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Ipunooicenue 4
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© MHCTUTYT MEXTyHApOIHBIX IKOHOMUYECKUX cBA3eil, 2025.
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1. ean v 3aaa4M TUCHUILIUHBI

Heap nucuurmimHbl «JlenoBas KOMMYHUKAIMSI HA aHTIUHCKOM SI3bIKE (IIPOIBUHYTHIN
ypoBeHb [)» — mpuoOpereHue CTyleHTaMHd KOMMYHHMKATHUBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JOCTATOYCH [UIS PEIICHUS COIUATbHO-KOMMYHUKATHBHBIX 33a7a4 B Pa3MUYHBIX 00JaCTIX
poeCCHOHANIBHBIX Cep NEATETBHOCTH U B IIEIX CaMO0Opa30BaHUsI.

3amaun AUCHUNJIMHBI:

— JOCTH)KEHHE HEOOXOAWMOTO YpPOBHSI JMHTBUCTHYECKHX HABBIKOB — HM3y4YCHHE U
HCIIOJIb30BAaHUE JIEKCUYECKUX M TPaMMaTHUECKUX €IUHUI] B 00bEME, KOTOPbII HE0OX0IUM IS
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusX;

— pa3BUTHE NUCKYPCHUBHBIX HABBIKOB — YMEHUS TMOCTPOCHUS LIEIIOCTHBIX, JIOTMYHBIX
BBICKA3bIBAaHUH (JMCKYPCOB) pa3HbIX (PYHKUMOHAIBHBIX CTUJEH B YCTHOH M NHCbMEHHOMN
KOMMYHHMKAIlMM Ha OCHOBE IOHMMAaHMS  pPa3IMYHbIX BUJOB  MpodeccroHalIbHO-
OPUEHTHPOBAHHBIX TEKCTOB MPU YTEHUU U ayIUPOBAHUU;

— pa3BUTHE MPAKTUKHU UCIOIb30BAHUS aHTJIMHCKOTO SI3bIKA ISl pEIICHUS CIIELUaTbHbIX
npodeccuoHanbHBIX 3a7ad (MoAOOp JUTEpaTyphl, YTEHHE COOTBETCTBYIOLIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa Po0IeMaTHKe);

— 3aKpeIieHue CTPATerHYecKOro HaBbIKa — HaBBIKa HCIONB30BaTh BepOajIbHBIE U
HeBepOaJbHbIE CTpAaTeruu [UIs KOMIIEHCAIlMM MPOOENIOB, CBSI3aHHBIX C HEJOCTATOYHBIM
BJIQJICHUEM SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIEIOBATEIILCKUX YMEHHUII;

— pacuMpeHHe Kpyro3opa M MOBBIIIEHHE OOIIEH KyJIbTYphl: M3YYEHHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, 00bIUAEB CTPAH U3y4aeMOro A3bIKa, ’TUKU, BOCIUTAHHE TOJIEPAHTHOCTH
Y YBaXXEHUS K TyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HAPOJOB;

— (opmupoBaHUE TOTOBHOCTH HANIAXKUBATh MEKKYJIHTYPHBIC 1 BHEIITHEAKOHOMUYECKUE
CBSI3M, MIPEJICTABIATh CBOIO CTPAaHY HAa MEXIYHApOJHBIX CEMUHApax, KOH(epeHIHIX, pabouux
BCTpEYax, y4acTBOBATh B MPE3CHTALIUAX;

— pa3BUTHE YMEHHUS HAXOJUTh pEIICHHs B OBICTPO MEHSIONMUXCS YCIOBHUSIX
MEXIYHApOJIHOTO OU3HEca.

2. MecTo AMCHMILINHBI B CTPYKTYpe OCHOBHOM NPO()ecCHOHAILHOM
00pa3oBaTeILHOM MPOrpaMMbl BbICIIET0 00Pa30BaHUS

JucrtunnuHa «JlemoBas KOMMyHUKAIMS HA aHTJIMHCKOM sI3bIKE (TTPOJIBUHYTHIN yPOBEHb
I)» BxoauT B (pakyIbTaTUBHYIO YacTh y4eOHOTO TJIaHa, IO HAMMpaBlIeHUIO moaAroToBku 38.03.02
MeHeKMEHT,  HampaBleHHOCTh  (mpoduns)  «MeHemkmMeHT B (uHAHCAX |
BHEITHEAKOHOMHUYECKON JAESITETbHOCTIY.



3. O6beM AUCHHMILIMHBI B 324€THBIX €IMHUIAX U aKaJeMHUYeCKHX 4Yacax ¢ yKazaHueM
KOJIMYECTBA aKaJeMU4eCKHX YaCOB, BbIJIeJIEHHbIX HA KOHTAKTHYI0 PadoTy 00y4arIuXxcs
¢ mpenoaasaresieM (10 BUAAM y4eOHBIX 3aHATHI) M HA CAMOCTOSITEJILHYIO PadoTy

00yYarIHXCs

OO6mmas Tpy10EMKOCTh TUCIUILIINHBI COCTABIISACT 3 3au€THBIC €AUHUIIBL, Bcero — 108 vaca.

Bup yueOHoit padoTbl Bcero yacos
KonTakTHasi paGora ¢ npenojaaBarejeM (Bcero) 28
B ToMm uncre:
3aHsATHS IEKIMOHHOTO TUIIA -
3aHATUS CEMUHAPCKOTO TUMA (CEMHHAPHI) 28
CamocrosiTesibHast padoTa (Bcero) 80
dopma KOHTPOJIS 3auer
OO0mas TpyA0€MKOCTD 1M CHUITTHHBI 108

4. IlepeyeHb MUIAaHUPYEMBbIX Pe3yJIbTATOB 00Y4YECHHS MO0 JUCHHUILIHHE, COOTHECEHHBIX
¢ IVIAHUPYEeMbIMH pe3yabTATaMH 0CBOCHHS OCHOBHOM NMpPodecCHOHATBHOM
00pa3oBaTeJILHON MPOrPaMMbI

Kox 1 HauMeHOBaHHe Kox 1 HauMeHOBaHHe
N Pe3yabTaTsl 00yueHus mo
KoMIleTeHIuu(uii) HHAUKATOPA TOCTHKEHUSA
AUCHMILINHE
BbINYCKHUKA KOMIIeTeHIIU T
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTUYECKUE MPaBUIIA,
YK-4 OcyectBisier JICIOBYIO | hOPMBI U KOHCTPYKIIUH, JIEKCHKY

CnocobeH OCyIIeCTBIATh | KOMMYHUKAIIMIO B YCTHOMU
NENIOBYI0 KOMMYHHUKanuioo | opmMe  Ha  PYCcCKOM  H
B YCTHOW M NHMCHbMEHHOHN | HHOCTPAHHOM SI3bIKaX.

dbopmax Ha | UYK 4.2

roCyapCcTBEHHOM  si3bIKe | OcCyIiecTBiseT JICIIOBYIO
Poccniickoit denepanuu U | KOMMYHHUKAIUIO B IMCbMEHHOMN
WHOCTPaHHOM(BIX) dbopmMe  Ha  pycCKOM W
sa3bIKe(ax) MHOCTPAHHOM $I3bIKAX.

aHTJIMHCKOTO SI3BIKA,
HE00XOIUMBIE TUTS
OCYIIECTBIICHUSI MEXIIMYHOCTHOTO
OOIIEHMS B paMKax OMpPeAeICHHBIX
pPa3roBOPHO-OBITOBBIX TEM.

YMerhb: JIOTUYHO,
apryMEHTHUPOBAHO U KOPPEKTHO
IIOATOTOBUTH yCTHBIe n
IIMCBbMCHHBIC BBICKA3bIBAHHWA Ha
I/IHOCTpaHHOM A3BIKE B
MCXKIINYHOCTHOM OGH.ICHI/II/I 148
MEXKYJIBTYPHOM

B3aUMOJICHCTBUH.

Baagern: HaBbIKaMH

HCITIOJIb30BaAHUS MOHOHOFH‘IGCKOﬁ
U JUAJOTUYECKONM YCTHOM |
IIUCBMEHHOM peYd B CHUTyaLUsAX

MEKIIMYHOCTHOTO u
MEXKYJIbTYPHOTO
B3aUMOJICHCTBUS B  TIpejaesiax
M3YUYEHHOT'O SI3BIKOBOT'O
Marepuaa.




5. Conepsxkanue QM CHUTINHBI

HaumenoBanue tem
(pa3nesioB)

Conep:xxanue TeM (pa3jaesioB)

Tema 1. Levels and areas
of management
YpoBHU u
yIpaBJICHUS

cepsl

Jlexcuka: TepMHHBI B cpepe ympaBieHusi, YpOBHU MEHEDKMEHTA,
TPYIOBbIE O0S3aHHOCTH, Ha3BaHUS M OTBETCTBEHHOCTH OT/EJIOB
OpraHu3aIu

Urenwue: Duties at Work, Responsibilities as they are

I'pammaruka: BpemeHa akTUBHOTO 3a10ra.

VYcrHas peds (MOaUIorndecKkas):

-00CY)XJICHHE TPYIOBBIX OOS3aHHOCTEH YIPABJICHLIEB pa3HbIX
YpOBHEMU

YcTHas peub (MOHOJIOTHYECKAS):

- ToKJ1a1 00 OTBETCTBEHHOCTSIX OTJIea KOMITAaHUU

IIucemenHas peus:

- keiic Johnson and Johnson

Tema 2. Organizational
structures
Opranu3zanuoHHbIE

CTPYKTYpbI

Jlexcuka: TEpMUHBI B 00J1aCTH OpraHU3allMOHHBIX 0COOEHHOCTEH
OpraHu3aiuii, BU7sl CTpyKTyp, peCTPYKTYypHU3aLus

Urenue: Restructurization, Change in Organisation

I'pammatuka: [lopsaok ci0B B BOINPOCUTENBHOM MPEATIOKCHHH.
Ilopsimok c0B B BOCKJIMILATEIIBHOM IIPEMIOKEHUM. BpemeHa
IIACCUBHOTO 3aJI0Ta.

VYcTHas peus (MomMIorndeckas):

- IpeuMylIecTBa U HEJOCTaTKU DPA3JIMYHBIX OpraHU3allMOHHBIX
CTPYKTYp

VYcrHas pedb (MOHOJIOTHYECKAs):

-OIUCAaHUE CTPYKTYPbl KOMIAHUU

[TuceMeHnHas peys:

- keiic Levi’s

Tewma 3. Leadership
JInpepcrBo

Jlexcuka: TepMHHBI B 00JacTH JUAEPCTBA, JUACPCKHUE KauecTBa,
THUIIBI YIIPABJICHIIEB, CTUIIN YIPABICHUS

Urenue: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: I'epyHauii, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (MoIUIorndeckas):

-00Cy>KJeHHE TUIIOB YIIPABJICHLIEB U UX KaUueCTB

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIKCaHue CTUJIEH YIIpaBIeHUS

[TucemenHas peub: keiic The new boss

Tema 4. Recruitment
[Mon6op nepcoHana,
PEKPYTHHT

Jlexcuka: TepMHUHBI B 0071aCTH PEKPYTUHTA, XEIXaHTUHT, €TO BHJIbI
U METOJbI, peUYEBBIC CTPYKTYPhI U 000POTHI HA COOECEIOBAHUH TIPH
npuemMe Ha padoTy

Urenue: A job interview, Headhunting, Methods of selection
I'pammaruka: Y cioBHbIE MPEJIOKECHUS. CocnararenbHoe
HAKJIOHEHUE.

VYcrHas peds (MOauIorundecKkas):

-METO/bl PEKPYTHHTa, COOECEeIOBaHUE

VYcrHas pedyb (MOHOJIOTHYECKAs):

- keiic Kidselebration

[TuceMeHnHas peys:

- HalMCcaHue COOCTBEHHOTO pe3loMe
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Tema 5. Business Plan
buzuec-mian

Jlexcuka: BozmokHocTH hprupMmbl (pe3tome), BUbI TOBAPOB (YCIIyT),
pPBIHKM COBITa TOBapOB, KOHKYPEHLUS, IJIaH MapKeTHHTa, IJIaH
IIPOU3BOJCTBA, OpPraHM3AllMOHHBIM IUIaH, OLEHKA pHUCKAa U
CTpaxoBaHMsl, (PMHAHCOBBIN IUIAH, CTPAaTErusl (GUHAHCUPOBAHHUSL.

Urenwue: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

I'pammatuka: CiocoObl  BBIpaKeHUsT ~ OyAyInero,  BpeMeHa
AKTHBHOTI'O M IMACCHBHOTIO 3aj0ra — IOBTOPEHHUE.

VYcTHas peus (ouIornyeckas):

- 00CYy’XJIeHHE BCEX IIaroB OM3HEC-TUIAHUPOBAHUS

VYcTHas pedb (MOHOJIOTHYECKAs):

- Ipe3eHTAIMs COOCTBEHHOTO OM3HEC-TIIaHa

IIucemenHas peus:

- keric KFC




6. CTpykTypa IMCUMIIMHBI 10 TEMAM € YKa3aHHeM OTBEeJeHHOI0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKMX YaCOB U BHI0B Y4eOHBIX 3aHATHI

KonrakTHas padora CamocTrost
HaunMmeHoBaHuMe TeM
No 3ansaTus TeJbHas Bcero,
(pa3nesoB)
n/m JeknuoHHoro | Cemunapnl | pabora, yac.
JMCIUTIJINHBI
THINA qac.
L YpoBHU U chepsl i 5 16 1
YIPaBICHUSA
) OpraHu3aluoOHHbIE ) 5 16 1
CIPYKTYPEL
3. JlunepctBo - 6 16 22
4 [Moxbop mepconana, i 6 16 2
PEKPYTHUHT
5. | busnec-nnan - 6 16 22
Hroro: - 28 80 108

7. llepedeHb y4eOHO-METOANYECKOT0 0O0ecnevyeHHus 1JIsl CAMOCTOSATEIbHOM PadoThI
o0yyaromuxcs Mo JUCHUIIIHHE

CamocrodrenbHas padoTa sIBJISE€TCSI OJHUM M3 OCHOBHBIX BU/I0B YU4€OHOH A€ATEIBHOCTH,
COCTaBHOM YacThIO Y4eOHOI0 Mpoliecca U UMEET CBOEH IIebI0: TIy0OKOe YCBOGHUE MaTepuaa
JTUCLUIUIMHBIL, COBEPLICHCTBOBAHME M 3aKPEIUIEHUE HABBIKOB CAMOCTOSTENBHOW paboThl C
JUTEPATYypO, PEKOMEHIOBAHHOM IIPENOAABATENIEM, YMEHHME HAaWTH HYKHBIM MaTepual W
CaMOCTOSITEJIBHO  €r0  HCIOJIB30BAaTh, BOCHUTAHME BBICOKOM TBOPYECKOM AKTUBHOCTH,
WHULHUATUBBL, IPUBBIYKM K IIOCTOSSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HAaHHUM, K
LEJICYyCTPEMIICHHOMY HayYHOMY ITIOUCKY.

KoHTponb caMoCTOSTETbHONH pabOThl, SBISAETCS BaKHOW COCTABIIAIONICH TEKYyIIEro
KOHTPOJISI YCIIEBAEMOCTH, OCYLIECTBIIICTCS MPENOJABaTEeNIEM BO BPEMs IIPAKTUUECKUX 3aHATHN U
o0ecreynBaeT OLIEHUBAHHUE X0a OCBOCHHSI N3Y4aeMOW AUCHIUTUINHBL.

IIpuMepHBbIe TeMbI NPe3eHTALUNI

The greatest success of entering a foreign market

The greatest success on a domestic market

Keys to successful management (based on an example of a certain company)
Ways to win customers

Internet advertising and buzz marketing

Peculiarities of Public Relations

Ethics in Business

Entrepreneurial Skills

Headhunting: what does it take?

Tips to be successful at job interviews

What makes a great manager

Cultural stereotypes in business: Russia (any country)
Efficient ways to motivate staff

Effective methods of market research

Product life cycle

. The marketing strategy of a company (the 4P’s)

. The promotional strategy of a company (promotional tools)
. The greatest flop on a domestic market

i Aol
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19. The greatest flop on a foreign market
Pacnpenesienne caMoCTOSITEJIbHOM PadOTHI

Bunpl, popMbl 1 00bEMBI CaMOCTOATENBHONW pAaOOTHI CTYACHTOB MPU W3YYEHUU JaHHOU
TUCITUTIMHBI ONIPEIENISIFOTCS €€ COJIepPIKaHueM U OTPAKEHBI B CIIEIYIOIICH Ta0uIle:

Oo0bem
Ne HanmeHoBaHMe TEM . .
Bua camocrosiTeibHOM padoThI CaMOCTOSITEIbHOM
n/n (pa3nesioB) M CHUTIIHHBI
padoThI
1. | YpoBuu u chepsl ynpasienus: | [loaroroka npeseHtanuii, k 16

ayJUTOPHBIM 3aHSTHIM, TECTaM,
BBITIOJIHEHUEC CaMOCTOATCIIBHBIX N
KOHTPOJIBHBIX pabOT

2. | Opranuzanuonssle cTpykTypsl | IloaroroBka npeseHrauuid, K 16
ayJUTOPHBIM 3aHATHIM, TECTaM,
BBITIOJTHEHUE CAMOCTOSITENbHBIX U
KOHTPOJIBHBIX pabOT

3. | JIugepcTBO IToaroroska npe3eHranmii, K 16
ayJUTOPHBIM 3aHATHM, TECTaM,
BBITTOJIHEHUE CAMOCTOATEIbHBIX U
KOHTPOJIBHBIX pabOT

4. | [lonbop nepconana, pekpytunr | [loaroroBka npeseHranuii, K 16
ayAUTOPHBIM 3aHATHSAM, TECTaM,
BBITTOJIHEHUE CAMOCTOSATEIbHBIX U
KOHTPOJIBHBIX pabOT

5. | busHec-nnan IToaroroska npe3eHranuii, K 16
ayJUTOPHBIM 3aHATHIM, TECTaM,
BBITIOJTHEHUE CAMOCTOSTENbHBIX U
KOHTPOJIBHBIX pabOT

NUTOI'O: 80

8. IlepeuyeHb BONPOCOB U THIOBbBIE 32IaHUS JJISl MOATOTOBKH K MPOMEKYTOYHOM
arrecTanuu

8.1. [lepeyeHb BONPOCOB /ISl MOATOTOBKH K 3a4eTy

1.What Kkinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?
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2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?

5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2.Tunossble 3a1aHNUA 1J151 OHEHKHU 3HAHUH
1. What does a business adjust to create a brand image for a product?
a) The marketing mix;

0) Price;
B) Product.
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2. What is the most important element of the marketing mix?
a) Price;

0) Product;

B) No single element is the most important.

3. What does the overall marketing mix of a firm determine?
a) Marketing strategy;

6) Marketing objective;

B) Profit from marketing.

4. Who is protected by consumer protection laws?
a) Businesses and customers;

0) Just customers;

B) Just businesses.

5. Which of the following is NOT an element in the marketing mix?
a) Price;

0) Profit;

B) Promotion.

8.3. TumnosBble 3a1aHUA 1)1l OLEHKH YMEeHHUl

3ananue 1. [IpokommeHTHpyiTe (YCTHO) CIEAYIOIIUE YTBEPXKIACHUS C YHMOTpeOIcHUEM
aKTUBHOM Nekcuku 1o Teme Levels and areas of management:

. It is up to employees to keep the manager up to date on progress.

. Managers set strict time limits.

. Managers encourage staff to put forward their ideas.

. Managers and employees decide together what needs to be achieved.

. Decisions are made by managers and their staff.

. Employees get precise instructions.

. Managers do not want employees to avoid making decisions which employees should

~N N R W

make.
8. Managers have tight control of employees” movements and work schedules.
9. When employees are given tasks, they decide how to complete them.

3apanue 2. OnummTe YpoBHHU U cepbl yIpaBiieHHus BEIOpaHHON BamMu kommanuw,
UCTIONB3YS JIGKCHKY 110 TeMe Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (4m.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):

11



Finance director (Chief financial officer — 4m.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into

e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company's resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxoasTcsi y Hero B HEOCPEACTBEHHOM TtoqunHeHnr ). Export Sales
Director is responsible to Sales Director.

7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company's strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. Tunoskle 3ag1anus 1JIs OLIEHKH HABBLIKOB

3aganue 1. M3yuuTe keiic Huxke. Pemute, kakoil BapuaHT, 10 BalleMy MHEHHIO, OyIeT
HanOosee 3()(hEeKTUBHBIM B BBISIBJICHUU TAJAHTIUBBIX CTYJEHTOB MapKeToJaoroB. IloarorossTe
YCTHYIO MTPE3EHTAIINIO Kelica Ha aHTJIMHCKOM SI3bIKE, OOBSICHUB CBOW BBIOOD.

MARKETING TO STUDENTS

Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.
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3apanue 2. PazpaboraiiTe 1 3aMMIIATE Ha aHTJIMIUCKOM SI3bIKE OM3HEC-TIAaH TSt
BbIOpaHHOro Bamu npojtykta, paccMoTpeB OCHOBHBIE ueThipe [1 MapkeTunra:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepevyeHb OCHOBHON M JONOJHHUTEILHON Y4eOHOI JTUTEPaTypPhl, HEOOXOTUMOI IS
OCBOCHMS TUCHMIIIHHBI

9.1. OcHoBHas1 JuTEpaTYpa

1. Yukunesa, JI. C. AHrnuiickuil a3bIk B ynpasiaeHuu nepconanom (B1—B2). English for
Human Resource Managers : yueOnuk u npaktukyM juist By30B / JI. C. Uukunesa, E. B. JIusckas,
JI. C. Ecuna. — 2-e u3a., nepepad. u qon. — Mocksa : UznatensctBo FOpaiit, 2024. — 203 ¢. —
(Beicmiee o6pazoBanme). — ISBN 978-5-534-08232-6. — Tekct : dIeKTpOHHBIA //
ObpazosarenbHas iatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/537321

2. Hyxnoma, E. E. Amnrnuiickuii s3eik. Professional Reading: Law, Economics,

Management : yyeOnuk st By3oB / E. E. HyxnoBa. — 2-e uzn., ucnp. u gon. — Mocksa :
NznarensctBo FOpaiit, 2025. — 181 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-17510-3.
— Teker : osnextponsbii // OOpasoBarenbHas 1uiatdopma IFOpaiit [caiit]. — URL:

https://urait.ru/bcode/563594

3. KymmoBa, A. K. Aurnuiickuil s3bIK 151 MeHeKepoB U JtoructoB (B1-C1) : yueOHuK u
npaktukym 11s By30B / A. K. Kymnmosa, JI. A. Kosnosa, 1O. I1. Bonsiaen ; moa o01meid penakiuei
A. K. Kynuosoit. — 2-e u3na., ucnp. u non. — Mocksa : M3parensctBo FOpaiit, 2025. — 326 c.
— (Bricmiee oOpazoBanme). — ISBN 978-5-534-18420-4. — TekcT : SJEKTpOHHBIA //
ObpazosarenbHas wiatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/560502

4. CmupHoBa, H. B. AHrnwmiickuii s3Ik 115t MeHekepoB (B1—B2) : yueOHuk a1 By30B
/ H. B. CmupnoBa, A. B. Cokornosa, 0. A. [lyrnac. — Mocksa : UznatensctBo FOpaiit, 2024, —
185 c¢. — (Bricmiee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 37IeKTpOHHBIN //
ObpazoBarenbHas wiatdopma KOpaiit [caiiT]. — URL: https://urait.ru/bcode/541325

9.2. lonotHUTEIBHAS IUTEPATYPA

1. AHMIMICKAN S3BIK IS U3yYarONIMX MeXayHapoaHbie oTHomeHus (B2-Cl1) : yueOHuK
s By3oB / H. B. Apxannesa, JI. E. bymkanen, A. K. T'apaesa, /I. B. Ts6una. — Mocksa :
NznarensctBo FOpaiit, 2025. — 255 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-10866-8.
— Teker : osnextpoHsbii // OOpasoBarenbHas 1uiatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/565276

2. CrynnukoBa, JI. B. Axmmiickuii s3bIk B MexxayHaponHoMm OusHece. English in
international business activities : yueOHuK mis By3o0B / JI. B. CrynmaukoBa. — 3-¢ u3j., nepepad.
u gon. — Mocksa : U3narensctBo FOpaiit, 2025. — 216 c. — (Bricimiee oOpa3oBanue). — ISBN

13


https://urait.ru/bcode/537321
https://urait.ru/bcode/563594
https://urait.ru/bcode/560502
https://urait.ru/bcode/541325
https://urait.ru/bcode/565276

978-5-534-11015-9. — Texkcrt : anextponHbIi // ObpazoBarenbHas matdopma FOpait [caiiT]. —
URL: https://urait.ru/bcode/565743

3. IlectoBa, M. C. AHITIMNACKHUH SI3BIK: TIEPEBOJI KOMMEpUECKor qokymeHTaruu (B2) :
yuebnuk s By3oB / M. C. IlectoBa. — 2-e u3n., nepepad. u norn. — Mocksa : M3naTenscTBo
FOpaiit, 2025. — 191 ¢. — (Bwicmee obpazoBanue). — ISBN 978-5-534-11543-7. — Tekcr :
NeKTpoHHBIH  //  OOpazoBarenbHas  1iatgopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/565449

4. Slxymesa, . B. Anrmmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHMK U IpakTUKyM Juisi By30B / W. B. SIkymeBa, O. A. JlemueHkoBa. — 3-€ W3., UCIIP. U JIOTI.
— Mockaa : U3znatenbctBo FOpaiit, 2025. — 148 c. — (Briciiee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Tekcrt : anekTpoHHbIH // O6pa3oBarenbHas miaatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/561203

5. Hemsopona, I'. JI. Aunrnmiickuii s3bik. ['pammatuka : ydeOnumk ms Byzos / [ 1.
Hessoposa, I'. . Hukutymkuna. — 2-e u3n., ucnp. u gon. — Mocksa : MU3natensctso FOpaiiT,
2025. — 213 c. — (Bricmee oOpaszoBanme). — ISBN 978-5-534-09359-9. — Tekcrt
NeKTpoHHBIH  //  OOpazoBarenbHas  1iatdopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/561740

10. Ilepeyennb pecypcoB HHPOPMALMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTn ""UHTepHeT",
HEeO0XOAUMBIX JIJISl OCBOCHU S JUCIHUIJIMHBI U HH(OPMALMOHHBIX TEXHOJIOTHH,
HCI0JIb3yeMbIX IPH OCYlIeCTBJIEHUH 00pPa30BaTeJILHOIO MpoLecca no AUCHHUILINHE,
BKJIKOYas NepevyeHb MPOrpaMMHOI0 o0ecrnevyeHus 1 HHPOPMANIMOHHBIX CIPABOYHBIX
cucTeM (MpU HEOOXOAMMOCTH)

1. http://biblioclub.ru - 9BC «YHuBepcuterckas OMOINOTEKA OHIANHY

2. https://urait.ru - 3BC «O0pa3oBarenbhas miatgopma FOpaidt»

3. https://learnenglish.britishcouncil.org- caiit bpuranckoro CoBera ¢ 0aHKOM
MaTepHaJioB Ui YPOKOB M CAMOCTOATEIBHOTO M3YYECHHs AHTIMICKOTO S3bIKa 10 Pa3IHYHBIM
TEeMaM Kak OO0IIero, Tak M JeJI0BOro xapakrepa. OXBaueHbI BCE YPOBHH JIGKCHIESCKOHN CIIOKHOCTH:
OT HAYaJIBHOTO JI0 CAaMOT'0 MPOJIBUHYTOTO.

4. https://ru.duolingo.com/- OecnyIaTHbIN cepBUC I U3YyYEHUS] UHOCTPAHHBIX SI3BIKOB C
Hyns. [Iporpamma moctpoeHa B ¢opMe «aepeBa JOCTH)KEHUI»: YTOOBI MEeperTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh OMpEICICHHOE KOJIUYECTBO OYKOB, KOTOPBIE JAIOTCS 32
npaBuiIbHbIE 0TBETHl. EcTh mpumoxenus ans i0S n Android.

5. https://www.real-english.com/new-lessons.htm - caliT ¢ ypokamu, CTaTbsiMd B BUJEO
3apUCOBKAMHU Ul M3YYAIOIIUX AHTJIMHCKUI $3bIK, BCE MaTepuajbl YCIOBHO Da3/eiCHbl Ha
JIEKCUUYECKUE U TPAaMMAaTH4ECKHE, IOCTYIHbBI BCE YPOBHHU CIIOKHOCTH.

6. https://www.economist.com/ - 5KOHOMHUYECKUH CalT U (PopyM Ha aHTIHMICKOM SI3BIKE,
COJIepKALMI JEI0BbIE HOBOCTH, SKOHOMUYECKHE CTaThbH Ha JEJIOBYIO TEMAaTHKY, 00CYyKIEHHE
po0JIeM JIeT0BOro XapakTepa.

7. https://www.ft.com/- callT 5KOHOMHYECKOH ra3eThl Ha aHTJIUHCKOM si3bIke. COEepPIKUT
JIeNIOBBIE HOBOCTH, SKOHOMHYECKHME CTaThU Ha JENIOBYI0 TEMaTUKy, 0OCykIeHue mpoliem
JIEJI0OBOTO XapakTepa.

JINneH3noHHoe NporpaMMHoOe ooecreyeHue:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apyOexxHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: Cryment» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0exxHoe, CBOOOTHO pacIpoCTpaHsIeMoe);
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- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpoCcTpaHsIeMoe).
11. MeToanueckue yKazaHus JJ151 00yYAIOIIUXCS M0 OCBOEHHUIO M CIIANJINHbI

Opranuzanus 00pa30BaTeIbLHOrO TMPOIECCa PErIaMEHTUPYETCS y4eOHBIM IUIAHOM U
pacnucaHueM yueOHbIX 3aHATHHA. SI3bIK 00yUyeHus (MpernoaaBanusi) — pyCCKUM.

[Ipu  QopMupoBaHMM CBOCH HWHIMBHAYyaJbHOM  0Opa30BATEIIBHOW  TPAaCKTOPUHU
o0yyaromuicss UMeeT MPaBo Ha Nepe3adeT COOTBETCTBYIOMUX AUCUUILUINH U PO ECCHOHATBLHBIX
MOJIyJIel, OCBOEHHBIX B TIpOIECCe MPEAIIECTBYIOMIET0 O0y4YeHHs, KOTOpbI 0CBOOOXKIaeT
00yyJaromerocst OT HeOOXOJUMOCTH UX MTOBTOPHOTO OCBOCHHUSL.

OoOpa3oBaTe/ibHbIE TEXHOJIOTUH

VY4eOHBIN mpolecc MpH NPENoJaBaHUM Kypca OCHOBBIBAECTCS Ha MCIIOJIb30BAHUH
TPalWLMOHHBIX, HWHHOBALMOHHBIX M WH(GOPMAIMOHHBIX OOPAa30BATEIbHBIX TEXHOJIOTHIA.
Tpaguunonnsie 00pa3oBaTeNbHBIE TEXHOJOTMHM MPECTABICHBI 3aHATUAMH CEMHUHApCKOTO U
JEKIMOHHOTO Tumna. VHHOBalMOHHBIE 00pa3oBaTelIbHbIE TEXHOJOTHUU HCIOJB3YIOTCS B BHJE
IIMPOKOTO TPUMEHEHUS aKTUBHBIX M HWHTEPAKTUBHBIX (OPM TPOBEIACHUS 3aHATH.
Undopmanonnsle  o0Opa3oBaTeNbHbIE TEXHOJOTHMH  pPEATU3yIOTCS IMyTEeM  AaKTUBU3ALUU
CaMOCTOSITENIbHON PabOThI CTYJICHTOB B MH(OPMAIIMOHHON 00pa3oBaTeIbHOM cperie.

3aHATHSA JTeKIMOHHOTO THIIA

JIeKIIMOHHBI KypC TMpEeanojiaracT CHUCTEeMAaTU3UPOBAHHOE H3JI0KEHHE OCHOBHBIX
BOIIPOCOB y4€OHOTO TIJIaHa.

Ha nepBoii nexiuu nekrop 00s3aH MpeayNpeIuTh CTyIeHTOB, IPUMEHHUTEIBHO K KAKOMY
06a3zoBoMy yueOHUKY (YueOHUKAaM, y4eOHBIM ITOCOOUSIM) OyIeT MPOYUTAH KypC.

JIeKIIMOHHBIN KypC JOJDKEH J1aBaTh HAMOOJIbIINHI 00beM HH(pOpMAIK U 00eCIIeUnBaTh
OoJee ry0OKoe MOHMMAaHKE YUYeOHBIX BOIIPOCOB MPU 3HAYNTENLHO MEHBIIEH 3aTpaTe BPEMEHH,
4YeM 3TO TpedyeTcs OONBIINHCTBY CTYIEHTOB Ha CAMOCTOATENbHOE U3YUEHUE MaTepraa.
3aHATHS CEMMHAPCKOI0 TUIIA

CemuHapckue  3aHATHS ~ NPEACTABIAIOT  COOOW  JCTAIM3ALMIO  JIEKLMOHHOTO
TEOPETUYECKOr0 MaTepuaina, MPOBOAITCS B LENIX 3aKpeIUIeHHs Kypca U OXBaThIBAlOT BCe
OCHOBHBIE pa3/Iebl.

OcHoBHOM (opMOI TIpOBEEHUS CEMHHApPOB M TPAKTUYCCKUX 3aHITHH SBISETCS
oOcyxenue HanOosee MPOOJEMHBIX U CIOXKHBIX BOIPOCOB IO OTICIBHBIM T€MaM, a TaKkXke
pelieHue 3aaad U pa3dop MPUMEPOB M CUTyallMd B ayJIUTOPHBIX YCIOBUAX. B oOs3aHHOCTH
IPEenoJiaBaTessl BXOIAT: OKa3aHWE METOINYECKOH MOMOIIM U KOHCYJIbTHPOBAHUE CTYJIEHTOB IO
COOTBETCTBYIOIIMM TEMaM Kypca.

AKTHUBHOCTB Ha MPAKTUYECKHUX 3aHATHIX OLEHUBAETCS 110 CICIYIOIINUM KPUTEPUSIM:

— OTBETHI Ha BONIPOCHL, IpeJIaraeMble MpenoaBaTeieM;

— ydYacTHue B JUCKYCCHSIX;

—  BBIMOJHEHHUE MTPOCKTHHIX U UHBIX 33/IaHUN;

— aCcCHCTHUPOBAHME MPENOJaBaTellio B IPOBEICHUY 3aHATUH.

Jloknazsbl U ONMIMOHMPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENECHb BIAJCHHUS TEOPETUYECKHM
MaTepuaioM, a TakKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUH.

OrneHuBaHuE IPAKTHUECKUX 33JJaHUN BXOJUT B HAKOIUIEHHYIO OLICHKY.

CamocTosiTesibHasi padoTa 00yYarOIMXCst

CamocrosTenbHas paboTa CTyIEHTOB — 3TO INPOLECC aKTUBHOIO, IEJIEHAIPABICHHOTO
NpUOOpEeTEeHUs] CTYACHTOM HOBBIX 3HaHUH, yMEHHH 03 HemoCcpeICTBEHHOro0 Yy4acTus
IpenosiaBaTessi, XapaKTepU3YIOUIMHCS TPEAMETHOW  HalpaBIEHHOCTHIO, 3((EeKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JESATEIbHOCTH 00y4aroIIerocs.

Lenu camocTosTENEHON PaOOTHI:

— CHCTeMaTHU3alusl U 3aKpEIUICHHE MOJYYEHHBIX TEOPETHUECKUX 3HAHUN M MPAKTHUYECKUX

YMEHHUH CTYJEHTOB;
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— yriyOJieHHe U paclIupeHUe TEOPETUISCKUX 3HAHMIA,
— (¢opMHpOBaHHE YMEHUH HCIOJB30BaTh HOPMATHUBHYIO U CIPaBOYHYIO JOKYMEHTAIUIO,

CIELUATIbHYIO JTUTEPATYPY;

— pa3BUTHE MO3HABATENbHBIX CIIOCOOHOCTEH, aKTUBHOCTH CTYJIEHTOB, OTBETCTBEHHOCTH H

OpPraHU30BaHHOCTH;

— (¢GopMHpOBaHME  CaMOCTOSATEIbHOCTH  MBIIUICHHUS,  TBOPYECKOH  MHHUIIMATUBBI,

CIIOCOOHOCTEH K CaMOpa3BUTHIO, CAMOCOBEPIIICHCTBOBAHHUIO M CAMOPEaTN3aIliu;

— pa3BUTHE UCCIIEIOBATEIbCKUX YMEHUN U aKaJIeMUUYECKIX HABBIKOB.

CamocTtosaTenbHas paboTa MOXKET OCYIIECTBIATHCA HWHAMBHUAYAIbHO WM TpyINIaMu
CTYJICHTOB B 3aBUCUMOCTH OT 11eJTH, 00beMa, YPOBHS CI0KHOCTH, KOHKPETHON TEMAaTHUKH.

TexHomnorust opraHu3alid  CaMOCTOSITENIBHOM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX ¥ MaTEePHATLHO-TEXHIHUYECKUX PECYpCOB 00pa30BaTEIHHOTO
YUPEKICHUS.

[Tepen BbITTONIHEHNEM O0YYAIOIIUMHUCS CAMOCTOATEIBLHOM paOOThI IPEIoaBaTelh MOKET
IIPOBOJIUTH NHCTPYKTAX IO BBIIOJTHEHUIO 3a1aHMsl. B MHCTpYKTaXk BKIIOYAETCS:

— LeJb U COoepKaHUE 3a1aHNs;

— CPOKHU BBIIIOJIHEHHUS;

— OpPUEHTHUPOBOYHBIN 00beM PadOTEHI;

— OCHOBHBIE TpeOOBaHUS K pe3yJabTaTaM pabOThl U KPUTEPUU OLICHKH;
— BO3MOJKHBIE TUITUYHBIC OMIMOKU TIPU BHITIOTHEHHH.

HHucTpyKTax MpoBOIUTCS MpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOTO Ha
W3Yy4YeHUE JUCIUTUINHBIL.

KoHTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHhMEHHOMW, YCTHOM WITM CMeIaHHO# (popme.

CTyAeHTbl JOMKHBI MOIXOIUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakHeHIemy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHSI TEOPETUUECKUX 3HAHUMU, BHIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHI Kypca, NPUOOpETeHHs] OINpeAENEeHHBIX HABBIKOB U HCIOJIb30BaHUS
npodeccuoHaIbHON TUTEpaTyphI.

[TomemeHust 1s1 caMOCTOSATENbHON pabOThl O00ydYaIOIUXCS AOKHBI OBITH OCHAICHBI
KOMIIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTh «IHTepHeT» 1 obecrieueHneM
JOCTYyTa B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO CpPely OpraHU3alnu.

[Tpu camocTosTepHON TPOPabOTKE Kypca 00ydaronuecs J0KHBIL:

— TpOCMaTpUBATh OCHOBHBIC ONpEeIeHUs U (DAKTHI;
— MOBTOPUTH 3aKOHCIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHATUHU MaTepHall U AOMOIHUTH €ro

C YYETOM PEKOMEHI0BaHHOM IO JaHHOW T€ME JINTEPATYPHI;

— HW3Y4YUTh PEKOMEHJIOBAHHYIO JIMTEPATYpPy, COCTABIATh TE€3UChI, aHHOTALlUU U KOHCIIEKTHI

HanboJee BaKHBIX MOMEHTOB;

—  CaMOCTOSITEJIbHO BBITIOHATH 33/IaHUsI, aHAJIOTUYHBIE MpeJIaraéMbIM Ha 3aHATHUSX;
— UCHOJB30BaTh AJISl CAMOIIPOBEPKU MaTepuaibl (JOHAA OLIEHOYHBIX CPE/ICTB;
—  BBIIOJIHATH JOMAIIIHUE 33JIaHUS 110 YKa3aHUIO ITPENO1aBaATEIs.

Pexomenganuu no o0yyennro HHBAJIUA0B U jaul ¢ OB3

OcBoeHune MUCHMIUIMHBI HHBaNUAamMu U JunamMu ¢ OB3 MoxkeTr ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTrUMH OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaraiorcs
CrelMalIbHbIE YCIOBUS IS MOJTydeHus oOpa3zoBaHus nHBanIuaamMu u auramu ¢ OB3.

[Tpodeccopcko-nenarorndeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOTIOTUYECKUMU
O0COOCHHOCTSIMU 00ydJaromuxcss uHBaIuaoB U null ¢ OB3, uHAMBUAYyaTbHBIMU MPOTPAMMaMU
peabunuTanuu  WHBaIUAOB (mpu  Hamuwuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOMJCPXKKA TMPENOoJaBaHUs THIOTOPAMH, TIICHUXOJIOTAMH, COLHUATbHBIMU
pabOTHUKAMU, TPOLIECIIIMMH MTOATOTOBKY aCCUCTEHTaMHU.
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B cooTBeTcTBUU ¢ MeTOMMUYECKUMHU peKoMeHnanusMu Munoopraayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpEAINONaracTcsi HCIOIb30BaTh COIUATBHO-aKTUBHBIC U
pedraekcuBHbIE METOAbl OO0y4YeHHS, TEXHOJOTHMH COLMOKYJIBTYPHOH peadWINTAllUd C IENbIO
OKa3aHUsl MOMOIIM B YCTAHOBJIEHHWU MOJHOIIEHHBIX MEXKIMYHOCTHBIX OTHOILIEHWH C JPYTUMU
CTYJEHTaMH, CO3JaHUH KOM(OPTHOTrO MCHXOJIOTUYECKOTO KJIMMAaTa B CTYICHYECKOH TpyTIIe.
IMonbop u paszpaboTka y4yeOHBIX MaTEpPHAJIOB TMPOMU3BOIATCS C YUYETOM IPEAOCTABICHHS
MaTepuaia B pa3IU4HbIX (popmax: ayIuanbHON, BU3YaIbHOM, C UCIOJIb30BAHUEM CIEIHAIbHBIX
TEXHUYECKUX CPEACTB U NH(DPOPMAIIMOHHBIX CHCTEM.

Menuamarepuansl TakKe ClEAyeT MCHOJIb30BaTh M aJanTHPOBaTh C  y4ETOM
WHAUBUAYATBHBIX OCOOEHHOCTEH 00yueHuss nHBau 0B 1 uI] ¢ OB3.

OcBoeHuE OUCHMIUIMHBI HHBamuaamMu © Jumamua ¢ OB3  ocymectBisercss ¢
UCIIOJIb30BAaHUEM CPEACTB OOyYeHHsI OOIIETro W CIEIUAIBHOTO Ha3HAYCHHUs (MIEPCOHATBHOTO U
KOJUIEKTUBHOI'O HCIIOJIb30BaHUA). MaTepuanbHO-TEXHUYECKOE OOecreueHne MpeaycMaTpuBaeT
npucnocoOIeHrne ayAuTOpHil K Hy>kKJaM WHBanu0B U ui ¢ OB3.

dopma TMPOBENECHUS AaTTECTAlUM JUIsl CTYJAEHTOB-UHBaIugoB u Jmi ¢ OB3
YCTaHABIMBAETCS C YUYETOM MHAUBHIyAIbHBIX TICUXO(PU3NIECKIX 0COOCHHOCTEH. J{71s1 MHBaTUI0B
n ymuin ¢ OB3 npexycmarpuBaetcst nocTymHas (GopMa MpenocTaBiICHUS 3aJaHUN OIICHOYHBIX
CPENCTB, @ UMEHHO:

— B TMEUATHOW WJIM DIEKTPOHHOW ¢dopMe (Isi JHIl C HApPYUICHUSMH OIOPHO-
JIBUTATEILHOTO ammapara);

— B medaTHOM (opmMe HIM IIEKTPOHHOW (opMe ¢ yBETWYEHHBIM MIpUPTOM W
KOHTPACTHOCTBIO (IUIsI JIUI] C HAPYLICHUSIMU CITyXa, pe4H, 3peHus);

— METOJIOM YTEHHsSI ACCUCTEHTOM 3aJlaHusl BCIYX (U1 JIHI] C HAPYLICHUSIMH 3PEHUs).

CrynentaM ¢ MHBaIuAHOCTHIO M JinnaMm ¢ OB3 yBenuuuBaercs BpeMsi Ha MOATOTOBKY
OTBETOB Ha KOHTPOJIbHBIE BOMPOCHIL. [[71sl TaKUX CTYZEHTOB IpeaycMaTpruBaeTcs 1ocTynHas popma
MPE0CTaBIICHUS OTBETOB Ha 3a/1aHUs], 4 UMEHHO:

— TUChMEHHO Ha Oymare wixm Ha0OpOM OTBETOB Ha KOMIbIOTEpe (AN JIHMIl C
HapyLICHUSMHU CIyXa, peun);

— BbIOOPOM OTBETA U3 BO3MOKHBIX BAPHAHTOB C UCIIOJIb30BAHUEM YCITIYT aCCUCTEHTA (151
JUI C HApYUIEHUSIMUA ONTOPHO-/IBUTATENILHOIO aIlapaTa);

— YCTHO (IU1s1 JIUII C HApYIICHUSIMH 3PEHUS, OTIOPHO-/IBUTATEIBHOTO anmnapara).

[Tpu HEoOxomamMocTH JUIsl O0ydYaroImMXCcs ¢ WHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUSI MOXKET MPOBOIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanue MaTepuaIbHO-TEXHUYECKOI 0a3bl, HEOOXOAMMOM IJISl OCYIIeCTBJICHH S
o0pa3oBaTeIbHOIO Npolecca Mo TUCHUILINHE

YueOHasi ayauTopusi, TpeAHA3HAYCHHAs JUIsI TPOBEJACHUS YYEOHBIX 3aHATHH,
IOPEIYyCMOTPEHHBIX  HacTosed  paboyeil  mporpaMMoi  TUCHMIUIMHBI,  OCHAI[CHHAs
000pyI0BaHNEM U TEXHHUUYECKUMHU CPEJCTBAMHU 00YUYEHHUsI, B COCTaB KOTOPBIX BXOST: KOMIUIEKTHI
CHeLMATU3UPOBAHHON yueOHOI Mebenu, JoCKa KiIacCHasi, MyJIbTUMEIUHHBIA TPOEKTOP, IKPaH,
KOMIIBIOTEP C YCTAHOBJIEHHBIM JIMIICH3MOHHBIM IPOTPAMMHBIM 00€CTIeueHUEM, C BBIXO/IOM B CETh
«MHTEpHET» U TOCTYIIOM B 3JIEKTPOHHYIO HH(OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.

IToMemieHne Js1 CaMOCTOSITEJILHOM PadoOTHI  00y4YaWIIMXCA — AayJAUTOPHS,
OCHAIleHHAasl  cJelylIuM  o0opyaoBaHMeM W TEeXHHYECKHMH  CPeJACTBAMU:
CIeNMaIM3UpOBaHHass MeOenb Ui TpernojaBarelis W 0O0ydJaromuxcs, JOCKa ydeOHas,
MYJIbTUMEIUHHBIA TPOEKTOP, SKPaH, 3BYKOBbIE KOJIOHKH, KOMITBIOTEP (HOYTOYK), IEpCOHAIbHBIE
KOMIIBIOTEPBl i1 paboThl O0OydYalOIIMXCsl C YCTAHOBJICHHBIM JIMIIEH3MOHHBIM IMPOTPaMMHBIM
o0ecrieyeHneM, ¢ BBIXOJOM B ceTh «HTepHET» U TOCTYNOM B 3JIEKTPOHHYIO MH(POPMALMOHHO-
00pa3zoBaTeNbHYIO Cpemy.
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