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1. Heab n 3aa1a4n TUCHUILIHHBI

Henp nucuumnubsl «J/lenoBas KOMMYHHKalMsl Ha aQHTJIMHCKOM SI3bIKE (IIPOJBUHYTHIN
ypoBeHb |)» — npuoOpereHne CTyleHTaMH KOMMYHUKAaTHUBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JIOCTaTOYEH JUIsl PEIIEHUS COLUAIbHO-KOMMYHUKATUBHBIX 3aJad B pa3jMYHbIX O0JacTAX
npodeccHoHAIBHBIX chep ACATENBHOCTH U B LEISIX CaMOOOpa30BaHMUs.

3anaun AMCHMILTHHBI:

— JIOCTHXKEHHE HEOOXOAMMOr0 YPOBHS JIMHIBUCTUYECKHX HABBIKOB — H3y4YCHHE H
HCIIOJIb30BAHUEC JICKCUYCCKUX U I'PAMMATHYCCKUX CAWHUIL B O6'béMe, KOTOpBIﬁ HCO6XOI[I/IM JJIsA
TBOPYECKOM JIESITEILHOCTH B IPO(ECCHOHAIBHBIX chepax H CHTYAIHAX;

— pa3BHUTHE IMCKYPCHUBHBIX HAaBBIKOB — YMEHHsS IMOCTPOCHHUS IIEIOCTHBIX, JIOITMYHBIX
BBICKA3bIBaHUH (AMCKYPCOB) pa3HbIX (YHKIMOHAIBHBIX CTHJICH B YCTHOW M NHUCBMCHHOMN
KOMMYHHKAIIUU Ha OCHOBC IIOHUMAaHUuA Pa3IINIHBIX BUI0B HpOCI)eCCI/IOHaJIBHO'
OPHMEHTUPOBAHHBIX TEKCTOB IIPU YTCHUH U ayAUPOBAHHU;

— pa3BHUTHE MPAKTUKH UCIIOTB30BAHUS AHIIIUHCKOTO SI3bIKA JUTS PEIICHUS! CIIeIHaTbHBIX
npo(ecCHOHANBHBIX 33734 (MOJ0Op JIMTEPATyphl, YTCHHEC COOTBETCTBYIONIMX HCTOYHHKOB,
IPOCMOTP MPOrpaMM 10 UHTEPECYIOLICH CTyACHTa MPOOIeMaTHKe);

— 3aKpeIUICHHE CTPATEerHYecKoro HaBblKa — HAaBbIKA HCIIOJIb30BaTh BepOalbHbIC U
HeBep6aﬂbeIe CTpaTteru Jjid KOMIICHCAluKU HpO6eJIOB, CBA3aHHBIX C HCEAOCTAaTOYHBIM
BJIA/ICHUEM SI3bIKOM;

— pa3BHUTHE KOTHUTHBHBIX H HCCIICIOBATEIbCKUX YMCHHIA;

— pacuuMpeHHe Kpyro3opa M MOBBIIICHHE OOLICH KyJbTYPbI: M3yYCHHE KYJIbTYPHBIX
0COOCHHOCTEH, HPAaBOB, 0OBIYACB CTPAH U3y4aeMOT0 S3bIKa, STUKH, BOCIIUTAHHE TOJICPAHTHOCTH
Y YBaXEHHS K lyXOBHBIM IICHHOCTSIM Pa3HbIX CTPaH U HAPOJIOB,;

— (opMHpOBaHHE TOTOBHOCTH HAJIAXUBATh MEXKKYJIbTYPHBIC  BHEITHEAKOHOMUYECKHE
CBSI3H, MPEJICTABIIATH CBOIO CTPaHy Ha MEKAYHAPOIHBIX CEMUHapaX, KOH()EPEeHIUIX, paboanx
BCTpEYaXx, y4aCTBOBATh B PE3CHTALMSAX;

— pa3BUTHE YMEHHS HAXOAWUTh PEIICHUS B OBICTPO MECHSIOIIUXCS — YCIOBHUSIX
MEXYHApOJAHOT0 OU3Heca.

2. MecTo AMCHHMILVINHBI B CTPYKTYpPe OCHOBHOM NPO(ecCHOHAIBLHOM
o0pa3oBaTe/IbHOI NMPOrpaMMbl BbICIIET0 00Pa30BaHUA

JucriuminHa «JlenoBasi KOMMyHHKANUsl Ha aHTJIMHCKOM sI3bIKe (TIPOJIBHHYTHI yPOBEHb
[)» BXoauT B (haKyIbTaTHBHYIO YacTh Y4€OHOTO ITUIaHa, M0 HanpaBieHuo moaroToBku 38.03.02
MeHeaKMEeHT, HalpaBiIeHHOCTh (Mpoduiib) « YpaBieHue OU3HECOM.

3. O0beM AUCUMIIMHBI B 324€THBIX eINHUIAX U AKAJeMUYECKHX Yacax ¢
yYKa3aHueM KOJINYeCcTBA aKaJeMHYeCKHX YacOB, BbIIeJEHHbIX HA KOHTAKTHYIO padoTy
o0y4yalolmuxcs ¢ npenojgaBaresemM (M0 BUIaM y4eOHbIX 3aHATHI{) H HA CAMOCTOSITETLHYIO
padoTy o0y4aromuxcs

O61mmas Tpy10EMKOCTh TUCIUIUIMHBI COCTABISAET 3 3au€THBIC €AUHUIIBL, Bcero — 108 vaca.

Bcero yacos
Bua yuyeOHoii padoTsl ouHas popma OYHO-3a0YHast
o0OyueHus dbopma oOyueHus
KonTakTHas padora ¢ npenogaBaresieM (Bcero) 20 12
B ToM uucne:
3aHATHUS JIEKIMOHHOTO THIIA - 6
3aHATHS] CEMUHAPCKOTO TUIA (CEMHUHAPHI) 20 6




CamocrosiTesibHas padoTa (Bcero) 88 \ 96
dopma KOHTPOJIS 3ayer
O0mas TpyA10€MKOCTb 1M CHUIIIHHBI 108

4. IlepevyeHb NJIAHMPYEMBIX Pe3yJbTATOB 00y4YeHHUS MO IMCUMUILINHE, COOTHECEHHbIX
¢ IVIAHMUPYEMBbIMH Pe3yJibTATAMHU OCBOEHHMSI OCHOBHOM NMPOo(hecCHOHATBLHOM
o0pa3oBaTe/ibHOI NPOrpaMMBbl

Kox u HaumenoBanue

Kon m nanmenoBanue

Pe3y.]'leaT]>I oﬁyqem/m mo

KOMIIeTeH I MU (1il) HHAUKATOPA J0CTHKEHUS
AMCUMILINHE
BBIIIYCKHUKA KOMIIeTeHIIUH
KommyHnukauus NyK 4.1 3HaTh: rpaMMaTUYECKHE MTPABUIIA,
YK-4 OcymecTBiser ACTIOBYIO | ()OpMBI U KOHCTPYKIIMH, JIEKCUKY
Crocoben OCYHICCTBJIATL | KOMMYHHUKAIHUIO B yCTHOI\/JI AHTJIUUCKOTO SI3bIKa,
JCNOBYI0 KOMMYHHKALMIO | GOpME  HAa  PYCCKOM M | geoGXOmMMBIE s
B YCTHOM M TNHUCbMEHHOU ;};)Ic{T}L)azHHOM SI3BIKAX. OCYIIECTBICHHS MEKITHIHOCTHOTO
opMax Ha .
(bop 0OLIeHHS B paMKax OMpeAeIeHHBIX
roCyJapCTBEHHOM  si3bIKe | OCyIIEeCTBIISIET JIEJIOBYIO
o .. | pa3rOBOPHO-OBITOBBIX TEM.
Poccuiickoit @enepanyii 1 | KOMMYHUKALMIO B TUCbMEHHOU
YMmeThb: JIOTUYHO,
MHOCTPaHHOM(BIX) dbopmMe  Ha  pycCKOM W
A3bIKe(ax) WHOCTPAHHOM SI3bIKaX. ApryMCHTHPOBAHO H  KOPPCKTHO
MOATOTOBUTh YCTHBIE u
MMCbMEHHbIE BBICKA3bIBaHUS Ha
MHOCTPAHHOM SI3bIKE B
MEXINYHOCTHOM  OOIIEHUU U
MEXKYJIbTYPHOM
B3aUMO/ICVICTBUH.
Baagers: HaBBbIKAMH

UCIIOJIB30BAaHUs MOHOJIOTMYECKOU
W JIAAJOTUYECKOW YCTHOM |
IIUCBMEHHOU pe4Yd B CUTYyalUAX

MECKINYHOCTHOI'O 158
MEKKYJIBTYPHOIO
B3aUMOJICHCTBHUSL B  Mpeaenax
WU3y4YEHHOTO SI3LIKOBOT'O
Marepuasna.




5. Conepxxanue IMCUUNIMHBI

HaunmeHnoBaHne TEM

Conep:xkanue Tem (pa3esioB)

(pa3aeJioB)
Levels and areas of Jlekcuka: TepMUHBI B cpepe yNpaBICHUS, YPOBHU MECHEIKMEHTA,
management TPYAOBbIC OOS3aHHOCTH, HAa3BaHHUS M OTBETCTBCHHOCTH OTJIEJIOB
YpoBHH U chepbl OopraHu3alu
yIpaBJIeHUS Yrenne: Duties at Work, Responsibilities as they are

I'pammaruka: BpeMeHa akTUBHOIO 3aJI10Ta.

YcTHas peub (MommIornieckas):

-00Cy’)XKJIeHHE TPYJOBBIX OOS3aHHOCTEH YMPaABIECHIEB pa3HBIX
YpOBHEMU

VYcrHas pedb (MOHOJIOTHYECKas):

- TOKJIa]] 00 OTBETCTBEHHOCTSIX OTJ€JIa KOMIIAHUU

IInceMmenHas peusb:

- keiic Johnson and Johnson

Organizational structures

Jlexcuka: TepMHUHBI B 00JJACTH OpraHU3alMOHHBIX OCOOEHHOCTEU

OpraHu3anuoHHbIC OpraHu3alii, BUIbl CTPYKTYP, PECTPYKTYPHU3ALIUs
CTPYKTYPbI Yrenue: Restructurization, Change in Organisation
I'pammaruka: [Topsigok CIIOB B BOIPOCHUTEIBHOM IPEIIOKCHHU.
[Topsimok cI0B B BOCKJIMIIATEIBHOM TIPEAJIOKEHHU. BpemeHa
MaCCUBHOTO 3aJI0Ta.
YcTHas peyb (MOTMIOTHIecKas):
- TPEUMYIIECTBA W HEJAOCTATKH PAa3JIMYHBIX OPTraHU3aAIMOHHBIX
CTPYKTYp
YcTHas pedb (MOHOJIOTHYECKAs):
-OIHMCaHUE CTPYKTYPBI KOMITAHUHT
[TucbMeHHas peys:
- Kewic Levi’s
Leadership Jlekcuka: TEpMHHBI B 0O0JIACTH JIUACPCTBA, JIMJCPCKUE KAuecTBa,
JlunepcTBo THUIIBI YIIPABIICHIIEB, CTUJIN YIIPABICHUS

Yrenune: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: ['epyHauil, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (monuaorundeckasi):

-00Cy’K/IeHHE THIIOB YIIPABJICHIIEB U UX KaUeCTB

VYcTHas peub (MOHOJIOTHYECKAs ):

-OIIMCaHUE CTUJIEN yIIPaBICHUS

[TucemenHas peus: keiic The new boss

Recruitment
[Ton6op nepconana,
PEKPYTUHT

Jlexcuka: TepMHUHBI B 0071aCTH PEKPYTUHTA, XEIXaHTUHT, €0 BU/JIbI
U METO/Ibl, peUeBble CTPYKTYPBl K 000pOTHI Ha cOOECeI0BaHUU TIPU
npueme Ha padoTy

Yrenwue: A job interview, Headhunting, Methods of selection
I'pammaruka: ¥YciaoBHbIE NPETIOKEHUS. CocnararenpHoe
HaKJIOHEHUE.

VYcTHas peub (Monuaorunyeckasi):

-MEeTO/Ibl PEKPYTHHTA, cOOece10BaHNe

VYcTHas peub (MOHOJIOTHYECKAs):

- keiic Kidselebration

IIncemenHas peusb:

- HalKMcaHue cOOCTBEHHOTO pe3loMe
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Business Plan
buzuec-mian

Jlexcuka: BozmoskHocTH (hprpMbI (pe3tome), BUbI TOBAPOB (YCIyT),
PBIHKK COBITa TOBAapOB, KOHKYPEHIUS, ITUIAH MAapKeTHHIa, IUIaH
IIPOU3BOJICTBA, OpPraHM3AL[MOHHBIM IUIaH, OLEHKAa pUCKAa H
CTpaxoBaHHsl, GPMHAHCOBBIN IUIAH, CTPATETUsl (PUHAHCUPOBAHHMSL.

Yrenwne: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

I'pammatuka: CriocoObl  BBIpaXKeHHS ~ Oyaymiero,  BpeMeEHa
AKTHBHOT'O U MACCUBHOTIO 3aj0ra — HOBTOPEHHUE.

VYcrHas peub (MOaUI0rndyecKas):

- 00cyX/IeHre BceX MIaroB OM3HEC MIIaHUPOBAHUS

VYcrHas pedb (MOHOJIOTHYECKas):

- Ipe3eHTaIisl COOCTBEHHOT'O OM3HEC IJIaHa

IInceMenHas peusb:

- keiic KFC




6. CTpyKTypa IMCUUILIMHBI 10 TEMaM C YKa3aHHEeM OTBeIeHHOr0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKUX YaCOB U BU/I0B Y4eOHBIX 3aHATHI

Ounas ¢popma o0yueHus (B yacax)

KonrakTHas padora CamocTrost
HaunmenoBanue TeM
Ne 3anarus TeJbHAas Bcero,
(pa3nesoB)
/o JekuuonHoro | Cemunapsnl | padora, gac.
AUCHHUILINHBI
THIIA qac.
1 YpoBHU U chepsl i 4 17 21
yIpaBlIeHUs
2 Opranu3anuoHHbIE i 4 18 29
CTPYKTYPBI
3. | JlImaepcTBO - 4 18 22
4 [TonGop nepconarna, i 4 17 21
PEKPYTHHT
5. busnec-nan - 4 18 22
HUroro: - 20 88 108
OuHo-3a04Hasi popma oOyueHnus (B yacax)
KonrakTHas padora CaMocTost
HauMenoBanue TeM
No 3angaTus TeJbHAs Bcero,
(pa3neJioB)
/1 JekuuonHoro | Cemunapnl | padora, qac.
JUCHHUILINHDI
THIIA qac.
1 YpoBHU U cdhepbl 1 1 18 20
YIPaBJICHUS
2 OpraHu3anuoHHbIC 2 1 20 23
CTPYKTYPBI
3. | JImgepcTBO 1 2 18 21
4 [Ton6op nepconana, 1 1 20 22
PEKPYTHUHT
5. | busHec-tuian 1 1 20 22
Hroro: 6 6 96 108

7. IlepeyeHb y4eOHO-MeTOANYECKOI0 00ecreYeHus 1JIsl CAMOCTOATEIbHOM padoThl
00y4yauuxcsi Mo JUCHHUNJINHE

CamocrodrenbHas paboTa sIBJISI€TCSI OJHUM M3 OCHOBHBIX BH/I0B YU€OHOI €ATENIbHOCTH,
COCTaBHOM 4YacThbIO y4eOHOIO Mpolecca U UMEET CBOEH IIelbl0: TIIyOOKOe yCBOEHHE MaTepualia
JUCLUIUIMHBI, COBEPLICHCTBOBAHME M 3aKpEIUIEHHE HaBBIKOB CaMOCTOSTEIbHOM paboThl ¢
JUTEPATYpPOM, PEKOMEHJOBAHHOW IIpENoJaBaTesieM, YMEHHME HaWTH HYXXHBI Marepuail u
CaMOCTOATENIBHO €r0  HCIIOIb30BaTh, BOCIUTAaHUE BBICOKOM TBOPYECKOM aAKTUBHOCTH,
WHUALHAATABBL, TPHUBBIYKM K IIOCTOSHHOMY COBEpPUIEHCTBOBAHHWIO CBOMX 3HAaHHW, K
L[EJICY CTPEMIICHHOMY Hay4YHOMY ITOUCKY.

KonTponb camocToATenbHOW pabOThl, SBISETCS BaXHOW COCTaBISIOLIEH TEKYIIEro
KOHTPOJI YCIIEBAEMOCTH, OCYILECTBIIAECTCS IPENOaBaTeIeM BO BpeMsI IIPAKTUYECKUX 3aHATUN U
o0ecrieynBaeT OLIECHUBAHKUE X0/1a OCBOEHUS U3y4aeMOU TUCIUIUINHBI.



16
17
18
19

Bo3moxkHbIe TeMbI IIPe3eHTAIHI:

The greatest success of entering a foreign market
The greatest success on a domestic market
Keys to successful management (based on an example of a certain company)
Ways to win customers
Internet advertising and buzz marketing
Peculiarities of Public Relations
Ethics in Business
Entrepreneurial Skills
Headhunting: what does it take?
Tips to be successful at job interviews
What makes a great manager
Cultural stereotypes in business: Russia (any country)
Efficient ways to motivate staff
Effective methods of market research
Product life cycle
. The marketing strategy of a company (the 4P’s)
. The promotional strategy of a company (promotional tools)
. The greatest flop on a domestic market
. The greatest flop on a foreign market

TpeOoBaHMsl K NPe3eHTALMHA:

1. 9-15 cnaiinos B PowerPoint
2. Ilnan npe3eHTanuu:

v Berymuienue (oueMy BbhIOpaHa JaHHas TeMa npeseHTanun) (2 ciaiina)

v OcHOBHas 4acTh

v’ Bakmouenue (BbIBoIbI) (2 ciaiina)
3. Crukep Npe3eHTyeT CBOIO TeMy (OrpaHUYEHHE 110 BPEMEHHU — 5-7 MUHYT) U OTBEYAET Ha

BOTIPOCHI YYACTHUKOB Ha aHTJIMHCKOM SI3BIKE.

PexomeHnaaumuu no noaAroroBke K npe3eHTanuu

Oransl paboThl HaJl Ipe3eHTanuel

- IlpenBaputenbHas MOCTaHOBKA MPOOJIEMBI JIM BEIOOP TEMBI.

- BreigBmkeHue 1 00CyKA€HNE TUIIOTE3 PELICHUs OCHOBHOM MPO0OIeMbl, HCCIIeJ0BaHNE
KOTOPBIX MOXKET CIIOCOOCTBOBATh €€ PEILICHUIO B paMKaX HaMEUEHHON TEMaTHUKH;

- Tlouck u c6op MaTepuaa ajs pelieHus MpoOIeMbl U PaCKPBITHS TEMBI;

- OxkoHyarenbpHas NOCTaHOBKA MPOOJIEMBI UIH BBIOOP TEMBI;

- Tlouck perieHus: MM pacKpbITHE TEMbI HA OCHOBE aHaJIN3a M KJlacCU(pUKaLuu
coOpaHHOTO MaTepHuaa;

- Ilpe3eHTanus u 3amuTa NPOEKTOB, IPEANOIAraas KOJIEKTUBHOE 00CYXKIEHHE.

[Tpe3eHTanus 10MKHA COAEPKATH TAKHE AIEMEHTHI KaK:

- OTJIaBIICHHE;

- ATy TIOCTIEAHEH PEeBU3UU;

- nH(pOpMaIHIo 00 aBTOPAX;

- CITUCOK TIOJIE3HBIX KAYECTBEHHBIX CCHUIOK C MOAPOOHBIM X OMHCAHUEM

Pacnpenesnenue camocTosAATeIbHOMH padoThI

Bunsl, hopMbl 1 00BEMBI CAMOCTOSATENIBHOM pabOTHI CTYACHTOB MPU U3YYEHUH JaHHOU

JTUCIIUIIMHBI ONIPEENISIIOTCS €€ COJIep KaHueM U OTPaKeHBI B cieyIollei Tadnuiie:
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O0BeM caMoCcTOATEILHOMI

padoThI
Ne HaumenoBaHue TeM Bua camocrosiTeabHOM
n/n (pa3nesoB) QM CHUTIIUHBI padoThI OHIHO"
ouHas popma 3a09Has
o0yueHHs dopma
oOyJeHus
1. | Yposuu u cdeps! ynpasnenust | [lonroroska mnpeseHTamuid, 17 18

K ay/IMTOPHBIM 3aHSTHSIM,
TECTaM, BBINIOJIHCHUE
CaMOCTOSITEIIbHBIX U
KOHTPOJIbHBIX padoT

2. | Opraau3annoHHbIe CTPYKTYphl | [ToArOTOBKA Mpe3eHTAIHH, 18 200
K ayIUTOPHBIM 3aHATHSIM,
TECTaM, BBITIOJTHEHUE
CaMOCTOSITEIILHBIX U
KOHTPOJIbHBIX padoT

3. | JlumepcTBO [ToaroroBka npe3eHTalui, 18 18
K ayJUTOPHBIM 3aHSATHSM,
TECTaM, BBIMIOJTHEHUE
CaMOCTOSITENIbHBIX U
KOHTPOJIbHBIX padoT

4. | Ilonbop nepconana, pekpyTuHr | [loaroroBka npe3eHTanui, 17 20
K ayIUTOPHBIM 3aHATHSM,
TECTaM, BBITIOJTHCHUE
CaMOCTOSITEIILHBIX U
KOHTPOJIbHBIX padoT

5. | busnec-nnan [ToaroroBka npe3eHTaIui, 18 20
K ayIUTOPHBIM 3aHATHSM,
TECTaM, BBHITIOJTHEHUE
CaMOCTOSITENIbHBIX U
KOHTPOJbHBIX paboT

HUTOIO: 88 96

8. IlepeyeHb BONPOCOB U THIOBBIE 3aJaHNS 1JIsl IOATOTOBKHM K 3a4eTy
8.1. IlepeyeHb BONPOCOB /IS MOATOTOBKH K 3a4eTy

1.What kinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?
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8.How are area managers encouraged to work better?
9.What are the main disadvantages of the geographic structure?

2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2. TunoBblie 3aaHUA AJI OLeHKH 3HAHUH

OOBeauTe MPaBUIIBHBINA TePMUH(BI), OTBETHB Ha CIIEYIOIINE BOIPOCH o TeMe Business
Plan:
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1. What does a business adjust to create a brand image for a product?
The marketing mix
Price

Product

2. What is the most important element of the marketing mix?
Price
Product

No single element is the most important

3. What does the overall marketing mix of a firm determine?
Marketing strategy
Marketing objective
Profit from marketing

4. Who is protected by consumer protection laws?
Businesses and customers
Just customers

Just businesses

5. Which of the following is NOT an element in the marketing mix?
Price
Profit

Promotion

8.3. TunoBsble 3a1aHus 1JI51 OEHKU YMEHHU

3ananme 1.
IIpokomMeHnTHpYiiTE (YCTHO) C/IeAyIOlIMe YTBEePKIEHHs ¢ YNOTpedJieHueM aKTHUBHOM
Jexcuku no Teme Levels and areas of management:
. Itis up to employees to keep the manager up to date on progress.
. Managers set strict time limits.
. Managers encourage staff to put forward their ideas.
. Managers and employees decide together what needs to be achieved.
. Decisions are made by managers and their staff.
. Employees get precise instructions.
. Managers do not want employees to avoid making decisions which employees should

~NOoO Ok~ WN -

make.

oo

. Managers have tight control of employees’ movements and work schedules.
9. When employees are given tasks, they decide how to complete them.
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3amanmue 2.

Onumure ypoBHH U cepbl ynpaBjieHUus1 BbIOpaHHOH BaMu koMmnannm, ucnosib3ys
Jekcuky mo teme Levels and areas of management.
Company structure or organization structure refers to the way that a company arranges people
and jobs so that its work can be performed and its goals can be met. The structure of every
organization is unique and the structure of an organization evolves as the organization grows and
changes over time.
1. Top managers and executives:
Board of Directors, Chairman (Chairwoman) or President (Am.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)
E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or
oversees all aspects of business activity, or has overall responsibility for the running of
the business).
2. Middle (Senior) management (company officers):
Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales
Director (or Vice Presidents — Am.)
3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and Development
(R&D), Production
4. to consist of, be made up of, be divided into
e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.
5. to be responsible for smth, to be in charge of
e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is
responsible for recruitment and personnel matters, the other is in charge of training.
Philip is in charge of our marketing department.
Finance director controls all aspects of finance and is responsible for allocating the
company's resources.
6. to be accountable to smb, to be responsible to smb, to report to smb
e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and
HR Director report to him (HaxomaTcs y HEro B HEIOCPEACTBEHHOM MO JYNHEHHUH).
Export Sales Director is responsible to Sales Director.
7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)
E.g. Top managers determine the company's strategy and middle managers implement the
strategy and major policies handed down from the top level of the organization.

8.4. TunoBpIe 32JaHNA 1JI OLIEHKU HABLIKOB

3apanue 1.
H3yunre keiic HuKe. Peminre, Kakoii BApHAHT, 110 BallleMy MHEHHI0, OyaeT Haubo1ee
3((peKTHBHBIM B BbISIBJCHHHU TAJAHTIUBLIX CTYAeHTOB MapKeTo0./10roB. Iloarorospre
YCTHYIO NPE3eHTALMIO Keica HA AHIVIMIICKOM fI3bIKe, 00bSICHUB CBOIl BBIOOP.

MARKETING TO STUDENTS
Virgin Mobile is a phone operator that provides a wide range of mobile communication services
to its customers in the UK. Competition between mobile phone operators is strong and winning a
large market share in the student market is vital. Students use their mobile phones a lot — to call
friends and family, and also to get information and play games. There are 2.5 million students in
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the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to students
because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided that the
best way to promote the brand to students is to find insiders: student marketers who will work on
promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and good
selling skills. There are three options:

1)Use standard job recruitment methods. Post a job advertisement, select from written applications
and hold interviews in each university.

2)Recruit people at student fairs. Universities hold fairs for students at the start of each year.
Different companies have stands at these fairs to sell their products or services to students. Students
can find out about things that may be helpful during their student life. Virgin Mobile could set up
a stand at student fairs, tell those who come to the stand about marketing opportunities and recruit
interested students “on the spot™.

3)Hold a competition in which students suggest ways to promote the brand to other students. The
students with the best suggestions get the chance to put their ideas into practice and win an
attractive prize.

3ananue 2.
Pa3patoraiiTe U 3anMIIuTe HA AHTJINICKOM fI3bIKe OM3HeC-TIJIAH /151 BBIOpaHHOro Bamu
NMPOAYKTa, paccMOTpPeB OCHOBHbBIE YeThipe I1 MapkeTuHra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepeyeHb OCHOBHOI M TONOJIHUTEIHLHON Y4eOHOI TUTEPATYPHI, HEOOXOTUMON A1
OCBOCHHUS TUCHHILIMHBI

9.1. OcHoBHas JIMTEpPaTypa

1. Yukunesa, JI. C. AHrnuiickuii s3bIK B yripasieHun nepconainom (B1—Bz2). English for
Human Resource Managers : yueOHUK 1 ipakTukyMm Juig By3oB / JI. C. Uukunesa, E. B. JIusckas,
JI. C. Ecuna. — 2-e u3a., mepepad. u qorn. — Mocksa : MU3natensctBo IOpaiit, 2021. — 203 ¢. —
(Beiciee  o6pazoBanme). — ISBN 978-5-534-08232-6. — Tekct : 21meKTpOHHBIH //
O6pasosarenbHas wiathopma KOpaiir [caiit]. — URL.: https://urait.ru/bcode/512352

2. HyxunoBa, E. E. Awnrmumiickuii s3bik. Professional Reading: Law, Economics,
Management : yaeOHOe mocobue juts By30B / E. E. HyxHoBa. — 2-¢ u3., ucrp. u 1omn. — MockBa
: U3marensctBo FOpaiit, 2021. — 149 c. — (Bricuiee oopa3oBanue). — ISBN 978-5-534-07994-
4, — Tekct : anextpoHHsld // OOpa3oBarenpHas tuiargopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/515118

3. KymmoBa, A. K. AHTIHICKMIA S3BIK 17151 MEHEKepoB U JIorucToB (B1-Cl) : yueOHUK 1
npaktukyMm Juig By3oB / A. K. Kymmosa, JI. A. Kosnosa, }O. I1. Bonsinen ; moa oOuiei pegaxkiuen

14



https://urait.ru/bcode/512352
https://urait.ru/bcode/515118

A. K. KynmoBo#i. — 2-e u3z., ucnp. u gon. — Mocksa : M3natensctBo FOpaiit, 2021. — 355 c.
— (Boicmmee oOpazoBanue). — ISBN 978-5-534-08147-3. — TekcT : SNEKTPOHHBIA //
Oo6pa3zoBarenbHas miaTdopma FOpaiit [caiir]. — URL: https://urait.ru/bcode/511221

4. BopoOneBa, C. A. Anrnuiickuii s3b1K 1151 3¢ pextuBHOro Mmenemxmenta. Guidelines for
Better Management Skills : yaebnoe mocooue s By3oB / C. A. BopoObeBa. — 2-¢ U311., HCIP. U
nor. — Mocksa : M3parensctBo FOpaidt, 2021. — 260 ¢. — (Bricmee o6pazoBanue). — ISBN
978-5-534-04198-9. — Tekcr : anexTponHbIii // O6pa3oBarenbHas miaTdopma Opaiit [calT]. —
URL: https://urait.ru/bcode/514835

5. CmupnoBa, H. B. Anrnmiickuii si3bIk 111 MeHekepoB (B1—B2) : yueOHuK a1 By30B
/ H. B. CmupHaoBa, A. B. Cokoinoga, 0. A. Jlyrnac. — Mocksa : M3narensctBo FOpaiit, 2021. —
185 c¢. — (Bricmiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 31eKTpoHHBIN //
Oo6pasoBarenbhas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/516893

9.2. [lono/tHUTEIbHAS JTUTEpaTypa

1. AHTIMIACKUI S3BIK JUTS M3Yy4arolux MexayHaponaHbie otHomeHus (B2-Cl) : yueOHuUK
s By30oB / H. B. Apxkanuesa, JI. E. bymkanen, A. K. I'apaesa, /. B. TsOuna. — Mocksa :
WznatenbctBo FOpaiit, 2021. — 255 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-534-10866-8.
— Tekcr : oanekrponsbli // OOpa3oBartenbHas 1miatdopma HOpaiit [caiir]. — URL:
https://urait.ru/bcode/517066

2. CrynnukoBa, JI. B. AHmmiickuii s3plk B MexayHapogHoM OmsHece. English in
international business activities : yue6Hoe nocodue s By3oB / JI. B. CrynHukoBa. — 2-e u3f.,
nepepad. u gon. — Mocksa : U3gatensctBo FOpaiit, 2021. — 216 ¢. — (Bsicuiee oO6pazoBanue).
— ISBN 978-5-534-11015-9. — TekcT : anexTpoHHbIit // O6pa3oBarenbHas miardopma FOpaiit
[caitT]. — URL.: https://urait.ru/bcode/517594

3. IlecroBa, M. C. Awnrnmiickuii s3bIK: EepeBOj KOMMepuecKoil qokymenTtanuu (B2) :

yaeOHOoe mocobue st By3oB / M. C. IlecroBa. — 2-¢ u3nm., nepepad. u mon. — MockBa :
WznatenbctBo FOpaiit, 2021. — 191 ¢. — (Bricmiee o6pazoBanue). — ISBN 978-5-534-11543-7.
— Tekct : oanekrponsli // OOpa3oBartenbHas mmiatrdopma HOpaiit [caiit]. — URL:

https://urait.ru/bcode/517265

4. Slkymesa, WM. B. Amnrmuiickuii s361k (B1). Introduction Into Professional English :
yueOHUK U IpakTUKyM Uit By3oB / U. B. Skymesa, O. A. JlemueHnkoBa. — 3-€ U3[., UCTIP. U AOIL.
— Mockaa : U3natensctBo FOpaiit, 2021. — 148 ¢. — (Bricmiee oopa3oBanue). — ISBN 978-5-
534-07026-2. — Texkcr : anexTpoHHbIH // Obpa3oBarenbHas miatgopma FOpaiit [caifit]. — URL:
https://urait.ru/bcode/512146

5. Heszopona, I'. JI. Anrnuiickuii s3eik. 'pamMmmaTuka : yueOHoe nmocobue Juist By3oB / I
J. Hes3zopoga, I'. . Hukutymkuaa. — 2-€ u31., uctp. u gon. — Mocksa : M3narensctBo FOpaiiT,
2021. — 213 c¢. — (Bwicmiee obOpazoBanme). — ISBN 978-5-534-09359-9. — Tekcr :
anekTpoHHbld  //  OOpazoBatenpHass  miatdpopma  IOpaitr  [caitit]. —  URL:
https://urait.ru/bcode/512890

10. [epeyenn pecypcoB HH(POPMAIHOHHO-TEJIEKOMMYHHUKANMOHHOI ceTu "UHTepHeT",
HEeO0XOAUMBIX IJIS OCBOCHH S JUCHUIIMHBI 1 MHPOPMAIIMOHHBIX TEXHOJIOTHIA,
HCI0JIb3yeMbIX IIPH OCylIeCTBJIEHNH 00Pa30BaTeJbLHOI0 Mpolecca 1o AUCUHUILINHE,
BKJIKOYas NepevyeHb MPOrpaMMHOI0 o0ecrneyeHus 1 HHPOPMALMOHHBIX CIIPABOYHBIX
cucreM (MPU HEOOXOIMMOCTH)

1. http://biblioclub.ru - 9BC «YHuBepcuteTcKast OHOIHOTEKA OHITAH»

2. https://urait.ru - 3bC «O0pa3oBarenbHas muatgopma FOpait»

3. https://learnenglish.britishcouncil.org-  caiitr  Bputanckoro CoBera ¢ GaHKOM
MaTepualioB Uil YPOKOB M CAMOCTOSATEIFHOTO M3YYEHHs aHTIHMHCKOTO S3bIKa MO Pa3IHYHBIM
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TeMaM Kak O0IIero, TaK ¥ JAeJI0BOro xapaktepa. OXBaueHbI BCE YPOBHU JICKCHYECKON CII0KHOCTH:
OT Ha4YaJIbHOTO JI0 CAMOT'0 TIPOIBUHYTOTO.

4. https://ru.duolingo.com/- GecrulaTHBIN CepBHUC JUIS M3YYCHUS MHOCTPAHHBIX S3BIKOB C
Hyns. [Iporpamma moctpoeHa B (GopMe «JIepeBa JOCTHKEHHiI»: 4TOObI MEpedTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh OINPEICICHHOE KOJMYECTBO OYKOB, KOTOPBIC JAIOTCS 32
npaBuWibHbIE 0TBETHI. EcTh mpuinoxenus as i0S n Android.

5. https://www.real-english.com/new-lessons.htm - caiitr ¢ ypokamu, CTaTbsIMH ¥ BHICO
3apHCOBKaMHU ISl M3YYAIOUIMX AHTJIMHCKUN $3bIK, BCE MaTepUalibl YCIOBHO pa3/ieieHbl Ha
JICKCHYECKUE U TPAMMAaTHYECKHE, IOCTYITHBI BCE YPOBHHU CIIOKHOCTH.

6. https://www.economist.com/ - 3KOHOMHYECKHIA CaliT 1 (GOPYM Ha aHTIIUICKOM SI3BIKE,
COJICp KAIMi JeTIOBbIE HOBOCTH, SKOHOMHUYECKHE CTaThH Ha JICJOBYIO TEMATHUKY, OOCYKICHHE
npo0JIeM JISIOBOTO XapaKTepa.

7. https://www.ft.com/- caiiT SKOHOMHYECKOH ra3eThl HA AHTIHHUCKOM si3bIKe. COJIEPIKUT
JICTIOBbIE HOBOCTH, KOHOMHYECKHE CTaThbH Ha JCJIOBYIH TEMaTHKY, OOCYXIeHHE MpoOiieM
JICJIOBOTO XapaKTepa.

JIMIIeH3HOHHO0E MPOrPaMMHOE o0ecleueHne:

- Windows (3apy0exxHoe, BO3ME3IHOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOTHO paciipoOCTpaHIEMOE);

- Koucynbrantllmoc: «Koncynerantllnroc:  CryaeHT» (poccuiickoe, CBOOOJIHO
pacIpoCTpaHsieMoE);

- 7-zip — apxuBatop (3apy0exHOe, CBOOOIHO PaCHpPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacipoOCTPAHIEMOE).

11. MeToauueckue YKazaHus QJas oﬁyqamumxcﬁ 0 OCBOCHHIO JTUCHMIIJIMHBI

CogeTbl 110 Be/ICHUIO I710ccapusi NPo¢ecCHOHATBHBIX TEPMHHOB

v/ 0TOOpaHHBIC TEPMUHBI M JTEKCHYESCKHE EIHUHUIIBI JOJDKHBI OTHOCHTHCS K HIHPOKOMY U
Y3KOMY MPOQIITIO CIIEHUATbHOCTH;

v/ 0TOOpaHHBIC TEPMHHBI U JICKCHUCCKHE EIMHUIBI JODKHBI ObITh HOBBIMH U HE
IyOIMpoBaTh paHee U3yUYEHHBIE;

v’ O0TOOpaHHBIC TEPMHHBI ¥ JIEKCHYECKHE €IUHHIBI JOJDKHBI OBITh CHAGKEHBI
TPaHCKPUIILIMEN U MEPEBOJOM Ha PYCCKHUH fA3bIK (BO M30€KaHHME HETOUHOCTEH PEKOMEHAYEeTCs
MOJIb30BAThCS CIIEHUAIN3UPOBAHHBIM CIIOBAPEM);

v' 00lIe€e KOJIMYECTBO OTOOPAHHBIX TEPMUHOB HE JOKHO OBITH MeHbIle 500 eauHmuil;

v/ 0TOOpaHHBIC TEPMHHBI U JIEKCHYECKUE EIWHHIBI TPEIHA3HAYCHBI IS AKTUBHOTO
YCBOEHHUS U JOJDKHBI UCIIOIb30BATHCS MPU YTEHUH, BOCIIPUATHH Ha CIIyX, TOBOPEHUHU U ITUCHME.

MeTtoauyeckue peKOMeHAAIMH 110 HANIMCAHUIO 1€J10BOr0 MUCbMa

[TucbMO TOJKHBI OBITH SICHBIM, KPATKUM U BEXIIUBBIM.

YroTtpebisiiTe MpoCcThie CI0Ba/BhIPAKEHUS] BMECTO BBICOKOIMAPHBIX U CTEPEOTUITHBIX, €CIIU
OHU MMEIOT OJTHO 3HAau€HHUE, KOHKPETHbIE BMECTO aOCTpaKTHHIX. UeM mpolie Bbl TOBOPUTE, TEM
ObicTpee Bac moiMyT. OpHako He 3a0bIBaiiTe, YTO B O(PUIMATIBLHOW AETOBOW MEPENUCKe He
UCTIONIB3YIOTCS] HUKaKKe cokparieHus Tamna "I'm" u cienr. Hanpumep, BMecto ¢passr "We are the
recipients of", myure ckazare "We received”. Bel 100beTech KpPaTKOCTH W SICHOCTH B CBOMX
NUCbMax, €cl OyJeTe HCIOJb30BaTh KOPOTKUE WIM CPeAHEH JUIMHBI MPEJIOKEHUS BMECTO
JUIMHHBIX M CJIOKHBIX 000poTOB. I'pamMoTHOE neneHue Ha ab3aubl o0Jerdaer 3puUTeIbHOE
BOCIIPUATHE TEKCTA U 3a/1a€T BCEMY IIPOLIECCY PUTM.
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OaHMM U3 TIOKa3aTeliel BEXKIIMBOCTH B JCJIOBOM MEPEIUCKE SIBISICTCS JIMYHOE OOpaICHHE K
yenoBeky. He Hao 3a0bIBaTh PO BEXKIMBOCTH JAXKE TOT/Ia, KOT/Ia BBl OUYE€Hb HEIOBOJIBHBI KEM-TO
WK YEM-TO.

IToawrTOXKUM:

1. BeiOupaiiTe KOPOTKHE U CPEIHEH JIMHBI MPEIOKEHHUS, YIOTPEOISIHTE IPOCTHIE CII0BA
BBIPKCHUS

2. He ynotpe0isiiTe pa3sroBOpHbIC COKPAIICHUS U CICHT

3. JlenuTe HamMcaHHOE HA a03aIlbl

4. ByabTe BeXKJIMBBI U JTUILIOMATHYHBI

«Ilanka» nucbMa.
Kaxnoe nenoBoe nucpMo nedaTaercs (MUIIETCs) Ha Y)Ke 3ar0TOBJICHHOM, (hupMeHHOM OnaHke. B
BEpXHEH YacTH OJIaHKa pa3MelaeTcs Tak Ha3biBaeMas "marnka" - 3aroioBok. OOBIYHO B 3ar0JI0BKE
JIaHbI CJIeyI0IHe CBeIeHUS !
e  3apPErUCTPUPOBAHHOE HA3BAHHE KOMIIAHUHU
e  KpaTKHE CBEJCHHS O XapaKTepe €€ JIeATeIbHOCTH,
e  KOHTaKTHas MHpOpPMAIIHS.

Teso nucbma. 3akinvurebHas popma Be:xkauBocTU. [loamuce.

[lepBblii a03all OCHOBHOTO TEKCTAa HAUYMHAETCS C NPEIOKEHUS, B KOTOPOM BbI
MOJATBEPXKJIaeTe IOJMyuyeHHWE IMHChMa OT BAIIer0 KOPPECHOHIEHTAa, WU CO CCBhUIKM Ha
MOCTYTHBIIIEE MHUCHMO.

OO6bIYHO 00BEM JIETIOBOTO MHChbMa HE MPEBHIIIAeT OHYy cTpanuily. Ho, ecian o0bem mucbMa
0oJibllle OAHOW CTPAHHUIIBI U €r0 MPOJOJDKEHHE HaleyaTaHO Ha OOpaTHOM CTOPOHE JIMCTa, TO B
KOHIIE MIEPBOI CTpaHUIIbI UIIEeTCs p.t.0., yTo o3HayaeT Please Turn Over (CmoTpuTe Ha 000poTEe).

Ecnu BBl OTChUTaeTE KOMUM MUCHhMA U IPYTUM ajpecaram, TOTJa B KOHIIE MUChMa CaeanTe
COOTBETCTBYIOIIYIO OTMETKY B BHJIE cienytolieit abopesuarypsl: "c.c." - carbon copies (TouHbie
koruu) uiu Copy to...

Wuorga Bel HE XOTHTE, YTOOBI MOJyYaTelb Balllero MUChMa 3HAJ, YTO BB €lle KOMY-TO
oToCHad Komuu. B aToM ciyyae BHU3Y MUCEM-KOIMi Bl ykasbiBacte "b.c.c." - blind carbon
copies. (CKpbIThIE KOITUN).

Ecnu x muceMy umeertcst mpriioxkeHue (Karajior, KOHTPAaKT, CYET U T.1.), TO BHHU3Y, MOCTE
noanucu Jenaercs ykazanue o0 stom: "Enc:", "Encl:" - 310 cokpamenue ot Enclosure
(mpuioXKeHue, BIOKEHUE).

HpuMeprle SI3BIKOBBIC KJINIIC AJ 1€/JI0BOIr0 NMuCbMa 1mo 4acram:

1. O6pamenue

Dear Sirs, Dear Sir or Madam H(ecnn BAaM HE U3BECTHO MMsl aJipecaTa) ‘

(ecmu BaM M3BECTHO MM aJipecara; B TOM
cIydae KOrJa BBl HE 3HaeTe CceMelHOoe
Dear Mr, Mrs, Miss or Ms MOJIOKEHUE KEHILUHBI CeyeT Mucath Ms,
rpy0O0if OITMOKOM SBIISIETCSI UCTIOJIB30BAHUE
¢bpassl “Mrs or Miss”)

\Dear Frank, H(B 00paIeHnN K 3HAKOMOMY Y€JIOBEKY) ‘

2. Beryuienne, npeabiayiiee o0meHune.
‘Thank you for your e-mail of (date)... HCnaCI/I60 3a Ballle MUCHMO OT (Yucia) ‘
‘Further to your last e-mail. .. HOTBe‘laﬂ Ha Ballle IIMChMO. .. ‘
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before now...

| apologise for not getting in contact with you

Sl mpomry HmpoleHus, 4To A0 CUX IIOp HE
HaIlUCall BaM. ..

\Thank you for your letter of the 5th of March.

HCHaCHGO 3a Ballle ucbMo oT 5 Mapra

With reference to your letter of 23rd March

23

OTHOCUTENIBHO BAalIero IMUCbMa OT
Mapra

Timesy»

With reference to your advertisement in «The

OtHocuTeNnbHO Balel pekiiamsl B Taiimc

3. Yka3zanue MNPpUYYMH HAITUCAHUA TTUCbMa

[ am writing to enquire about

HH IIUITY BaM, 4TOOBI Y3HATb. ..

[l am writing to apologise for

HH IIUITY BaM, 4TOObI U3BUHUTHCS 34...

\I am writing to confirm

H}I ULy BaM, 9TO Obl TOATBEPIUTE. ..

\I am writing in connection with

HH MUY BaM B CBA3U C ...

We would like to point out that...

Mzl xoTenu Obl 06paTI/ITL Bani€¢ BHUMaHUC
Ha ...

4. IIpocn0da

‘Could you possibly...

HHe MOTJIN OBI BEL. ..

‘I would be grateful if you could ...

[l would like to receive

HH OBl XOTEJ OJY4HTh......

\Please could you send me...

HH ObL1 ObI IPU3HATEJIEH BaM, €CJIU ObI BbI ‘

HHe MOIJIM OBI BbI BBICIaTh MHE. ..

5. Cornamenue ¢ ycJIOBUSIMH.

Il would be delighted to ...

HH ObL1 OBI pag ... ‘

\I would be happy to

HH ObLI OBl CUACTIIUB. .. ‘

\I would be glad to

Hﬂ OBLT OBI pa... ‘

6. Coo0l111eHHe MJI0OXUX HOBOCTEH

‘Unfortunately s

HK COXAJICHUIO. . . ‘

|| am afraid that ...

HBOIOCB, qT10... ‘

\I am sorry to inform you that

HMHe TAXKCIIO COO6IJ_[8.TB BaM, HO ... ‘

We regret to inform you that...

K COXKaJICHUIO, MbI BBIHYKICHBI COO6HII/ITI)
BaM O...

7. Hpuﬂomeﬂue K MACbMY JOMOJHUTEJIbHBLIX MATEPUAJTIOB

\We are pleased to enclose ...

HMH C YI0BOJIbCTBUEM BKJIA/IBIBACM. ..

\Attached you will find ...

\We enclose ...

HMLI IIPUJIATAEM. . .

\Please find attached (for e-mails)

HB MPUKpPETTICHHOM (haiiie BBl HaliIeTe. . ‘

HBLI HaiiieTe NpUKpPEeIUIeHHBIN (aii. ..

8. Bricka3biBaHMe 0J1ar0JapHOCTH 32 MPOSBJICHHbIH MHTEPeC.

\Thank you for your letter of

HCHaCI/I6O 3a Balle MUCbMO ‘
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\Thank you for enquiring

HCHaCHGO 3a MPOSIBJICHHBIN HHTEPEC. . . ‘

\We would like to thank you for your letter of ...

HMBI XOTeaH Obl 00Iaro1apuTh Bac 3a... ‘

9. [lepexoa k Apyroi teme.

\We would also like to inform you ...

HMLI TaK e XOTeJIU OBl COOOIIUTH BaM O...

\Regarding your question about ...

HOTHOCI/ITGHBHO Bamiero BOIIpoca o...

\In answer to your question (enquiry) about ...

‘I also wonder if...

HB OTBCT Ha Balll BOIIPOC O... ‘

HMeHﬂ TaK)Ke UHTEPECYET. ..

10. lomosiHuTEIbHBIE BONIPOCHI.

‘I am a little unsure about...

H}I HEMHOTO HE YBEPEH B ... ‘

‘I do not fully understand what...

H}I HE 10 KOHIIA ITOHMAI. . . ‘

‘Could you possibly explain...

HHe MOI'JIM Obl BBl OOBSICHUT. .. ‘

11. Ilepenaya unpopmanumn

‘I’m writing to let you know that...

HH MUy, 4ToOBI COOOIIHTSH O ... ‘

\We are able to confirm to you...

HMH MOYKEM IOATBEPAUTD ... ‘

‘I am delighted to tell you that...

HMH C YZI0BOJILCTBHE COOOMLIAEM O ... ‘

We regret to inform you that...

K COXXaJICHUIO, MbI BBIHYKACHBI COO6HII/ITI)
BaM O...

12. Ilpensioskenne cBoeil MOMoOIIU

‘Would you like me to...?

HMory nu s (caenarts)...? ‘

‘If you wish, I would be happy to...

HECJ’II/I XOTHUTC, s C PadOCThIO... ‘

Let me know whether you would like me to...

CooOmure, ecad BaM IIOHAIOOHUTCS MOS
IIOMOIIIb.

13. HamoMuHaHue 0 HAMEYEeHHOM BCTPEUYC UJIH OKUTAHUEC O0TBETA

\I look forward to ...

HH C HETEPIICHUEM K1Y,

lhearing from you soon

onrna CMOT'y CHOBA yCJIbIIIATh Bac

\meeting you next Tuesday

\seeing you next Thursday

HBCTpqu/I C BaMHU B crefyromui Bropauk ‘

HBCTpe‘II/I C BaMHU B quBepl"

14. IToanucek

Yours faithfully,

Uckpenne Bam (ecnu ums yenoseka Bam
HE U3BECTHO)

Yours sincerely,

H(ean uMsi Bam n3BecTHO) ‘

Kpurepun ounenkm mnucem:

JJOTUYHOCTB

COJICpIKaHUS,

HaJINn4uc

yOeIUTENbHOCTh apryMEHTAIH, TPaMOTHOCTh, OhopMIIEeHUE pabOTHI.
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Metoauyeckue peKOMEeHAalMH 110 TOAT0TOBKE U 3allUTe NPe3eHTALuH
v" OnpenenuTe TeMy, 11eJ1b U IUTaH BBICTYIUICHUSL.
v" YCcTaHOBUTE MPOJOIKUTEIBHOCTD TIPE3CHTAIINH;
v" O0paruTe BHUMaHKE HA OCOOCHHOCTH CITYIIATEIICH;
v TIpemycMOTpUTE BKIFOYECHHE CITyHIaTeNei B 00CYKICHUE TEMbI-IIPOOIEMBL;
v/ Cremure 3a MaHEepOWl TNPEACTABICHUS TPE3CHTAlMK: COOJIOACHUE 3PUTEIBHOTO
KOHTaKTa C ayAUTOPUEH, BBIPA3UTEIbHOCTD, )KECTUKYIISLIMSL, TEIOABUKCHHUS;
v TIpemycMOTpUTE WILTIOCTPAIMHU (HO HE TIeperpy aiite HMHU CIIai/ipl), KIIOUYEBbIe CI0BA,
v' O0s13aTeNbHO MPEAYyCMOTPUTE PENETUIINIO BBICTYIUICHHS B CONPOBOXKACHHUH C

IIPE3EHTALUCH.

TpeOoBaHMsl K NPe3eHTALMHA:
4. 7-12 cnaitnos B PowerPoint
5. Ilnan npe3eHTanuu:

v' Berymuienue (modeMy BbiOpaHa JaHHast TeMa rnpesenTaiun) (2 craiina)

v" OCHOBHAag 4acTh
v’ Baximouenue (BbIBOBI) (2 caiina)

6. CHI/IKep MMPE3CHTYCT CBOXO TEMY U OTBCHACT HA BOIIPOCHI YIACTHUKOB.

IIpumepHbIe KaMIIe sl 3alIUTHI Pe3eHTAIUN:
Hauauo

Starting
Formal Meeting

Good morning/afternoon/evening ladies and

gentlemen..... My name is ... and I'm head of the
marketing department. Ourpurpose this morning is to
hear a presentation, and to discuss it with all of you.

take a seat—

MpHCaXKUBaUTECH, PUrPOSe —

Informal Meeting

Okay everybody. Please take a seat.
Let’s get started. If you have any
questions, please feel free to ask me
at the end of the presentation. We’ll
hear a presentation and discuss it to
see if there are any fresh ideas.

nenb, get  started —  wauats, diSCuss —

obcyxath, feel free to ask — ceoboaHo cnparmBaiite, fresh ideas — ceexwue unen.

T'1aBHas yacTh

Introduction
Formal Meeting

As you already know, today’s presentation is
designed to present some important points of

This first slide shows our agenda for the day.

First, 1 will begin with an overview of ...
Then, Ms. Smooth will present the data that
she gathered and her ideas for ... She will be
followed by Mr. Hanson, who will discuss
adapting our product to meet market needs,
and at last we'll make a conclusion with the
main recommendations.

Since we have very limited time today,
please hold your questions until the end of the
presentation.

Informal Meeting

All right, let me start by saying thanks to all
of you for the interest in this presentation.

I would like to talk to you today about ....
for... minutes.

First I would like to talk about....

Then I would like you to take a look at...
Following that we're going to talk about...
Then I'm going to wrap things up with our
team’s recommendations.

Lastly we are going to discuss...

Any questions so far? Please feel free
to interrupt me at any time.
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be designed — 6bITh 3agymannbiM, Slide — craiin, agenda — moBectka aus, let me start —
M03BOJIbTE HauaTh, Say thanks — 6aromaputs, Overview — o63op, present the data —
npeACTaBIATh JaHHbIE, at last — nakowner, conclusion — sakmrouenue, wrap things up —
3aBepunM, hold the questions — nepsxatsb (He 3a0bIBaTh) Bormpockl, SO far — noka, interrupt -

IIPEpHIBAThH

HexoTopsie ¢pa3bl, JaHHBIE HIXKE, TOMOTYT HE pacTepsAThCS U CPOKYCHPOBATh BHUMAHUE
ayIMTOpUH B HarboJiee BaXKHBIX TOUYKaX Mpe3eHTaruu. Opas3pl 0IMHAKOBEI JUISI IIOOOTO THIIA
npe3eHTaluu — GOpMaIBHOTO U HEPOPMAIIBHOTO.

English

Now we will look at...

I’d like now to discuss...

Let’s now talk about...

Let’s now turn to...

Let’s move on to...

That will bring us to our next point...
Moving on to our next slide ...

Russian

Teneps B3rIsHEM Ha ...

Teneps MHE XOTEI0CH ObI OOCYIHTh. ..
JlaBaiiTe Tenepb MOrOBOPUM O ...

Tenepb naBaiiTe nepenaem K ...

IIponomxum c ...

DTO OTCHUIAET HAC K CIEIYIOLIEMY MYHKTY ...
JIBuraemcs K Halemy cieiyoUIeMy CIaiy

3akjaueHue

English

Let's sum it up.
Let's wrap it up.

I would like to sum up the main points again...

So, in conclusion...
Finally let me just sum up today’s main
topics...

Russian

JlaBaiiTe CyMMUpYyEM.

3aBepuInM.

Eme pa3 xoten 661 CyMMHpOBAThH IJIaBHOE. . .
Hrak, B 3aK/II0YCHHE. . .

Hakonen, nogseaemM uTor CerogHsAIHUM
IJIaBHBIM MOMEHTAM. ..

OTBeTHI HA BONPOCHI

English

I think | answered your question earlier.
I'm glad you asked that.

Well, as I already said...

That's a very good question (of you to ask).
So you are asking about...

If I’ve understood you correctly you are asking

about. ..

Onenka npe3eHTanuii:

1. Ecm Mpe3CcHTalrd OUCHCHA Ha KOTJIMYHO» CTYACHT UMECT IMPAaBO HA OTBCT U3 ABYX aACIICKTOB

Ha 3K3aMCHEC

2. OneHka Tpe3eHTAlui CKIIAbIBACTCS M3 TOJIOCOBAHHS YYACTHUKOB M TPO(ECCHOHATHLHOTO

MHCHUA npenoz[aBaTeneﬁ

Russian

S nymato, s oTBEeTMI YK€ Ha Bam Borpoc
paHee.

Pan, uto Bel cipocuiu 006 aTOM.

Wrak, Kak s y’Ke ¥ TOBOPHIL. ..

Ouensb xopounii Bonpoc (KoTopslid Be
3a/1aim).

Hrak, Bel cripamuBaere o ...

Ecnu s npaBuiibHO noHstn Bac, Bel
CIIPAIIUBAETE O ...

MeTtoauyeckue peKOMeHAalMHU 10 padoTe ¢ KelcaMu

«Ketic-cragu» (0T aHri. «case study» — n3ydeHre KOHKpETHOTo ciyyasi / MpoOIeMbl / CUTYalluH).
CyTb Kelc-TeXHOJIOTHH 3aKJII0YaeTCsl B TOM, YTO CTYACHTaM MpeAaraeTcst OCMBICIUTD JEJIOBYIO
CUTyaluIo, B3ATYIO U3 peaHBHOfI SKOHOMHUYECKOMN IMPAKTUKH, KOTOpPas HE TOJIBKO OTPpa’Xa€T KaKyro-
a100 MPaKTHUECKYyI0 MpoOsieMy, KaK MPaBWIIO, HE MMEIOIIYI0 OJHO3HAYHOI'O PEUICHHUs, HO U
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KOTOpasl aKTyaJU3UpyeT ONPEeAETICHHbIN KOMIUIEKC NMPO(EeCCHOHANBHBIX W KOMMYHHMKATHBHBIX
3HAaHUU U YMCHMUIA.

VY4yacTHMKaM IIpe/ylaraercsi CTaTh MpeACTaBUTENIME KOMIIAHUU, IPOOJIEMbl KOTOPOH OHU TOJIBKO
4TO JIETaJbHO W3YyYWJIM, M BBICKa3aTh CBOIO TOYKY 3pEHHMs CHaudana B (opMe IMpe3eHTAUuN
(MOHOJIOrHY€eCKast peub), a 3aTeM IPUHATh YUYacTHE B IUCKYCCUU/TIEPEroBopax (Iuajorundyeckas u
HOJIMIIOTHYECKast (pOpMBI OOIIEHHS), B XOJ€ KOTOPOH JOJDKHO OBITh HAlIEHO ONTHMAajIbHOE
peleHue.

Cxema pa6oThl ¢ «case study»
Jrtan 1. Oprann3anMoHHas cTajausi padoThbl HAJL KeilcoM

| 3HAKOMCTBO C COJIepKAHMEM JeI0BOi CHTYaIUH |
v

| IpeaBapuTenbHOE 0OCYKICHHE IETOBOI CHTYALHH \
A/

| BBICTYILICHHS! YIACTHUKOB CHTYAIHH | | IMoaBeacHNE HTOTOB MPEMOABATENEM
v
‘ PopMHpOBaHKE MAJIBIX NOATPYMNI U3 3-5 YenoBeK ‘
v
‘ Br16op nuaepa B noarpymnmax ‘
v

‘ Bp100p muHNM OBEACHUS KOKI0W MOATPYIIION ‘
v
‘ KommenTapum npernogasatenst 00 o0beMe nmpeacTosimeld padoThl ‘
Jtan 2. Paboyas cragus padoThbl HAJX KelicoM

‘ I[eTaJ'IBHOG HN3YyUCHUC HCHOBOﬁ CUTyallu1 Y4aCTHUKAMH JICJI0OBOM CUTyallun ‘
v

AHanu3 1e70BOM CUTYyallUy B KaX/10W MOATPYIIE
Pa3paboTka maHa nmpe3eHTauy aHaaInu3a

4« T~
‘ Jluckyccus B MaIbIX IPpyIax ‘ ‘ [IpunsTHe pemennit
v
CpaBHeHue pesyiabratoB pabotel ¢ | Koopaunarus JEeATEIbHOCTH
JAPYTUMU OATPYNIaMHU IIPENoJaBaTesIeM
v

‘ BricTynuieHus muiepoB NOArPyII ‘
Jran 3. 3aBepmaomas craausi padoTbl HAJL KeiicoM

| [punsiTHe OKOHYaTENbHOTO, HanGOIEee YPEKTHBHOTO PELICHHS |
v

‘ [TonBeneHue UTOroB paboThl HAJ JIETOBOM cCUTyaIMel ‘

e ~.

‘ KoMmMmeHTapuy y4aCTHUKOB CUTyalluu ‘ ‘ KommenTapun npenoaasatesist

\ Onenka npernojaasareneM padoThl KaKI0W MOATPYIIIBI \

IIpumepHbIe sI3bIKOBbIE KJIMIIIE J1JIsl TPe3eHTaAllNN Kelica
1. Introduction. Background information.
Let me present (to you) a case which is devoted to the problem/question of... (which deals
with/concentrates on). To start with, I’1l give you some background information.
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The company .... operates in the ... industry, it produces/offers/provides..... on/in the .... market.
The company is based in...., it was founded in... by....

The company has a competitive edge over the rest of the industry/ its competitive
advantages/unique selling propositions are...

2. Problem.

The problem the company faces is the following/as follows:...

The possible reasons for such a failure might be...

So the purpose of my presentation is to find ways ... (to overcome these obstacles/to eliminate this
risk/to increase the company’s sales) or

My task is to analyze the current situation and suggest a solution to the problem/possible ways
out/measures to improve the situation.

3. Solution.

The case offers /mentions a few options/there are a number of options in the case...

Let me enlist/name the options mentioned in the case...

Let’s dwell on their advantages and disadvantages/benefits and drawbacks/pros and cons/strengths
and weaknesses

In my opinion/to my mind/from my point of view/ as far as | am concerned

If the company implements the first idea, it will only benefit from employing this strategy
because...

It’s worth doing... for a number of reasons. On the one hand... on the other hand...

The most sensible/ profitable/shrewdest thing to do is...

It makes no sense to ..../ it doesn’t make much sense to...

The risks of this strategy are quite obvious. It might lead to/result in... or the company might end
up doing...

4. Conclusion.

As you see the advantages of this option outweigh its disadvantages. If the company follows the
above-mentioned plan it will hopefully regain its position on the market.

That seems to be all | wanted to say, now I’m ready to answer your questions.

MeTozmqecm»[e PCKOMEHIAMHU MO COCTABJICHHUIO PE3IOME

Your resume is one of the most important tools you have when you are looking for a job. If
you are planning to spread your wings and soar higher in your career, you need to make your
resume as attractive as possible, because with a solid resume you stand a better chance of landing
a good job. In your resume you need to enumerate your personal details clearly and in the correct
order.

1. Start with personal information. State your full name, your address, your contact phone
numbers and your e-mail address.

2. Define your career objective.

3. Education. State your education qualifications starting with the most recent. Be sure to list
all certificates and diplomas you have received. State all your academic achievements. (e.g.
graduated with honors, or excelled in Maths and English, or made straight As in Maths and
Languages).

4. State your actual work experience. Highlight abilities, skills and experience you have
acquired. They should be related to the job you are applying for. If you have little or no work
experience, concentrate on your skills and abilities.

5. You may also include information about some additional skills, languages you know (e.qg.
good working knowledge of Microsoft Word and Excel, Russian — native, fluent in English ,
knowledgeable in French and German, full current driving licence).

6. You can also include interests and activities that say something positive about you.

7. 1f you have no work experience, it will be a good idea to highlight your personal skills and
gualities that are relevant to the position you are applying for (creative, sociable, resourceful, able
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to work under pressure of deadlines, reliable, a good team player, a quick learner, results oriented,
excellent communication, organizational and time management skills).

Remember that long resumes are no longer in favour, and the single-page format gets the best
result with the employer.

Your resume should not be a repeat of your cover letter.

If you have recommendation letters, include those too as separate attachments.

Bear in mind that the image you will create with your resume, must match the salary and
responsibility level of the position you are applying for.

Ili1an npakTHYeCKUX 3aHATHI
1. Ilucomennasn peus.
OCHOBBI JIeJIOBOM TEpPENUCKHU: KIMIIe, IIanKka MUChMa, OCHOBHBIE cokpaiieHus. Ilucbemo-
conpoBoxaenue. [Tucemo-noarsepxaenue. [lucemo-3anpoc. Iucemo-mpocs6a. Pesrome.
2. Ayoupoeanue.

Bocnpusitue peun (paznuueHue 3BYKOB, WHTOHALMOHHBIX U PUTMHUYECKHUX MOJENEH,
naysalun); paclo3HaBaHUE CIOB (BOCTIPHUATHE 3BYKOBOTO 00pa3a CIIOBa, COOTHECCHHE ITOTO
oOpaza ¢ BOKaOyJspOM, BOCCTAaHOBIIEHHE JIEKCUKO-TPAaMMAaTH4YeCKOH UM CEMaHTHYECKOU
nH(OpMaIKK O CJIOBE HAa OCHOBE BOCIIPUSITHUS €0 3ByKOBOM 000JI0UKH); 00pab0TKa Mpe/I0KeHUN
(mapuennsnusi, OmpeNelieHne CTPYKTYPhl TNPEVIOKEHUS, BBISBICHHE €ro KOMIIOHEHTOB);
MOCTPOCHHE OYKBAJILHOTO CMBICTIA MPEIOKCHUS (BBIOOP PEIEBAHTHOTO 3HAYCHUS IS
MHOTO3HAYHBIX CJIOB); COXpaHeHHE WH(pOpMalMd B KPAaTKOCPOUHOU MaMATH; paclo3HaBaHUE
KOT€3UBHBIX CPEJICTB B PEUN; HHTEPIIPETALINS UMIUTUIIUTHOTO COICP KAHUS U HHTCHITUU PEYCBOTO
aKTa; MPOrHO3MPOBAHUE;0PUEHTALINS B CUTyalllH, (POPMYJIUPOBKA OTBETA.

3. Jlekcuka.

Jlexcuyeckuii 3amac aHMIMICKUX PPa3eoJOrHIeCKUX U HANOMATHUYECKUX 000POTOB, YCBOCHHUE
HanOoliee YMOTPEOMTENBHBIX CHHOHMMOB, aHTOHUMOB ¥ OMOHHMMOB aHTJIMHCKOTO sI3bIKA TIO
CIIEIYIOIINM TeMaM:

Company structures
Management

Recruitment and selection
Cultural awareness in business
Financial statements
International trade

Marketing

e Ethics in business
e Managing change
e Branding
4. I'pammamuxa
Mopdgoiorus

Inaron. J[leiictBuTenbHbli W cTpagarenbHbiii 3amoru (Active and Passive Voices).
Oco6eHHOCTH MepeBo/ia CTPaAaTeIbHbIX KOHCTPYKIUI Ha pyCCKUH s3bIK. MO/1aIbHbIE TTIaroJibl U
uX dKBHUBajeHTHI. [ 1arossr t0 be u to have, ymorpebastomimecs B caMOCTOSTEILHOM, MOAAILHOM
(SKBMBAJICHTHO  MOJQJbHBIM  TJIarojiaM,  BBIPQXKAIOIIUM  BO3MOXKHOCTb,  BEpPOSTHOCTB,
JOJDKEHCTBOBAHUE) W BCIIOMOTATENIbHOM 3HaueHHSX. OCHOBHBIE CBEIIEHHUS O COCaraTelIbHOM
HaKJIOHEHHUU.

Henuunsie ¢popmel rnarona: uapuuutus (Infinitive) u ero dynkuuu; repynauit (Gerund) u
ero ¢ynkmun; npuuactus (Participle I u Participle II) B ¢yHkumMax onpeaeneHus u
oOcrositenscTBa. CnoxHble (OPMbI MHPUHUTHUBA U TPUYACTHSI.

CunTakcuc

24



IIpocToe pacnpocTpaHeHHoe npeasiokeHue. [IpsaMoii mopsaoK CIOB MOBECTBOBATEIIHLHOTO
U TOOYTUTETHHOTO MPEIOKEHUN B YTBEpAMTENbHOM M oTpuuatensHoi (opmax. OOpaTHBII
MOPSIIOK CIIOB BOIIPOCUTEIBHOTO MTPEAJIOKEHUS.

C10:)KHOCOYMHEHHOe W CJOKHONOAYMHEHHOe  mpeasokeHus.  HesaBucumbliii
(camocTOATENbHBIN) MpUUACTHBIA 000poT. UHGUHUTUB B QYyHKIMU OMpEesIeHUs. U MIEPEBOJI €T0
Ha PYCCKMM S3bIK OIpPEAEIUTENbHBIM IPUIATOYHBIM  HIpeiokeHrueM. OObEeKTUBHBIN
unbuanTHBHBINA 000poT (the Objective Infinitive Construction/Complex Object); cyobexkTuBHBIIM
uHuHauTHBHBIN 00opor (the Subjective Infinitive Construction/Complex Subject).

5. Kommynukamuenaa npakmuka.

PeueBple akThl M CUTyallMOHHO OIPaBJaHHOE peueBoe IoBeAeHHe: KoMMyHUKaTHBHBIE
NEICTBUS, HAIpaBJICHHbIE HAa Yy4eT MO3UIMH colOeceAHHMKa MO0 MapTHEpa MO AESITeIbHOCTU
(MHTEJUIEKTyalbHbIA AaCIEKT KOMMYHMKAIMM). PeudeBble NEHCTBUS, CIyXKallMe CpPEICTBOM
KOMMYHHMKAIMK (mepeaud HHQOpPMAIMKM JPYTUM JIIOJASM), CIOCOOCTBYIOT OCO3HAHUIO U
YCBOGHHIO OTOOpakaeMoro cozepkanusi. KoMMyHHMKaTHBHBIE JEeMCTBUS, HalpaBICHHBIE Ha
KOOIepaluio, T.. COrJacOBaHHWE YCWIMM MO JOCTM)KCHHUIO OOIIel Lenu, OpraHu3alud |
OCYILECTBIICHUIO COBMECTHOM JIEATEIILHOCTH

12. Onucanne MaTepuaJILHO-TEXHHYECKOH 0a3bl, HEOOX0AUMOIi 1JI1 OCylIeCTBJIEHHUS
00pa3oBaTeIbLHOIO Npolecca Mo TUCHHUILINHE

YueOHass ayauTopusi, TpeJHA3HAUYCHHAs I TMPOBEACHUS YUEOHBIX 3aHITHIA,
MPEAYCMOTPEHHBIX  HACTOsIIEeW  pabouell  mporpaMmoi  JUCHHUIUIMHBI,  OCHAIlEHHAs
000pyI0BaHHEM M TEXHHUYECKUMU CPEACTBAMH O0YUYEHHUS, B COCTaB KOTOPHIX BXOJIAT: KOMILIEKTHI
CICIUAIM3UPOBAHHON y4eOHOW MeOeNH, JOocKa KiacCHas, MyJIbTUMEIUIHBIA MTPOSKTOp, dKpaH,
KOMIIBIOTEP C YCTAHOBJIEHHBIM JIMIICH3UOHHBIM IIPOTrPAMMHBIM 00€cTieYeHIUEM, C BBIXOJIOM B CETh
«VHTEepHET» U JIOCTYIIOM B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.

IToMemienne AJs1 CaAMOCTOSITEJILHOM PadoThl 00y4alIIMXCA — AyJAUTOPHS,
OCHAILleHHAasI CJIeAYIOIIUM o0opy10BaHNEM U TeXHUYEeCKUMU CpeACTBAMU:
CIenuanvu3upoBaHHas MeOenb [Uisi TpenojaBatens U oOydaromuxcs, 1gocka ydeOHas,
MYJIbTUMEAUINHBIN MPOEKTOP, IKPaH, 3BYKOBBIE KOJIOHKH, KOMITBIOTEP (HOYTOYK), IEpCOHAIbHBIC
KOMIBIOTEPHI i1 paboThl 0OydYaIOIIUXCSl ¢ YCTAHOBIEHHBIM JIHIIEH3MOHHBIM MPOTPAMMHBIM
obecrieueHrueM, ¢ BbIXOJOM B ceTb «HTEpHET» M JOCTYNOM B DJIEKTPOHHYIO MH(OPMAITHOHHO-
00pa30BaTeNbHYIO CPELY.
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