ABTOHOMHAAl HEKOMMEPYECKASl OPFTAHU3ALIUA BbICLWWErO OEPA30OBAHMA
«MHCTUTYT MEXAYHAPOOHbIX 9KOHOMUYECKUX CBA3EN»

INSTITUTE OF INTERNATIONAL ECONOMIC RELATIONS

[IpunsTa Ha 3aceanumn YTBEPXIAIO
VYuénoro copera UMOC Pextop UMOC 10O. U. boromonosa
(mpotokoin ot 26 mapTa 2026 1. Ne 7) 26 mapra 2026 T.

HOOKYMEHT NMOANMMCAH
ONEKTPOHHOW MOAMUCHIO

CepTuchukar: 028C6980001EB4999C4F91A188C1304800
Bnageneu: AHO BO "MHCTUTYT MEXXIYHAPO[IHBIX SKOHOMUYECKMX
CBSABEM", UHCTUTYT MEXXAYHAPO[HbIX 3KOHOMWUYECKMX CBSIZEN,

[DeiicTauTenen: ¢ 31.03.2026 Ao 30.06.2027

PABOYAA [TPOI'PAMMA JTUCHUITJIMHBI
AEJJOBASL KOMMYHHUKALIMA HA AHI'JINIACKOM SI3bIKE
(IPOABUHYTHIN YPOBEHD - 1)

I10 HaIPABJICHUIO ITOATOTOBKHU

38.03.01 OxonomMmuka

HamnpaBnenHocTs (poduiib)
«BHenrHeskoHOMHUYECKast AeSITENbHOCTh U (PMHAHCOBOE KOHCYJIBTUPOBAHUEY

Mocksa — 2026



Ipunooicenue 4

K OCHOBHOU NpogheccuonanbHoll 06pazo8amenbHoll npocpamme

no nanpasienuro noocomosku 38.03.01 xonomuka, HanpasieHHocmb (Npoduiv)
«BHewnesxonomuueckasn 0esmenbHOCmsb U PUHAHCOBOE KOHCYIbMUPOBAHUE)

PaGouass mporpamMma IUCHUIUIMHBI «JleoBasi KOMMYHHUKAIMs Ha aHIJUICKOM SI3bIKE
(MPOABUHYTHI YpOBEHb 1)» BXOAMUT B COCTaB OCHOBHOW 00pa3oBaTEIbHON MPOTrPaMMBbl BBICIIETO
obOpaszoBanusi 1o HampapieHuo moaArotoBku 38.03.01 DxkoHOMUKa, HAMPaBIEHHOCTh (TIPOQHIIB)
«BHeurHesKoHOMUYECKast 1 TeNbHOCT U (PMHAHCOBOE KOHCYJIbTUPOBAHHUE» U ITpeJHA3HAUCHA IS
o0yJaronuxcsi ouHON (HOpMbI 0OYUIECHUSI.

© MHCTUTYT MEXTyHApOIHBIX IKOHOMUYECKUX cBA3€Eil, 2026.

2



COJEPKAHUE

1. L1eb ¥ 3a0QUN JTUCIIATIIIHIHBL .......vvveeeeeeeeeeieirrreereeeeeeeaensssessseeeseessassssessseesesassosssssssseessesssnsssessseees 4
2. MecTo TUCHHUIUIMHBI B CTPYKTYPE OCHOBHOM MpodeccHoHanbHOi 00pa3oBaTenbHOM MPOrpaMMbl
BBICIIICTO OOPABOBAHII ... .vveeeveeesreeeereeeeseeeisseessseesssseesssseassseessssesasssseasssessssseesssssesssseesssessssseesssseesns 4

3. O0beM TUCHUIUIMHBI B 3aYETHBIX CMHMIIAX M aKaJeMUYCCKHX YacaxX ¢ yKa3aHHEM KOJHYCCTBA
aKaJIeMMYCCKHUX YaCOB, BBIICTICHHBIX HA KOHTAKTHYIO pa00Ty 00y4YaroIIuXcs ¢ pernoaaBareieM (1o
BUJIaM YUEOHBIX 3aHATHIA) M HA CAMOCTOSITEIIEHYIO PAOOTY OOYHAFOIIIHXCST «..ovveeneveenveeeereeneeenereenenans 4
4. TlepeueHb IUIAHUPYEMBIX pPE3YJIbTATOB OOYYCHHS MO JAUCHMIUIMHE, COOTHECEHHBIX C
IUIAHUPYEMBIMH ~ PE3yJIbTaTaMH OCBOCHHUS OCHOBHOW TMpOo(ecCHOHANBHOW 00pa3oBaTeIbHON

TIPOTPAMMDBI ....eeeeuettteeeeueteeeeanreeeeeaaseeesaaseseeesanssseessassseesesnsseeesansssseesesssseesesnssseessnsssseessnsseesssnsseessnnnses 5
5. CONEPIKAHME TUCIIHIIIIHHDBL . ... . eeeeuveeeureeenureesueeessseesneseesseeessseeessseesssseesnsseessnseessseesnseesssseesnseesnnne 6
6. CTpykTypa MAMCUMIUIMHBI 10 TeMaM C YKa3aHHEM OTBEJEHHOTO Ha HHUX KOJIMYEeCTBa
aKaJEMUYECKUX YACOB U BUJIOB YUEOHBIX BAHATHI ....uvevuvirteiiiriieniieieeitenieeieeitesieente et sieeneesieesieenneas 8
7. Ilepeuenb yueOHO-METOUYECKOTO OOECTICYCHUS JIJIST CAMOCTOSITEIFHON PabOThl 00yJarOIITUXCS
TIO JIMCIIMTIITHIHE . ... tveeetteeuteeenustesuseesneseesnsteesasseesnsseasnsaeessseeasseeenseesnsseesnnseesnsseesnsseesnsaessnseesnnseessnseesns 8

8. IlepeueHn BOMPOCOB U TUIIOBBIE 3aJJaHUSI JI MOJATOTOBKH K MPOMEKYTOYHOM aTTECTALHH ...... 9
9. IlepedyeHb OCHOBHOW M JOMOJHHUTEIBHON Yy4eOHOW JUTEpaTyphl, HEOOXOAUMOW I OCBOCHUS
TIVICTIVITIIIIIHIBL . ..ot e e e e e e e e e et e e e e e e e e e e e e e e e e e e e e e e eaee e e e e e e e e e e e e e e aanaeeeeaanaeseeaaneeeaennaeeeennnaanenes 12
10. Ilepeuenr  pecypcoB  MH(POPMALMOHHO-TEIEKOMMYHUKAMOHHOW  cetn  "HHTepHer",
HEOOXOIMMBIX JUIsl OCBOCHUS IUCIUILTUHBI U HH()OPMAIIMOHHBIX TEXHOJIOTHH, CIOIb3yEMBIX IPU
OCYILECTBIIEHMH 00pa30BaTEILHOTO Mpoliecca M0 AUCLUIIMHE, BKII0Yas epeueHb IPOrpaMMHOIO

obecrnieueHUs ¥ HH(HOPMAITMOHHBIX CITPABOYHBIX CHCTEM (TIPU HEOOXOUMOCTH)....vveenvrenereanrennee. 13
11. MeTonnueckue ykazaHusi IJ1s1 00y4JaronUXCsl IO OCBOCHUIO TUCIIUILTAHBL. ........ccerveerrereeennnens 14
12. Onucanue  MaTepHaIbHO-TEXHUYECKOW  0a3pl, HEOOXOIUMOW  JJIi  OCYILECTBIICHHS
00pa3oBaTEIbHOTO MPOIIECCA TTO JTUCITUATIITHHE .....vveeevreessrreessreeensseeessseeessseesssseessseesssseessssessssessnssees 17



1. ean v 3aaa4M TUCHUILIUHBI

Hear agucuumiaunabl  «/lejoBasgi KOMMYHHUKAUMST Ha AQHIVIMACKOM  si3bIKe
(mpoaBUHYTHIH ypoBeHb I)» — mpuoOpeTeHHE CTyJACHTAMH KOMMYHHKAaTUBHBIX HAaBBIKOB,
YPOBEHb KOTOPBIX JOCTATOYEH [UIsl pPEIIEHHS COLMAJIbHO-KOMMYHHKAaTHUBHBIX 3aJad B
pa3IUUHBIX 00J1aCcTAX TPO(PECCHOHATBHBIX Cep MeATETLHOCTH U B IIEJISIX caMO0Opa3oBaHMS.

3amaun AUCHUNJIMHBI:

— JOCTH)KEHHE HEOOXOAWMOTO YpPOBHSI JMHTBUCTHYECKHX HABBIKOB — HM3y4YCHHE U
HCIIOJIb30BAaHUE JIEKCUYECKUX M TPaMMaTHYECKUX €IUHUI] B 00bEME, KOTOPbIl HE0OX0IUM IS
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusX;

— pa3BUTHE IUCKYPCUBHBIX HAaBBIKOB — YMEHHUS IOCTPOEHMS LEIOCTHBIX, JIOTMUHBIX
BBICKA3bIBAaHUH (JMCKYPCOB) pa3HbIX (PYHKUMOHAIBHBIX CTUJEH B YCTHOH M NHCbMEHHOMN
KOMMYHHMKAIlMM Ha OCHOBE IOHMMAaHMS  pPa3IMYHbIX BUJOB  MpodeccroHalIbHO-
OPUEHTHPOBAHHBIX TEKCTOB MPU YTEHUU U ayIUPOBAHUU;

— pa3BUTHE IPAKTUKHU UCIIOIb30BAHUS AHIVIMHCKOIO SA3bIKA JJI PELLIEHUS CIIELMATBHBIX
npodeccuoHanbHBIX 3a7ad (MoAOOp JUTEpaTyphl, YTEHHE COOTBETCTBYIOLIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa Po0IeMaTHKe);

— 3aKpeIuIeHHE CTPAaTernYecKOro HaBblKa — HaBbIKA MCIIOIB30BaTh BepOalbHBIE U
HeBepOaibHbIE CTpAaTeruy [UIs KOMIIEHCAIlMM MPOOENIOB, CBSI3aHHBIX C HEJOCTATOYHBIM
BJIaJICHUEM SI3BIKOM;

— pa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIbCKUX YMEHUM;

— pacuMpeHHe Kpyro3opa M MOBBIIIEHHE OOIIEH KyJIbTYphbl: M3YYEHHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, 00bIUAEB CTPaH U3y4aeMOro A3bIKa, ITUKU, BOCIUTAHHE TOJIEPAHTHOCTH
Y YBaKEHUS K JyXOBHBIM LIEHHOCTSIM Pa3HBIX CTPaH U HapOJI0B;

— (opMuUpOBaHHE TOTOBHOCTH HAJIA)KUBATh MEKKYJIbTYpHBIE M BHEITHEIKOHOMUYECKUE
CBSI3M, MPEJICTABIATh CBOIO CTPAaHY HAa MEXIYHApOAHBIX CEMUHapax, KOH(epeHIHsIX, pabouux
BCTpEUax, y4acTBOBaTh B IPE3ECHTALINSAX;

— pa3BUTHE YMEHHUS HaXOAWUTh peIICHUS B OBICTPO MEHSIOMIUXCS YCIOBHUAX
MEKIYHApOJIHOT0 OU3HEca.

2. MecTo AMCUMILVINHBI B CTPYKTYpe OCHOBHOM NPO()ecCHOHAILHOM
00pa30oBaTeILHON MPOrpaMMbl BbICIIET0 00pa30BaHUS

JucuumiuHa «/lenoBas KOMMyHUKalLUsl Ha aHIVIMKACKOM fA3bIKE (IIPOJBUHYTHIN YPOBEHB
I)» BxoauT B (hakyIbTaTUBHYIO YacTh yU4eOHOTO TUTaHa, MO HampaBieHnuo moarotoBku 38.03.01
DKOHOMUKA, HaNpaBICHHOCTh (Mpoduib) «BHeIIHeSKOHOMUYECKass JAEATENbHOCTh U
¢buHaHCOBOE KOHCYJIBTHPOBAHUEY.

3. O0LeM AUCHUILIMHEI B 32aY€THLIX ¢IMHAIAX U aKaJeMHIYeCKHX Yacax ¢
YKa3aHHEM KOJIMYeCTBA aKaJeMUYeCKHX YaCOB, BbI/IEJIEHHbIX HA KOHTAKTHYIO padoTy
00y4Jarouuxcs ¢ npenojaanBaresieM (10 BUJAaM Y4eOHbIX 3aHATHIT) 1 HA CAMOCTOATEILHYIO
padoTy o0y4aromuxcst

OO6mast Tpy10EMKOCTh JUCHIUTIINHBI COCTABIISET 3 3a4€THBIC €IMHUIIBI, Bcero — 108 gacos.

Bup yueOHoit paboTbl Bcero yacos

KonTakTHasi pabora ¢ npenojaaBareseM (Bcero) 28
B ToMm uncre:
3aHATUSA JEKIMOHHOIO TUIIA -

3aHATUS CEMUHAPCKOTO TUMA (CEMHHAPHI) 28




CamocrosiTesibHast padoTa (Bcero) 80
dopma KOHTPOJIS 3auer
OO0mas TpyA0€MKOCTD 1M CHUILTHHBI 108

4. IlepedyeHb MIIaHNPYEMBbIX Pe3yJIbTATOB 00yUeHHS MO0 TUCHHUIINHE, COOTHECEHHBIX C
IUIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHUS OCHOBHOM NMpPodecCHOHANTbHOMI
o0pa3oBaTe/JbHOI NPOrpaMMbl

Koa v HanmMeHoBaHue

Koa v HaumeHoBaHue

IInanupyemMble pe3ybTaThl

KoMIleTeHInu (uii) HHAUKATOPA TOCTHKEHUSA
00y4eHHs MO TUCHUIINHE
BBINYCKHUKA KOMIIeTeHIIU T
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTUYECKUE MPaBUIIA,
YK-4 OcyiecTBiser JeNOBYIO | (POPMBI M KOHCTPYKIIMH, JEKCUKY
CrnocoOeH OCyIIeCTBIATh | KOMMYHUKAIIMIO B YCTHOM | aHTJIUHCKOTO SI3bIKA,
JIIOBYI0 KOMMYHHMKaluio | ¢opMe  Ha  PYCCKOM M | HEOOXOAUMBIE TUISL
B YCTHOM M MUCHbMEHHOW | HHOCTPAHHOM SI3BIKAX. OCYIIECTBIICHUSI MEXINYHOCTHOTO
dopmax Ha | UYK 4.2 0O0IIeHUs B paMKaX OMpPeAeICHHbIX
rocyaapcTBeHHOM  si3bike | OcyriecTBisier JIEJIOBYIO | Pa3TOBOPHO-OBITOBBIX TEM.
Poccniickoit denepanuu U | KOMMYHUKAIUIO B IUCBMEHHOW | YMeTh: JIOTUYHO,
WHOCTPaHHOM(BIX) dbopmMe  Ha  PYCCKOM  H | QpTyMEHTHPOBAHO M KOPPEKTHO
sI3bIKE(ax) WHOCTPAHHOM SI3bIKaX. MOATOTOBUTH YCTHBIE u
NUChbMEHHBIE BBICKA3bIBAaHMUS Ha
MHOCTPaHHOM SI3bIKE B
MEXJINYHOCTHOM  OOIIEHUU U
MEXKYJIbTYPHOM
B3aUMOJICHCTBUH.
Baanern: HaBBIKaMU

HCIIOIB30BaHUSA MOHOJIOTHUECKOH
U JUAJOTHYECKOM yCTHOM WU
MUCbMEHHOM pEYM B CHUTYAIUAX

MEXINYHOCTHOTO u
MEXKYJIbTYPHOTO
B3aMMOJCHCTBUS B  Tpenenax
U3Y4YEHHOTO SI3BIKOBOTO
MaTepuana.




5. Conepsxkanue QM CHUTINHBI

HaumenoBanue teMm

Conep:xxanue TeM (pa3jaesioB)

(pa3nesioB)
Tema 1. Levels and areas of | Jlekcuka: TepMuHBI B cdepe yrnpaBieHHs, YPOBHH MEHEIKMEHTA,
management TPYAOBBbIE O0SI3aHHOCTH, HAa3BaHHUS M OTBETCTBEHHOCTH OTAEJIOB
YpoBHH U cdepsl | OpraHuzanuu
yIpaBJICHUS Urenwue: Duties at Work, Responsibilities as they are
I'pammaruka: BpemeHa akTUBHOTO 3a10ra.
VYcrHas peds (MOaUIorndecKkas):
-00CY)XJICHHE TPYIOBBIX OOS3aHHOCTEH YIPABJICHLIEB pa3HbIX
YpOBHEMU
YcTHas peub (MOHOJIOTHYECKAS):
- 0KJ1a7 00 OTBETCTBEHHOCTAX OT/I€1a KOMIIAHUU
IIucemenHas peus:
- keiic Johnson and Johnson
Tema 2. Organizational | Jlekcuka: TepMHHBI B 00JIACTH OpPTaHU3ALMOHHBIX OCOOEHHOCTEH
structures OpraHu3aIi, BUJIbl CTPYKTYP, PECTPYKTYpHU3ALIHS
Opranu3zalnoHHbIE Urenue: Restructurization, Change in Organisation
CTPYKTYPBI I'pammatuka: [lopsaok ci0B B BOINPOCUTENBHOM MPEATIOKCHHH.

Ilopsimok c0B B BOCKJIMILATEIIBHOM IIPEMIOKEHUM. BpemeHa
IIACCUBHOTO 3aJI0TA.

VYcTHas peus (MomMIorndeckas):

- IPEMMYLIECTBA M HENOCTATKH DPA3JIMYHBIX OpPraHU3alMOHHBIX
CTPpYKTYp

VYcrHas pedb (MOHOJIOTHYECKAs):

-OIUCAaHUE CTPYKTYPhl KOMIIAHUU

[TuceMeHnHas peys:

- keiic Levi’s

Tema 3. Leadership
JInpepctso

Jlexcuka: TepMHHBI B 00JacTH JUAEPCTBA, JUACPCKHUE KauecTBa,
THUIIBI YIIPABJICHIIEB, CTUIIN YIPABICHUS

Urenue: Leadership qualities: what does it take, Business leader
briefings

I'pammaruka: I'epyHauii, KOHCTPYKIUU C TEPYHIUEM.

VYcTHas peus (MoIUIorndeckas):

-00Cy>KJeHHE TUIIOB YIIPABJICHLIEB U UX KaUueCTB

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIKCaHue CTUJIEH YIIpaBIeHUS

[TucemenHas peub: keiic The new boss

Tema 4. Recruitment
[Ton6op nepcoHana,
PEKPYTHHT

Jlexcuka: TepMHUHBI B 0071aCTH PEKPYTUHTA, XEIXaHTUHT, €TO BHJIbI
U METOJbI, peUYEBBIC CTPYKTYPhI U 000POTHI HA COOECEIOBAHUH TIPH
npuemMe Ha padoTy

Urenue: A job interview, Headhunting, Methods of selection
I'pammaruka: Y cioBHbIE MPEJIOKECHUS. CocnararenbHoe
HAKJIOHEHUE.

VYcrHas peds (MOauIorndeckas):

-METO/bl PEKPYTHHTa, COOECEeIOBaHUE

VYcrHas pedyb (MOHOJIOTHYECKAs):

- keiic Kidselebration

[TuceMeHnHas peys:

- HalMCcaHue COOCTBEHHOTO pe3loMe
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Tema 5. Business Plan
busnec-mian

Jlexcuka: BozmokHocTH hprupMmbl (pe3tome), BUbI TOBAPOB (YCIIyT),
PBIHKM cOBbITa TOBapoOB, KOHKYPEHLMS, IUIaH MapKeTHHTa, IJIaH
MPOU3BOJICTBA, OPTAaHHM3AIIMOHHBIM TUIaH, OICHKA pHUCKA H
CTpaxoBaHHUsl, ((MHAHCOBBIN IUJIaH, CTPATErusi PUHAHCUPOBAHMUSL.
Urenue: «Public speaking”, How to Prepare and Polish Your
Business Plan, The 20 Crucial Parts of an Impressive Business
Plan Written in English

['pammaruka: CiocoObl  BBIpaKEHUsT  OyayIiero, BpeMeHa
AKTUBHOT'O M TMTACCHBHOT'O 3QJI0Ta — IIOBTOPEHHE.

VYcrHas peds (MOauIorndeckas):

- 00cy’KIeHHe BCeX IIaroB OM3HeC-TNIaHUPOBAHUS

VYcrHas pedb (MOHOJIOTHYECKAs):

- Ipe3eHTaIUsl COOCTBEHHOTO OM3HEC-TIIaHa

[TuceMeHnHas peys:

- ketic KFC




6. CTpykTypa IMCUMIIMHBI 10 TEMAM € YKa3aHHeM OTBEeJeHHOI0 Ha HUX
KOJINYEeCTBA aKaJeMUYeCKMX YaCOB U BHI0B Y4eOHBIX 3aHATHI

KonrakTHas Camocrosite
Ne HanmenoBanue Tem (pa3/iesion) Bcero,
pabdora JbHAs
n/m AUCHUILIUHBI yac.
CemuHapbl pabora, yac.
1 YpoBHU U cdepbl yIpaBIeHUs 5 16 21
2. | Opraau3aimoHHbIE CTPYKTYPBI 5 16 21
3. | JlunepctBO 6 16 22
4 [ToxOop mepcoHana, peKpyTHHT 6 16 22
5. | busHec-miax 6 16 22
Hroro: 28 80 108

7. IlepeyeHb y4eOHO-METOAMYECKOT0 00eceYeHusl JJIs CAMOCTOSITeIbHOH PadoThl
o0yuyaruuxcst Mo JUCHHUIJINHE

CaMocTosTenspHast pa60Ta ABJISICTCA OJHUM U3 OCHOBHBIX BHU0OB y‘IeGHOfI JACATCIIbHOCTH,
COCTaBHOM 4YacThIO y4ueOHOTO IMpoliecca U UMEET CBOEH Leblo: TITyOOKOe YCBOGHHE MaTepuasa
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPaTypoil, PEKOMEHJIOBAHHOW MpernojaBaTeieM, YMEHUE HAWTH HYXHBIA MaTepual |
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHUE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TIOCTOSHHOMY COBEpPLICHCTBOBAHMIO CBOMX 3HAHHMM, K
LEJIEYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

Kontponbe camoctosiTensHON pabOThI, SBISETCS Ba)XXHOW COCTaBISAIONICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCSA MPCIIOAaBaTCICM BO BPEMS IMPAKTUYCCKUX 3aHSTUU U
oOecrieunBaeT OIlEeHUBaHHUE X0J1a OCBOSCHUS N3y4aeMOll TUCIUTUIHHBI.

IIpumepHbIe TeMBbI Npe3eHTAlM I

1. The greatest success of entering a foreign market

2. The greatest success on a domestic market

3. Keys to successful management (based on an example of a certain company)
4. Ways to win customers

5. Internet advertising and buzz marketing

6. Peculiarities of Public Relations

7. Ethics in Business

8. Entrepreneurial Skills

9. Headhunting: what does it take?

10. Tips to be successful at job interviews

11. What makes a great manager

12. Cultural stereotypes in business: Russia (any country)

13. Efficient ways to motivate staff

14. Effective methods of market research

15. Product life cycle

16. The marketing strategy of a company (the 4P’s)

17. The promotional strategy of a company (promotional tools)
18. The greatest flop on a domestic market

19. The greatest flop on a foreign market



8. IlepeueHb BONPOCOB U THIOBbIE 32IaHUS JJISl MOATOTOBKH K MPOMEKYTOYHOM
arrecTanuu

8.1. Ilepeyenb BONPOCOB /ISl NOATOTOBKH K 3a4eTy

1.What kinds of organizational structure can a modern company choose as its basis?
Speak about the pros and cons of the functional and geographic structure.

1.What is the role of the structure? In what way is the structure connected with the strategy?

2.What organizational structures do you know?

3.What area was the functional structure borrowed from? Why does it still top the list of
all organizational structures?

4.What is the main drawback of the functional system and what was done in the 1980s to
do away with it?

5.When does restructuring occur? What three conditions does successful restructuring
depend on?

6.Why is the functional structure unsuitable for multinational companies?

7.How can local manages capitalize on the geographic structure?

8.How are area managers encouraged to work better?

9.What are the main disadvantages of the geographic structure?

2. Outline the pros and cons of the matrix structure and organization along product
lines.

1.Do all multinational companies organize themselves geographically? How is Microsoft
organized? Why?

2.What is the structure along product lines characterized by?

3.What are the most notable advantages of matrix structure? What companies can benefit
most from them?

4.With a matrix structure people have to report to two people — their boss in the functional
structure and their project manager/team leader in the matrix one. What problems can you imagine
in this connection?

5.Can matrix structure be described as a simple one? How can difficulties be avoided?

6.What companies usually organize their business by product?

7.What advantage of the structure along product lines may improve the overall
performance of the organization and why?

8.There is a method which is similar to organizing a business by product. It involves
grouping together employees who deal with a specific customer or group. How is it called? When
is this method particularly useful?

9.There are two main approaches to business: centralization and decentralization. What is
implied by these approaches? What are their main advantages?

10.Do you think people from certain cultures would favour one kind of structure over
another? Can you give any examples and reasons for that?

11.Why do companies opt for a hybrid of organizational structures?

12.What kind of organizational structure would you prefer to work in and why?

3. What are the recruitment forms a company can use to find new employees? What
selection methods are the most effective?

1.What are the main methods of recruitment? What forms of internal recruitment can you
think of?

2.What are the main advantages of internal recruitment?

3.Why is it necessary to recruit from outside the organization? What is the commonly used
technique for recruiting people from outside?

4.What is the difference between a recruitment agency and a firm of headhunters?
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5.Why is it difficult for a graduate to find a job? What methods of looking for a job can
you advise him to choose? What specific methods are used by recruiters to attract graduates to fill
in the vacancies?

6.What techniques are traditionally used in recruitment? How long is usually a typical
interview? How fast do decision-makers make their choice?

7.Why have some companies shifted from interviewing to testing? What is the purpose of
psychometric tests?

8.In what way do approaches to selection differ across cultures?

9.What management skills and qualities are emphasized in different cultures?

10.Decipher the SWAN criteria. Do they have international validity?

11.What two qualities have international validity and why?

8.2 TunoBbIe 3aaHUA A OLECHKH 3HAHUN

1. What does a business adjust to create a brand image for a product?
a) The marketing mix;

0) Price;

B) Product.

2. What is the most important element of the marketing mix?
a) Price;

0) Product;

B) No single element is the most important.

3. What does the overall marketing mix of a firm determine?
a) Marketing strategy;

6) Marketing objective;

B) Profit from marketing.

4. Who is protected by consumer protection laws?
a) Businesses and customers;

0) Just customers;

B) Just businesses.

5. Which of the following is NOT an element in the marketing mix?
a) Price;

0) Profit;

B) Promotion.

8.3. TunoBble 3aJaHUA 1JIsl OLIEHKH YMEHU I

3ananme 1. [IpokoMMeHTHpYHTE (YCTHO) CIEQYIONIUE YTBEPXKICHUS C yINOTPEOICHHEM
aKTHBHOM JIekcuku 1o Teme Levels and areas of management:

1. It is up to employees to keep the manager up to date on progress.

2. Managers set strict time limits.

3. Managers encourage staff to put forward their ideas.

4. Managers and employees decide together what needs to be achieved.

5. Decisions are made by managers and their staff.

6. Employees get precise instructions.

7. Managers do not want employees to avoid making decisions which employees should
make.
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8. Managers have tight control of employees’ movements and work schedules.
9. When employees are given tasks, they decide how to complete them.

3apganmue 2. Onumure ypoBHH U chepbl yIpaBieHus BeIOpanHO Bamu komnanuu,
UCIIONB3Ys JIEKCUKY 110 TeMme Levels and areas of management.

Company structure or organization structure refers to the way that a company arranges
people and jobs so that its work can be performed and its goals can be met. The structure of
every organization is unique and the structure of an organization evolves as the organization
grows and changes over time.

1. Top managers and executives:

Board of Directors, Chairman (Chairwoman) or President (4m.), Managing Director
(Executive Director) or Chief Executive Officer (CEO — Am.)

E.g. At the top of company hierarchy is the Board of Directors, headed by the Chairman.
E.g. A managing director is responsible for the day-to-day running of the company (or oversees
all aspects of business activity, or has overall responsibility for the running of the business).

2. Middle (Senior) management (company officers):

Finance director (Chief financial officer — Am.), Marketing Director, HR Director
(Personnel), IT Director, R&D Director, Production Director, Sales Manager or Sales Director
(or Vice Presidents — Am.)

3. Departments: Finance, Sales and Marketing, Personnel (HR), Research and
Development (R&D), Production

4. to consist of, be made up of, be divided into

e.g. The company consists of five main departments. The marketing department is made
up of three units. The sales department is divided into two sections.

5. to be responsible for smth, to be in charge of

e.g. The marketing department is responsible for advertising, sales promotion and market
research. The Human Resources department is composed of two sections. One is responsible for
recruitment and personnel matters, the other is in charge of training.

Philip is in charge of our marketing department.

Finance director controls all aspects of finance and is responsible for allocating the
company s resources.

6. to be accountable to smb, to be responsible to smb, to report to smb

e.g. At the top of the company hierarchy is Mister Niegel who has overall responsibility
for the running of the business. Sales Director, Marketing Director, Finance Director and HR
Director report to him (HaxoasTcs y HEro B HeMocpeICTBEHHOM noaunHenun). Export Sales
Director is responsible to Sales Director.

7. astrategy, to determine a strategy (or a policy), implement a strategy (or a policy)

E.g. Top managers determine the company s strategy and middle managers implement
the strategy and major policies handed down from the top level of the organization.

8.4. Tunoskle 3agaHusa 1J151 OEHKH HABLIKOB

3ananue 1. M3yunre keiic Hke. Pemmre, kakoit BapuaHT, 10 BallieMy MHEHHUIO, OyIeT
HanOosee 3()(hEeKTUBHBIM B BBISIBJICHUN TAJAHTIUBBIX CTYJCHTOB MapKeToJ0roB. IloaroroBsTe
YCTHYIO TIPE3CHTAIINIO Kelca Ha aHTJIMMCKOM SI3bIKE, 0OBSICHUB CBOM BHIOOD.

MARKETING TO STUDENTS
Virgin Mobile is a phone operator that provides a wide range of mobile communication
services to its customers in the UK. Competition between mobile phone operators is strong and
winning a large market share in the student market is vital. Students use their mobile phones a lot
— to call friends and family, and also to get information and play games. There are 2.5 million
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students in the UK, and 96 per cent of them own a mobile phone. But it is difficult to market to
students because they are hard to reach and cynical about sales pitch.* Virgin Mobile has decided
that the best way to promote the brand to students is to find insiders: student marketers who will
work on promotional campaigns in their own universities.

The problem for Virgin Mobile is how to identify student marketers with brilliant ideas and
good selling skills. There are three options:

1) Use standard job recruitment methods. Post a job advertisement, select from written
applications and hold interviews in each university.

2) Recruit people at student fairs. Universities hold fairs for students at the start of each
year. Different companies have stands at these fairs to sell their products or services to students.
Students can find out about things that may be helpful during their student life. Virgin Mobile
could set up a stand at student fairs, tell those who come to the stand about marketing opportunities
and recruit interested students “on the spot”.

3) Hold a competition in which students suggest ways to promote the brand to other
students. The students with the best suggestions get the chance to put their ideas into practice and
win an attractive prize.

3aganue 2. Pazpa0oraiiTe W 3anmuiIMTe HA AHTIUMHACKOM SI3bIKEe OW3HEC-TUIaH JUIs
BbIOpaHHOr0 Bamu mpojtykTa, pacCMOTPEB OCHOBHBIC YeThipe I1 MapkeTHHTa:

Product: What identity does your product have? What does it do? Why will people
want to buy it? Does it have a good brand name?
Place: What geographical markets will you target and why? Will they be local,

national, international? What social groups/types of customer is the
product aimed at? How will the product be sold (Internet, high street,
direct mail, etc)?

Price: How much will the product cost? What type of profit margin do you
expect? Will the product be priced differently for different markets? Will
there be any special offers or discounts available?

Promotion: How much will you advertise the product(word of mouth campaign,
magazines, broadcast media, posters)? What type of launch will the
product have? What will the initial promotional budget be?

9. IlepeyeHb OCHOBHOM U JONOJHUTEIHLHON Y4eOHOM JTUTEPATYPbI, HEOOXOAUMOM sl
OCBOEHUS THCHHUILINHBI

9.1. OcHOoBHas JqUTEpaTypa

1. Ynukunesa, JI. C. AHrMiiCKU# s3bIK B yripaBieHuu nepconaiom (B1—B2). English for
Human Resource Managers : yaeOHUK 1 TpakTukyM Jutst By30B / JI. C. Uukunesa, E. B. JIusckas,
JI. C. Ecuna. — 2-e u3a., nepepad. u non. — Mocksa : MU3gatensctBo FOpaiit, 2026. — 203 ¢. —
(Beiciee oOpazoBanme). — ISBN  978-5-534-08232-6. — Tekct : »dJIEKTpOHHBIH //
O6pazoBarenpHas mwiaTdopma FOpaiit [caiiT]. — URL: https://urait.ru/bcode/584095

2. HyxnoBa, E. E. Awnrmumiickuii s3eik. Professional Reading: Law, Economics,

Management : yueOnux nis By3oB / E. E. HyxxnoBa. — 2-¢ u3z., ucnp. u mon. — Mocksa :
NznarensctBo FOpaiit, 2026. — 181 ¢. — (Bricmiee oopazoBanue). — ISBN 978-5-534-17510-3.
— Tekcr : onexkrponHblid // OOpazoBatenbHas mnatdopma HOpaiit [caiit]. — URL:

https://urait.ru/bcode/585834

3. Kynmosa, A. K. Anrmuiickuit s3bIK 1711 MeHeKepoB u JIOoTHCcTOB (B1-C1) : yueOHUK 1
npaktukyMm it By3oB / A. K. Kymosa, JI. A. Ko3nosa, FO. I1. Boasiner ; moz o0uieii penaxiuei
A. K. KynoBoil. — 2-e uza., ucnp. u non. — Mocksa : M3narensctBo FOpaiit, 2026. — 326 c.
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— (Bpicmiee oOpazoBanme). — ISBN 978-5-534-18420-4. — TekcT : 3JEKTpOHHBIA //
Oo6pazoBarenpHas mwatdopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/583221

4. CmupnHoBa, H. B. AHrnmiickuii s3Ik 115t MeHeKkepoB (B1—B2) : yueOHuk 111 By30B
/ H. B. CmupnoBa, A. B. Coxonoga, 0. A. [lyrnac. — Mocksa : U3natensctBo FOpaidt, 2026. —
154 c. — (Bricmee obpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 37EKTpOHHBIN //
O6pazoBarenpHas mwatdopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/586782

9.2. lonotHUTEIbHAS JIUTEPATypa

1. AHMIMICKAN S3BIK IS M3YYarONIMX MeXayHapoaHbie oTHomeHus (B2-Cl1) : yueOHuK
s By3oB / H. B. Apxanuesa, JI. E. bymkanen, A. K. I'apaesa, /I. B. Ts6una. — Mocksa :
NznarensctBo FOpaiit, 2026. — 255 ¢. — (Bricmiee oopazoanue). — ISBN 978-5-534-10866-8.
— Teker : osnextponsbiii // OOpasoBarenpHas 1uiatdopma IFOpaiit [caiit]. — URL:
https://urait.ru/bcode/586897

2. CrynnukoBa, JI. B. Axmmiickuii s3Ik B MexxayHaponHoMm OusHece. English in
international business activities : yueOHuK mis By3oB / JI. B. CrynmaukoBa. — 3-¢ u3j., nepepad.
u gon. — Mocksa : UznarensctBo FOpaiit, 2026. — 216 c. — (Bricmiee oOpa3oBanue). — ISBN
978-5-534-11015-9. — Texkct : anextponHsIi // ObpazoBarenbHas matdopma FOpait [caiiT]. —
URL: https://urait.ru/bcode/587206

3. IlectoBa, M. C. AHITIMNACKHUH SI3BIK: TIEPEBOJI KOMMEpUECKo qokymeHTaruu (B2) :
yuebnuk 1 By3oB / M. C. IlectoBa. — 2-e u3n., nepepad. u norn. — Mocksa : M3naTenscTBo
FOpaiit, 2026. — 191 ¢. — (Bwicmee obpazoBanue). — ISBN 978-5-534-11543-7. — Tekcr :
NeKTpoHHBIH  //  OOpazoBarenbHas  1iatdopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/587022

4. Slxymesa, . B. Anrmmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHMK U IpakTUKyM Juist By30B / W. B. SIkymieBa, O. A. JlemuernkoBa. — 3-€ u3., UCIIP. U JIOTI.
— Mockaa : U3natenbctBo FOpaiit, 2026. — 148 c. — (Briciiee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Tekct : anmekTpoHHbIH // O6pa3oBarenbHas miaatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/583965

5. Hemsopona, I'. JI. Aunrnmiickuii s3bik. ['pammatuka : ydeOnumk s Byzos / [, 1.
Hessoposa, I'. . Hukutymkuna. — 2-e u3n., ucnp. u gon. — Mocksa : U3natensctso FOpaiiT,
2026. — 213 c. — (Bricmiee oOpaszoBanme). — ISBN 978-5-534-09359-9. — Tekcr
NeKTpoHHBIH  //  OOpazoBarenbHas  1iatgopma  HOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/584395

10. Ilepeyennb pecypcoB HHPOPMALMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTn ""UHTepHeT",
HeO0XOAUMBIX JIJIS OCBOCHHSI JUCIHUIJIMHBI U HH(OPMALMOHHBIX TEXHOJIOTHH,
HCI0JIb3yeMbIX NPH OCylIeCTBJIEHUH 00pPa30BaTeJILHOI0 NpoLecca no AUCHHUILINHE,
BKJIKOYas NepevyeHb MPOrpaMMHOro odecrnevyeHus 1 HHPOPMANIMOHHBIX CIPABOYHBIX
cucTeM (MpU HEOOXOAMMOCTH)

1. http://biblioclub.ru - 9BC «YHuBepcurerckas OMOINOTEKA OHIANHY

2. https://urait.ru - 3BC «O0pa3oBarenbhas miatgopma FOpaidt»

3. https://learnenglish.britishcouncil.org- caiit bpuranckoro CoBera ¢ 0aHKOM
MaTepHaioB Ui YPOKOB M CAMOCTOSATEIBHOTO M3YYECHHs AHTIMICKOTO S3bIKa 10 Pa3IHYHBIM
TEeMaM Kak OOIIIero, Tak M JeJI0BOTo xapakrepa. OXBaueHbI BCE YPOBHH JICKCHIECKOHN CIIOKHOCTH:
OT HAYaJIBHOTO JI0 CAaMOT'0 MPOJIBUHYTOTO.

4. https://ru.duolingo.com/- OecnyIaTHbIN cepBUC Ul U3yUYEHUS] UHOCTPAHHBIX SI3BIKOB C
Hyns. [Iporpamma moctpoeHa B ¢GopMe «aepeBa JOCTH)KEHUI»: YTOOBI MEeperTH Ha HOBBIN
YPOBEHb, HY)KHO CHayaja HaOpaTh OMpENEICHHOE KOJIUYECTBO OYKOB, KOTOPBIE JAIOTCS 32
npaBuiIbHbIE 0TBETHl. EcTh mpumnoxenus ans i0S n Android.
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5. https://www.real-english.com/new-lessons.htm - caliT ¢ ypokamu, CTaTbIMH U BHJIIECO
3apUCOBKAMHU U1 M3YYAIOIIUX AHTJIMACKHUHA S3bIK, BCE MAaTE€pPUANIBl yCIIOBHO pa3/elicHbl Ha
JICKCHYECKUE U TPAMMAaTHYECKHE, IOCTYITHBI BCE YPOBHHU CIIOKHOCTH.

6. https://www.economist.com/ - 5KOHOMHUYECKUH CalT U (PopyM Ha aHTIHMICKOM SI3BIKE,
COJIep KAl JeTOBbIE HOBOCTH, SKOHOMHUYECKHE CTaThH Ha JCJOBYIO TEMAaTHKY, 0OCYKICHHE
po0JieM JEeOBOro XapakTepa.

7. https://www.ft.com/- callT 5KOHOMHYECKOH ra3eThl Ha aHTIIUHCKOM si3bIKe. COEepPIKUT
JIEJIOBbIE HOBOCTH, SKOHOMHYECKHE CTaThH Ha JIEIOBYI0 TEMAaTHKy, OOCYXJCHHE MpodiieM
JIETIOBOTO XapaKTepa.

JIM1eH3MOHHOE IPOrPaMMHOe o0ecreyeHme:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apyOexxHOE, BO3ME3THOE);

- Adobe Acrobat Reader (3apy0exHoe, CBOOOIHO pacipoCTpaHIeMoe);

- Koncynprantllmoc: «Koncynerantllmoc: CrymeHt» (poccuiickoe, CBOOOIHO
pacIpoCTpaHsIeMOE);

- 7-zip — apxuBatop (3apy0exxHoe, CBOOOTHO pacIpoCTpaHsIeMoe);

- Comodo Internet Security (3apy0exHoe, CBOOOTHO pacIpoCTpaHIEMOE).

11. MeToguveckne yKazaHus AJs1 00y4aIOIIHUXCH M0 OCBOCHUI0 THCHUILINHBI

Opranuzanus 00pa30BaTEIBLHOTO TPOIECCa PErIAMEHTUPYETCS yYeOHBIM IUIAHOM U
pacricaHueM y4eOHbBIX 3aHATHI. SA3bIk 00ydeHus (Iperno1aBaHus) — pyCCKUH.

I[Ipu  QopmupoBanum cBoel HMHAUBUAYaTbHOH  00pa30BaTENbHOW  TPACKTOPUH
oOyJaromuiicss IMeeT MpaBo Ha Mepe3ayeT COOTBETCTBYIOUIUX AUCIMILINH U MPpodeccroHalbHbIX
MOJIyJIel, OCBOEHHBIX B TIPOIECCE MPEAMIECTBYIOMIET0 OOYYEeHHs, KOTOPBI OCBOOOXKIaeT
oOyyJaromierocs 0T He0OX0AMMOCTH UX TTOBTOPHOTO OCBOCHHSI.

Oo0pa3oBaTe/ibHbIE TEXHOJIOTHHI

VY4eOHbI mpoliecc NpH MPENoJaBaHUU Kypca OCHOBBIBA€TCSA Ha MCIOJIb30BaHUU
TPaIULIMOHHBIX, WHHOBAIIMOHHBIX M WH(MOPMAIMOHHBIX OOPa30BATEIBHBIX TEXHOJIOTHIA.
TpagunuonHble 00pa3oBaTeNbHBIE TEXHOJIOTMH IPEACTABICHbl 3aHATUAMU CEMUHAPCKOro U
JEKIIMOHHOTO Tuma. VHHOBalMOHHBIE 00pa3oBaTENIbHBIC TEXHOJOTUU HWCIOIB3YIOTCS B BHJIC
HIMPOKOTO NPUMEHEHUS aKTUBHBIX M HWHTEPAKTUBHBIX (OPM MPOBEACHUS 3aHATUM.
Nudopmannonnsie  00pa3oBaTeNbHbIE TEXHOJOTHUU  PEATH3YIOTCS IMyTEM AaKTUBU3AIUU
CaMOCTOSITEIbHON pabOTHI CTY/IEHTOB B MH(OPMAIIMOHHOM 00pa30BaTEILHON Cpe/ie.

3aHATHSA JIEeKIMOHHOTO THIIA

JIeKIMOHHBI Kypc TMpEAnoyjiaraeT CHUCTEMaTU3UPOBAHHOE U3JI0KEHHE OCHOBHBIX
BOIIPOCOB y4€OHOTO IJIaHa.

Ha nepBoii nekuuu gexktop 00s3aH NpeaynpeanTb CTyASHTOB, IPUMEHUTENBHO K KAKOMY
6a3oBoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekMoOHHBIN KypC TODKEH J1aBaTh HAMOOIBIIHK 00heM HH(GOPMAITUU U 00eCTIeYnBaTh
Oonee rry0OKOe TOHMMAaHKE YUYeOHBIX BOIIPOCOB MPU 3HAYNTEILHO MEHBIIEH 3aTpaTe BPEMEHH,
4yeM 3T0 TpedyeTcsi OOJBIIMHCTBY CTYIEHTOB Ha CAMOCTOSITENIbHOE U3yUeHUE MaTepraa.
3aHATHS CEMHHAPCKOT0 THIIA

CeMuHapckue  3aHATHS ~ MPEACTaBISAIOT  co0Ooil  JeTanu3anuio  JIGKIIMOHHOTO
TEOPETUYECKOr0 MaTepuana, MPOBOMITCS B IENSIX 3aKpPEIUICHHWS Kypca U OXBaThIBAIOT BCE
OCHOBHBIE pa3/IeIbl.

OcHoBHOM (hOopMOlH TIPOBEACHHSI CEMHUHAPOB M MPAKTUYECKUX 3aHITUN SBISETCS
oOcyxaeHue Hambosee MPOOJIEMHBIX M CIOXHBIX BOMPOCOB IO OTICIBHBIM Te€MaM, a TakKke
penieHne 3aaad U pa3bop MPUMEpPOB M CUTyallMid B ayJUTOPHBIX YCIOBUAX. B o0s3aHHOCTH
IpenoaaBaTesiss BXOJAT: OKa3aHUE METOAMYECKON MOMOIIY U KOHCYJIbTHPOBAHHE CTYAECHTOB MO
COOTBETCTBYIOIIIUM TEMaM Kypca.
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AKTUBHOCTb Ha IPAKTUYECKUX 3AHITUSAX OLEHUBAETCS MO CIEAYIOIIUM KPUTEPUSIM:
— OTBETHI HAa BOIIPOCHI, ITPEAJIaracMble MpPernogaBaTeIeMm;
— y4acTHe B IUCKYCCHSX;
— BBINIOJIHEHUE MPOEKTHBIX ¥ UHBIX 33JJaHUN;
— aCCHUCTHUPOBAHHUE MPEMNOIaBATEIO B IPOBEICHUN 3aHATUH.

Jloknaasl ¥ ONNOHMPOBAHME JTOKJIAZO0B MPOBEPSIOT CTENEHb BJIAJCHHUS TEOPETUUECKUM
MaTepHaioM, a TaKKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUH.

OueHnBaHuE NTPAKTUYECKUX 33IaHUN BXOAUT B HAKOIUIEHHYIO OLICHKY.

CamocrosiTesibHast padoTa 00y4arOIIUXCs

CamocTrosTrenbHas paboTa CTYJEHTOB — 3TO IPOLIECC AKTUBHOTO, II€JIEHANPABIEHHOTO
NpHOOpPETEHUs] CTYACHTOM HOBBIX 3HAaHWUH, yMEHHH 0€3 HEemOCPEeICTBEHHOTO Y4YacTus
IpenojaBaTenisi, XapakTepU3yIOIIMiicd TNPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yJIbTaTOB JAEATEIbHOCTH 00YyJarOIIerocs.

Ilenu camocToATEeTbHON PaOOTHI:

— CHCTEMAaTH3alus M 3aKPEIUICHHE MOJIYYEHHBIX TEOPETHUYECKUX 3HAHMM M MPAKTHYECKUX

YMEHUH CTYICHTOB;

— yriyOJieHHe U paclInpeHUe TEOPETUYSCKUX 3HAHMIA,
— ($opMHpOBaHHE YMEHUU HUCIOIB30BAaTh HOPMATHUBHYIO U CIPABOYHYIO JOKYMEHTAIIHIO,

CIELUUATIBHYIO JTUTEPATYPY;

— pa3BUTHE MO3HABATEILHBIX CIIOCOOHOCTEH, aKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTH H

OpPraHU30BAHHOCTH;

— (¢dopMHpOBaHME  CaMOCTOSATEIbHOCTH  MBIIUICHHUS,  TBOPYECKOH  MHUIIMATUBBI,

CIIOCOOHOCTEH K CaMOpa3BUTHIO, CAMOCOBEPIIICHCTBOBAHHUIO 1 CAMOPEaTU3aIliu;

— Ppa3BUTHE UCCIIEIOBATEIbCKUX YMEHUN U aKaJIEeMUUYECKIX HABBIKOB.

CamocTtosaTenbHas paboTa MOXKET OCYIIECTBIATHCA HWHAMBUAYAIbHO WM TpyINIaMu
CTYJICHTOB B 3aBUCUMOCTH OT IeJTH, 00beMa, YPOBHS CI0KHOCTH, KOHKPETHON TEMAaTHUKH.

TexHomorust opraHu3alid  CaMOCTOSITENIBHONM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEePHATbHO-TEXHHUYECKUX PECYpPCOB 00pa30BaTEIHHOTO
YUPEKICHUS.

[Tepen BbITTONIHEHNEM O0YYAIOIIUMHUCS CAMOCTOATEIBLHOM paOOThI TPET0aBaTelh MOKET
IIPOBOJIUTH NHCTPYKTAX IO BBIITOJTHEHUIO 3a1aHNsl. B MHCTpyKTaXk BKIIOYAETCS:

— LeJb U COJepKaHUE 3a]1aHNs;

— CpOKHU BBIIIOJIHEHHUS;

—  OPHEHTHUPOBOYHBIA 00HEM pabOTHI;

— OCHOBHBIE TpeOOBaHUS K pe3ybTaTaM paboThl U KPUTEPUU OLIEHKH;
— BO3MOJKHBIE THUITUYHBIC OMIMOKU TIPH BBITIOTHEHHH.

WHucTpyKTax MpoOBOIUTCS MpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOTO Ha
W3Yy4YeHUE JUCIUTUINHBIL.

KoHTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHhMEHHOMW, YCTHOM WITM CMeIIaHHOoU (opme.

CTyAeHTbl AOMKHBI MOAXOIUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakHeHIeMy
CPEICTBY 3aKPEIUICHUS U Pa3BUTHsI TEOPETUUECCKUX 3HAHUMU, BBIPAOOTKE €IUHCTBA B3IJISI0B Ha
OTIIeNIbHBIE BONPOCHI Kypca, NPUOOpETEeHHs] OINpEeAENCHHBIX HABBIKOB U HCIOJIb30BaHUS
npodeccuoHaIbHON TUTEPaTyphI.

[Tomemenust 1s1 caMOCTOSTENbHON pabOThl 00ydarOIUXCsl AOKHBI OBITH OCHAICHBI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJIKITIOYCHHS K ceTh «IHTepHeT» 1 obecnieueHneM
JOCTYyTa B 3JICKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allu.

[Tpu camocTosTenpHON TPOPabOTKE Kypca 00ydaronuecs JOKHBIL:

— TpOCMaTpUBATh OCHOBHBIE ONPEEICHUs U (DAKTHI;
— TMOBTOPUTH 3aKOHCIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHATUU MaTepHall U AOMOIHUTh €ro

C YYETOM PEKOMEH/I0BaHHOM IO JaHHOW T€ME JINTEPATYPHI;
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— H3Y4YUTh PEKOMEHJIOBAHHYIO JIMTEPATYpPy, COCTABIATH TE€3UCHI, AHHOTALUU U KOHCIIEKTBI
HanOoJiee BaKHBIX MOMEHTOB;

—  CaMOCTOSITEJIbHO BBIIIOJIHATD 3a/IaHUs], AaHAJIOTUYHBIE [IPEUIaracéMbIM Ha 3aHATHUSAX;

— HCIIOJIB30BaTh Ul CAMOIPOBEPKU MaTepHalibl (POH/IA OLEHOYHBIX CPE/ICTB;

—  BBIIIOJIHATH JOMAIIHUE 33JaHUs 110 YKAa3aHUIO IIPETI01aBaATEIIs.

Pexomenganum mo o0y4eHno mHBaIua0B 1 aun ¢ OB3

OcBoeHre TUCIUTIIMHBI HHBATHAAMH U JuiiaMmu ¢ OB3 MoxeT ObITh OpraHn30BaHO Kak
COBMECTHO C JPYTUMHU OOyYalOIIMMHCSA, TaK W B OTHENBbHBIX Tpynmax. [Ipenmomaratorcs
CHelualbHbIe YCIOBUS Ui MOJydeHus oO0pa3zoBaHus HHBaIWaamMu u auiamu ¢ OB3.

[Ipodeccopcko-nieqarornyeckuit cocTaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3UOTIOTUYECKUMU
0COOCHHOCTSIMU O0Oy4Jaromuxcsi uHBaiauaoB U jul ¢ OB3, uHauBUAYyanbHBIMU MPOrpaMMaMU
peabunuranuy  WHBaMUAOB (mpu  Hamuuwu). llpu  HEOOXOAMMOCTH  OCYIIECTBISETCS
JOTIONIHUTENIbHAS TOJJEpXKKa TMPEnoJaBaHusl ThIOTOPaMH, TIICUXOJIOTaMH, COLHUAJIbHBIMU
paboOTHUKAMU, TIPOIICIIMMH MOATOTOBKY aCCHCTEHTaMHU.

B cooTBeTcTBUU ¢ MeTOMMUECKHUMHU peKoMeHanusasmMu Munoopraayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpEAINOiaracTcsi HCIOIb30BaTh COIUATBHO-aKTUBHBIC U
pedaekcuBHbIE METOAbl OO0y4YeHHS, TEXHOJOTMH COLMOKYJIbTYPHOH peaOWINTAllUd C IENbIO
OKa3aHUsl MOMOIIM B YCTAHOBJIEHUU MOJHOIIEHHBIX MEXKIWYHOCTHBIX OTHOILIEHUH C JPYTUMU
CTYJEHTaMH, CO3JaHUH KOM(OPTHOIrO MCHXOJIOTUYECKOTO KJIMMAaTa B CTYJEHYECKOH TpyTIIe.
IMonbop u paszpaboTka y4yeOHBIX MaTEpPHAJIOB TMPOMU3BOIATCS C YUYETOM IPEAOCTABICHHS
MaTepuaia B pa3IU4HbIX (popmax: ayIuanbHON, BU3YaIbHOM, C UCIOJIb30BAHUEM CIEIHAIbHBIX
TEXHUYECKUX CPEACTB U NH(POPMAIIMOHHBIX CHCTEM.

Menuamarepuansl TakKe ClEAyeT HCHOJIb30BaTh M aJanTHPOBaTh C  y4ETOM
WHIAUBUAYATBHBIX OCOOEHHOCTEH 00yueHuss nHBau 0B u U1 ¢ OB3.

OcBoeHuE OUCHMIUIMHBI HMHBamugamMu © Junamua ¢ OB3  ocymectBisercss ¢
UCIIOJIb30BAaHUEM CPEACTB OOy4YEeHHsI OOIIEro W CIEIUAIBHOTO Ha3HAYCHHUs (MIEPCOHATBLHOTO U
KOJUIEKTUBHOI'O HCIIOJIb30BaHUA). MaTepuanbHO-TEXHUYECKOE OOecreueHne MpeaycMaTpuBaeT
npucnocoOIeHrne ayAuTOpHil K Hy>KJaM WHBaNUI0B U ui ¢ OB3.

dopma TMNpPOBENECHUS AaTTECTAlUM JUISl CTYJAEHTOB-UHBaIuMgoB u Jmi ¢ OB3
YCTaHABIMBAETCS C YYETOM MHAUBHIyAIbHBIX TICUXO(PU3NIECKIX 0COOCHHOCTEH. J{71s1 NHBaTUI0B
n i ¢ OB3 mpexycmarpuBaetcst nocTymHas (GopmMa MpenocTaBiICHUs 3aJaHUN OIICHOYHBIX
CPENCTB, @ UMEHHO:

— B TMEUATHOW WJIM DIEKTPOHHOW ¢dopMe (sl NHIl C HAPYUICHUSMH OIOPHO-
JIBUTATEIHLHOTO ammapara);

— B medaTHOM (opmMe WM JIEKTPOHHOW (QopMe ¢ yBETWYEHHBIM MpUPTOM W
KOHTPACTHOCTBIO (JUIsI JTUI] C HAPYIICHUSMU CITyXa, PeUH, 3pEHUs);

— METOJIOM YTCHHsSI aCCUCTEHTOM 3aJIaHuUs BCIYX (IJIs JIUI] C HAPYIICHHUSIME 3PEHUs).

CryneHTaM ¢ MHBaIMIHOCTHIO M junaM ¢ OB3 yBenuuuBaeTcs BpeMsi Ha MOJATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMIPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JOCTymHas (hopma
MPEIOCTaBICHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— TMHUCBbMEHHO Ha Oymare wWid Ha0OpOoM OTBETOB Ha KOMIIBIOTEpE (I JIHMIl C
HapyLICHUSIMH CIyXa, peun);

— BbIOOPOM OTBETA U3 BO3MOXKHBIX BAPHAHTOB C UCIOJIb30BAHUEM YCIIYT aCCUCTEHTA (1S
JUI C HApYUIEHUSIMUA ONTOPHO-/IBUTATENILHOIO aIlapaTa);

— YCTHO (IU1s1 JIUII C HApYIICHUSIMH 3PEHUSI, OTIOPHO-/IBUTATEIBHOTO anmnapara).

[Ipu HEoOXOomMMOCTH JUIsl OOydYarOIMXCsS ¢ MHBAIMIHOCTRIO U jull ¢ OB3 mpouemypa
OIICHUBAHMSI PE3YJIbTATOB O0YUEHUS MOXKET MPOBOIUTHCS B HECKOJIBKO ATAIOB.
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12. Onucanue MaTepuaIbHO-TEXHUYECKOI 0a3bl, HEOOXOAMMOM JISl OCYIIeCTBJICHHS
0o0pa3oBaTeIbHOIO Npolecca Mo TUCHUILINHE

YueOnast ayauTopusi, TpeIHA3HAYCHHAs [UIS MPOBEICHUS Y4YeOHBIX 3aHSTHUH,
NPEAYCMOTPEHHBIX  HACTOSIIIEW  paboueld  mporpaMMo  IUCHMIUIMHBI,  OCHAI[CHHAas
000pYyIOBaHHEM U TEXHHUYECKHUMH CPEACTBAMHU O0YUEHUS, B COCTaB KOTOPBIX BXOST: KOMIUICKTHI
CIeNUATM3UPOBAHHON y4eOHON MeOenu, JOoCKa KIIacCHAasl, MyJbTUMEIUUHBINA MMPOSKTOP, IKPaH,
KOMITBIOTEP C YCTAHOBJIEHHBIM JIMIIEH3MOHHBIM IMPOTPaMMHBIM 00€CIIeUeHUEM, C BBIXOJIOM B CETh
«IHTEepHET» U AOCTYIIOM B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00Pa30BaTEIbHYIO CPENy.

Ilomemenne aJsi  €caMOCTOSITEILHOH PadoTBl  o0ydaromuxcss — AayAUTOpHS,
OCHaIlleHHAs cJae1yIIuM odopyrioBaHMeM U  TeXHHYECKUMH CpeICTBAMHU:
CHeuMaIu3upoBaHHas MeOenb Ul MperojaaBaTeNss H  0oOydaromMXcs, JOocKa ydeOHas,
MYJIbTUMEAUHHBINA TPOEKTOP, FKPaH, 3ByKOBbIE KOJIOHKH, KOMITbIOTEp (HOYTOYK), IEPCOHATILHBIE
KOMIBIOTEPHl i1 paboThl 00yYaIONMIMXCS ¢ YCTAHOBICHHBIM JIMIICH3MOHHBIM IMPOTPAMMHBIM
o0ecrieueHrneM, C BBIXOJOM B ceTh «HTepHET» U JAOCTYNOM B 3JEKTPOHHYIO MH(POPMAIIOHHO-
00pa3oBaTeNbHYIO CPELy.
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