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K OCHOBHOU NpodecCcuonanbHou 00pazosamenvbHoll npocpamme

no nanpasienuro noocomosxu 38.03.01 Sxonomuxa,

HanpagienHocms (npoghunv) « busnec-ananumuxa u yugposas 3KkOHOMUKA»

IIporpammy cocraBuii(a): Jlooyresa E. C.

Pabouas mnporpamMma AHUCHUIUIMHBI «AHIIMHACKUAN S3BIK U1 MPO(ECCHOHATBLHOTO
OOIIEeHUs» BXOJUT B COCTaB OCHOBHOM NPO(EecCHOHATBbHONH 00pa30oBaTEIbHOM MPOrPaMMBbI
BhICIIEr0 00pa3oBaHUs MO HampaBieHuto nmoarotoBku 38.03.01 DxoHoMmMKa, HAaNPaBICHHOCTD
(mpodune) «buszHec-aHanmMTHKa W UQPPOBasi SKOHOMHUKA» W MpEAHA3HAYEHA IS 00yUYaroIIUXCs
OYHOU M OYHO-3204HOH (hopM 00yUeHHUS.
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1. Iean u 3agau AUCHUILIHHBI

Heap AUCHUILUIMHBI «AHIJMHCKUHA SI3BIK JJIS1 NPO(EeCCHOHATBHOI0 OOIIEHUsD -
pPa3BUTh y CTYIACHTOB KOMMYHHMKAaTHBHYIO KOMIIETEHIIMIO, YpPOBEHb KOTOPOH IO3BOJIUT
UCIMOJIb30BaTh AHIVIMHCKUN S3bIK B NPO(ECCHOHAIBHOW JEsTEIbHOCTH, IHOBBICUTH YpPOBEHb
BJIa/ICHUS aHTJIMICKUM SI3BIKOM, JIOCTUTHYTBIN Ha IMPEBIYIEM dTAIE, a TAK)KE 3aJI0KUTh OCHOBY
IVl AaTbHEUIIEro N3y4eHus MPo(ecCHOHAIBHOTO aCMEKTa A3bIKA.

3aga4yu AUCHMILINHBI:

— JOCTIKEHHE HEOO0XOAWMOrO YPOBHS JIMHI'BUCTUYECKUX HABBIKOB — HW3YYEHHE U
UCTIOJIb30BaHUE JIEKCHYECKUX M TPaMMaTHYECKUX €AMHUI] B 00beMe, KOTOPhIi HEOOXOAUM IS
TBOPYECKOH J1eATENLHOCTH B IPO(YECCHOHAIBHBIX chepax U CUTyalusx;

— Ppa3BUTHE NHUCKYPCHBHBIX HABBIKOB - YMEHHUS IOCTPOEHHUS LEJIOCTHBIX, JIOTUYHBIX
BBICKa3bIBaHUH (IMCKYpCOB) pa3HBIX (YHKIMOHAIBHBIX CTHJEH B YCTHOH W NHUCHMEHHOM
KOMMYHHKAI[MY HAa OCHOBE MIOHUMAHUs Pa3JIMYHBIX BUJIOB IPO(ECCHOHATbHO-OPUEHTUPOBAHHBIX
TEKCTOB IIPU YTEHUU U ayJUPOBAHUU;

— pa3BUTHE NPAKTHKHU HUCIIOJIB30BAHMSI aHTJIMHCKOTO SI3bIKA JJISl PELICHUs] CHELUAIbHbIX
npodecCHOHANBHBIX 3a7ay (IOJ00p JIMTEpaTyphl, YTEHHE COOTBETCTBYIOUIMX HCTOYHHMKOB,
IPOCMOTP IPOTrpaMM IO UHTEPECYIOIIEH CTyACHTa MPoOIeMaTHKe);

— 3aKpeIuieHHe CTpPAaTerH4yecKOro HaBblKa — HaBBIKA HCIIOJNB30BaTh BepOaJbHBIC WU
HeBepOaIbHbIE CTPATETUH AJIs1 KOMIIEHCALMH TPOOEIIOB, CBA3aHHBIX C HEIOCTATOYHBIM BIlaJICHUEM
SI3BIKOM;

— TIOBBIIIEHUE YPOBHS Y4eOHOI aBTOHOMUH, CIOCOOHOCTH K CaMOOOPa30BaHMIO;

— pa3BUTHE KOTHUTUBHBIX U UCCIIEIOBATEIbCKUX YMEHUM;

— pacuMpeHHe Kpyro3opa M TOBBIIICHHE OOILIeH KyJIbTYpbl: HU3yU€HHE KYJIbTYPHBIX
0COOEHHOCTEH, HPAaBOB, 0OBIYAEB CTPAH M3yYaeMOTIO s3bIKA, ITUKH, BOCHUTAHUE TOJEPAHTHOCTH
Y YBa)KEHUS K JYXOBHBIM IIEHHOCTSIM Pa3HbIX CTpaH U HApOJOB.

2. MecTO IMCHMIIMHBI B CTPYKTYPe OCHOBHOM NMPog)ecCHOHAIBHOM
00pa3oBaTeILHON MPOrpaMMbl BbICIIET0 00Pa30BaHUS

JucrunianHa « AHTITMACKHAN S3BIK TSI TPOECCHOHAIBHOTO OOIIEHUS» BXOJIUT B YacTh
y4eOHOT0 IJ1aHa, POPMHUPYEMYIO YUACTHUKAMU 00pa30BaTEeIbHBIX OTHOILCHHH, IO HAIIPABICHHIO
noarotoBku 38.03.01 DxoHoMuUKa, HanpaBIeHHOCTH (Mpoduis) «bu3Hec-ananuTka u udponas
SKOHOMHKA).

3. O0beM JUCHUILIMHBI B 324€THBIX ¢IUHUIAX U AKAJeMUYeCKUX 4acax ¢
yKa3aHHeM KOJHYeCTBA aKAa/IeMHYeCKUX YaCOB, BbIIeJIeHHbIX HA KOHTAKTHYIO padoTy
00y4YaIIUXCs ¢ mpenogaBaresieM (110 BUAAM YU4eOHbIX 3aHATHI) H HA CAMOCTOSITEJILHYIO
padoTy o0y4aroumuxcs

OO61mast TpyA0EMKOCTh TUCIUTIIMHBI COCTABISAET 8 3a4ETHRIX €UHUII, Bcero — 288 4acoB.

. Bcero yacoB
Buna yueOHo# padoThI
o4dHas Gopma OYHO-3209HAas
o0yUeHHSI dopma oOyueHus

KonTakTHasi paGora ¢ npenoaaBareseM (Bcero) 112 24

B ToMm uncne:

3aHATHS JEKIIMOHHOTO TUIIA - 12
3aHATHA CEMHUHApPCKOro TUMa  (MPaKTHYECKUE 112 12
3aHSITHUS)

CamocTrosiTe/ibHasi padoTa (Bcero) 149 237




KonTtpoJus

27

dopma KOHTPOJIS

3adeT ¢ OIEHKOM, DK3aMeH

OO0mas TpyA0€MKOCTD 1M CHUILTHHBI

288

4. [lepevyeHb MIIAHMPYEMBIX Pe3yJIbTATOB 00YUYEeHUS M0 JUCHMUILINHE, COOTHECEHHBIX €
IJIAHUPYEMBIMH Pe3yJIbTATAMU OCBOEHHUSI OCHOBHOM NMPo(ecCHOHATBLHOM

o0pa3oBaTeIbHOM NPOTrPaMMBbI

Koa v HaumeHoBaHue

Koa v HanmMeHoBaHue

IInanupyemsle pe3yJibTaThl

KoMIleTeHuu(uii) HHAUKATOPA JOCTHKEHUSA 00y4eHMsI O JUCHUIIINHE
BBINNYCKHUKA KOMMeTEeHI[HH

YK-4 NYK 4.1 3HaTh: rpaMMaTHYeCKHe
Crioco0eH oCyIIecTBIATh OcymecTBisier  JEJOBYIO | MpaBuia, GOPMBI U KOHCTPYKITUH,
JIEJIOBYI0 KOMMYHUKAIIUIO B KOMMYHHMKAIIMIO B YCTHOM | aHIJIOS3BIYHbBIE peueBble
YCTHOU U MUChbMEHHOU dopMax | GopMe HA PYyCCKOM | | CTPYKTYpPHI u TIEIOBYIO
Ha TOCYJIJapCTBEHHOM SI3bIKE MHOCTPAHHOM SI3bIKAX. TEPMHUHOJIOTHIO, HEO0OXOJUMBbIE
Poccuiickoit denepanuu u NyK4.2 JUIS OCYLIECTBIICHUS

WHOCTPaHHOM(BIX) s3bIKe(ax) OcymiecTBiIsIET  JIEJOBYIO | TPOQECCHOHATBHOTO OOIICHHS.
KOMMYHHKAITUIO B | YMeTh: JIOTUYHO,
nuchbMeHHOW  ¢opMe Ha | apryMEHTHUPOBAHO U KOPPEKTHO
PYCCKOM H HMHOCTPAHHOM | TIOJITOTOBUTH YCTHBIE "
A3BIKAX. MMChMEHHBIE BBICKA3bIBaHUS Ha
WHOCTPAaHHOM SI3BIKE B

po¢eCCHOHATHPHOM OOIICHHH.
Biaagern: HaBBIKaMH

HCIOJIb30BAHUS

MOHOJIOTHYECKOH u

TUAJIOTHUECKOU YCTHOU Hu
IIACBMEHHOW PEe4YM B CUTyalUsX

po¢eCCHOHATBHOTO
B3aUMOJICHCTBUS.
IIK-3 HIIK 3.1. 3HaTh: 0COOEHHOCTH
CrniocobeH BBICTpauBaTh [Tonumaet ocobeHHOCTH npogeccuoHaTbHON
KOMMYHHUKAITUOHHYIO npodeccuoHanbHOM KOMMYHHMKAIlUd Ha aHIJIMICKOM

CTpaTeFI/IIO n OCYH_IGCTBJIHTB
OpraHHU3aIlMOHHOC
JOKYMEHTAlMOHHOE
obOecreyeHrne YJKOHOMUYECKON
ACATCIIBHOCTHU

KOMMyHI/IKaL[I/II/I, B T.4. Ha
aHTJINHCKOM SI3BIKE.
HIIK 3.2

OcyuiecTBisieT
OpraHU3alMOHHOE
obecneyeHne
SKOHOMHUYECKOM
JeITEIbHOCTH.

HIIK 3.3

OcyuiecTBisieT
JIOKYMEHTAIlMOHHOE
obecneyeHne
SKOHOMUYECKOM
JeITEILHOCTH, B TOM YHCJIE
Ha I/IHOCTpaHHOM SA3BIKE

SI3BIKE.
Ymerh: OCYIIECTBIATh
OpraHu3aloHHOE O0ecTeYeHHe
SKOHOMHYECKOH  JeSITEIFHOCTH
Ha aHTJIMHCKOM S3BIKE.

Baaagerp: KOMMYHMKAIIMOHHOMN
cTpareruen JU1sL
OpraHU3AIMOHHOTO 00ECTICUCHHS
SKOHOMHUYECKOMN NeITEeILHOCTH.




5. Conepxanue Q¥ CHUANINHBI

HaunmeHnoBanue Tem
(pa3nesioB)

Conep:xanue Tem (pa3aesioB)

Tema 1.

Forms of business
activities

®dopmbl Ou3HEca

Jlekcuka: TEPMHHBI B OOJIACTH JIEJIOBBIX (POPMAJIBLHOCTEH, HAJIOTOB,
IOpUANYECKHE CTaTyChl KOMIIaHUH, WHAUBHUIYyaIbHOE
NpeANPUHIMATENbCTBO, TOBAPUILECTBO, aKIIMOHEPHOE OOIECTBO, UX
MPEUMYIIECTBA U HEAOCTATKU

Urenue: Sole Proprietorship, Partnership, Corporation.

['pammaruka: JINYHBIE, MPUTSIKATENbHbIE, yKa3aTeJIbHbIe
MECTOMMEHHUSI.

Heonpenenennas dopma riarosnos. CiioBooOpa3oBaHue, 0OBEKTHBIN
nasiexK.

[Topsimok ciioB B mpeasioxKEeHU. BormpocuTenbHble c10Ba. APTUKIIH.
KonnuecTBeHHBIE U MTOPSAIKOBBIC YUCTUTEIBHBIE.

VYcrHas peds (MOauIorndeckas):

-IPEUMYIIECTBa U HEIOCTATKU Pa3HbIX (opM Ou3Heca

VYcrHas pedb (MOHOJIOTHYECKas ):

-pucku UII

[TuceMeHnHas peys:

- keiic Belt Up

Tewma 2.
Organizational
structures
OpranuszanuoHHbIe

CTPYKTYpbI

Jlexcuka: TepMUHBI B 00JacTH OPraHU3AIMOHHBIX OCOOEHHOCTEN
OpraHu3aluii, BUAbl CTPYKTYpP, PECTPYKTYypHU3aLUs

Urenue: Types of organizational structures, Restructurization
I'pammaruka: Ilopsamok cCiOB B BOIPOCUTEIBHOM IPEIUIOKEHUU.
[Topsimok cn0B B BOCKJIMIATEIBHOM MpeNoKeHUU. Bpemena
[IACCUBHOTO 3aJI0TA.

VYcrHas peds (MOauIorundeckas):

- TpeuMylIecTBa M HEAOCTAaTKU Pa3IUYHBIX OPraHU3AI[MOHHBIX
CTPYKTYp

YcTHas pedb (MOHOJIOTHYECKAs ):

-OIMKCaHUE CTPYKTYPhl KOMIIAHUHU

IIucemenHas peus:

- keiic Wildberries

Tema 3.
Recruitment
[TonGop nepconarna,
PEKPYTHHT

Jlexcuka: TEpMUHBI B 00J71aCTH PEKPYTHHTa, XEXaHTHHT, €r0 BUIBI U
METO/BbI, peueBble CTPYKTYphl U OOOPOTHI Ha cOOeceTOBaHUM IPH
npueme Ha paboTy

Urenune:Methods of selection, A job interview, Headhunting
I'pammatuka: YcioBHbIE PEIIOKECHUS. CocnararenpHoe
HaKJIOHEHHE.

VYcTHas peus (MoIuIorndeckas):

-METOJIbl PEKPYTHHIa, COOEece]0BaHNE

VYcTHas peub (MOHOJIOTHYECKAs):

- keiic Orbit Records

IIucemenHas peus:

- HallMCaHUEe COOCTBEHHOI'O pe3loMe

Tema 4.
Marketing
MapkeTuHr

Jlekcuka: TCPMHHBI B O6J'IaCTI/I MapKCTHHTAa, HUCCICAOBAHHA PBIHKA,
L[EJIEBbIE PHIHKU, CETMEHTAIIHS PhIHKA

UYrenue:

['pammatuka: CriocoObl BhIpaXkeHUs OyAyIIero, BpeMeHa akTUBHOTO U
MACCUBHOTO 3aJI0Ta — IOBTOPEHUE.

YcTHas peds (MOauIorndeckas):
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- obcyxnenue 4 I1 mapkeTunra

VYcrHas pedb (MOHOJIOTHYECKas ):

- TOKJIaJ O METOJaX UCCIIEOBaHMs PhIHKA
[TuceMeHnHas peys:

- keiic Virgin Mobile

Tema 5.

Promotion
[TponBmxenue OpeHaa
Ha pBIHKE

Jlexcuka: TepMUHBI B 00J1aCTU MApKETHUHTA U PEKJIaMBbl, BUIbI PEKIIaMbl
Urenue: Uses of Advertising, Promotion, Promotional Mix
['pammatuka: CriocoObl BeIpaXkeHUs OyAyIIero, BpeMeHa akTUHBHOTO U
MACCHBHOTO 3aJI0Ta — IOBTOPEHUE.

VYcrHas peds (MOauIorndeckas):

- 00cyxaeHne GyHKIUN peKIaMbl

VYcrHas pedb (MOHOJIOTHYECKAs ):

- TOKJIaJl Ha TeMy IPOABIKCHUS OpEeH/a Ha PhIHKE

[TuceMeHnHas peyus:

- keric Danger Zone

Tema 6.
International Trade
Buemnss Topro,iis

Jlexcuka: TepMUHBI B 007aCTH BHEIIHEW TOPrOBIIM, BHEIIHHE PHIHKHU,
CTEpEOTHINBl U  KYJIbTYpHBIE OCOOEHHOCTH, MEXIyHapOIHBIC
SKOHOMMYECKHE COI03bl U OpTraHU3aIuH, CAHKIIMHA U OTPaHUYEHUS
Urenue:Entering a foreign market, Barko of Belgium, Pinball Wizard
learns from mistakes

I'pammaruka: MonasibHbI€ r11aroJibl, OTTEHKH MOJAIBHOCTH

VYcrHas peds (MOauIorndeckas):

- 00Cy’KJIeHHEe CAaHKIIMH BHEIIHEH TOProBIH

VYcrHas pedb (MOHOJIOTHYECKAs ):

-nokian o BTO

[TuceMeHnHas peys:

- acce EBponetickuit Coro3




6. CTpykTypa JUCHMILUIMHBI 110 TEMaM C YKa3aHHEM OTBeIeHHOI'0 HA HUX
KOJINYeCTBA aKaJeMU4YeCKHX YaCOB U BU/I0B YUeOHBIX 3aHATHI

Ounas ¢popma o0ydeHus1

KonTakTHas padora,
N HaumeHnoBaHue TeM qac. CamocroniTe b
(pa3nesioB) Hasi padora, Bcero, uac.
n/n IIpakTHyeckue
AUCHUTLTUHBI yac.
3aHATHSA
5 cemecTp
1. | Forms of business activities 18 28 46
dopMbl Ou3HEca
2. | Organizational structures 19 30 49
OpraHu3anoHHbIE
CTPYKTYPBI
3. | Recruitment 19 30 49
[Ton6op nepconana,
PEKPYTHUHT
HToro 3a cemecrtp: 56 88 144
6 cemecTp
4. | Marketing 18 21 39
MapkeTuHr
5. | Promotion 19 20 39
[Tponsuxenue OpeHa Ha
PBIHKE
6. | International Trade 19 20 39
BuenHsis Topro,iis
KoHTpoJib: 27
Hroro 3a cemectp: 56 61 144
HUTOI'O: 112 149 288




OuHo-3204Has popma o0yueHUst

HauMeHoBanue teM

KonTakTHas padora, yac.

CamocTosiTe b

Ne 3angarus Bcero,
(pa3aesioB) [MpakTHyeckne Hasi pabora,
n/n JEKIIHOHHOI0 qac.
JMCUMIIINHBI 3aHATHS yac.
THIIA
5 cemecTp
1. | Forms of business 2 2 44 48
activities
®dopMbI On3HECA
2. | Organizational structures 2 2 44 48
OpFaHI/I3aLII/IOHHI:Ie
CTPYKTYPBI
3. | Recruitment 2 2 44 48
[Mon6op nepconana,
PEKPYTHHT
Hroro 3a cemectp: 6 6 132 144
6 cemecTp
4. | Marketing 2 2 35 39
MapxkeTuHr
5. | Promotion 2 2 35 39
[IponBuxenune Openna Ha
pBIHKE
6. | International Trade 2 2 35 39
Buemnss Toprosis
KoHnTpoJib: 27
Hroro 3a cemectp: 6 6 105 144
HUTOTI'O: 12 12 237 288




7. IlepeyeHb y4eOHO-METOAUYECKOT0 00ecneYeHn st
JJIS CAMOCTOSAITEIbHOM PadoThI 00YYAOIIMXCH MO IUCHUILINHE

CaMocTosTensHast pa60Ta ABJISIETCA OJHUM U3 OCHOBHBIX BHUI0OB y‘IeGHOfI ACATCIIbHOCTH,
COCTaBHOM 4YacCThIO yueOHOTO IMpoliecca U UMEET CBOEH Leblo: TITyOOKOoe YCBOGHHE MaTepuasa
AUCHUIINIMHBI, COBCPHICHCTBOBAHUC U 3aKPCIIJICHUC HABBIKOB CaMOCTOSITEIILHOU paGOTBI C
JUTEpPATypoil, PEKOMEHJOBAHHOW TMperojiaBaTeleM, YMEHUE HaWTH HYXXHBIA Marepuasl u
CaMOCTOATCIIBHO €ro HUCIIOJIBb30BAaTh, BOCIIMTAHHUE BBICOKOU TBOp‘IeCKOI\/'I AKTUBHOCTH,
WHUIMATUBBI, TMPHUBBIYKA K TOCTOSHHOMY COBEpPIICHCTBOBAaHHMIO CBOMX 3HAHUM, K
LEJIEYCTPEMIIEHHOMY HAyYHOMY IIOHUCKY.

KonTtposnb camocTosiTenbHON pabOThI, SBISETCS BAXKHOW COCTABISAIONICH TEKYIIETO
KOHTPOJIA YCIICBACMOCTH, OCYILICCTBIIACTCA IMPCIIOAaBaTCIICM BO BPEMS IMPAKTUYCCKUX 3aHSTUU U
oOecrieunBaeT OIlEeHUBaHHUE X0J1a OCBOECHUS N3y4aeMOil TUCIUTUIHHBI.

Pacnpenesienne caMocTosiTe/IbHOM PadoThI

Bunel, popmbl 1 00beMBI CaMOCTOSATENBHONH PabOThI CTYACHTOB MPH U3YYEHUU JTAHHOU
TUCITUTIMHBI ONIPEIENSIFOTCS €€ COJIepPIKaHueM U OTPAKEHBI B CISIYIOIICH Ta0uIle:

Ne HaumeHoBaHHne TeM Bug O0BbeM caMOCTOSATEIbHOM
n/n (pa3nenoB) CaMOCTOSITe/IbHOM padoThI
M CITUILINHbBI padoTsl oyHas ¢popma OYHO-3a09Has
o0yueHHs dopma oOyueHust
1 | Forms of business IToxroroska k 28 44
activities ayJIUTOPHBIM 3aHATHM,
dopmel OM3HECa MOATOTOBKA JTOKJIA0B
2 | Organizational structures | Ilogroroska k 30 44
Oprasu3anuoHHbIC ayJIMTOPHBIM 3aHATHSM,
CTPYKTYpbI MOATOTOBKA JIOKJIAIOB
3 | Recruitment IToxroroska k 30 44
[TonGop nepconaina, ayIMTOPHBIM 3aHATHSIM,
PEKPYTHHT MOATOTOBKA JTOKJIA0B
4 | Marketing [ToaroroBka k 21 35
MapkeTHHT ayJIMTOPHBIM 3aHATHSIM,
MOATOTOBKA JIOKJIAIOB
5 | Promotion IToxroroska k 20 35
[Iponsuxenne OpeHia Ha | Ay TUTOPHBIM 3aHSITUSIM,
PBIHKE MOATOTOBKA JTOKJIA0B
6 | International Trade IloaroroBka x 20 35
BremHss Toprosis ayJIMTOPHBIM 3aHATHSM,
MOJATOTOBKA JIOKJIAIOB
HUTOI'O: 149 237

8. IlepeyeHb BONPOCOB M THNOBBbIE 3aaAHNUS AJISA MOATOTOBKH K IPOMEKYTOYHOM
arTecTalnu

8.1.1. [lepevyeHsb BONPOCOB /Jisl MOATOTOBKH K 324€Ty € OLEHKOM
Tema 1: Forms of business activities

1. Speak about the advantages and disadvantages of sole proprietorship.
2. Compare sole proprietorship and partnership. List their advantages and disadvantages.
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3. Prove the fact that a corporation is the most complex form of setting the business.

4. Name the major difference between Private Limited Company and Public Limited
Company. Speak about their advantages and disadvantages.

5. Consider the problem of control in the major forms of business organization.

Tema 2: Organizational structures

1. Prove the fact that efficient management structures are vitally important for the
success of any company.

2. Speak about the advantages and disadvantages of organization by function.

3. Compare divisional structure by product and by area. List their advantages and
disadvantages.

4. Consider the benefits of the choice between matrix structure and hybrid structure in
business.

Tema 3: Recruitment
1. Speak about the advantages /disadvantages of internal recruitment.
2. Speak about the advantages /disadvantages of external recruitment.
3. What does the term ‘headhunting” mean? What kind of staff is usually headhunted?

Why?
8.1.2. [lepeyeHb BONPOCOB /sl MOATOTOBKH K IK3aMeHY

Tema 4: Marketing
What is the definition of marketing? What are the elements of the marketing mix?
What does the product\price\promotion element refer to? What does it involve?
What is the most common channel of distribution?
What is the major goal of promotion?
What promotional elements do you know?

Nk W=

Tema 5: Promotion

What is promotion?

What tools of the promotional mix do you know?

Speak about advantages of each element of the promotional mix.
Speak about disadvantages of each element of the promotional mix.

P

Tema 6: International Trade

1.What is international trade?
2.What are the two possible reasons for companies to get involved in exporting activities?
3.What information should be obtained during initial research before getting started?
4.What are the entry methods?

8.2 TunoBple 3aJaHuA IJ19 ONEHKH 3HAHUI

3aganue 1.
Packpoiite ckoOku, yHmOTpeOWB MPABWIBHYI0 T'PaMMAaTHYECKYIO) KOHCTPYKIHIO C
WH()UHUTHBOM:

1. They were glad (introduce).

2. I’d rather (stay) at home tonight than (go)
out.

3. I’'d prefer (watch) TV rather than (play)
cards.

4. You‘d better (put on) something warmer,
you? Or else you could catch a cold.

5. I’d rather you (not go) to the concert tonight.

6. I’d sooner (not go) to the country today.
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7. 1 prefer (go) by plane to (go) by

train.

8. I prefer (go) alone rather than (come) with
him.

9. I’d sooner you (do) it for me.

10. She’d sooner (share) a house with other students than

(live) with her parents.

11. You’d better (not go) there alone.

12. Would you rather I (see) him off? Or would you
sooner (do) it yourself?

13. I’d prefer them (come) with us.

14. I’d rather they (come) with us.

15. Would you sooner | (know) nothing?

16. It’s high time they (come) back, isn’t it?

17. It’s time for him (settle) down.

18. It’s about time they (stop) nagging me about having a holiday.

19. I can’t help being nervous. I’'m the next (sack).

20. He sent his son to Paris
(he/study/French/there).

3aganue 2.

IlepeBennTe yCTHO CIEAYIOLIYIO 1€JI0BYIO TEPMUHOJIOTHIO:
NunuBuyanbHbIi IPEANTPUHUMATED —

MuHMMYM IOPUIAYECKUX OTPAaHUYECHUN-

MuHnManbHbIe pacxo/bl Ha co3/laHue Ou3Heca-

Bectu OyxranTepckue JOKYMEHTBI, OTPaXaroIIie Pe3yIbTaThl JEIOBBIX OMepalluii-
He moanexats myOJIUYHON OTYETHOCTH-

He umerts npenmyiecTBa OrpaHUYE€HHON OTBETCTBEHHOCTH -
OTtBeyats 3a JOJITH CBOUM UMYIIIECTBOM-

Pacmmpste 6u3HecC 3a cueT peMHBECTUPOBAHUS TPUOBLIH -

9. VBenuuuTh KanuTaa MyTeM BbITyCKa aKIHi -

10. OtcyTcTBHE IPEEMCTBEHHOCTH-

11. HcnbIThIBaTh TPYJHOCTH B YBEIWUYEHUH (TIPUBJICUCHUH ) KalTUTaJIA -
12. TlepenaBath Ou3HEC-

13. TlomaBaTh HUCK B Cy[ B clly4yae pa3HOTIacus-

14. ®uHaHCOBas HECOCTOSITEIBHOCTD-

15. Hectu rpy3 OTBETCTBEHHOCTH B OJIMHOYKY —

16. NmeTh pa3pymnTelbHbIe TOCIEACTBHS i1 OU3HEca —

PN R

3ananue 3.
JlonosHUTE CNeAyoIMi TEKCT TJIarojaMu 1Mo CMbICIY:
Appointed attacked combined defined constituted reviewed supervised supported
Large British companies generally have a chairman of the board of directors who oversees
operations, and a managing director (MD) who is responsible for the day-to-day running of the
company. In smaller companies, the roles of chairman and managing director are usually (1)
................... . Americans tend to use the term president rather than chairman, and chief

executive officer (CEO) instead of managing director. The CEO or MD is (2) ............. by
various executive officers or vice-presidents, each with clearly (3).................. authority
and responsibility (production, marketing, finance, personnel, and so on).

Top managers are (4) ..........oeeenn.. (and sometimes dismissed) by acompany's
board of directors. They are (5)..................... and advised and have their decisions and
performance (6) by the board. The directors of private companies were traditionally major
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shareholders, but this does not apply to large public companies with wide share ownership. Such
companies should have boards (7) of experienced people of integrity and with a record
of performance in a related business and a willingness to work to make the company successful.
In reality, however, companies often appoint people with connections that will impress the
financial and political milieu. Yet a board that does not demand high performance and

remove inadequate executives will probably eventually find itself (8) ............ and displaced by
raiders.

3aganue 4.

OO0BenuTe MPABIIBLHBIN MOAANBHBIN TJIAro:

1. When Mr. Lee was younger, he work in the garden for hours.

a. was able to b. could c. might d. needn’t

2. The landlord take his responsibilities more seriously.

a. need b. should to c. ought to d. ought

3. When I finish the course next year I speak perfect French.

a. can b. will be able to c. could d. would be able
to

4. This company is awful to work for. We account for every minute of the day.
a. have to b. mustn’t c. are not to d. don’t have to
5. When she was riding in the woods last week, Helen fell off her horse but luckily she
get back on and ride home.

a. could b. would c. was able to d. had to

6. The newspaper the rumour without concrete evidence.

a. shouldn’t have printed c. oughtn’t have printed

b. needn’t have printed d. didn’t have to print

7. You often have to wait for a decision long, ?

a. haven’t you b. don’t you c. aren’t you d. won’t you

8. — Should we hurry? — No, you , we have plenty of time.

a. needn’t to b. haven’t to c. mustn’t d. needn’t
9. They spoke in very low voices but I understand what they were talking about.
a. could b. might c. was able to d. was to
10.With our new shampoo, you spend hours caring for your hair.

a. mustn’t b. needn’t c. haven’t to d. shouldn’t

3aganue 5.
BcTaBbTe ciioBa u3 TabIUIIBI B IPEITIOKECHUS HUXKE:

Applicants, candidate, career, employment agencies, headhunt, headhunters,
headhunting, hire (n), hire(v), hiring, qualities, recruit, recruiters, recruitment,
recruitment agencies

The process of finding people for particular jobs is 1 or,
especially in American English, 2 . Someone who has been recruited
isa3 or, in American English, a 4 . A company
may recruit employees directly or use outside 5 ,

6 or 7 . Outside specialists called
8 may be called on to 9 people for

very important jobs, persuading them to leave the organizations they already work for. This
process is called 10 .

Headhunters, or executive search firms, specialize in finding the right person for the right
job. When a company wishes to 11 a person for an important position, it may
use the services of such a firm, specifying the skills and 12 which it
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requires of the future employee. The headhunter contacts executives with the right
13

profile, and provides the company with a shortlist of suitable
14 . In this way, the employer does not have to go through the
preliminary stages of interviewing and selecting 15 itself.
3aganue 6.

Bribepute npaBuIIbHBIN BapUaHT OTBETA:
1.What does a business adjust to create a brand image for a product?

e

The marketing mix

Price

Product
2.What is the most important element of the marketing mix?

Price
e Product

No single element is the most important
3.What does the overall marketing mix of a firm determine?

Marketing strategy

Marketing objective

Profit from marketing
4.Who is protected by consumer protection laws?

Businesses and customers

Just customers
© Just businesses
5.Which of the following is NOT an element in the marketing mix?

Price

Profit

Promotion
6.Where are premium products most likely to be sold?

In supermarkets

In designer stores
S On market stalls

7.When is a business most likely to adjust the marketing mix of a product?
" Ifcosts change

If customer needs change

If management changes
8.A supermarket's own brand range of products:

Has its own marketing mix
Has no marketing mix

Has no promotional mix

9.How is a business most likely to increase sales of a premium branded product?
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By cutting price
By increasing promotion

By using supermarkets for distribution
10.What does the overall marketing mix create?

Customer needs
Business objectives

A unique selling point for a product

3aganue 7.

IIpencraBpre cuTyanuto:

Mr. A sBasieTcst mpeacTaBuTeneM kommnanuu Virgin, Mr. b — komnanuu Motorola.
3ajaiiTe BOMPOCHI O AESITEIIbHOCTA KOMITAHUI OT UMEHHU UX MPEICTaBUTEIICH, 3al0JTHUTE
KapTOYKH.

Mr. A

Virgin is a leading international company based in London. It was founded in 1970 by
Richard Branson, the present chairman. The group has seven main divisions: cinema,
communication, financial services, hotels, investments, retail and travel. Its retail segment is led
by Virgin Megastores, a network of music and entertainment stores. Virgin operates in 23
countries, including the United States, the United Kingdom, Continental Europe, Australia and
Japan. In 1999, the combined sales of the different Virgin holding companies exceeded £3 bn.

Mr.B

Motorola maintains sales, services and manufacturing facilities throughout the world,
conducting business on six continents. Its major business areas are: advanced electronic systems,
components and services, two-way radios, paging and data communications, automotive, defense
and space electronics and computers. It has the largest portfolio in the world of cellular phones.
The CEO is Christopher Galvin and the headquarters are situated in Chicago. Sales in 1999 were
$30.2 bn.

Name of company
Headquarters
Chairman
Business activities
Main markets
Sales in 1999

3aganue 8.

[IpoutuTe TUTMYHBIE TOPTPETHI MEHEKEPOB U3 MATH CTPaH, peICTaBlIeHHbIE HIbKe. Kak
Br1 nymMaete, U3 KakoW CTpaHbl KaXIAbId U3 HUX?

1) Germany;

2) Poland;
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3) Sweden;
4) The United Kingdom;
5) The United States.

a) Managers from this country:

- consider professional and technical skills to be very important;

- have a strong sense of authority;

- respect the different positions in the hierarchy of their companies;

- clearly define how jobs should be done;

- are very loyal to their companies and expect their subordinates to obey them;
- are often older than in other countries.

b) Managers from this country:

receive a general education;

- delegate authority;

- take a practical approach to management;

- have relatively formal relationships at work;

- encourage their employees to work individually;

- believe it is important to continue education and training at work.

¢) Managers from this country:

- consider social qualities to be as important as education;

- encourage their employees to take an interest in their work;
- pay close attention to the quality of working life;

- do not use much authority as in other countries;

- appreciate low-level decision-making;

- are often women.

d) Managers from this country:

- generally attend business schools;

- communicate easily and informally at work;

- admire the qualities of a leader;

- expect everyone to work hard. Individual performance is measured and initiative is
rewarded;

- have competitive and aggressive attitudes to work;

- often accept innovation and change.

e) Managers from this country:

- have either gained their experience in state-owned enterprises or are competitive self-
starters;

- older managers hold technical degrees rather than business qualifications;

- work very long hours and expect their subordinates to do so;

- are extremely innovative, optimistic and determined;

- are quick to invest in the development of new products, market techniques and methods
of production and distribution.

3aganue 9.

Jononuure auanor ¢ppazamu (a-f).

a) What’s your job? b) How do you do? ¢) Where are you from? d) Have we met before?
e) When did you start? f) Do you work here full time?

Mr. F.: Hello! ? My name’s John Ferry.

Ms. B.: ? Pleased to meet you. I’'m Julia Bell. ?
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Mr. F.: I represent Powers Group. I’'m the Marketing Assistant. ?
Ms. B.: I work in the office. I’'m an accountant. Mr. F.: ?

Ms. B.: Yes, I do. Mr. F.: ?

Ms. B.: Three years ago, after graduating from the college

3ananue 10. Hexotopbie TeMbl HeTIpreMIIeMbl 7151 00CY>KACHUS B 1€710BoM Oecenie. OTMeThTe
BapuaHT «True», ecnmu Bbl cumraeTe yTBep)KAeHWE BepHbIM, W BapuaHT «False», ecnm
YTBEpKJICHHE HEBEPHO.

1) Itis common to use small talk when you are waiting in a long line-up.

2) Religion is a "safe" topic when making small talk.

3) It is rude for both children and adults not to make small talk with strangers.

4) It is inappropriate to make small talk with your mailman.

5) Sport is not a safe topic when making small talk.

3ananmue 11. IlpencraBnTe, uTO BO BpeMs KoH(pepeHnu Brl BriepBbie BCTpeYaeTe CBOMX
ousHec -nmapTHEPoB. Kakue Tembl it CBETCKOM Oecepl ABISIOTCS interesting, safe,
conversational killers, a bit risky, taboo? 3amonauTe TabIUITY, UCTIONIB3YSI CICAYIOIIUE CIIOBA:
family, the news, your country, religion, clothes, your health, politics, sex, sport, the weather,
food & drink, people you both know, how work’s going, the city you are in, the hotel you’re
staying at, you holiday plans.

interesting safe conversational a bit risky taboo
killers

8.3 TunoBble 3a1aHUA VISl OLEHKH YMEeHU

3ananue 1.

[ToaroToBbTE YCTHBIN TOKJIAA O HEAOCTATKAaX 3aKPHITOr0 aKIIMOHEPHOTO 00IIeCTBa,
YIIOMSIHUTE CJICTYIOIINE ACTICKTHI:

Emphasise its necessity to share profits, complexity of setting up a company, its ability
to raise capital, limited transfer of shares, public reports.

3aganue 2.

[TpounTaiite TekcT Ha Temy [lonbop nepconana, cobepure U MpoaHaTU3UpPyiTe
HH(OPMAIIHIO O CIIEAYIOMIEM:

1. Ckaxure, Kak1e BOIIPOCHl paCCMATPUBAIOTCS B TEKCTE.

2. Ckaxkure, Kakas mpobaemMa BbITEKAET U3 COJCPIKAHMS.

3. IlocTaBbTE K TEKCTY HECKOJIBKO BOIPOCOB U 33JaliTe UX BallleMy TOBapHIIly, 3aTEM
OTBETHTE HA €0 BOIIPOCHI.

4. IToaTBepaMTE TOUKY 3PEHUS, U3I0KEHHYIO B TEKCTE, UCIIONIb3Ysl COOCTBEHHBIN
IpUMep.

5. Beickaxute MHEHHE 0 TpounTaHHOM. COOOIIMTE U3BECTHBIE BaM JIOTIOJIHUTEIIbHBIC
ceenenus. [IpuBenute npuMepsl, (pakThl, MOJOOHBIE OMUCHIBAEMBIM B TEKCTE.

HOW TO SELECT THE BEST CANDIDATES — AND AVOID THE WORST
(by Adria
Furnham)
Investing thousands of pounds in the recruitment and training of each new graduate recruit
may be just the beginning. Choosing the wrong candidate may leave an organization paying for
years to come.

17



Few companies will have escaped all of the following failures: people who panic at the
first sign of stress; those with long, impressive qualifications who seem incapable of learning;
hypochondriacs whose absentee record becomes astonishing; and the unstable person later
discovered to be a thief or worse.

Less dramatic, but just as much a problem, is the person who simply does not come up to
expectations, who does not quite deliver; who never becomes a high-flyer or even a steady
performer; the employee with a fine future behind them.

The first point to bear in mind at the recruitment stage is that people don’t change.
Intelligence levels decline modestly, but change little over their working life. The same is true of
abilities, such as learning languages and handling numbers.

Most people like to think that personality can change, particularly the more negative
features such as anxiety, low esteem, impulsiveness or a lack of emotional warmth. But data
collected over 50 years gives a clear message: still stable after all these years. Extroverts become
slightly less extroverted: the acutely shy appear a little less so, but the fundamentals remain much
the same. Personal crises can affect the way we cope with things: we might take up or drop drink,
drugs, religion or relaxation techniques, which can have pretty dramatic effects. Skills can be
improved, and new ones introduced, but at rather different rates. People can be groomed for a job.
Just as politicians are carefully repackaged through dress, hairstyle and speech specialists, so
people can be sent on training courses, diplomas or experimental weekends. But there is a cost to
all this which may be more than the price of the course. Better to select for what you actually see
rather than attempt to change it.

3aganue 3.
ComnocraBbTe TepMHUHONIOTHIO IO TeMe International Trade u3 pamku ¢ onpeneneHusIMu
HITKE.

autarky balance of payments balance of trade barter or counter-trade deficit
dumping invisible imports and exports protectionism quotas surplus tariffs visible trade
)GB) or merchandise trade (US)

1.Trade in goods

2.Trade in services (banking, tourism, insurance and so on)

3.Direct exchange of goods, without the use of money

4.The difference between what a country receives and pays for its exports and imports
of goods

5.The difference between a country’s total earnings from exports and its total
expenditure on imports

6.The (impossible) situation in which a country is completely self-sufficient and has no
foreign trade

7.A positive balance of trade or payments

8.A negative balance of trade or payments

9.Selling goods abroad at (or below) cost price

10.Imposing trade barriers in order to restrict imports

11.Taxes charged on imports

12.Quantitative limits on the imports of particular products or commodities

3aganue 4.

[ToaroroBbTe MUcbMeHHOE coolmieHue Ha Temy “ Types of restructuring ”, ucrons3ys
aKTHBHYIO JIEKCHUKY 13 BokaOyssipa Organizational Structures:
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1. competitive, to remain competitive, to maintain a competitive edge —
KOHKYPEHTOCIIOCOOHBIH, OCTaBaThCsl KOHKYPEHTOCIOCOOHBIM, COXpaHSITh KOHKYpPEHTHBIE
IPEeUMYIIECTBA

E.g. To remain competitive (to maintain a competitive edge) on a fast-evolving market a
company needs to be flexible, highly-effective and fast-moving.

2. to consume, a consumer, consumption — moTpeOIsATh, NOTPEOUTENb, HOTPEOICHUE

E.g. Many factors such as personal, psychological or social can bring about changes in
consumer behavior. E.g. The recent financial report has reflected a sharp decline in the
consumption of soft drinks in North America. E.g. Possibly the most challenging concept in
marketing is to deal with understanding consumer behavior.

3. to adjust/adjustment/to adapt to / to respond to /to remain responsive — MpUCIIOCOOUTHCH,
YMEHHE MPUCTIOCA0INBATLCS, alallTUPOBATHCS, PearupoBaTh, COXPAHATh TMOKOCTh (COXPAHSTH
YMEHHE MEHATHCS M TIPUCTIOCAOTHMBATHCS )

E.g. The ability to adapt and find new markets has made Coca-Cola an icon of American
culture.

E.g. To remain responsive and adjust to a fast-changing market environment, many
companies have pushed towards decentralization (OTOIITM OT HEHTPAIM30BAaHHOW CHCTEMBI
YIpaBIEHUS).

E.g. To maintain a competitive edge a company needs to remain responsive to change.

4. efficient, productive, cost-effective — 3¢ (eKTUBHBIN, TPOTYKTUBHBIH, peHTaOCIbHBIH

E.g. Businesses organized by function can be cost-effective as each employee specializes
in certain aspects of business.

5. Restructuring (delayering, downsizing) — pecTpykTypuzamus (COKpalieHue ypoBHEH
yIOpaBIeHUS; YMEHBIICHUE Pa3MEpPOB MPEANPUITUS B HEISIX SKOHOMHH, ONTUMH3AIUS IITaTa
MyTEM COKPAIICHHUS )

E.g. The restructuring and delayering helped the company to save 200 million euro a year
in salaries and increase efficiency.

E.g. Cases of restructuring and downsizing are generally met with dismay about job losses,
except by those whose interest is in efficiency and profit. (An increased efficiency generally leads
to job losses.)

6. to cut costs down/to drive costs down/to keep costs down/to optimize costs/to reduce
costs (maximize profits) — CHU3UTH U3IEPKKH (MAKCUMATIHHO YBEIHMYUTH PUOBLIH)

E.g. The prime target of any business is to drive costs down and maximize profits.

7. profit, losses (to suffer losses, to incur losses, to sustain losses), a decrease in profit, a
decline in profit — yObITKH (HECTH YOBITKH), COKpaIlleHUE MPUOBLIN, CHUKCHUE TPUOBLTH

E.g. The recent financial report has shown a 7% decline in profit in the second quarter of
2013.

8. to enhance (communication, coordination, a company's reputation) — yJIy4IlIars,
YBEIUYNBATh, YCHIIUBATh (OOBIYHO TOJIOKUTEIIBHOE CBOMCTBO)

E.g. Empowerment gives employees an enhanced sense of involvement (maer
COTPYAHHMKAM OIIYIICHWE TOTO, YTO OHH SBISIFOTCS HEOTHEMJIEMOH 4YacThl0 KOMITAHWH) in
company's business.

9. Empowerment, empowered employees — HaaeleHWe COTPYJAHUKOB OOIBITMMHI
MOJTHOMOYHSIMU

E.g. In companies with a rigid centralized organizational structure managers.

3aganue 5.
3aKOHYMTE IUATOTH MOAXOIAIIMMU (pa3aMu U pa3bIrpaiiTe ux B mapax:
1. A.: Good morning, colleagues. We are pleased to meet you in Moscow. Let me
introduce myself: I'm Vladimir Nikitin, the Sales Manager of our company.
B.: Nice to meet you, Mr.Nikitin ...
2. A.: Did you have a good flight?
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B.:...
A.: Are you satisfied with your accommodation?
B.:...
3. A.: ’ve heard a lot about your company as a reliable partner in business.
B.:...
A.: I see we are ready to start talks. Have you got the complete set of documents
concerning our order?
B.:...
A.: We have seen your advertising material, but still we have some questions. Can you
describe in details the goods you are ready to deliver for us?
B.:...
4. A.: Let’s discuss all the items in the draft contract, you comments and objections, if
any.
B.: I propose that we discuss ...
A.: What about the payment terms?
B.:...
A.: I was sure you wouldn’t disappoint us.
B.:...

3aganue 6.

3anoaHUTE MPOIYCKU B MPOEKTE KOHTPAKTA CIECIYIOIIMMHU CIOBAMU:
arbitration — apOuTpax

reclaim — pexamarius

late — mo3gHO

charges — 3aTpatbl, pacxobl

delivery — mocraBka

letter of credit — akkpeauTHB

parties — CTOpOHBI

terms — ycJIOBUS, CPOKHU

payment — orjiaTta

freight / loading — dbpaxt

specification — cienudukanus

penalty — mrpad

substandard — HIKe KauecTBa, yCTaHOBIEHHOTO CTaHAAPTOM
invoke — BBI3BIBATH B CY/, OOpaIiaThCs

Draft Contract

between Valeo Ltd, hereinafter referred to as «the Seller»,

and Mercury, hereinafter referred to as «the Buyer»

The Seller undertakes to supply the Buyer with 12 000 computers to ... 765 and to pay
all ... and insurance ... . The terms of ... and immediate payment of ... charges by confirmed
and irrevocable ... are to be standard.

A ... clause will be included in the contract. It will be against the Buyer for ... payment.

In the event of non-payment, the Seller shall be entitled to ... the goods.

In case of a dispute between the ... to the contract the matter will be taken to
independent ... . All the ... of the contract must be complied with by both parties.

3aganue 7.
PaCCTaBBTe 3HAaKNn HpeHI/IHaHI/IH B C.HGI[yIOH_IeM IIMCbMC.
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1 have been asked to write a letter of recommendation for ms sue kay i am very pleased
to do so so i have known ms kay since 2001 1 was her faculty adviser and had her in several of my
classes

ms kay is a very capable creative person one with integrity and a high sense of
responsibility she approaches a job with a great deal of enthusiasm energy and organizational
ability she has worked and lived in several countries italy spain france and sweden and has always
adapted readily to new cultures and environments in addition she speaks french and spanish
fluently along with her native language english ms kay is a person who is knowledgeable about
other cultures and is open to learning more she relates extremely well to people of all ages

irecommend ms kay highly for a job requiring these skills I wish her lots of luck in getting
a job.

dr christopher knight

faculty of political sciences

keele university

3aganue 8.
Pacmoyiokute 4acTu ACIOBOTO MUCHhMa B TIPABHIIEHOM MOPSIJIKE.

a) Your company has been recommended to us by a business association and we are
writing to enquire about your translation services. We would be grateful if you could send us your
prices and terms of pay.

b) Blocks and Panels, 58 Victoria Street, Salton JK 8§94

telephone 875 345377, fax 87558 87 93

4 June 2005

c¢) Director General, Globus, 15 High Street, Salton Po 576

d) We look forward to hearing from you.

Your faithfully,

Sir Formes
Managing Director
e) Dear Sir/Madam

21



8.4 Tunoekle 3agaHu I1J19 OEHKH HABBLIKOB

3aganue 1.
W3yunTe Keiic HUKE U TpU OM3HEC-CTpaTeruy Ul CHOPTUBHOM oxex bl Una.
[IpencraBeTe cBOM MeH Uit Oyayliel CTpaTeruy KOMIAHUK B TUCbMEHHOM OTYETE.

Una Sportswear

Una Sportwears is an Italian sportswear manufacturer. It was founded by Franco Rossi in
1978 and has since become a world-famous company. Originally, it specialised in tennis shoes,
but later it diversified into football, athletics, tennis and volleyball clothing. The directors of the
company are of different nationalities, and the working language of Una Sportswear is English.

During the last three years, Una Sportswear's annual results have been disappointing.
Profits have fallen steadily while costs have risen, and competition in its main markets has been
fierce. At present, it is reviewing its strategy in order to improve its performance. It also faces the
possibility of being taken over. A giant French retailing group has announced that it would like to
acquire the company, but only in the event of a 'friendly takeover', with full agreement from the
present management.

Franco Rossi is now 58 years old. He would like to become Chairman of the company in
the near future and to appoint one of the present directors as CEO to run Una Sportswear. There
are three possible candidates for this position. Each candidate will present his/her ideas for the
company's future strategy to the board of directors. The director who makes the most persuasive
presentation will replace Franco Rossi as CEO of the company.

Problems faced by Una Sportswear

A report by JPS Consultants identified four reasons for Una Sportswear's poor results in
recent years. The company had:

* launched too many product lines in a wide range of sports

* invested in too many expensive endorsements with top sports people
* suffered from fierce competition from stronger rivals

* lost its reputation for being innovative.

Strategies for turning round the company
The leadership candidates will present three alternative strategies for the Board to consider.
Strategy 1
Una Sportswear must give up its independence and merge with, or be taken over by, a larger,
financially stronger company.
Strategy 2
Una Sportswear should acquire a number of smaller companies and focus more on making sports
accessories.
Strategy 3
Una Sportswear should grow organically by revising its organisation, product ranges and
marketing strategy.

3aganue 2.
[ToaroroBsTe pa3zBepHyThIC MUCHMEHHBIE OTBETHI Ha BOMPOCHI 1o TeMe Marketing:

1.What is market? Give the definitions of market leaders, market challengers and market
followers.

2.What is marketing? What are non-profit organizations involved in?

3.What are the major marketing functions?

4.What is market research? Why is market research necessary? What data may be collected
in the process of market research? What market research techniques can be employed?
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5.What does a marketing strategy include? What is implied by a PEST ANALYSIS?

6.What is the target market? What are the four basic methods for segmenting a market?

7.Why are firms becoming more customer-oriented and less product-oriented? What are
the three approaches that a firm can opt for in order to serve a particular segment?

8.What is the total marketing concept or the marketing mix? What are other Ps of
marketing? 9.How do companies decide on a product price? Speak about three pricing options.

10.What does placement involve? What is a common channel of distribution?

3aganue 3.
Hcnonp3yiiTe ClieayOMMUN THAJIOT B KAYE€CTBE MOJIENIM U YCTHO COCTAaBbTE C HAITAPHUKOM
cBoe co0eceoBaHue MpHU IpriemMe Ha pabdoTty. Mcnonb3yiiTe BokaOyssap mo Teme Recruitment.

-Thank you for coming. So you are interested in our job as personal assistant. What are
your

reasons for wanting to change jobs?

-I have now been with Williams & Co. for over three years and feel that I have learned

everything there is to learn. I would like to use this knowledge in a different field of
activity.

-Why did our advertisement particularly interest you?

-1 would enjoy the challenge of working independently and would very much like to use
my

languages even more at the present moment.

-Would you be prepared to travel?

-Oh, yes, gladly.

-What do you see as your main strength?

-I would say it’s my ability to be independent and rely on myself.

-And your weakness?

-Sometimes lack of patience!

-Let me tell you something about the job. Your boss would be Mr. Matthews, our head of
sales

for the European markets. You would assist him in all his duties and with time be in charge
in

his absence. You would have direct contact with customers and visit them from time to
time as

the need arises.

-Sounds like hard work, but that’s the sort of job I am looking for.

-Would you do overtime if necessary?

-Yes, of course.

-Would you need any help with relocation?

-Yes, I would.

-We would be prepared to share the removal costs (US: moving expenses) and help you in
finding a flat.

-That would be of great help.

-What are your hobbies?

-I like traveling, playing tennis and reading.

-Thank you again for coming, we will be in touch soon.
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9. IlepeyeHb OCHOBHOM U JOMOJHUTEIbLHOM Y4eOHOH JTUTEPATYPbI, HEOOXOAUMOI
JJIS1 OCBOEHM S TV CIUNIIMHBI

9.1. OcHoBHas1 IUTEpaTypa

1. VYBapos, B. . Anrnmiickuii s3e1k 111 95koHOMHUCTOB (A2—B2). English for Business +
ayJIM03aMucH : Y9eOHUK U IPAKTHKYM U1t By30B / B. M. YBapoB. — 2-e uzn., mepepald. u gom. —
Mocksa : U3gatenbctBo FOpaiit, 2024. — 351 ¢. — (Bricmiee o6pazoBanmne). — ISBN 978-5-534-
09049-9. — Tekct : snexTpoHHBIN // Obpa3oBarenbHas iatdopma HOpaiir [caiit]. — URL:
https://urait.ru/bcode/536513

2. JleBuenko, B. B. AHIIMHACKHIA S3BIK JUIsI S)KOHOMHUCTOB (A2-B2) : yueOHUK /s By30B /
B. B. JleBuenko, E. E. Jlonranésa, O. B. MemepsikoBa. — 2-e u3[., ucrp. u aomn. — Mocksa :
WznarensctBo FOpaiit, 2024. — 408 c. — (Briciee obpazoBanue). — ISBN 978-5-534-14780-3.
— Tekcr : onexktponHwnid // OOpaszoBatenbhHas tatdopma HOpait [caiit]. — URL:
https://urait.ru/bcode/536139

3. Amypb6ekoBa, T. . AHrmmiickuii si3bIKk 1si S5KOoHOMUCTOB (B1-B2) : yueOHUK u
npakTUKyMm Juist By30B / T. . Amryp6ekoBa, 3. I'. Mup3oeBa. — 2-e u3fl., ucnp. u gor. — MockBa
: U3natenscTBO FOpaiit, 2024. — 195 ¢. — (Bricmiee o6pa3oBanue). — ISBN 978-5-534-07039-
2. — Tekcr : anektponHsld // OOpazoBarenbHas mnatdgopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/537734

9.2. /lonoJiHUTEILHAS JIUTEPATYpPa

1. Haawmnenko, JI. TI. Anrmmiickuii s3uIKk sl SKOHOMUCTOB (B1—B2) : yueOHuK u
npakTukyMm ais By3os / JI. I1. lanunenko. — 3-e u3a., ucnp. u pon. — Mocksa : M3naTenscTBo
FOpaiirt, 2024. — 116 ¢. — (Bwicmee obpazoanue). — ISBN 978-5-534-17539-4. — Teker :
anekTpoHHBIH  //  OOpaszoBarenpHass  miatdpopma  FOpaiit  [caiit] —  URL:
https://urait.ru/bcode/533293

2. CrynnukoBa, JI. B. AxHmmiickuii s3Ik B MexxayHaponHoMm OusHece. English in
international business activities : yaebnoe mocodue mis By3oB / JI. B. CtynaukoBa. — 2-¢ u3f,.,
nepepad. u gon. — Mocksa : M3natensctBo HOpaiit, 2024. — 216 c. — (Briciiee oOpa3oBanue).
— ISBN 978-5-534-11015-9. — Texcr : anektponnsiii // O6pa3oBarenbHas miatdgopma FOpaitt
[caiiT]. — URL: https://urait.ru/bcode/541969

10. Ilepeyennb pecypcoB HHGPOPMANMOHHO-TEJIEKOMMYHUKANMOHHOM CeTH
«HTEepHET», HE00XOAMMBIX /1JIsl OCBOCHUS JUCHHUILINHBI M HH()POPMALMOHHBIX
TEeXHOJIOT Ui, HCI0/Ib3YyeMbIX NMPHU OCYIIeCTBJIeHUU 00pa30BaTeIbLHOIO0 Mpolecca 1no
AUCUMILINHE, BKJIKYAas MepeYyeHb NPOrPpaMMHOro odecreyeHust u
UH(GOPMANMOHHBIX CIPABOYHBIX CHCTEM (MIPH HEOOXOAMMOCTH)

1. http://biblioclub.ru_- 3BC «YHuBepcuTeTcKas OUOIHOTEKa OHIANHY

2. http://www.focusenglish.com - Undopmanmonnas cucrema Everyday English in
Conversation -

3. https://academic.oup.com/journals/pages/social_sciences - baza manubrx Oxford
Journals Okcdopackast OTKpbITasi MHUIMATHBA BKJIIOYAET MOJIHBIN U (haKyJIbTaTUBHBIHN
OTKPBITHIN A0oCTyH K 6oiee, uem 100 xypHamaM, BRIOpaHHBIM U3 KaXKI0W MPEAMETHON 001acTH -

4. https://dictionary.cambridge.org/ru/ - On line cnoBaps u Te3aypyc Cambridge
Dictionary

5. https://urait.ru - 9BC «Obpa3oBarenbHas miatdopma KOpaitt»

6. http://elibrary.ru/org_titles.asp?orgsid=14364 - Hay4Has 3JeKTpOHHasE OMOIMOTEKA
(H9b) «eLIBRARY.RU»

7. https://student2.consultant.ru/ — onnaitH-Bepcust Koncynpranrllmtoc: CtyaeHT
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JINneH3nonHoe NporpaMMHoOe odecreyeHue:

- Windows (3apy0exHoe, BO3ME3THOE);

- MS Office (3apy0exHOE, BO3ME3THOEC);

- Adobe Acrobat Reader (3apyOexHO€, CBOOOTHO PacpOCTPaHIEMOE);

- Koncynprantllmoc: «Koncynprantllmoc: Ctynent» (poccuiickoe, cBOOOAHO
pacrpocTpaHseMoe);

- 7-zip — apxuBaTop (3apy0exHO€e, CBOOOHO pacIpOCTpaHsIeMOe);

- Comodo Internet Security (3apy0exxHoe, CBOOOTHO pacpoCcTpaHsIeMoe).

11. MeToguuyeckue peKOMEeHIAIUM 110 OPraHU3ANUN U3YYeHHU S TUCUUIITIMHBI

Opranuzanus 00pa30BaTeIbHOrO MPOIECCa PErIaMEeHTUPYETCS Y4eOHBIM IUIAHOM U
pacnucaHueM y4eOHbIX 3aHATUH. SI3bIk 00yueHus (mpenojaBanus) — pycckuid. [y Bcex BUIOB
ayJAUTOPHBIX 3aHATHIN aKaJIEeMHUYECKHI 4ac YCTAaHABIUBAETCA MPOJOJLKUTEIBHOCTHIO 45 MUHYT.

IIpu  opMupoBaHuMM CBOCH  HMHIUBUAYAILHOW  0Opa30BATENBbHOM  TPaeKTOPUHU
oOyJaronuiicss IMeeT MpaBo Ha Mepe3ayeT COOTBETCTBYIOUINX AUCIUILINH U TPO(hecCHOHATBHBIX
MOJyJie, OCBOCHHBIX B TPOIECCE MPEAIIECTBYIOMIEro OOY4YeHHs, KOTOPBIH OCBOOOXKIAET
oOyyJaromierocs 0T He0OX0AMMOCTH UX TTOBTOPHOTO OCBOCHHSI.

Oo0pa3oBaTe/ibHbIE TEXHOJIOTHHI

VY4eOHbIil mpoliecc MpH MpEenoJlaBaHUU Kypca OCHOBBIBAETCS Ha HCIIOJIb30BAHUU
TPaIUIIMOHHBIX, HWHHOBAIIMOHHBIX M WH(MOPMAIMOHHBIX OOPa30BATEIBHBIX TEXHOJIOTHIA.
TpagumonHsie 00pa3oBaTeIbHbIe TEXHOJIOTUU MPEICTABICHbI 3aHATUSMHU NMPAKTUYECKOTO THIIA.
NuuoBamonHble 00pa3oBaTelbHbIE TEXHOJIOTHH UCTIOIB3YIOTCS B BUJE HIMPOKOTO MPUMEHCHHUS
AKTHUBHBIX M MHTEPAKTUBHBIX (OpM MpoBeaeHus 3aHsaTuil. IHpopmalrionHsie 00pa3oBareibHbIe
TEXHOJOTHUH PEaTU3yIOTCsl TyTEeM aKTHUBH3AIlUM CAMOCTOSTEIBHOW paboThl CTYACHTOB B
nH(pOpMaIMOHHOM 00pa3oBaTEIHLHON Cpeie.

3aHATHSA JIeKIIHOHHOT0 THIIA

JlekunoHHBI Kypc mpeArnojaraeT CHUCTEeMAaTU3UPOBAHHOE M3JI0KEHHE OCHOBHBIX
BOIIPOCOB y4€OHOTO IJIaHA.

Ha niepBoii nekuuu ekTop 00s13aH MpeaynpeIuTh CTYIEHTOB, IPUMEHUTEIHBHO K KaKOMY
6a3oBoMy yueOHUKY (yueOHUKaM, y4eOHBIM MTOCOOHIM) OyAET MPOYUTaH KypC.

JlekIMoHHBIA KypC AOHKEH JaBaTh HAMOOJBIINK 00BheM MH(POPMAIMK U 00ECTeYrBaTh
Oonee TiyOOKOe MOHUMaHUE Y4eOHBIX BOIPOCOB MPHU 3HAYUTEIHLHO MEHBIIEH 3aTpaTe BPEeMEHH,
4yeM 3T0 TpedyeTcsi OOJNBIIMHCTBY CTYIEHTOB Ha CAMOCTOSITENIbHOE U3yUeHUE MaTepraa.

3aHATHS CEMUHAPCKOI0 THIA

3aHATHS CEMHUHApPCKOTO THUMA (MPaKTHYECKHUE 3aHATHs) TMPEACTABISIIOT  CO00i
JeTaNN3alui0 TEOPETUYECKOro Marepuasna, MPOBOIATCA B LEIAX 3aKpeIuieHUs Kypca |
OXBAaThIBAIOT BCE OCHOBHBIE Pa3/IEJIbl.

OcHoBHOU (hopMOIt TIPOBEACHMSI 3aHATHH CEMHUHAPCKOTO TUMA (MPAKTUYSCKUX 3aHSATHIA)
aBIsieTcss 00cykieHne Hanbosee nMpoOJEeMHBIX U CIIOKHBIX BOIPOCOB IO OTJENbHBIM TEMaM, a
TaK)Ke pelIeHne 3a71a9 U pa300p MPUMEpOB U CUTYAIlNil B ay TMTOPHBIX YCIOBUSX. B 00s13aHHOCTH
IpernoaaBaTesiss BXOJAT: OKa3aHHUE METOAMYECKON MOMOIIM U KOHCYJIbTHPOBAaHUE CTYACHTOB IO
COOTBETCTBYIOILIMM TEMaM Kypca.

AKTHUBHOCTb Ha 3aHATUSX CEMUHAPCKOTO TUIA (MPAKTUYECKUX 3aHATUAX ) OLIECHUBAETCS 1O
CIIEYIOIIUM KPUTEPHSIM:

- OTBETHI Ha BOIPOCHI, IIpe/IaraeMble IPErnoaaBaTesiem;

- ydacTue B IUCKYCCHUSIX;

— BBINOJIHEHHUE TPOEKTHBIX U MHBIX 33/1aHUK;

— ACCUCTUPOBAaHHUE MPEMOJABATENIO B IPOBEACHUH 3aHITHH.

Jloksiazpl U ONIOHUPOBAaHUE JOKJIAIO0B MPOBEPSAIOT CTENEHb BJIAJICHUS TECOPETHUECKUM
MaTepHalioM, a TaK’Ke KOPPEKTHOCTh U CTPOTOCTh PACCYKICHUN.
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OneHnBaHue MPAKTUYECKUX 3a/1aHUN BXOJUT B HAKOIIJICHHYIO OIICHKY.
CamocrosiTesibHast padoTa 00y4arOIIUXCs

CamocrosiTenbHass paboTa CTYJEHTOB — 3TO MPOIECC aKTUBHOTO, LiEJIEHANpPaBICHHOIO
npuoOpeTeHus] CTYJCHTOM HOBBIX 3HaHWH, yMEHUH 0e3 HEeNmOCPEeICTBEHHOTO Yy4yacTus
IpenojaBaTenis, XapakTepU3yIOIIMiicd TNPEeAMETHON  HampaBiIeHHOCTHIO, 3((HEKTUBHBIM
KOHTPOJIEM U OLIEHKOW Pe3yIbTaTOB JAESTEILHOCTH 00yUaronerocs.

[enmu camocToATeNbHON PabOTHI:

- CHCTEMaTHU3allUs U 3aKPETJICHUE MOTyYeHHBIX TEOPETUICCKUX 3HAHUHN U TPAKTHUUECKUX
YMEHHUH CTYJEHTOB;

- yrayOJieHue U paclIMpeHne TEOPETHIECKUX 3HAHUM;

- (¢opMupOBaHHE YMEHHUH UCIIONIH30BaTh HOPMATUBHYIO U CIIPABOUYHYIO JOKYMEHTAIIHIO,
CHEIUANIBHYIO JIUTEPATYPY;

- Ppa3BUTHE MO3HABATEIbHBIX CIIOCOOHOCTEH, AKTUBHOCTU CTYJIEHTOB, OTBETCTBEHHOCTH
U OpPraHU30BaHHOCTH;

- (opMUPOBaHHE  CaMOCTOSITEIbHOCTH  MBIIUICHUS, TBOPYECKOW  WHUIMATHBBHI,
CIOCOOHOCTEH K caMOPa3BUTHIO, CAMOCOBEPILIEHCTBOBAHUIO M CaMOpeaTH3allHHg;

- Ppa3BUTHE UCCIIEIOBATENIbCKUX YMEHHUM U aKaJeMHUUYECKUX HaBBIKOB.

CaMocrtosiTennbHasi paboTa MOXKET OCYIIECTBIATHCS HWHANBUAYAIbHO WU TPYIIaMU
CTYJIEHTOB B 3aBUCUMOCTH OT LI€JIH, 00beMa, YPOBHS CIOXKHOCTH, KOHKPETHON TEMAaTHUKH.

TexHonorus  oOpraHu3allMid  CaMOCTOSITEIBLHOH  pabOThl  CTYAEHTOB  BKJIIOYAET
UCIIOJIb30BaHNE MH(POPMAIIMOHHBIX M MaTEepHATbHO-TEXHHUUYECKUX PECYpCOB 00pa30BaTEIbHOIO
YUPEKACHUS.

[lepen BbIMONIHEHNEM 00YYaIOIIUMHUCSA CAMOCTOSTEILHOM paboThI MpenogaBaTesb MOKET
MPOBOJANUTH MHCTPYKTAXK IO BHIMOTHEHUIO 33/I1aHUs. B WHCTPYKTaX BKIFOYACTCS:

- 1IeJIb U COJAeprKaHuE 3aJaHMUs;

— CpOKH BBITIOTHCHHUS,

-~ OPUCHTHPOBOYHBIA 00bEM PabOTHI;

— OCHOBHBIC TPEOOBAHUS K pe3ybTaTaM pabOThl U KPUTEPUU OLICHKH;

— BO3MO’KHBIE TUITUYHBIE OUTMOKH MPHU BHIMOTHEHUH.

WHCTpyKTaX MPOBOAUTCS MpeErojaBaTesieM 3a cueT o0beMa BpPEeMEHH, OTBEJCHHOTO Ha
U3Y4YECHHUE JUCIUILTUHBL

KoHTponb pe3ynbTaTOB CaMOCTOSITENBHON pPAabOTHI CTYIEHTOB MOXET HPOXOIUTH B
MMCbMEHHOW, YCTHOW MJTM CMEIIaHHOU (opMme.

CTyleHThl JOMKHBI TOIXOIUTh K CaMOCTOATEIbHOW paboTe Kak K HauBaKHEHIIEMY
CPEICTBY 3aKpEIUICHUS U Pa3BUTUSI TEOPETUUYECKUX 3HAHUM, BbIPaOOTKE €IUHCTBA B3IJISI0B Ha
OTJENbHBIE BOMPOCHI Kypca, NpUOOpPETEHUs OIpEaesieHHBIX HAaBBIKOB M HCIHOJIb30BaHUS
poeCCHOHAIBHON JTUTEPATYPHI.

[TomenieHust Uit CaMOCTOSATENILHOW pabOTHl OOYHYaIOUIMXCS JIOJKHBI OBITH OCHAILEHBI
KOMITBIOTEPHON TEXHUKON C BO3MOXKHOCTBIO MOJKII0YEHUS K ceTh «VIHTepHeT» u obecnieueHneM
JIOCTYTIA B 3JICKTPOHHYIO HH()OPMAIIMOHHO-00Pa30BaTEIbHYIO CPEy OpTaHU3aIIH.

[Ipu camocTosATenbHON TPOPaObOTKE Kypca 00yUYatomuecst T0JKHBL:

- TPOCMATPUBATH OCHOBHBIC OMpeeNieHUs U (aKThI,

— TOBTOPUTH NPONICHHBIA HAa 3aHATHUM MaTepual U JOMOJHUTH €ro C Y4eTOM
PEKOMEHI0BAaHHOM 110 JAHHOU TE€ME JIUTEPATYPBI;

- HU3yYUTh PEKOMEHJOBAHHYIO JIUTEpPaTypy, COCTaBISATh TE3UChl, AHHOTAUUU U
KOHCIIEKThI Han0oJee BaXKHBIX MOMEHTOB;

— CaMOCTOSATEIbHO BHINOJIHATH 3aJJaHUsl, aHAJTOTHYHbIE MTPEeIJIaraéMbIM Ha 3aHITHSIX;

- HCIOJNB30BAaTh Il CAMOIPOBEPKU MaTepHalibl (POHIA OIICHOUYHBIX CPE/ICTB;

— BBINOJIHATH JOMAIITHUE 33/1aHUA [0 YKa3aHHUIO MPEeroiaBaTesl.
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Pexomenganuu no o0yyennro HHBAJIUA0B U jul ¢ OB3

OcBoeHne MUCUUIUIMHBI HHBATUAAMH U Juiamu ¢ OB3 MoeT ObITh OPraHU30BaHO Kak
COBMECTHO C JPYTrUMHU OOydYalolIMMHCA, TaK W B OTHENbHBIX Tpynmnax. [Ipenmomaratorcs
CrelMalIbHbIE YCIOBUS IS MTOJTydeHus oOpa3zoBaHus nHBanuaamu u auramu ¢ OB3.

[Ipodeccopcko-nenarornyeckuii cocTaB 3HAKOMUTCSI € MCUXOJI0r0-(hHU3HOTOTHYECKUMHU
0COOCHHOCTSIMU 00y4Jaromuxcss uHBanuaAoB U null ¢ OB3, uHAMBUAYyaTbHBIMU MPOrpaMMaMu
peabunuTanuu  WHBaTUAOB (mpu  Hamuuuu). [Ipy  HEOOXOAMMOCTH  OCYIIECTBIISICTCS
JOTIOTHUTEIbHAS TOMJCPXKKA TMPENoJaBaHusl THIOTOPAMH, TICHXOJIOTaMH, COIMATbHBIMU
pabOTHUKAMU, POLIECIIMMH MTOATOTOBKY aCCUCTEHTaMHU.

B cooTBeTcTBHM C METOANYECKHMMHU peKoMeHIanusaMu MuHoOpHayku PO (yTB. 8 ampens
2014 1. Ne AK-44/05BH) B Kypce MpeaIonaraeTcs HCIOIb30BaTh COLMAIBHO-aKTUBHBIC H
pedIeKCUBHBIE METOIBbl OOyUYeHUS, TEXHOJOTHH COLMOKYJIBTYPHOH peaOWINTAlUd C IENBIO
OKa3aHHUs MOMOILIM B YCTAHOBJICHUU IOJHOLEHHBIX MEXKIUYHOCTHBIX OTHOUIEHHH C JAPYTUMHU
CTYJEHTaMH, CO3JaHHH KOM(OPTHOTO TCHXOJIOTUYECKOTO KJIMMAara B CTYICHYECKOH TpyTIIe.
[Tonbop m pa3paboTka ydeOHBIX MaTEPHAIOB MPOU3BOIATCS C YYETOM TIPEIOCTaBICHUS
MaTepuana B pa3TUYHbIX (popMax: ayauaNbHON, BU3YAIbHOH, C MCIOIB30BaHUEM CIECIHATBLHBIX
TEXHUYECKUX CPEACTB U NH(POPMALIMOHHBIX CHCTEM.

Menunamarepualibl Takke CIIEIyeT HWCIOJb30BaTh W QJalTHPOBATh C  yYETOM
WHIUBUTyATBHBIX 0COOCHHOCTEH 00ydeHust nHBauI0B 1 juil ¢ OB3.

OcBoeHue AUCHUIUIMHBI WHBaMuWgaMu U Juuamu ¢  OB3  ocymiecTBisieTcss ¢
WCITOJIb30BAaHUEM CPEJICTB OOyYEHHMsI OOIIETr0 M CIEIHAIBHOTO Ha3HA4YeHHS (IIEPCOHAIBHOTO U
KOJUIEKTUBHOTO HCIIOJIb30BaHUs). MaTepuanbHO-TEXHUYECKOE OOECTieueHre MpeaycMaTpruBaeT
MPUCTIOCOOJICHUE ayTUTOPUM K HY>KJ1aM WHBaIKUI0B M Jinil ¢ OB3.

dopma TMpOBENECHUS ATTECTAlMM Uil CTyJACHTOB-mHBaIMAoB u Juil ¢ OB3
YCTaHABIIMBAETCS C YUYETOM MHAUBHIyaIbHBIX ICUXO(PHU3NYECKIUX 0COOCHHOCTEH. J{7151 MHBAaTHA0B
u quny ¢ OB3 mpemycmarpuBaeTcss qoctynHas (opma mpemocTaBieHUs 3aJaHUN OLIEHOYHBIX
CPEICTB, @ UMEHHO:

— B II€YAaTHON WM OJJIEKTPOHHOH Qopme (Ans JUIl C HapyLIEHUSIMU OIOpPHO-
JIBUTATEIBHOTO amnmnapara);

— B TeYaTHOM QopMe WIM O3IIEKTPOHHOH ¢opMe ¢ YBEIMUYEHHBIM MIpUdTOM U
KOHTPACTHOCTBIO (JUIsI JTUI] C HAPYIICHUSMU CITyXa, PeUH, 3pEHUs);

— METOJIOM YTEHUS aCCHCTEHTOM 3aJaHUsI BCIYX (7S JIUI C HAPYIICHUSIMU 3PEHUS).

CrynentaM ¢ MHBaIUMIHOCTHIO M nuuaMm ¢ OB3 yBenuuuBaeTcs BpeMs Ha MOATOTOBKY
OTBETOB Ha KOHTPOJBHBIC BOMIPOCHL. [[JIsl TAKUX CTYACHTOB MpeayCcMaTprUBaeTCs JOCTymHas (hopma
MPEIOCTaBJIEHUSI OTBETOB Ha 33/1aHUS, 3 UMEHHO:

— NHUCBMEHHO Ha Oymare WM HaOOPOM OTBETOB Ha KoMmbloTepe (s JHUIl C
HAPYIICHUSIMH CITyXa, PeUn);

— BBIOOPOM OTBETa M3 BO3MOXKHBIX BAPUAHTOB C HCIIOIH30BAHUEM YCITYT aCCHCTEHTA (IS
JIUI] C HapYUICHUSIMH OMTOPHO-BUTATEILHOTO aliapara);

— YCTHO (7151 JIULI ¢ HAPYIIEHUSIMU 3pEHUS], OMOPHO-IBUTATEIBLHOTO aIapara).

[Tpu HEOOXOAUMOCTH ISl O0yYarommxcsi ¢ WHBAIUAHOCTBIO u jui ¢ OB3 mponexypa
OLICHUBAHMSI PE3YJIbTaTOB O0YUEHUSI MOXKET MPOBOJIUTHCS B HECKOJIBKO ATAIOB.
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12. Onucanue MmaTepuajibHO-TEXHUYECKOI 0a3bl, HE00XOAUMOM ISl OCYLECTBJICHUS
00pa30BaTeIbLHOIO NMpPoUecca MO0 JMCUUILIHHE

VuebHnasg ayauropus, IpeJHa3sHau€HHass M [POBEACHUSA Y4eOHBIX  3aHATHH,
OPEIYyCMOTPEHHBIX  HacTosmied  pabouyeil  mporpaMMoil  JUCHMIUIMHBI,  OCHAIlleHHAs
000pyI0BaHNEM U TEXHUUYECKUMHU CPEACTBAMU 00Y4EHUs, B COCTaB KOTOPBIX BXOJAT: KOMIUIEKTHI
CHeLUATU3UPOBAHHON yueOHOM MeOenu, OOCKa KIacCHas, KOMIIBIOTED C YCTaHOBJICHHBIM
JMIIEH3UOHHBIM IPOTrPaMMHBIM 00€CIIEUEHHEM, C BBIXOJIOM B ceTh «HTepHET» M AOCTYNOM B
3IIEKTPOHHYIO HHPOPMALIMOHHO-00Pa30BATENBHYIO CPENy.

ITomemeHnue u1s1 caMOCTOSITENBHON pabOThl 0OyYarOLIMXCS — ayAUTOPUs, OCHALICHHAs
CIIeAyIOUIMM 000pYyIOBaHUEM M TEXHHYECKHMH CPEICTBAMH: CIEIHATN3UPOBaHHAs MeOenb s
IpernojiaBaTess U o0yJaromuxcs, 10cka yueOHas, MyJIbTUMEUHHBIN IPOEKTOP, IKPaH, 3BYKOBbIE
KOJIOHKH, KOMITBIOTEp (HOYTOYK), MEepCOHATbHBIE KOMITBIOTEPHI IJsi pabOThl OOYYarOmIMXCs C
YCTaHOBJICHHBIM JINLIEH3UOHHBIM ITPOrPaMMHBIM 00€CIIeYeHueM, ¢ BBIXOJI0M B ceTh «HTEepHET»
U JIOCTYTIOM B 3JIEKTPOHHYIO HH()OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy.

28



	1. Цель и задачи дисциплины
	2. Место дисциплины в структуре основной профессиональной образовательной программы высшего образования
	3. Объем дисциплины в зачетных единицах и академических часах с указанием количества академических часов, выделенных на контактную работу обучающихся с преподавателем (по видам учебных занятий) и на самостоятельную работу обучающихся
	4. Перечень планируемых результатов обучения по дисциплине, соотнесенных с планируемыми результатами освоения основной профессиональной образовательной программы
	5. Содержание дисциплины
	6. Структура дисциплины по темам с указанием отведенного на них количества академических часов и видов учебных занятий
	7. Перечень учебно-методического обеспечения  для самостоятельной работы обучающихся по дисциплине
	8. Перечень вопросов и типовые задания для подготовки к промежуточной  аттестации
	9. Перечень основной и дополнительной учебной литературы, необходимой для освоения дисциплины
	10. Перечень ресурсов информационно-телекоммуникационной сети «Интернет», необходимых для освоения дисциплины и информационных технологий, используемых при осуществлении образовательного процесса по дисциплине, включая перечень программного обеспечени...
	11. Методические рекомендации по организации изучения дисциплины
	12. Описание материально-технической базы, необходимой для осуществления  образовательного процесса по дисциплине

		2024-04-01T15:33:44+0300
	АВТОНОМНАЯ НЕКОММЕРЧЕСКАЯ ОРГАНИЗАЦИЯ ВЫСШЕГО ОБРАЗОВАНИЯ "ИНСТИТУТ МЕЖДУНАРОДНЫХ ЭКОНОМИЧЕСКИХ СВЯЗЕЙ"




