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no nanpaesnenutro 38.03.02 Menedscmenm, HanpasieHHOCMb (MpoPduv)
«Meneootcmenm 6 ghunancax u HEUHEIKOHOMULECKOU OesAMENbHOCTIUY

Pabouas nporpamMMa IUCHUIUIMHBL « JlenoBask KOMMYHUKaIUsl Ha aHIVIMHCKOM SI3bIKE
(mpoaBUHYTHI ypoBeHb II)» BXOAMT B COCTaB OCHOBHOH 00pa30BaTEIbHOH IMPOrpaMMBbI
BBICIIIETO 00Opa30BaHMsI 1O HampasieHUIo moAroToBku 38.03.02 MeHemKMEHT, HallpaBJICHHOCTh
(mpounp) «MeHemKMEHT B (UHAHCAX ¥ BHEIIHEOKOHOMHYECKOH JAEATENbHOCTH» H
npeaHa3HaueHa I 00y4aromuXcsi OUHON (POPMBI 00YUEHUSI.

© MHCTUTYT MEXIyHApPOAHBIX S)KOHOMUYECKHX CBs3el, 2024.
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1. Ileab u 3a0a4u TUCHUILIMHBI

Heas gucuurimHel «JlenoBas KOMMYHHMKALMS Ha aHTJIMMCKOM S3bIKE (ITPOJIBUHYTHIN
ypoBeHb |1)» — mpuoOpeTeHHe CTyA€HTaMH KOMMYHHUKATHBHBIX HABBIKOB, YPOBEHb KOTOPBIX
JOCTATOYEH [UIsl PEIICHUS COIHMAbHO-KOMMYHUKATUBHBIX 3a7ad B PAa3JIMYHBIX O00JACTIX
po)eCCHOHANBHBIX Cep NEATETBHOCTH U B IIEIIX CaMO0Opa30BaHUsI.

3amaun AUCHUNJIMHBI:

— JOCTI)KEHHE HEOOXOAMMOTO YpPOBHS JIMHIBUCTUYECKMX HABBIKOB — H3Y4YECHUE U
UCIIOJIb30BAaHUE JIEKCUUYECKUX U IPaMMaTHYECKUX €IUHUI] B 00bEME, KOTOPbI HEOOXO0uM s
TBOPYECKOH JIeATENTFHOCTH B MPO(ECCHOHAIBHBIX chepax v CUTyaIusx;

— Ppa3BUTHE JNUCKYPCHUBHBIX HABBIKOB — YMEHHUsS MOCTPOCHHS LEJIOCTHBIX, JIOTHYHBIX
BBICKA3bIBaHUI (IIMCKYpCOB) pa3HBIX (YHKIMOHAIBHBIX CTHJEH B YCTHOM M NHUCHMEHHOU
KOMMYHHKAIIMM Ha OCHOBE MTOHUMaHUs PA3JIMYHBIX BUI0B IPO(HECCHOHATLHO-OPUEHTUPOBAHHBIX
TEKCTOB IPU YTEHUU U ayJIMPOBAHUU;

— Ppa3BUTHE MPAKTUKHU MCMIOJIB30BAHUS aHTJIUHUCKOTO A3bIKA JJI PEIICHUS CHEeUaTbHBIX
npodeccuoHanbHBIX 3afad (moAdop JAUTEepaTyphbl, YTEHHWE COOTBETCTBYIOIIMX HCTOYHUKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa MPoOIeMaTHKe);

— 3aKpelieHWe CTPATeTMYeCKOr0 HaBbIKa — HaBBIKA WCIOJIb30BaTh BEpOATbHBIC H
HeBepOaIbHbIE CTPATErHH JJI1 KOMIIEHCAIIUU TPOOEIIOB, CBA3aHHBIX C HEJOCTATOUYHBIM BJa/IEHUEM
SI3BIKOM;

— Ppa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIILCKUX YMEHHUIA;

— pacuMpeHHe Kpyro3opa M TOBBIIICHHE OOLIeH KyJIbTYpbl: HU3yU€HHE KYJIbTYPHBIX
0COOEHHOCTEH, HPaBOB, OOBIYAEB CTPAH U3YYAEMOTO SI3bIKa, ITUKU, BOCOIUTAHUE TOJEPAHTHOCTU
Y YBAXXEHUS K TyXOBHBIM LIEHHOCTSIM Pa3HbIX CTPaH U HAPOJOB;

— (opmupoBaHUE TOTOBHOCTH HATAKUBATH MEXKKYJIBTYPHBIE U BHEITHEOIKOHOMUYECKHE
CBSI3M, IIPEJCTABISITh CBOIO CTpaHy Ha MEXIYHapOAHBIX CEMHUHapax, KOH(MepeHIHsIX, pabounx
BCTpEYax, y4acTBOBATh B MPE3CHTALIUAX;

— pa3BUTHE YMEHHUS HAXOIUTh PEHICHUS B OBICTPO MEHSIONIMXCSA  YCIOBHSIX
MEXXIYHApOJIHOTO OU3HEca.

2. MecTO TMCHMIIMHBI B CTPYKTYpe OCHOBHOM NpogeccHoHAILHOMT
00pa3oBaTe/IbHOW MPOrPaMMbl BbICIIET0 00Pa30BaHUS

JuctunnuHa «JlemoBas KOMMYHHKAIUS Ha aHTJIMACKOM SI3bIKE (MPOABUHYTHIA YPOBEHB
I)» sBrsiercst (hakyIbTaTUBHOM JUCHMIUIMHONW Y4eOHOTO IJIaHa 1O HAIpPaBICHUIO MOJATrOTOBKU
38.03.02 MeHemKMeHT, HampaBleHHOCTh (mpoduib) «MeHemKkMeHT B (UHAHCAX U
BHEIITHEAKOHOMHUYECKON AESITEIbHOCTIY.

3. O0beM AMCUMIUIMHBI B 324€THBIX eIHHUIIAX U AKAJeMHYECKHX YAaCaxX ¢ YKa3aHUEM
KOJIMYeCTBA aKa/IeMHUYeCKUX YaCOB, BbIIeJIeHHbIX HA KOHTAKTHYIO padoTy 00y4arouuxcs ¢
npenoaasareseM (10 BHAaM y4eOHbIX 3aHATHII) 1 HA CAMOCTOSITEJILHYIO PadoTy
00y4aromuxcs

Oo6mas Tpya0EMKOCTh TUCHIUIUIMHBI COCTABISET 2 3a4€THRIE €IMHUIIBI, BCErO — 72 Yaca.

Bup yueOHoit paboThl Bcero yacos

KonTakTHasi paGora ¢ npenoaaBareseM (Bcero) 28

B ToMm yucie:

3anarus JICKIIMOHHOI'O TUIIA -

3aHsTHsI CEMUHAPCKOTr0 TUIA (CEMUHAPHI) 28




CamocrosiTesibHasi padoTa (Bcero)

44

dopma KOHTPOJIS

3aueT

OO0mas TpyA0€MKOCTb 1M CHUILTHHBI

72

4. IlepeyeHb NJIAHMPYEMBIX Pe3yJIbTATOB 00y4eHHs M0 TUCHHUILINHE,
COOTHECEHHBIX C IVIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHHUS] OCHOBHOM
npodeccuoHaIbLHOH 00pa30BaTeJIbHON MPOrpaMMBblI

Koa v HaumeHoBaHue

Koa v HaumMeHoBaHue

Pe3yabTaTnl 00yyeHus 1o

KOMITeTeH MU (Hif) HHAUKATOPA 10CTHKECHUS
AUCHUILINHE
BBINNYCKHUKA KOMIIeTEeHIIUHU
Kommynukanus NYyK 4.1 3HaTh: rpaMMaTHYeCKUe
YK-4 OcyuecTBisier JIEJIOBYIO | IIPAaBUJIA, dopmsl,
Crniocoben OCYIIECTBISATh | KOMMYHHUKAIIMIO B YCTHOM | KOHCTPYKLHH, JIEKCHUECKUE
JCNIOBYI0 KOMMYHHUKalHUiO B | popMe Ha  pPyCCKOM  H | €IUHUIIBI (cmoBa,
YCTHOH W TNHUCHhMEHHOW | HHOCTPAHHOM SI3bIKaX. CIIOBOCOYETAHMsS,  peUeBbIC
¢dbopmax Ha rocynapctBeHHoM | YK 4.2 KJIMIIE) IS OCYIIECTBIICHUS
SI3BIKE Poccuiickoii | OcyniecTBiseT JICTIOBYIO | MEXJIMYHOCTHOTO OOIIEHUS B
Ddenepanuu U | KOMMYHHKAITUIO B | pamMKax TEMaTUYECKOro
WHOCTpaHHOM(BIX) sI3bIKe(aX) | MUCbMEHHOW  ¢opMe  Ha | comepKaHus peun, c
PYCCKOM ¥ HMHOCTPAaHHOM | COOJIIOJICHHUEM HOPMBI
A3BIKAX. JIEKCUYECKOW COUETaEMOCTH.
YMerh: JIOTUYHO,
apryMEeHTHPOBAHO u
KOPPEKTHO
UHTEPIPETUPOBATH

UHPOpPMALIMI0O U BBIpaXKaTh
CBOIO TO3UIMIO B YCTHOU U
MIACbMEHHOU peuu B
CUTYyalUsAX MEKIMYHOCTHOIO
OOIIEHUSI M MEXKYJIBTYPHOTO

B3alUMOJICUCTBUS.

Bianerb: HaBBIKAMH BEJICHUS
MOHOJIOTHYECKOT'0 u
JTUAJIOTUYECKOTO

BBICKA3bIBaHUSI B YCTHOM M
MUCbMEHHOU peun B
CUTYyaIUsX MEXJIMYHOCTHOTO
OOLIEHUS] U MEXKYJIbTYPHOTO
B3aMMO/ICUCTBUSI.

5. Conepikanue TUCHUTTHHBI

HaumenoBanue TeM
(pa3zaeJioB)

Conepxanue TeM (pa3/iesioB)

Tema 1. International
marketing
(MesxayHapoaHbIH
MapKETHHT)

Jlekcuka: TepMUHBI B 00JIACTH MEKIyHApOIHOTO MapKETHHTA,
HCCIICAOBAaHMA PbIHKA, MAPKCTUHTOBOI'O 3aIlyCKa

Yrenue: Diego Della Valle: Italian atmosphere is central to Tod’s
global expansion (by Financial Times)

I'pammatuika: COCTaBHBIC CYIIECTBUTEIbHBIC (COMpound nouns)

YcTHas pedb (OTMIIOTHYECcKas):
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- «MO3TOBOM LITYPM»

VYcrTHas pedb (MOHOJIOTHYECKAs ):

- IOKJIaJ] O MEKIyHApOIHON KOMIaHUU
[TuceMenHas peus:

- keiic «Henri-Claude Cosmetics»

Tema 2. Building business
relationships
(BeicTpanBanue
OTHOIIICHHIA)

JIEIOBBIX

Jlekcuka: TEpMHHBI MEXIYHApOIHOIO MapKETHUHIA, CETEBOIO
B3aUMOJICVCTBHUS, IEJIOBBIX OTHOIIEHUN

Yrenue: «How East is meeting West»

I'pammaTtuka: ¢pa3oBbie TIIATOIBI
YcrHas pedb (MOTUIOrHIecKas):

- DOJTHKET JCJIOBOTO OOIIECHUS,
JIOTOBOPA, KOHTPAKTA.

YcrHas pedb (MOHOJIOTHYECKAs ):
- Ipe3eHTanus NPOyKTa KOMIIAHUH Ha MEKIyHAPOJHOM PBIHKE
IIncemeHHas peusb:

- ketic «Al-Munir Hotel & Spa Group»

CoUHOKYIbTYpHBIE 3HAHUS U HABBIKU:

- ketic «My vision to Russia»

MEPETOBOPHI, 3aKIIIOUECHHE

Tema 3. Raising finance
(TTpuBneuenue
(buHAHCHPOBAHHMS)

Jlexcuka: ©OaHKOBcKas cucTeMa, (DMHAHCOBBIC
CTpaTeruu MpuBiIeYeHUs] PUHAHCUPOBAHUS
Yrenue: «NO more easy money»

I'pammarwuka: cymi./ mpui./ Ti1. ¢ mpeajioraMu
YcTHas pedb (MOJIUIOTHIECKast):

-Be/IeHHE NIEPETOBOPOB

YcrHas pedb (MOHOJIOTHYECKAs ):

-OMMCAaHNE CTPATETHil MpuBJIeUeHUE (GUHAHCUPOBAHUS, OU3HEC-
TUIaH

[TuceMenHas peys:

- ketic «Financing the film»

- e-mail

TEpMUHBI,

Tema 4. Risk (Puck)

Jlexcuka: BHABI PUCKOB, YMpaBICHHE PUCKAMHU, CTPAaXOBaHUE
TOPTOBBIX PUCKOB

Yrenue: «Internationalisation - risk or opportunity?»
I'pammaruka: cTpagaTenabHBIN 3a0r (Passive Voice), Hapeuwns
YcrHas pedb (MOTMIIOTHIecKas):

-3aKJIIOYEHHE COTJIAIICHUS

YcrHas pedb (MOHOJIOTHYECKAs ):

- pacuer pHUCKOB

[IuceMenHas peus:

- ketic «Winton Carter Mining»

Tema 5. Crisis management
(AHTHKpH3HCHOE
yIpaBJIeHUE)

Jlekcuka: TEpMUHBI B OOJIACTH aHTHKPU3WUCHOTO YIIPABJICHUS,
CTpaTeruH MPEOA0JICHUS KpU3Kca

Yrenue: «Maclaren»

I'pammaruka: ycrnoBubie npeaioxenus (Conditionals 0,1,2,3)
YcrHas peub (MOTUIOrHIecKas):

- JIHMCKYCCHsI, pPa3BepHYThle M apryMEHTHPOBAHHBIE OTBETHI Ha
BOTIPOC

YcrHas pedb (MOHOJIOTHYECKAs ):

-pa30op MOJIOKUTEINBHBIX U OTPHUIIATEIILHBIX CTOPOH TIPOCKTA
[IuceMenHas peus:

- keric «In range»

- e-mail
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6. CTpykTypa JUCHMILUIMHBI 110 TeMaM € YKa3aHHEM OTBeeHHOI0 HA HUX KOJIH4YeCcTBa
aKaJleMHYeCKHX YaCOB M BU/J0B Y4eOHOM JAeATeJTIbHOCTH

KonrTakTHas pabora
HaumenoBanue TeM
No 3aHATHA CamocTosiTeJIbHas Bcero,
(pa3neJioB) Cemunap
/1 JEKIIHOHHO pabora, yac. Yac.
JUCIUININHBI bl
ro THIA
MexnyHapoaHniin
1 JLYHApoa - 5 9 14
MapKETHHT
BricTpanBanme IeI10BBIX 5
2 PaBARMIE A - 9 14
OTHOLIEHUN
[TpuBneueHue 6
3 [P - 8 14
(bHMHAaHCUPOBAHUS
4 | Puck - 6 9 15
AHTUKPU3UCHOE 6
5 p - 9 15
yIpaBJicHUE
HToro: - 28 44 72

7. IlepevyeHb y4eOHO-METOAMYECKOT0 00eceYeHus
JUISL CAMOCTOSITE/IbHOM Pad0Thl 00y4alOIIUXCH M0 JUCHUILIIHHE

CamocrodrenbHas padoTa sIBJISE€TCSI OJHUM M3 OCHOBHBIX BUI0B YU4€OHOH I€ATEIbHOCTH,
COCTaBHOM YacThIO Y4eOHOI0 Mpoliecca U MMEeT CBOEH IIeNbI0: TIy0OKOe YCBOGHHE MaTepuaa
JTUCLUIUIMHBIL, COBEPLICHCTBOBAHME M 3aKPEIUIEHUE HABBIKOB CAMOCTOSTENBHOW paboOThl C
JUTEPATYypO, PEKOMEHIOBAHHOM IIPENOAABATENIEM, YMEHHME HAaWTH HYKHBIM MaTepual W
CaMOCTOSITEJIBHO  €r0  HCIOJIB30BAaTh, BOCIHUTAHME BBICOKOM TBOPYECKOM AKTUBHOCTH,
WHULMATUBBL, IPUBBIYKM K IIOCTOSSHHOMY COBEpPIICHCTBOBAHMIO CBOMX 3HAaHHUM, K
LEJICYCTPEMIICHHOMY Hay4YHOMY ITIOUCKY.

KoHTponb caMoCTOSTETLHONH pabOThl, SBIAETCS BaKHOW COCTAaBIIAIONICH TEKYyIIEro
KOHTPOJISI YCIIEBAEMOCTH, OCYHIECTBIIACTCS MPENOJABaTENIEM BO BPEMs IIPAKTUYECKUX 3aHATHN U
o0ecreynBaeT OLIEHUBAHHUE X0a OCBOCHHSI N3Y4aeMOW AUCUUTUINHBL.

IIpuMepHBbIe TeMbI NPE3eHTALUN:

The greatest success of entering a foreign market
The greatest success on a domestic market

Keys to successful management (based on an example of a certain company)
The price of success

The most famous international brands

Marketing word partnership

Strategies to internationalise a brand

Global advertising

Networking though multinational companies

0. International networking

11. The art of negotiating

12. Financial risks

13. Strategies of minimizing risk

14. Trade risk

15. Insurance

16. Business culture

17. Management styles

RO ~NOoOOMWNE



18.
19.
20.
21.
22.
23.
24.
25.

Building successful teams

New ways of team building

Raising money for start-up companies

Cultural stereotypes in business: Russia (any country)

The marketing strategy of a company (the 4P’s)

The promotional strategy of a company (promotional tools)
The greatest flop on a domestic market

The greatest flop on a foreign market

Pacnpenesenne camocTosiTe IbHONH padoThI

Bunpl, hbopMbl 1 00BEMBI CAMOCTOATENBHON pabOTHl CTYJICHTOB NPU W3YYEHUH JaHHOU
JUCLUIUIMHBI ONPEEIISIIOTCA €€ COIEPKaHUEM U OTPaXXEHbI B Cleayomeil Tadbuume:

Ne HanmenoBanmue Oo6bem
I /;[ TeM (pa3aesioB) Buna camocrositeJibHOM padoThI CaAMOCTOSITEJILHOM
AMCHMILINHBI padoThI
MexyHapoaHbIi [ToaroroBka npe3eHTaluil, K ay IMTOPHBIM
1 | mapkeTuHr 3aHSATHUSM, TECTaM, BBITIOJIHEHUE 9
CaMOCTOSITENIbHBIX U KOHTPOJIBHBIX paboT
BeicTpauBanue ITogroroBka npeseHTanui, K ay IMTOPHBIM
2 | memoBBIX 3aHATUSIM, TECTaM, BLIIIOJTHEHHUE 9
OTHOILIECHUH CaMOCTOSITENILHBIX U KOHTPOJIBHBIX paboT
[IpuBneuenue [ToaroroBka npe3eHTalui, K ay IMTOPHBIM
3 | punancupoBanus 3aHSTHUSIM, TECTaM, BBHIIIOJHEHUE 8
CaMOCTOSITENIbHBIX U KOHTPOJIBHBIX paboT
Puck ITogroroBka npeseHTanui, K ay IATOPHBIM
4 3aHATUSIM, TECTaM, BLIIIOJTHEHHUE 9
CaMOCTOSITENIbHBIX U KOHTPOJIBHBIX paboT
AHTUKPHU3UCHOE [ToaroroBka npe3eHTalui, K ay IMTOPHBIM
5 | ynpaBieHue 3aHSATHUSM, TECTaM, BBITIOJIHEHUE 9
CaMOCTOSITeNIbHBIX U KOHTPOJIBHBIX paboT
UTOT'O 44

8. Hepeqem, BOIIPOCOB M TUNMOBBbIC 3aJaHUA NJIA MOATOTOBKH K HpOMe)l(yTO‘IHOﬁ

8.1. IlepeyeHb BONPOCOB A5 MOATOTOBKH K 3a4eTy

©CoNoA~wWNE

aTreCcTalnumn

Which would be best used to describe international marketing?
What are the four P's of marketing?

What are the five types of global environments?
What is the definition of International Marketing?
What is coordinating marketing in multiple markets in the face of global competition?
What is global marketing?
What is the difference between domestic and international marketing?
Why is leadership needed at all levels of organization?
. What qualities of a leader are needed now?

10 What leaders do modern businesses require?
11. What types of leaders do you know? What management style is typical of a task-
motivated leader/ a relationship-motivated leader?

8




12. What are some of the different ways that businesses can raise finance?
13. What are some of the advantages and disadvantages of equity financing and debt

financing?

14. How can businesses ensure that they obtain financing at a reasonable interest rate?
15. How important is it for businesses to have a good credit rating when trying to raise

finance?

16. Should governments provide funding to startups and small businesses?
17. What are some of the risks associated with raising finance? How can businesses

mitigate these risks?

risks?

18. What are the main types of financial risks that organizations face?

19. How do you determine the financial risk tolerance level for your organization?

20. What measures do you take to identify and assess financial risks?

21. What strategies or approaches do you use to manage financial risks?

22. How do you balance the need for financial growth and the need to mitigate financial

23. What role does diversification play in managing financial risks?

24. How do you communicate and report financial risks to stakeholders?

25. What contingency plans do you have in place to address potential financial risks?
26. How do you stay updated on emerging financial risks and adapt your risk

management strategies accordingly?

27. What is crisis management?

28. What are some examples of crises that can face a company or organization?
29. Can you explain what the four phases of crisis management are?

30. Are there different types of crises? Give some examples.

8.2. TunoBbIe 3agaHus AJIs1 OLEHKH 3HAHUI

1. The introduction of a product of the market is called...
a) a product launch;

0) a product placement;

B) a product endorsement.

2. The introduction of a product of the market is called...
a) a product launch;

6) a product placement;

B) a product endorsement.

3. The use of a well-known person to advertise products is called...
a) a brand image;

0) a product endorsement;

B) a market leader.

4. Using an existing name on another type of product is called...
a) a market share;

0) a product range;

B) a brand stretching.

5. The second best-selling product or brand in the market is called...
a) a market leader;

0) a market challenger;

B) a market segment.



6. The tendency to always buy a particular brand is called...
a) a brand addiction;

0) a brand loyalty;

B) a brand love.

8.3. TunoBble 3a1aHMsA /15 OLEHKU YMEeHUI

3aganume 1. JlaliTe pa3BepHYTBI OTBET HA CJIEAYIOLIME BOIIPOCHI, UCIIOJIb3Ysl aKTHUBHYIO
JEKCHKY 110 TeMe «Risk»:

1.
2.
3.
4.

What are the main types of financial risks that organizations face?

How do you determine the financial risk tolerance level for your organization?
What measures do you take to identify and assess financial risks?

How do you analyze and evaluate the potential impact of financial risks on your

organization’s financial performance?

risks?

5.
6.

7.
8.
9

10.

What strategies or approaches do you use to manage financial risks?
How do you balance the need for financial growth and the need to mitigate financial

What role does diversification play in managing financial risks?

How do you communicate and report financial risks to stakeholders?

What contingency plans do you have in place to address potential financial risks?
How do you stay updated on emerging financial risks and adapt your risk

management strategies accordingly?

11.

What lessons have you learned from past financial risks and how have they

influenced your current risk management practices?

12.
13.
14.
15.
16.
17.
18.
19.
20.

What are risk factors and how do they contribute to the overall risk of a situation?
What are the different types of risk factors that can be encountered?

How do internal factors within an organization impact risk?

What are some common external risk factors that organizations need to consider?
How can economic factors influence risk assessment and management?

How do technological advancements and innovation affect risk factors?

What are some environmental or natural risk factors that organizations face?
What are some strategies for identifying and evaluating emerging risk factors?
How can organizations proactively address risk factors to minimize their impact?

3ananme 2. PazpaloraiiTe IIaH aHTHKPU3UCHOTO YIMPABJICHUS HCIIONIb3Ys aKTUBHYIO
nekcuky Tembl «Crisis management». Ilpu HamucaHuu IUIaHa CIEAYHTE JIOTHKE CIICAYIOLIErO

ajropurIMa:

Step1 | Risk Analysis Outline the scenarios you think your organization could face.
Having a more specific sense of these potential occurrences
will guide your planning.

Step 2 | Activation Protocol | Be sure to include triggers for the crisis management plan, as

the natural first response to an emergency is often paralysis.
Using levels of urgency as your criterion, define the
circumstances that activate a particular crisis response.

Step 3 | Chain of Include a crisis management-related organization chart in
Command: your plan, so it’s clear who has final authority and who
reports to whom.
Step4 | Command Center | Determine what will serve as the base of operations for the

Plan team during a crisis. In addition, indicate what supplies and
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utilities the team will require.
Step5 | Response Action Perform detailed planning around how you will respond to
Plans various scenarios.
Step 6 | Internal Create systems and backup methods for members of the
Communication crisis management team to communicate with each other.
Plan
Step 7 | External Define plans for communicating with the public and key
Communication external stakeholders. Appoint a spokesperson. Write
Plan detailed instructions, including whom you will notify (e.g.,
media outlets in a particular geographic area).

Step 8 | Resources Think about everything the crisis management team might
need, from hardhats to credit cards and a standby public
relations advisor, and line these things up. Information
resources will be especially important in a time of crisis.

Step 9 | Training Being able to execute your crisis management plan quickly
is paramount, and holding drills and exercises with the crisis
management team is crucial to that goal.

Step 10 | Review Create a structured review process in order to schedule
regular follow-up check-ins regarding your plan. As your
business or the risk environment changes, you will need to
update your crisis management plan.

8.4. TunoBwble 3aKaHu IJA OLEHKH HABLIKOB

3ananue 1. PazpaGoTaiiTe, 3anuImmTe W MPEICTaBbTE B BUJIE MPE3EHTAIUNA C YCTHBIMH
KOMMEHTapUsMU OW3HEC-TIaH MO CTpATerHy MpUBJIeUeHHs (PMHAHCUPOBAHUS JUIs Bamiero start-
Up MpoeKTa, UCIOJIL3Ys aKTUBHYIO JICKCHKY 10 Teme «Raising finance».

In the business world, raising finance refers to the process of acquiring funds for a
company’s operations, expansion, or investment in new projects. Raising finance involves
identifying and evaluating different sources of funding, such as debt financing (e.g., loans, bonds)
and equity financing (e.g., issuing shares, venture capital).

The goal of raising finance is to obtain the necessary capital to finance a company’s growth
and development while minimizing financial risk. This requires careful planning and analysis of
the costs and benefits of different financing options. Companies must consider factors such as
interest rates, repayment terms, collateral requirements, and the impact of financing on the
company’s financial statements and credit rating.

The process of raising finance typically involves negotiations with investors, lenders, and
other stakeholders. Companies must present a convincing business plan and financial projections
to attract potential investors and secure financing. Companies also need to comply with legal and
regulatory requirements related to financing, such as disclosure requirements and securities laws.

3anganme 2. Hanumure e-mail moteHimansHOMy OM3HEC TAPTHEPY B IIEISX YCTAaHOBJICHUS
MPOYKTUBHOTO COBMECTHOTO COTPYJIHHMYECTBA. Vcmonp3yiTe NpaBuia HAMHCAHUS JCIOBOTO
nuchkMa. CTpyKTypa mHCbMa JIOJDKHA OBITH JIOTMYHA. BBl MOXeTe HCIONb30BaTh 00paserl
MIPUBEACHHBINA HUKE.

Expression of Interest in Collaboration

Dear [...],

11



I would like to express my interest in collaborating with [...]. I believe that our respective
backgrounds [...] and experience [...] can form a powerful alliance that can tackle [specific
challenge/problem].

[Your Company Name] is committed to [...].

Please let me know if you’re open to discussing this opportunity further. I’m eager to share
some ideas and hear your thoughts on the matter.

Best regards,

[Your Name]

9. IlepeyeHb OCHOBHO¥ U IONOJTHUTEIbHOM Y4eOHOM JUTEPATYPbI, HEOOXOIMMOI 1J1s1
OCBOCHHSH JHCIUILIUHBI

9.1. OcHoBHas JuTEepaTypa

1. Hyxnosa, E. E. Anrmwmiickuii s3bik. Professional Reading: Law, Economics,
Management : yae6Hoe nmocoowue mist By3oB / E. E. HyskHoBa. — 2-¢ u3., ucnp. u non. — MockBa
: UsmarensctBo KOpaiit, 2024. — 181 c. — (Bricmiee o6pa3oBanue). — ISBN 978-5-534-17510-
3. — Tekct : anextponHwrd // OOpazoBarenbHas maaTdopma IOpaiit [caiit]. — URL:
https://urait.ru/bcode/533226

2. AHTIMICKUN S3BIK JUIS M3YYAIOIINX MeXayHapoaHble oTHomeHus (B2-C1) : yueOHUK
s By3oB / H. B. Apxanuesa, JI. E. bymkanen, A. K. I'apaesa, /I. B. Ts6una. — Mocksa :
NznarensctBo FOpaiit, 2024. — 255 ¢. — (Bricmiee oopazoBanue). — ISBN 978-5-534-10866-8.
— Teker : osnextponsbii // OOpasoBarenbHas 1uiatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/541485

3. CrynnukoBa, JI. B. AHrmmiickuii s3Ik B MexayHaponHoMm OusHece. English in
international business activities : yaebnoe mocooue mis By3os / JI. B. CtynaukoBa. — 2-¢ u3.,
nepepad. u gon. — Mocksa : M3narensctBo HOpaiit, 2024. — 216 c. — (Bricuiee oOpa3oBanue).
— ISBN 978-5-534-11015-9. — Texkcr : anekTponnbiii // O6pa3oBarenbHas miatopma KOpaitt
[caiiT]. — URL.: https://urait.ru/bcode/541969

9.2. lonotHUTEIBbHAS JTUTEpATypa

1. ITecroBa, M. C. AHMMHACKUN A3BIK: NEPEBOA KOMMEpUecKoi nokymeHTauuu (B2) :

yueOHoe mocobue st By3oB / M. C. IlecroBa. — 2-¢ u3n., mepepad. m mon. — MockBa :
WznarensctBo FOpaiit, 2024. — 191 ¢. — (Bricmiee oOpazoBanue). — ISBN 978-5-534-11543-7.
— Tekcr : onexkrponHbii // OOpazoBatenbHas mnatdopma HOpaiit [caitit]. — URL:

https://urait.ru/bcode/541670

2. Sxymesa, . B. Anrmmiickuii s3eik (B1). Introduction Into Professional English :
y4eOHUK U pakTUKyM Juis By3oB / W. B. Skymesa, O. A. JlemuenkoBa. — 3-€ U3/1., UCTIP. U JOIL.
— Mocksa : U3parensctBo HOpaiit, 2024. — 148 ¢. — (Bricmee o6pa3oBanue). — ISBN 978-5-
534-17896-8. — Tekcr : anexTpoHHbIH // Obpa3zoBarenbHas miardopma FOpaidt [caiit]. — URL:
https://urait.ru/bcode/537135

3. Heszopona, I'. JI. Anrnuiickuii s3pIk. ['paMmaTika : yueOHOe nocoOue ams By3oB / I
1. Hes3opoga, I'. . Hukurtymkunaa. — 2-e u3 ., ucnp. u gomn. — Mocksa : 3narensctBo IOpaiir,
2024. — 213 c. — (Bwicmee obpazoBanme). — ISBN 978-5-534-09359-9. — Tekcr
NeKTpoHHBIH  //  OOpazoBarenbHas  1atgopma  FOpaiir  [caiit]. —  URL:
https://urait.ru/bcode/537717
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10. Ilepeuyenn pecypcoB HH(OPMALMOHHO-TEJIEKOMMYHUKAIIUOHHO# ceTn "UHTepHeT",
HEeO0XO0AUMBIX JJIfl OCBOCHH S JUCHUNIMHBI U MHPOPMAIIMOHHBIX TEXHOJIOTHIA,
HCIOJIb3yeMbIX NPH OCyLIleCTBJIEHUHN 00pa30BaTeJILHOI0 NpoLecca no JUCHUILINHE,
BKJIKOYas NepevyeHb MPOrpaMMHOro odecnevyeHus 1 HHGpOpMAMOHHBIX
CIPABOYHBIX CUCTEM (MPH HEOOXOAMMOCTH)

1. https://urait.ru - OBC «Ob6pa3zoBaTenpHas miardopma KOpaitty

2. http://biblioclub.ru - 3BC «YHuBepcuterckas OMOINOTEKa OHIIANH)

3. https://elibrary.ru/org_titles.asp?orgsid=14364 - Hay4yHas 3JIEKTpOHHas OHOIHOTEKA
(H9b) «eLIBRARY.RU»

4. https://learnenglish.britishcouncil.org-  caiit  Bpuranckoro CoBeta ¢ 0aHKOM
MaTepUalioB Ui YPOKOB M CAMOCTOSTEILHOTO M3YYEHHs aHTJIMHUCKOTO SA3bIKAa MO Pa3IHYHBIM
TEMaM Kak OOILEro, Tak M JAeJI0BOro xapakrepa. OXBaueHbI BCE YPOBHU JIEKCHIECKOM CIOKHOCTH:
OT HaYaJbHOTO JI0 CAMOT'0 TIPOIBHHYTOTO.

5. https://www.economist.com/ - 3KOHOMHYECKUI CalT U GOPYM Ha aHTIIMICKOM SI3BIKE,
COZIEPIKAIIMil JIETIOBBIC HOBOCTH, SKOHOMHYECKHE CTaTbh Ha JEJIOBYIO TEMAaTHKy, 00CYKICHHUE
npo0OJieM JIETOBOTO XapaKkTepa.

6. https://www.ft.com/- caliT 3KOHOMHUYECKOH ra3eThl Ha aHTJIUHCKOM si3bike. COACPIKUT
JICTIOBbIE HOBOCTH, 3KOHOMHYECKHE CTaThl Ha JICJIOBYIO TEMAaTHKY, OOCYXAeHHE MpobiieM
JIETIOBOTO XapakTepa.

7. https://www.]jstor.org/ - nudposas 6a3a TaHHBIX MOJHOTEKCTOBBIX HAYYHBIX JKYPHAJIOB
U KHUT (3KOHOMHKA, YIIPaBJICHHE, MEHEKMEHT) Ha aHTJIMHCKOM SI3BIKE.

JIMIIEH3HOHHO0E MPOrPaMMHOE 00ecreueHne:.

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apy0OexHoe, BO3Me3THOE);

- Adobe Acrobat Reader (3apyOexHO€, CBOOOTHO PacpOCTPaHIEMOE);

- Koncynpsrantllmoc: «Koncynprantllmoc: Ctynent» (poccuiickoe, CcBOOOAHO
pacrpocTpaHseMoe);

- 7-zip — apxuBaTop (3apyOexHOE, CBOOOHO PaCIPOCTPAHIEMOE);

- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpoCTpaHsIeMoe).

11. MeToauyeckue yKazaHusi JJisl 00y4arOIIMXCH M0 OCBOCHUIO M CHUIITTHHBI

Opraam3anus 00pa3oBaTENBHOTO TpOIecca pPEriaMeHTUPYETCS YYeOHBIM IUTAHOM H
pacnucaHueM yueOHbIX 3aHATHHA. SI3bIK 00y4yeHus (MpernoaaBanusi) — pyCCKUM.

[Ipu  QpopMupoBaHMM CBOCH HWHIMBHAYyaJbHOM  0Opa30BATEIIBHOW  TPAaeKTOPUHU
o0yyaromuics UMeeT MPaBo Ha Nepe3adeT COOTBETCTBYIOMUX AUCUUIUINH U PO ECCHOHATBLHBIX
MOJIyJIeif, OCBOCHHBIX B TIPOIIECCE MPEAIIECTBYIOIIEIO OOYYCHHUs, KOTOPBIA OCBOOOXKIAET
00yyaromerocst OT HeOOXOJUMOCTH UX MMOBTOPHOTO OCBOCHHUSL.

OoOpa3oBaTe/ibHbIE TEXHOJIOTUH

VY4eOHBII mpolecc MpH NPENoJaBaHUM Kypca OCHOBBIBACTCS Ha MCIIOJb30BAHUM
TPAIUIIMOHHBIX, WHHOBAIMOHHBIX H HH(DOPMAIMOHHBIX 00pa30BATEIbHBIX TEXHOJIOTHI.
TpaauunonHueie 00pa3oBaTeNbHBIE TEXHOJOTMHM MPEICTABICHBI 3aHATUSMH CEMHUHApPCKOTO U
JCKIIMOHHOTO THIA. VHHOBaIMOHHBIE O0pa3oBaTEIbHBIE TEXHOJIOTMH HCIIONB3YIOTCS B BUJIEC
IIMPOKOTO TPUMEHEHHs AaKTUBHBIX W HMHTCPAKTHBHBIX (OpM TpOBeNEHHS 3aHSATHU.
WudpopmanmonHble  00pa3oBaTeNbHBIC TEXHOJIOTMH  PEATM3YIOTCS IyTeM AaKTHBHU3AIHU
CaMOCTOSITENIbHON PabOThI CTYJICHTOB B HH(OPMAIIMOHHON 00pa3oBaTeIbHOM cperie.

3aHATHSA JeKIHOHHOTO THIA

JIeKIIMOHHBI KypC TMpeanojaraeT CHUCTEMAaTU3UPOBAHHOE H3JI0KEHHE OCHOBHBIX
BOITPOCOB y4€OHOTO TIJIaHa.
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Ha nepBoii nexuuu gextop 00s3aH NpeaynpeanTb CTyASHTOB, IPUMEHUTENBHO K KAKOMY
6a30BoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekMoOHHBIN KypC TODKEH J1aBaTh HAMOOIBIIHN 00heM HH(GOPMAITUU U 00eCTIeYnBaTh
6osee TIy0OKOE MOHMMAaHUE Y4eOHBIX BOIPOCOB MPHU 3HAUNTEIILHO MEHBILIEH 3aTpaTe BpeMeHH,
4yeM 3T0 TpedyeTcsi OOJNBIIMHCTBY CTYIEHTOB Ha CAMOCTOSITENIbHOE U3yUEHUE MaTepraa.

3aHATHS CEMHHAPCKOT0 THIIA

CeMuHapckue  3aHATHS ~ MPEACTaBISAIOT  co0Oil  JeTanu3anuio  JIGKIIMOHHOTO
TEOPETUYECKOT0 MaTepuana, MPOBOAATCA B LEIAX 3aKPEIUICHUS Kypca M OXBaThIBAlOT BCE
OCHOBHBIE pa3/IeIbl.

OcHoBHOU (OpMOH TIPOBEACHHSI CEMUHAPOB M MPAKTUYECKUX 3aHSATUN SBISETCS
oOcyxaeHue Hambosee MPOOJIEMHBIX M CIOXHBIX BOMPOCOB IO OTIEIBbHBIM TeMaM, a TakKke
pemieHre 3aaa4 U pa3dop MPUMEPOB M CUTyallMd B ayAUTOPHBIX YCIOBUSX. B oOs3aHHOCTH
IpernojaBaTesiss BXOIAT: OKa3aHUE METOAMYECKON MOMOIIM U KOHCYJIbTHPOBAHHUE CTYAEHTOB IO
COOTBETCTBYIOILIMM TEMaM Kypca.

AKTHBHOCTb Ha MPAKTUYECKUX 3aHIATHUIX OLIEHUBAETCS O CIEIYIOIINM KPUTEPHSIM:

— OTBETHI Ha BOIIPOCHI, IIpeijlaraeMple MpernojaBaTesieM;

— y4JacTHie B TUCKYCCHSIX;

—  BBINOJHEHHE MTPOCKTHHIX U MHBIX 3a/I1aHUN;

— aCCHUCTHPOBAHUE MPETOAABATEINIO B IPOBEACHUY 3aHATUH.

Jlokitagpl U ONIOHUPOBAHUE JOKJIAJ0B MPOBEPSIOT CTENEHb BIAJCHUS TEOPETUYECKUM
MaTepHajoM, a TaKXkKe KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUI.

OneHuBaHue NPaKTUYECKUX 33JaHUN BXOJUT B HAKOIJICHHYIO OLIEHKY.

CamocrosiTesibHast padoTa 00y4arOIIUXCS

CamocTtosTenbHas paboTa CTYJEHTOB — 3TO IPOILECC AKTUBHOTO, II€JIEHANPABIEHHOTO
npuoOpeTeHus] CTYJCHTOM HOBBIX 3HAaHWH, yMEHUH 0e3 HEemoCPEICTBEHHOIO Yy4acTus
npenojaBarenisi, XapakTepU3yIOIIMiics TNPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yIbTaTOB JAESTEILHOCTH 00yUaronerocs.

Ilenn camocToATEeTbHON PaOOTHI:

— CHCTeMaTH3alMs U 3aKperIeHHE MOJIYYEHHBIX TEOPETHUUECKUX 3HAHUW U MPAKTUYECKUX

YMEHUH CTYICHTOB;

— yrayOJieHue U pacuIMpeHne TeOpeTUIEeCKUX 3HAHUH;
— ($opMHpOBaHHE YMEHUIN HUCIOIB30BaTh HOPMATHUBHYIO U CIPABOYHYIO JIOKYMEHTAIIHIO,

CHEIHUANIbHYIO JIUTEPATYPY;

— pa3BUTHE MO3HABATENIbHBIX CIIOCOOHOCTEN, aKTUBHOCTH CTYJIEHTOB, OTBETCTBEHHOCTU U

OpraHU30BaHHOCTH;

— (¢GopMHpOBaHME  CaMOCTOSATEIbHOCTH  MBIIUICHHUS,  TBOPYECKOH  MHUIIMATUBBI,

CIOCOOHOCTEH K caMOpa3BUTHIO, CAMOCOBEPILIEHCTBOBAHUIO M CaMOpEaH3allHH;

— Pa3BUTHE HCCIEAOBATEIHCKUX YMEHHUH U aKaIEMUIECKIX HABBIKOB.

CamocTtosaTenbHas paboTa MOXKET OCYIIECTBISATHCA HWHAMBUAYAIbHO WM TpyINIaMu
CTYZCHTOB B 3aBUCUMOCTH OT II€JIH, 00BbeMa, YPOBHS CIIOKHOCTH, KOHKPETHOM TEMAaTHUKH.

TexHomnorust opraHu3alid  CaMOCTOSITENIBHONM  pabOThl  CTYJEHTOB  BKJIIOYAET
UCTIOJIb30BaHUE WH(POPMALMOHHBIX M MaTepHAbHO-TEXHUYECKUX PECYpCOB 00pa30BaTEIbHOIO
YUPEXKICHUSI.

[epen BeIONTHEHHEM 00YYAIOLUIMMHUCS CAMOCTOATENBHOM pabOTHI MPETo1aBaTeNlb MOKET
MPOBOAMUTH MHCTPYKTAX 10 BHIMOJIHEHUIO 33/1aHUs. B MHCTpYKTax BKIIOYAETCS:

— 1eJb U CoJIepKaHue 3aJaHus;

— CpPOKH BBITIOJTHEHHUS;

—  OPHEHTUPOBOYHBIA 00HEM pabOTHI;

— OCHOBHBIE TpeOOBaHUS K pe3ybTaTaM paboThl U KPUTEPUU OLIEHKH;
— BO3MOJKHBIE TUITUYHBIC OMIMOKU TIPH BBITIOTHEHHH.
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HHucTpyKTax MpOBOIUTCS IMpernojaBaTesieM 3a cueT 00beMa BPEMEHH, OTBEJECHHOTO Ha
W3y4YECHUE JUCLUILINHBI.

KoHTponb pe3ynabTaToB caMOCTOATENbHOW pabOThl CTYIAEHTOB MOXET MPOXOAUTH B
MUCHbMEHHOM, YCTHOM WITM CMeIIaHHOU (opme.

CTyAeHTbl AOMKHBI MOIXOAUTh K CaMOCTOSITENbHONW paboTe Kak K HauBakHeHIemy
CPEICTBY 3aKpEIUICHUS U Pa3BUTHsI TEOPETUUECCKUX 3HAHUMU, BBIPAOOTKE €IUHCTBA B3TJISI0B Ha
OTJIeNIbHBIE BONPOCHI Kypca, NPUOOpETEeHHs] OMNpEeAENEeHHBIX HABBIKOB U HCIOJIb30BaHUS
npodecCuOHAIBHON TUTEpaTyphI.

[TomemeHust 1s1 caMOCTOSTENbHON pabOThl O00yUaIOIUXCS JAOKHBI OBITH OCHAIEHbI
KOMIBIOTEPHON TEXHUKOW C BO3MOXKHOCTBIO MOJKITIOYCHHS K ceTu «IHTepHeT» 1 obecrieueHneM
JOCTyTa B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00pa30BaTEIbHYIO Cpely OpraHU3allnu.

[Tpu camocTosTepHON TPOPabOTKE Kypca 00ydaronuecs JOKHBIL:

— TpOCMaTpUBATh OCHOBHBIC ONpEEIeHUs U (DAKTHI;
— TOBTOPUTH 3aKOHCIIEKTUPOBAHHBIN Ha JIEKIIMOHHOM 3aHATUH MaTEpHAl U JOMOIHUTH €ro

C Y4E€TOM PEKOMEHAOBAHHOM 110 JAHHOW TEME JIMTEPaTyphl;

— U3YYUTh PEKOMEHJIOBAHHYIO JINTEPATYPY, COCTABIATH TE3UCHI, AHHOTALUM U KOHCIIEKTHI

Haubosee BaKHBIX MOMEHTOB;

—  CaMOCTOSITEJIBHO BBIIIOJIHATH 33/I1aHUsI, AaHAJIOTUYHBIE NTPEIaracéMbIM Ha 3aHATHUSAX;
— UCHOJB30BaTh AJISl CAMOIIPOBEPKU MaTepuaibl (JOHAA OLIEHOYHBIX CPE/ICTB;
—  BBIIOJIHATH JOMAIIIHUE 33JIaHUS 110 YKa3aHUIO ITPENO1aBaATEIIs.

Pexomenganuu no o0yyennio HHBAJIUA0B U jul ¢ OB3

OcBoeHune MUCHMIUIMHBI HHBaNUAamMu U nunamMu ¢ OB3 MoxkeTr ObITh OpraHW30BaHO Kak
COBMECTHO C JPYTUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaratorcs
CHelMalIbHbIE YCIOBUS IS MOJTydeHus oOpa3zoBaHus nHBaIUaamMu u auramu ¢ OB3.

[Tpodeccopcko-nienarornyeckuii coctaB 3HAKOMHUTCSI C TICHXOJIOTO-(PU3NOIOTUYECKUMU
O0COOCHHOCTSIMU 00ydJaromuxcss uHBanuaoB U null ¢ OB3, uHaMBUAyaTbHBIMU MPOTPAMMaMU
peabunuTanuu  WHBaIUAOB (mpu  Hamuuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOJMJCPXKKA TMPENOJaBaHUs THIOTOPAMH, TIICHUXOJIOTAMH, COLHUATbHBIMU
pabOTHUKAMU, POLIECIIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cootBeTcTBHM ¢ MeTOANYECKMMHU peKoMeHAanusMu MunoOpHayku P® (yTB. 8 anpens
2014 1. Ne AK-44/05BH) B Kypce MpEeIonaraeTcsi HCIOIb30BaTh COIMAIBLHO-aKTUBHBIC W
pedIeKCUBHBIE METOIbl OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAllUd C IENBIO
OKa3aHHs TOMOILIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXINYHOCTHBIX OTHOUICHHH C APYyTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAara B CTYICHYECKOH TpyTIie.
[TonGbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOMU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3IUYHbIX (popMax: ayauanibHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIECIIHATBLHBIX
TEXHUUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Meaunamarepualibl  Takke CIIEIyeT HWCIOJb30BaTh U QNalTUPOBaTh C  Y4ETOM
WHIUBUIyATBHBIX 0COOEHHOCTEH 00ydeHust nHBanuI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI UWHBanugamMu U Juuamu ¢ OB3  ocymectBisieTcss ¢
WCIIOJIb30BAaHUEM CPEJICTB OOydYEHHMsI OOIIETr0 W CIECIHAIBHOIO Ha3Ha4YeHHs (MIEPCOHAIBLHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOECTieueHre MpeaycMaTpruBaeT
MPUCTIOCOOJICHUE ayTMTOPUM K HYKJaM WHBaIKUI0B U Jinil ¢ OB3.

dopma mMPOBEACHUS ATTECTAlMM Ui CTyJACHTOB-MHBamuioB u Jymn ¢ OB3
YCTaHABIIMBAETCS C YYETOM MHAUBHIyaIbHBIX ICUXOPHU3NYECKIX 0COOCHHOCTEH. J{7151 NHBAaTHA0B
u qury ¢ OB3 mpenycmarpuBaeTcst qoctymHas (Gopma TpeaocTaBIeHUS 3alaHUi OLEHOYHBIX
CPEICTB, @ UMEHHO:

— B TMEYaTHOW WJIM DIEKTPOHHOW ¢opMe (WISl JHIl C HapyUICHUSMH OMOPHO-
JIBUTATEIBHOTO amnmnapara);
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— B TMe4aTtHOW (opMe WM DJICKTPOHHOM (opMe C yBEIWYEHHBIM HIPUPTOM H
KOHTPACTHOCTBIO (JIsI JTUI] C HAPYIICHUSMU CITyXa, PeUH, 3pEHUs);

— METOJIOM YTCHHsSI aCCUCTEHTOM 3aJIaHUs BCIYX (IS JIUI] C HAPYIICHUSIMH 3PEHU).

CtyneHTaM ¢ MHBaIUMIHOCTHIO M junaM ¢ OB3 yBenuuuBaeTcs BpeMsi Ha MOJATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMIPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JOCTymHas (hopma
MPEIOCTaBICHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— TMHUChbMEHHO Ha Oymare wWid Ha0OpOM OTBETOB Ha KOMIIBIOTEpE (I JIHMIl C
HAPYIICHUSIMH CITyXa, PeUn);

— BBIOOPOM OTBETA U3 BO3ZMOXKHBIX BAPHAHTOB C UCIIOJIL30BAHUEM YCITYT aCCUCTEHTA (1S
JIUI] C HapYUICHUSIMH OMTOPHO-BUTATENILHOTO aliapara);

— YCTHO (ISl JTUI] C HAPYILIECHUSIMH 3PEHUSI, OTIOPHO-ABUTaTEIbHOIO anapara).

[Ipu HEOOXOAMMOCTH ISl OOyYarommxcs ¢ WHBaIMAHOCThI0 U jmi ¢ OB3 mpomemypa
OLICHUBAHMSI PE3YJIbTaTOB O0YUEHUSI MOXKET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.

12. Onucanne MaTepuaAJIbHO-TEXHMYECKOH 0a3bl, HEOOXOAMMOH 111 OCYIIeCTBJICHUS
0o0pa30BaTeILHOIO NpoLecca Mo JHCHUIINHE

YueOnast ayauTopusi, TpeIHA3HAYCHHAs [UIS TPOBEICHUS Y4YeOHBIX 3aHSTHUH,
MPEAYCMOTPEHHBIX  HACTOSIIIEW  pabouell  mporpaMMo  JUCHMIUIMHBI,  OCHAI[CHHAas
000pYyIOBaHNEM U TEXHHUYECKHUMH CPEACTBAMHU O0YUEHUS, B COCTaB KOTOPBIX BXOSAT: KOMIUICKTHI
CIeNUATM3UPOBAaHHON y4eOHON MeOenu, JOoCKa KJIacCHAasl, MyJbTUMEIUUHBINA MMPOSKTOP, IKPaH,
KOMITBIOTEP C YCTAHOBJIEHHBIM JIMIIEH3NOHHBIM IPOrPaMMHBIM 00€CIIeUeHUEM, C BEIXOJIOM B CETh
«IHTEepHET» U AOCTYIIOM B 3JIEKTPOHHYIO HHPOPMAIIMOHHO-00Pa30BaTEIbHYIO CPENy.

Ilomemenne aJsi  €caMOCTOSITEILHOH PadoThl  o0ydaromuxcss — AayAUTOpHS,
OCHaIlleHHAsl cJae1yIIuM odopyrioBaHMeM U  TeXHHYECKUMHU CpeICTBAMU:
CHelMaIu3upoBaHHas MeOenb Ul MperojaBaTeNss H  0OOydaromMXcs, JOCKa ydeOHas,
MYJIbTUMEAUHHBINA TPOEKTOP, FKPaH, 3ByKOBbIE KOJIOHKH, KOMITbIOTEp (HOYTOYK), IEPCOHATIbHBIE
KOMIBIOTEPHl i1 paboThl 00yYaIOMIMXCS ¢ YCTAHOBICHHBIM JIMIICH3MOHHBIM IMPOTPAMMHBIM
o0ecrieyeHrneM, ¢ BBIXOJOM B ceTh «HTepHET» U AOCTYNOM B 3JEKTPOHHYIO MH()OPMAIIOHHO-
00pa3oBaTeNbHYIO CPELy.
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