  cO0Oi
JEeTaM3alii0 TEOPETUYECKOro MaTepualia, MPOBOJATCS B IENAX 3aKpeIUIeHHs Kypca u
OXBATBIBAIOT BCE OCHOBHBIE Pa3/IeIbl.

OcHOBHO# (HOpMOIi TTPOBEACHHUS 3aHATHI CEMHHAPCKOTO THIA (TPAKTHYECKUX 3aHITHI)
ABIsIETCS 00CyKIeHHe Hanboiee MPOOIEMHBIX M CIIOKHBIX BOIIPOCOB IO OTAEIHHBIM TEMaM, a
TaK)Ke pelleHne 3a7a4 1 pa300p NpUMEpOB U CUTYyaIlHil B ay IUTOPHBIX ycI0BUIX. B 06s13aHHOCTH
IPEenoJIaBaTessl BXOIAT: OKa3aHWE METOINYECKOH MOMOIIM U KOHCYJIbTHPOBAHUE CTYJIEHTOB IO
COOTBETCTBYIOIIIMM TEMaM Kypca.

AXTHBHOCTb Ha 3aHSATHIX CEMUHAPCKOTO TUTA (MTPAKTUYECKUX 3aHATHIX) OLCHUBACTCS 10
CIIEYIOIIUM KPUTEPUSIM:

— OTBETHI Ha BOIPOCHI, IIpe/yIaraeMble MperoiaBaTesieM;

— ydacTue B IUCKYCCHUSIX;

— BBINIOJTHEHUE MPOCKTHBIX U WHBIX 3aJ[aHHIA;

— aCCUCTHpOBAHHE MPENOo/IaBaTeNI0 B MPOBEACHUN 3aHATUM.

Jloknazipl W ONMIMOHMPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENECHb BIAJCHHUS TEOPETUYECKHM
MaTepuaioM, a TaKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUM.

OrneHuBaHuE MPAKTHUECKUX 3aJJaHUN BXOJUT B HAKOIUIEHHYIO OLICHKY.

CamocTosiTesibHasi padoTa 00yYarOuxcst

CamocrosTenbHas paboTa CTyIEHTOB — 3TO IPOLECC aKTUBHOIO, IEJIEHAIPABICHHOTO
NpUOOpETEeHUs] CTYACHTOM HOBBIX 3HaHUH, yMEHHH 03 HemoCpeICTBEHHOro0 Yy4acTus
IpEenoJiaBaTessi, XapaKTepU3YIOUIMHCS TPEAMETHOW  HalpaBIEHHOCTHIO, 3((eKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEbHOCTH 00y4aroIIerocs.

Lenu camocTosTeNbHON PaOOTHI:

— CHCTeMaTH3alUs U 3aKperyieHuEe MOJyYEHHBIX TEOPETUUYECKHX 3HAHUM M MPAaKTHUYECKHUX

YMEHUU CTYICHTOB;

- yrayOJeHue U paclIupeHre TeOPEeTHUECKUX 3HAHU;
- (dopMHpOBaHHE YMEHHUH HCIIOJIb30BaTh HOPMATUBHYIO M CIPABOYHYIO JOKYMEHTAIIHIO,

CHEIHUANIbHYIO JIUTEPATYPY;

- pa3BHUTHE MO3HABATEIBHBIX CIOCOOHOCTEH, aKTUBHOCTH CTYAEHTOB, OTBETCTBEHHOCTH H

OpraHU30BaHHOCTH;

- (GopMHpOBaHHME  CAMOCTOSITENBHOCTH  MBIIUICHUS,  TBOPYECKOW  HMHUIUATHBBI,

CIIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILICHCTBOBAHUIO M CAMOpPEaIN3alliu;

- pPa3BHUTHE HCCIEOBATEIbCKIX YMEHHH U aKaJIeMUYECKUX HABBIKOB.

CamocTtosaTenbHass paboTa MOXKET OCYIIECTBISATHCS HWHAMBHUAYAIbHO WM TpyINIaMu

CTYZCHTOB B 3aBUCUMOCTH OT II€JIH, 00beMa, YPOBHS CIIO)KHOCTH, KOHKPETHOM TEMAaTHKH.
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TexHomnorust opraHu3alid  CaMOCTOSITENIBHONM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEePHATbHO-TEXHHUYECKUX PECYpCOB 00pa30BaTEIHHOTO
YUPEKICHUS.

[Tepen BbITTONIHEHNEM O0YYAIOIIUMHUCS CAMOCTOATEIBLHOM paOOThI MIPEIoaBaTelh MOKET
IIPOBOJIUTH NHCTPYKTAX IO BBIIOJTHEHUIO 3a1aHMsl. B MHCTpyKTaXk BKIIOYAETCH:

— LeJb U COAEpKaHUE 3aJaHUs;

— CpOKH BBIIIOJTHEHUS;

- OpPUEHTUPOBOYHBIN 00BhEM PabOTHI;

— OCHOBHBIE TPeOOBaHUS K pe3yJibTaTaM padOThl U KPUTEPUU OLICHKH;
— BO3MOXHBIE TUITHYHBIC OMIMOKH MTPH BBHITOJIHEHUU.

HHucTpyKTax MpoBOIUTCS IMpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOIO Ha
M3y4YECHUE JUCLUILINHBI.

KoHnTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHhMEHHOMW, YCTHOM WITM CMeIaHHOo# (opme.

CTy#eHTbl AOMKHBI MOIXOIUTh K CaMOCTOSITENbHONW paboTe Kak K HauBaKHeHIemy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHsI TEOPETUUECCKUX 3HAHUMU, BBIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHI Kypca, NPUOOpETEHHs OINpEeAENCHHBIX HABBIKOB U HCIOJIb30BaHUS
npodecCuoHaIbHON TUTEPaTyphI.

[TomemeHnust 1s1 caMOCTOSATENbHON pabOThl O00ydarOIUXCsSl AOKHBI OBITH OCHAIEHBI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTh «IHTepHeT» u obecrieueHneM
JOCTyTa B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allu.

[Tpu camocTosTepHOMN TPOpPabOTKE Kypca 00ydaronnuecs J0KHBIL:

- MpOoCMaTpHUBaTh OCHOBHBIE ONPEAETICHUS U (PaKThI;
— TMOBTOPUTh TMPONACHHBIA HA 3aHATUM MaTepual W JIONOJHUTH €ro ¢ Y4YeTOM

PEKOMEHIOBAHHOM 1O JAaHHOW TEME JIUTEPATYPHI;

- H3YYUTh PEKOMEHJIOBAHHYIO JINTEPATYPYy, COCTABIATH T€3UCHI, AHHOTALIUU U KOHCIEKTHI

Haubosee BaKHBIX MOMEHTOB;

— CaMOCTOSITEIbHO BBIMOJIHATD 3a1aHUs, aHAJIIOTMYHBIE TIPE/IJIaraéMbIM Ha 3aHATHUSX;
— HCIIOJIb30BAaTh I CAMONPOBEPKH MaTepHalibl (POH/A OLEHOYHBIX CPEJCTB;
—  BBINOJHATH JOMAIIIHUE 33IaHUS TI0 YKA3aHUIO MPENo aBaTesl.

Pexomenganum mo o0y4ennro mHBaIua0B 1 aun ¢ OB3

OcBoeHre TUCIUTIIMHBI HHBATUAAMH U JuiiaMmu ¢ OB3 MoxeT ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTUMHU OOyYarOIIMMHCSA, TaK W B OTHENBHBIX Tpynmax. [Ipenmomaratorcs
CHelualbHbIe YCIOBUS Ui MOJydeHus oO0pa3zoBaHus HHBaIWaamMu u auiamu ¢ OB3.

[Ipodeccopcko-nienarornyeckuii CocTaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3UOIOTUYECKUMU
0COOCHHOCTSIMU 00y4Jaromuxcsi uHBaiIuaoB U jul ¢ OB3, uHauBUAYyanbHBIMU MPOrpaMMaMU
peabunuranuy  WHBaMUAOB (mpu  Hamuuwmu). llpu  HEOOXOAMMOCTH  OCYIIECTBISETCS
JOTIONIHUTENIbHAS TOJJEpXKKa TMPEnoJaBaHusl ThIOTOPaMH, IICUXOJOTaMH, COLHUAJIbHBIMU
paboTHUKAMU, TIPOIICIIMMH MOATOTOBKY aCCHCTCHTaMHU.

B cooTBeTcTBUU ¢ MeTOMMUECKUMHU peKoMeHnanusasMu Munoopraayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpEAINONaracTcsi HCIONIb30BaTh COIUAIBHO-aKTUBHBIC U
pedraekcuBHbIE METOAbl OO0y4YeHHS, TEXHOJOTMH COLMOKYJIbTYPHOH peaOuINTallUd C IENbIO
OKa3aHUsl MOMOIIM B YCTAHOBJIEHUU MOJHOIIEHHBIX MEXKIMYHOCTHBIX OTHOILIEHWH C JPYTUMU
CTYJEHTaMH, CO3JaHUH KOM(OPTHOIrO MCHXOJIOTUYECKOTO KJIMMAaTa B CTYICHYECKOH TpyTIIe.
IMonbop u paszpaboTka y4yeOHBIX MaTEpPHAJIOB TMPOMU3BOIATCS C YUYETOM IPEAOCTABICHHS
MaTepuaia B pa3IU4HbIX (popmax: ayIuanbHON, BU3YaIbHOM, C MCIOJIb30BAHUEM CHEIHAIbHBIX
TEXHUYECKUX CPEICTB U NH(DPOPMAIIMOHHBIX CHCTEM.

Menuamarepuansl TakKe ClEAyeT MCHOJIb30BaTh M aJanTHPOBaTh C  y4ETOM
WHINBUAYATBHBIX OCOOEHHOCTEH 00yueHuss nHBaU 0B 1 uI] ¢ OB3.

OcBoeHuE OUCHMIUIMHBI HHBamugamMu © Jumamua ¢ OB3  ocymectBisercss ¢
UCIIOJIb30BAaHUEM CPEACTB OOy4YEeHHsI OOIIEro W CHEIUAIBHOTO Ha3HAYCHHUs (MIEPCOHATBLHOTO U
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KOJUIEKTUBHOI'O HCIIOJIb30BaHUA). MaTepuanbHO-TEXHUYECKOE OOecrieueHue MpeaycMaTpuBaeT
npucnocoOIeHrne ayAuTOpHil K Hy>kKJaM WHBanu0B U ui ¢ OB3.
dopma TMpPOBENECHUS AaTTECTAlUM ISl CTYJAEHTOB-UHBaIuMgoB u Jmi ¢ OB3
YCTaHABIMBAETCS C YUYETOM MHIUBHIyAIbHBIX TICUXO(PU3NIECKIX 0COOCHHOCTEH. J{71s1 NHBaTUI0B
u yuin ¢ OB3 mpexycmarpuBaetcst nocTymHas (GopmMa MpenocTaBiICHUs 3aJaHWN OIIEHOYHBIX
CPENCTB, @ UMEHHO:
— B [IEYATHOW WJIU AJIEKTPOHHOU (hopme (IUIsl JIUIl ¢ HAPYIICHUSIMU OMOPHO-BUTATEILHOTO
amnmnapara);
— B mTeyaTHOH (¢opmMe WIM DJIEKTpOHHOH (opMe ¢ yBETUYEHHBIM HIPUPTOM U
KOHTPACTHOCTBIO ([UIsI JIUI] C HAPYLICHUSIMU CITyXa, peUH, 3pEeHus);
— METOJIOM YTEHHSI aCCUCTEHTOM 3aJIaHus BCIYX (IJIs JIHUI] C HAPYLICHUSIMH 3pEHUs).
CrynentaM ¢ MHBaIuAHOCTHIO M JinnaMm ¢ OB3 yBenuuuBaercs BpeMsi Ha MOATOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOMPOCHIL. [[71sl TaKMX CTYZEHTOB MpeaycMaTpruBaeTcs JocTynHas popma
MPE0CTaBIICHUS OTBETOB Ha 3a/1aHUs], 4 UMEHHO:
— THUCBMEHHO Ha Oymare uiu HabOpoM OTBETOB Ha KOMITbIOTEpE (ISl JTUI] C HAPYIICHUSIMH
ciIyxa, peun);
— BbIOOPOM OTBETA U3 BO3MOXHBIX BApPUAHTOB C MCIOJIB30BAHUEM YCIYyT acCUCTEHTa (IS
JUI C HApYUIEHUSIMUA ONTOPHO-/IBUTATENILHOIO aIlapara);
— YCTHO (IU1s1 JIULI C HAPYIICHUSIMU 3PEHUS, OTIOPHO-IBUTATEIBHOTO anmnapara).
[Ipu HEoOxommMocTH JUIsi O0ydYaroImMXcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUS MOXKET MPOBOIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanmne MaTepuaILHO-TEXHHYECKOH 0a3bl, HEOOXOIUMOIi 111 OCyIIeCTBJIEHUSI
00pa3oBaTeIbLHOIO Npolecca Mo TUCHUILIHHE

YueOHasi ayauTopHMs, TpeAHA3HAYCHHAs [UIA TPOBEACHHS Y4YeOHBIX 3aHATH,
MPEAYCMOTPEHHBIX ~ HACTOSIIEW  paboueld  mporpaMmMoil  JUCHMIUIMHBI,  OCHAIlCHHAas
O60py,Z[OBaHI/IeM 1 TCXHUYCCKUMHU CPCACTBAMUA OGy‘-IGHI/I}I, B COCTAaB KOTOPbIX BXOAAT. KOMIIJICKTBI
CHelualn3upoBaHHON yueOHOW MeOenu, J0CKa KIacCHas, KOMIBIOTEP C YCTAHOBJICHHBIM
JIMICH3UOHHBIM NIPOTPaAMMHBIM O6€CH€‘-I€HI/I€M, C BBIXOAOM B CECTH «I/IHTepHeT» U OOCTYIIOM B
3JIEKTPOHHYIO MH(GOPMAIIMOHHO-00pa30BaTEIbHYIO CPEY.

IMoMernenne AJ1si CAMOCTOSTEILHOI PadOTHI 00y4AKIIUXCS — AyAUTOPHS, OCHAIIICHHAS
CIIEIYIOIMIUM 000PYJOBAaHUEM U TEXHUYECKUMU CPEACTBAMM: CIIEUAIN3UPOBaHHAs MeOenb AJis
npernoiaBaTess u 00yJaromuxcs, 10cka yueOHas, MyJIbTUMEIUHHBIN TPOSKTOP, IKPaH, 3BYKOBbIE
KOJIOHKH, KOMIBIOTEp (HOYTOYK), MEepCOHAIbHBIE KOMIBIOTEPHI Uil pabOThl 00yYaromuxcs ¢
YCTaHOBJICHHBIM JIMIICH3WOHHBIM ITPOTrpaMMHBIM OGGCHG‘-IGHI/IGM, C BBIXOJ0OM B CCThb ((I/IHTepHeT»
U JIOCTYIIOM B 3JIEKTPOHHYI0 HH(POPMAITMOHHO-00pa30BaTEIbHYIO CPEay.
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